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[Bachelor of Business Administration (BBA)]

OF

BACHELOROFBUSINESS ADMINISTRATION

(BBA)

I, II & III YEAR



[Bachelor of Business Administration (BBA)]

First Semester

S.
No. Code Subject Cat L T P C

Contacts
Hrs/Wk

Total 20 26

Second Semester

S.
No. Code Subject Cat L T P C

Contacts
Hrs/Wk

Total 20 26



[Bachelor of Business Administration (BBA)]

Third Semester

S.
No. Code Subject Cat L T P C

Contacts
Hrs/Wk

Total 20 26

Fourth Semester

S.
No. Code Subject Cat L T P C

Contacts
Hrs/Wk

Total 22 28



[Bachelor of Business Administration (BBA)]

Fifth Semester

S.
No. Code Subject Cat L T P C

Contacts
Hrs/Wk

Total 25 28

Sixth Semester

S.
No. Code Subject Cat L T P C

Contacts
Hrs/Wk

Total 25 28



[Bachelor of Business Administration (BBA)]

ELECTIVES Fifth Semester

S.
No. Code Subject Cat L T P

C

GROUP1:HUMANRESOURCE

GROUP2:MARKETING

GROUP3: FINANCE

GROUP4: BANKING& INSURANCE

GROUP5: ENTREPRENEURSHIP&FAMILY BUSINESS



[Bachelor of Business Administration (BBA)]

ELECTIVES Sixth Semester

S.
No. Code Subject Cat L T P C

GROUP1:HUMANRESOURCE

GROUP2:MARKETING

GROUP3: FINANCE

GROUP4: BANKING& INSURANCE

GROUP5: ENTREPRENEURSHIP&FAMILY BUSINESS



[Bachelor of Business Administration (BBA)]

OF

BACHELOROFBUSINESS ADMINISTRATION

(BBA)

BBAC0001:MANAGEMENTCONCEPTS&PRACTICES

Introduction: This course would give insights into the basics of management which any student
needs to have while studying a course in management



[Bachelor of Business Administration (BBA)]

Objective: Make the students aware of the management concepts and practices thereby enabling
them to understand the basic theories and concepts of management.

Module
No.

Content Teaching Hours

Nature of Management
Development of Management Thought

Management Process and Skills

Planning

Decision Making

Fundamentals of Organising

Authority

Staffing

Fundamentals of Directing
Leadership
Fundamentals of Controlling

Reference Books/ Text Books / Cases:

Focus: This course focuses on Skill development and aligned with CO3

Course Outcomes: After completion of the course, student will be able to:
Understand the basic management and business concepts 
Understand the recent trends, challenges, and recent developments in management
Learn strategy formulation in the domain of leadership and communication 
Understand contemporary business practices and the functioning of various businesses and 
corporate houses. 
Mapping of course outcomewithProgrammeoutcomeandProgramme specific outcomes

Credits: 04 L–T–P : 3–1–0Semester I



[Bachelor of Business Administration (BBA)]

BBAC1002: FUNDAMENTALSOFACCOUNTING

Introduction:This subject of financial accounting has been designed in such away that the students
get a first hand exposure to the fundamentals of accounting principles

Objective: To enable the students gain insights into the fundamental principles of accounting and
use them in day to day business scenarios

Module
No.

Content Teaching Hours

Accounting

Recording

Ledger

Trial Balance

Subsidiary Books

Concept of Depreciation:

Final Accounts

Shares and Share Capital:

Credits: 04 L–T–P : 3–1–0Semester I



[Bachelor of Business Administration (BBA)]

Debentures:

Reference Books/ Text Books / Cases:

Focus: This course focuses on Skill development and aligned with CO2

Course Outcomes: After completion of the course, student will be able to:
Understand the basic accounting principles
Classify the techniques of preparing and presenting the firm accounts
Identify the role accounting plays in the overall set up of a business
Demonstrate the fundamentals of shares, debentures

Mapping of course outcome with Programme outcome and Programme specific outcomes

BBAC0003:MANAGERIAL ECONOMICS

Introduction: The subject aims to enable the students to grasp the details as to how things function
at the economic front for any economy

Objective: Tomake students understand concepts related to economy andmake them aware of how
decisions are taken for the betterment of the same.

Module
No.

Content Teaching Hours

Nature & Scope of Managerial Economics

Basic Economic Principles

Credits: 04 L–T–P : 3–1–0Semester I



[Bachelor of Business Administration (BBA)]

Nature & Scope of Macro Economics:

Business Cycle and Business Policies

National Income Accounting

Fundamental Concepts:

Price & Demand

Income & Demand

Related Goods & Demand

Cost Concepts

Perfect Competition

Monopoly

Monopolistic Competition

Oligopoly

Reference Books/ Text Books / Cases:

Managerial economics
Managerial economics

Managerial economics
Managerial economics

Focus: This course focuses on Skill development and aligned with CO1

Course Outcomes: After completion of the course, student will be able to:
Explain the macroeconomic concepts relevant for making prudent business decisions
Relate the application of economic principles in the area of business management
Interpret the theories of cost and production function

Recall different types of competitive market structures

Mapping of course outcome with Programme outcome and Programme specific
outcomes



[Bachelor of Business Administration (BBA)]

BMAS0201: BUSINESSMATHEMATICS



[Bachelor of Business Administration (BBA)]

Introduction: The course will enable the students in terms of understanding business mathematics
and the various concepts related to it.

Objective: To make the students understand the concept of basic algebra, quantitative aptitude,
matrices and mathematics of finance.

Module
No.

Contents Teaching Hours

Basic Algebra:

Quantitative Aptitude:

Mathematics of Finance:

Matrices:

Reference Books/ Text Books / Cases:

Text Books:

Focus: This course focuses on Skill development and aligned with CO2

Course Outcomes: After completion of the course, student will be able to:
Understand the basic concepts of business mathematics
Learn to use mathematical techniques for taking decisions in personal as well as professional
life
Identify and solve real life business problems using such concepts as differentiation
Learn the techniques such as matrices and other various mathematical theories in daily life
decision making
Mapping of course outcomewithProgrammeoutcomeandProgramme specific outcomes

Credits: 04 L–T–P : 3–1–0Semester I



[Bachelor of Business Administration (BBA)]

BBAC0015: FUNDAMENTALOF COMPUTERSANDDATAHANDLING

Introduction: This would ensure that the students get real time insights into the fundamentals of
computers as business tools and how to handle data.

Objective: To make students acquainted with handling of the computers with regard to day to day
learning. Also, it would enhance their data related abilities.

Module
No.

Content Teaching Hours

Introduction:

Storage Devices
Programming Languages

Hardware & Software:

Operating System:

Virus andWorms:

Internet & Browsing:
Networks
Cloud Computing:

Reference Books/ Text Books / Cases:

Credits: 02 L–T–P : 2–0–0Semester I



[Bachelor of Business Administration (BBA)]

Focus: This course focuses on Skill development and aligned with CO2

Course Outcomes: After completion of the course, student will be able to:
Understand computers related terms such as operating systems, etc.
Highlighting the role of Computer hardware and software in personal and professional life
Understand the concept of the internet, its origin, and advancement

Define the concept of storage devices and their uses. 

Mapping of course outcome with Programme outcome and Programme specific outcomes

BBAC0800: BUSINESS ACUMEN I

Introduction: This course has been designed keeping in mind the requirements of those students
with regard to developing acumen towards business related scenarios and related decisions.

Objectives: To help students develop their acumen towards numerous business scenarios
To help students develop an idea of handling various business related situations

Module
No.

Content Teaching Hours

Credits: 02 L–T–P : 0–0–4Semester I



[Bachelor of Business Administration (BBA)]

Analysis of Business News from Newspapers/Magazines

General Awareness

Classroom Discussion –

Personality Grooming

Study of Business Conglomerates

Dialogue building exercises

Public speaking

Role Plays

Social Media and Business –

Individual Classroom Presentation –

Extempore

Videos

Reference Books/ Text Books / Cases:
The Art of Social Media: Power Tips for Power Users

Word Power Made Easy
Time Power: A Proven System for Getting More Done in Less Time Than You Ever

Thought Possible. Applied Management and Entrepreneurship

Improve Your Presentation Skills with CD: How To Make Effective Presentations and
Influence Clients

Focus: This course focuses on Skill development and aligned with CO2

Course Outcomes: After completion of the course, student will be able to:
Comprehend the changes happening in the business world around them
Express with conviction their views on various situations

Judiciously go through various written sources like newspapers

Be more presentable and enhance their communication skills 

Mapping of course outcome with Programme outcome and Programme specific outcomes



[Bachelor of Business Administration (BBA)]



[Bachelor of Business Administration (BBA)]

BBAC0004: ORGANISATIONALBEHAVIOUR

Introduction:This subject introduces the students to the various concepts related to how employees
tend to behave in an organization.

Objective: To enable the students to gain insights into the concepts that go into the making of a
successful organization.

Module
No.

Content Teaching Hours

Introduction:

Personality:

Perception:

Attitude
Learning

Motivation:
Group Dynamics

Interpersonal Communication:

Conflicts:

Stress
Organizational Change

Organizational Development:

Emotional Intelligence:
Reference Books/ Text Books / Cases:

Organizational behavior
Understanding organizational behavior
Understanding organizational behavior

Credits: 04 L–T–P : 4–0–0Semester II



[Bachelor of Business Administration (BBA)]

Organizational behavior

Focus: This course focuses on Skill development and aligned with CO2

Course Outcomes: After completion of the course, student will be able to
Analyzing the fundamentals of organizational behavior and role of managers in organization.
Understand the concept of personality and perception and their influence on the buying process.
Define the group dynamics and motivation concept.

Understanding the various concepts of conflict management, stress management and
organizational change management.

Mapping of course outcome with Programme outcome and Programme specific outcomes



[Bachelor of Business Administration (BBA)]

BBAC0005:MANAGEMENTACCOUNTING

Introduction: This subject has been designed to enable the students to understand the calculation
of ratios and their analyses and preparation of budget.

Objective: To enable students in terms of preparing management reports thus facilitating better
decision making on their part for the organization.

Module
No.

Content Teaching Hours

Management Accounting

Ratio Analysis:
,

Fund FlowAnalysis

Cash Flow Analysis

Budgeting & Budgetary Control:

Reference Books/ Text Books / Cases:

Management accounting
Cost & management accounting
Management accounting

Focus: This course focuses on Skill development and aligned with CO1

Course Outcomes: After completion of the course, student will be able to:
Find the various tools& techniques of management accounting.
Get detail knowledge of various ratios related to finance
Understand fund flow and cash flow statement of business firms

Outline the importance of  budgeting analysis in an organizational context  

Mapping of course outcome with Programme outcome and Programme specific outcomes

Credits: 04 L–T–P : 3–1–0Semester II



[Bachelor of Business Administration (BBA)]

BMAS0202: BUSINESS STATISTICS

Introduction: The course will enable the students in terms of understanding the statistical aspects
related to business thereby enhancing their skills in this regard.

Objective: To make the students understand the concepts of statistics and probability.

Module
No.

Contents Teaching Hours

Statistical Data Presentation:

Statistical Average

Moments:

Index Number:
numbers

Correlation & Regression

Probability

Reference Books/ Text Books / Cases:

Credits: 04 L–T–P : 3–1–0Semester II



[Bachelor of Business Administration (BBA)]

Focus: This course focuses on Skill development and aligned with CO2

Course Outcomes: After completion of the course, student will be able to:
Recognize the basic concepts of business statistics
Learn how to solve real life business problems using concepts of statistics
Understand the basics of regression and correlation and their application in business
Describe the probability theories, other mathematical concepts, and their utility in the business

Mapping of course outcomewithProgrammeoutcomeandProgramme specific outcomes

BELO1010: BUSINESS ETHICS&VALUES

Introduction: This course in Business Ethics and Values brings to the fore the significance of having
these two as principles of business for any firm which intends to survive in the long run

Objective: It would enable students to understand such concepts as needed in today's times to infuse
a sense of trust in the minds of consumers.

Module
No.

Content Teaching Hours

Introduction:

Corporate Governance:

Credits: 04 L–T–P : 4–0–0Semester II



[Bachelor of Business Administration (BBA)]

.
Social Responsibility:

Contemporary Ethical Issues and Benchmarking:

Reference Books/ Text Books / Cases:

Focus: This course focuses on Employability and aligned with CO1

Course Outcomes: After completion of the course, student will be able to:
Identify the role of value system and ethics to differentiate between right and wrong decision
Know about Corporate Social Responsibility and its impact on today’s businesses
Recognize the contemporary issues related to the fields of ethics and values at the global level.

Understand contemporary ethical issues and benchmarking

Mapping of course outcome with Programme outcome and Programme specific outcomes

BELO0011: REMEDIAL ENGLISH



[Bachelor of Business Administration (BBA)]

Introduction: The course will include intensive reading, writing, and some listening practices
thereby helping the students in improving their English.

Objective: The course will include intensive reading, writing, and listening practices. Special
emphasis will be given on finding out the most frequent mistakes committed by students. The effort
is to enable them to overcome these mistakes. In writing section, the focus will be on making correct
sentences, guided writing, guessing word meaning in context. In reading and listening sections, the
focus will be on understanding long sentences, studying the complex sentence structures and
understanding main idea. The objective of the course is to help students attain a basic proficiency in
reading and writing skills.

Module
No. Content Teaching

Hours
STRUCTURE

A.1. Tense and Voice:

A.2. Reading Comprehension
i. Analyzing a Text:

ii. Analyzing Unseen Passages:

B.1 Parts of Speech:

B.2. Reading Comprehension
i. Analyzing a Text

ii. Analyzing Unseen Passages

C.1. Narration:

C.2. Reading Comprehension:
i. Reading an Essay:

ii. Analyzing Unseen Passages:

C. 3.THEME BASEDWRITING

Text Books:

Intermediate English Grammar.

Credits: 04 L–T–P: 4–0–0Semester: II



[Bachelor of Business Administration (BBA)]

Complete Course in English.

References:

Focus: This course focuses on Employability and aligned with CO2

Intended Outcomes: After completion of the course, student will be able to:
Comprehend a text and answer the questions based on it clearly.
Understand the importance of the use of tenses & voices in writing
Remember the vocabulary & Apply them in terms of contextual and situational conversation.

Enhance theme base writing skills.

Mapping of course outcome with Programme outcome and Programme specific outcomes



[Bachelor of Business Administration (BBA)]

BBAC0801: PRACTICALONCOMPUTERAPPLICATIONS

Introduction: This subject titled, ‘Practical on Computer Applications’ would ensure that the
students get real time insights into the practical usages of computers and its various applications.
Objective: Tomake students acquainted with handling of the computers and its tools. Also, it would
enhance their learning of internet and email.

Module
No.

Content Teaching Hours

Getting started with MS Word:

MS PowerPoint:

Microsoft Excel:

Credits: 02 L–T–P : 0–0–4Semester II



[Bachelor of Business Administration (BBA)]

MS Windows and Internet:

Basics of Networking & Communication

Reference Books/ Text Books / Cases:

Focus: This course focuses on Employability and aligned with CO1

Course Outcomes: After completion of the course, student will be able to:
Understand and use MS word, MS PowerPoint, MS Excel etc.
Comprehend computer related business and managerial activities
Put to use internet and E mail facilities to perform different functions of business at faster
pace.

Analyze the operating system of computers for day-to-day computer operations. 

Mapping of course outcome with Programme outcome and Programme specific outcomes



[Bachelor of Business Administration (BBA)]

BBAC0802: BUSINESSACUMEN II

Introduction: This course has been designed in a way that it carries forward the learning of the
first semester with regard to inculcating various business related aspects in their personality.

Objectives: To help students understand what goes into making a successful business
To develop a better awareness in the students regarding the intelligence as required in today’s times

Module
No.

Content Teaching Hours

Better Analysis of Business News from
Newspapers/Magazines

Group Discussions on Current Business Issues

Videos

Inter class discussions

Semester II L–T–P : 0–0–4Credits: 02



[Bachelor of Business Administration (BBA)]

Comprehensive Understanding and Analysis of Union
Budget

Brain storming Sessions

Business Case Studies

Learning by doing

Debate on Current Issues

Extempore

Internet readiness and Computer Familiarity –

Learning through Simulation Games

Reference Books/ Text Books / Cases:

How to Talk to Anyone

Focus: This course focuses on Employability and aligned with CO1

Course Outcomes: After completion of the course, student will be able to:
Comprehend the happenings around them and utilize the learning
Feel confident and comfortable to participate in group exercises
Attempt cases solving thus understanding a business scenario better

Discuss the functioning of the union budget and its role in businesses decision making 

Mapping of course outcome with Programme outcome and Programme specific outcomes



[Bachelor of Business Administration (BBA)]

BBAC0006:MARKETINGMANAGEMENT

Introduction: This subject of marketing management has been designed to give insights into the
subject so as to prepare the students about the various concepts related to it



[Bachelor of Business Administration (BBA)]

Objectives: To enable the students get insights into the fundamentals of marketing as well as the
significance of 4 Ps in the success of any organization

Module
No.

Content Teaching Hours

Basics of Marketing:

Managing the 4 Ps: Product:

Pricing:

Managing the 4 Ps: Distribution:

Promotion:

The Evolving Concepts in Marketing:

Reference Books/ Text Books / Cases:

Focus: This course focuses on Skill development and aligned with CO3

Intended Outcomes: By the end of the session, student will be able to:
Learn fundamental concepts of marketing management
Comprehend various elements of marketing mix as well as their influence on functioning of an
organization
Identify various components of Marketing Environment.

Discuss various evolving marketing concepts 

Credits: 04 L–T–P : 4–0–0Semester III



[Bachelor of Business Administration (BBA)]

Mapping of course outcome with Programme outcome and Programme specific outcomes

BBAC0007: PRODUCTION&OPERATIONMANAGEMENT

Introduction: This course in productions and operations management intends to familiarize the
students with the basics of this subject

Objectives: To enable the students gain insights into the various issues related to the fields of
production and operations management.

Module
No.

Content Teaching Hours

Introduction:

Production Planning & Control:

Inventory & Quality Management:

Reference Books/ Text Books / Cases:

Credits: 04 L–T–P : 3–1–0Semester III



[Bachelor of Business Administration (BBA)]

Focus: This course focuses on Skill development and aligned with CO2

Course Outcomes: After completion of the course, student will be able to:
Define the concepts related to production and operation management.
Identify how planning and control are carried out vis à vis production process.
Understand the significance of inventory and quality management.
Apply and use production and operation management techniques in business situations.

Mapping of course outcome with Programme outcome and Programme specific outcomes

BBAC0008: BUSINESS COMMUNICATION

Introduction: The course in communication intends to acquaint the students with the basics of
communication and various techniques associated with it.

Objectives: To familiarize the students with the fundamentals of business communication for
professional purposes with the aid of modern technology

Module
No.

Content Teaching Hours

Communication

Professional skills & Basic Etiquettes

Credits: 04 L–T–P : 4–0–0Semester III



[Bachelor of Business Administration (BBA)]

Business Letters

Types of Business Letters:

Official Communication

Digital Communication

Business Reports

Interview:

Writing Resume,

Business language and presentation

Reference Books/ Text Books / Cases:

Focus: This course focuses on Skill development and aligned with CO3

Course Outcomes: After completion of the course, student will be able to:
Knowledge of various concepts, processes and importance of communication
Understand the communication techniques and their usage in professional set ups.
Learn the skills related to effective letter writing & prepare business reports

Face interviews and learn effective presentations
Mapping of course outcome with Programme outcome and Programme specific outcomes



[Bachelor of Business Administration (BBA)]



[Bachelor of Business Administration (BBA)]

BALO0103: PATENTANDCOPYRIGHT LAW

Introduction: This course on patent and copyright law would help the students in getting an
outlook of Intellectual property laws and its importance

Objective: To enable the students in terms of understanding the various concepts related to Patents
and copyrights and general Intellectual property rights aspects.

Module
No.

Content Teaching Hours

Reference Books/ Text Books / Cases:

Focus: This course focuses on Skill development and aligned with CO4

Course Outcomes: After completion of the course, student will be able to:
Understand that without patent and copyright protection in the start up phase, there would
have been many copiers and the company and the individual in the long run cannot survive.
Recognise the way of filing patent and copyright laws
Understand the basic concepts of Intellectual property laws

Semester III L–T–P : 4–0–0Credits: 04



[Bachelor of Business Administration (BBA)]

Learn modern strategies of the companies related to copyrights and patents

Mapping of course outcomewithProgrammeoutcomeandProgramme specific outcomes

BALO0101: LEGALANDREGULATORYFRAMEWORKOFBUSINESS

Introduction:This course in Legal and Regulatory Framework of Business deals with the acts which
have been formed and implemented from time to time thus ensuring the smooth functioning of
businesses in the Indian commercial scene.

Objectives: To enable the students to grasp the details as to how things function with regard to the
various contracts and acts which are essential for running a business.

Module
No.

Content Teaching Hours

Indian Contract Act, 1872:

The Sale of Goods Act – 1930:

Negotiable Instrument Act –1881:

Reference Books/ Text Books / Cases:

Credits: 04 L–T–P : 4–0–0Semester III



[Bachelor of Business Administration (BBA)]

Business Law

Focus: This course focuses on Skill development and aligned with CO1

Course Outcomes: After completion of the course, student will be able to:
Understand the basic concepts, provisions and nature of laws which helps the management
students in doing business.
Explore the functionality of different business organizations and their registration process.
Design a business plan under the roof of legal protection
Examine the various benefits given by the different Acts in ease of doing business

Mapping of course outcome with Programme outcome and Programme specific outcomes



[Bachelor of Business Administration (BBA)]

BBAC0803: BUSINESSACUMEN III

Introduction: This course has been designed keeping in mind the requirements of those students
with regard to developing acumen towards business related scenarios and related decisions.

Objective: To help students develop their acumen towards numerous business scenarios and
business related situations.

Module
No.

Content Teaching Hours

Analysis of Business reports from various written
sources

Classroom Discussion on General Awareness

Elements of Business Acumen

Building of Acumen fund

Lessons of Business Conglomerates

Various Case Studies

People Skills through social media and business –

Leadership Skills through individual classroom
Presentation –

Credits: 02 L–T–P : 0–0–4Semester III



[Bachelor of Business Administration (BBA)]

Reference Books/ Text Books / Cases:

Focus: This course focuses on Skill development and aligned with CO3

Course Outcomes: After completion of the course, student will be able to:
Grasp the intricacies of the business world and make sense of the same
Describe their thoughts and opinion on multiple issues effectively.
Be more aware and augment their communication skills.

Recognise and apply the subjective knowledge practically in real corporate situations.  

Mapping of course outcome with Programme outcome and Programme specific outcomes



[Bachelor of Business Administration (BBA)]

BBAC0009: FUNDAMENTALSOFBANKING& INSURANCE

Introduction: The subject covers the fundamentals of banking as well as insurance as applicable
on individuals and organizations within the larger economic system.

Objective:To enable the students in getting an outlook of howbanking& insurance businesseswork
on day to day basis and how things are done in a professional business set up.

Module
No.

Content Teaching Hours

Banking and Deposit Accounts:

Customer Accounts:

Credit Styles & Secured Advances:

Semester IV L–T–P : 4–0–0Credits: 04



[Bachelor of Business Administration (BBA)]

Introduction of Insurance:

Classification & organization of Insurance:

Reference Books/ Text Books / Cases:

Focus: This course focuses on Skill development and aligned with CO1
Course Outcomes: After completion of the course, student will be able to:

Discuss the concept of banking & Insurance and various types of accounts & credits
Understand about banking & insurance & its importance in today’s business world.
Relate their learning to solve the issues faced by banking & insurance.

Classify the various types of insurance policies.  

Mapping of course outcome with Programme outcome and Programme specific outcomes

BBAC0010: BUSINESSRESEARCH

Introduction: This course in business research has been designed keeping in mind the significance
of it in management studies and how it can be used in business scenarios.



[Bachelor of Business Administration (BBA)]

Objectives: To enable the students to gain insights into how research is carried out in business and
how they can benefit from it

Module
No.

Content Teaching Hours

Introduction of Research Methodology:

Nature and Scope of Business Research

The Research process

Sampling:

Measurement and Scales

Questionnaire Designing:

Data Preparation And Analysis: Data collection

Report Writing:

Reference Books/ Text Books / Cases:

Focus: This course focuses on Skill development and aligned with CO2

Course Outcomes: After completion of the course, student will be able to:
Understand the nuances involved in Creativity & Innovation.

Credits: 04 L–T–P : 4–0–0Semester IV



[Bachelor of Business Administration (BBA)]

Extend their knowledge with creative and innovative thinking styles.
Illustrate the research principles in business situations to optimize resource utilization.

Demonstrate various aspects of project planning

Mapping of course outcome with Programme outcome and Programme specific outcomes



[Bachelor of Business Administration (BBA)]

BBAC0011: FINANCIALMANAGEMENT

Introduction: The subject aims to acquaint the students in grasping the details as to how things
function at the financial part and how decisions are taken for the betterment of the same.

Objectives: Students would be able to develop a basic understanding about financial management
and the role it plays in the overall performance of a Business

Module
No.

Content Teaching Hours

Introduction:

Cost of Capital and Financing Decision

Capital Structure

Capital Budgeting:

Dividend Decisions:

Working Capital Decisions

Credits: 04 L–T–P : 3–1–0Semester IV



[Bachelor of Business Administration (BBA)]

Reference Books/ Text Books / Cases:

Focus: This course focuses on Employability and aligned with CO2

Course Outcomes: After completion of the course, student will be able to:
Discuss the principles and practices of financial management to solve business problems
Make financial decision making effectively
Illustrate the composition of different securities in the total capital structure.

Demonstrate the cost of capital, investment decisions and dividend decisions

Mapping of course outcome with Programme outcome and Programme specific outcomes



[Bachelor of Business Administration (BBA)]

BBAC1012:HUMANRESOURCEMANAGEMENT

Introduction: This course in human resource management will give insights to the students so as
to make them understand the concept underlying this subject. It will be helpful for them to develop
a broad view of the subject.

Objectives: To acquaint the students with the basic concepts which characterize the field of human
resource management. The course will help them in understanding how a company arrives at the
best possible fit for its employees vis à vis the tasks given to them.

Module
No.

Content Teaching Hours

Introduction:

Acquiring & Training Human Resource:

Credits: 04 L–T–P : 4–0–0Semester IV



[Bachelor of Business Administration (BBA)]

Developing & Managing Human Resource:

Reference Books/ Text Books / Cases:

Focus: This course focuses on Employability and aligned with CO2

Course Outcomes: After completion of the course, student will be able to:
Understand the basic concepts of Human resource Management (HRM), HR functions, external
and internal forces influencing the HRM practices.
Describe how human resource is acquired and trained.
Define the concept of placement & induction, type of training etc.
Understand how a company arrives at the best possible fit for its employee’s vis à vis the tasks
given to them.
State the role human resource management plays in an organization with fundamental concept
of potential appraisal and career planning.

Mapping of course outcome with Programme outcome and Programme specific outcomes



[Bachelor of Business Administration (BBA)]

BALO1108: CONSUMERPROTECTION LAWS

Introduction: The subject aims to acquaint the students in grasping the details as to consumer
protection law and right of consumer for the betterment of the same.

Objectives: Students would be able to develop a basic understanding about Consumer protection
and law in relation of their protection.

Credits: 04 L–T–P : 4–0–0Semester IV



[Bachelor of Business Administration (BBA)]

Module
No.

Content Teaching Hours

Introduction:

Legislative Framework:
;

Consumer Protection Act,

Case Studies of Consumer Protection:

Emerging Issues In Consumer Protection And Law:

,

Reference Books/ Text Books / Cases:

Focus: This course focuses on Employability and aligned with CO2

Course Outcomes: After completion of the course, student will be able to:
Comprehend the prevailing law on consumer protection in India.
Awareness about basic procedures for handling consumer dispute.
Recognizing major international instruments on consumer protection.
Grasping the evolving questions and policy issues in consumer law for future research.
Understand the nuances related to consumer protection & e commerce

Mapping of course outcome with Programme outcome and Programme specific outcomes



[Bachelor of Business Administration (BBA)]

BALO0106: COMPANYLAWS

Introduction: This course in company law has been prepared to make the students aware of the
role which it plays in the day to day functioning of an organization.

Objectives: To enable the students with regard to gaining insights into conduct of any business
organization and how its sound knowledge helps a firm to perform in a smooth way

Module
No.

Content Teaching Hours

Fundamental Issues:

Functional Aspects

Management & Control

Reference Books/ Text Books / Cases:

Credits: 04 L–T–P : 4–0–0Semester IV



[Bachelor of Business Administration (BBA)]

Focus: This course focuses on Employability and aligned with CO1

Course Outcomes: After completion of the course, student will be able to:
Recognise the fundamentals about the formation and types of companies.
Understand the procedure of issue of shares and SEBI Guidelines
Understand the role which company law plays in the affairs of a business firm.
Identify how various laws prevent any sort of mismanagement in a company

Mapping of course outcome with Programme outcome and Programme specific outcomes

BBAC0804: BUSINESSACUMEN IV

Introduction: This course has been designed keeping in mind the requirements of those students
with regard to developing acumen towards business related scenarios and related decisions.

Objective: To help students develop their acumen towards numerous business scenarios and
business related situations.

Module
No.

Content Teaching Hours

Business Acumen for Entrepreneurs

Session on Handling Issues

Public Speaking –

Insight on Exports and Imports

Internationalization of local business

Digital Marketing for Entrepreneurs

Credits: 02 L–T–P : 0–0–4Semester IV



[Bachelor of Business Administration (BBA)]

Government schemes

A brief understanding on the various legal aspects

Lessons to be learnt

Reference Books/ Text Books / Cases:

Focus: This course focuses on Skill development and aligned with CO3

Course Outcomes: After completion of the course, student will be able to:
Comprehend the developments in the business world
Present their thoughts and views on multiple issues effectively.
Make better sense of the various news articles as found in numerous written sources

Enhance their presentation and communication skills

Mapping of course outcome with Programme outcome and Programme specific outcomes



[Bachelor of Business Administration (BBA)]

BBAC0013: INTERNATIONALBUSINESSMANAGEMENT

Introduction: This course in International Business Management will provide understanding to the
students about the dimensions of global business & management.

Objective: To enable the students to gain insights into the various principles and theories which
characterize international business and its underlying ideas

Credits: 04 L–T–P : 4–0–0Semester V



[Bachelor of Business Administration (BBA)]

Module
No.

Content Teaching Hours

Introduction to International Business Management:

Modes of Entry and International Institutions

International Finance, HR, Production and Related Concepts

Reference Books/ Text Books / Cases:

CASE:

Focus: This course focuses on Skill development and aligned with CO2

Course Outcomes: After completion of the course, student will be able to:
Understand the nuances of international business as a field of study.
Get an exposure to the basic concepts in international business
Learn the behavior of customers and other related terms vis à vis international business
Outline the role of various domains of business in international trade.

Mapping of course outcome with Programme outcome and Programme specific outcomes



[Bachelor of Business Administration (BBA)]

BBAE0101: TRAINING&DEVELOPMENT

Introduction: This course will emphasized the theory of training and development, research to
determine needs, types of program, practices as found in an organization

Objectives: To enable the students with regard to conducting a training & development session and
education of programme in their knowledge.

Module
No.

Content Teaching Hours

Introduction to Training and Development and techniques
Introduction:

Techniques & HRD:

HRD

Training evaluation

Reference Books/ Text Books / Cases:

CASE:

Focus: This course focuses on Skill development and aligned with CO1

Credits: 04 L–T–P : 4–0–0Semester V



[Bachelor of Business Administration (BBA)]

Course Outcomes: After completion of the course, student will be able to:
Understand the Training & development Importance in an organization.
Describe the scope of Training & Development in employee well being in corporate world.
Understand the future trends and models related Training & HRD.
Highlighting the core competencies of Behavioral skills trainer.

Mapping of course outcome with Programme outcome and Programme specific outcomes

BBAE0102: INDUSTRIALRELATIONS

Introduction: This course serves as an introduction into the field of industrial relations. Students
will learn about the history of the field and an introduction to labour unions.

Objectives: To enable the students with regard to various models of dispute resolution, labour
management cooperation, dispute settlement machineries and other Industrial relation issues

Module
No.

Content Teaching Hours

Introduction to Industrial Relations:

Approaches to Industrial relation:

Trade Unionism

Industrial Disputes

Methods of prevention of Industrial Disputes:

Industrial Dispute Settlement Machinery

Credits: 04 L–T–P : 4–0–0Semester V



[Bachelor of Business Administration (BBA)]

Workers' Participation in Management:

International Labor Organization:

Reference Books/ Text Books / Cases:

CASE:

Focus: This course focuses on Skill development and aligned with CO2

Course Outcomes: After completion of the course, student will be able to:
Understand the history and models of the Industrial Relations system.
Discuss genesis of industrial conflicts and disputes.
Describing the functioning of various Industrial conflict settlement machineries.

Discussion on latest issues and challenges in labor laws and welfare facilities of 
employees in corporate sector.

Mapping of course outcome with Programme outcome and Programme specific outcomes

BBAE0103: GROUPDYNAMICS&TEAMBUILDING



[Bachelor of Business Administration (BBA)]

Introduction: This course in group dynamics and team building acquaints the students with the
nuances of the subject keeping in mind the perspective that they have.

Objectives: To enable the students to develop an understanding about group and team building so
that they can utilize the same in their day to day conversation

Module
No.

Content Teaching Hours

Overview of Group:
Group Properties

Stages of Group Development

Types of Group

Team Building Process:

Types of Teams

Stages of team development:

Goal Setting of Team

Handling conflicts in a team

Reference Books/ Text Books / Cases:

Focus: This course focuses on Skill development and aligned with CO2

Course Outcomes: After completion of the course, student will be able to:
Outline the importance of managerial capability through team building & group dynamics.
Understand the prerequisites of having an effective group and team building.
Discuss elementary level of understanding of group/team functions.
Discussion on latest trends and future model of team building.

Mapping of course outcome with Programme outcome and Programme specific outcomes

Credits: 04 L–T–P : 4–0–0Semester V



[Bachelor of Business Administration (BBA)]

BBAE0104: COMPENSATION&REWARDMANAGEMENT

Introduction: This course is designed to promote understanding regarding issues related to
compensation in corporate sector and how the same affects the overall scheme of things

Objectives: To enable students impart skills in designing, analysis and restructure compensation
management system, policies and strategies.

Module
No.

Content Teaching Hours

Introduction of Compensation and Reward:

Job Design and Job Evaluation:

Strategic Compensation Management and Innovations in
Compensation:

Reference Books/ Text Books / Cases:

Compensation Management
Human Resource Management
Personnel and Human Resource Management

Case:

Credits: 04 L–T–P : 4–0–0Semester V



[Bachelor of Business Administration (BBA)]

Focus: This course focuses on Skill development and aligned with CO3

Course Outcomes: After completion of the course, student will be able to
Recognize the need and utility of compensation in the organisation.
Understand the concept of compensation and reward management.
Apply skills in designing, analyzing and restructuring compensation packages.

Analyze the impact of compensation and rewards management on organisation .

Mapping of course outcome with Programme outcome and Programme specific outcomes

BBAE0201: SALES&DISTRIBUTIONMANAGEMENT

Introduction: The course has been designed to familiarize the students with concepts, procedures,
practices and complexities of Sales Management.

Objectives: To enable the students to gain insight about the various concerns as related to the fields
of sales and distribution management as found in today’s organizations.

Module
No.

Content Teaching Hours

Introduction & Concept of Sales Management:

Credits: 04 L–T–P : 4–0–0Semester V



[Bachelor of Business Administration (BBA)]

Sales Manager and Sales Force:

SalesforceMotivation

Sales Promotion

Distribution Management

Reference Books/ Text Books / Cases:

Case:

Focus: This course focuses on Skill development and aligned with All CO3

Course Outcomes: After completion of the course, student will be able to
Interpret the basic concepts pertaining to Sales and Distribution
Identify the role of a sales manager and sales force
Discuss awareness about the various concepts and principles related to Sales
Discuss sales aptitude as well as attitude

Mapping of course outcome with Programme outcome and Programme specific outcomes

BBAE0202: RURALMARKETING



[Bachelor of Business Administration (BBA)]

Introduction: To develop an understanding about agricultural based rural economy in India and
to access the potential of rural markets for durable and non durable products.

Objectives: To enable the students develop an insight about the successful marketing strategies for
rural market and how to monitor the same

Module
No.

Content Teaching Hours

Rural Marketing:

Rural Marketing Environment:

Marketing Mix for Rural Products: Product:

Price:

MarketingMix for Rural Products: Place:

Promotion:

Reference Books/ Text Books / Cases:

Focus: This course focuses on Employability and aligned with CO4

Intended Outcomes: After completion of the course, student will be able to
Describe the availability of scope prevailing in rural market
Understand the practices and application of marketing mix in rural market.
Draw the outcomes why rural customers behave in a certain way

Mapping of course outcome with Programme outcome and Programme specific outcomes

Credits: 04 L–T–P : 4–0–0Semester V



[Bachelor of Business Administration (BBA)]

Apply the evolving concepts in marketing in rural demography

BBAE0203: INTERNATIONALMARKETING

Introduction: This course would help the students in getting the understanding of the international 
marketing concepts and strategies used for promotion and wealth maximization.

Objectives: To familiarize the students with the concept and issues of international marketing
To enable them to analyze the international marketing strategies for a business firm.

Module
No.

Content Teaching Hours

Introduction

International Product Planning and Pricing decisions

International Distribution Decisions

International Promotion Strategies

Credits: 04 L–T–P :4–0–0Semester V



[Bachelor of Business Administration (BBA)]

Emerging trends in International Marketing:

Reference Books/ Text Books / Cases:

Focus: This course focuses on Employability and aligned with CO2

Intended Outcomes: After completion of the course, student will be able to:
Understand various aspects related to international marketing
Learn international marketing strategies adopted by the companies.
Outline international distribution decisions for full coverage of the segment

Understand importance of market and product mix at international level 

Mapping of course outcome with Programme outcome and Programme specific outcomes



[Bachelor of Business Administration (BBA)]

BBAE0204: DIGITALMARKETING
Introduction: This course focuses on key issues related to digital marketing including strategy
development, competitive advantage, current and emerging technologies, pricing, distribution
channels, promotion, etc.

Objectives: To understand the basic concepts and functions of Digital marketing.To develop
awareness about the various methods and applications of Digital marketing.

Module
No.

Content Teaching Hours

Digital Marketing:

Social Media Marketing:

Credits: 04 L–T–P : 4–0–0Semester V



[Bachelor of Business Administration (BBA)]

Email and Mobile Marketing:

Mobile Marketing

Targeted Advertising. Issues

Managing Digital Marketing:

Reference Books/ Text Books / Cases:

Focus: This course focuses on Employability and aligned with CO2

Course Outcomes: After completion of the course, student will be able to:
Define the concept of digital marketing and its practical implications.
Express innovative insights of digital marketing enabling a competitive edge
To understand and being able to create and run digital media based campaigns
Identify and utilize various tools of digital marketing.

Mapping of course outcome with Programme outcome and Programme specific outcomes

BBAE0301: INTERNATIONAL FINANCIALMANAGEMENT



[Bachelor of Business Administration (BBA)]

Introduction: This subject enables the students to develop awareness about international financial
management and related practices as found

Objectives: To enable the students to gain insights into the role of the various global institutions,
their structures as well as international trade in India.

Module
No.

Content Teaching Hours

Introduction

International Monetary System

International Financial Flows

Foreign Exchange Market

Exchange Rate Determination

Exchange Rate Risk

International Working Capital Management

International Financial Market

Financing of Foreign Trade

Reference Books/ Text Books / Cases:

Focus: This course focuses on Employability and aligned with CO

Course Outcomes: After completion of the course, student will be able to:
Understand the various aspects of international financial management
Learn about the various international economic groups
Discuss about the numerous international institutions

Identify the changing scenario of the international economic environment

Credits: 04 L–T–P : 3–1–0Semester V



[Bachelor of Business Administration (BBA)]

Mapping of course outcome with Programme outcome and Programme specific outcomes

BBAE1302:MANAGEMENTOF FINANCIAL INSTITUTIONS& SERVICES

Introduction: The course involves the emphasis on banking and key financial services so that
scholar gets an exposure to various dynamics of financial system

Objectives: To enable the students to explore Indian financial system and be comfortable in
understanding its implications on economic growth

Module
No.

Content Teaching Hours

Introduction of Financial System

Financial institutions
22

Financial Services

23

Reference Books/ Text Books / Cases:

Credits: 04 L–T–P : 3–1–0Semester V



[Bachelor of Business Administration (BBA)]

Focus: This course focuses on Skill development and aligned with CO3

Intended Outcomes: After completion of the course, student will be able to:
Understanding the various financial institutions and their functions
Observe the various features related to insurance and how to use it
Translate the main concepts of financial services into practical.

Predict the basis upon which they can develop into a financial practitioner

Mapping of course outcome with Programme outcome and Programme specific outcomes

BBAE0303: COSTACCOUNTING FORBUSINESSMANAGERS

Introduction: In developing economy like ours, the importance of cost accounting has been
acknowledged by all when optimum utilization of resources is the need of the day.

Objectives: To enable the students to gain insights into the various concepts related to cost
accounting and the terms which characterize the phenomenon of costing

Module
No.

Content Teaching Hours

Introduction

Elements of Cost

Contract Costing

Credits: 04 L–T–P : 3–1–0Semester V



[Bachelor of Business Administration (BBA)]

Standard costing

Process Costing

Job Costing
Operating Costing

Reference Books/ Text Books / Cases:

Focus: This course focuses on Skill development and aligned with CO2

Course Outcomes: After completion of the course, student will be able to:
Define the basic cost concepts, element of cost & Preparation of Cost Sheet.
Classify the principles and techniques used in recording, analyzing and reporting costs
Describe the principles and techniques used in revenues for internal management purposes.

Identify applicable cost concepts  

*in making short term decisions and the application of spreadsheets in management accounting.

Mapping of course outcome with Programme outcome and Programme specific outcomes

BBAE0304:WORKINGCAPITALMANAGEMENT

Introduction: This subject has been designed keeping in perspective the various aspects of working
capital management as found in an organization.



[Bachelor of Business Administration (BBA)]

Objectives: To enable the students to develop understanding about working capital management
and its functioning in businesses

Module
No.

Content Module No.

Introduction –

Operating Cycle Concept –

Working Capital Requirement –

Inventory Management –

Tools and Techniques of Inventory Management

Receivables Management –

Cash Management –

Reference Books/ Text Books / Cases:
Working Capital Management.

Financial Management
Working Capital Management & Control.

Case Study:

Focus: This course focuses on Skill development and aligned with CO3

Course Outcomes: After completion of the course, student will be able to:
Understand the basic concepts related to working capital management
Discuss the management of receivables and inventory
Learn the management of cash by an organization
Determine and financing working capital requirements

Mapping of course outcome with Programme outcome and Programme specific outcomes

Credits: 04 L–T–P : 3–1–0Semester V



[Bachelor of Business Administration (BBA)]



[Bachelor of Business Administration (BBA)]

BBAE0401: PRINCIPLESANDPRACTICESOF LIFE INSURANCE

Introduction: The subject covers the principles as well as practices of insurance as applicable on
individuals and organizations within the larger economic system.

Objectives: To enable the students in getting an outlook of how insurance business works on a day
to day basis and how various policies are formulated.

Module
No.

Content Teaching Hours

Life Insurance Introduction

Life Insurance Risk:

Life Insurance Claims and payments:

Life Insurance Policies:

Reference Books/ Text Books / Cases:

Focus: This course focuses on Skill development and aligned with CO3

Course Outcomes: After completion of the course, student will be able to:
Understand the concept of insurance & its importance.
Classify risks covered under the ambit of insurance
Select a theoretical basis upon which they will develop their knowledge in other areas of
insurance

Mapping of course outcome with Programme outcome and Programme specific outcomes

Credits: 04 L–T–P : 4–0–0Semester V



[Bachelor of Business Administration (BBA)]

Discuss various types of insurance policies.

BBAE0402: FUNCTIONALASPECTSOFBANKING

Introduction: This course introduces the functional aspects of banking, the roles played and
services rendered by banks, various types of bank accounts & loan system in Indian Banks.

Objectives: To enable the students with regard to gaining insights into the routine and specific
functions related to the banking scenario in the country and otherwise

Module
No.

Content Teaching Hours

Banker & Customer:

Customers’ Accounts:

Day to day Cash & Non cash Operations in Banking:
Loans &

Advances:

Credits: 04 L–T–P : 4–0–0Semester V



[Bachelor of Business Administration (BBA)]

Payment andCollection of Cheque:

Reference Books/ Text Books / Cases:

Focus: This course focuses on Skill development and aligned with CO3

Course Outcomes: After completion of the course, student will be able to:
Have fundamental knowledge of the prevailing banking system in India.
Summarize various functional aspects of banking.
Discuss operating system of banks for accounts & loans.

Explain the mechanism behind payment and collection of cheques
Mapping of course outcome with Programme outcome and Programme specific outcomes

BBAE0403: INSURANCELAWSANDENVIRONMENT
Introduction: This course introduces insurance business and legal framework of insurance laws
and regulations and insurance business environment in the country.

Objectives: To enable the students gain insights into the insurance sector in the country as well as
various laws associated with it along with the prevailing environment

Module
No.

Content Teaching Hours

Introduction of Insurance:

Credits: 04 L–T–P : 4–0–0Semester V



[Bachelor of Business Administration (BBA)]

Legal
Framework:

Laws regulating insurance business

Insurance
Business Environment:

Reference Books/ Text Books / Cases:

Focus: This course focuses on Skill development and aligned with CO4

Course Outcomes: After completion of the course, student will be able to:
Understand the Insurance Business in India
Classify various types of environment on the growth of Insurance.
Outline growth of insurance sector in India.
Identify the global insurance environment

Mapping of course outcome with Programme outcome and Programme specific outcomes



[Bachelor of Business Administration (BBA)]

BBAE0404: e BANKING

Introduction:This subject focuses on introducing the students to the key issues related to e banking
such as electronic payment system and cyber security

Objectives: To enable students gain insights into current and emerging technologies, issues (legal
and otherwise) related to e business.

Module
No.

Content Teaching Hours

Introduction

Electronic Payment System:

Cyber Security and Legal Issues:

Overview of Information Technology Act – 2000

Reference Books/ Text Books / Cases:

Focus: This course focuses on Skill development and aligned with CO3

Course Outcomes: After completion of the course, student will be able to:
Describe the basic concepts and functions of e banking
Discuss the role of information, security and technology in e banking.
Understand & Summarize various important elements of e banking system.

Credits: 04 L–T–P : 4–0–0Semester V



[Bachelor of Business Administration (BBA)]

Understand & Summarize online payment system and its features

Mapping of course outcome with Programme outcome and Programme specific outcomes

BFBE0301:MANAGING SMALL&FAMILYBUSINESS

Introduction: This subject exposes students to the objectives, challenges, and requirements for
effectively managing the small to mid sized business.

Objectives: To enable the students to take key decisions required of the entrepreneur/manager, the
driving forces of the small/family business

Module
No.

Content Teaching Hours

Introduction to Small & Family Business:

Getting Started:

Succession Planning:

Reference Books/ Text Books / Cases:

Credits: 04 L–T–P : 4–0–0Semester V



[Bachelor of Business Administration (BBA)]

Case Study:

Focus: This course focuses on Skill development and aligned with CO3

Intended Outcomes: After completion of the course, student will be able to:
Develop a business strategy that leverages the unique aspects of the business,
Understand the opportunity it is pursuing and the businesses position in the market.
Design a business plan and model that supports the strategy as envisaged by the entrepreneur
Understanding and identifying the issues associatedwith succession planning, and develop plans
to address them.

Mapping of course outcome with Programme outcome and Programme specific outcomes

BFBE0302: PROJECTPLANNING&MANAGEMENT
Introduction: This course examines project management roles and environments, project life cycle
and various techniques of work planning and control and evaluation to achieve project objectives.

Objectives: To enable the students gain insights into the various aspects of project related concepts
as well as how to go about its planning and management

Module
No.

Content Teaching Hours

Introduction:

Credits: 04 L–T–P :4–0–0Semester V



[Bachelor of Business Administration (BBA)]

Project planning

Feasibility analysis:

Reference Books/ Text Books / Cases:

Cases:

Project Management
Focus: This course focuses on Skill development and aligned with All CO3

Intended Outcomes: After completion of the course, student will be able to:
Familiarize themselves with the various aspects of Projects
Understand the issues relating to preparing, appraisal, and monitoring projects
Recognize the development of the skills using simple project management tools
Understand immediate application to the background and needs of a project

Mapping of course outcome with Programme outcome and Programme specific outcomes



[Bachelor of Business Administration (BBA)]

BFBE0303: e BUSINESS

Introduction: This subject focuses on key issues related to e business such as online aspect of it,
CRM, SCM and data warehousing as well as security part of it

Objectives: To enable students gain insights into current and emerging technologies and other
concepts related to e business which are redefining the businesses.

Module
No.

Content Teaching Hours

Basics of E Business:

Online Business with technology:

Internet Security:

CRM, SCM & Data Warehousing:

Reference Books/ Text Books / Cases:

Case Study:

Focus: This course focuses on Employability and aligned with CO3

Intended Outcomes: After completion of the course, student will be able to:
Understand the basic concepts and functions of e business
Get acquainted with the security featuresof online business
Comprehend how online business is reshaping the business scenario.
Learn about CRM, SCM and data warehousing

Credits: 04 L–T–P :4–0–0Semester V



[Bachelor of Business Administration (BBA)]

Mapping of course outcome with Programme outcome and Programme specific outcomes

BFBE0304:MODERNOFFICEMANAGEMENT

Introduction: This course in modern office management will give insights to the students so as to
make them understand the concept underlying this subject.

Objectives: To enable the students to develop a broad view on various concepts related to modern
office management and how it defines the organizations of today

Module
No.

Content Teaching Hours

Modern Office and Office Accommodation:

Office Systems and Procedures:

Records Management and Correspondence:

Reference Books/ Text Books / Cases:

Credits: 04 L–T–P :4–0–0Semester V



[Bachelor of Business Administration (BBA)]

Case Study:
Management Text and Cases

Focus: This course focuses on Employability and aligned with CO3

Intended Outcomes: After completion of the course, student will be able to:
Classify the nature and role of modern office management in an organization.
Understand the functioning of modern office.
Explaining and gaining knowledge on the management of Modern Offices.
Understand the modern office systems and procedures

Mapping of course outcome with Programme outcome and Programme specific outcomes

BBAE0105: NEGOTIATION&COUNSELING

Introduction: This course is designed to help the student understand the skills and attributes
required to conduct counseling by practicing and improving their listening skills



[Bachelor of Business Administration (BBA)]

Objectives: To enable the students with an insight on understanding the principles of negotiation
and the key aspects of successful mediation alongwith role of counseling in crisis mediation.

Module
No.

Content Teaching Hours

Negotiation:

Communication and Negotiation:

Counseling:

Reference Books/ Text Books / Cases:

Case Study:

Focus: This course focuses on Employability and aligned with CO4

Course Outcomes: After completion of the course, student will be able to:
Recognize the meaning and necessity of negotiation in the organisation.
Understand different stages, approaches and styles of negotiations.
Recognize the role of communication in negotiation.
Understand the nature, process and importance of counseling.

Mapping of course outcome with Programme outcome and Programme specific outcomes

Credits: 04 L–T–P : 4–0–0Semester VI



[Bachelor of Business Administration (BBA)]

BBAE0106: INTERNATIONALHUMANRESOURCEMANAGEMENT

Introduction: by
experiencing, verbalizing, and writing thoughtfully about different cultures and human resource
issues

Objectives: To enable students with regard to gaining insights into how international human
resource management has played a crucial role in the overall scheme of things for an organization

Module
No.

Content Teaching Hours

Introduction:

Recruitment, Selection and staffing in International context:

Performance Management:

Training and development in international context:

International Compensation:
.

Reference Books/ Text Books / Cases:

Credits: 04 L–T–P : 4–0–0Semester VI



[Bachelor of Business Administration (BBA)]

Case Study:

Focus: This course focuses on Employability and aligned with CO4

Course Outcomes: After completion of the course, student will be able to:
Understand the Concept and trends of IHRM and appreciate how and why it has become so
critical.
Describe the significance of IHRM with regard to competitiveness.
Define issues that impact recruitment, selection and staffing in international context.
Understand the future challenges related to IHRM.
Highlighting the core concepts of Human Resource Management in International context.

Mapping of course outcome with Programme outcome and Programme specific outcomes

BBAE0107: LEADERSHIP SKILLS&CHANGEMANAGEMENT

Introduction: This course will focus on individual, team, and organizational leadership and will
provide learners with the foundation for examining and developing their own individual leadership
style.

Objectives: To enable the students gain insights into the various skills with regard to the
phenomenon of leadership and change management.

Module
No.

Content Teaching Hours

Introduction to Leadership:

Theories of Leadership:

Managing Change:

Credits: 04 L–T–P : 4–0–0Semester VI



[Bachelor of Business Administration (BBA)]

Leading people to Change:

Reference Books/ Text Books / Cases:

Case Study:

Focus: This course focuses on Skill development and aligned with CO4

Course Outcomes: After completion of the course, student will be able to:
Understand the concept of leadership in an organizational context
Understand the concept and different approaches to manage change in an organization.
Understand the concept and different theories of leadership and summarizing its importance
for effective management.
Identifying the different roles of change agent and understand the threats.

Mapping of course outcome with Programme outcome and Programme specific outcomes

BBAE0108: LABOURLAWS

Introduction: The course aims to provide rather, it attempts to give the student a strong, critical
grasp on some of the important issues which arise in the area.



[Bachelor of Business Administration (BBA)]

Objectives: To enable the students with a solid grounding in labour law so that they have an idea
as to how the various laws are implemented in the Indian context for the labor force.

Module
No.

Content Teaching Hours

Introduction to labour Legislation:

The Factories Act, 1948

Wages and Labour Laws: The payment of Wages act, 1936

The MinimumWages act, 1948

Labour Welfare and Social Security:
The workmen’ compensation Act,

1923

Industrial Relations Law: The Trade union act, 1926

The Industrial Dispute act, 1947

Reference Books/ Text Books / Cases:

Case Study:

Focus: This course focuses on Skill development and aligned with CO2

Credits: 04 Semester VI L–T–P : 4–0–0



[Bachelor of Business Administration (BBA)]

Course Outcomes: After completion of the course, student will be able to:
Outline the legal framework within which Indian labour law operates.
Understand concepts such as industrial relations, employment practice, Labour conditions and
social welfare.
Discuss the importance of ensuring the health, safety and welfare of the workmen.
Describe the Industrial and Labour system of the country.
Explain the importance of legal institutions and their application.

Mapping of course outcome with Programme outcome and Programme specific outcomes



[Bachelor of Business Administration (BBA)]

BBAE0205:MARKETINGOF SERVICES

Introduction: Services addmore economic value than any othermeans, in developed countries. This
course intends to explain the various concepts related to the marketing of services

Objectives: To enable students gain insights into the field of marketing of services and how it has
come essential in the overall scheme of things for a business organization

Module
No.

Content Teaching Hours

Introduction to Services Marketing: ,

Extended Service Marketing Mix

Delivering Quality Service

Reference Books/ Text Books / Cases:

Case Study:

Credits: 04 L–T–P : 4–0–0Semester VI



[Bachelor of Business Administration (BBA)]

Focus: This course focuses on Skill development and aligned with CO3

Intended Outcomes: After completion of the course, student will be able to:
Identify the concepts & practical applications of service marketing.
Outline the role of people, physical evidences & processes in service marketing.
Highlight the skills required in service communication that differs substantially from those of
goods marketing.
Infer the concept of service quality model and highlights the gaps in service delivery
Interpret applications of elements of service marketing mix in banking, education,
telecommunication and hospitality industry.

Mapping of course outcome with Programme outcome and Programme specific outcomes

BBAE0206: RETAILMANAGEMENT

Introduction: Share of organized retail is increasing at a great pace in India, therefore, it becomes
important to make students understand the concepts related to retail management.

Objectives: To enable students to gain insights into the various developments which are taking
shape in the retail landscape in the country and how it is influencing business

Module
No.

Content Teaching Hours

Introduction

Situational Analysis

Retailer Relationship:

Retail Location & Site Selection

Credits: 04 L–T–P : 4–0–0Semester VI



[Bachelor of Business Administration (BBA)]

Store Design:

Store Administration:

Merchandise Management:

Pricing in Retailing

Retail Communication Mix: ,

Reference Books/ Text Books / Cases:

Case Study:

Focus: This course focuses on Skill development and aligned with CO3

Intended Outcomes: After completion of the course, student will be able to:
Identify the basic concepts of retail management.
Classify the various factor affecting location, site and store designing.
Report the plans for merchandise management.
Recognize the various elements of retail price and promotional mix

Mapping of course outcome with Programme outcome and Programme specific outcomes

BBAE0207: PRODUCT&BRANDMANAGEMENT

Introduction: This course should develop the basic understanding about the concept related to
Product and Brand Management.



[Bachelor of Business Administration (BBA)]

Objectives: To enable the students gain insights into what goes into the making of a successful
brand by formulating policies which create reliable products

Module
No.

Content Teaching Hours

Introduction to Product Management

Developing Product Strategy:

New Product Development

Pricing the Offer:

Brand Management

Reference Books/ Text Books / Cases:

Focus: This course focuses on Skill development and aligned with CO3

Course Outcomes: After completion of the course, student will be able to:
Compare the relationship between Corporate Strategy, Product and Brand Management.( To
understand the fundamental concepts of product and brand development and management)        

Interpret the various dimensions of product management (Interpret Tools and metrics for
developing product strategies.)
Apply an understanding in pricing the product
Infer the various aspects related to the evolution of a brand

Discuss a framework to understand the new product develop 

Mapping of course outcome with Programme outcome and Programme specific outcomes

Credits: 04 L–T–P : 4–0–0Semester VI



[Bachelor of Business Administration (BBA)]

BBAE0208: CUSTOMERRELATIONSHIPMANAGEMENT
Introduction: This course highlights as Technologies and Customer Expectations rapidly change,
Business realizes the value of Long Term Relationships with Customers and the need for CRM.
Objectives: To enable the students gain insights into how companies go about maintaining long
term relationships with customers based on CRM

Module
No.

Content Teaching Hours

Introduction and Significance of CRM:

CRM Process:

CRM in Marketing

Implementation and Trends in CRM:

Reference Books/ Text Books / Cases:

Credits: 04 L–T–P : 4–0–0Semester VI



[Bachelor of Business Administration (BBA)]

Case:

Focus: This course focuses on Skill development and aligned with CO1
Course Outcomes: After completion of the course, student will be able to:

Understand about the concept and significance of CRM.
Identify and understand about the various tools and techniques for implementing CRM
Describe the concept of CRM cycle.
To understand marketing aspects of Customer relationship management

Discuss To understand about the various current trends in CRM.

Mapping of course outcome with Programme outcome and Programme specific outcomes

BBAE0305: INVESTMENTMANAGEMENT

Introduction: The course is intended to develop familiarity with the theory and empirical evidence
related to investment analysis and portfolio management.

Objectives: To enable the students to gain insights into how to become professional investors or
researchers in the field of finance and investment

Module
No.

Content Teaching Hours

Introduction

New Issue Market

Secondary Market

Credits: 04 L–T–P : 3–1–0Semester VI



[Bachelor of Business Administration (BBA)]

Market Indices

Fundamental Analysis

Technical Analysis

Reference Books/ Text Books / Cases:

Focus: This course focuses on Skill development and aligned with CO4

Course Outcomes: After completion of the course, student will be able to:
Comprehend the investment alternatives that exists in the financial markets
Understand the market for investment assessment
Remember the ways of analysis of secondary markets
Recognize fundamental and technical analysis with regard to investment

Mapping of course outcome with Programme outcome and Programme specific outcomes

BBAE0306: TAXATIONLAWS



[Bachelor of Business Administration (BBA)]

Introduction:This course in taxation laws and practices I is designed to help students to appreciate
the importance of direct tax (Income Tax) in India.

Objective: To enable the students with regard to giving insight into the various heads of income
along with computation of Tax liability of an individual.

Module
No.

Content Teaching Hours

Introduction to Income Tax Act, 1961

Heads of Income

Heads of Income

Reference Books/ Text Books / Cases:

Focus: This course focuses on Employability and aligned with CO3

Course Outcomes: After completion of the course, student will be able to:
Tell basic knowledge about taxation laws
Interpret principles and provisions in Income –tax Act, 1961.
Classify and compare income under various headings

Illustrate the main concepts and principles of Income Tax
Mapping of course outcome with Programme outcome and Programme specific outcomes

Credits: 04 L–T–P : 3–1–0Semester VI



[Bachelor of Business Administration (BBA)]

BBAE0307: PERSONAL FINANCIALPLANNING

Introduction: This course has been designed to assist the student in building a conceptual
framework with which to make prudent financial decisions

Objectives: To enable the students gain insights into personal financial planning; basic financial
planning; investing at low risk vs. aggressive investing and other aspects

Module
No.

Content Teaching Hours

Personal Financial Planning:

Reference Books/ Text Books / Cases:

Case:

Personal Financial Planning,

Focus: This course focuses on Employability and aligned with CO3

Course Outcomes: After completion of the course, student will be able to:
List about taking personal and family financial decisions.

Credits: 04 L–T–P : 3–1–0Semester VI



[Bachelor of Business Administration (BBA)]

Describe a conceptual framework upon which to base decisions of personal and family
financial stewardship.
Summarize the goals and functions of the individual financial decision maker.
Infer sources of financing available for personal and family

Mapping of course outcome with Programme outcome and Programme specific outcomes

BBAE0308: CORPORATEACCOUNTING

Introduction: This course in corporate accounting deals with various concepts such as shares,
amalgamation, valuation of share and goodwill, holding, etc.

Objective: To enable the students to develop awareness about corporate accounting thereby
gaining insights into such concepts as liquidation, share issuing and valuation, etc.

Module
No.

Content Teaching Hours

Issue of shares

Valuation of Shares

Valuation of Goodwill

Amalgamation

Liquidation of a company

Accounting of Holding company

Credits: 04 L–T–P : 3–1–0Semester VI



[Bachelor of Business Administration (BBA)]

Profit Prior to Incorporation

Reference Books/ Text Books / Cases:

Case:

Focus: This course focuses on Employability and aligned with CO2

Course Outcomes: After completion of the course, student will be able to:
Show the accounting procedure
Infer in depth knowledge of issuance and valuation of shares
Discuss about such concepts as liquidation, amalgamation and accounting of holding company

Interpret profit and loss prior to incorporation
Mapping of course outcome with Programme outcome and Programme specific outcomes

BBAE0405: PRINCIPLESANDPRACTICESOFGENERAL INSURANCE
Introduction: The subject covers the principles and practices related to general insurance as
applicable in India within the larger economic system.

Objectives: To enable the students in getting an outlook of general insurance operates on a day to
day basis and how policies are formed with regard to the same.

Module
No.

Content Teaching Hours

Credits: 04 L–T–P : 4–0–0Semester VI



[Bachelor of Business Administration (BBA)]

Introduction:

General insurance Policies:

General insurance Business in India:

Reference Books/ Text Books / Cases:

Focus: This course focuses on Employability and aligned with CO2

Course Outcomes: After completion of the course, student will be able to:
Explain about general insurance & its importance in today’s business world.
Understand the main concepts and principles of general insurance
Remember the learning in solving problems associated with general insurance.
Classify the various types of general insurance policies

Mapping of course outcome with Programme outcome and Programme specific outcomes

BBAE0406: BANKING LAWS&ENVIRONMENT



[Bachelor of Business Administration (BBA)]

Introduction: This course introduces the prevailing banking laws in India & develops a broad
understanding of central banking and monetary issues.

Objectives: To enable students to gain deep knowledge base of regulatory environment by way of
RBI Act and Banking Regulation Act.

Module
No.

Content Teaching Hours

Introduction:

Regulatory
Environment:

Banking Regulation Act,
1949:

Reference Books/ Text Books / Cases:

Focus: This course focuses on Skill development and aligned with CO2

Course Outcomes: After completion of the course, student will be able to:
Explain evolution of money and central banking system
Define the banking regulatory environment in the country
Understand the regulatory framework for banks through RBI Act.
Describe the major provisions of Banking Regulation Act.

Mapping of course outcome with Programme outcome and Programme specific outcomes

Credits: 04 L–T–P : 4–0–0Semester VI



[Bachelor of Business Administration (BBA)]

BBAE0407:MARKETINGOF FINANCIAL PRODUCTSANDSERVICES

Introduction: This course introduces the students to an overview of financial system and financial
products and services in India and related marketing strategies

Objectives: To enable the students to gain insights intomarketing and planning of various financial
products and services like banking and non banking.

Module
No.

Content Teaching Hours

Introduction to Financial Products & Services:

Marketing Planning:

Marketing of Financial Services:

Reference Books/ Text Books / Cases:

Focus: This course focuses on Employability and aligned with CO3

Credits: 04 L–T–P : 4–0–0Semester VI



[Bachelor of Business Administration (BBA)]

Course Outcomes: After completion of the course, student will be able to:
Understand about the various types of financial products and services.
Learn about the marketing environment with regard to financial services
Discuss how financial products and services are marketed.
Describe the recent developments in marketing of Financial Products & Services.

Mapping of course outcome with Programme outcome and Programme specific outcomes

BBAE0408:MANAGEMENTOFCOMMERCIALBANK

Introduction: This course introduces the students to the commercial banking system in India. It
also gives a broad framework of retail banking and emerging trends in this field

Objectives: To enable the students gain insights into the emerging trends in the commercial
banking scenario both at national & international levels.

Module
No.

Content Teaching Hours

Introduction:

Retail Banking:

Emerging Trends:

Credits: 04 L–T–P : 4–0–0Semester VI



[Bachelor of Business Administration (BBA)]

Reference Books/ Text Books / Cases:

Banking Principles & Operations.
Legal Aspects of Banking Operations,
Retail Banking.
Banking Law and Practice.

Focus: This course focuses on Employability and aligned with CO3

Course Outcomes: After completion of the course, student will be able to:
Understand about framework and functioning of commercial banks.
Discuss deep knowledge of retail banking and its products
Explain retail banking and how it is different from corporate banking
Understand the various emerging trends in banking at national & international level

Mapping of course outcome with Programme outcome and Programme specific outcomes

BFBE0305: CREATIVITY& INNOVATION

Introduction: This course is designed for students who believe they will one day be involved in a
creative, entrepreneurial or “intrapreneurial” (corporate) venture

Objectives: To enable the students to someday work within an innovative company, such as one in
the arts (record label, movie studio), sciences (biotech, clean energy) or Internet (consumer,
enterprise).

Credits: 04 L–T–P :4–0–0Semester VI



[Bachelor of Business Administration (BBA)]

Module
No.

Content Teaching Hours

Introduction to Innovation and Creativity:

Leading the Creativity Organization:

Managing & Developing the Creative Organization:

Reference Books/ Text Books / Cases:

Case:

Focus: This course focuses on Employability and aligned with CO2

Intended Outcomes: After completion of the course, student will be able to:
Understand the concept of creativity and innovation.
Describe the theories of creativity and innovation.
Classify the key principle of leadership and various styles.
Remembering the problem solving abilities and gain access to tools for the same.

Mapping of course outcome with Programme outcome and Programme specific outcomes



[Bachelor of Business Administration (BBA)]

BFBE0306:MATERIALSMANAGEMENT

Introduction: This course will help those management students who are taking family business as
specialization and will manage their production oriented family business in future

Objectives: To enable the students gain insights into various pre requisites such as inventory which
are necessary with regard to day to day running of a business

Module
No.

Content Teaching Hours

Introduction: Materials Management

Inventory

Purchase Management

Inventory control

Materials Handling
Store Keeping

Reference Books/ Text Books / Cases:

Credits: 04 L–T–P :4–0–0Semester VI



[Bachelor of Business Administration (BBA)]

Case:

Focus: This course focuses on Employability and aligned with CO2

Intended Outcomes: After completion of the course, student will be able to:
Develop the basic concepts of material management to ensure a steady supply of materials to
meet the needs of the organization.
Recognize the appropriate inventory control models to use, purchase methods, purchase
functions and organizational policies and procedures.
Understanding the theories and principles needed to take into account for material handling
systems and equipments.
Identify the concepts of store keeping and security measures.

Mapping of course outcome with Programme outcome and Programme specific outcomes



[Bachelor of Business Administration (BBA)]

BFBE0307: SOCIALRESPONSIBILITYOFBUSINESS

Introduction: This course is the formation and stewardship of policies and processes that lead to a
culture of good decision making and good decisions.

Objectives: To enable the students gain insights into the social perspective of conducting day to
day affairs with regard to running a business and various concepts related to them

Module
No.

Content Teaching Hours

Introduction to Business:

Social Responsibility of Business:

Business Objectives, Standards & Codes:

Reference Books/ Text Books / Cases:

Case:

Focus: This course focuses on Skill development and aligned with CO2

Credits: 04 L–T–P :4–0–0Semester VI



[Bachelor of Business Administration (BBA)]

Intended Outcomes: After completion of the course, student will be able to:
Understanding the various business activities and environmental issues.
Identify the relationship between ethics, morals and values in the workplace.
Learn the impact of CSR implementation on corporate culture.
Recognize various standards and codes related to business.

Mapping of course outcome with Programme outcome and Programme specific outcomes

BFBE0308: EXPORTPROCEDUREANDDOCUMENTATION
Introduction: This course has been designed keeping in mind to highlight the role of Small Scale
and Family managed businesses which is rapidly increasing in International Trade.

Objectives: To enable the students gain insights into the procedure and documentation about how
to go about expanding the horizon of their business by going international

Module
No.

Content Teaching Hours

Introduction to Regulatory Framework & Environment

Export Procedure:

Credits: 04 L–T–P :4–0–0Semester VI



[Bachelor of Business Administration (BBA)]

Export Documentation

Reference Books/ Text Books / Cases:

Intended Outcomes: After completion of the course, student will be able to:
Understanding about the regulatory framework and environment for export.
Understanding the role of export promotion council and commodity boards.
Remembering basic procedure for export and registration of exporters.
Learn the pre shipment and post shipment documentation requirement.

Mapping of course outcome with Programme outcome and Programme specific outcomes

BBAC0806: BUSINESSACUMEN VI

Introduction: This course has been designed keeping in mind the continued requirements of those
students with regard to developing acumen towards business related scenarios and related
decisions.



[Bachelor of Business Administration (BBA)]

Objectives: To help students develop their acumen towards numerous business contexts. To help
students develop an idea of handling various business related scenarios

Module
No.

Content Teaching Hours

Informative Career Knowledge

Improved Leadership & Presentation Skills

Understanding Group Dynamics:

Identifying Self Goals & Objectives:

Sharing Motivating Experiences

Critical thinking

Dialogue building exercises

Understanding Business Jargons

Developing Professional Outlook

Reference Books/ Text Books / Cases:

Focus: This course focuses on Employability and aligned with CO3

Course Outcomes: After completion of the course, student will be able to:

Semester VI L–T–P : 0–0–4Credits: 02



[Bachelor of Business Administration (BBA)]

Exhibit inter personal skills of the next level.
Explain face public appearance scenarios with confidence and ease
Correspond with contemporary business scenarios judiciously
Speak on contemporary topics confidently and clearly

Mapping of course outcome with Programme outcome and Programme specific outcomes



[Bachelor of Business Administration Family Business (BBA FB)]

OF
BACHELOROFBUSINESS ADMINISTRATION (FAMILYBUSINESS)

[BBA (FB)]

I, II & III YEAR



[Bachelor of Business Administration Family Business (BBA FB)]

First Semester

S.
No. Code Subject Cat L T P C

Contacts
Hrs/Wk

Total 24 30

Second Semester

S.
No. Code Subject Cat L T P C

Contacts
Hrs/Wk

Total 24 29



[Bachelor of Business Administration Family Business (BBA FB)]

Third Semester

S.
No. Code Subject Cat L T P C

Contacts
Hrs/Wk

GROUP1: LEGALASPECTSOFBUSINESS

Total 24 27

Fourth Semester

S.
No. Code Subject Cat L T P C

Contacts
Hrs/Wk

GROUP1: LEGALASPECTSOFBUSINESS

Total 22 29



[Bachelor of Business Administration Family Business (BBA FB)]

Fifth Semester

S.
No. Code Subject Cat L T P C

Contacts
Hrs/Wk

Total 19 21

Sixth Semester

S.
No. Code Subject Cat L T P C

Contacts
Hrs/Wk

Total 19 25



[Bachelor of Business Administration Family Business (BBA FB)]

ELECTIVES Fifth Semester

S.
No. Code Subject Cat L T P C

GROUP2:HUMANRESOURCE

GROUP3:MARKETING

GROUP4: FINANCE

GROUP5: BUSINESS ANALYTICS

GROUP6: INTERNATIONALBUSINESS

GROUP7: ENTREPRENEURSHIP&FAMILYBUSINESS

GROUP8: BUSINESS LOGISTICS&SUPPLY CHAINMANAGEMENT



[Bachelor of Business Administration Family Business (BBA FB)]

ELECTIVES Sixth Semester

S.
No. Code Subject Cat L T P C

GROUP2:HUMANRESOURCE

GROUP3:MARKETING

GROUP4: FINANCE

GROUP5: BUSINESS ANALYTICS

GROUP6: INTERNATIONALBUSINESS

GROUP7: ENTREPRENEURSHIP&FAMILY BUSINESS

GROUP8: BUSINESS LOGISTICS&SUPPLY CHAINMANAGEMENT
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OF
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BFBC0001: ECONOMICS FORMANAGERS

Introduction: The subject aims to enable the students to grasp the details as to how things
function at the economic front for any economy

Objective: To make students understand concepts related to economy and make them aware of
how decisions are taken for the betterment of the same.

Module
No.

Content Teaching Hours

Introduction:

Basic Economic Principles:

Demand and Supply:

Cost Theory and Analysis:

Production Theory and Analysis:

Types of Markets & Competition:

Factor Pricing:

National Income

Business Cycle:

Reference Books/ Text Books / Cases:

Focus:

Intended Outcomes: After completion of the course, student will be able to:
List the micro and macroeconomic concepts and its role in decision making for industries.
Explain economic principles in the field of business management.
Interpret the theories of cost and production, production function, type of competition

Credits: 04 L–T–P : 4–0–0Semester I



[Bachelor of Business Administration Family Business (BBA FB)]

List different structures of the market, the concept of the business cycle and its importance.

COs



[Bachelor of Business Administration Family Business (BBA FB)]

BFBC0002: QUANTITATIVEASPECTSOFBUSINESS

Introduction: The course will enable the students in terms of understanding the quantitative
aspects related to business thereby enhancing their skills.

Objective: Studying this subject would improve the mathematical abilities and statistical skills of
the students and help them in understanding related concepts

Module
No.

Content Teaching Hours

Matrices:

Reference Books/ Text Books / Cases:

Focus:

Intended Outcomes: After completion of the course, student will be able to:
Analyse the basic concepts of business statistics and its use in different business related issues.
Interpret and solve a real life business problem using the concepts of statistics.

Credits: 04 L–T–P : 3–1–0Semester I



[Bachelor of Business Administration Family Business (BBA FB)]

Understand the business & industry problems, along with working out their solutions in the
current scenario.
Understand the statistical tool and techniques used through SPSS software.

COs



[Bachelor of Business Administration Family Business (BBA FB)]

BFBC0003: BUSINESSORGANISATION

Introduction: This subject in the domain of business organization would assist the students in
getting a perspective on how business organizations function on a day to day basis

Objective: To enable the students understand how they could initiate a professional business set
up and make them learn various concepts related to business

Module
No.

Content Teaching Hours

Business & Business System

Functional Aspects of Business
Forms of Ownership

Micro, Small & Medium Enterprises:

Business Risk

Business Combinations & Associations –

Sources Of Finance

Emerging Trends in Business:

India's experience of liberalization and globalization

Reference Books/ Text Books / Cases:

Focus:

Intended Outcomes: After completion of the course, student will be able to:
Analyse the functional aspects of the business to operate the organization well.
Understand the micro, small, and medium enterprises, activities performed under them, and
their role in the Indian economy.
Evaluation of the modern business risk to reduce and compensate for the uncertainty.

Credits: 04 L–T–P : 4–0–0Semester I



[Bachelor of Business Administration Family Business (BBA FB)]

Understand the functioning of various business organizations.

COs



[Bachelor of Business Administration Family Business (BBA FB)]

BCMC0003: BUSINESS COMMUNICATION&COMMERCIALKNOWLEDGE

Introduction: The course is aimed at equipping the students with necessary techniques and skills
of communication to inform inspire and enlist their activity and willing cooperation in the
performance of their jobs.

Objective: To acquire skills in reading, writing, comprehension and communication, as also to use
electronic media for business communication.

Module
No.

Content Teaching Hours
(Approx.)

Introduction:

Oral Communication:

Written Communication:

Business Correspondence:

Group Communication:

E Communication:

Employment Communication:

Reference Books/ Text Books / Cases:

Credits: 04 L–T–P: 4–0–0Semester I



[Bachelor of Business Administration Family Business (BBA FB)]

Focus:

Intended Outcomes: After completion of the course, student will be able to:
Analyse the basic concept, importance of communication, types, and characteristics of
successful communication.
Remembering the skills for communicating professionally and persuasively such as writing
letters, preparing presentations, placing orders etc.
Evaluation of the modern techniques of business communication.
Remembering the skills related to effective presentations and interviews

COs



[Bachelor of Business Administration Family Business (BBA FB)]

BBAC1002: FUNDAMENTALSOFACCOUNTING

Introduction: This subject of financial accounting has been designed in such a way that the
students get a first hand exposure to the fundamentals of accounting principles

Objective: To enable the students gain insights into the fundamental principles of accounting and
use them in day to day business scenarios

Module
No.

Content Teaching Hours

Accounting

Recording

Ledger

Trial Balance

Subsidiary Books

Concept of Depreciation:

Final Accounts

Shares and Share Capital:

Debentures:

Reference Books/ Text Books / Cases:

Focus:

Intended Outcomes: After completion of the course, student will be able to:
Understand the basic accounting principles such as accounting process, book keeping,
objectives and scope.
Explain the techniques of preparing and presenting the accounts.

Credits: 04 L–T–P : 3–1–0Semester I



[Bachelor of Business Administration Family Business (BBA FB)]

Show the role accounting plays in preparing the subsidiary books and understanding the
concept of depreciation, and preparing the final accounts.
Summarize the fundamentals of Share market such as issue of shares and debentures etc.

COs



[Bachelor of Business Administration Family Business (BBA FB)]

BFBC0800: PRACTICALONTECHNOLOGICALASPECTSOFBUSINESS

Introduction: This subject titled, ‘Practical on Technological Aspects of Business’ would ensure
that the students get real time insights into the practical usages of computers as business tools.

Objective: To make students acquainted with handling of the technical aspects of business. Also, it
would enhance their data related abilities.

Module
No.

Content Teaching Hours

Getting started with MS Word:

MS PowerPoint:

Microsoft Excel:

MS Windows and Internet:

Basics of Networking & Communication

Credits: 02 L–T–P : 0–0–4Semester I



[Bachelor of Business Administration Family Business (BBA FB)]

Reference Books/ Text Books / Cases:

Focus:

Intended Outcomes: After completion of the course, student will be able to:
Understanding of different application software such as MS word, MS PowerPoint, MS Excel
etc.
Understand computer related business and managerial activities and increase in the speed
with the use of software.
Put to use internet and E mail facilities to perform different functions of business at faster
pace.
Analyze the operating system of computers for day to day computer operations.

COs



[Bachelor of Business Administration Family Business (BBA FB)]

BFBC0801: BUSINESSWISDOM I

Introduction: This subject would complement the theoretical inputs as learnt by the budding
managers by providing practical exposure to the various tenets of business

Objective: To enable the students to analyse various business situations as well as business news,
debate on current issues thus increasing their knowledge and awareness.

Module
No.

Content Teaching Hours

Analysis of Business News from Newspapers/Magazines

Study of Business Conglomerates

Understanding the Functioning of Stock Markets

Group Presentations

Business Role Plays

Debate on Current Business Issues

Discussion on Business Caselets

Field Visits

Interaction with Entrepreneurs

Inspirational Business Movies/ Stories

Reference Books/ Text Books / Cases:

Credits: 02 L–T–P : 0–0–4Semester I



[Bachelor of Business Administration Family Business (BBA FB)]

Focus:

Intended Outcomes: After completion of the course, student will be able to:
Understand the business news from newspapers/magazines.
Develop effective communication and interpersonal skills.
Understand the driving principles behind a successful business
Analyze news articles better and know how to use them effectively.

COs



[Bachelor of Business Administration Family Business (BBA FB)]

BFBC0004: ANALYSIS&DESIGNOFBUSINESS SYSTEM

Introduction: This subject explores business in its environment; thus explaining how the
environment influences business related decisions.

Objective: To develop knowledge, legal and managerial, about the regulatory environment in
India that governs the administration and operation of business.

Module
No.

Content Teaching Hours

Business Environment:

Economic Systems:

Role of Government:

Regulatory and control
mechanism :

International Environment:

Introduction to International economic institutions –

Standards & Norms

Reference Books/ Text Books / Cases:

Focus:

Intended Outcomes: After completion of the course, student will be able to:
Evaluate the basic concepts, functions, components, factors and social responsibility of
business.
Remembering the various Acts and their applications on business environments.
Understand and study the regulatory and control mechanism w.r.t. monetary and fiscal policy,
competition act, consumer protection act, FEMA, SEBI, SIDBI and its changing dimensions.

Credits: 04 L–T–P : 4–0–0Semester II



[Bachelor of Business Administration Family Business (BBA FB)]

Evaluate the international environment and international economic institutions such as WTO,
UNCTAD, World Bank, and IMF etc.

COs



[Bachelor of Business Administration Family Business (BBA FB)]

BFBC1005: ACCOUNTINGFORMANAGERS

Introduction: This subject has been designed to enable the students to understand the calculation
of ratios and their analyses and preparation of budget.

Objective: To enable students in terms of preparing management reports thus facilitating better
decision making on their part for the organization.

Module
No.

Content Teaching Hours

Introduction:

Financial Statement Analysis:

Ratio Analysis:

Analysis of working capital:

Budgetary control:

Decision Making

.
Reference Books/ Text Books / Cases:

Focus:

Intended Outcomes: After completion of the course, student will be able to:
Understanding the use of costing data for planning, control and decision making.
List the various tools of management accounting.
Explain the decisions with regard to costing
Classify various ratios and working capital

Credits: 04 L–T–P : 3–1–0Semester II



[Bachelor of Business Administration Family Business (BBA FB)]

COs



[Bachelor of Business Administration Family Business (BBA FB)]

BFBC0006:MANAGEMENTPRINCIPLES&PRACTICES

Introduction: This subject would give insights into the basics of management which any student
needs to grasp while studying a course in management

Objective: To assist the students in understanding the nuances of management thereby honing
their skills with regard to the fundamentals of management

Module
No.

Content Teaching Hours

Nature of Management

Development of Management Thought

Management Process and Skills

Planning

Decision Making

Fundamentals of Organising

Authority

Staffing
Fundamentals of Directing

Controlling and Coordinating

Reference Books/ Text Books / Cases:

Focus:

Intended Outcomes: After completion of the course, student will be able to
To summarize the basic concepts, nature and importance of management in business.
To list the management processes, functions, principles, and management by objectives.
To Explain the concept of decision making, delegation of authority, centralization and
decentralization of powers.

Credits: 04 L–T–P : 4–0–0Semester II



[Bachelor of Business Administration Family Business (BBA FB)]

Explain the way to develop leadership with the help of past case studies and use them in career
enhancement.

COs



[Bachelor of Business Administration Family Business (BBA FB)]

BFBC0007: ORGANISATIONALBEHAVIOUR&CULTURE
Introduction: This subject introduces the students to the various concepts related to how
employees tend to behave in an organization.

Objective: To enable the students to gain insights into the concepts that go into the making of a
successful organization.

Module
No.

Content Teaching Hours

Introduction:

Role of Managers in OB:

Personality:

Learning
Perception:

Attitude

Motivation:

Interpersonal Behaviour:

Group Dynamics

Conflicts:

Stress

Organizational Change

Organizational Citizenship Behaviour

Power:

Reference Books/ Text Books / Cases:

Organizational behavior
Understanding organizational behavior
Understanding organizational behavior
Organizational behavior

Focus:

Intended Outcomes: After completion of the course, student will be able to
Analyzing the fundamentals of organizational behavior and role of managers in organization.

Credits: 04 L–T–P : 4–0–0Semester II



[Bachelor of Business Administration Family Business (BBA FB)]

Interpreting how to manage employee emotions inside the organization.
Understanding the various concepts of conflict management, stress management and
organizational change management.
Identifying the types of power and a hierarchical system in an organization.

COs



[Bachelor of Business Administration Family Business (BBA FB)]

BELO1010: BUSINESS ETHICS & VALUES

Introduction: This course in Business Ethics and Values brings to the fore the significance of
having these two as principles of business for any firm which intends to survive in the long run

Objective: It would enable students to understand such concepts as needed in today's times to
infuse a sense of trust in the minds of consumers.

Module
No.

Content Teaching Hours

Introduction:

Corporate Governance & Social Responsibility:

.

Contemporary Ethical Issues and Benchmarking:

Reference Books/ Text Books / Cases:

Credits: 04 L–T–P : 4–0–0Semester II



[Bachelor of Business Administration Family Business (BBA FB)]

Focus:

Intended Outcomes: After completion of the course, student will be able to:
Summarize the significance of value inputs thereby applying values in their lives.
Analyze CSR and how it impacts today’s businesses
Understand the contemporary issues related to the fields of ethics and values.
Understand contemporary ethical issues and benchmarking.

COs



[Bachelor of Business Administration Family Business (BBA FB)]

BELO0011: REMEDIAL ENGLISH

Introduction: The course will include intensive reading, writing, and some listening practices
thereby helping the students in improving their English.
Objective: The course will include intensive reading, writing, and listening practices. Special
emphasis will be given on finding out the most frequent mistakes committed by students. The effort
is to enable them to overcome these mistakes. In writing section, the focus will be on making
correct sentences, guided writing, guessing word meaning in context. In reading and listening
sections, the focus will be on understanding long sentences, studying the complex sentence
structures and understanding main idea. The objective of the course is to help students attain a
basic proficiency in reading and writing skills.

Module
No. Content Teaching

Hours
STRUCTURE
A.1. Tense and Voice:

A.2. Reading Comprehension
i. Analyzing a Text:

ii. Analyzing Unseen Passages:

B.1 Parts of Speech:

B.2. Reading Comprehension
i. Analyzing a Text

ii. Analyzing Unseen Passages

C.1. Narration:

C.2. Reading Comprehension:
i. Reading an Essay:

ii. Analyzing Unseen Passages:

C. 3.THEME BASEDWRITING

Credits: 04 L–T–P: 4–0–0Semester: II



[Bachelor of Business Administration Family Business (BBA FB)]

Text Books:

Intermediate English Grammar.
Complete Course in English.

References:

Focus:

Intended Outcomes: After completion of the course, student will be able to:
Learn about formation of sentence structure with the help of tenses.

Understanding the idea of expression with in the comprehensive.
Remembering new vocabulary in terms of contextual and situational conversation in

corporate.
Analyze and enhancing listening skills, theme based writing through the video of the text.

COs



[Bachelor of Business Administration Family Business (BBA FB)]

BCMC0800: PRACTICALONCOMPUTERAPPLICATION INACCOUNTING

Introduction: This practical course will bridge the gaps which exist between traditional
manual accounting and modern computerized accounting

Objective: To enable the students to take decisions as per the current business scenario
and contemporary requirements.

Module
No.

Content Teaching Hours

MS Excel in Accounting:

Setting up Books of Accounts in Tally

Features & Configuration:

Voucher Entry and Reporting:

Reference Books/ Text Books / Cases:

Focus:

Intended Outcomes: After completion of the course, student will be able to:
Understand the functions of MS Excel for doing various accounting activities.
Understand of preparing of accounting reports, with the help of accounting software.
Understand the creation of company and preparing ledger through tally.
Understand the use of the software Tally in computerization of accounting system.

Credits: 02 L–T–P : 0–0–4Semester II



[Bachelor of Business Administration Family Business (BBA FB)]

COs



[Bachelor of Business Administration Family Business (BBA FB)]

BFBC0802: BUSINESSWISDOM II

Introduction: This subject would make the students aware of what it takes to be a successful
business manager as well as the issues faced by businesses as well as issues in starting them.

Objective: To enable the students to analyse various business situations as well as union budget,
and other important business related concepts.

Module
No.

Content Teaching Hours

Development of a Business Manager

Issues Related to Starting a New Business Venture

Analyzing Business Problems of MSMEs

Best Practices as Adopted by Successful Business Houses

Comprehensive Understanding and Analysis of Union
Budget

Scanning Business Opportunities

Understanding of Working of Various Business
Stakeholders

Business Simulation Exercises

Business Case Studies

Group Discussions on Current Business Issues

Reference Books/ Text Books / Cases:

Credits: 02 L–T–P : 0–0–4Semester II



[Bachelor of Business Administration Family Business (BBA FB)]

Focus:

Intended Outcomes: After completion of the course, student will be able to:
Understand the issues related to starting a new business and analyzing business problems of
MSMEs.
Learn about the best practices of successful businesses houses and understanding and analysis
of union budget.
Understand and appreciate latest business models & re engineer the different business models
as per the requirement.
Understand the current business issues with help of group discussion.

COs



[Bachelor of Business Administration Family Business (BBA FB)]

BFBC0008: FINANCIALMANAGEMENTOFBUSINESS

Introduction: The subject aims to acquaint the students in grasping the details as to how things
function at the financial part and how decisions are taken for the betterment of the same.

Objectives: Students would be able to develop a basic understanding about financial management
and the role it plays in the overall performance of a Business

Module
No.

Content Teaching Hours

Financial Management:

Financial Planning

Financing Decisions

Cost of Capital:

Investment Decisions:

Dividend Policy:

Financial Intermediaries

Reference Books/ Text Books / Cases:

Credits: 04 L–T–P : 3–1–0Semester III



[Bachelor of Business Administration Family Business (BBA FB)]

Focus:

Intended Outcomes: After completion of the course, student will be able to:
Define the principles and practices of financial management with aims of finance
Show financial decision making
Understand the composition of different securities in the total capital structure.
Understand cost of capital and investment decisions and dividend decisions

COs



[Bachelor of Business Administration Family Business (BBA FB)]

BFBC0009: ENTREPRENEURSHIP&MANAGEMENTOF FAMILYBUSINESS

Introduction: This course exposes the students to the objectives, challenges, and requirements for
effectively managing the small to mid sized business

Objectives: To enable the students to take key decisions required of the entrepreneur/manager.
To make the students aware of the driving forces of the small/family business

Module
No.

Content Teaching Hours

Entrepreneur and Entrepreneurship:

Entrepreneurship:

Management of Small and Family Business:

Family business:

Business Opportunity Identification:

Reference Books/ Text Books / Cases:

Credits: 04 L–T–P : 4–0–0Semester III



[Bachelor of Business Administration Family Business (BBA FB)]

Focus:

Intended Outcomes: After completion of the course, student will be able to:
Define a business strategy that leverages the unique aspects of the business,
Understand the opportunity it is pursuing and the businesses position in the market.
Develop a business plan and model that supports the strategy as envisaged by the
entrepreneur
Identify the issues associated with succession planning, and develop plans to address them.
Identifying the psychology of people and adopting COA accordingly to resolve the issues for
better future growth.

COs



[Bachelor of Business Administration Family Business (BBA FB)]

BFBC0010:MARKETINGMANAGEMENT&CONSUMERBEHAVIOR

Introduction: To introduce the students to the concepts, strategies and contemporary issues
involved in the marketing of products and services. Consumers and customers subjected to these
decisions with an aim to extract desired response.

Objectives: To enable the students get insights into the fundamentals of marketing as well as the
significance of 4 Ps in the success of any organization. Furthermore, it is designed to provide
insight into consumer psychology with special focus on how consumers think, feel and act about
marketing stimuli that marketers develop

Module
No.

Content Teaching Hours

Introduction to Marketing:

Marketing Environment

Market Segmentation

Buyer behavior

Demographic and psychographic segmentation

Consumer behavior models

Consumer culture

Family decision making

Reference Books/ Text Books / Cases:

Focus:

Intended Outcomes: After completion of the course, student will be able to:
Define the marketing as a behavioural science and its various elements
Discuss the marketing mix elements and how they influence an organization
Analyze the outcomes why customers behave in a certain way
Define the buyer behaviour and its influencing factors.

Credits: 04 L–T–P : 4–0–0Semester III



[Bachelor of Business Administration Family Business (BBA FB)]

COs



[Bachelor of Business Administration Family Business (BBA FB)]

BBAC1012: HUMANRESOURCEMANAGEMENT

Introduction: This course in human resource management will give insights to the students so as
to make them understand the concept underlying this subject. It will be helpful for them to develop
a broad view of the subject.

Objectives: To acquaint the students with the basic concepts which characterize the field of
human resource management. The course will help them in understanding how a company arrives
at the best possible fit for its employees vis à vis the tasks given to them.

Module
No.

Content Teaching Hours

Introduction:

Acquiring & Training Human Resource:

Developing & Managing Human Resource:

Reference Books/ Text Books / Cases:

Focus:

Intended Outcomes: After completion of the course, student will be able to:
Understand the basic concepts of Human resource Management (HRM), HR functions, external
and internal forces influencing the HRM practices.
Describe how human resource is acquired and trained.

Credits: 04 L–T–P : 4–0–0Semester III



[Bachelor of Business Administration Family Business (BBA FB)]

Define the concept of placement & induction, type of training etc.
Understand how a company arrives at the best possible fit for its employee’s vis à vis the tasks
given to them.
State the role human resource management plays in an organization with fundamental
concept of potential appraisal and career planning.

COs



[Bachelor of Business Administration Family Business (BBA FB)]

BALO0105:MERCANTILE LAW

Introduction: This subject intends to acquaint the students with the basics of the mercantile law
which characterize the business scenario in our country

Objective: To enable the students to grasp the details as to how things function with regard to the
various contracts and acts which are essential for running a business.

Module
No.

Content Teaching Hours

Indian Contract Act – 1872:

The Sale of Goods Act – 1930:

The Sale of Goods Act – 1930 ( Continued) :

Indian Partnership Act:

Reference Books/ Text Books / Cases:

Focus:

Intended Outcomes: After completion of the course, student will be able to:
Understand the significance of principles of mercantile law and its application in Industry.
Infer knowledge as to how such legislations regulate a business set up
Understand the basics of the sales of goods Act, partnership Act and Law of Contract.
Explore various legal remedies available under the Acts

.

Semester III L–T–P : 4–0–0Credits: 04



[Bachelor of Business Administration Family Business (BBA FB)]

COs



[Bachelor of Business Administration Family Business (BBA FB)]

BALO0110: BANKINGAND INSURANCE LAWS

Introduction: This course would give insights into the basic laws related to banking and
insurance which any of the students of management needs to have understanding while studying a
course in management.

Objectives: Make the students aware about the various laws related with Banking and Insurance.
To make them aware about the concepts and their practices thereby enabling them to understand
their applicability in Practical world

Module
No.

Content Teaching Hours

Introduction:

Default and Recovery,

The Insurance Act 1938

Reference Books/ Text Books / Cases:

Focus:

Intended Outcomes: After completion of the course, student will be able to:

Credits: 04 L–T–P : 4–0–0Semester III



[Bachelor of Business Administration Family Business (BBA FB)]

Understand the basic concepts and nature of Banking and Insurance.
Understand the concept of lending money, issuing securities and recovery from banks.
Recognize the various laws related with Banking and insurance in India.
Outline basics of insurance policies and the role of intermediaries in Insurance business.

COs



[Bachelor of Business Administration Family Business (BBA FB)]

BALO0111: INTERNATIONAL LAWANDHUMANRIGHTS

Introduction: This course would give insights into the basics of management which any student
needs to have while studying a course in management

Objectives: Make the students aware of the management concepts and practices thereby enabling
them to understand the basic theories and concepts of management

Module
No.

Content Teaching Hours

Introduction

State:

Reference Books/ Text Books / Cases:

Focus:

Intended Outcomes: After completion of the course, student will be able to:
Understand provisions related to International Laws and human rights, and get familiar with
International relations between different countries
Determine the different theories of international laws for further implementation.
Understanding the meaning of diplomacy and its classification with settlement of industrial
dispute.
Understanding the importance of various international bodies and international conferences
for the welfare of the country.
Understand the role of NGO in International Law.

Credits: 04 L–T–P : 4–0–0Semester III



[Bachelor of Business Administration Family Business (BBA FB)]

COs



[Bachelor of Business Administration Family Business (BBA FB)]

BALO0112: ENVIRONMENTAL LAWS

Introduction: This course in environmental laws has been designed keeping in mind the
significance of it in management studies and how it can be used in business scenarios

Objectives: The course educate students to systematically deal with problems like industrial
pollution, acid rain, noise pollution, agricultural pollution, solid waste disposal, deforestation and
loss of biodiversity

Module
No.

Content Teaching Hours

Introduction:

Environmental Management & Business Policy:

Water and air pollution:

National Green Tribunal

The Environment (Protection) Act, 1986

Wild life

Climate change

International concern for the environment

Reference Books/ Text Books / Cases:

Credits: 04 L–T–P : 4–0–0Semester III



[Bachelor of Business Administration Family Business (BBA FB)]

Focus:

Intended Outcomes: After completion of the course, student will be able to:
Understand the basic concepts and nature of laws related to environment
Understanding the business concepts and the environmental sciences that help in minimizing
ill effects caused to the environment.
Remembering the different environmental principles for the welfare of society
Make assessment of environmental Impact before starting any business

COs



[Bachelor of Business Administration Family Business (BBA FB)]

Focus:



[Bachelor of Business Administration Family Business (BBA FB)]

COs



[Bachelor of Business Administration Family Business (BBA FB)]

BFBC0803: BUSINESSWISDOM III
Introduction: This course has been designed keeping in mind the requirements of those students
with regard to developing acumen towards business related scenarios and related decisions.

Objective: To help students develop their acumen towards numerous business scenarios and
business related situations.

Module
No.

Content Teaching Hours

Analysis of Business reports from various written
sources

Classroom Discussion on General Awareness

Elements of Business Acumen

Building of Acumen fund

Lessons of Business Conglomerates

Various Case Studies

People Skills through social media and business –

Leadership Skills through individual classroom
Presentation –

Reference Books/ Text Books / Cases:

Credits: 02 L–T–P : 0–0–4Semester III



[Bachelor of Business Administration Family Business (BBA FB)]

Focus:

Intended Outcomes: After completion of the course, student will be able to:
Understanding the changes happening in the business world around them.
Develop decision making in businesses, so as to map different business opportunities existing in
the market.
Comprehend working of various business simulation exercises and providing opportunities to
recreate various business situations.
Identifying and applying the knowledge of subject practically in real corporate situations

COs



[Bachelor of Business Administration Family Business (BBA FB)]

BCMC0012: FUNCTIONAL ASPECT OF INTERNATIONAL BUSINESS

Introduction: This subject intends to acquaint the students with the basics of the mercantile law
which characterize the business scenario in our country

Objective: To enable the students to grasp the details as to how things function with regard to the
various contracts and acts which are essential for running a business.

Module
No. Content

Teaching
Hours

Introduction to International Business:

Culture and International Business:

Ethics in International Business:

Global Sourcing and Indian Industries structure:

Regional integration:

Global trade institutions:

International Financial Management:

International Accounting Practices:

International Marketing:

International Strategic Management:

International Human Resource Management

Finance and International Trade:

Semester IV L–T–P : 4–0–0Credits: 04



[Bachelor of Business Administration Family Business (BBA FB)]

Reference Books/ Text Books / Cases:

Daniel, J., & Lee, H. International Business Environment. 11th Edition. New Delhi: Pearson
Education.
Onkvisit, S., & Shaw, J. International Marketing. 3rd Edition. New Delhi: Pearson Education.
Derskey, H. International Management. 4th Edition. New Delhi: Prentice Hall of India.
Aswattapa, K. International Business. 3rd Edition. New Delhi: Tata McGraw Hill
Kavita Singh, Organization Change & Development:, Excel Books
Singh, B.D. Managing Conflicts and Negotiation. New Delhi: Excel book Publication
Varshney & Bhattacharya. 18th Edition. International Marketing. S Chand Publications
Export Management by Khurana P.K., Galgotia Publications, New Delhi
Lasserre, P., Global Strategic Management, Palgrave MacMillan, Hampshire
Fernando, A.C. Corporate Governance: Principles Policies & Practices, Pearson Education.

Focus:

Intended Outcomes: After completion of the course, student will be able to:

Summarize of global perspective regarding the business.
Listing the dimensions of international marketers’ strategies, Culture and international
business and poleis.
Understanding the ethics, diplomacy, and with emotional sensitivity in international business
environments.
Evaluate the international marketing, international strategic management, and international
trade.

COs



[Bachelor of Business Administration Family Business (BBA FB)]

BFBC0011: FUNDAMENTALSOFBUSINESSANALYTICS

Introduction: This course in fundamentals of business analytics has been designed keeping in
mind the significance of it in management studies and how it can be used in business scenarios.
Objectives: To enable the students to gain insights into how business analytics is used by business
and how they can benefit from the same.

Module
No.

Content Teaching Hours

Business Analytics Basics:

Data For Business Analytics:

Fundamental Skills in MS Excel:

Understanding Data Visualization:

Data Analysis:

Basics of Descriptive, Prescriptive and Predictive Analytics:

Reference Books/ Text Books / Cases:

Focus:

Intended Outcomes: After completion of the course, student will be able to:
Understand the business analytics and understanding the data collection process.

Credits: 04 L–T–P : 3–1–0Semester IV



[Bachelor of Business Administration Family Business (BBA FB)]

Understanding data visualization and data analysis.
Understanding the basic of descriptive, prescriptive and predictive analytics of data.
Understand various aspects of related concepts in business analytics.
Understanding the data redundancy removal techniques and how data can be filtered for
further analysis.

COs



[Bachelor of Business Administration Family Business (BBA FB)]

BBAC0010: BUSINESS RESEARCH

Introduction: This course in business research has been designed keeping in mind the significance
of it in management studies and how it can be used in business scenarios.

Objectives: To enable the students to gain insights into how research is carried out in business
and how they can benefit from it

Module
No.

Content Teaching Hours

Sampling:

Report Writing:

Measurement and Scales

Reference Books/ Text Books / Cases:

Focus:

Intended Outcomes: After completion of the course, student will be able to:
Understand the nuances involved in Creativity &amp; Innovation.
Extend their knowledge with creative and innovative thinking styles.
Illustrate the research principles in business situations to optimize resource utilization.
Demonstrate various aspects of project planning

Credits: 04 L–T–P : 4–0–0Semester IV



[Bachelor of Business Administration Family Business (BBA FB)]

COs



[Bachelor of Business Administration Family Business (BBA FB)]

BALO0106: COMPANYLAWS

Introduction: This course in company law has been prepared to make the students aware of the
role which it plays in the day to day functioning of an organization.

Objectives: To enable the students with regard to gaining insights into conduct of any business
organization and how its sound knowledge helps a firm to perform in a smooth way

Module
No.

Content Teaching Hours

Fundamental Issues:

Functional Aspects

Directors:

Management & Control

Reference Books/ Text Books / Cases:

Focus:

Intended Outcomes: After completion of the course, student will be able to:

Credits: 04 L–T–P : 4–0–0Semester IV



[Bachelor of Business Administration Family Business (BBA FB)]

Recognise the fundamentals about the formation and types of companies.
Understand the procedure of issue of shares and SEBI Guidelines
Understand the role which company law plays in the affairs of a business firm.
Identify how various laws prevent any sort of mismanagement in a company.

COs



[Bachelor of Business Administration Family Business (BBA FB)]

BALO0103: PATENTANDCOPYRIGHTLAW

Introduction: This course on patent and copyright law would help the students in getting an
outlook of Intellectual property laws and its importance

Objective: To enable the students in terms of understanding the various concepts related to
Patents and copyrights and general Intellectual property rights aspects.

Module
No.

Content Teaching Hours

Reference Books/ Text Books / Cases:

Focus:

Intended Outcomes: After completion of the course, student will be able to:
Understand that without patent and copyright protection in the start up phase, there would
have been many copiers and the company and the individual in the long run cannot survive.

Semester IV L–T–P : 4–0–0Credits: 04



[Bachelor of Business Administration Family Business (BBA FB)]

Recognise the way of filing patent and copyright laws
Understand the basic concepts of Intellectual property laws
Learn modern strategies of the companies related to copyrights and patents

COs



[Bachelor of Business Administration Family Business (BBA FB)]

BALO0102: INTELLECTUALPROPERTYLAW

Introduction: This course would give insights into the basic laws related to Intellectual property
rights which any of the students of management needs to have understanding while studying a
course in management

Objectives: Make the students aware of the Intellectual Property Right concepts and practices
thereby enabling them to understand their applicability in Practical world

Module
No.

Content Teaching Hours

Introduction:

Reference Books/ Text Books / Cases:

Focus:

Intended Outcomes: After completion of the course, student will be able to:
Understand the basic concepts and nature of Intellectual Property Rights.

Credits: 04 L–T–P : 4–0–0Semester IV



[Bachelor of Business Administration Family Business (BBA FB)]

Recognise the way of filing patent and Trademark laws
Generate their own intellectual property and can acquire the patent and copyright for their
innovative works.
Understanding and analysing the challenge of legality of their innovations used by the
trespassers of their intellectual property without paying any royalty

COs



[Bachelor of Business Administration Family Business (BBA FB)]

BALO1108: CONSUMERPROTECTIONLAWS

Introduction: The subject aims to acquaint the students in grasping the details as to consumer
protection law and right of consumer for the betterment of the same.

Objectives: Students would be able to develop a basic understanding about Consumer protection
and law in relation of their protection.

Module
No.

Content Teaching Hours

Introduction:

Legislative Framework:
;

Consumer Protection Act,

Case Studies of Consumer Protection:

Emerging Issues In Consumer Protection And Law:

,

Reference Books/ Text Books / Cases:

Focus:

Intended Outcomes: After completion of the course, student will be able to:

Credits: 04 L–T–P : 4–0–0Semester IV



[Bachelor of Business Administration Family Business (BBA FB)]

COs



[Bachelor of Business Administration Family Business (BBA FB)]

BFBC0013:MANAGEMENTOFBUSINESSAMBIANCE&ETIQUETTES

Introduction: This subject in modern office management will give insights to the students so as to
make them understand the concept underlying this subject.

Objectives: It would help them in comprehending the numerous concepts of business etiquette
and grasp the nuances of the environment of an office and how to deal with it

Module
No.

Content Teaching Hours

Modern Office Ambiance and Office Accommodation

Office Environment and Understanding business
etiquette
Office environment

Etiquettes:

Multicultural Etiquettes

Digital Etiquettes, grooming and civility at work
place Digiquette

Grooming and Civility at the Workplace .
Reference Books/ Text Books / Cases:

Focus:

Intended Outcomes: After completion of the course, student will be able to:
Understanding the role of modern office management in an organization and factors of office
accommodation.
Understanding of office environment and etiquette and also its relevance in establishment of
culture of organization.
Understanding the significance of business attire and civility at the workplace involving the
visual image and social skills for the business savvy.

Credits: 02 L–T–P : 2–0–0Semester IV



[Bachelor of Business Administration Family Business (BBA FB)]

Understanding the actual concept of office management and tackling various situations
successfully.

COs



[Bachelor of Business Administration Family Business (BBA FB)]

BCMC0801: COMMUNICATIONTECHNIQUESANDPRESENTATIONSKILL

Introduction: The course in communication techniques and presentation skills intends to
acquaint the students with the basics of communication and various techniques associated with it.

Objective: To familiarize the students with the fundamentals of communication techniques and
effective presentations for professional purposes with the aid of modern technology.

Module
No.

Content Teaching Hours

Communication:

Digital Communication:

Professional skills & Basic Etiquettes in Business
Communication :
Business Letters:

Types of Business Letters:

Official Communication:

Business Reports:

Presentation Skills & interview:

Effective Presentation

Interview Skills :

Writing Resume,
Reference Books/ Text Books / Cases:

Semester IV L–T–P : 0–0–4Credits: 02



[Bachelor of Business Administration Family Business (BBA FB)]

Focus:

Intended Outcomes: After completion of the course, student will be able to:
Understand the various concepts, importance of communication and 7 Cs of effective
communication.
Understand the digital communication techniques and their usage in professional set ups.
Comprehend contemporary business scenarios and handle the issues related to public
speaking.
Develop the skills related to effective presentations and interviews.

COs



[Bachelor of Business Administration Family Business (BBA FB)]

BFBC0804: BUSINESSWISDOM IV

Introduction: This course has been designed keeping in mind the requirements of those students
with regard to developing acumen towards business related scenarios and related decisions.

Objective: To help students develop their acumen towards numerous business scenarios and
business related situations.

Module
No.

Content Teaching Hours

Business Acumen for Entrepreneurs

Session on Handling Issues

Public Speaking –

Insight on Exports and Imports

Internationalization of local business

Digital Marketing for Entrepreneurs

Government schemes

A brief understanding on the various legal aspects

Lessons to be learnt

Reference Books/ Text Books / Cases:

Credits: 02 L–T–P : 0–0–4Semester IV



[Bachelor of Business Administration Family Business (BBA FB)]

Focus:

Intended Outcomes: After completion of the course, student will be able to:
Understand the changes happening in the business world around them.
Develop new ideas pertaining to entrepreneurship having the potential to be shaped into a
successful business.
Understand news articles better and know how to use them effectively.
Understand regarding personality developing skills through presentations and interviews.

COs



[Bachelor of Business Administration Family Business (BBA FB)]

BFBC0012:MANAGEMENTOFBUSINESS INVENTIVENESS&ADVANCEMENT

Introduction: This subject will help the students to understand the different types of
business plans that may be part of any business operation.

Objectives: To enable students towards understanding a business plan, its scope and its
underlying importance

Module
No.

Content Teaching Hours

Business Idea generation

Market and Industry Analysis

Business Plan Models

Reference Books/ Text Books / Cases:

Focus:

Intended Outcomes: After completion of the course, student will be able to:
Understand the process and steps of business idea generation for the start up.

Credits: 04 L–T–P : 4–1–0Semester V



[Bachelor of Business Administration Family Business (BBA FB)]

Understand the way to analyse the market and industry with segmentation, targeting and
positioning.
Understanding the market and industry analyses in the context of a Business Plan
Understanding the business model plans related to various industries.
Understanding what to produce and whom to serve in direct market.

COs



[Bachelor of Business Administration Family Business (BBA FB)]

BBAE0101: TRAINING&DEVELOPMENT

Introduction: This course will emphasized the theory of training and development, research to
determine needs, types of program, practices as found in an organization

Objectives: To enable the students with regard to conducting a training & development session
and education of programme in their knowledge.

Module
No.

Content Teaching Hours

Introduction to Training and Development and techniques
Introduction:

Techniques & HRD:

HRD

Training evaluation

Reference Books/ Text Books / Cases:

CASE:

Focus:

Intended Outcomes: After completion of the course, student will be able to:
Understand the Training & development Importance in an organization.
Describe the scope of Training & Development in employee well being in corporate world.
Understand the future trends and models related Training & HRD.
Highlighting the core competencies of Behavioral skills trainer.

Credits: 04 L–T–P : 4–0–0Semester V



[Bachelor of Business Administration Family Business (BBA FB)]

COs



[Bachelor of Business Administration Family Business (BBA FB)]

BBAE0102: INDUSTRIALRELATIONS

Introduction: This course serves as an introduction into the field of industrial relations. Students
will learn about the history of the field and an introduction to labour unions.

Objectives: To enable the students with regard to various models of dispute resolution, labour
management cooperation, dispute settlement machineries and other Industrial relation issues

Module
No.

Content Teaching Hours

Introduction to Industrial Relations:

Approaches to Industrial relation:

Trade Unionism

Industrial Disputes

Methods of prevention of Industrial Disputes:

Industrial Dispute Settlement Machinery

Workers' Participation in Management:

International Labor Organization:

Reference Books/ Text Books / Cases:

CASE:

Focus:

Intended Outcomes: After completion of the course, student will be able to:
Understand the history and models of the Industrial Relations system.
Discuss genesis of industrial conflicts and disputes.

Credits: 04 L–T–P : 4–0–0Semester V



[Bachelor of Business Administration Family Business (BBA FB)]

Describing the functioning of various Industrial conflict settlement machineries.
Discussion on latest issues and challenges in labor laws and welfare facilities of employees in

corporate sector.

COs



[Bachelor of Business Administration Family Business (BBA FB)]

BBAE0103: GROUPDYNAMICS&TEAMBUILDING

Introduction: This course in group dynamics and team building acquaints the students with the
nuances of the subject keeping in mind the perspective that they have.

Objectives: To enable the students to develop an understanding about group and team building so
that they can utilize the same in their day to day conversation

Module
No.

Content Teaching Hours

Overview of Group:
Group Properties

Stages of Group Development

Types of Group

Team Building Process:

Types of Teams

Stages of team development:

Goal Setting of Team

Handling conflicts in a team

Reference Books/ Text Books / Cases:

Focus:

Intended Outcomes: After completion of the course, student will be able to:
Outline the importance of managerial capability through team building & group dynamics.
Understand the prerequisites of having an effective group and team building.
Discuss elementary level of understanding of group/team functions.
Discussion on latest trends and future model of team building.

Credits: 04 L–T–P : 4–0–0Semester V



[Bachelor of Business Administration Family Business (BBA FB)]

COs



[Bachelor of Business Administration Family Business (BBA FB)]

BBAE0104: COMPENSATION&REWARDMANAGEMENT

Introduction: This course is designed to promote understanding regarding issues related to
compensation in corporate sector and how the same affects the overall scheme of things

Objectives: To enable students impart skills in designing, analysis and restructure compensation
management system, policies and strategies.

Module
No.

Content Teaching Hours

Introduction of Compensation and Reward:

Job Design and Job Evaluation:

Strategic Compensation Management and Innovations in
Compensation:

Reference Books/ Text Books / Cases:

Compensation Management
Human Resource Management
Personnel and Human Resource Management

Case:

Focus:

Intended Outcomes: After completion of the course, student will be able to
Recognize the need and utility of compensation in the organisation.
Understand the concept of compensation and reward management.
Apply skills in designing, analyzing and restructuring compensation packages.
Analyze the impact of compensation and rewards management on organisation.

Credits: 04 L–T–P : 4–0–0Semester V



[Bachelor of Business Administration Family Business (BBA FB)]

COs



[Bachelor of Business Administration Family Business (BBA FB)]

BBAE0201: SALES&DISTRIBUTIONMANAGEMENT

Introduction: The course has been designed to familiarize the students with concepts, procedures,
practices and complexities of Sales Management.

Objectives: To enable the students to gain insight about the various concerns as related to the
fields of sales and distribution management as found in today’s organizations.

Module
No.

Content Teaching Hours

Introduction & Concept of Sales Management:

Sales Manager and Sales Force:

Sales Force Motivation:

Sales Promotion

Distribution Management

Reference Books/ Text Books / Cases:

Case:

Focus:

Intended Outcomes: After completion of the course, student will be able to
Interpret the basic concepts pertaining to Sales and Distribution
Identify the role of a sales manager and sales force
Discuss awareness about the various concepts and principles related to Sales

Credits: 04 L–T–P : 4–0–0Semester V



[Bachelor of Business Administration Family Business (BBA FB)]

Discuss sales aptitude as well as attitude.

COs



[Bachelor of Business Administration Family Business (BBA FB)]

BBAE0202: RURALMARKETING

Introduction: To develop an understanding about agricultural based rural economy in India and
to access the potential of rural markets for durable and non durable products.

Objectives: To enable the students develop an insight about the successful marketing strategies
for rural market and how to monitor the same

Module
No.

Content Teaching Hours

Rural Marketing:

Rural Marketing Environment:

Marketing Mix for Rural Products: Product:

Price:

Marketing Mix for Rural Products: Place:

Promotion:

Reference Books/ Text Books / Cases:

Focus:

Intended Outcomes: After completion of the course, student will be able to
Describe the availability of scope prevailing in rural market.
Understand the practices and application of marketing mix in rural market.

Credits: 04 L–T–P : 4–0–0Semester V



[Bachelor of Business Administration Family Business (BBA FB)]

Draw the outcomes why rural customers behave in a certain way.
Apply the evolving concepts in marketing in rural demography.

COs



[Bachelor of Business Administration Family Business (BBA FB)]

BBAE0203: INTERNATIONALMARKETING
Introduction: This course in international marketing would help the students to acquaint
themselves with the nuances as related with the subject.

Objectives: To assist the students in grasping the fundamentals of doing business in today’s global
scenario in the context of the marketing aspect of it.

Module
No.

Content Teaching Hours

International Marketing Introduction and Planning

International Market Environment

International Marketing Decisions related to 4 Ps

Reference Books/ Text Books / Cases:

Case Study:
International Marketing

Focus:

Credits: 04 L–T–P : 4–0–0Semester V



[Bachelor of Business Administration Family Business (BBA FB)]

Intended Outcomes: After completion of the course, student will be able to:
Understand the international marketing and analyse the difference between domestic v/s
international marketing.
Understanding about the international market environment and risk associated with political
and legal environment.
Understand the various concepts related to international marketing environment
Create awareness regarding the international marketing mix elements

COs



[Bachelor of Business Administration Family Business (BBA FB)]

BBAE0204: DIGITALMARKETING
Introduction: This course focuses on key issues related to digital marketing including strategy
development, competitive advantage, current and emerging technologies, pricing, distribution
channels, promotion, etc. This course aims to familiarize students to create strategic and
targeted online campaigns.

Objectives: To understand the basic concepts and functions of Digital marketing.

To develop awareness about the various methods and applications of Digital marketing.

Module
No.

Content Teaching Hours

Digital Marketing:

Social Media Marketing:

Email and Mobile Marketing:

Mobile Marketing

Targeted Advertising. Issues

Managing Digital Marketing:

Reference Books/ Text Books / Cases:

Focus:

Intended Outcomes: After completion of the course, student will be able to:
Define the concept of digital marketing and its practical implications.

Credits: 04 L–T–P :4–0–0Semester V



[Bachelor of Business Administration Family Business (BBA FB)]

Express innovative insights of digital marketing enabling a competitive edge
To understand and being able to create and run digital media based campaigns
Identify and utilize various tools of digital marketing

COs



[Bachelor of Business Administration Family Business (BBA FB)]

BBAE0301: INTERNATIONALFINANCIALMANAGEMENT
Introduction: This subject enables the students to develop awareness about international
financial management and related practices as found

Objectives: To enable the students to gain insights into the role of the various global institutions,
their structures as well as international trade in India.

Module
No.

Content Teaching Hours

Introduction

International Monetary System

International Financial Flows

Foreign Exchange Market

Exchange Rate Determination

Exchange Rate Risk

International Working Capital Management

International Financial Market

Financing of Foreign Trade

Reference Books/ Text Books / Cases:

Focus:

Intended Outcomes: After completion of the course, student will be able to:
Understand the various aspects of international financial management
Learn about the various international economic groups

Credits: 04 L–T–P : 3–1–0Semester V



[Bachelor of Business Administration Family Business (BBA FB)]

Discuss about the numerous international institutions
Identify the changing scenario of the international economic environment.

COs



[Bachelor of Business Administration Family Business (BBA FB)]

BBAE1302:MANAGEMENTOF FINANCIAL INSTITUTIONS&SERVICES

Introduction: The course involves the emphasis on banking and key financial services so that
scholar gets an exposure to various dynamics of financial system

Objectives: To enable the students to explore Indian financial system and be comfortable in
understanding its implications on economic growth

Module
No.

Content Teaching Hours

Introduction of Financial System

Financial institutions

22

Special financial institutions

Financial Services

23

Reference Books/ Text Books / Cases:

Focus:

Intended Outcomes: After completion of the course, student will be able to:
Understand various financial institutions and their functions.
Appreciate the various features related to insurance & banking.
Comprehend the concepts of financial services and its practical implications.

Credits: 04 L–T–P : 3–1–0Semester V



[Bachelor of Business Administration Family Business (BBA FB)]

Realize the basis upon which they can develop into a financial practitioner.

COs



[Bachelor of Business Administration Family Business (BBA FB)]

BBAE0303: COSTACCOUNTING FORBUSINESSMANAGERS

Introduction: In developing economy like ours, the importance of cost accounting has been
acknowledged by all when optimum utilization of resources is the need of the day.

Objectives: To enable the students to gain insights into the various concepts related to cost
accounting and the terms which characterize the phenomenon of costing

Module
No.

Content Teaching Hours

Introduction

Elements of Cost

Contract Costing

Standard costing

Process Costing

Job Costing
Operating Costing

Reference Books/ Text Books / Cases:

Focus:

Intended Outcomes: After completion of the course, student will be able to:
Define the basic cost concepts, element of cost & Preparation of Cost Sheet.
Classify the principles and techniques used in recording, analyzing and reporting costs
Understand the principles and techniques used in revenues for internal management purposes.
Develop applicable cost concepts in making short term decisions and the application of
spreadsheets in management accounting.

Credits: 04 L–T–P : 3–1–0Semester V



[Bachelor of Business Administration Family Business (BBA FB)]

COs



[Bachelor of Business Administration Family Business (BBA FB)]

BBAE0304:WORKINGCAPITALMANAGEMENT

Introduction: This subject has been designed keeping in perspective the various aspects of
working capital management as found in an organization.

Objectives: To enable the students to develop understanding about working capital management
and its functioning in businesses

Module
No.

Content Teaching Hours

Introduction –

Operating Cycle Concept –

Working Capital Requirement –

Inventory Management –

Tools and Techniques of Inventory Management

Receivables Management –

Cash Management –

Reference Books/ Text Books / Cases:
Working Capital Management.

Financial Management
Working Capital Management & Control.

Focus:

Intended Outcomes: After completion of the course, student will be able to:
Understand the basic concepts related to working capital management
Discuss the management of receivables and inventory

Credits: 04 L–T–P : 3–1–0Semester V



[Bachelor of Business Administration Family Business (BBA FB)]

Learn the management of cash by an organization
Determine and financing working capital requirements.

COs



[Bachelor of Business Administration Family Business (BBA FB)]

BFBE0101:HRANALYTICS

Introduction: This course will serve as an introduction to Human Resource Analytics. Gain an
understanding of the different analytical approaches used by HR Professionals to solve real
business problems. By this, business leaders can make decisions about their people based on deep
analysis of data rather than the traditional methods of personal relationships, decision making
based on experience, and risk avoidance.

Objectives: How and when hard data is used to make soft skill decisions about hiring and talent
development, so that you can position yourself as a strategic partner in your company’s talent
management decisions

Module
No.

Content Teaching Hours

HR Analytics in Perspective:

HRA Frameworks:

Predictive Analytics:

Reference Books/ Text Books / Cases:

Focus:

Intended Outcomes: After completion of the course, student will be able to:
Understand human resource analytics, its evolution.
Discuss the relevance of human resource analytics in organizational system.
Describe the staffing process with efficient hiring and selection methods.

Credits: 04 L–T–P : 4–0–0Semester V



[Bachelor of Business Administration Family Business (BBA FB)]

Discuss to make the prediction and determine the key performance indicator, report data,
interpreting the results and using the data as HR analytics to absorb the shocks of uncertainty.

COs



[Bachelor of Business Administration Family Business (BBA FB)]

BFBE0102:MARKETINGANALYTICS
Introduction: In this course Marketing Analytics, methods have been applied to real world
business decisions. Major emphasis has been placed on developing an understanding of the data
available to marketers, its uses and limitations.

Objectives: This course will introduce students to marketing analytics and will demonstrate how
to practically apply these analytics to real world business decisions. Students will develop an
understanding of the data available to marketers, its uses and limitations

Module
No.

Content Teaching Hours

Introduction to Marketing Analytics

Data Mining and Predictive
Analytics

Consumer Decision
Making and Analytics

Reference Books/ Text Books / Cases:

Que Publishing

Focus:

Intended Outcomes: After completion of the course, student will be able to:

Credits: 04 L–T–P : 4–0–0Semester V



[Bachelor of Business Administration Family Business (BBA FB)]

Understand the concepts of marketing analytics and its role in developing the product and diffusing
it into the market.
Understand the process of data cleaning, data mining, and data analysis with its use to handle the
uncertainty.
Understand the meaning of consumer decision making, consumer perception mapping for any
product or any brand and analytics.
Understand the method of promotion of product using different strategies like push and pull
strategy.

COs



[Bachelor of Business Administration Family Business (BBA FB)]

BCME0104: FINANCIALANALYTICS

Introduction: This course provides a broad overview of investment management, focusing on the
application of finance theory to the issue faced by portfolio managers and investors in general.
This also deals with the risk management instruments used to manage the risk in equity market. It
provides the extensive idea about the mutual fund investment and develops general portfolio
management tools which are applicable when managing portfolios with any of all asset classes.

Objectives: To impart theoretical and practical knowledge to students about risk and return of
individual security and equip them for analyzing the risk of portfolio for wealth maximization

Module
No.

Content Teaching Hours

Financial Analytics:

Annuities and Equation of Value

Capital Budgeting Techniques and Compound Interest
Problems:

Basic Financial Calculations

Arbitrage, Forward Contracts, and Term Structure of
Interest:

Reference Books/ Text Books / Cases:

Credits: 04 L–T–P : 4–0–0Semester V



[Bachelor of Business Administration Family Business (BBA FB)]

Focus:

Intended Outcomes: After completion of the course, student will be able to:
Understand the objectives, process, advantages and disadvantages of financial analytics.
Identify the capital budgeting techniques and compound interest problems.
Comprehend models and theories of security analysis and portfolio management.
Recognize risk and return framework used for sound investment decision.

COs



[Bachelor of Business Administration Family Business (BBA FB)]

BFBE0103: SOCIOTECHNICALANALYTICS

Introduction: Socio technical analytics prepares students to understand and develop solutions for
problems involving systems and enterprises that are socio technical in nature, i.e. including the
human element in understanding the qualitative and quantitative process of evolving the
enterprise/system. The qualitative knowledge delivered by the curriculum addresses social and
governance phenomena and challenges particular to socio technical systems. The quantitative
aspect complements the program with the skills to technically analyze the evolving and uncertain
nature of enterprises.

Objectives: This course will introduce students to socio cultural analytics and will demonstrate
how to practically apply these analytics to real world business decisions. Students will develop an
understanding of the data available in society, its uses and limitations, and be exposed to methods
for measuring performance of research efforts

Module
No.

Content Teaching Hours

Introduction to Socio technical Analytics:

Social Change in Modern Society

Understanding Society as a system:

Social statistics and Research methodology:

Challenges of Social Transformation:

Reference Books/ Text Books / Cases:

Credits: 04 L–T–P : 4–0–0Semester V



[Bachelor of Business Administration Family Business (BBA FB)]

Focus:

Intended Outcomes: After completion of the course, student will be able to:
Identify the role of social technical analytics in management decision making that further lead
to social changes in modern society.
Develop an understanding of the basic principles of analytics.
Recognize the social stratification and CSR activities that connect people with organization.
Understand the role of statistics and research methodology in business decision making

COs



[Bachelor of Business Administration Family Business (BBA FB)]

BFBE0201: INTERNATIONALBUSINESS ENVIRONMENT

Introduction: This course on international business environment would help the students in
getting a fair understanding of the international business related issues by various firms.

Objectives: To enable the students learn nature, scope and structure of international business,
To make students understand the influence of environmental factors on international business

Module
No.

Content Teaching Hours

Introduction to International Business:

International Business Environment:

Balance of Payment Account:

Global Trading and Investment Environment:

International Economic Institutions and Agreements:

Global Human Resource Management:

Contemporary Issues in International Business:

Reference Books/ Text Books / Cases:

Credits: 04 L–T–P : 4–0–0Semester V



[Bachelor of Business Administration Family Business (BBA FB)]

Focus:

Intended Outcomes: After completion of the course, student will be able to:
Discuss international business as adopted by the companies
Elaborate the response which organizations give to environmental changes.
Estimate how international business environment responds to the various dynamics.
Test the various theories of international business

COs



[Bachelor of Business Administration Family Business (BBA FB)]

BCME0401:MANAGEMENTOF INTERNATIONALTRADE
Introduction: This course would help the students in developing the understanding of the
international trade concepts and its impact on the growth of an economy.

Objective: To acquaint the students with the theoretical foundations of international trade
To enable them to learn the pattern, structure and policy framework of India’s foreign trade.

Module
No.

Content Teaching Hours

Theoretical Foundations of International Trade:

Direct Investment:

Instruments of Commercial Policy:

Factor Movements and International Trade in Services:

Regional Economic Integration:

Policy Framework and Promotional Measures:

Reference Books/ Text Books / Cases:
Economic Survey
Export import Policy and Other Documents

Micro Economic Foundations of International Trade

International Economics: Policies and Theoretical Foundations

International Economics
International Economics
International Economics

Focus:

Intended Outcomes: After completion of the course, student will be able to:
Identify and understand the theoretical foundation of international trade.
Remember the instruments related to commercial policy.

Semester V L–T–P: 4–0–0Credits: 04



[Bachelor of Business Administration Family Business (BBA FB)]

Explain the importance of regional economic integration.
Discuss the various factor movements in international service.

COs



[Bachelor of Business Administration Family Business (BBA FB)]

BCME0402: INTERNATIONAL LOGISTICS

Introduction: This course will help the students in developing understanding of the inventory
management concept and various modes related to international logistics.

Objectives: To acquaint the students with the general and clear idea of international logistics
system
To make the students aware of the various aspects related to its management.

Module
No.

Content Teaching Hours

Concept of International Logistics Management

Transportation:

Various modes of logistics management

Air transportation and its scope

Warehousing:

Inventory management

Reference Books/ Text Books / Cases:
The Logistics Hand Book.

International Logistics
Strategic Logistics Management
Logistics Management and Integrated Supply Chain

Management

Focus:

Intended Outcomes: After completion of the course, student will be able to:
Understand the importance of inventory management for its efficient utilization.
Learn the various logistic mechanism for prompt supplies
Enhance the concept of material planning
Explain the methods of cost reduction, cost management.

Credits: 04 L–T–P : 4–0–0Semester V



[Bachelor of Business Administration Family Business (BBA FB)]

COs



[Bachelor of Business Administration Family Business (BBA FB)]

BCME0403: INTERNATIONALTREATIESANDCONVENTION

Introduction: This course would help the students in developing understanding of the
international laws and treaties and their impact on the growth of economy.

Objectives: To acquaint the students with the theoretical foundations of international treaties
and conventions
To enable them to learn the pattern, structure and policy framework at trade blocks.

Module
No.

Content Teaching Hours

Introduction:

Concept of treaties:

Laws of Treaties and convention:

Reference Books/ Text Books / Cases:
How international Law works: A rational choice theory

International Business
International Business: Environment and Operations

International Business
Economic Survey
Export import Policy and Other Documents

Micro Economic Foundations of International Trade

International Economics: Policies and Theoretical Foundations

International Economics
International Economics
International Economics

Focus:

Intended Outcomes: After completion of the course, student will be able to:
Understand the theoretical foundation of international treaties
Identify the role played by international conventions

Credits: 04 L–T–P : 4–0–0Semester V



[Bachelor of Business Administration Family Business (BBA FB)]

Comprehend the laws of treaties and conventions
Learn the importance of the grievance handling mechanism.

COs



[Bachelor of Business Administration Family Business (BBA FB)]

BFBE0301:MANAGING SMALL&FAMILYBUSINESS
Introduction: This subject exposes students to the objectives, challenges, and requirements for
effectively managing the small to mid sized business.

Objectives: To enable the students to take key decisions required of the entrepreneur/manager,
the driving forces of the small/family business

Module
No.

Content Teaching Hours

Introduction to Small & Family Business:

Getting Started:

Succession Planning:

Reference Books/ Text Books / Cases:

Case Study:

Focus:

Intended Outcomes: After completion of the course, student will be able to:
Develop a business strategy that leverages the unique aspects of the business,
Understand the opportunity it is pursuing and the businesses position in the market.
Design a business plan and model that supports the strategy as envisaged by the entrepreneur
Understanding and identifying the issues associated with succession planning, and develop
plans to address them.

Credits: 04 L–T–P : 4–0–0Semester V



[Bachelor of Business Administration Family Business (BBA FB)]

COs



[Bachelor of Business Administration Family Business (BBA FB)]

BFBE0302: PROJECTPLANNING&MANAGEMENT
Introduction: This course examines project management roles and environments, project life
cycle and various techniques of work planning and control and evaluation to achieve project
objectives.

Objectives: To enable the students gain insights into the various aspects of project related
concepts as well as how to go about its planning and management

Module
No.

Content Teaching Hours

Introduction:

Project planning

Feasibility analysis:

Reference Books/ Text Books / Cases:

Cases:

Project Management

Focus:

Intended Outcomes: After completion of the course, student will be able to:
Familiarize themselves with the various aspects of Projects
Understand the issues relating to preparing, appraisal, and monitoring projects
Recognize the development of the skills using simple project management tools
Understand immediate application to the background and needs of a project

COs

Credits: 04 L–T–P :4–0–0Semester V



[Bachelor of Business Administration Family Business (BBA FB)]



[Bachelor of Business Administration Family Business (BBA FB)]

BFBE0303: e BUSINESS

Introduction: This subject focuses on key issues related to e business such as online aspect of it,
CRM, SCM and data warehousing as well as security part of it

Objectives: To enable students gain insights into current and emerging technologies and other
concepts related to e business which are redefining the businesses.

Module
No.

Content Teaching Hours

Basics of E Business:

Online Business with technology:

Internet Security:

CRM, SCM & Data Warehousing:

Reference Books/ Text Books / Cases:

Case Study:

Focus:

Intended Outcomes: After completion of the course, student will be able to:
Understand the basic concepts and functions of e business
Get acquainted with the security features of online business
Comprehend how online business is reshaping the business scenario.
Learn about CRM, SCM and data warehousing.

Credits: 04 L–T–P :4–0–0Semester V



[Bachelor of Business Administration Family Business (BBA FB)]

COs



[Bachelor of Business Administration Family Business (BBA FB)]

BFBE0304:MODERNOFFICEMANAGEMENT
Introduction: This course in modern office management will give insights to the students so as to
make them understand the concept underlying this subject.

Objectives: To enable the students to develop a broad view on various concepts related to modern
office management and how it defines the organizations of today

Module
No.

Content Teaching Hours

Modern Office and Office Accommodation:

Office Systems and Procedures:

Records Management and Correspondence:

Reference Books/ Text Books / Cases:

Case Study:
Management Text and Cases

Focus:

Intended Outcomes: After completion of the course, student will be able to:
Classify the nature and role of modern office management in an organization.
Understand the functioning of modern office.
Explaining and gaining knowledge on the management of Modern Offices.
Understand the modern office systems and procedures.

Credits: 04 L–T–P :4–0–0Semester V



[Bachelor of Business Administration Family Business (BBA FB)]

COs



[Bachelor of Business Administration Family Business (BBA FB)]

BFBE0401: LOGISTICSMANAGEMENT

Introduction: This course examines the emerging practices that define supply chain management.
Logistics is concerned with the efficient integration of suppliers, factories, warehouses and stores
so that merchandise is produced and distributed: In the right way.

Objectives: To help the students, understand the framework and fundamentals of Logistic
Management especially logistics related activities as the foundation for building and sustaining
high performance and effectiveness in the organization.

Module
No.

Content Teaching Hours

Introduction to logistics Management

Dimensions of Logistics Management:

Types of Logistics

National and International Logistics Management:

Reference Books/ Text Books / Cases

Credits: 04 L–T–P : 4–0–0Semester V



[Bachelor of Business Administration Family Business (BBA FB)]

Focus:

Intended Outcomes: After completion of the course, student will be able to:
Understand the general concepts of customer service applications of logistics information
systems.
Learn the logistics role in the economy and the organization.
Comprehend the basic frame work of Logistics system and its significance in achieving firm’s
objectives.
Understanding real business life issues related to International Ports systems and various
problems during practical implementation.

COs



[Bachelor of Business Administration Family Business (BBA FB)]

BFBE0402: RECENTTRENDS IN E COMMERCE

Introduction:
.

Objectives:

Module
No.

Content Teaching Hours

E Commerce:

Evolution of Internet

Security:

EDI:
Legal issues:

Reference Books/ Text Books / Cases

Focus:

Intended Outcomes: After completion of the course, student will be able to:
Understand the concept of executing business through e commerce and its contemporary
necessity.
Understand the application of Electronic commerce in the field of business management to
make business global.
Explore different kind of hurdles in the way to follow the electronic distribution of product.
Remembering the various types of E commerce and their importance in business.

Credits: 04 L–T–P : 4–0–0Semester V



[Bachelor of Business Administration Family Business (BBA FB)]

COs



[Bachelor of Business Administration Family Business (BBA FB)]

BFBE0403: STOREKEEPINGANDWAREHOUSING

Introduction: This course provides a detailed description of storekeeping & warehousing related
concept. It is the key part of supply chain. This course introduces students to the basic principles of
warehousing and stores management and provides them insight how to control the movement of
materials with in the warehouses.

Objectives: To familiarize with the concept of warehousing and stores management and to
provide adequate knowledge to minimize storage costs of materials

Module
No.

Content Teaching Hours

Introduction to Store Keeping:

Meaning of warehousing:

Merchandise Management System

Strategic Aspects of Warehousing

Strategic Retail Product and its Procurement

Inventory and Statistics

Inventory Control:

Technology Aids in Retail warehouse Management:

Reference Books/ Text Books / Cases

Credits: 04 L–T–P : 4–0–0Semester V



[Bachelor of Business Administration Family Business (BBA FB)]

Focus:

Intended Outcomes: After completion of the course, student will be able to:
Define the concept and significance of storekeeping and warehousing.
How students can ensure a smooth issue of materials to the issue department and accurate
accounting of the materials receiver and issued?
Students can ensure a favorable working atmosphere is maintained for the personnel working
in the store and ensure proper safety measures are taken for the safety of the store building,
materials in the store and the men working in the store.
Students can ensure that the store is always maintained up to date in all respects in a
presentable condition and minimize the cost of storekeeping and warehousing to improve the
overall efficiency of the operation.

COs



[Bachelor of Business Administration Family Business (BBA FB)]

BFBE0404: PURCHASINGAND INVENTORYMANAGEMENT

Introduction: The course attempts to explain the importance of maintaining a systematic and
well organized infrastructure and orderly inventory systems

Objective: Through this course the students will be able to understand and apply the modern
practices of purchasing and inventory control

Module
No.

Content Teaching Hours

Reference Books/ Text Books / Cases/Articles :

Purchasing and Materials Management

Modern Production / Operations Management.

Operations Management and Control.

Focus:

Intended Outcomes: After completion of the course, student will be able to:

Illustrate warehousing management, its modern techniques, and purpose of warehouse
management system.
Understanding the basic concepts of Purchasing and Materials Management on different
setups.
Outline the skills necessary to procure the safety stocks.
Understanding various types of Stock Management and their importance in business.

COs

Credits: 04 L–T–P : 4–0–0Semester V



[Bachelor of Business Administration Family Business (BBA FB)]



[Bachelor of Business Administration Family Business (BBA FB)]

BFBC0805: BUSINESSWISDOM V

Introduction: This subject of Practical on Business Wisdom V would be in continuation to the
knowledge gained by students during the first four semesters of the course.

Objective: To enable the students to gain insights into the role played by various agencies such as
govt. and bank in running a successful business.

Module
No.

Content Teaching Hours

Banking related knowledge –

Taking business to the next level

Technical aspects related to business

Role played by the government

Case studies on various business houses (especially related
to CSR)

Learning by doing

Loans

Institutions in India to support/supervise business

A brief understanding on the various legal aspects

Videos

Insurance and risk management

Public speaking

Industrial relations

Common international customs

Credits: 02 L–T–P : 0–0–4Semester V



[Bachelor of Business Administration Family Business (BBA FB)]

Inter class discussions

Reference Books/ Text Books / Cases:

Focus:

Intended Outcomes: After completion of the course, student will be able to:
Comprehend the nuances of the businessperson within and how to enhance them
Be acquainted with various international customs commonly found
Understand the role of various players (banks, government agencies) associated with the
business scenario
Understand the significance of various factors which help in the making of a successful
businessperson.

COs



[Bachelor of Business Administration Family Business (BBA FB)]

BFBC0806: PRACTICALONMANAGERIALAPTITUDE I

Introduction: This subject of Managerial Aptitude I focus on verbal ability, reading
comprehension, general awareness and related aspects..

Objective: To enable the students in terms of appearing for competitive exams whereby they
understand how to use better vocabulary words and have awareness about general aspects.

Module
No.

Content Teaching Hours

Newspaper/magazine Analysis

Public Speaking Skills

Discussion

Role Plays

Regular discussions on

English Usage Improvement

Conduct classroom activities such as Quiz on

Personality Grooming

Students engagement by conducting Presentations

Dialogue building exercises

Data Interpretation

Organizing extempore on

Reference Books/ Text Books / Cases:

Credits: 02 L–T–P : 0–0–4Semester V



[Bachelor of Business Administration Family Business (BBA FB)]

Focus:

Intended Outcomes: After completion of the course, student will be able to:
Understand various situations in a comprehensive manner with the help of public speaking and
role play.
Practice effective and persuasive communication skills
Understand the issues which are the characteristics of today’s business scenario in the country
Understand the process of representing and analysing the data with the help of framing the
tables on charts.

COs



[Bachelor of Business Administration Family Business (BBA FB)]

BBAC0014: CORPORATE STRATEGICMANAGEMENT
Introduction: This course is to develop the perspectives of the management among students of
total enterprise from the point of view of top management.

Objective: To enable the students to gain insights into the structure and strategy which go in the
making of an organization and how do the various analyses function

Module
No.

Content Teaching Hours

Concepts of Strategic Planning & Management:

Strategic Planning and Management:

Various Analyses Related to Strategic Management:

Competitive Analysis:

Strategy Formulation, Choice, Implementation & Control:

Choice of Strategy:

Strategy Implementation:

Reference Books/ Text Books / Cases:

Focus:

Intended Outcomes: After completion of the course, student will be able to:
Understand about the dynamism of environment in which business is conducted
Understand the various forces which shape the course of action for any business vis à vis its
outlook
Understand how strategies play role of reducing uncertainties in business

Credits: 04 L–T–P : 4–0–0Semester VI



[Bachelor of Business Administration Family Business (BBA FB)]

Understand the various aspects related to strategy formulation and its implementation

COs



[Bachelor of Business Administration Family Business (BBA FB)]

BBAE0105: NEGOTIATION&COUNSELING

Introduction: This course is designed to help the student understand the skills and attributes
required to conduct counseling by practicing and improving their listening skills

Objectives: To enable the students with an insight on understanding the principles of negotiation
and the key aspects of successful mediation along with role of counseling in crisis mediation.

Module
No.

Content Teaching Hours

Negotiation:

Communication and Negotiation:

Counseling:

Reference Books/ Text Books / Cases:

Case Study:

Focus:

Intended Outcomes: After completion of the course, student will be able to:
Recognize the meaning and necessity of negotiation in the organisation.
Understand different stages, approaches and styles of negotiations.
Recognize the role of communication in negotiation.
Understand the nature, process and importance of counseling.

COs

Credits: 04 L–T–P : 4–0–0Semester VI
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[Bachelor of Business Administration Family Business (BBA FB)]

BBAE0106: INTERNATIONALHUMANRESOURCEMANAGEMENT

Introduction: This subject enables the students to give more emphasis on broader HR issues by
experiencing, verbalizing, and writing thoughtfully about different cultures and human resource
issues

Objectives: To enable students with regard to gaining insights into how international human
resource management has played a crucial role in the overall scheme of things for an organization

Module
No.

Content Teaching Hours

Introduction:

Recruitment, Selection and staffing in International context:

Performance Management:

Training and development in international context:

International Compensation:
.

Reference Books/ Text Books / Cases:

Case Study:

Focus:

Intended Outcomes: After completion of the course, student will be able to:
Understand the Concept and trends of IHRM and appreciate how and why it has become so
critical.
Describe the significance of IHRM with regard to competitiveness.

Credits: 04 L–T–P : 4–0–0Semester VI



[Bachelor of Business Administration Family Business (BBA FB)]

Define issues that impact recruitment, selection and staffing in international context.
Understand the future challenges related to IHRM.
Highlighting the core concepts of Human Resource Management in International context.

COs



[Bachelor of Business Administration Family Business (BBA FB)]

BBAE0107: LEADERSHIP SKILLS&CHANGEMANAGEMENT

Introduction: This course will focus on individual, team, and organizational leadership and will
provide learners with the foundation for examining and developing their own individual leadership
style.

Objectives: To enable the students gain insights into the various skills with regard to the
phenomenon of leadership and change management.

Module
No.

Content Teaching Hours

Introduction to Leadership:

Theories of Leadership:

Managing Change:

Leading people to Change:

Reference Books/ Text Books / Cases:

Case Study:

Focus:

Intended Outcomes: After completion of the course, student will be able to:
Understand the concept of leadership in an organizational context
Understand the concept and different approaches to manage change in an organization.
Understand the concept and different theories of leadership and summarizing its importance
for effective management.
Identifying the different roles of change agent and understand the threats.

Credits: 04 L–T–P : 4–0–0Semester VI



[Bachelor of Business Administration Family Business (BBA FB)]

COs



[Bachelor of Business Administration Family Business (BBA FB)]

BBAE0108: LABOURLAWS

Introduction: The course aims to provide rather, it attempts to give the student a strong, critical
grasp on some of the important issues which arise in the area.

Objectives: To enable the students with a solid grounding in labour law so that they have an idea
as to how the various laws are implemented in the Indian context for the labor force.

Module
No.

Content Teaching Hours

Introduction to labour Legislation:

The Factories Act, 1948

Wages and Labour Laws: The payment of Wages act, 1936

The MinimumWages act, 1948

Labour Welfare and Social Security:
The workmen’ compensation

Act, 1923

Industrial Relations Law: The Trade union act, 1926

The Industrial Dispute act, 1947

Reference Books/ Text Books / Cases:

Credits: 04 L–T–P : 4–0–0Semester VI



[Bachelor of Business Administration Family Business (BBA FB)]

Case Study:

Focus:

Intended Outcomes: After completion of the course, student will be able to:
Outline the legal framework within which Indian labour law operates.
Understand concepts such as industrial relations, employment practice, Labour conditions and
social welfare.
Discuss the importance of ensuring the health, safety and welfare of the workmen.
Describe the Industrial and Labour system of the country.
Explain the importance of legal institutions and their application.

COs



[Bachelor of Business Administration Family Business (BBA FB)]

BBAE0205:MARKETINGOF SERVICES

Introduction: Services add more economic value than any other means, in developed countries.
This course intends to explain the various concepts related to the marketing of services

Objectives: To enable students gain insights into the field of marketing of services and how it has
come essential in the overall scheme of things for a business organization

Module
No.

Content Teaching Hours

Introduction to Services Marketing: ,

Extended Service Marketing Mix

Delivering Quality Service

Reference Books/ Text Books / Cases:

Case Study:

Focus:

Intended Outcomes: After completion of the course, student will be able to:
Identify the concepts & practical applications of service marketing.
Outline the role of people, physical evidences & processes in service marketing.
Highlight the skills required in service communication that differs substantially from those of
goods marketing.
Infer the concept of service quality model and highlights the gaps in service delivery

Credits: 04 L–T–P : 4–0–0Semester VI



[Bachelor of Business Administration Family Business (BBA FB)]

Interpret applications of elements of service marketing mix in banking, education,
telecommunication and hospitality industry.

COs



[Bachelor of Business Administration Family Business (BBA FB)]

BBAE0206: RETAILMANAGEMENT
Introduction: Share of organized retail is increasing at a great pace in India, therefore, it
becomes important to make students understand the concepts related to retail management.

Objectives: To enable students to gain insights into the various developments which are taking
shape in the retail landscape in the country and how it is influencing business

Module
No.

Content Teaching Hours

Introduction

Situational Analysis

Retailer Relationship:

Retail Location & Site Selection

Store Design:

Store Administration:

Merchandise Management:

Pricing in Retailing

Retail Communication Mix: ,

Reference Books/ Text Books / Cases:

Case Study:

Focus:

Intended Outcomes: After completion of the course, student will be able to:
Identify the basic concepts of retail management.
Classify the various factor affecting location, site and store designing.
Report the plans for merchandise management.

Credits: 04 L–T–P : 4–0–0Semester VI



[Bachelor of Business Administration Family Business (BBA FB)]

Recognize the various elements of retail price and promotional mix.

COs



[Bachelor of Business Administration Family Business (BBA FB)]

BBAE0207: PRODUCT&BRANDMANAGEMENT

Introduction: This course should develop the basic understanding about the concept related to
Product and Brand Management.

Objectives: To enable the students gain insights into what goes into the making of a successful
brand by formulating policies which create reliable products

Module
No.

Content Teaching Hours

Introduction to Product Management

Developing Product Strategy:

New Product Development

Pricing the Offer:

Brand Management

Reference Books/ Text Books / Cases:

Focus:

Intended Outcomes: After completion of the course, student will be able to:
Compare the relationship between Corporate Strategy, Product and Brand Management.( To
understand the fundamental concepts of product and brand development and management)
Interpret the various dimensions of product management (Interpret Tools and metrics for
developing product strategies.)
Apply an understanding in pricing the product.
Discuss a framework to understand the new product development process.

Credits: 04 L–T–P : 4–0–0Semester VI



[Bachelor of Business Administration Family Business (BBA FB)]

COs



[Bachelor of Business Administration Family Business (BBA FB)]

BBAE0208: CUSTOMERRELATIONSHIPMANAGEMENT
Introduction: This course highlights as Technologies and Customer Expectations rapidly change,
Business realizes the value of Long Term Relationships with Customers and the need for CRM.

Objectives: To enable the students gain insights into how companies go about maintaining long
term relationships with customers based on CRM

Module
No.

Content Teaching Hours

Introduction and Significance of CRM:

CRM Process :

CRM in Marketing

Implementation and Trends in CRM:

Reference Books/ Text Books / Cases:

Case:

Credits: 04 L–T–P : 4–0–0Semester VI



[Bachelor of Business Administration Family Business (BBA FB)]

Focus:

Intended Outcomes: After completion of the course, student will be able to:
Understand about the concept and significance of CRM.
Identify and understand about the various tools and techniques for implementing CRM
Describe the concept of CRM cycle.
To understand marketing aspects of Customer relationship management
Discuss To understand about the various current trends in CRM.

COs



[Bachelor of Business Administration Family Business (BBA FB)]

BBAE0305: INVESTMENTMANAGEMENT

Introduction: The course is intended to develop familiarity with the theory and empirical
evidence related to investment analysis and portfolio management.

Objectives: To enable the students to gain insights into how to become professional investors or
researchers in the field of finance and investment

Module
No.

Content Teaching Hours

Introduction

New Issue Market

Secondary Market

Market Indices

Fundamental Analysis

Technical Analysis

Reference Books/ Text Books / Cases:

Focus:

Intended Outcomes: After completion of the course, student will be able to:
Comprehend the investment alternatives that exists in the financial markets
Understand the market for investment assessment.
Remember the ways of analysis of secondary markets
Recognize fundamental and technical analysis with regard to investment.

Credits: 04 L–T–P : 3–1–0Semester VI



[Bachelor of Business Administration Family Business (BBA FB)]

COs



[Bachelor of Business Administration Family Business (BBA FB)]

BBAE0306: TAXATIONLAWS

Introduction: This course in taxation laws and practices I is designed to help students to
appreciate the importance of direct tax (Income Tax) in India.

Objective: To enable the students with regard to giving insight into the various heads of income
along with computation of Tax liability of an individual.

Module
No.

Content Teaching Hours

Introduction to Income Tax Act, 1961

Heads of Income

Heads of Income

Reference Books/ Text Books / Cases:

Focus:

Intended Outcomes: After completion of the course, student will be able to:
Tell basic knowledge about taxation laws
Understand principles and provisions in Income –tax Act, 1961.
Understand the classification of income under various headings
Illustrate the main concepts and principles of Income Tax.

COs

Credits: 04 L–T–P : 3–1–0Semester VI
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[Bachelor of Business Administration Family Business (BBA FB)]

BBAE0307: PERSONAL FINANCIALPLANNING

Introduction: This course has been designed to assist the student in building a conceptual
framework with which to make prudent financial decisions

Objectives: To enable the students gain insights into personal financial planning; basic financial
planning; investing at low risk vs. aggressive investing and other aspects

Module
No.

Content Teaching Hours

Personal Financial Planning:

Reference Books/ Text Books / Cases:

Case:

Personal Financial
Planning,

Focus:

Intended Outcomes: After completion of the course, student will be able to:
List about taking personal and family financial decisions.
Develop a conceptual framework upon which to base decisions of personal and family financial
stewardship.
Summarize the goals and functions of the individual financial decision maker.
Understanding the sources of financing available for personal and family

COs

Credits: 04 L–T–P : 3–1–0Semester VI
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[Bachelor of Business Administration Family Business (BBA FB)]

BBAE0308: CORPORATEACCOUNTING

Introduction: This course in corporate accounting deals with various concepts such as shares,
amalgamation, valuation of share and goodwill, holding, etc.

Objective: To enable the students to develop awareness about corporate accounting thereby
gaining insights into such concepts as liquidation, share issuing and valuation, etc.

Module
No.

Content Teaching Hours

Issue of shares

Valuation of Shares

Valuation of Goodwill

Amalgamation

Liquidation of a company

Accounting of Holding company

Profit Prior to Incorporation

Reference Books/ Text Books / Cases:

Case:

Focus:

Intended Outcomes: After completion of the course, student will be able to:
Show the accounting procedure
Have in depth knowledge of issuance and valuation of shares
Learn about such concepts as liquidation, amalgamation and accounting of holding company
Interpret profit and loss prior to incorporation.

COs

Credits: 04 L–T–P : 3–1–0Semester VI
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[Bachelor of Business Administration Family Business (BBA FB)]

BFBE0104: LOGISTICS& SUPPLYCHAINANALYTICS

Introduction: This course provides an understanding of fundamental concepts of logistics and
supply chain analytics. We explore the key role supply chain and logistics activities play in a firm’s
success; provide an understanding of fundamental concepts of supply chain management and
learn about the key, operational functions along a firm’s supply chain.

Objective: To provide foundational knowledge associated with the logistics and supply chain
analytics as well as to describe the various tools and techniques for implementation of analytics
based on the supply chain drivers such as location, logistics and inventory.

Module
No.

Content Teaching Hours

Introduction:

Logistics Strategy and Planning Decisions:

Managing Flows:

Location And Layout Planning:

Reference Books/ Text Books / Cases:

Focus:

Semester VI L–T–P: 4–0–0Credits: 04



[Bachelor of Business Administration Family Business (BBA FB)]

Intended Outcomes: After completion of the course, student will be able to:
Understanding knowledge and techniques to manage Logistics and supply chain operations
effectively using fundamental knowledge of management.
Understanding quantitative methods to solve problems in supply chain and logistic industry
Develop analytical skills using various statistical techniques to implement the concepts of
Logistics and supply chain analytics to aid Decision Making.
Understanding application of integrated supply chain analytics and logistics planning.

COs



[Bachelor of Business Administration Family Business (BBA FB)]

BFBE0105: BIGDATAANALYSIS

Introduction: This course Big Data Analysis enable the students to get in depth understanding
status, program and strategy of Data Analysis.

Objective:Make the students aware of the concept of Big Data Analysis thereby enabling them to
understand the visualization of data, Big data workflow and Big data applications in business
rural infrastructure and rural development program.

Module
No.

Content Teaching Hours

Introduction to Data:

Introduction to Big Data:

Introduction to Data Analytics:

Relevance of data analytics

Business implementation of Big Data:

Reference Books/ Text Books / Cases:

Focus:

Intended outcomes: After this course students will be able to
Develop the concept of Data analytics and its business implication
Learn the statistical tools used in data analytics and develop Big Data solutions.

Semester VI L–T–P: 4–0–0Credits: 04



[Bachelor of Business Administration Family Business (BBA FB)]

Analyze large data sets and identify patterns that will improve any company’s and
organization decision making process.
Understanding and using the most common algorithms, to make sense of large amounts of
data, which are applicable to most business and management problems.

COs



[Bachelor of Business Administration Family Business (BBA FB)]

BFBE0106: DATAENVIRONMENTANDMANAGEMENT

Introduction: The course attempts to explain the importance of data management in business
and strategic operations.

Objective: Through this course the students will be able to understand and apply the modern
practices of data management and also develop an understanding of data environment.

Module
No.

Content Teaching Hours

Reference Books/ Text Books / Cases:

Modern database management
Fundamentals of database systems
Distributed database management systems: A Practical Approach

Focus:

Intended outcomes: After this course students will be able to
Understand, comprehend and apply the practice of data management
Learn the importance of database system usage for various purposes.
Recognize the impact and importance of data in strategic management
Develop professional skills for managing, selecting, and appraising data.

COs

Semester VI L–T–P: 4–0–0Credits: 04
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[Bachelor of Business Administration Family Business (BBA FB)]

BFBE0107: BUSINESS INTELLIGENCE

Introduction: This subject of Business Intelligence features sections on Business Intelligence
Essentials, Business Intelligence Types, Stages of Intelligence Cycle, and BI Team and
Opportunities.

Objective: To enable the students to provide the key methods of BI concepts using real business
cases.

Module
No.

Content Teaching Hours

Business Intelligence an Introduction:

Business Intelligence Essentials:

Business Intelligence Types:

Stages of Intelligence Cycle:

BI Team and Opportunities:

Reference Books/ Text Books / Cases:

Semester VI L–T–P: 4–0–0Credits: 04



[Bachelor of Business Administration Family Business (BBA FB)]

Focus:

Intended outcomes: After this course students will be able to
Learn how managers use business analytics to formulate and solve business problems and to
support managerial decision making.
Develop an understanding systematic investigation/research related to the decision support
and BI systems and technologies for today’s dynamic business environment.
Identify the best practices and pitfalls of managing data analytics projects.
Remembering the fundamental principles of data science and business intelligence that form
the basis for data mining processes, methods and systems.

COs



[Bachelor of Business Administration Family Business (BBA FB)]

BCME0404: CROSS CULTURAL ISSUES IN INTERNATIONALBUSINESS
Introduction: This course will help students in developing understanding of the concepts of cross
cultural management issues and increasing complexity in terms of international business

Objectives: To acquaint the students with the issues pertaining to international business
To enable them to learn the various problems due to diversified culture and ethnicities.

Module
No.

Content Teaching Hours

Basics of International Business

Cross cultural nuances of international business:

Cross cultural strategies adopted in international business:

International business environment:

Cross cultural risks in International business:

International Business Negotiations

Reference Books/ Text Books / Cases:

International Business
., International Business: Environment and Operations

International Marketing 10 th ed

International Management

Focus:

Intended Outcomes: After completion of the course, student will be able to:

Credits: 04 L–T–P : 4–0–0Semester VI
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Discuss the importance of cross cultural issues recognitions at the corporate level.
Understand the various cross cultural strategies adopted at international level.
Explain the various dimensions and approaches to cross cultural management.
Understand the significance of business negotiation in international business.

COs



[Bachelor of Business Administration Family Business (BBA FB)]

BCME0405: INTERNATIONALETHICALANDLEGAL ISSUES

Introduction: This course on international ethical and legal issues would help the students in
getting the understanding of the concepts related to ethical and legal framework

Objectives: To acquaint the students with the concepts related to ethics and legal issues
To enhance their skill to effectively manage ethical and legal issues in international perspective.

Module
No.

Content Teaching Hours

Introduction and basic concepts of Business ethics:

International Business Law:

Technology import contract

Reference Books/ Text Books / Cases:
Business Law: the Legal, Ethical, and International Environment

The Legal, Ethical & International Environment of Business – Industrial Laws &
Legislation

Study Guide with Critical Legal Thinking Cases: Business Law: The Legal, Ethical,
and International Environment

WTO text and cases’ Excel Books
Managing Intellectual Property

The Legal, Ethical, and International Environment
of Business, 4th Edition

Focus:

Credits: 04 L–T–P : 4–0–0Semester VI
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Intended Outcomes:
Understand the basic concepts of business ethics at international level.
Comprehending the international business law.
Escalate the usage of technology in ethics and law.
Developing aptitude to gauge a business firms practices on ethical grounds.

COs



[Bachelor of Business Administration Family Business (BBA FB)]

BBAE0203: INTERNATIONALMARKETING

Introduction: This course would help the students in getting the understanding of the
international marketing concepts and strategies used for promotion and wealth maximization.

Objectives: To familiarize the students with the concept and issues of international marketing
To enable them to analyze the international marketing strategies for a business firm.

Module
No.

Content Teaching Hours

Introduction

International Product Planning and Pricing decisions

International Distribution Decisions

International Promotion Strategies

Emerging trends in International Marketing:

Reference Books/ Text Books / Cases:

Credits: 04 L–T–P :4–0–0Semester VI



[Bachelor of Business Administration Family Business (BBA FB)]

Focus:

Intended Outcomes: After completion of the course, student will be able to:
Understand various aspects related to international marketing
Learn international marketing strategies adopted by the companies.
Outline international distribution decisions for full coverage of the segment
Understand importance of market and product mix at international level.

COs



[Bachelor of Business Administration Family Business (BBA FB)]

BFBE0202: INTERNATIONALHUMANRESOURCEANDSTRATEGIC ISSUES

Introduction: This course would help the students in getting the understanding of the concepts
and strategies of international human resource management as used by firms

Objectives: To acquaint the students with the concepts of international human resource
To enhance their skill to effectively manage human resource in international perspective.

Module
No.

Content Teaching Hours

Introduction

International Context of HRM:

International Staffing:

Training, Development and Compensation in International
Perspective:

Direction and Control:

Industrial Relations and Other Issues in IHRM:

Reference Books/ Text Books / Cases:

International Human Resources Management
International Human Resource Management

Human Resource Management – Perspectives for the New Era,

International Human Resource Management

Credits: 04 L–T–P :4–0–0Semester VI
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International and Comparative Human Resource Management

The Global Challenge: International Human Resource
Management,

International Human Resource Management,
Human Resource Management,

Fundamentals of Human Resource Management,

Human Resource Management: Text and cases,

Focus:

Intended Outcomes: After completion of the course, student will be able to:
Understand the difference between traditional and international human resource
management.
Define the concept of human resource information system (HRIS).
Describe the international staffing and selection strategies.
Classify the framework for international industrial relation and issues in IHRM.

COs



[Bachelor of Business Administration Family Business (BBA FB)]

BFBE0305: CREATIVITY& INNOVATION

Introduction: This course is designed for students who believe they will one day be involved in a
creative, entrepreneurial or “intrapreneurial” (corporate) venture

Objectives: To enable the students to someday work within an innovative company, such as one in
the arts (record label, movie studio), sciences (biotech, clean energy) or Internet (consumer,
enterprise).

Module
No.

Content Teaching Hours

Introduction to Innovation and Creativity:

Leading the Creativity Organization:

Managing & Developing the Creative Organization:

Reference Books/ Text Books / Cases:

Case:

Focus:

Intended Outcomes: After completion of the course, student will be able to:
Understand the concept of creativity and innovation.
Describe the theories of creativity and innovation.
Classify the key principle of leadership and various styles.
Remembering the problem solving abilities and gain access to tools for the same.

Credits: 04 L–T–P :4–0–0Semester VI



[Bachelor of Business Administration Family Business (BBA FB)]

COs

,
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BFBE0306:MATERIALSMANAGEMENT

Introduction: This course will help those management students who are taking family business as
specialization and will manage their production oriented family business in future

Objectives: To enable the students gain insights into various pre requisites such as inventory
which are necessary with regard to day to day running of a business

Module
No.

Content Teaching Hours

Introduction: Materials Management

Inventory

Purchase Management

Inventory control

Materials Handling
Store Keeping

Reference Books/ Text Books / Cases:

Case:

Credits: 04 L–T–P :4–0–0Semester VI
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Focus:

Intended Outcomes: After completion of the course, student will be able to:
Develop the basic concepts of material management to ensure a steady supply of materials to
meet the needs of the organization.
Recognize the appropriate inventory control models to use, purchase methods, purchase
functions and organizational policies and procedures.
Understanding the theories and principles needed to take into account for material handling
systems and equipments.
Identify the concepts of store keeping and security measures.

COs



[Bachelor of Business Administration Family Business (BBA FB)]

BFBE0307: SOCIALRESPONSIBILITYOFBUSINESS

Introduction: This course is the formation and stewardship of policies and processes that lead to
a culture of good decision making and good decisions.

Objectives: To enable the students gain insights into the social perspective of conducting day to
day affairs with regard to running a business and various concepts related to them

Module
No.

Content Teaching Hours

Introduction to Business:

Social Responsibility of Business:

Business Objectives, Standards & Codes:

Reference Books/ Text Books / Cases:

Case:

Focus:

Intended Outcomes: After completion of the course, student will be able to:
Understanding the various business activities and environmental issues.
Identify the relationship between ethics, morals and values in the workplace.
Learn the impact of CSR implementation on corporate culture.
Recognize various standards and codes related to business.

Credits: 04 L–T–P :4–0–0Semester VI



[Bachelor of Business Administration Family Business (BBA FB)]

COs
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BFBE0308: EXPORTPROCEDUREANDDOCUMENTATION
Introduction: This course has been designed keeping in mind to highlight the role of Small Scale
and Family managed businesses which is rapidly increasing in International Trade.

Objectives: To enable the students gain insights into the procedure and documentation about
how to go about expanding the horizon of their business by going international

Module
No.

Content Teaching Hours

Introduction to Regulatory Framework & Environment

Export Procedure:

Export Documentation

Reference Books/ Text Books / Cases:

Focus:

Intended Outcomes: After completion of the course, student will be able to:
Understanding about the regulatory framework and environment for export.
Understanding the role of export promotion council and commodity boards.
Remembering basic procedure for export and registration of exporters.
Learn the pre shipment and post shipment documentation requirement.

Credits: 04 L–T–P :4–0–0Semester VI



[Bachelor of Business Administration Family Business (BBA FB)]

COs
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BFBE0405: GREEN SUPPLY CHAINMANAGEMENT

Introduction: This subject attempts to facilitate the importance of sustainable practices in the
field of supply chain management.

Objective: To enable the student to understand and apply continuous improvement techniques
and value stream mapping to reduce waste and environmental impacts in managing supply chain.

Module
No.

Content Teaching Hours

Reference Books/ Text Books / Cases:

Focus:

Intended Outcomes: After completion of the course, student will be able to:
Understand basic concepts of Green SCM on different setups.
Recognize skills necessary for building and managing relationships with customers, and
stakeholders.
Understand the various types of SCM and importance of green SCM.

COs

Credits: 04 L–T–P : 4–0–0Semester VI
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[Bachelor of Business Administration Family Business (BBA FB)]

BFBE0406: STRATEGICAND IMPLEMENTATION ISSUES IN SCM

Introduction:

Objective:

Module
No.

Content Teaching Hours

Reference Books/ Text Books / Cases:

Focus:

Intended Outcomes: After completion of the course, student will be able to:

Learn about the concept and objective of supply chain management,
Understanding and pursuing a career in consulting or seeking position in Operations.
Recognizing different Basic tools for effective and efficient Supply chain management.
Highlighting the various applications of SCM in business and how to sustain in this competitive
environment.

Credits: 04 L–T–P : 4–0–0Semester VI
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COs
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BFBE0407: PERFORMANCEMETRICSANDMODELING

Introduction: The subject aims to articulates the importance of performance metrics and
modeling for sustainable business model

Objective: To make students understand concepts related to performance metrics and make them
aware of how decisions are taken for the betterment of the business

Module
No.

Content Teaching Hours

Introduction: Concept of Metrics, Types of Metrics

Performance Metrics:
stages of employee development coaching, corrective action and
termination.

Model Evaluation:

Reference Books/ Text Books / Cases:

Focus:

Intended Outcomes: After completion of the course, student will be able to:
Understand the performance metrics and their importance.
Recognize the concept of key performance management indicator in taking business decision.
Summarizing the difference between KPI’s and operational metrics.
Understand the importance and methods of performance evaluation.

COs

Credits: 04 L–T–P : 4–0–0Semester VI
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[Bachelor of Business Administration Family Business (BBA FB)]

BFBE0408: ENTERPRISERESOURCEPLANNING

Introduction: The subject recent Enterprise Resource Planning posit the general awareness and
related aspects and current trends enterprises and their executions. To study the systems that help
to link the enterprise

Objective: To enable the students in terms of appearing for competitive exams whereby they
understand how to become tech savvy to face the new challenges emerging in the market

Module
No.

Content Teaching Hours

Reference Books/ Text Books / Cases:

Focus:

Intended Outcomes: After completion of the course, student will be able to:
Understand the important function of various business software such as ERP AND CRM.
Comprehending the concept of business process reengineering.
Identifying the sills required in present scenario for building and managing relationships with
major stakeholders
Understanding and retaining the ERP implementation methodology and sales force
automation (SFA).

COs

Credits: 04 L–T–P : 4–0–0Semester VI



[Bachelor of Business Administration Family Business (BBA FB)]



[Bachelor of Business Administration Family Business (BBA FB)]

BFBC0807: BUSINESSWISDOM VI

Introduction: It would provide the opportunity to the students to further their understanding on
the topic of wisdom and how it is imperative for the success of any business
Objective: To enable the students to gain insights into the making of a successful brand as well as
lessons to be learnt from failed businesses and related concepts.

Module
No.

Content Teaching Hours

Brand management

Business registration and related licensing

Logistics management

Lessons to be learnt from failed business enterprises

Videos

General knowledge on stock markets

Frequently used words and phrases

Discussion on Budget

Procedure

Sessions with experts

Discussion on career opportunities

Understanding of the economic terms

HRM solutions

Investment avenues as available for a businessperson

Credits: 02 L–T–P : 0–0–4Semester VI



[Bachelor of Business Administration Family Business (BBA FB)]

Case study discussions

Reference Books/ Text Books / Cases:

Focus:

Intended Outcomes: After completion of the course, student will be able to:
Understand how to pitch themselves in front of various stakeholders
Hone their persona with regard to being more convincing and knowledgeable
Understand the various investment options as applicable for a business person
Analyze a case study in an effective manner pertaining to a business scenario.

COs



[Bachelor of Business Administration Family Business (BBA FB)]

BFBC0808: PRACTICALONMANAGERIALAPTITUDE II

Introduction: This course has been designed in a way that it carries forward the learning of the
previous semester with regard to inculcating various business related aspects in the students’
personality..

Objective: To help students understand what goes into making a successful business. To develop a
better awareness in the students regarding the intelligence as required in today’s times.

Module
No.

Content Teaching Hours

Development of a Business Manager:

Corporate communication:

Financial System & legal Environment:

Economic & Political Environment:

Employment Communication:

Reference Books/ Text Books / Cases:

Focus:

Intended Outcomes: After completion of the course, student will be able to:

Credits: 02 L–T–P : 0–0–4Semester VI



[Bachelor of Business Administration Family Business (BBA FB)]

Understand and give presentations, both formal and informal.
Understand different forces impacting decision making in businesses around
Comprehend how to map different business opportunities existing in the market.
Understand current business practices lasted emerging opportunities and issues.

COs



[Bachelor of Business Administration (Honours) –BBA (H)]

OOOFFF

BBBAAACCCHHHEEELLLOOORRR OOOFFF BBBUUUSSSIIINNNEEESSSSSS AAADDDMMMIIINNNIIISSSTTTRRRAAATTTIIIOOONNN (((HHHOOONNNOOOUUURRRSSS)))

[[[BBBBBBAAA (((HHH)))]]]

I, II & III YEAR

CCCOOOUUURRRSSSEEE SSSTTTRRRUUUCCCTTTUUURRREEE
(((UUUNNNDDDEEERRR CCCBBBCCCSSS)))



[Bachelor of Business Administration (Honours) –BBA (H)]

First Semester

S.
No. Code Subject Cat L T P C

Contacts
Hrs/Wk

Total 22 29

Second Semester

S.
No. Code Subject Cat L T P C

Contacts
Hrs/Wk

Total 22 27



[Bachelor of Business Administration (Honours) –BBA (H)]

Third Semester

S.
No. Code Subject Cat L T P C

Contacts
Hrs/Wk

Total 28 29

Fourth Semester

S.
No. Code Subject Cat L T P C

Contacts
Hrs/Wk

Total 28 30



[Bachelor of Business Administration (Honours) –BBA (H)]

Fifth Semester

S.
No. Code Subject Cat L T P C

Contacts
Hrs/Wk

Total 27 30

Sixth Semester

S.
No. Code Subject Cat L T P C

Contacts
Hrs/Wk

Total 27 30



[Bachelor of Business Administration (Honours) –BBA (H)]

ELECTIVES Fifth Semester

S.
No. Code Subject Cat L T P C

GROUP 1: HUMAN RESOURCE

GROUP 2: MARKETING

GROUP 3: FINANCE

GROUP 4: ENTREPRENEURSHIP & FAMILY BUSINESS

GROUP 5: BANKING & INSURANCE

GROUP 6: INTERNATIONAL BUSINESS

GROUP 7: HOSPITALITY MANAGEMENT

GROUP 8: EVENTMANAGEMENT



[Bachelor of Business Administration (Honours) –BBA (H)]

ELECTIVES Sixth Semester

S.
No. Code Subject L T P C

GROUP 1: HUMAN RESOURCE

GROUP 2: MARKETING

GROUP 3: FINANCE

GROUP 4: ENTREPRENEURSHIP & FAMILY BUSINESS

GROUP 5: BANKING & INSURANCE

GROUP 6: INTERNATIONAL BUSINESS

GROUP 7: HOSPITALITY MANAGEMENT

GROUP 8: EVENTMANAGEMENT



[Bachelor of Business Administration (Honours) –BBA (H)]

OF
BACHELOROFBUSINESSADMINISTRATION (HONOURS)

[BBA (H)]

DDDEEETTTAAAIIILLLEEEDDD SSSYYYLLLLLLAAABBBUUUSSS
(((UUUNNNDDDEEERRR CCCBBBCCCSSS)))



[Bachelor of Business Administration (Honours) –BBA (H)]

BBHC0001: ESSENTIALSOFMANAGEMENT
Introduction: This course would give insights into the basics of management which any student
needs to have while studying a course in management
Objective: Make the students aware of the essentials of management thereby enabling them to
understand the basic theories and concepts of management.

Module
No.

Content Teaching Hours

Nature of Management

Development of Evolution of Management Thought

Management Process and Skills:

Planning:

Decision Making:

Fundamentals of Organising:

Authority:

Staffing:
Fundamentals of Directing:

Communication:
Leadership:
Fundamentals of Controlling

Coordination:
Reference Books/ Text Books / Cases:

Focus: This course is focused for Employability aligned with CO1
Intended Outcomes: After completion of the course, student will be able to:

Discuss the basic concepts and principles of management.
Understand about new developments in management.
Explain the fundamentals of components of POSDCORB.

Semester I L–T–P: 4–0–0Credits: 04



[Bachelor of Business Administration (Honours) –BBA (H)]

Discuss the various aspects of communication, leadership and controlling function of
management.

Mapping of Course Outcomes (Cos) with Programme Outcomes (POs) and Programme
Specific Outcomes (PSOs)



[Bachelor of Business Administration (Honours) –BBA (H)]

BBHC0002: ECONOMIC CONCEPTS&PRACTICES
Introduction: The subject aims to enable the students to grasp the details as to how things
function at the economic front for any economy

Objectives: To make students understand concepts related to economy and make them aware of
how decisions are taken for the betterment of the same.

Module
No.

Content Teaching Hours

Introduction to Economics:

Demand and Supply Analysis:

Production Concepts

Cost Concepts

Money Supply and Inflation

Revenue Curve:

Market Structure and Market Morphology: Perfect
Competition
Monopoly

Monopolistic Competition
Oligopoly

Macro Economic Aspects of Managerial Decisions –

Business Cycles:

Reference Books/ Text Books / Cases:
Managerial economics

Credits: 04 L–T–P: 4–0–0Semester I



[Bachelor of Business Administration (Honours) –BBA (H)]

Macro economics
Managerial economics

Managerial economics

Focus: This course is focused for Employability aligned with CO2
Intended Outcomes: After completion of the course, student will be able to:

Explain the micro and macroeconomic concepts related to making prudent business decisions.
Interpret the application of economic principles in the field of business management
Outline the application of various revenue cost and production theories in business
management.
List different types of market structures.

Mapping of Course Outcomes (Cos) with Programme Outcomes (POs) and Programme
Specific Outcomes (PSOs)



[Bachelor of Business Administration (Honours) –BBA (H)]

BFBC0002: QUANTITATIVEASPECTSOFBUSINESS

Introduction: The course will enable the students in terms of understanding the quantitative
aspects related to business thereby enhancing their skills.

Objective: Studying this subject would improve the mathematical abilities and statistical skills of
the students and help them in understanding related concepts

Module
No.

Content Teaching Hours

Matrices:

Reference Books/ Text Books / Cases:

Focus: This course is focused for Skill development aligned with CO1
Intended Outcomes: After completion of the course, student will be able to:

Analyse the basic concepts of business statistics and its use in different business related issues.
Interpret and solve a real life business problem using the concepts of statistics.
Understand the business & industry problems, along with working out their solutions in the
current scenario.

Understand the statistical tool and techniques used through SPSS software.

Credits: 04 L–T–P : 3–1–0Semester I



[Bachelor of Business Administration (Honours) –BBA (H)]

Mapping of Course Outcomes (Cos) with Programme Outcomes (POs) and Programme
Specific Outcomes (PSOs)

BBAC1002: FUNDAMENTALSOFACCOUNTING



[Bachelor of Business Administration (Honours) –BBA (H)]

Introduction: This subject of financial accounting has been designed in such a way that the
students get a first hand exposure to the fundamentals of accounting principles

Objective: To enable the students gain insights into the fundamental principles of accounting and
use them in day to day business scenarios

Module
No.

Content Teaching Hours

Accounting

Recording

Ledger

Trial Balance

Subsidiary Books

Concept of Depreciation:

Final Accounts

Shares and Share Capital:

Debentures:

Reference Books/ Text Books / Cases:

Focus: This course is focused for Skill development aligned with CO3
Intended Outcomes: After completion of the course, student will be able to:

Understand fundamental concepts and principles of accounting
Classify the techniques for preparing and presenting the accounts.
Discussion of the roles of accounting plays in the overall set up of a business

Demonstrate the fundamentals of shares (and share capital)

Credits: 04 L–T–P :3–1–0Semester I



[Bachelor of Business Administration (Honours) –BBA (H)]

Mapping of Course Outcomes (Cos) with Programme Outcomes (POs) and Programme
Specific Outcomes (PSOs)



[Bachelor of Business Administration (Honours) –BBA (H)]



[Bachelor of Business Administration (Honours) –BBA (H)]

BBHC0800: DEVELOPINGCOMPETITIVE EDGE I

Introduction: This subject has been designed keeping in mind the quantitative and reasoning
requirements of those students who intend to pursue higher education in various fields

Objective: To enable students in terms of appearing successfully for management and other
entrance exams by focusing upon quantitative and reasoning aspects.

Module
No.

Content Teaching Hours

Quantitative Aptitude: Speed Mathematics

Percentage:

Profit, loss :

Reasoning Ability: Blood Relation:

Logic Games: Quantitative Aptitude: Sudoku:
Partnership:

SI and CI:

Reasoning Ability: Brain Teasers:
Direction sense:

Simple Equation

Ratio Proportion and Variation

Reasoning Ability: Non Verbal(Pictorial):

Puzzles:
Calendar:

Reference Books/ Text Books / Cases:

Semester I L–T–P: 0–0–4Credits: 02



[Bachelor of Business Administration (Honours) –BBA (H)]

Focus: This course is focused for Skill development aligned with CO1
Intended Outcomes: After completion of the course, student will be able to:

Able to use speed mathematics for taking decisions in personal as well as professional life
Learn the techniques which will able to enhance their logical as well as reasoning ability
Learn use of Quantitative techniques in investment decision making.
Understand the implication of logical reasoning for self assessment and creativity.

Mapping of Course Outcomes (Cos) with Programme Outcomes (POs) and Programme
Specific Outcomes (PSOs)



[Bachelor of Business Administration (Honours) –BBA (H)]

BBHC0801:MANAGERIALAPTITUDE I

Introduction: This subject of Managerial Aptitude I features sections on verbal ability, reading
comprehension, general awareness and related aspects.

Objective: To enable the students in terms of appearing for competitive exams whereby they
understand how to have better vocabulary and general awareness.

Module
No.

Content Teaching Hours

Newspaper/magazine Analysis

Enhancement of Speaking Skills

Classroom Discussion –

Role Plays

Reading Comprehension & Passage Writing

Enhancing Competitive Acumen

Public speaking

General Awareness

Effective Individual Classroom Presentations

Correct English Usage

Dialogue building exercises

Personality Grooming

Reference Books/ Text Books / Cases:

Semester I L–T–P: 0–0–4Credits: 02



[Bachelor of Business Administration (Honours) –BBA (H)]

Focus: This course is focused for Employability aligned with CO1
Intended Outcomes: After completion of the course, student will be able to:

Developing command over English vocabulary
Understand the competitive scenario with regard to various exams such as CAT, XAT, SNAP,
MAT, etc.)
Enhance personality skills to present in interviews/seminars/events etc.
Learn advanced communication skills and interaction ability

Mapping of Course Outcomes (Cos) with Programme Outcomes (POs) and Programme
Specific Outcomes (PSOs)



[Bachelor of Business Administration (Honours) –BBA (H)]

BBHC0003: ORGANISATIONANDADMINISTRATIONFORBUSINESS

Introduction: This course on business organization and administration for business would help
the students in getting an outlook of how business organizations function.

Objective: To enable the students in terms of understanding the various concepts related to
business organizations and administrative aspects.

Module
No.

Content Teaching Hours

Business & Business System:

Factors affecting Launching of a Business Unit:

Forms of Ownership:

Functional Aspects of Business

Micro, Small & Medium Enterprises:

Public Enterprise:

Business Risk:

Business Combinations & Associations

Emerging Trends in Business

Reference Books/ Text Books / Cases:

Credits: 04 L–T–P: 4–0–0Semester II



[Bachelor of Business Administration (Honours) –BBA (H)]

Focus: This course is focused for Skill development aligned with CO4
Intended Outcomes: After completion of the course, student will be able to:

Application of management and business concepts
Understand day to day business set up.
Understand the basic concepts used in commerce, trade and industry.
Analysis of modern business practices and functioning of various business organizations.

Mapping of Course Outcomes (Cos) with Programme Outcomes (POs) and Programme
Specific Outcomes (PSOs)



[Bachelor of Business Administration (Honours) –BBA (H)]

BBHC0004:MANAGINGEQUALITYANDDIVERSITY

Introduction: This subject introduces the students to the various ideas related to how human
processes are influenced by diverse cultures.

Objective: To enable students in terms of understanding the underlying principles of equality and
how to manage diversity in an effective manner.

Module
No.

Content Teaching Hours

Introduction to basic human processes individual process:

Inter personal and team process:

Organizational culture:

Organizational diversity:

Competencies for Managing Culturally Diverse Teams:

Reference Books/ Text Books / Cases:

Focus: This course is focused for Skill development aligned with CO2
Intended Outcomes: After completion of the course, student will be able to:

Analyzing the basic concepts in human processes, organizational culture and diversity.
Interpreting the skills about managing individual and teams in diverse contexts.
Identifying how to manage various issues related to cultural diversity.
Creating an insight into organizational culture.

Credits: 04 L–T–P: 4–0–0Semester II



[Bachelor of Business Administration (Honours) –BBA (H)]

Mapping of Course Outcomes (Cos) with Programme Outcomes (POs) and Programme
Specific Outcomes (PSOs)



[Bachelor of Business Administration (Honours) –BBA (H)]

BBHC1005: ACCOUNTINGFORMANAGERS

Introduction: This subject has been designed to enable the students to understand the calculation
of ratios and their analyses and preparation of budget.

Objective: To enable students in terms of preparing management reports thus facilitating better
decision making on their part for the organization.

Module
No.

Content Teaching Hours

Introduction:

Financial Statement Analysis:

Ratio Analysis:

Analysis of working capital:

Budgetary control:

Decision Making

.
Reference Books/ Text Books / Cases:

Focus: This course is focused for Entrepreneurship aligned with CO1
Intended Outcomes: After completion of the course, student will be able to:

Show the use of costing data for planning, control and decision making.
Understand the various tools of management accounting.
Understanding the decisions with regard to costing
Explain various ratios and working capital

Mapping of Course Outcomes (Cos) with Programme Outcomes (POs) and Programme
Specific Outcomes (PSOs)

Credits: 04 L–T–P :3–1–0Semester II



[Bachelor of Business Administration (Honours) –BBA (H)]



[Bachelor of Business Administration (Honours) –BBA (H)]

BBAO1102: HUMANVALUESANDPROFESSIONALETHICS

Introduction: This course is intended to help students to distinguish between values and skills to
ensure sustained happiness and prosperity which are the core aspirations of human beings

Objective: It would enable students to understand harmony at all the levels of human living and
live accordingly thereby helping them to connect with inner selves

Module
No.

Content Teaching Hours

Introduction: Human Values & Value Education

Understanding the Harmony:

Understanding the harmony in the society (society being an
extension of family):

Harmony and Professional Ethics:

Reference Books/ Text Books / Cases:
Human values,

A Foundation Course in Human Values and Professional
Ethics

Text Books:
Human Values and Professional Ethics,

Professional Ethics & Human Values,

Focus: This course is focused for Entrepreneurship aligned with CO3
Intended Outcomes: After completion of the course, student will be able to:

Understand the concept of values and harmony in human life.
Discuss the importance of value education in society at large.
Understand the concept of Self and Body, Intention and Competence of an individual.
Discuss the concept of professional ethics and Holistic systems and its application

Mapping of Course Outcomes (Cos) with Programme Outcomes (POs) and Programme
Specific Outcomes (PSOs)

Credits: 04 L–T–P: 4–0–0Semester II



[Bachelor of Business Administration (Honours) –BBA (H)]



[Bachelor of Business Administration (Honours) –BBA (H)]

BELO0011: REMEDIAL ENGLISH

Introduction: The course will include intensive reading, writing, and some listening practices
thereby helping the students in improving their English.

Objective:The course will include intensive reading, writing, and listening practices. Special
emphasis will be given on finding out the most frequent mistakes committed by students. The effort
is to enable them to overcome these mistakes. In writing section, the focus will be on making
correct sentences, guided writing, guessing word meaning in context. In reading and listening
sections, the focus will be on understanding long sentences, studying the complex sentence
structures and understanding main idea. The objective of the course is to help students attain a
basic proficiency in reading and writing skills.

Module
No.

Content Teaching
Hours

STRUCTURE
A.1. Tense and Voice:

A.2. Reading Comprehension
i. Analyzing a Text:

ii. Analyzing Unseen Passages:

B.1 Parts of Speech:

B.2. Reading Comprehension
i. Analyzing a Text

ii. Analyzing Unseen Passages

C.1. Narration:

C.2. Reading Comprehension:
i. Reading an Essay:

ii. Analyzing Unseen Passages:

C. 3.THEME BASEDWRITING

Credits: 04 L–T–P: 4–0–0Semester: II



[Bachelor of Business Administration (Honours) –BBA (H)]

Text Books:

References:

Focus: This course is focused for Entrepreneurship aligned with CO2

Intended Outcomes: After completion of the course, student will be able to:
Comprehend a text and answer the questions based on it clearly.
Understand the importance of the use of tenses & voices in writing
Remember the vocabulary & Apply them in terms of contextual and situational conversation.
Enhance theme base writing skills.

Mapping of Course Outcomes (Cos) with Programme Outcomes (POs) and Programme
Specific Outcomes (PSOs)



[Bachelor of Business Administration (Honours) –BBA (H)]

BBAC0015: FUNDAMENTALOF COMPUTERSANDDATAHANDLING

Introduction: This would ensure that the students get real time insights into the fundamentals of
computers as business tools and how to handle data.

Objective: To make students acquainted with handling of the computers with regard to day to
day learning. Also, it would enhance their data related abilities.

Module
No.

Content Teaching Hours

Introduction:

Storage Devices
Hardware & Software:

Operating System:

Programming Languages

Virus andWorms:

Internet & Browsing:
Networks
Cloud Computing:

Reference Books/ Text Books / Cases:

Focus: This course is focused for skill development aligned with CO1
Intended Outcomes: After completion of the course, student will be able to:

Understand computers and related terms such as operating systems
Discuss computer related aspects such as hardware and software
Describe the origin, advancement and function of internet
Explain the concept of storage devices and Cloud computing

Mapping of Course Outcomes (Cos) with Programme Outcomes (POs) and Programme
Specific Outcomes (PSOs)

Credits: 02 L–T–P :2–0–0Semester II



[Bachelor of Business Administration (Honours) –BBA (H)]

BBHC0802: DEVELOPINGCOMPETITIVE EDGE II

Introduction: This subject builds upon the learning of quantitative and reasoning abilities of
those students who intend to pursue higher education in various fields

Objective: To enable students in terms of appearing successfully for management and other
entrance exams by focusing upon quantitative aptitude and reasoning aspects.

Module
No.

Content Teaching Hours

Quantitative Aptitude:
Average

Mixture and Alligation:

Reasoning Ability:
Alpha numeric puzzles:
Coding and Decoding:

Numbers:

D.I :
Quantitative Aptitude:
Reasoning Ability:
Series :
Analogy:

Numbers:

D.I :
Reasoning Ability:
Clocks:

Analytical reasoning:
Reference Books/ Text Books / Cases:

Semester II L–T–P: 0–0–4Credits: 02



[Bachelor of Business Administration (Honours) –BBA (H)]

Focus: This course is focused for Entrepreneurship aligned with CO1
Intended Outcomes: After completion of the course, student will be able to:

Learn the techniques to solve problems related to logical interpretation
Enhance their reasoning and aptitude skills
Develop attributes relate to time management
Understand implication of reasoning techniques to solve problems

Mapping of Course Outcomes (Cos) with Programme Outcomes (POs) and Programme
Specific Outcomes (PSOs)



[Bachelor of Business Administration (Honours) –BBA (H)]

BBHC0803:MANAGERIALAPTITUDE II

Introduction: This subject of Managerial Aptitude II has been designed in such a way that it
carries forward the learning of the previous semester.

Objective: The students would be able to further improve their English so that they could apply it
better in a competitive scenario.

Module
No.

Content Teaching Hours

Knowledge based Practical Exercises

Practicing English

Current Happenings

Critical thinking

Frequently used words and phrases

Group Discussion

Mock Interviews

Discussion on Budget

Debate on Current Issues

Improving English

Group Presentations

Extempore

Videos

Reference Books/ Text Books / Cases:

Credits: 02 L–T–P: 0–0–4Semester II



[Bachelor of Business Administration (Honours) –BBA (H)]

Focus: This course is focused for skill development Employability aligned with CO2
Intended Outcomes: After completion of the course, student will be able to:

Application of various terminologies as found in day to day conversation
Discussion of the current affairs better understanding of business scenario
Prepare and face various competitive examinations.
Develop communication and personality skills

Mapping of Course Outcomes (Cos) with Programme Outcomes (POs) and Programme
Specific Outcomes (PSOs)



[Bachelor of Business Administration (Honours) –BBA (H)]

BBAC0006:MARKETINGMANAGEMENT

Introduction: This subject of marketing management has been designed to give insights into the
subject so as to prepare the students about the various concepts related to it

Objectives: To enable the students get insights into the fundamentals of marketing as well as the
significance of 4 Ps in the success of any organization

Module
No.

Content Teaching Hours

Basics of Marketing:

Managing the 4 Ps: Product:

Pricing:

Managing the 4 Ps: Distribution:

Promotion:

The Evolving Concepts in Marketing:

Reference Books/ Text Books / Cases:

Focus: This course is focused for Employability aligned with CO1
Intended Outcomes: By the end of the session, student will be able to:

Learn fundamental concepts of marketing management
Comprehend various elements of marketing mix as well as their influence on functioning of an
organization
Identify various components of Marketing Environment.

Credits: 04 L–T–P :4–0–0Semester III



[Bachelor of Business Administration (Honours) –BBA (H)]

Discuss various evolving marketing concepts



[Bachelor of Business Administration (Honours) –BBA (H)]

BBAC1012:HUMANRESOURCEMANAGEMENT

Introduction: This course in human resource management will give insights to the students so as
to make them understand the concept underlying this subject. It will be helpful for them to develop
a broad view of the subject.

Objectives:To acquaint the students with the basic concepts which characterize the field of
human resource management. The course will help them in understanding how a company arrives
at the best possible fit for its employees vis à vis the tasks given to them.

Module
No.

Content Teaching Hours

Introduction:

Acquiring & Training Human Resource:

Developing &Managing Human Resource:

Reference Books/ Text Books / Cases:

Focus: This course is focused for Employability aligned with CO3
Intended Outcomes:After completion of the course, student will be able to:

Understand the basic concepts of Human resource Management (HRM), HR functions, external
and internal forces influencing the HRM practices.
Describe how human resource is acquired and trained.
Define the concept of placement & induction, type of training etc.
Understand how a company arrives at the best possible fit for its employee’s vis à vis the tasks
given to them.

Credits: 04 L–T–P :4–0–0Semester III



[Bachelor of Business Administration (Honours) –BBA (H)]

State the role human resource management plays in an organization with fundamental
concept of potential appraisal and career planning.

Mapping of Course Outcomes (Cos) with Programme Outcomes (POs) and Programme
Specific Outcomes (PSOs)



[Bachelor of Business Administration (Honours) –BBA (H)]

BFBC0008: FINANCIALMANAGEMENTOFBUSINESS

Introduction: The subject aims to acquaint the students in grasping the details as to how things
function at the financial part and how decisions are taken for the betterment of the same.

Objectives: Students would be able to develop a basic understanding about financial management
and the role it plays in the overall performance of a Business

Module
No.

Content Teaching Hours

Financial Management:

Financial Planning

Financing Decisions

Cost of
Capital:

Investment Decisions:

Dividend Policy:

Financial Intermediaries

Reference Books/ Text Books / Cases:

Credits: 04 L–T–P :3–1–0Semester III



[Bachelor of Business Administration (Honours) –BBA (H)]

Focus: This course is focused for skill development aligned with CO4
Intended Outcomes: After completion of the course, student will be able to:

Define the principles and practices of financial management
Show financial decision making
Understand the composition of different securities in the total capital structure.
Describe the cost of capital and investment decisions and dividend decisions

Mapping of Course Outcomes (Cos) with Programme Outcomes (POs) and Programme
Specific Outcomes (PSOs)



[Bachelor of Business Administration (Honours) –BBA (H)]

BFBC0009: ENTREPRENEURSHIP&MANAGEMENTOF FAMILYBUSINESS

Introduction: This course exposes the students to the objectives, challenges, and requirements for
effectively managing the small to mid sized business

Objectives: To enable the students to take key decisions required of the entrepreneur/manager.To
make the students aware of the driving forces of the small/family business

Module
No.

Content Teaching Hours

Entrepreneur and Entrepreneurship:

Entrepreneurship:

Management of Small and Family
Business:

Family business:

Business Opportunity Identification:

Reference Books/ Text Books / Cases:

Credits: 04 L–T–P :4–0–0Semester III



[Bachelor of Business Administration (Honours) –BBA (H)]

Focus: This course is focused for skill development aligned with CO3
Intended Outcomes:After completion of the course, student will be able to:

Define a business strategy that leverages the unique aspects of the business,
Understand the opportunity it is pursuing and the businesses position in the market.
Develop a business plan and model that supports the strategy as envisaged by the
entrepreneur
Identify the issues associated with succession planning, and develop plans to address them.
Identifying the psychology of people and adopting COA accordingly to resolve the issues for
better future growth.

Mapping of Course Outcomes (Cos) with Programme Outcomes (POs) and Programme
Specific Outcomes (PSOs)



[Bachelor of Business Administration (Honours) –BBA (H)]

BBAC0010: BUSINESSRESEARCH

Introduction:This course in business research has been designed keeping in mind the significance
of it in management studies and how it can be used in business scenarios.

Objectives:To enable the students to gain insights into how research is carried out in business and
how they can benefit from it

Module
No.

Content Teaching Hours

Introduction of Research Methodology:

Nature and Scope of Business Research

The Research process

Sampling:

Measurement and Scales

Questionnaire Designing:

Data Preparation And Analysis: Data collection

Report Writing:

Reference Books/ Text Books / Cases:

Credits: 04 L–T–P :4–0–0Semester III



[Bachelor of Business Administration (Honours) –BBA (H)]

Focus: This course is focused for Employability aligned with CO1

Intended Outcomes: After completion of the course, student will be able to:
Familiarize themselves with various concepts of Business Research
Understand the principles of business research for various applications in research .
Understand the nuances involved in Research & Data Analysis
Discuss various aspects of research planning and execution

Mapping of Course Outcomes (Cos) with Programme Outcomes (POs) and Programme
Specific Outcomes (PSOs)



[Bachelor of Business Administration (Honours) –BBA (H)]

BALO0105:MERCANTILE LAW

Introduction: This subject intends to acquaint the students with the basics of the mercantile law
which characterize the business scenario in our country

Objective: To enable the students to grasp the details as to how things function with regard to the
various contracts and acts which are essential for running a business.

Module
No.

Content Teaching Hours

Indian Contract Act – 1872:

The Sale of Goods Act – 1930:

The Sale of Goods Act – 1930 ( Continued) :

Indian Partnership Act:

Reference Books/ Text Books / Cases:

Focus: This course is focused for skill development aligned with CO3
Intended Outcomes: After completion of the course, student will be able to:

Understand the significance of principles of mercantile law and its application in Industry.
Infer knowledge as to how such legislations regulate a business set up
Understand the basics of the sales of goods Act, partnership Act and Law of Contract.

Explore various legal remedies available under the Acts
Mapping of Course Outcomes (Cos) with Programme Outcomes (POs) and Programme
Specific Outcomes (PSOs)

Semester III L–T–P :4–0–0Credits: 04



[Bachelor of Business Administration (Honours) –BBA (H)]



[Bachelor of Business Administration (Honours) –BBA (H)]

BALO0103: PATENTANDCOPYRIGHT LAW
Introduction: This course on patent and copyright law would help the students in getting an
outlook of Intellectual property laws and its importance

Objective: To enable the students in terms of understanding the various concepts related to
Patents and copyrights and general Intellectual property rights aspects.

Module
No.

Content Teaching Hours

Reference Books/ Text Books / Cases:

Focus: This course is focused for Employability aligned with CO3
Intended Outcomes: After completion of the course, student will be able to:

Understand that without patent and copyright protection in the start up phase, there would
have been many copiers and the company and the individual in the long run cannot survive.
Recognise the way of filing patent and copyright laws
Understand the basic concepts of Intellectual property laws
Learn modern strategies of the companies related to copyrights and patents

Mapping of Course Outcomes (Cos) with Programme Outcomes (POs) and Programme
Specific Outcomes (PSOs)

Semester III L–T–P :4–0–0Credits: 04



[Bachelor of Business Administration (Honours) –BBA (H)]



[Bachelor of Business Administration (Honours) –BBA (H)]

BBHC0804: DEVELOPINGCOMPETITIVE EDGE III

Introduction: This subject of Developing Competitive Edge III has been designed keeping in mind
the requirements of those students who intend to pursue higher education in management and to
prepare them to successfully achieve this target and making them understand the significance how
quantitative and reasoning ability helps a person in every aspect of decision making in life and by
focusing on use of information technology to get required information to achieve this task.

Objective: Knowledge of Aptitude is to enhance a person ability to develop skill which determines
a person's ability in a particular field. The purpose of this course is to make them agile in solving
these problems on basis of sound logics and to develop a habit of doing this so they can achieve
their target.

Module
No.

Content Teaching Hours

Quantitative Aptitude: Permutation & Combination:

Reasoning Ability: Input and Output:

Time and Work:

Quantitative Aptitude: Reasoning Ability: Venn Diagram
:
Coordinate Geometry:

Reasoning Ability: Sitting Arrangement I:

Reference Books/ Text Books / Cases:

Semester III L–T–P: 0–0–4Credits: 02



[Bachelor of Business Administration (Honours) –BBA (H)]

Focus: This course is focused for skill development aligned with CO4
Intended Outcomes: After completion of the course, student will be able to:

Develop the Endeavour for finding solution to tricky problems.
Enhance the ability to visualize the problem
Develop decision making ability using quantitative techniques
Learn quantitative techniques to solve problems

Mapping of Course Outcomes (Cos) with Programme Outcomes (POs) and Programme
Specific Outcomes (PSOs)



[Bachelor of Business Administration (Honours) –BBA (H)]

BBHC0805:MANAGERIALAPTITUDE III

Introduction: This course of Managerial Aptitude III carries forward the learning of the previous
semesters. The topics would help the students in numerous ways thereby enhancing their overall
learning ability and understanding things in a better manner.

Objective: To make the students aware of the current affairs, as well as competitive environment
thus helping them in more ways than one such as improve their grammatical ability and
understanding on career related aspects

Module
No.

Content Teaching Hours

Current Affairs Discussion:

Competitive Environment

Internet readiness and Computer Familiarity:

Enhancing Reading Ability:

Understanding Group Dynamics:

Improved Grammatical Ability:

Word Power Enhancement

Improved Leadership & Presentation Skills

Motivating Experiences

Identifying Self Goals & Objectives:

Reference Books/ Text Books / Cases:

Semester III L–T–P: 0–0–4Credits: 02



[Bachelor of Business Administration (Honours) –BBA (H)]

Focus: This course is focused for skill development aligned with CO2
Intended Outcomes:After completion of the course, student will be able to:

Develop their communication skills to the next level.
Able to face public speaking scenarios with confidence and ease
Develop self assessment and leadership quality
Understand and express current and economic news

. Mapping of Course Outcomes (Cos) with Programme Outcomes (POs) and Programme
Specific Outcomes (PSOs)



[Bachelor of Business Administration (Honours) –BBA (H)]

BBHC0005: HOSPITALITYMANAGEMENT

Introduction: The course provides an introduction to various components related to the
hospitality industry and the role they have come to play in the betterment of an economy.

Objective: Students will receive an overview of the careers that encompass the management of
foodservices, transportation, lodging, attractions, and recreation events. Develop an
understanding about travel related services in hospitality and tourism.

Module
No.

Content Teaching Hours

Overview of Hospitality Industry

Introduction to
Accommodation Sector

Introduction to the Hotel Operations

Food and Beverage
Sector/Role of Technology in Hospitality Sector

Reference Books/ Text Books / Cases:

Semester IV L–T–P :4–0–0Credits: 04



[Bachelor of Business Administration (Honours) –BBA (H)]

Focus: This course is focused for Entrepreneurship aligned with CO3
Intended Outcomes: After completion of the course, student will be able to:

Recognize the meaning, concept, origin and development of hospitality industry
Learn the new trends and dimensions of hospitality industry.
Understand the customers and their importance in hospitality industry.
Learn about famous hotel chains, Airlines and Tourism Services in India and world wide.

Mapping of Course Outcomes (Cos) with Programme Outcomes (POs) and Programme
Specific Outcomes (PSOs)



[Bachelor of Business Administration (Honours) –BBA (H)]

BBAC0013: INTERNATIONALBUSINESSMANAGEMENT

Introduction: This course would give insights into the basics of management which any student
needs to have while studying a course in management

Objectives: Make the students aware of the management concepts and practices thereby enabling
them to understand the basic theories and concepts of management.

Module
No.

Content Teaching Hours

Introduction to International Business Management:

Modes of Entry and International Institutions

International Finance, HR, Production and Related Concepts

Reference Books/ Text Books / Cases:

Focus: This course is focused for Entrepreneurship aligned with CO2
Intended Outcomes: After completion of the course, student will be able to:

Understand the nuances of international business as a field of study.
Get an exposure to the basic concepts in international business
Learn the behavior of customers and other related terms vis à vis international business
Outline the role of various domains of business in international trade

Mapping of Course Outcomes (Cos) with Programme Outcomes (POs) and Programme
Specific Outcomes (PSOs)

Credits: 04 L–T–P :4–0–0Semester IV



[Bachelor of Business Administration (Honours) –BBA (H)]



[Bachelor of Business Administration (Honours) –BBA (H)]

BBHC0006: EVENTMANAGEMENT

Introduction:ThiscourseonEventManagementwouldhelpthestudentsingettinganoutlookof how to
manage event efficiently and effectively. The purpose of this course is to impart to the students an
understanding about organizing and managing events at individual as well as corporate levels
and in a professional business set up

Objectives: Understand the basic concepts of event management. Understand the importance of
methodical planning and organizing for the success of an event

Module
No.

Content Teaching Hours

Principles of Event Management:

Event Planning & TeamManagement:

Designing an
Event

Case Studies

Event Marketing and Advertising:

Event Safety and Security:

Reference Books/ Text Books / Cases:

Focus: This course is focused for Entrepreneurship aligned with CO2
Intended Outcomes:After completion of the course, student will be able to:

Understand the basic and advanced concepts of event management.
Analyze new and innovative developments in event planning & team management.
Understand and apply fundamentals related to designing an event.
Understand and utilize innovative event marketing and advertising strategies

Credits: 04 L–T–P :4–0–0Semester IV



[Bachelor of Business Administration (Honours) –BBA (H)]

Mapping of Course Outcomes (Cos) with Programme Outcomes (POs) and Programme
Specific Outcomes (PSOs)



[Bachelor of Business Administration (Honours) –BBA (H)]

BBHC0007:MASS COMMUNICATION

Introduction:The course in mass communication intends to acquaint the students with the basics
of mass communication and various concepts associated with media management.

Objectives:To enhance the knowledge of students about the fundamental of mass communication
and its different forms along with a deep understanding of media. To acquaint the students with
the contemporary and emerging trends in media

Module
No.

Content Teaching Hours

Reference Books/ Text Books / Cases:

Focus: This course is focused for skill development aligned with CO1
Intended Outcomes: After completion of the course, student will be able to:

Understand the local and global mass media communication system, structure and
operations.
Memorize the concepts of mass communication for the betterment of society.

Credits: 04 L–T–P :4–0–0Semester IV



[Bachelor of Business Administration (Honours) –BBA (H)]

Develop an understanding about Digital Media and its importance
Discuss the concepts of media management as a professional

Mapping of Course Outcomes (Cos) with Programme Outcomes (POs) and Programme
Specific Outcomes (PSOs)



[Bachelor of Business Administration (Honours) –BBA (H)]

BALO0106: COMPANYLAWS

Introduction: This course in company law has been prepared to make the students aware of the
role which it plays in the day to day functioning of an organization.

Objectives: To enable the students with regard to gaining insights into conduct of any business
organization and how its sound knowledge helps a firm to perform in a smooth way

Module
No.

Content Teaching Hours

Fundamental Issues:

Functional Aspects

Management & Control

Reference Books/ Text Books / Cases:

Focus: This course is focused for entrepreneurship aligned with CO2
Intended Outcomes: After completion of the course, student will be able to:

Recognise the fundamentals about the formation and types of companies.
Understand the procedure of issue of shares and SEBI Guidelines
Understand the role which company law plays in the affairs of a business firm.
Identify how various laws prevent any sort of mismanagement in a company

Credits: 04 L–T–P :4–0–0Semester IV



[Bachelor of Business Administration (Honours) –BBA (H)]

Mapping of Course Outcomes (Cos) with Programme Outcomes (POs) and Programme
Specific Outcomes (PSOs)



[Bachelor of Business Administration (Honours) –BBA (H)]

BALO1108: CONSUMERPROTECTION LAWS

Introduction: The subject aims to acquaint the students in grasping the details as to consumer
protection law and right of consumer for the betterment of the same.

Objectives: Students would be able to develop a basic understanding about Consumer protection
and law in relation of their protection.

Module
No.

Content Teaching Hours

Introduction:

Legislative Framework:
;

Consumer Protection Act,

Case Studies of Consumer Protection:

Emerging Issues In Consumer Protection And Law:

,

Reference Books/ Text Books / Cases:

Focus: This course is focused for skill development aligned with CO1
Intended Outcomes: After completion of the course, student will be able to:

Comprehend the prevailing law on consumer protection in India.
Awareness about basic procedures for handling consumer dispute.
Recognizing major international instruments on consumer protection.
Grasping the evolving questions and policy issues in consumer law for future research.
Understand the nuances related to consumer protection & e commerce

Credits: 04 L–T–P :4–0–0Semester IV



[Bachelor of Business Administration (Honours) –BBA (H)]

Mapping of Course Outcomes (Cos) with Programme Outcomes (POs) and Programme
Specific Outcomes (PSOs)



[Bachelor of Business Administration (Honours) –BBA (H)]

BBAO0101: INTERNET&E COMMERCE
Introduction: This subject focuses on key issues related to e commerce including strategy
development, competitive advantage and related terms necessary for a firm.

Objective: To enable students gain insights into current and emerging technologies, pricing,
distribution channels, promotion, and advertising related to e commerce.

Module
No.

Content Teaching Hours

Introduction to Internet:

Introduction to Electronic Commerce:

Security on Net & Firewall Concept:

Electronic Payment Systems:

Reference Books/ Text Books / Cases:

Focus: This course is focused for entrepreneurship aligned with CO3
Intended Outcomes:After completion of the course, student will be able to:

Understand the basic concepts and functions of e commerce
Recognise the various methods and applications of e commerce
Discuss various security and firewall concepts
Learn about the online payment system and its features

Semester IV L–T–P :4–0–0Credits: 04



[Bachelor of Business Administration (Honours) –BBA (H)]

Mapping of Course Outcomes (Cos) with Programme Outcomes (POs) and Programme
Specific Outcomes (PSOs)



[Bachelor of Business Administration (Honours) –BBA (H)]

BBAO0105:MANAGEMENT INFORMATIONSYSTEM

Introduction: This course in management information systems has been designed keeping in
mind the significance which this concept plays in the overall scheme of things in a firm.

Objective: To enable the students gain insights into the various concepts about information
systems and their subsequent management in an organization.

Module
No.

Content Teaching Hours

Introduction

Information Concepts

System Development

Information Technology

Management challenges Security and ethical challenges

Enterprise and global management of IT

Advanced concepts in information system:

Reference Books/ Text Books / Cases:

Management Information Systems Managing Information
Technolgoy in the Business Enterprise

Essentials of MIS
Information Systems for Modern Management

Semester IV L–T–P :4–0–0Credits: 04



[Bachelor of Business Administration (Honours) –BBA (H)]

Management Information System Strategy & Action

Focus: This course is focused for entrepreneurship aligned with CO3
Intended Outcomes: After completion of the course, student will be able to:

Comprehending and mapping the idea of management information systems
Learning the relevance of Information System in current scenario.
Understand the impact of IT in an organization.
Identify and understand the challenges which one faces while dealing with management
information system

Mapping of Course Outcomes (Cos) with Programme Outcomes (POs) and Programme
Specific Outcomes (PSOs)



[Bachelor of Business Administration (Honours) –BBA (H)]

BBHC0806: DEVELOPINGCOMPETITIVE EDGE IV

Introduction: This subject of Developing Competitive Edge IV has been designed keeping in mind
the requirements of those students who intend to pursue higher education in management and to
prepare them to successfully achieve this target and making them understand the significance how
quantitative and reasoning ability helps a person in every aspect of decision making in life and by
focusing on use of information technology to get required information to achieve this task.

Objective: To help them in developing the capacity for consciously making sense of things,
applying logic, establishing and verifying facts and beliefs based on new or existing information
get themselves associated with thinking, cognition, and intellect. This will help them to develop a
habit of data crunching and to derive to a conclusion in an organized manner

Module
No.

Content Teaching Hours

Quantitative Aptitude: Progressions :

Reasoning Ability: Syllogism I:

Time Speed and Distance:

Quantitative Aptitude:
Reasoning Ability: Logical Deduction

Probability :

Reasoning Ability: Problem Solving (Type I):

Reference Books/ Text Books / Cases:

Focus: This course is focused for entrepreneurship aligned with CO2
Intended Outcomes:After completion of the course, student will be able to:

Enhance logical and visualizing ability.
Identify perseverance to solve problems.
Enhance reasoning ability to solve complex problems

Semester IV L–T–P: 0–0–3Credits: 02



[Bachelor of Business Administration (Honours) –BBA (H)]

Express inferences from mathematical calculation
Mapping of Course Outcomes (Cos) with Programme Outcomes (POs) and Programme
Specific Outcomes (PSOs)



[Bachelor of Business Administration (Honours) –BBA (H)]

BBHC0807:MANAGERIALAPTITUDE IV

Introduction: This course has been designed for the students to gain insights into their
psychological well being, competitiveness, ability to write and speak well as well as to prepare
them better for various competitive exams.

Objective: To enable the students towards better reading, writing and speaking skill so as to make
sure that they learn to grow in the right manner

Module
No.

Content Teaching Hours

Better Analysis of Newspapers

Enhanced Speaking Skills and Interview Skills:

Writing Ability Improvement:

Business Style and Professional Image:

Learning through Simulation Games:

Improved Understanding of Verbal Ability:

Meeting and Board Room Protocol:

Psychometric Aptitude Test:

Understanding Basic Financial, HR and Marketing
Knowledge and Terms:

Case based Learning:

Better Grasp on Words & Phrases:

Brain Enrichment Exercises:

Role Plays & Ad Mad Shows:

Brain storming Sessions:

Semester IV L–T–P: 0–0–3Credits: 02



[Bachelor of Business Administration (Honours) –BBA (H)]

Reference Books/ Text Books / Cases:

Focus: This course is focused for skill development aligned with CO1
Intended Outcomes: After completion of the course, student will be able to:

Understand and Use various terminologies as found in day to day conversation
Develop a better understanding on the current affairs
Enhance personality skills to present in interviews/seminars/events etc
Learn to express in public with confidence and ease

Mapping of Course Outcomes (Cos) with Programme Outcomes (POs) and Programme
Specific Outcomes (PSOs)



[Bachelor of Business Administration (Honours) –BBA (H)]

BBHC0008: BUSINESS ANALYTICS

Introduction: This course in business analytics has been designed keeping in mind the
significance of it in management studies and how it can be used in business scenarios.

Objective: To enable the students to gain insights into how business analytics should be used to
reap benefits in real business world scenario

Module
No.

Content Teaching Hours

Business Intelligence

Business Analytics:

Types of Digital Data

Data Warehouse:

Data Visualization:

Regression:
Data Mining

Big Data Analytics

Analytics in Business Support Functions

Application of Business Analytics in
Industries:

Reference Books/ Text Books / Cases:

Focus: This course is focused for Employability aligned with CO1
Intended Outcomes: After completion of the course, student will be able to:

Semester V L–T–P: 4–0–0Credits: 04



[Bachelor of Business Administration (Honours) –BBA (H)]

Understand the various terminologies related to technology and its application to facilitates
managerial decision.
Understand the various measure of business analytics
Establish interrelationship among business intelligence, business analytics and its support
functions.
Explain the various ethical practices and prevention of fraud through technology, theft of data
etc.

.
Mapping of Course Outcomes (Cos) with Programme Outcomes (POs) and Programme
Specific Outcomes (PSOs)



[Bachelor of Business Administration (Honours) –BBA (H)]

BBAE0101: TRAINING&DEVELOPMENT

Introduction: This course will emphasized the theory of training and development, research to
determine needs, types of program, practices as found in an organization

Objectives: To enable the students with regard to conducting a training & development session
and education of programme in their knowledge.

Module
No.

Content Teaching Hours

Introduction to Training and Development and techniques
Introduction:

Techniques & HRD:

HRD

Training evaluation

Reference Books/ Text Books / Cases:

CASE:

Focus: This course is focused for Employability aligned with CO2
Intended Outcomes:After completion of the course, student will be able to:

Understand the Training & development Importance in an organization.
Describe the scope of Training & Development in employee well being in corporate world.
Understand the future trends and models related Training & HRD.
Highlighting the core competencies of Behavioral skills trainer.

Mapping of Course Outcomes (Cos) with Programme Outcomes (POs) and Programme
Specific Outcomes (PSOs)

Credits: 04 L–T–P :4–0–0Semester V



[Bachelor of Business Administration (Honours) –BBA (H)]



[Bachelor of Business Administration (Honours) –BBA (H)]

BAE0102: INDUSTRIALRELATIONS

Introduction: This course serves as an introduction into the field of industrial relations. Students
will learn about the history of the field and an introduction to labour unions.

Objectives: To enable the students with regard to various models of dispute resolution, labour
management cooperation, dispute settlement machineries and other Industrial relation issues

Module
No.

Content Teaching Hours

Introduction to Industrial Relations:

Approaches to Industrial relation:

Trade Unionism

Industrial Disputes

Methods of prevention of Industrial Disputes:

Industrial Dispute Settlement Machinery

Workers' Participation in Management:

International Labor Organization:

Reference Books/ Text Books / Cases:

CASE:

Focus: This course is focused for skill development aligned with CO2
Intended Outcomes: After completion of the course, student will be able to:

Understand the history and models of the Industrial Relations system.
Discuss genesis of industrial conflicts and disputes.
Describing the functioning of various Industrial conflict settlement machineries.

Credits: 04 L–T–P :4–0–0Semester V

Credits: 04 L–T–P :4–0–0Semester V



[Bachelor of Business Administration (Honours) –BBA (H)]

Discussion on latest issues and challenges in labor laws and welfare facilities of employees in
corporate sector.

Mapping of Course Outcomes (Cos) with Programme Outcomes (POs) and Programme
Specific Outcomes (PSOs)



[Bachelor of Business Administration (Honours) –BBA (H)]

BBAE0103: GROUPDYNAMICS&TEAMBUILDING

Introduction: This course in group dynamics and team building acquaints the students with the
nuances of the subject keeping in mind the perspective that they have.

Objectives: To enable the students to develop an understanding about group and team building so
that they can utilize the same in their day to day conversation

Module
No.

Content Teaching Hours

Overview of Group:
Group Properties

Stages of Group Development

Types of Group

Team Building Process:

Types of Teams

Stages of team development:

Goal Setting of Team

Handling conflicts in a team

Reference Books/ Text Books / Cases:

Focus: This course is focused for skill development aligned with CO1

Intended Outcomes: After completion of the course, student will be able to:
Outline the importance of managerial capability through team building & group dynamics.
Understand the prerequisites of having an effective group and team building.
Discuss elementary level of understanding of group/team functions.
Discussion on latest trends and future model of team building.

Mapping of Course Outcomes (Cos) with Programme Outcomes (POs) and Programme
Specific Outcomes (PSOs)

Credits: 04 L–T–P :4–0–0Semester V



[Bachelor of Business Administration (Honours) –BBA (H)]



[Bachelor of Business Administration (Honours) –BBA (H)]

BBAE0104: COMPENSATION&REWARDMANAGEMENT

Introduction: This course is designed to promote understanding regarding issues related to
compensation in corporate sector and how the same affects the overall scheme of things

Objectives: To enable students impart skills in designing, analysis and restructure compensation
management system, policies and strategies.

Module
No.

Content Teaching Hours

Introduction of Compensation and Reward:

Job Design and Job Evaluation:

Strategic Compensation Management and Innovations in
Compensation:

Reference Books/ Text Books / Cases:

Compensation Management
Human Resource Management
Personnel and Human Resource Management

Case:

Focus: This course is focused for Entrepreneurship aligned with CO1
Intended Outcomes: After completion of the course, student will be able to

Recognize the need and utility of compensation in the organisation.
Understand the concept of compensation and reward management.
Apply skills in designing, analyzing and restructuring compensation packages.
Analyze the impact of compensation and rewards management on organisation.

Mapping of Course Outcomes (Cos) with Programme Outcomes (POs) and Programme
Specific Outcomes (PSOs)

Credits: 04 L–T–P :4–0–0Semester V



[Bachelor of Business Administration (Honours) –BBA (H)]



[Bachelor of Business Administration (Honours) –BBA (H)]

BBAE0201: SALES&DISTRIBUTIONMANAGEMENT

Introduction: The course has been designed to familiarize the students with concepts, procedures,
practices and complexities of Sales Management.

Objectives: To enable the students to gain insight about the various concerns as related to the
fields of sales and distribution management as found in today’s organizations.

Module
No.

Content Teaching Hours

Introduction & Concept of Sales Management:

Sales Manager and Sales Force:

Sales Force Motivation:

Sales
Promotion

Distribution Management

Reference Books/ Text Books / Cases:

Case:

Focus: This course is focused for Entrepreneurship aligned with CO3
Intended Outcomes: After completion of the course, student will be able to

Interpret the basic concepts pertaining to Sales and Distribution
Identify the role of a sales manager and sales force
Discuss awareness about the various concepts and principles related to Sales
Discuss sales aptitude as well as attitude

Credits: 04 L–T–P :4–0–0Semester V



[Bachelor of Business Administration (Honours) –BBA (H)]

Mapping of Course Outcomes (Cos) with Programme Outcomes (POs) and Programme
Specific Outcomes (PSOs)



[Bachelor of Business Administration (Honours) –BBA (H)]

BBAE0202: RURALMARKETING

Introduction: To develop an understanding about agricultural based rural economy in India and
to access the potential of rural markets for durable and non durable products.

Objectives: To enable the students develop an insight about the successful marketing strategies
for rural market and how to monitor the same

Module
No.

Content Teaching Hours

Rural Marketing:

Rural Marketing Environment:

Marketing Mix for Rural Products: Product:

Price:

Marketing Mix for Rural Products: Place:

Promotion:

Reference Books/ Text Books / Cases:

Focus: This course is focused for Entrepreneurship aligned with CO2
Intended Outcomes: After completion of the course, student will be able to

Describe the availability of scope prevailing in rural market
Understand the practices and application of marketing mix in rural market.
Draw the outcomes why rural customers behave in a certain way

Credits: 04 L–T–P :4–0–0Semester V



[Bachelor of Business Administration (Honours) –BBA (H)]

Apply the evolving concepts in marketing in rural demography

Mapping of Course Outcomes (Cos) with Programme Outcomes (POs) and Programme
Specific Outcomes (PSOs)



[Bachelor of Business Administration (Honours) –BBA (H)]

BBAE0203: INTERNATIONALMARKETING
Introduction: This course in international marketing would help the students to acquaint
themselves with the nuances as related with the subject.

Objectives: To assist the students in grasping the fundamentals of doing business in today’s global
scenario in the context of the marketing aspect of it.

Module
No.

Content Teaching Hours

International Marketing Introduction and Planning

International
Market Environment

International Marketing Decisions related to 4 Ps

Reference Books/ Text Books / Cases:

Case Study:
International Marketing

Focus: This course is focused for skill development aligned with CO1
Intended Outcomes: After completion of the course, student will be able to:

Acquaint themselves with the nuances of international marketing as a domain.
Understand and explain the basic concepts in international marketing

Credits: 04 L–T–P :4–0–0Semester V



[Bachelor of Business Administration (Honours) –BBA (H)]

Analyze the various concepts related to international marketing environment
Demonstrate awareness regarding the international marketing mix elements

Mapping of Course Outcomes (Cos) with Programme Outcomes (POs) and Programme
Specific Outcomes (PSOs)



[Bachelor of Business Administration (Honours) –BBA (H)]

BBAE0204: DIGITALMARKETING
Introduction: This course focuses on key issues related to digital marketing including strategy
development, competitive advantage, current and emerging technologies, pricing, distribution
channels, promotion, etc.

Objectives: To understand the basic concepts and functions of Digital marketing.To develop
awareness about the various methods and applications of Digital marketing.

Module
No.

Content Teaching Hours

Digital Marketing:

Social Media Marketing:

Email and Mobile Marketing:

Mobile Marketing

Targeted Advertising. Issues

Managing Digital Marketing:

Reference Books/ Text Books / Cases:

Focus: This course is focused for Entrepreneurship aligned with CO3
Intended Outcomes: After completion of the course, student will be able to:

Define the concept of digital marketing and its practical implications.
Express innovative insights of digital marketing enabling a competitive edge
To understand and being able to create and run digital media based campaigns
Identify and utilize various tools of digital marketing

Credits: 04 L–T–P :4–0–0Semester V



[Bachelor of Business Administration (Honours) –BBA (H)]

Mapping of Course Outcomes (Cos) with Programme Outcomes (POs) and Programme
Specific Outcomes (PSOs)



[Bachelor of Business Administration (Honours) –BBA (H)]

BBAE0301: INTERNATIONAL FINANCIALMANAGEMENT
Introduction: This subject enables the students to develop awareness about international
financial management and related practices as found

Objectives: To enable the students to gain insights into the role of the various global institutions,
their structures as well as international trade in India.

Module
No.

Content Teaching Hours

Introduction

International Monetary System

International Financial Flows

Foreign Exchange Market

Exchange Rate Determination

Exchange Rate Risk

International Working Capital Management

International Financial Market

Financing of Foreign Trade

Reference Books/ Text Books / Cases:

Focus: This course is focused for skill development aligned with CO1
Intended Outcomes: After completion of the course, student will be able to:

Understand the various aspects of international financial management
Learn about the various international economic groups
Discuss about the numerous international institutions

Credits: 04 L–T–P :3–1–0Semester V



[Bachelor of Business Administration (Honours) –BBA (H)]

Identify the changing scenario of the international economic environment
Mapping of Course Outcomes (Cos) with Programme Outcomes (POs) and Programme
Specific Outcomes (PSOs)



[Bachelor of Business Administration (Honours) –BBA (H)]

BBAE1302:MANAGEMENTOF FINANCIAL INSTITUTIONS& SERVICES

Introduction: The course involves the emphasis on banking and key financial services so that
scholar gets an exposure to various dynamics of financial system

Objectives: To enable the students to explore Indian financial system and be comfortable in
understanding its implications on economic growth

Module
No.

Content Teaching Hours

Introduction of Financial System

Financial institutions

Financial Services

Reference Books/ Text Books / Cases:

Focus: This course is focused for Employability aligned with CO1
Intended Outcomes: After completion of the course, student will be able to:

Understanding the various financial institutions and their functions
Observe the various features related to insurance and how to use it
Translate the main concepts of financial services into practical.
Predict the basis upon which they can develop into a financial practitioner

Mapping of Course Outcomes (Cos) with Programme Outcomes (POs) and Programme
Specific Outcomes (PSOs)

Credits: 04 L–T–P :3–1–0Semester V



[Bachelor of Business Administration (Honours) –BBA (H)]



[Bachelor of Business Administration (Honours) –BBA (H)]

BBAE0303: COSTACCOUNTING FORBUSINESSMANAGERS

Introduction: In developing economy like ours, the importance of cost accounting has been
acknowledged by all when optimum utilization of resources is the need of the day.

Objectives: To enable the students to gain insights into the various concepts related to cost
accounting and the terms which characterize the phenomenon of costing

Module
No.

Content Teaching Hours

Introduction

Elements of Cost

Contract Costing

Standard costing

Process Costing

Job Costing
Operating Costing

Reference Books/ Text Books / Cases:

Focus: This course is focused for Employability aligned with CO4
Intended Outcomes:After completion of the course, student will be able to:

Define the basic cost concepts, element of cost & Preparation of Cost Sheet.
Classify the principles and techniques used in recording, analyzing and reporting costs
Understand the principles and techniques used in revenues for internal management purposes.
Develop applicable cost concepts in making short term decisions and the application of
spreadsheets in management accounting.

Credits: 04 L–T–P :3–1–0Semester V



[Bachelor of Business Administration (Honours) –BBA (H)]

Mapping of Course Outcomes (Cos) with Programme Outcomes (POs) and Programme
Specific Outcomes (PSOs)



[Bachelor of Business Administration (Honours) –BBA (H)]

BBAE0304:WORKINGCAPITALMANAGEMENT

Introduction: This subject has been designed keeping in perspective the various aspects of
working capital management as found in an organization.

Objectives: To enable the students to develop understanding about working capital management
and its functioning in businesses

Module
No.

Content Teaching Hours

Introduction –

Operating Cycle Concept –

Working Capital Requirement –

Inventory Management –

Tools and Techniques of Inventory Management

Receivables Management –

Cash Management –

Reference Books/ Text Books / Cases:
Working Capital Management.

Financial Management
Working Capital Management & Control.

Case Study:

Credits: 04 L–T–P :3–1–0Semester V



[Bachelor of Business Administration (Honours) –BBA (H)]

Focus: This course is focused for skill development aligned with CO2
Intended Outcomes: After completion of the course, student will be able to:

Understand the basic concepts related to working capital management
Discuss the management of receivables and inventory
Learn the management of cash by an organization
Determine and financing working capital requirements

Mapping of Course Outcomes (Cos) with Programme Outcomes (POs) and Programme
Specific Outcomes (PSOs)



[Bachelor of Business Administration (Honours) –BBA (H)]

BFBE0301:MANAGING SMALL&FAMILYBUSINESS

Introduction: This subject exposes students to the objectives, challenges, and requirements for
effectively managing the small to mid sized business.

Objectives: To enable the students to take key decisions required of the entrepreneur/manager,
the driving forces of the small/family business

Module
No.

Content Teaching Hours

Introduction to Small & Family Business:

Getting Started:

Succession Planning:

Reference Books/ Text Books / Cases:

Case Study:

Focus: This course is focused for skill development aligned with CO1, 2
Intended Outcomes: After completion of the course, student will be able to:

Develop a business strategy that leverages the unique aspects of the business,
Understand the opportunity it is pursuing and the businesses position in the market.
Design a business plan and model that supports the strategy as envisaged by the entrepreneur
Understanding and identifying the issues associated with succession planning, and develop
plans to address them.

Credits: 04 L–T–P : 4–0–0Semester V



[Bachelor of Business Administration (Honours) –BBA (H)]

Mapping of Course Outcomes (Cos) with Programme Outcomes (POs) and Programme
Specific Outcomes (PSOs)



[Bachelor of Business Administration (Honours) –BBA (H)]

BFBE0302: PROJECTPLANNING&MANAGEMENT
Introduction: This course examines project management roles and environments, project life
cycle and various techniques of work planning and control and evaluation to achieve project
objectives.

Objectives: To enable the students gain insights into the various aspects of project related
concepts as well as how to go about its planning and management

Module
No.

Content Teaching Hours

Introduction:

Project planning

Feasibility analysis:

Reference Books/ Text Books / Cases:

Cases:

Project Management

Focus: This course is focused for Employability aligned with CO1
Intended Outcomes: After completion of the course, student will be able to:

Familiarize themselves with the various aspects of Projects
Understand the issues relating to preparing, appraisal, and monitoring projects
Recognize the development of the skills using simple project management tools
Understand immediate application to the background and needs of a project

Mapping of Course Outcomes (Cos) with Programme Outcomes (POs) and Programme
Specific Outcomes (PSOs)

Credits: 04 L–T–P :4–0–0Semester V



[Bachelor of Business Administration (Honours) –BBA (H)]

BFBE0303: e BUSINESS

Introduction: This subject focuses on key issues related to e business such as online aspect of it,
CRM, SCM and data warehousing as well as security part of it

Objectives: To enable students gain insights into current and emerging technologies and other
concepts related to e business which are redefining the businesses.

Module
No.

Content Teaching Hours

Basics of E Business:

Online Business with technology:

Internet Security:

CRM, SCM & Data Warehousing:

Reference Books/ Text Books / Cases:

Case Study:

Focus: This course is focused for skill development aligned with CO4
Intended Outcomes: After completion of the course, student will be able to:

Understand the basic concepts and functions of e business
Get acquainted with the security featuresof online business
Comprehend how online business is reshaping the business scenario.
Learn about CRM, SCM and data warehousing

Mapping of Course Outcomes (Cos) with Programme Outcomes (POs) and Programme
Specific Outcomes (PSOs)

Credits: 04 L–T–P :4–0–0Semester V



[Bachelor of Business Administration (Honours) –BBA (H)]



[Bachelor of Business Administration (Honours) –BBA (H)]

BFBE0304:MODERNOFFICEMANAGEMENT

Introduction: This course in modern office management will give insights to the students so as to
make them understand the concept underlying this subject.

Objectives: To enable the students to develop a broad view on various concepts related to modern
office management and how it defines the organizations of today

Module
No.

Content Teaching Hours

Modern Office and Office Accommodation:

Office Systems and Procedures:

Records Management and Correspondence:

Reference Books/ Text Books / Cases:

Case Study:
Management Text and Cases

Focus: This course is focused for Employability aligned with CO2
Intended Outcomes: After completion of the course, student will be able to:

Classify the nature and role of modern office management in an organization.
Understand the functioning of modern office.
Explaining and gaining knowledge on the management of Modern Offices.
Understand the modern office systems and procedures

Mapping of Course Outcomes (Cos) with Programme Outcomes (POs) and Programme
Specific Outcomes (PSOs)

Credits: 04 L–T–P :4–0–0Semester V



[Bachelor of Business Administration (Honours) –BBA (H)]



[Bachelor of Business Administration (Honours) –BBA (H)]

BBAE0401: PRINCIPLESANDPRACTICESOF LIFE INSURANCE

Introduction: The subject covers the principles as well as practices of insurance as applicable on
individuals and organizations within the larger economic system.

Objectives: To enable the students in getting an outlook of how insurance business works on a
day to day basis and how various policies are formulated.

Module
No.

Content Teaching Hours

Life Insurance Introduction

Life Insurance Risk:

Life Insurance Claims and payments:

Life Insurance Policies:

Reference Books/ Text Books / Cases:

Focus: This course is focused for skill development aligned with CO3
Intended Outcomes:After completion of the course, student will be able to::

Understand about the concept of insurance & its importance.
Classify risks covered under the ambit of insurance.
Select a theoretical basis upon which they will develop their knowledge in other areas of
insurance.
Discuss various types of insurance policies.

Mapping of Course Outcomes (Cos) with Programme Outcomes (POs) and Programme
Specific Outcomes (PSOs)

Credits: 04 L–T–P :4–0–0Semester V



[Bachelor of Business Administration (Honours) –BBA (H)]

BBAE0402: FUNCTIONALASPECTSOFBANKING

Introduction: This course introduces the functional aspects of banking, the roles played and
services rendered by banks, various types of bank accounts & loan system in Indian Banks.

Objectives: To enable the students with regard to gaining insights into the routine and specific
functions related to the banking scenario in the country and otherwise

Module
No.

Content Teaching Hours

Banker & Customer:

Customers’
Accounts:

Day to day Cash & Non cash Operations in Banking:
Loans &

Advances:

Payment and Collection of Cheque:

Reference Books/ Text Books / Cases:

Focus: This course is focused for skill development aligned with CO1
Intended Outcomes: After completion of the course, student will be able to:

Have fundamental knowledge of the prevailing banking system in India.
Summarize various functional aspects of banking.
Discuss operating system of banks for accounts & loans.
Explain the mechanism behind payment and collection of cheques

Mapping of Course Outcomes (Cos) with Programme Outcomes (POs) and Programme
Specific Outcomes (PSOs)

Credits: 04 L–T–P :4–0–0Semester V



[Bachelor of Business Administration (Honours) –BBA (H)]



[Bachelor of Business Administration (Honours) –BBA (H)]

BBAE0403: INSURANCELAWSANDENVIRONMENT

Introduction: This course introduces insurance business and legal framework of insurance laws
and regulations and insurance business environment in the country.

Objectives: To enable the students gain insights into the insurance sector in the country as well as
various laws associated with it along with the prevailing environment

Module
No.

Content Teaching Hours

Introduction of Insurance:

Legal Framework:

Laws regulating insurance business

Insurance Business Environment:

Reference Books/ Text Books / Cases:

Focus: This course is focused for Entrepreneurship aligned with CO1
Intended Outcomes: After completion of the course, student will be able to:

Understand about the Insurance Business in India
Classify the various types of environment on the growth of Insurance sector.
Outline the growth of insurance sector in India.
Identify the global insurance environment.

Credits: 04 L–T–P :4–0–0Semester V



[Bachelor of Business Administration (Honours) –BBA (H)]

Mapping of Course Outcomes (Cos) with Programme Outcomes (POs) and Programme
Specific Outcomes (PSOs)



[Bachelor of Business Administration (Honours) –BBA (H)]

BBAE0404: e BANKING

Introduction: This subject focuses on introducing the students to thekey issues related to e
bankingsuch as electronic payment system and cyber security

Objectives: To enable students gain insights into current and emerging technologies, issues (legal
and otherwise) related to e business.

Module
No.

Content Teaching Hours

Introduction

Electronic Payment System:

Cyber Security and Legal
Issues:

Overview of Information Technology Act – 2000

Reference Books/ Text Books / Cases:

Focus: This course is focused for Entrepreneurship aligned with CO3
Intended Outcomes: After completion of the course, student will be able to::

Describe the basic concepts and functions of e banking
Discuss the role of information, security and technology in e banking.
Understand & Summarize various important elements of e banking system.
Understand & Summarize online payment system and its features

Credits: 04 L–T–P :4–0–0Semester V



[Bachelor of Business Administration (Honours) –BBA (H)]

Mapping of Course Outcomes (Cos) with Programme Outcomes (POs) and Programme
Specific Outcomes (PSOs)



[Bachelor of Business Administration (Honours) –BBA (H)]

BFBE0201: INTERNATIONALBUSINESS ENVIRONMENT

Introduction: This course on international business environment would help the students in
getting a fair understanding of the international business related issues by various firms.

Objectives: To enable the students learn nature, scope and structure of international business,
To make students understand the influence of environmental factors on international business

Module
No.

Content Teaching Hours

Introduction to International Business:

International Business Environment:

Balance of Payment Account:

Global Trading and Investment Environment:

International Economic Institutions and Agreements:

Global Human Resource Management:

Contemporary Issues in International Business:

Reference Books/ Text Books / Cases:
International Business,
Going International: Response Strategies of the Indian Sector

International Business
International Business: Environment and Operations

International Business
International Business

Credits: 04 L–T–P : 4–0–0Semester V



[Bachelor of Business Administration (Honours) –BBA (H)]

Focus: This course is focused for Entrepreneurship aligned with CO2
Intended Outcomes: After completion of the course, student will be able to:

Discuss international business as adopted by the companies
Elaborate the response which organizations give to environmental changes.
Estimate how international business environment responds to the various dynamics.
Test the various theories of international business

Mapping of Course Outcomes (Cos) with Programme Outcomes (POs) and Programme
Specific Outcomes (PSOs)



[Bachelor of Business Administration (Honours) –BBA (H)]

BCME0401:MANAGEMENTOF INTERNATIONALTRADE
Introduction: This course would help the students in developing the understanding of the
international trade concepts and its impact on the growth of an economy.

Objective: To acquaint the students with the theoretical foundations of international trade
To enable them to learn the pattern, structure and policy framework of India’s foreign trade.

Theoretical Foundations of International Trade:

Direct Investment:

Instruments of Commercial Policy:

Factor Movements and International Trade in Services:

Regional Economic Integration:

Policy Framework and Promotional Measures:

Reference Books/ Text Books / Cases:
Economic Survey
Export import Policy and Other Documents

Micro Economic Foundations of International Trade

International Economics: Policies and Theoretical Foundations

International Economics
International Economics
International Economics

Focus: This course is focused for skill development aligned with CO1
Intended Outcomes: After completion of the course, student will be able to:

Identify and understand the theoretical foundation of international trade.
Remember the instruments related to commercial policy.
Explain the importance of regional economic integration.

Semester V L–T–P: 4–0–0Credits: 04



[Bachelor of Business Administration (Honours) –BBA (H)]

Discuss the various factor movements in international service
Mapping of Course Outcomes (Cos) with Programme Outcomes (POs) and Programme
Specific Outcomes (PSOs)



[Bachelor of Business Administration (Honours) –BBA (H)]

BCME0402: INTERNATIONAL LOGISTICS

Introduction: This course will help the students in developing understanding of the inventory
management concept and various modes related to international logistics.

Objectives: To acquaint the students with the general and clear idea of international logistics
system
To make the students aware of the various aspects related to its management.

Module
No.

Content Teaching Hours

Concept of International Logistics Management

Transportation:

Various modes of logistics management

Air transportation and its scope

Warehousing:

Inventory management

Reference Books/ Text Books / Cases:
The Logistics Hand Book.

International Logistics
Strategic Logistics Management
Logistics Management and Integrated Supply Chain

Management

Focus: This course is focused for entrepreneurship aligned with CO3
Intended Outcomes: After completion of the course, student will be able to:

Understand the importance of inventory management for its efficient utilization.
Learn the various logistic mechanism for prompt supplies
Enhance the concept of material planning
Explain the methods of cost reduction, cost management

Credits: 04 L–T–P : 4–0–0Semester V



[Bachelor of Business Administration (Honours) –BBA (H)]

Mapping of Course Outcomes (Cos) with Programme Outcomes (POs) and Programme
Specific Outcomes (PSOs)



[Bachelor of Business Administration (Honours) –BBA (H)]

BCME0403: INTERNATIONALTREATIESANDCONVENTION

Introduction: This course would help the students in developing understanding of the
international laws and treaties and their impact on the growth of economy.

Objectives: To acquaint the students with the theoretical foundations of international treaties
and conventions
To enable them to learn the pattern, structure and policy framework at trade blocks.

Module
No.

Content Teaching Hours

Introduction:

Concept of treaties:

Laws of Treaties and convention:

Reference Books/ Text Books / Cases:
How international Law works: A rational choice theory

International Business
International Business: Environment and Operations

International Business
Economic Survey
Export import Policy and Other Documents

Micro Economic Foundations of International Trade

International Economics: Policies and Theoretical Foundations

International Economics
International Economics
International Economics

Focus: This course is focused for skill development aligned with CO2
Intended Outcomes: After completion of the course, student will be able to:

Understand the theoretical foundation of international treaties
Identify the role played by international conventions
Comprehend the laws of treaties and conventions
Learn the importance of the grievance handling mechanism

Credits: 04 L–T–P : 4–0–0Semester V



[Bachelor of Business Administration (Honours) –BBA (H)]

Mapping of Course Outcomes (Cos) with Programme Outcomes (POs) and Programme
Specific Outcomes (PSOs)



[Bachelor of Business Administration (Honours) –BBA (H)]

BBHE0101: EMERGINGTRENDS INHOSPITALITY

Introduction: This course on business policy and strategic management would help the students
in getting an understanding of the corporate level policy and strategy formulation areas.

Objectives: To equip the students with necessary insight in to designing for an organization
To assist the students understand the organizational strategy with the changing environment.

Module
No.

Content Teaching Hours

Introduction to Hospitality Industry:

Hotel Organization:

Room Reservations: Registration

Evaluating
hotel Performance:

Yield Management:

Reference Books/ Text Books / Cases:
Hotels for Tourism Development,

Hotel front office operations and Management,

Hotel and Motel Management and Operations, .
Hotel Front Office Training Manual,

Food and Beverage Management,

Hotel Assistant Manager

Focus: This course is focused for Entrepreneurship aligned with CO1
Intended Outcomes: After completion of the course, student will be able to:

Understand the various strategies adopted by the tourism industry in response to
environmental changes.
Getting familiar with the manner in which strategic and competitive advantage is developed.
Comprehending the basics of hotel organization and Guest Services techniques

Credits: 04 L–T–P : 4–0–0Semester V



[Bachelor of Business Administration (Honours) –BBA (H)]

Learning about the strategies adopted by the industry those are sustainable, responsible and
pragmatic..

Mapping of Course Outcomes (Cos) with Programme Outcomes (POs) and Programme
Specific Outcomes (PSOs)



[Bachelor of Business Administration (Honours) –BBA (H)]

BBHE1102: LEGAL& SOCIALPRACTICES INHOSPITALITY

Introduction: This course introduces the students to the service industry laws. It is necessary for
students those who have to work in environments which deal with many legal aspects.

Objectives: To enable the students know the regulations of government related to hospitality
To make students aware about service industry related laws

Module
No.

Content Teaching Hours

Licenses and permits for hotels and catering establishments

Laws Related to Employees, Guests, Public Health & Safety:
Introduction and Overview of Labour Laws

Reference Books/ Text Books / Cases:
Business Law for Management

Business Law
Business Law
Business Law.

Business Law
Labour and Industrial Law

Elements of Merchantile Law
Hotel Law

Credits: 04 L–T–P : 4–0–0Semester V



[Bachelor of Business Administration (Honours) –BBA (H)]

Focus: This course is focused for skill development aligned with CO2
Intended Outcomes: After completion of the course, student will be able to:

Discuss the various legal measures adopted by the tourism industry.
Understand the social practices for the benefit of the stakeholders in tourism and hospitality.
Develop personally as well as professionally in the said area.
Learn the practical approach related to legal and management skills alongside theoretical
business knowledge.
Understand the various facets of the hospitality industry.

Mapping of Course Outcomes (Cos) with Programme Outcomes (POs) and Programme
Specific Outcomes (PSOs)



[Bachelor of Business Administration (Honours) –BBA (H)]

BBHE0103: HOSPITALITYMARKETING&SALES

Introduction: The course provides an introduction to marketing and sales functions of the
hospitality industry and how the same are being used by numerous organizations.

Objectives: To assist students how to develop a strategic marketing
To help students apply techniques and strategies to a variety of service businesses

Module
No.

Content Teaching Hours

Foundation of Hospitality Marketing

Marketing Mix of Hospitality Industry

Hospitality Sales and Service Quality

Credits: 04 L–T–P : 4–0–0Semester V



[Bachelor of Business Administration (Honours) –BBA (H)]

Reference Books/ Text Books / Cases:
Marketing for Hospitality and Tourism

Hospitality Marketing Management
Introduction to Hospitality.

Welcome to Hospitality…an Introduction

Cases:

Focus: This course is focused for Entrepreneurship aligned with CO1
Intended Outcomes: After completion of the course, student will be able to:

Understand the concept, origin and development of hospitality industry.
Discuss the various applications of Marketing and sales concepts in Hospitality Industry.
Understand the marketing mix of hospitality industry.
Identify and understand the functioning of hospitality marketing in India and the world.

Mapping of Course Outcomes (Cos) with Programme Outcomes (POs) and Programme
Specific Outcomes (PSOs)



[Bachelor of Business Administration (Honours) –BBA (H)]

BBHE0104: STRATEGICHOSPITALITYMANAGEMENT

Introduction: This course on business policy and strategic management would help the students
in getting an understanding of the corporate level policy and strategy formulation areas.

Objectives: To enable students understand the concept and process of strategic management
To make students aware how the same could be adopted in the hospitality and tourism industries.

Module
No.

Content Teaching Hours

Introduction to strategic hospitality management:

Micro and macro strategic environment

Strategic direction & formulating basic strategies :

Implementing strategies and establish control systems

Strategies for hospitality entrepreneurship:

Reference Books/ Text Books / Cases:
Hospitality Strategic Management: Concepts and Cases (2nd ed.).

Strategic Management for Hospitality and Tourism (1st
ed.)

Handbook of Hospitality Strategic Management
Strategic Management (13th ed.)

Strategic Management: An Integrated Approach (9th ed.).

Focus: This course is focused for skill development aligned with CO3
Intended Outcomes: After completion of the course, student will be able to:

Assess the core areas of business strategy relevant to hospitality industry.
Analyze the relationship between the global business environment and strategic decisions
made by hospitality industry.
Employ analytical skills to choose appropriate structures and cultures for the successful
implementation of business strategies

Credits: 04 L–T–P : 4–0–0Semester V



[Bachelor of Business Administration (Honours) –BBA (H)]

Evaluate the appropriateness and effectiveness of various strategic evaluation methods
intended for hospitality industry.

Mapping of Course Outcomes (Cos) with Programme Outcomes (POs) and Programme
Specific Outcomes (PSOs)



[Bachelor of Business Administration (Honours) –BBA (H)]

BBHE0201: EVENTMANAGEMENTPLANNING

Introduction: This course would make the students aware of what it takes to plan an event
successfully as well as the different factors one needs to consider while planning an event

Objectives: To assist the students what undergoes in planning an event
To make the students aware of different processes required to plan an event successfully.

Module
No.

Content Teaching Hours

Event Planning–

Event Sponsorship –

Event planning & team management:

Leadership:

Crisis Management

Budget And Events

Venue

Reference Books/ Text Books / Cases:

Focus: This course is focused for Employability aligned with CO1
Intended Outcomes: After completion of the course, student will be able to:

Recognize the importance of event planning in current scenario.
Discuss the approaches and strategies that can be used to deal while filtering out the
sponsorship and management of team in an effective manner.
Acquire the information and skills necessary for preparing an event.
Provide an overview of the skills and abilities required to plan budgets for events and take
preventative steps during crisis..

Credits: 04 L–T–P : 4–0–0Semester V



[Bachelor of Business Administration (Honours) –BBA (H)]

Mapping of Course Outcomes (Cos) with Programme Outcomes (POs) and Programme
Specific Outcomes (PSOs)



[Bachelor of Business Administration (Honours) –BBA (H)]

BBHE0202: EVENTPRODUCTIONPROCESS

Introduction: The course in event production process will introduce the students to the nuances of
production management for an event and how the same is used by various organizations.

Objectives: To explain the students about the nuances of producing a successful event
To explain the students the process and bottlenecks of producing an event.

Module
No.

Content Teaching Hours

Reference Books/ Text Books / Cases:
Event Management, an Integrated & Practical Approach

Event Management, A Professional Approach
Event Managemen t

Focus: This course is focused for Employability aligned with CO4
Intended Outcomes: After completion of the course, student will be able to:

Explore various nuances related to event production.
Recognize the strategies and impediments in arranging an event.
Gain an understanding of the product development process through events and a
feasibility analysis of the event.
Specify the essential criterion for successful event.

Mapping of Course Outcomes (Cos) with Programme Outcomes (POs) and Programme
Specific Outcomes (PSOs)

Credits: 04 L–T–P : 4–0–0Semester V



[Bachelor of Business Administration (Honours) –BBA (H)]

BBHE0203: EVENTCOSTACCOUNTING&FINANCEMANAGEMENT

Introduction: This course would help the students in getting understanding of the Generally
Accepted Cost Accounting Principles and Techniques to facilitate managerial decision making.

Objectives: To acquaint the students with Generally Accepted Cost Accounting Concepts and
Techniques
To facilitate students towards managerial decision making related to financial management

Module
No.

Content Teaching Hours

Introduction

Event Costing:

Budget and Events

Reference Books/ Text Books / Cases:
Advanced Accountancy
Management Accounting
Management Accounting
Management Accounting
Management Accounting
Management Accounting

Focus: This course is focused for skill development aligned with CO1
Intended Outcomes: After completion of the course, student will be able to:

Understand the conceptual framework of Cost & Management Accounting.
Show the application of Cost & Management Accounting in terms of Event Management.
Rephrase the basic concepts and processes in determination of products and services cost.
Identify and understand the various methods of event market analysis.

Mapping of Course Outcomes (Cos) with Programme Outcomes (POs) and Programme
Specific Outcomes (PSOs)

Credits: 04 L–T–P : 4–0–0Semester V



[Bachelor of Business Administration (Honours) –BBA (H)]



[Bachelor of Business Administration (Honours) –BBA (H)]

BBHE0204: EVENTMARKETING&SPONSORSHIP

Introduction: This course on Event Marketing & sponsorship would help the students in getting
the depth knowledge of a range of specialist marketing strategies.

Objectives: To develop students’ knowledge of a range of specialist marketing strategies
To develop students’ skills required to identify attendees’ and sponsors’ motivation

Module
No.

Content Teaching Hours

Introduction to Event Marketing:

Marketing of Events:

Event Pricing:

Future of Event Marketing:

Event Sponsorship:

Reference Books/ Text Books / Cases:
The Event Marketing Handbook
Event Marketing The Wiley Event Management Series
Event Marketing and Event Promotion Ideas

Focus: This course is focused for skill development aligned with CO2
Intended Outcomes: After completion of the course, student will be able to:

Comprehend basic concepts of event marketing
Discuss key elements of effective event marketing strategies
Understand various dimensions of event sponsorships
Interpret and Review sponsorship proposals.

Mapping of Course Outcomes (Cos) with Programme Outcomes (POs) and Programme
Specific Outcomes (PSOs)

Credits: 04 L–T–P : 4–0–0Semester V



[Bachelor of Business Administration (Honours) –BBA (H)]



[Bachelor of Business Administration (Honours) –BBA (H)]

BBHC0808: DEVELOPING COMPETITIVE EDGE V

Introduction: This course has been designed keeping in mind the requirements of those students
who intend to pursue higher education and appear for competitive exams.

Objectives: To help students develop the skill of analyzing different types of functions
To help students develop an idea of managing things on the basis of specified conditions

Module
No.

Content Teaching Hours

Quantitative Aptitude:
Real Function I:

Reasoning Ability:
Selections:
Problems related to selection of people and group of people
from large groups on predefined set of conditions.
Real Function II:

Quantitative Aptitude:
Games and tournament;

Geometry &Mensuration:

Reasoning Ability:
Routes/Network:

Reference Books/ Text Books / Cases:
How to prepare for Quantitative aptitude test for CAT

How to prepare for Logical Reasoning test for CAT

How to Crack Test of Reasoning: In All Competitive Exam

How to prepare for Verbal & Non Verbal Reasoning

Credits: 02 L–T–P :0–0–4Semester V



[Bachelor of Business Administration (Honours) –BBA (H)]

Quantitative Aptitude

Quantitative Aptitude for Competitive Examination

Focus: This course is focused for Employability aligned with CO1
Intended Outcomes: After completion of the course, student will be able to:

Discuss the various simplification techniques based on decimals and statement questions.
Describe that how to increase logical and visualizing ability towards various problems.
Identify and analyze problems and provide alternative solutions
Understand implication of reasoning ability to solve problems with ease

Mapping of Course Outcomes (Cos) with Programme Outcomes (POs) and Programme
Specific Outcomes (PSOs)



[Bachelor of Business Administration (Honours) –BBA (H)]

BBHC0809:MANAGERIALAPTITUDE V

Introduction: This course focuses upon the ability of the students to go ahead with regard to
developing a perspective towards happenings around them which forms the core of this course.
Objectives: To make the students gain insights about the contemporary events.
To improve the students’ competence towards verbal ability and personality exercises

Module
No.

Content Teaching Hours

Discussions on Recent Changes in Corporate Issues

Better Newspaper Reading and Analysis

Familiarity with Various Competitive Exams

Better Presentability and Confidence building Measures

Learning Through Caselets

Enhancing General Awareness & Vocabulary

Social Media and Its Proper Usage

Group based Exercises to Enhance Communication Skills

Corporate / Management Lessons

Reference Books/ Text Books / Cases:
Improve Your Communication Skills (Vol. 39)

The Art of Social Media: Power Tips for Power Users
Word Power Made Easy
Time Power: A Proven System for Getting More Done in Less Time Than You Ever

Thought Possible. Applied Management and Entrepreneurship

Crack WAT/GD/PI for MBA Admissions (Must for CAT/ XAT/ IIFT/ FMS/
SNAP/ NMAT/ CMAT Aspirants)

Credits: 02 L–T–P :0–0–4Semester V



[Bachelor of Business Administration (Honours) –BBA (H)]

Focus: This course is focused for skill development aligned with CO2
Intended Outcomes: After completion of the course, student will be able to:

Discuss how to manage stress and time in a better manner and perform simulation based
tasks.
Identify the various methods of grammar to effective writing skills and learn vocabulary in an
improved way.
Develop understanding and use of social media for career advancement
Learn and analyze current national and international scenario

Mapping of Course Outcomes (Cos) with Programme Outcomes (POs) and Programme
Specific Outcomes (PSOs)



[Bachelor of Business Administration (Honours) –BBA (H)]

BBHC0009: BUSINESS POLICYANDSTRATEGICMANAGEMENT

Introduction: This course on business policy and strategic management would help the students
in getting an understanding of the corporate level policy and strategy formulation areas.

Objectives: To equip the students with necessary insight in to designing for an organization
To assist students link the organizational strategy with the changing environment.

Module
No.

Content Teaching Hours

Business Policy:
Strategy Strategic Management

Environment Analysis
Synergy:

Change
Management
Strategy Formulation:

Strategic Implementation:

Strategic Evaluation & Control:
.

Reference Books/ Text Books / Cases:
Business Policy & Strategic Management
Business Policy, Strategy, Planning and Management

Business Policy Text and Cases
Business Policy – Strategy Formation and Management Action
Concept of Corporate Strategy

Focus: This course is focused for skill development aligned with CO3
Intended Outcomes: After completion of the course, student will be able to:

Understand the basic concepts related to business policy and strategic management.
Explore various policy and strategic measures available for environment analysis, strategic
formulation and its implementation
Discuss the various strategies adopted by the companies in response to environmental changes.
Understand the tools and technique for strategic analysis to understand different business
strategies

Mapping of Course Outcomes (Cos) with Programme Outcomes (POs) and Programme
Specific Outcomes (PSOs)

Credits: 04 L–T–P :4–0–0Semester VI



[Bachelor of Business Administration (Honours) –BBA (H)]



[Bachelor of Business Administration (Honours) –BBA (H)]

BBAE0105: NEGOTIATION&COUNSELING

Introduction: This course is designed to help the student understand the skills and attributes
required to conduct counseling by practicing and improving their listening skills

Objectives: To enable the students with an insight on understanding the principles of negotiation
and the key aspects of successful mediation alongwith role of counseling in crisis mediation.

Module
No.

Content Teaching Hours

Negotiation:

Communication and Negotiation:

Counseling:

Reference Books/ Text Books / Cases:

Case Study:

Focus: This course is focused for Employability aligned with CO4
Intended Outcomes: After completion of the course, student will be able to:

Recognize the meaning and necessity of negotiation in the organisation.
Understand different stages, approaches and styles of negotiations.
Recognize the role of communication in negotiation.
Understand the nature, process and importance of counseling.

Mapping of Course Outcomes (Cos) with Programme Outcomes (POs) and Programme
Specific Outcomes (PSOs)

Credits: 04 L–T–P :4–0–0Semester VI



[Bachelor of Business Administration (Honours) –BBA (H)]



[Bachelor of Business Administration (Honours) –BBA (H)]

BBAE0106: INTERNATIONALHUMANRESOURCEMANAGEMENT

Introduction: by
experiencing, verbalizing, and writing thoughtfully about different cultures and human resource
issues

Objectives:To enable students with regard to gaining insights into how international human
resource management has played a crucial role in the overall scheme of things for an organization

Module
No.

Content Teaching Hours

Introduction:

Recruitment, Selection and staffing in International context:

Performance Management:

Training and development in international context:

International Compensation:
.

Reference Books/ Text Books / Cases:

Case Study:

Focus: This course is focused for skill development aligned with CO2
Intended Outcomes: After completion of the course, student will be able to:

Understand the Concept and trends of IHRM and appreciate how and why it has become so
critical.
Describe the significance of IHRM with regard to competitiveness.
Define issues that impact recruitment, selection and staffing in international context.

Credits: 04 L–T–P :4–0–0Semester VI



[Bachelor of Business Administration (Honours) –BBA (H)]

Understand the future challenges related to IHRM.
Highlighting the core concepts of Human Resource Management in International context

Mapping of Course Outcomes (Cos) with Programme Outcomes (POs) and Programme
Specific Outcomes (PSOs)
.



[Bachelor of Business Administration (Honours) –BBA (H)]

BBAE0107: LEADERSHIP SKILLS&CHANGEMANAGEMENT
Introduction: This course will focus on individual, team, and organizational leadership and will
provide learners with the foundation for examining and developing their own individual leadership
style.

Objectives: To enable the students gain insights into the various skills with regard to the
phenomenon of leadership and change management.

Module
No.

Content Teaching Hours

Introduction to Leadership:

Theories of Leadership:

Managing Change:

Leading people to Change:

Reference Books/ Text Books / Cases:

Case Study:

Focus: This course is focused for Employability aligned with CO1
Intended Outcomes: After completion of the course, student will be able to:

Understand the concept of leadership in an organizational context
Understand the concept and different approaches to manage change in an organization.
Understand the concept and different theories of leadership and summarizing its importance
for effective management.
Identifying the different roles of change agent and understand the threats.

Mapping of Course Outcomes (Cos) with Programme Outcomes (POs) and Programme
Specific Outcomes (PSOs)

Credits: 04 L–T–P :4–0–0Semester VI



[Bachelor of Business Administration (Honours) –BBA (H)]



[Bachelor of Business Administration (Honours) –BBA (H)]

BBAE0108: LABOURLAWS
Introduction: The course aims to provide rather, it attempts to give the student a strong, critical
grasp on some of the important issues which arise in the area.

Objectives: To enable the students with a solid grounding in labour law so that they have an idea
as to how the various laws are implemented in the Indian context for the labor force.

Module
No.

Content Teaching Hours

Introduction to labour Legislation:

The Factories Act, 1948

Wages and Labour Laws: The payment of Wages act, 1936

The MinimumWages act, 1948

Labour Welfare and Social Security:
The workmen’ compensation Act,

1923

Industrial Relations Law: The Trade union act, 1926

The Industrial Dispute act, 1947

Reference Books/ Text Books / Cases:

Credits: 04 L–T–P :4–0–0Semester VI



[Bachelor of Business Administration (Honours) –BBA (H)]

Case Study:

Focus: This course is focused for skill development aligned with CO3
Intended Outcomes: After completion of the course, student will be able to:

Outline the legal framework within which Indian labour law operates.
Understand concepts such as industrial relations, employment practice, Labour conditions and
social welfare.
Discuss the importance of ensuring the health, safety and welfare of the workmen.
Describe the Industrial and Labour system of the country.
Explain the importance of legal institutions and their application.

Mapping of Course Outcomes (Cos) with Programme Outcomes (POs) and Programme
Specific Outcomes (PSOs)



[Bachelor of Business Administration (Honours) –BBA (H)]

BBAE0205:MARKETINGOF SERVICES

Introduction: Services add more economic value than any other means, in developed countries.
This course intends to explain the various concepts related to the marketing of services

Objectives: To enable students gain insights into the field of marketing of services and how it has
come essential in the overall scheme of things for a business organization

Module
No.

Content Teaching Hours

Introduction to Services Marketing: ,

Extended Service Marketing Mix

Delivering Quality Service

Reference Books/ Text Books / Cases:

Case Study:

Focus: This course is focused for skill development aligned with CO2
Intended Outcomes: After completion of the course, student will be able to:

Identify the concepts & practical applications of service marketing.
Outline the role of people, physical evidences & processes in service marketing.
Highlight the skills required in service communication that differs substantially from those of
goods marketing.
Infer the concept of service quality model and highlights the gaps in service delivery

Credits: 04 L–T–P :4–0–0Semester VI



[Bachelor of Business Administration (Honours) –BBA (H)]

Interpret applications of elements of service marketing mix in banking, education,
telecommunication and hospitality industry.

Mapping of Course Outcomes (Cos) with Programme Outcomes (POs) and Programme
Specific Outcomes (PSOs)



[Bachelor of Business Administration (Honours) –BBA (H)]

BBAE0206: RETAILMANAGEMENT
Introduction: Share of organized retail is increasing at a great pace in India, therefore, it
becomes important to make students understand the concepts related to retail management.

Objectives: To enable students to gain insights into the various developments which are taking
shape in the retail landscape in the country and how it is influencing business

Module
No.

Content Teaching Hours

Introduction

Situational Analysis

Retailer Relationship:

Retail Location & Site Selection

Store Design:

Store Administration:

Merchandise Management:

Pricing in Retailing

Retail Communication Mix: ,

Reference Books/ Text Books / Cases:

Case Study:

Focus: This course is focused for entrepreneurship aligned with CO1
Intended Outcomes: After completion of the course, student will be able to:

Identify the basic concepts of retail management.
Classify the various factor affecting location, site and store designing.
Report the plans for merchandise management.
Recognize the various elements of retail price and promotional mix.

Credits: 04 L–T–P :4–0–0Semester VI



[Bachelor of Business Administration (Honours) –BBA (H)]

Mapping of Course Outcomes (Cos) with Programme Outcomes (POs) and Programme
Specific Outcomes (PSOs)



[Bachelor of Business Administration (Honours) –BBA (H)]

BBAE0207: PRODUCT&BRANDMANAGEMENT

Introduction: This course should develop the basic understanding about the concept related to
Product and Brand Management.

Objectives: To enable the students gain insights into what goes into the making of a successful
brand by formulating policies which create reliable products

Module
No.

Content Teaching Hours

Introduction to Product Management

Developing Product Strategy:

New Product Development

Pricing the Offer:

Brand Management

Reference Books/ Text Books / Cases:

Focus: This course is focused for entrepreneurship aligned with CO2
Intended Outcomes: After completion of the course, student will be able to:

·         
Compare the relationship between Corporate Strategy, Product and Brand Management.( To
understand the fundamental concepts of product and brand development and management)
Interpret the various dimensions of product management (Interpret Tools and metrics for
developing product strategies.)
Apply an understanding in pricing the product
Infer the various aspects related to the evolution of a brand
Discuss a framework to understand the new product development process

Credits: 04 L–T–P :4–0–0Semester VI



[Bachelor of Business Administration (Honours) –BBA (H)]

Mapping of Course Outcomes (Cos) with Programme Outcomes (POs) and Programme
Specific Outcomes (PSOs)



[Bachelor of Business Administration (Honours) –BBA (H)]

BBAE0208: CUSTOMERRELATIONSHIPMANAGEMENT
Introduction: This course highlights as Technologies and Customer Expectations rapidly change,
Business realizes the value of Long Term Relationships with Customers and the need for CRM.

Objectives: To enable the students gain insights into how companies go about maintaining long
term relationships with customers based on CRM

Module
No.

Content Teaching Hours

Introduction and Significance of CRM:

CRM Process :

CRM in Marketing

Implementation and Trends in CRM:

Reference Books/ Text Books / Cases:

Case:

Credits: 04 L–T–P :4–0–0Semester VI



[Bachelor of Business Administration (Honours) –BBA (H)]

Focus: This course is focused for entrepreneurship aligned with CO1
Intended Outcomes: After completion of the course, student will be able to:

Understand about the concept and significance of CRM.
Identify and understand about the various tools and techniques for implementing CRM
Describe the concept of CRM cycle.
To understand marketing aspects of Customer relationship management
Discuss To understand about the various current trends in CRM.

Mapping of Course Outcomes (Cos) with Programme Outcomes (POs) and Programme
Specific Outcomes (PSOs)



[Bachelor of Business Administration (Honours) –BBA (H)]

BBAE0305: INVESTMENTMANAGEMENT
Introduction: The course is intended to develop familiarity with the theory and empirical
evidence related to investment analysis and portfolio management.

Objectives: To enable the students to gain insights into how to become professional investors or
researchers in the field of finance and investment

Module
No.

Content Teaching Hours

Introduction

New Issue Market

Secondary Market

Market Indices

Fundamental Analysis

Technical Analysis

Reference Books/ Text Books / Cases:

Focus: This course is focused for skill development aligned with CO2, 3
Intended Outcomes:After completion of the course, student will be able to:

Comprehend the investment alternatives that exist in the financial markets.
Understand the market for investment assessment.
Remember the ways of analysis of secondary markets.
Recognize fundamental and technical analysis with regard to investment

Mapping of Course Outcomes (Cos) with Programme Outcomes (POs) and Programme
Specific Outcomes (PSOs)

Credits: 04 L–T–P :3–1–0Semester VI



[Bachelor of Business Administration (Honours) –BBA (H)]



[Bachelor of Business Administration (Honours) –BBA (H)]

BBAE0306: TAXATIONLAWS
Introduction: This course in taxation laws and practices I is designed to help students to
appreciate the importance of direct tax (Income Tax) in India.

Objective: To enable the students with regard to giving insight into the various heads of income
along with computation of Tax liability of an individual.

Module
No.

Content Teaching Hours

Introduction to Income Tax Act, 1961

Heads of Income

Heads of Income

Reference Books/ Text Books / Cases:

Focus: This course is focused for entrepreneurship aligned with CO1
Intended Outcomes: After completion of the course, student will be able to:

Tell the basic knowledge about taxation laws.
Describe the various principles and provisions in Income –tax Act, 1961.
Classification of income under various headings.
Illustrate the main concepts and principles of Income Tax.

Mapping of Course Outcomes (Cos) with Programme Outcomes (POs) and Programme
Specific Outcomes (PSOs)

Credits: 04 L–T–P :3–1–0Semester VI



[Bachelor of Business Administration (Honours) –BBA (H)]

BBAE0307: PERSONAL FINANCIALPLANNING

Introduction: This course has been designed to assist the student in building a conceptual
framework with which to make prudent financial decisions

Objectives: To enable the students gain insights into personal financial planning; basic financial
planning; investing at low risk vs. aggressive investing and other aspects

Module
No.

Content Teaching Hours

Personal Financial Planning:

Reference Books/ Text Books / Cases:

Case:

Personal Financial
Planning,

Focus: This course is focused for skill development aligned with CO2
Intended Outcomes: After completion of the course, student will be able to:

List the basic knowledge about taxation laws.
Learn the various principles and provisions in Income –tax Act, 1961.
Summarize of income under various headings.
Describe the main concepts and principles of Income Tax.

Mapping of Course Outcomes (Cos) with Programme Outcomes (POs) and Programme
Specific Outcomes (PSOs)

Credits: 04 L–T–P :3–1–0Semester VI



[Bachelor of Business Administration (Honours) –BBA (H)]

BBAE0308: CORPORATEACCOUNTING

Introduction: This course in corporate accounting deals with various concepts such as shares,
amalgamation, valuation of share and goodwill, holding, etc.

Objective: To enable the students to develop awareness about corporate accounting thereby
gaining insights into such concepts as liquidation, share issuing and valuation, etc.

Module
No.

Content Teaching Hours

Issue of shares

Valuation of Shares

Valuation of Goodwill

Amalgamation

Liquidation of a company
Accounting of Holding company

Profit Prior to Incorporation

Reference Books/ Text Books / Cases:

Case:

Focus: This course is focused for Employability aligned with CO2
Intended Outcomes: After completion of the course, student will be able to:

Show the various accounting procedure.
Identify and understand in depth knowledge of issuance and valuation of shares.
Explian the various concepts as liquidation, amalgamation and accounting of holding
company.
Interpret concept of profit and loss prior to incorporation.

Mapping of Course Outcomes (Cos) with Programme Outcomes (POs) and Programme
Specific Outcomes (PSOs)

Credits: 04 L–T–P :3–1–0Semester VI



[Bachelor of Business Administration (Honours) –BBA (H)]

BFBE0305: CREATIVITY& INNOVATION

Introduction: This course is designed for students who believe they will one day be involved in a
creative, entrepreneurial or “intrapreneurial” (corporate) venture

Objectives: To enable the students to someday work within an innovative company, such as one in
the arts (record label, movie studio), sciences (biotech, clean energy) or Internet (consumer,
enterprise).

Module
No.

Content Teaching Hours

Introduction to Innovation and Creativity:

Leading the Creativity Organization:

Managing & Developing the Creative Organization:

Reference Books/ Text Books / Cases:

Case:

Focus: This course is focused for Employability aligned with CO1
Intended Outcomes: After completion of the course, student will be able to:

Understand the concept of creativity and innovation.
Describe the theories of creativity and innovation.
Classify the key principle of leadership and various styles.
Remembering the problem solving abilities and gain access to tools for the same.

Credits: 04 L–T–P :4–0–0Semester VI



[Bachelor of Business Administration (Honours) –BBA (H)]

Mapping of Course Outcomes (Cos) with Programme Outcomes (POs) and Programme
Specific Outcomes (PSOs)



[Bachelor of Business Administration (Honours) –BBA (H)]

BFBE0306:MATERIALSMANAGEMENT

Introduction: This course will help those management students who are taking family business as
specialization and will manage their production oriented family business in future

Objectives: To enable the students gain insights into various pre requisites such as inventory
which are necessary with regard to day to day running of a business

Module
No.

Content Teaching Hours

Introduction: Materials Management

Inventory

Purchase Management

Inventory control

Materials Handling
Store Keeping

Reference Books/ Text Books / Cases:

Case:

Focus: This course is focused for skill development aligned with CO3
Intended Outcomes: After completion of the course, student will be able to:

Develop the basic concepts of material management to ensure a steady supply of materials to
meet the needs of the organization.
Recognize the appropriate inventory control models to use, purchase methods, purchase
functions and organizational policies and procedures.

Credits: 04 L–T–P :4–0–0Semester VI



[Bachelor of Business Administration (Honours) –BBA (H)]

Understanding the theories and principles needed to take into account for material handling
systems and equipments.
Identify the concepts of store keeping and security measures.

Mapping of Course Outcomes (Cos) with Programme Outcomes (POs) and Programme
Specific Outcomes (PSOs)



[Bachelor of Business Administration (Honours) –BBA (H)]

BFBE0307: SOCIALRESPONSIBILITYOFBUSINESS

Introduction: This course is the formation and stewardship of policies and processes that lead to
a culture of good decision making and good decisions.

Objectives: To enable the students gain insights into the social perspective of conducting day to
day affairs with regard to running a business and various concepts related to them

Module
No.

Content Teaching Hours

Introduction to Business:

Social Responsibility of Business:

Business Objectives, Standards & Codes:

Reference Books/ Text Books / Cases:

Case:

Focus: This course is focused for skill development aligned with CO3
Intended Outcomes: After completion of the course, student will be able to:

Understanding the various business activities and environmental issues.
Identify the relationship between ethics, morals and values in the workplace.
Learn the impact of CSR implementation on corporate culture.
Recognize various standards and codes related to business.

Mapping of Course Outcomes (Cos) with Programme Outcomes (POs) and Programme
Specific Outcomes (PSOs)

Credits: 04 L–T–P :4–0–0Semester VI



[Bachelor of Business Administration (Honours) –BBA (H)]



[Bachelor of Business Administration (Honours) –BBA (H)]

BFBE0308: EXPORTPROCEDUREANDDOCUMENTATION
Introduction: This course has been designed keeping in mind to highlight the role of Small Scale
and Family managed businesses which is rapidly increasing in International Trade.

Objectives: To enable the students gain insights into the procedure and documentation about
how to go about expanding the horizon of their business by going international

Module
No.

Content Teaching Hours

Introduction to Regulatory Framework & Environment

Export Procedure:

Export Documentation

Reference Books/ Text Books / Cases:

Focus: This course is focused for Employability aligned with CO1
Intended Outcomes: After completion of the course, student will be able to:

Understanding about the regulatory framework and environment for export.
Understanding the role of export promotion council and commodity boards.
Remembering basic procedure for export and registration of exporters.
Learn the pre shipment and post shipment documentation requirement.

Credits: 04 L–T–P :4–0–0Semester VI



[Bachelor of Business Administration (Honours) –BBA (H)]

Mapping of Course Outcomes (Cos) with Programme Outcomes (POs) and Programme
Specific Outcomes (PSOs)



[Bachelor of Business Administration (Honours) –BBA (H)]

BBAE0405: PRINCIPLESANDPRACTICESOFGENERAL INSURANCE

Introduction: The subject covers the principles and practices related to general insurance as
applicable in India within the larger economic system.

Objectives: To enable the students in getting an outlook of general insurance operates on a day
to day basis and how policies are formed with regard to the same.

Module
No.

Content Teaching Hours

Introduction:

General insurance Policies:

Miscellaneous Insurance:

General insurance Business in India:

Reference Books/ Text Books / Cases:

Focus: This course is focused for skill development aligned with CO3
Intended Outcomes: After completion of the course, student will be able to:

Explain general insurance & its importance in today’s business world.
Understand the main concepts and principles of general insurance.
Remember the learning in solving problems associated with general insurance.
Classify the various types of general insurance policies in Indian business.

Mapping of Course Outcomes (Cos) with Programme Outcomes (POs) and Programme
Specific Outcomes (PSOs)

Credits: 04 L–T–P :4–0–0Semester VI



[Bachelor of Business Administration (Honours) –BBA (H)]



[Bachelor of Business Administration (Honours) –BBA (H)]

BBAE0406: BANKINGLAWS&ENVIRONMENT

Introduction: This course introduces the prevailing banking laws in India& develops a broad
understanding of central banking and monetary issues.

Objectives: To enable students to gain deep knowledge base of regulatory environment by way of
RBI Act and Banking Regulation Act.

Module
No.

Content Teaching Hours

Introduction:

Regulatory
Environment:

Banking Regulation Act, 1949:

Reference Books/ Text Books / Cases:

Focus: This course is focused for Employability aligned with CO1
Intended Outcomes: After completion of the course, student will be able to:

Explain evolution of money and central banking system
Define the banking regulatory environment in the country
Understand the regulatory framework for banks through RBI Act.
Describe the major provisions of Banking Regulation Act.

Credits: 04 L–T–P :4–0–0Semester VI



[Bachelor of Business Administration (Honours) –BBA (H)]

Mapping of Course Outcomes (Cos) with Programme Outcomes (POs) and Programme
Specific Outcomes (PSOs)



[Bachelor of Business Administration (Honours) –BBA (H)]

BBAE0407:MARKETINGOF FINANCIAL PRODUCTSANDSERVICES

Introduction: This course introduces the students to an overview of financial system and financial
products and services in India and related marketing strategies

Objectives: To enable the students to gain insights into marketing and planning of various
financial products and services like banking and non banking.

Module
No.

Content Teaching Hours

Introduction to Financial Products & Services:

Marketing Planning:

Marketing of Financial Services:

Reference Books/ Text Books / Cases:

Focus: This course is focused for skill development aligned with CO3
Intended Outcomes: After completion of the course, student will be able to:

Understand about the various types of financial products and services.
Learn about the marketing environment with regard to financial services.
Discuss how financial products and services are marketed.
Describe the recent developments in marketing of Financial Products & Services.

Mapping of Course Outcomes (Cos) with Programme Outcomes (POs) and Programme
Specific Outcomes (PSOs)

Credits: 04 L–T–P :4–0–0Semester VI



[Bachelor of Business Administration (Honours) –BBA (H)]



[Bachelor of Business Administration (Honours) –BBA (H)]

BBAE0408:MANAGEMENTOFCOMMERCIALBANK

Introduction: This course introduces the students to the commercial banking system in India. It
also gives a broad framework of retail banking and emerging trends in this field

Objectives: To enable the students gain insights into the emerging trends in the commercial
banking scenario both at national & international levels.

Module
No.

Content Teaching Hours

Introduction:

Retail Banking:

Emerging Trends:

Reference Books/ Text Books / Cases:

Banking Principles & Operations.
Legal Aspects of Banking Operations,
Retail Banking.
Banking Law and Practice.

Focus: This course is focused for skill development aligned with CO1
Intended Outcomes: After completion of the course, student will be able to:

Understand about framework and functioning of commercial banks.
Discuss deep knowledge of retail banking and its products
Explain retail banking and how it is different from corporate banking
Understand the various emerging trends in banking at national & international level

.

Credits: 04 L–T–P :4–0–0Semester VI



[Bachelor of Business Administration (Honours) –BBA (H)]

Mapping of Course Outcomes (Cos) with Programme Outcomes (POs) and Programme
Specific Outcomes (PSOs)



[Bachelor of Business Administration (Honours) –BBA (H)]

BCME0404: CROSS CULTURAL ISSUES IN INTERNATIONALBUSINESS

Introduction: This course will help students in developing understanding of the concepts of cross
cultural management issues and increasing complexity in terms of international business

Objectives: To acquaint the students with the issues pertaining to international business
To enable them to learn the various problems due to diversified culture and ethnicities.

Module
No.

Content Teaching Hours

Reference Books/ Text Books / Cases:

International Business
., International Business: Environment and Operations

International Marketing 10 th ed

International Management

Focus: This course is focused for Entrepreneurship aligned with CO1
Intended Outcomes: After completion of the course, student will be able to:

Discuss the importance of cross cultural issues recognitions at the corporate level.
Understand the various cross cultural strategies adopted at international level.
Explain the various dimensions and approaches to cross cultural management.

Credits: 04 L–T–P : 4–0–0Semester VI



[Bachelor of Business Administration (Honours) –BBA (H)]

Understand the significance of business negotiation in international business.
Mapping of Course Outcomes (Cos) with Programme Outcomes (POs) and Programme
Specific Outcomes (PSOs)



[Bachelor of Business Administration (Honours) –BBA (H)]

BCME0405: INTERNATIONALETHICALANDLEGAL ISSUES

Introduction: This course on international ethical and legal issues would help the students in
getting the understanding of the concepts related to ethical and legal framework

Objectives: To acquaint the students with the concepts related to ethics and legal issues
To enhance their skill to effectively manage ethical and legal issues in international perspective.

Module
No.

Content Teaching Hours

Introduction and basic concepts of Business ethics:

International Business Law:

Technology import contract

Reference Books/ Text Books / Cases:
Business Law: the Legal, Ethical, and International Environment

The Legal, Ethical & International Environment of Business – Industrial Laws &
Legislation

Study Guide with Critical Legal Thinking Cases: Business Law: The Legal, Ethical,
and International Environment

WTO text and cases’ Excel Books
Managing Intellectual Property

The Legal, Ethical, and International Environment
of Business, 4th Edition

Focus: This course is focused for Entrepreneurship aligned with CO4
Intended Outcomes:

Understand the basic concepts of business ethics at international level.
Comprehending the international business law.

Credits: 04 L–T–P : 4–0–0Semester VI



[Bachelor of Business Administration (Honours) –BBA (H)]

Escalate the usage of technology in ethics and law.
Developing aptitude to gauge a business firms practices on ethical grounds.

Mapping of Course Outcomes (Cos) with Programme Outcomes (POs) and Programme
Specific Outcomes (PSOs)



[Bachelor of Business Administration (Honours) –BBA (H)]

BBAE0203: INTERNATIONALMARKETING

Introduction: This course would help the students in getting the understanding of the international 
marketing concepts and strategies used for promotion and wealth maximization.

Objectives: To familiarize the students with the concept and issues of international marketing
To enable them to analyze the international marketing strategies for a business firm.

Module
No.

Content Teaching Hours

Introduction

International Product Planning and Pricing decisions

International Distribution Decisions

International Promotion Strategies

Emerging trends in International Marketing:

Reference Books/ Text Books / Cases:

Credits: 04 L–T–P :4–0–0Semester VI



[Bachelor of Business Administration (Honours) –BBA (H)]

Focus: This course is focused for Entrepreneurship aligned with CO1
Intended Outcomes: After completion of the course, student will be able to:

Understand various aspects related to international marketing
Learn international marketing strategies adopted by the companies.
Outline international distribution decisions for full coverage of the segment
Understand importance of market and product mix at international level

Mapping of Course Outcomes (Cos) with Programme Outcomes (POs) and Programme
Specific Outcomes (PSOs)



[Bachelor of Business Administration (Honours) –BBA (H)]

BFBE0202: INTERNATIONALHUMANRESOURCEANDSTRATEGIC ISSUES

Introduction: This course would help the students in getting the understanding of the concepts
and strategies of international human resource management as used by firms

Objectives: To acquaint the students with the concepts of international human resource
To enhance their skill to effectively manage human resource in international perspective.

Module
No.

Content Teaching Hours

Introduction

International Context of HRM:

International Staffing:

Training, Development and Compensation in International
Perspective:

Direction and Control:

Industrial Relations and Other Issues in IHRM:

Reference Books/ Text Books / Cases:

International Human Resources Management
International Human Resource Management

Human Resource Management – Perspectives for the New Era,

International Human Resource Management

International and Comparative Human Resource Management

The Global Challenge: International Human Resource

Credits: 04 L–T–P :4–0–0Semester VI



[Bachelor of Business Administration (Honours) –BBA (H)]

Management,
International Human Resource Management,

Human Resource Management,
Fundamentals of Human Resource Management,

Human Resource Management: Text and cases,

Focus: This course is focused for skill development aligned with CO1
Intended Outcomes: After completion of the course, student will be able to:

Understand the difference between traditional and international human resource
management.
Define the concept of human resource information system (HRIS).
Describe the international staffing and selection strategies.
Classify the framework for international industrial relation and issues in IHRM.

Mapping of Course Outcomes (Cos) with Programme Outcomes (POs) and Programme
Specific Outcomes (PSOs)



[Bachelor of Business Administration (Honours) –BBA (H)]

BBHE0105: TOURISMANDTRAVELMANAGEMENT

Introduction: The course provides an introduction to the students about tourism and travel
management and how the same is being used by firms for furthering their goals.

Objectives: To acquaint students with how tourism and travel industries operate.
To make students understand the structure, nature and operating characteristics of them

Module
No.

Content Teaching Hours

Tourism overview and its significance

Tourism typologies

TourismModels

Tourism Organizations, Transportation and Sustainability in
Tourism:

Reference Books/ Text Books:
Tourism Management: An Introduction

Tourism Management
Sustainable Tourism Management

Credits: 04 L–T–P :4–0–0Semester VI



[Bachelor of Business Administration (Honours) –BBA (H)]

Strategic Management in Tourism, CABI Tourism
Texts

Cases:
Treks N Rapids: Adventure sports tourism in India,

Incredible India: Evolution of Brand India

Indigo Airlines:

Orchid Ecotel Leveraging Green Hoteling as Core Competency

Focus: This course is focused for Entrepreneurship aligned with CO3
Intended Outcomes: After completion of the course, student will be able to:

Understand the essence and importance of tourism and travel industry.
Develop an understanding regarding multiple disciplines of Tourism Industry.
Identify the role of various governing bodies in the tourism segment
Discuss the challenging issues related to the sustainability of tourism and travel business.

Mapping of Course Outcomes (Cos) with Programme Outcomes (POs) and Programme
Specific Outcomes (PSOs)



[Bachelor of Business Administration (Honours) –BBA (H)]

BBHE0106:HOTEL&CATERINGMANAGEMENT

Introduction: This course will help the students deal with running a catering business and the
various related aspects which are essential to succeed in this field as per industry

Objectives: To enable students learn the management techniques specifically food management
To assist students learn about catering, and beverage management.

Module
No.

Content Teaching Hours

Hotel Industry

Catering Management:

Kitchen Planning:

Reference Books/ Text Books / Cases:

Professional Hotel Management
Hotel Management

Textbook of Hotel Management
Hotel and Hospitality Management

Focus: This course is focused for Entrepreneurship aligned with CO4
Intended Outcomes: After completion of the course, student will be able to:

Understand the basic concepts of hotel management required in the industry.
Learn the catering management techniques prevalent in the industry.
Identify the basic parameters involved in the planning of hospitality management
Identify the practical management skills alongside theoretical business knowledge especially in
hotel industry.

Mapping of Course Outcomes (Cos) with Programme Outcomes (POs) and Programme
Specific Outcomes (PSOs)

Credits: 04 L–T–P :4–0–0Semester VI



[Bachelor of Business Administration (Honours) –BBA (H)]

BBHE0107: LEISUREMANAGEMENT

Introduction: This course on recreation and leisure management would help the students in
getting an understanding of the effectiveness of recreation as found in the corporate sector

Objectives: To enable students understand recreational use of natural
To enable students appreciate the principles of natural resource based planning and management

Module
No.

Content Teaching Hours

Foundation for Leisure:

Global and Local Contexts of Leisure:

Recreation in the Destination :

Responsibilities in Recreation and Leisure:

Management and Marketing of Leisure & Recreation

Sponsorship:

Recreation and Community:

Reference Books/ Text Books / Cases:

Wildland Recreation: Ecology and Management

Outdoor Recreation: Enrichment for a Lifetime
:

Water Based Tourism, Sport, Leisure and Recreation
Experiences.

Interpretation of Cultural and Natural Resources
:

Credits: 04 L–T–P :4–0–0Semester VI



[Bachelor of Business Administration (Honours) –BBA (H)]

Focus: This course is focused for Entrepreneurship aligned with CO1
Intended Outcomes: After completion of the course, student will be able to:

Understand the fundamental concepts of leisure and recreation
Discuss the distinctive segments of leisure and recreation in context to historical and social
perspectives
Highlight the significance of marketing management in the recreation industry
Identify the challenges involved with the multiple segments of leisure and recreational
management

Mapping of Course Outcomes (Cos) with Programme Outcomes (POs) and Programme
Specific Outcomes (PSOs)



[Bachelor of Business Administration (Honours) –BBA (H)]

BBHE0108: HEALTH&WELLNESSMANAGEMENT

Introduction: This course would develop health knowledge and help in designing and managing
an employee wellness program, their health and productivity of employees.

Objectives: To enable students examine the factors involved in lifestyle decisions
To make the students aware regarding health and wellness and latest trends in this regard

Module
No.

Content Teaching Hours

Physical Activity and Wellness:

Wellness

Organization of the Human Body:

Concept of Nutrients and Weight Management:

Stress Management

Gym Operations:

Reference Books/ Text Books / Cases:
Concepts of Physical Fitness: Active Lifestyle

for Wellness
Fitness and Wellness. 7th Ed
Physical Education

Text book of Applied Measurement, Evaluation & Sports Selection

The Body Shape Solution to Weight Loss and Wellness: The Apples &
Pears Approach to Losing Weight, Living Longer, and Feeling Healthier

Focus: This course is focused for skill development aligned with CO2
Intended Outcomes: After completion of the course, student will be able to:

Understand various strategies adopted by companies for lowering health care costs.
Explore manner of developing strategies for achieving higher employee productivity.
Comprehend various techniques for increasing the employees’ level of physical activity.
Understand the tools and technique for reducing stress, absenteeism and turnover.

Credits: 04 L–T–P :4–0–0Semester VI



[Bachelor of Business Administration (Honours) –BBA (H)]

Mapping of Course Outcomes (Cos) with Programme Outcomes (POs) and Programme
Specific Outcomes (PSOs)



[Bachelor of Business Administration (Honours) –BBA (H)]

BBHE0205:MANAGING SPECIAL EVENTS

Introduction: The subject aims to create understanding among the students about the details as
how to organize the special events

Objectives: To enable students understand concepts related to creating special events and making
them aware of the different variables one needs to handle for the betterment of the same.

Module
No.

Content Teaching Hours

Event
Plan

Wedding Planning

Live Events

Exhibition Management :

Conference Management: Conference
Corporate

Events:
and Crisis Management plan:

Reference Books/ Text Books / Cases:

Professional Event Coordination
, Event Management for Tourism, Cultural, Business

and Sporting Events
Event and Entertainment Marketing

The Complete Guide to Special Event
Management

Credits: 04 L–T–P :4–0–0Semester VI



[Bachelor of Business Administration (Honours) –BBA (H)]

Focus: This course is focused for Entrepreneurship aligned with CO2
Intended Outcomes: After completion of the course, student will be able to:

Understand the purpose of special events in the organizations globally.
Understand and apply techniques and strategies required to plan successful special events.
Develop Innovative methods to promote, implement, and conduct special events like wedding,
live events, exhibitions and conferences.
Understand and apply various crisis management plans for better handling of situation.

Mapping of Course Outcomes (Cos) with Programme Outcomes (POs) and Programme
Specific Outcomes (PSOs)



[Bachelor of Business Administration (Honours) –BBA (H)]

BBHE0206: EVENTTEAM&CREWMANAGEMENT

Introduction: This course on event team and crew management would help the students in
getting in depth knowledge of range of specialist strategies for managing a team

Objectives: To enable students enhance their skills in leading teams
To assist students how to inspire a team and develop high performance teams.

Module
No.

Content Teaching Hours

Overview

Forming The Event Team

Reference Books/ Text Books / Cases:

Focus: This course is focused for skill development aligned with CO1
Intended Outcomes: After completion of the course, student will be able to:

Understand about the concept of event and Team management with global perspective .
Understand and applying new techniques of collaboration and effectiveness team and event
management
Understand and display innovative leadership skills needed to effectively manage a crew.
Apply various skills learned in bonding with people and managing events.

Credits: 04 L–T–P :4–0–0Semester VI



[Bachelor of Business Administration (Honours) –BBA (H)]

Mapping of Course Outcomes (Cos) with Programme Outcomes (POs) and Programme
Specific Outcomes (PSOs)



[Bachelor of Business Administration (Honours) –BBA (H)]

BBHE0207: EVENTRESOURCEMANAGEMENT

Introduction: This course would help the students in understanding the process of event planning
including the management of people, resources, finances, times and venue to run an event

Objectives: To enable the students understand the principles of managing large events
To assist students concentrate on the element that make event distinctive

Module
No.

Content Teaching Hours

Entertainment:

Working with Performers:

Décor:

Tenting:

Reference Books/ Text Books / Cases:

Focus: This course is focused for Entrepreneurship aligned with CO2
Intended Outcomes: After completion of the course, student will be able to:

Understanding elemental issues in principles of managing large events.
Understand and display innovative approach towards theme related concepts.
Use different resources creatively to enhance the theme of an event.
Identify and apply miscellaneous technical and IT resources in event management..

Mapping of Course Outcomes (Cos) with Programme Outcomes (POs) and Programme
Specific Outcomes (PSOs)

Credits: 04 L–T–P :4–0–0Semester VI



[Bachelor of Business Administration (Honours) –BBA (H)]

BBHE0208: EVENTHOSPITALITY&MEDIAMANAGEMENT

Introduction: The course will introduce the students to the nuances of hospitality and media
management in the field of event management and how the same are utilized by firms

Objectives: To enable the students understand the applications of hospitality
To assist students appreciate media management in the field of event management.

Module
No.

Content Teaching Hours

Reference Books/ Text Books / Cases:

Event Management, an Integrated & Practical Approach

New Media Technology
Introduction to Hospitality

Welcome to Hospitality an Introduction

Leisure and Recreation Management, Fourth Edition

Focus: This course is focused for skill development aligned with CO1
Intended Outcomes: After completion of the course, student will be able to:

Analyze relationship between hospitality and media management.
Identify and understand the various principles and practices of hospitality management into
event management.
Identify and implement innovative role of media in promoting an event or product
Understand and utilize the key importance of media management in the field of event
management.

Mapping of Course Outcomes (Cos) with Programme Outcomes (POs) and Programme
Specific Outcomes (PSOs)

Credits: 04 L–T–P :4–0–0Semester VI



[Bachelor of Business Administration (Honours) –BBA (H)]



[Bachelor of Business Administration (Honours) –BBA (H)]

BBHC0810: DEVELOPINGCOMPETITIVE EDGE VI

Introduction: This course has been designed to prepare students for quantitative and reasoning
ability as they help a person in decision making in life and in education in particular.

Objectives: To help students develop the skill of simplifying their calculations
To help students to recognize pattern in form of numbers & alphabets and deduce logic

Module
No.

Content Teaching Hours

Quantitative Aptitude:
Simplification & Approximation:

Reasoning Ability:
CUBES:

Trigonometry:

Quantitative Aptitude:
Alphabet and Number Series:

Power Indices and Surds:

Inequalities:

Reasoning Ability:
Logical Connectives:

.

Reference Books/ Text Books / Cases:
How to prepare for Quantitative Aptitude Test for CAT

How to prepare for Logical Reasoning Test for CAT

How to Crack Test of Reasoning: In All Competitive Exam

How to prepare for Verbal & Non Verbal Reasoning
Quantitative Aptitude

Quantitative Aptitude for Competitive Examination

Credits: 02 L–T–P :0–0–4Semester VI



[Bachelor of Business Administration (Honours) –BBA (H)]

Focus: This course is focused for Employability aligned with CO4
Intended Outcomes: After completion of the course, student will be able to:

Discuss the logical and visualizing ability towards various problems
Increase their ability to recognize patterns in various situations
Prepare and face various competitive examinations.
Understand implication of reasoning ability to solve day to day problems

Mapping of Course Outcomes (Cos) with Programme Outcomes (POs) and Programme
Specific Outcomes (PSOs)



[Bachelor of Business Administration (Honours) –BBA (H)]

BBHC0811:MANAGERIALAPTITUDE VI

Introduction: The course would duly reflect the advancements achieved by the students and take
them to the next level thereby helping them to realize how well they know themselves.

Objectives: To enable the students handle stress better as well as manage their time
To make the students realize the significance of having improved writing and related skills

Module
No.

Content Teaching Hours

Grammar andWord Power Improving Exercises

Stress Management

Learning About Leadership

Time Management

Getting More Out of News (Print and Other Modes)

Getting the Best Out of Simulated Situations

Discussion on Current Financial Issues

Effective Writing Skills

Improved Speaking and Comprehending Abilities

Reference Books/ Text Books / Cases:
Transformational leadership
A guide to managing workplace stress

How to Talk to Anyone
Word Power Made Easy

erbal Ability & Comprehension for CAT/ XAT/ IIFT/ CMAT/ MAT/
Bank PO/ SSC

Credits: 02 L–T–P :0–0–4Semester VI



[Bachelor of Business Administration (Honours) –BBA (H)]

Simulations, games, and experience based learning: The quest for a new
paradigm for teaching and learning. Simulation & Gaming

Focus: This course is focused for skill development aligned with CO1
Intended Outcomes: After completion of the course, student will be able to:

Analyze news with regard to using it for their enhanced self
Learn how to Write, speak and comprehend well under different circumstances
Enhance ability to use time management techniques
Improved vocabulary and usage of grammar

Mapping of Course Outcomes (Cos) with Programme Outcomes (POs) and Programme
Specific Outcomes (PSOs)



[Bachelor of Commerce (Hons.) Global Accounting in Association with CIMA]

I, II, III YEAR



[Bachelor of Commerce (Hons.) Global Accounting in Association with CIMA]

First Semester

S.
No. Code Subject Cat L T P C

Contacts
Hrs/Wk

Total 22 28

Second Semester

S.
No. Code Subject Cat L T P C

Contacts
Hrs/Wk

Total 22 28



[Bachelor of Commerce (Hons.) Global Accounting in Association with CIMA]

Third Semester

S.
No. Code Subject Cat L T P C

Contacts
Hrs/Wk

Total 26 30

Fourth Semester

S.
No. Code Subject Cat L T P C

Contacts
Hrs/Wk

Total 26 30



[Bachelor of Commerce (Hons.) Global Accounting in Association with CIMA]

Fifth Semester

S.
No. Code Subject Cat L T P C

Contacts
Hrs/Wk

Total 29 30

Sixth Semester

S.
No. Code Subject Cat L T P C

Contacts
Hrs/Wk

Total 29 30



[Bachelor of Commerce (Hons.) Global Accounting in Association with CIMA]

ELECTIVES Fifth Semester

S.
No. Code Subject Cat L T P C

GROUP1: AUDITING

GROUP2: STOCKMARKETOPERATIONS

GROUP3: LAWS

GROUP4: BEHAVIOURIAL FINANCE

GROUP5: BANKINGAND INSURANCE

GROUP6: BUSINESS ANALYTICS

GROUP7: ACCOUNTINGANDFINANCE

GROUP8: INTERNATIONALBUSINESS



[Bachelor of Commerce (Hons.) Global Accounting in Association with CIMA]

ELECTIVES Sixth Semester

S.
No. Code Subject Cat L T P C

GROUP1: AUDITING

GROUP2: STOCKMARKETOPERATION

GROUP3: LAWS

GROUP4: BEHAVIOURIAL FINANCE

GROUP5: BANKINGAND INSURANCE

GROUP6: BUSINESS ANALYTICS

GROUP7: ACCOUNTINGANDFINANCE

GROUP8: INTERNATIONALBUSINESS



[Bachelor of Commerce (Hons.) Global Accounting in Association with CIMA]

OF

BACHELOROFCOMMERCE (HONS.)
GLOBALACCOUNTING

INASSOCIATIONWITHCIMA
[B. COM. {H} GLOBALACCOUNTING CIMA]

DETAILED SYLLABUS
(UNDERCBCS)



[Bachelor of Commerce (Hons.) Global Accounting in Association with CIMA]

BCCC0001: PRINCIPLESANDPRACTICESOFACCOUNTING

Introduction: This course is designed to help students appreciate the importance of financial
accounting in the workplace and how to use it effectively

Objectives: To enable the students with regard to the posting of transactions to the ledger and the
preparation of final accounts with adjustments

Module
No.

Content Teaching Hours

Theoretical framework

Accounting Standards

Accounting principles
JOURNAL

SUBSIDIARY BOOKS

Ledger

Trial balance

Rectification of errors

Bank reconciliation statement

Capital and revenues

Preparation of final accounts

Reserves and Provisions
Depreciation accounting(AS6)

Reference Books/ Text Books / Cases:

Semester I L–T–P: 3–1–0Credits: 04



[Bachelor of Commerce (Hons.) Global Accounting in Association with CIMA]

Focus:

Intended Outcomes:
Remember accounting key roles and its importance in today’s business world.
Understand the main concepts and principles of Accounting.
Relate the theoretical learning and will develop their knowledge in other areas of accounting
and applicable in professional life
Show how to be Master in preparing final accounts and ledger files.



[Bachelor of Commerce (Hons.) Global Accounting in Association with CIMA]

BCCC0002: PRINCIPLESOFMARKETING

Introduction: This course on principles of marketing has been designed to give insights into the
subject so as to prepare the students about the various concepts related to it.

Objective: To enable the students get insights into the fundamentals of marketing as well as the
significance of 4 Ps and consumer behavior in the success of any organization

Module
No.

Content Teaching
Hours

Introduction

Product:

Pricing:

Promotion:

Distribution:

Consumer Behavior:

Customer Relationship Management:

Consumerism:

Modern Concepts in Marketing:

Reference Books/ Text Books / Cases:

Focus:

Intended Outcomes:
Comprehend the basics of marketing management.
Develop the knowledge of marketing mix elements and how they influence an organization
Comprehend the customer behavior.
Learn the modern marketing concepts.

Credits: 04 L–T–P : 4–0–0Semester I



[Bachelor of Commerce (Hons.) Global Accounting in Association with CIMA]



[Bachelor of Commerce (Hons.) Global Accounting in Association with CIMA]

BCCC0003: BUSINESS ECONOMICSANDCOMMERCIALKNOWLEDGE

Introduction: This course will illustrate how business economic concepts can be applied to various
problems as encountered in running a business.

Objective: To enable the students understand the basic principles of business economics with the
help of various analyses such as demand and cost.

Module
No.

Content Teaching
Hours

(Approx.)
Introduction to Business Economics:

Consumer Theory:

Demand Analysis:

Cost Analysis:

Market Structure & Price Output Decisions: Perfect Competition:

Monopoly:

Oligopoly:

Reference Books/ Text Books / Cases:

Focus:

Intended Outcomes:
How the concepts relevant for taking prudent business decisions.

Credits: 04 L–T–P : 4–0–0Semester I



[Bachelor of Commerce (Hons.) Global Accounting in Association with CIMA]

Demonstrate the necessary skills to analyze certain economics aspects.
Outline the concepts of market structures and factor pricing.
Show the optimal resource allocation concept in real business scenarios.

BCCC0004: FUNDAMENTALSOFMANAGEMENTACCOUNTING

Introduction: This course has been designed to enable the students to understand the calculation
of ratios and their analyses with regard to preparation of budget.

Objective: To enable students in terms of preparing analyses reports thus facilitating better
decision making on their part for the organization.

Module
No.

Content Teaching
Hours

Management Accounting:

Importance of Understanding Costs

Overhead Analysis:

Marginal and Absorption Costing

Semester I L–T–P : 3–1–0Credits: 04



[Bachelor of Commerce (Hons.) Global Accounting in Association with CIMA]

Planning and Budgetary Control:

Standard Costing and Variance Analys is

Performance Measurement

Integrated Accounting Systems

Management Reporting

Introduction to Risk and Uncertainty

Probabilities in Decision Making:

Short Term and Long Term Decision Making



[Bachelor of Commerce (Hons.) Global Accounting in Association with CIMA]

Reference Books/ Text Books / Cases:

Focus:

Intended Outcomes:
Define the costing data for planning, control and decision making.
Understand the various tools of management accounting.
Explain Manage and control the performance of organizational unit.
Analyze the risk and control.

BBAC0015: FUNDAMENTALOFCOMPUTERSANDDATAHANDLING

Introduction: This would ensure that the students get real time insights into the fundamentals of
computers as business tools and how to handle data.

Objective: Tomake students acquainted with handling of the computers with regard to day to day
learning. Also, it would enhance their data related abilities.

Module
No.

Content Teaching
Hours

Introduction:

Storage Devices
Hardware & Software:

Operating System:

Credits: 02 L–T–P : 2–0–0Semester I



[Bachelor of Commerce (Hons.) Global Accounting in Association with CIMA]

Programming Languages

Virus andWorms:

Internet & Browsing:
Networks
Cloud Computing:

Reference Books/ Text Books / Cases:

Focus:

Intended Outcomes:
Understand computers and related terms such as operating systems
Discuss computer related aspects such as hardware and software
Describe the origin, advancement and function of internet
Explain the concept of storage devices and Cloud computing



[Bachelor of Commerce (Hons.) Global Accounting in Association with CIMA]

BCCC0800: PRACTICALONCOMPUTERAPPLICATION INCOMMERCE

Introduction: This practical course will bridge the gaps which exist between traditional manual
accounting and modern computerized system of commerce

Objective: To enable the students to take decisions as per the current business scenario and
contemporary requirements with the help of computers.

Module
No.

Content Teaching
Hours

MS Windows

Window Accessories:

Internet & e Mail:

MS Word

MS Power Point:

MS Excel in Accounting:

.

Semester I L–T–P : 0–0–4Credits: 02



[Bachelor of Commerce (Hons.) Global Accounting in Association with CIMA]

Reference Books/ Text Books / Cases:

Focus:

Intended Outcomes:
Appreciate the role played by computers in business.
Comprehend the use of MS Office package.
Put into better use the internet and e mail on a daily basis
Prepare reports, database and presentations on computers.

BCCC0801: COMPETITIVEAPTITUDE I



[Bachelor of Commerce (Hons.) Global Accounting in Association with CIMA]

Introduction: This course has been designed keeping in mind the requirements of those students
who intend to pursue higher education in management and excel in other fields.

Objective: To help the students understand about the various competitive exams of management
and how to prepare for the same and provide them understanding on techniques.

Module
No.

Content Teaching
Hours

Quantitative Aptitude:
Speed Mathematics

Ratios

Reasoning Ability:
Direction sense

Quantitative Aptitude:
Mixture and Alligation

Simple Equation:

Variation

Reasoning Ability:

Calendar:

Reference Books/ Text Books / Cases:

Focus:

Intended Outcome:
Amplify their ability to carry out calculations.

Semester I L–T–P : 0–0–4Credits: 02



[Bachelor of Commerce (Hons.) Global Accounting in Association with CIMA]

Apply learning in solving problems which come in competitions.
Comprehend different situations with logical approach.
Understand the significance of logical reasoning in day to day situations



[Bachelor of Commerce (Hons.) Global Accounting in Association with CIMA]

BCCC0005: ADVANCEDFINANCIALACCOUNTING

Introduction: This course in advanced accounting would promote the accounting knowledge of
students to a higher level and make them solve related sums.

Objectives: To enable the students with regard to understanding and solving various issues and
problems with regard to the advanced nature of accounting.

Module
No.

Content Teaching
Hours

Royalty Account:

Hire Purchase System

Branch accounts

Accounting of non trading Institutions

Voyage Accounts:

Insolvency Accounts
Insurance Claims:

Reference Books/ Text Books / Cases:

Focus:

Intended Outcomes:
Understand application of acunting knowledge in special business activities.
Show the final accounts of non trading concerns/ organizations and Partnership.
Interpret advanced issues in partnership accounts & Insolvency Accounts.
Remember the skills of recording of transactions to hire purchase system, royalty and Branches.

Semester II L–T–P: 3–1–0Credits: 04



[Bachelor of Commerce (Hons.) Global Accounting in Association with CIMA]

BBHC0001: ESSENTIALSOFMANAGEMENT
Introduction: This course would give insights into the basics of management which any student
needs to have while studying a course in management
Objective: To make the students aware of the essentials of management thereby enabling them to
understand the basic theories and concepts of management.

Module
No.

Content Teaching Hours

Nature of Management

Development of Evolution of Management Thought

Management Process and Skills:

Planning:

Decision Making:

Fundamentals of Organising:

Authority:

Staffing:
Fundamentals of Directing:

Communication:
Leadership:
Fundamentals of Controlling

Coordination:

Semester II L–T–P: 4–0–0Credits: 04



[Bachelor of Commerce (Hons.) Global Accounting in Association with CIMA]

Reference Books/ Text Books / Cases:

Focus:

Intended Outcomes:
Discuss the basic concepts and principles of management.
Understand about new developments in management.
Explain the fundamentals of components of POSDCORB.
Discuss the various aspects of communication, leadership and controlling function of
management.



[Bachelor of Commerce (Hons.) Global Accounting in Association with CIMA]

BMAS0251: COMMERCIAL STATISTICS

Introduction: The course will enable the students in terms of understanding the statistical aspects
related to commercial landscape thereby enhancing their skills in this regard.

Objective: To make the students understand the concept of statistics, index numbers and
mathematics of finance

Module
No.

Content Teaching Hours

Data Collection & Representation:

Mathematics of Finance

Statistical Average

Moments:

Correlation & Regression

Index Number:

Reference Books/ Text Books / Cases:

Focus:

Intended Outcomes:

Credits: 04 L–T–P : 3–1–0Semester II



[Bachelor of Commerce (Hons.) Global Accounting in Association with CIMA]



[Bachelor of Commerce (Hons.) Global Accounting in Association with CIMA]

BBAO0103: COMMERCIALASPECTSOF INFORMATIONTECHNOLOGY

Introduction: This course in information technology has been designed keeping inmind the
significance which this concept plays in the overall scheme of things in a firm.

Objectives: To enable students understand the fundamentals of Information Technology and
provide insights into dominant IT Applications and emerging technologies

Module
No.

Content Teaching Hours

Data and Information

Role of Information Technology

Management challenges Security and ethical challenges

Enterprise and global management of IT

Management Information Systems

Business Intelligence Software

Advanced concepts in information system:

Credits: 04 L–T–P :4–0–0Semester II



[Bachelor of Commerce (Hons.) Global Accounting in Association with CIMA]

Reference Books/ Text Books / Cases:

Management Information Systems Managing InformationTechnolgoy
in the Business Enterprise

Essentials of MIS
Information Systems for Modern Management

Management Information System Strategy & Action

Focus:

Intended Outcomes: After completion of the course, student will be able to:
Understand the idea of management information systems
Remember the relevance of having systems development as a part of the subject
Understand how information technology plays a role in an organization
Match the challenges which one faces while dealing with management information system



[Bachelor of Commerce (Hons.) Global Accounting in Association with CIMA]

BBAO0104: ESSENTIALSOF E COMMERCE

Introduction: This course attempts to equip the students to compete in the present world with
electronic commerce including strategy development and competitive advantage.

Objectives: To enable students gain insights into current and emerging technologies, pricing,
distribution channels, promotion, and advertising related to e commerce.

Module
No.

Content Teaching
Hours

Introduction to E Commerce

Business Models of E commerce and Infrastructure

Emerging Business Models

Security on Net & Firewall Concept:

Electronic Payment Systems:

Reference Books/ Text Books / Cases:

Focus:

Intended Outcomes:

Credits: 04 L–T–P : 4–0–0Semester II



[Bachelor of Commerce (Hons.) Global Accounting in Association with CIMA]

Understand the basic foundations and operations of E commerce
Identify business oriented concepts in context to the digital market
Analyze the impact of E commerce on business models and strategies
Recognise the key security measures and their ramifications in the E commerce business



[Bachelor of Commerce (Hons.) Global Accounting in Association with CIMA]

Focus:



[Bachelor of Commerce (Hons.) Global Accounting in Association with CIMA]

To be added in place of old syllabus of Environmental Studies

Module
No.

Content Teaching Hours

Introduction & Concept of Ecosystem
Environment:

Ecosystem:

Types of Ecosystem & Environmental Pollution:



[Bachelor of Commerce (Hons.) Global Accounting in Association with CIMA]

Definition, Causes, Effects & Control Measures of

Solid Waste Management:

Human Population & the Environment

Climate Change:

Intended Outcome: After completion of the course, student will be able to
Understand the fundamental significance of ecosystem in the environment
Develop a critical understanding of the challenges impacting ecological system
Make appropriate decisions through the application of waste management practices
Identify measures to deal with the consequences of changing climatic conditions

BCCC0802: ACCOUNTINGUSINGTALLY



[Bachelor of Commerce (Hons.) Global Accounting in Association with CIMA]

Introduction: This practical course deals with the usage of tally in terms of day to day running of
business activities and how GST is to be calculated using the same

Objective: To enable the students to use tally in such categories as voucher entry and reporting as
well as calculate GST with the help of it.

Module
No.

Content Teaching
Hours

Setting up Books of Accounts in Tally

Voucher Entry and Reporting:

Voucher Entry and Reporting:

Inventory Management using Tally:

Goods and service Tax (GST) using Tally:

Reference Books/ Text Books / Cases:

Focus:

Intended Outcomes:
Classify the books of account using tally.
Understand the voucher entry and reports concepts.
Realize the inventory management using tally.
Show how the GST documents using tally.

Semester II L–T–P : 0–0–4Credits: 02



[Bachelor of Commerce (Hons.) Global Accounting in Association with CIMA]

BCCC0803: COMPETITIVEAPTITUDE II

Introduction: This course has been designed keeping in mind the requirements of those students
who intend to pursue higher education in management and other fields

Objective: To help students develop the skill of simplifying their calculations and visualizing 3D
images and help them to recognize pattern in form of numbers & alphabets.

Module
No.

Content Teaching
Hours

Quantitative Aptitude:

Reasoning Ability:

Quantitative Aptitude:

Reasoning Ability:

Semester II L–T–P : 0–0–4Credits: 02



[Bachelor of Commerce (Hons.) Global Accounting in Association with CIMA]

Reference Books/ Text Books / Cases:

Focus:

Intended Outcome:
Calculate various types of interests with ease.
Comprehend in solving problems in routine scenarios.
Understand and solve different types of number problems.
Comprehend various types of percentages with accuracy

BCCC0006: FUNDAMENTALSOFAUDITING

Introduction: This course aims at imparting knowledge about the principles and methods of
auditing and their applications.



[Bachelor of Commerce (Hons.) Global Accounting in Association with CIMA]

Objectives: To enable the student to get exposure to various dynamics of the Auditing and be
comfortable in understanding its implications on the economic growth

Module
No.

Content Teaching Hours

Definition of Audit:

Preparation for an Audit:

CompanyAuditor

Vouching:

Recent trends in Auditing:

An Insight into Contemporary Audits:

Reference Books/ Text Books / Cases:

Credits: 04 L–T–P : 3–1–0Semester III



[Bachelor of Commerce (Hons.) Global Accounting in Association with CIMA]

Focus:

Intended Outcomes:
Know the various functional aspects of auditing. 
Comprehend the main concepts related to auditing. 
Realize the practical implications of auditing concepts in the real world.  
Identify the learned skill set and can develop into a financial practitioner. 

BCCC0007: INCOMETAX&PRACTICES

Introduction: This course is designed to help students to appreciate the importance of direct tax
(Income Tax) in India.

Objectives: To enable the students with regard to giving insight into the various heads of income
along with computation of Tax liability of an individual

Credits: 04 L–T–P : 3–1–0Semester III



[Bachelor of Commerce (Hons.) Global Accounting in Association with CIMA]

Module
No.

Content Teaching Hours

Basic Concepts:

Income from house property:

Income from Salaries

Income from Capital Gains

Profits from Business or Profession:

Income from other Sources:

Reference Books/ Text Books / Cases:

Focus:

Intended Outcomes:
Comprehend the knowledge about taxation laws.
Understand principles and provisions of Income –tax Act,1961.
Identify the legal, ethical and social issues.
Realize the practical implications of concepts of Income Tax in practical life.



[Bachelor of Commerce (Hons.) Global Accounting in Association with CIMA]

BBAC0008: BUSINESS COMMUNICATION

Introduction: The course in communication intends to acquaint the students with the basics of
communication and various techniques associated with it.

Objectives: To familiarize the students with the fundamentals of business communication for
professional purposes with the aid of modern technology



[Bachelor of Commerce (Hons.) Global Accounting in Association with CIMA]

Module
No.

Content Teaching Hours

Communication

Professional skills & Basic Etiquettes

Business Letters

Types of Business Letters:

Official Communication

Digital Communication

Business Reports

Interview:

Writing Resume,

Business language and presentation

Reference Books/ Text Books / Cases:

Focus:

Intended Outcomes:

Credits: 04 L–T–P : 4–0–0Semester III



[Bachelor of Commerce (Hons.) Global Accounting in Association with CIMA]

Develop an understanding of the basic process and components of communication.
Understand the significance of effective communication skills and techniques used in corporate
domain.
Learn the essential practices related to the concepts of effective professional writing
Recognise the basic concepts of interpersonal communication and business report writing

BCCC0008: ADVANCEDMANAGEMENTACCOUNTING

Introduction: This subject has been designed to help students to gain knowledge in the application
of Advanced Management Accounting.

Objectives: To enable students in terms of preparing management reports thus facilitating better
decision making on their part for the organization.

Credits: 04 L–T–P : 4–0–0Semester III



[Bachelor of Commerce (Hons.) Global Accounting in Association with CIMA]

Module
No.

Content Teaching Hours

Rationale for Costing:

Costing Concepts:

Costing Methods:

Budgeting

Preparation of Budgets:

Budgetary Control:

Short term Decision making:

Concepts used for Short term Decision making:

Techniques of Short term decisions:

Risk and Uncertainty in Short term:

Reference Books/ Text Books / Cases:



[Bachelor of Commerce (Hons.) Global Accounting in Association with CIMA]

Focus:

Intended Outcomes:
Understand the costing data for planning, control and decision making.
Comprehend the various tools of advanced management accounting.
Identify how to manage and control the performance of an organizational unit.
Describe the various risks and apply control measures.

BALO0109: BUSINESS LAWS

Introduction: This subject intends to acquaint the students with the basics of the mercantile law
which characterize the business scenario in our country.

Objective: It would enable students to understand such concepts as needed in today's times to infuse
a sense of trust in the minds of consumers.

Credits: 04 L–T–P : 4–0–0Semester III



[Bachelor of Commerce (Hons.) Global Accounting in Association with CIMA]

Module
No.

Content Teaching Hours

Indian Contract Act – 1872:

The Sale of Goods Act – 1930:

The Consumer Protection Act. 1986:

Reference Books/ Text Books / Cases:

Focus:

Intended Outcomes:
Understand the concept of business laws.
Appreciate the basics of the mercantile aspect of business.
Realize the various nuances related to the three acts.
Understand modern Practices of Business laws



[Bachelor of Commerce (Hons.) Global Accounting in Association with CIMA]

BALO0103: PATENTANDCOPYRIGHTLAW

Introduction: This course on patent and copyright law would help the students in getting an
outlook of Intellectual property laws and its importance

Objective: To enable the students in terms of understanding the various concepts related to Patents
and copyrights and general Intellectual property rights aspects.

Module
No.

Content Teaching Hours

Reference Books/ Text Books / Cases:

Focus:

Semester III L–T–P : 4–0–0Credits: 04
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Intended Outcomes:
Understand that without patent and copyright protection in the start up phase, there would
have been many copiers and the company and the individual in the long run cannot survive.
Recognise the way of filing patent and copyright laws
Understand the basic concepts of Intellectual property laws
Learn modern strategies of the companies related to copyrights and patents

ELO1010: BUSINESS ETHICS&VALUES

Introduction: This course in Business Ethics and Values brings to the fore the significance of having
these two as principles of business for any firm which intends to survive in the long run

Objective: It would enable students to understand such concepts as needed in today's times to infuse
a sense of trust in the minds of consumers.

Module
No.

Content Teaching Hours

Introduction:

Corporate Governance & Social Responsibility:

.

Contemporary Ethical Issues and Benchmarking:

Credits: 04 L–T–P : 4–0–0Semester III
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Reference Books/ Text Books / Cases:

Focus:

Intended Outcomes:
Understand the basic concepts and practices of business ethics
Analyze the significance of CSR practices in context to modern business management
Recognize the skills to deal with the challenging ethical issues
Understand the application of ethical principles and benchmarking in the decision making
process.

BELO0011: REMEDIALENGLISH
Introduction: The course will include intensive reading, writing, and some listening practices
thereby helping the students in improving their English.

Objective: The course will include intensive reading, writing, and listening practices. Special
emphasis will be given on finding out the most frequent mistakes committed by students. The effort
is to enable them to overcome these mistakes. In writing section, the focus will be on making correct
sentences, guided writing, guessing word meaning in context. In reading and listening sections, the
focus will be on understanding long sentences, studying the complex sentence structures and
understanding main idea. The objective of the course is to help students attain a basic proficiency in
reading and writing skills.

Credits: 04 L–T–P: 4–0–0Semester: III
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Module
No. Content Teaching

Hours
STRUCTURE

A.1. Tense and Voice:

A.2. Reading Comprehension
i. Analyzing a Text:

ii. Analyzing Unseen Passages:

15

B.1 Parts of Speech:

B.2. Reading Comprehension
i. Analyzing a Text

ii. Analyzing Unseen Passages

15

C.1. Narration:

C.2. Reading Comprehension:
i. Reading an Essay:

ii. Analyzing Unseen Passages:

C. 3.THEME BASEDWRITING

15

Text Books:

Intermediate English Grammar.
Complete Course in English.

References:

Focus:



[Bachelor of Commerce (Hons.) Global Accounting in Association with CIMA]

Intended Outcomes:

BCCC0804: COMMERCIALAPTITUDE III

Introduction: This course has been designed keeping in mind the requirements of those students
who intend to pursue higher education in management and excel in other fields.

Objective: To help the students understand about the various competitive exams of management
and how to prepare for the same and provide them understanding on techniques. The purpose of
this course is to make them agile in solving these problems on basis of sound logics and to develop a
habit of doing this so they can achieve their target.

Module
No.

Content Teaching Hours

Quantitative Aptitude:

Credits: 02 L–T–P : 0–0–4Semester III
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Time &Work:

Pipes & Cisterns:

Reasoning Ability:
Venn Diagram:

Quantitative Aptitude: AP & GP Progression:

.
Probability :

Reasoning Ability:
Machine I/O:

Circular and Row Arrangement:

Reference Books/ Text Books / Cases:

Focus:

Intended Outcomes:
Augment their clarity with regard to solving problems clearly
Comprehend the logical problem solving approach.
Recognize their ability to solve quantitative problems.
Enhance the understanding related to analyzing series and pattern aptitude.
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BBAC0009: FUNDAMENTALSOFBANKING& INSURANCE

Introduction: The subject covers the fundamentals of banking as well as insurance as applicable
on individuals and organizations within the larger economic system.

Objective: To enable the students in getting an outlook of howbanking& insurance businesseswork
on day to day basis and how things are done in a professional business set up.

Module
No.

Content Teaching Hours

Banking and Deposit Accounts:

Customer Accounts:

Semester IV L–T–P : 4–0–0Credits: 04
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Credit Styles & Secured
Advances:

Introduction of Insurance:

Classification & organization of Insurance:

Reference Books/ Text Books / Cases:

Focus:

Intended Outcomes:
Understand about banking & insurance & its importance in today’s business world.
Discuss the main concepts and principles of banking & insurance.
Relate their learning to solve the issues faced by banking & insurance.
Classify the various types of insurance policies.

BCCC0009: INDIRECTTAXATION
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Introduction: This course is designed to help students to appreciate the importance of indirect
taxes in India.

Objectives: To enable the students to gain a working knowledge regarding computation of tax
liability pertaining to these laws

Module
No.

Content Teaching Hours

Introduction to GST:
Constitutional

Amendments

,
Registration –

Levy and Collection of GST:

Input Tax Credit:

Provision of refund:

Customs Laws:

Reference Books/ Text Books / Cases:

Focus:

Credits: 04 L–T–P : 3–1–0Semester IV
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Intended Outcomes:
Comprehend the tax laws and procedures relating to Indirect Taxes.
Realize the basic knowledge about application of principles and provisions of GST.
Understand provisions related to Customs Laws.
Appreciate the learning through extempore like situation

BCCC0010: INTRODUCTIONOFBEHAVIOURIAL FINANCE

Introduction: Behavioral finance examines investor behavior to understand how people make
decisions, individually and collectively. Behavioral finance does not assume that investors always act
rationally, but instead that people can be negatively affected by behavioral biases.

Objectives: To Examine how the insights of behavioral finance theories shed light on the behavior
of individual investors and finance professionals in investment decision making and corporate
financial decision making.
To help students appreciate the limitations of ‘rational’ models of investment decision making
To introduce students to an alternate framework for understanding price discovery in the markets
To help students identify persistent or systematic behavioral factors that influence investment
behavior.

Module
No.

Content Teaching Hours

Credits: 04 L–T–P : 3–1–0Semester IV
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Introduction to Behavioral Finance

Psychology

Rationality :

Building block of Behavioral Finance

Cognitive Psychology and Arbitrage

Biases
Decision making

Weather, emotions, and financial markets

Social trends and market dynam

Reference Books/ Text Books / Cases:

Focus:

Intended Outcomes:
Understand the various investment avenues for investment decisions.
Recognize the role of psychology in investment decisions.
Comprehend the irrational behavior of investors and impact of biases.
Appreciate the relationship between environmental factors and investment decisions
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BFBC0011: FUNDAMENTALSOFBUSINESSANALYTICS

Introduction: This course in fundamentals of business analytics has been designed keeping in mind
the significance of it in management studies and how it can be used in business scenarios.

Objectives: To enable the students to gain insights into how business analytics is used by business
and how they can benefit from the same.

Module
No.

Content Teaching Hours

Business Analytics Basics:

Data For Business Analytics:

Fundamental Skills in MS Excel:

Credits: 04 L–T–P : 3–1–0Semester IV
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Understanding Data Visualization:

Data Analysis:

Basics of Descriptive, Prescriptive and Predictive Analytics:

Reference Books/ Text Books / Cases:

Focus:

Intended Outcomes:
Understand the nuances involved in business analytics.
Comprehend the numerous aspects related to business analytics.
Relate the principles of business analytics in business situations.
Realize various aspects of related concepts in business analytics.

BCMC0013: RESEARCHMETHODOLOGYFORBUSINESS
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Introduction: This course in business research has been designed keeping in mind the significance
of it in management studies and how it can be used in business scenarios.

Objective: To enable the students to gain insights into how research is carried out in business and
how they can benefit from it.

Module
No.

Content Teaching Hours

Introduction of ResearchMethodology:

Nature and Scope of Business Research

The Research process

Sampling:

Data collection and Questionnaire Design

Measurement and Scales

Analysis of Data

ReportWriting & Interpretation:

Reference Books/ Text Books / Cases:

Credits: 04 L–T–P : 4–0–0Semester IV
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Focus:

Intended Outcomes:
Understand the meaning and concept of research with relation to Commerce at international
level.
Realize the various types of of research and its implications at Global level
Analysis and Application of research in field of Commerce globally
Apply various IT enables tools in Research to perfume World class Research Analysis

BALO0107: COMPANYLAWANDSECRETARIALPRACTICES

Introduction: This course would give insight into the basics of Company Law and Secretarial
Practices to acquaint the students with the Extensive exposure to corporate law issues and make
them enable how to handle complex legal and secretarial issues.

Objectives: To impart expert knowledge of the various provisions of the Companies Act, its
schedules, rules, notifications, circulars including secretarial practice, case laws and Secretarial
Standards

Module
No.

Content Teaching Hours

Introduction to Company Law:

Credits: 04 L–T–P : 4–0–0Semester IV
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Management:

Corporate Governance:

Company Meetings:

The Company
Secretaries Act, 1980 along with Rules and Regulations

Legal framework governing Company Secretaries:

Reference Books/ Text Books / Cases:

Focus:

Intended Outcomes:
Understand the existing provisions of Companies Act, 2013 & Companies Secretaries Act, 1980.
Understand the constitution of various regulatory bodies and their supervisory role over
companies.
Appreciate the role played by Company Secretary in companies.
Comprehend the importance of documentation for business units in a corporate culture.

BALO1108: CONSUMERPROTECTIONLAWS

Introduction: The subject aims to acquaint the students in grasping the details as to consumer
protection law and right of consumer for the betterment of the same.
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Objectives: Students would be able to develop a basic understanding about Consumer protection
and law in relation of their protection.

Module
No.

Content Teaching Hours

Introduction:

Legislative Framework:
;

Consumer Protection Act,

Case Studies of Consumer Protection:

Emerging Issues In Consumer Protection And Law:

,

Reference Books/ Text Books / Cases:

Focus:

Intended Outcomes:
Comprehend the prevailing law on consumer protection in India.
Awareness about basic procedures for handling consumer dispute.
Recognizing major international instruments on consumer protection.
Grasping the evolving questions and policy issues in consumer law for future research.
Understand the nuances related to consumer protection & e commerce

Credits: 04 L–T–P : 4–0–0Semester IV
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BCCC0805: COMMERCIALAPTITUDE IV

Introduction: This course has been designed keeping in mind the requirements of those students
who intend to pursue higher education in management and excel in other fields.

Objective: To help the students understand about the various competitive exams of management
and how to prepare for the same and provide them understanding on techniques. The purpose of
this course is to make them agile in solving these problems on basis of sound logics and to develop a
habit of doing this so they can achieve their target.

Module
No.

Content Teaching Hours

Quantitative Aptitude: Permutation & Combination:

Time Speed and Distance:

Reasoning Ability: Deductive Reasoning

Quantitative Aptitude:
Basics of Geometry:

Reasoning Ability:
Problem Solving I:

Syllogism I:

Credits: 02 L–T–P : 0–0–4Semester IV
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Reference Books/ Text Books / Cases:

Focus:

Intended Outcomes:
Deduce inferences related to various situations at hand
Realize the agile solving problems.
Understand the logical problems and improving the visualizing ability.
Utilize the learning gained with regard to logical reasoning
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BCCC0011: COMPANYACCOUNTSANDPRACTICES I
Introduction: This subject of Company Accounts and Practices I discuss the topics such as; issue of
Shares and Debenture, Redemption of Share and Debenture, Company Final Accounts etc.
Objective: To provide knowledge and skills applicable to Company Accounting and procedure
involved in preparing consolidated financial statements of companies

Module
No.

Content Teaching Hours

Accounting for Share Capital:

Accounting of Forfeited Share:

Redemption of Preference Shares:

Accounting of Debenture:

Underwriting of Share and debenture.
Profit or Loss Prior to Incorporation:

Semester V L–T–P : 3–1–0Credits: 04
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Internal Reconstruction or Capital Reduction:

Company Final Accounts:

Reference Books/ Text Books / Cases:

Focus:

Intended Outcomes:
Understand the concept related with company accounts.
Identification of the books of accounts for businesses organizations.
Comprehend the internal reconstruction and various aspects of company accounts.
know the provisions of Company Act 2013 and preparation of final accounts of the company.

BCCC0012: FINANCIALREPORTINGANDTAXATION
Introduction: This course has been designed to enable the students to understand the financial
reporting and taxation and provide information about the financial position.
Objective: To enable the students to prepare financial statements and seeking the performance of
an enterprise that is useful in making economic decisions

Module
No.

Content Teaching Hours

Semester V L–T–P : 3–1–0Credits: 04
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Regulatory Environment of Financial Reporting

Corporate Governance Principles to Financial reporting

IFRS Conceptual Framework:

Specific Financial Reporting Standards:

Financial Reporting Standards to prepare Financial
Statements:

Principles of Taxation :

Other issues of taxation:

Short term Finance:

Managing Cash and Working Capital:

Reference Books/ Text Books / Cases:
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Focus:

Intended Outcomes:
Understand the major provisions to regulate financial reporting.
Grasp the financial reporting standards to prepare financial statements.
Understand how to manage working capital in an organization.
Comprehend the Corporate Governance principles in financial reporting.
Recognize taxation across international borders.
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BCCE0101: AUDIT&ASSURANCE
Introduction:Audits are retrospective, independent checks on an organisation's financial situation.
They are often a legal requirement. Assurance services can be regulatory or compliance based. They
work to ensure that a company or organisation is following guidelines, rules and policy, and provide
both internal and external confidence for financial statements.
Objective: provide students a broad understanding of the current theories, guidelines and policies
relating to auditing of financial statements and Enabling the students to know the process of
auditing under different environment

Module
No.

Content Teaching Hours

Basics of Audit

Audit Documentation and Audit Evidence

Risk Assessment and Internal Control

Fraud and Responsibilities of the Auditor in this regard

Audit in an automated environment

Reference Books/ Text Books / Cases:

Focus:

Intended Outcomes:
Understand the main concepts of auditing and assurance.
Appreciate auditing standards and statements.
Recognize the audit process under different environments.
Identify risk under audit and assess measures of internal control.

Semester V L–T–P : 4–0–0Credits: 04



[Bachelor of Commerce (Hons.) Global Accounting in Association with CIMA]



[Bachelor of Commerce (Hons.) Global Accounting in Association with CIMA]

BCCE0102: FINANCIALAUDIT
Introduction: A financial audit is conducted to provide an opinion whether financial statements
(the information being verified) are stated in accordance with specified criteria. Financial audits
exist to add credibility to the implied assertion by an organisation's management that its financial
statements fairly represent the organisation's position and performance to the firm's stakeholders.
Objective: To provide students a broad understanding about the financial audit and Enabling the
students to know the process of auditing of financial statements

Module
No.

Content Teaching Hours

Introduction

Introduction

Inquiry and Reporting

Capital and Revenue Items

Financial Statement

Reference Books/ Text Books / Cases:

Semester V L–T–P : 4–0–0Credits: 04
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Focus:

Intended Outcomes:
Understand the main concepts of financial audit.
Comprehend audit reports of organizations.
Appreciate the auditing of financial statements.
Recognize capital and revenue expenditure and its allocation
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BCCE0103: COST&MANAGEMENTAUDIT
Introduction:The subject aims to provide the relevance and process of doing cost andmanagement
audit in India.
Objective: To familiarize the students of the audit procedure in companies and to develop an
understanding of the duties, responsibilities and liabilities of a company auditor

Module
No.

Content Teaching Hours

Introduction

Auditors Liability

Management Reporting

Reference Books/ Text Books / Cases:

Focus:

Intended Outcomes:
Understanding the process of preparation of cost audit report.
Comprehend the concept of management audit and its usefulness.
Evaluates the Managers strategies ,policies, Decision making Process

Semester V L–T–P : 4–0–0Credits: 04



[Bachelor of Commerce (Hons.) Global Accounting in Association with CIMA]



[Bachelor of Commerce (Hons.) Global Accounting in Association with CIMA]

BCCE0104: DRAFTING, APPEARANCESANDPLEADINGS
Introduction: The subject ‘Drafting, Appearances and Pleadings’ will teach legal drafting
abilities, legal frame work pertaining to the appearances before various tribunals/quasi judicial
bodies and the basic understanding of the principles of pleadings
Objective: To enable the students with fundamentals of drafting, pleadings and advocacy
techniques.

Module
No.

Content Teaching Hours

General Principles of Drafting

Drafting of Agreements

Drafting of Various Deeds

Drafting of Agreements Under the Companies Act

Appearances and Pleadings

Drafting of Petitions/Applications

Compounding of Offences

Dress Code, Etiquettes and Court Craft.
Reference Books/ Text Books / Cases:

Focus:

Intended Outcomes:
Understand the basic skills required for drafting.
Comprehend the relevance of legal formalities in businesses to make informed decision.
Realize the difference and importance of various agreements.

Semester V L–T–P : 4–0–0Credits: 04
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Retaining the various laws governing the business and their effect on it.

BBAE0305: INVESTMENTMANAGEMENT

Introduction: The course is intended to develop familiarity with the theory and empirical evidence
related to investment analysis and portfolio management.

Objectives: To enable the students to gain insights into how to become professional investors or
researchers in the field of finance and investment

Module
No.

Content Teaching Hours

Introduction

New Issue Market

Secondary Market

Market Indices

Fundamental Analysis

Technical Analysis

Reference Books/ Text Books / Cases:

Credits: 04 L–T–P : 4–0–0Semester V
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Focus:

Intended Outcomes:
Comprehend the investment alternatives that exist in the financial markets.
Understand the market for investment assessment.
Remember the ways of analysis for secondary markets.
Recognize fundamental and technical analysis with regard to investment.

BCCE0201: CAPITALMARKETS&SECURITIES LAWS
Introduction: This subject of Capital Market and Securities Laws features sections on capital
market, capital market securities and regulation of capital market to protectthe interest of
investors.

Objective: To enable the students to acquire knowledge and understanding of securities laws and
the regulatory framework of capital markets.

Module
No.

Content Teaching Hours

Capital Market

Semester V L–T–P: 4–0–0Credits: 04
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Capital Market Securities and Instruments –

Securities and Exchange Board of India

Fraudulent and Unfair Trade Practices

Insider Trading

Issue of Capital and Investment

Stock Market Intermediaries

Reference Books/ Text Books / Cases:

Focus:

Intended Outcomes:
Understand the concepts and the functioning of capital market in India.
Appreciate the structure and regulatory framework of capital market in India.
Realize the various forms of regulations and protection available for investors.
Comprehend the issue management in the capital market.



[Bachelor of Commerce (Hons.) Global Accounting in Association with CIMA]

BCCE0202: FINANCIAL SERVICES
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Introduction: This subject of Financial Services will describe the various types of financial services
rendered by banking and non banking financial corporations (NBFCs).
Objective: To enable the students to understand the concept and role of financial services in Indian
financial system

Module
No.

Content Teaching
Hours

Financial System:

Financial Services:

Leasing:

Hire Purchasing

Merchant Banking:

Venture Capital:

Underwriting:

Factoring and Forfaiting

Mutual Fund

Credit Cards:

Securitization of debt

Reference Books/ Text Books / Cases:

Focus:

Intended Outcomes:
Comprehend the basic concepts of financial services and improve the decision making process.
Understanding the economic framework of financial system in India.
Remembering the knowledge about operational practices derivative and commodities market.

Semester V L–T–P : 4–0–0Credits: 04
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BCCE0203: CORPORATE RESTRUCTURING, VALUATIONAND INSOLVENCY

Introduction: The course involves analysis of corporate restructuring strategies includes mergers
acquisitions and takeovers, financial re capitalisation and reorganization under bankruptcy.

Objective:

Module
No.

Content Teaching Hours

Introduction and Concepts:

Mergers and Acquisitions:

Valuation Aspect of Capital Restructuring

Valuation Techniques

Insolvency:
Revival, Rehabilitation and

Restructuring of Sick Companies;
Securitization and Debt Recovery:

Winding Up:

Reference Books/ Text Books / Cases:

Semester V L–T–P : 4–0–0Credits: 04



[Bachelor of Commerce (Hons.) Global Accounting in Association with CIMA]

Focus:

Intended Outcomes:
Understand the basic concepts of corporate restructuring and its processes.
To Know corporate restructuring strategies using financial modeling.
Understand the concept of practices about various mode of corporate restructuring.
Discuss latest Trends and models of corporate restructuring and their application.

BALO0102: INTELLECTUALPROPERTYLAWS

Introduction: This course would give insights into the basic laws related to Intellectual property
rights which any of the students of management needs to have understanding while studying a
course in management

Objectives: Make the students aware of the Intellectual Property Right concepts and practices
thereby enabling them to understand their applicability in Practical world

Module
No.

Content Teaching Hours

Introduction:

Credits: 04 L–T–P : 4–0–0Semester V
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Reference Books/ Text Books / Cases:

Focus:

Intended Outcomes:
Understand the basic concepts and nature of Intellectual Property Rights.
Recognise the way of filing patent and Trademark laws
Generate their own intellectual property and can acquire the patent and copyright for their
innovative works.
Understanding and analysing the challenge of legality of their innovations used by the
trespassers of their intellectual property without paying any royalty

BALO0113: PROPERTYLAWS
Introduction: This course would give insights into the basic laws related to property laws which
any of the students of management needs to have understanding while studying a course in
management.

Objective: Make the students aware of the property laws concepts and practices thereby enabling
them to understand their applicability in Practical world.
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Module
No.

Content Teaching Hours

The Transfer of Property Act, 1882

Lease:

A Brief Introduction of RERA(Real Estate Regulatory
Authority Act)
Gift:

Trusts:

Indian Easement Act, 1882:

Mortgage

Reference Books/ Text Books / Cases:

Focus:

Intended Outcomes:
Learn the basics of property Laws In India and its importance in today’s business world.
Comprehend the various concepts related to Immovable property laws and their transfers.
Realize the concepts related to charge on property and gifts etc.
Understand the provisions of RERA which helps to protect and safeguard the interests of the
property buyers

Semester V L–T–P:4–0–0Credits:04
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BALO0115: ADMINISTRATIVE LAWS
Introduction: This subject with legal framework governing public administration and the
principles to control executive power to avoid arbitrariness.

Objective: To make students aware about various practical aspects of administrative law and its
contribution in the protection of citizen’s Liberties.

Module
No.

Content Teaching Hours

Evolution and Scope of Administrative Law:
Basic Doctrines

Review of Administrative Actions and Remedies

Principles of Natural Justice

Emerging trends in Administration:

The Right to Information Act, 2005

Reference Books/ Text Books:

Semester V L–T–P: 4–0–0Credits: 04
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Focus:

Intended Outcomes:
Understand the significance of administrative law and its practical applicability.
Appreciate the doctrines of Rule of Law and Separation of Powers.
Explore the concept of good governance, RTI etc.
Comprehend the principles of natural justice and its wide application in India.

BALO0112: ENVIRONMENTAL LAWS

Introduction: This course in environmental laws has been designed keeping in mind the
significance of it in management studies and how it can be used in business scenarios

Objectives: The course educate students to systematically deal with problems like industrial
pollution, acid rain, noise pollution, agricultural pollution, solid waste disposal, deforestation and
loss of biodiversity

Module
No.

Content Teaching Hours

Introduction:

Environmental Management & Business Policy:

Water and air pollution:

National Green Tribunal

The Environment (Protection) Act, 1986

Credits: 04 L–T–P : 4–0–0Semester V
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Wild life

Climate change

International concern for the environment

Reference Books/ Text Books / Cases:

Focus:

Intended Outcomes:
Understand the basic concepts and nature of laws related to environment
Understanding the business concepts and the environmental sciences that help in minimizing ill
effects caused to the environment.
Remembering the different environmental principles for the welfare of society
Make assessment of environmental Impact before starting any business
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BCCE0401: PRODUCTION, OPERATIONS&DECISION SCIENCES
Introduction: This subject of production, operation and decision sciences aims to improve students
understanding of the concepts, principles, problems, and methods of production and operations
management.

Objective: To introduce students to different operations strategy, different methods of production
management and the decision making tools in the manufacturing department.

Semester V L–T–P: 4–0–0Credits: 04
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Module
No.

Content Teaching Hours

Production and Operations Management:

Location Strategy:
Layout Planning and Process:

Supply Chain Management:

Production Planning & Control:

Inventory Management:

Total Quality Management(TQM):

Just In Time Technique (JIT):

Reference Books/ Text Books / Cases:

Focus:

Intended Outcomes:
Understand the importance of productivity and competitiveness to both organizations and
nations.
Appreciate the various production and operations design decisions and how they relate to the
overall strategies of organizations.
Understand the roles of inventories and basics of managing inventories in various demand.
Comprehend the relationship of the various planning practices of capacity planning, aggregate
planning, project planning and scheduling.
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BCCE0402: ECONOMICS FORFINANCE
Introduction: This subject of Economies of Finance features sections on equilibrium with
incompletemarkets, Black Scholes options Pricing formula (in discrete time) and other asset pricing
techniques
Objective: To introduce students to the allocation of risk in economic situations that involve
uncertainty and to establish the link between economics and finance

Module
No.

Content Teaching Hours

Uncertainty and Risk:

Contingency

Institutional contexts in risk:

Individual behavior under uncertainty:

Asset pricing techniques:

Economies with uncertainty:

Modeling of derivatives in financial economics:

Reference Books/ Text Books / Cases:

Focus:

Intended Outcomes:
Analyse the tradeoff between risk and expected return.

Semester V L–T–P : 4–0–0Credits: 04
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Distinguish the key concepts such as arbitrage, derivative replication and risk neutral valuation
and recognize the practical usage, strengths and shortcomings of these methods.
Make use of skills to solve numerically typical challenges related to asset pricing and risk
management.
Apply the learned techniques in solving business problems.

BCCE0403: GLOBALDEVELOPMENT INFINANCE
Introduction: This subject of global development of finance focus on international movements of
financial assets, the changing nature of these markets and the instruments used
Objective: To enable the students regarding how we measure internationalization and what we
mean by globalization

Module
No.

Content Teaching Hours

Globalization and Trade:

Currencies andTrade:

Balance of Payments:

Exchange Rate Systems:

International Sources of Finance for the Firm:

Financing International Trade:

Concepts in International Finance:

Institutions:

Semester V L–T–P : 4–0–0Credits: 04
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Global Financial Regulations

Contemporary Issues in International Finance:

Reference Books/ Text Books / Cases:

Focus:

Intended Outcomes:
Understanding the relevance of various approaches to make informed investment decision.
knowledge about the alternatives available to deal with finance market problems.
Understand the international capital flows and their impact in economy.
Comprehend the international movements of the financial assets in changing time.

BCCE0404: ORGANISATIONALBEHAVIOURANDANALYSIS
Introduction: This subject of features sections on verbal
ability, reading comprehension, general awareness and related aspects
Objective:

Module
No.

Content Teaching Hours

Organizational Behavior:

Semester V L–T–P : 4–0–0Credits: 04
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Personality:

Learning:

Perception:

Values, Attitudes and Emotions:

Motivation:

Group Development:

Leadership:

Conflict and stress:

Culture:

Reference Books/ Text Books / Cases:

Focus:

Intended Outcomes:
Understand the concept of human behaviour at workplace.
Discuss the role of personality, learning, perception and emotions in an organization.
Remember the application of concept of motivation, leadership, power and conflict.
Understand and discuss the role of stress and culture in an organization.
Appreciate the framework for organizational change and development.
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BCCE0501: BANKINGTHEORY&PRACTICE
Introduction: This subject of Banking theory & Practice divided into three parts, is to present and
discuss issues related to the operation and behavior of banks, their specific characteristics, and the
special intermediation role they play in the financial system and the economy as a whole.
Objective: This course is designed to analyze and evaluate the theories relating to the role of banks
as financial intermediaries

Module
No.

Content Teaching Hours
(Approx.)

Introduction:

Banker and Customer:

Banking Products & Services:

Collecting Banker and Paying
Banker

Negotiable Instruments:

Reference Books/ Text Books / Cases:

Focus:

Intended Outcomes:
Understand the fundamental knowledge of the prevailing banking system in India.
Explain the various functional aspects of digital banking.
Describe the operating system of banks for accounts, loans and virtual services.
Learn about the emerging and modern practices adopted by banks.

Semester V L–T–P: 4–0–0Credits: 04
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BBAE0405: PRINCIPLESANDPRACTICESOFGENERAL INSURANCE

Introduction: The subject covers the principles and practices related to general insurance as
applicable in India within the larger economic system.

Objectives: To enable the students in getting an outlook of general insurance operates on a day to
day basis and how policies are formed with regard to the same.

Module
No.

Content Teaching Hours

Introduction:

General insurance Policies:

Miscellaneous Insurance:

General insurance Business in India:

Reference Books/ Text Books / Cases:

Focus:

Intended Outcomes:

Explain general insurance & its importance in today’s business world.
Understand the main concepts and principles of general insurance.
Remember the learning in solving problems associated with general insurance.
Classify the various types of general insurance policies.

Credits: 04 L–T–P : 4–0–0Semester V
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BCCE0502:MONEYBANKING&FINANCE

Introduction: This subject of Money Banking & Finance features sections on Money: Theory and
Approaches, Commercial Banking, Central Banking and Money and Capital Markets.

Objective: This course is designed to analyze the impact of money on some of the economy’s key
variables such as interest rates, inflation, and the banking industry.

Module
No.

Content Teaching Hours
(Approx.)

Money: Theory andApproaches:

Commercial Banking:

Central Banking:

Money and Capital Markets:

Reference Books/ Text Books / Cases:
Hajela, T.N., Money and Banking, Ane Books Pvt Ltd., New Delhi.
Sundharam KPM, Banking: Theory, Law and Practice, Sultan Chand and Sons, New Delhi
(recent edition)
M.R. Baye, D.W. Jansen Money, Banking and Financial Markets, AITBS (Indian ed.)
K.C. Sekhar: Banking – Theory and Practice, Vikas Publishing House, New Delhi (recent
edition). 5. S.B. Gupta, Monetary Economics, S. Chand Publications, New Delhi.
M.L. Seth, Monetary Economics, Vikas Publications, New Delhi
R.R. Paul, Money, Banking & International Trade, Kalyani Publications, Ludhiana.

Focus:

Intended Outcomes:
Define the financial prices and interest rates concepts.
Recognize the role and function of the banking system.
Describe the international issues related to both role and function of the banking system
Explain the role and impact of Monetary Policy with reference to India

Semester V L–T–P: 4–0–0Credits: 04
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BBAE0403: INSURANCELAWSAND ENVIRONMENT

Introduction: This course introduces insurance business and legal framework of insurance laws
and regulations and insurance business environment in the country.

Objectives: To enable the students gain insights into the insurance sector in the country as well as
various laws associated with it along with the prevailing environment

Module
No.

Content Teaching Hours

Introduction of Insurance:

Legal Framework:

Laws regulating insurance business

Insurance Business Environment:

Reference Books/ Text Books / Cases:

Credits: 04 L–T–P : 4–0–0Semester V
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Focus:

Intended Outcomes:
Understand the Insurance Business in India.
Classify the various types of environment on the growth of Insurance.
Outline the growth of the insurance sector in India.
Identify the global insurance environment.
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BCCE0601: ENTREPRENEURIALDEVELOPMENT
Introduction: This course exposes the students to the objectives, challenges, and requirements for
effectively managing the small to mid sized business.

Objective: To enable spirit of entrepreneurship among the students so as to ensure their
entrepreneurial acumen resulting into setup of a new venture.

Module
No.

Content Teaching Hours

Introduction:

Dimensions of entrepreneurship:

Entrepreneurial Process

Managerial Aspects of Business

Individual and Entrepreneurship:

Entrepreneurship in Indian scenario

Reference Books/ Text Books / Cases:

Focus:

Intended Outcomes:
Understand the business strategy that leverages unique aspects of the business.
Comprehend the strategies for maintaining businesses position in the market.

Semester V L–T–P : 4–0–0Credits: 04
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Realize business plan and model it as entrepreneur.
Recognize the issues associated with succession planning, and develop plans to address them.
Understand the underlying principles of entrepreneurship and nuances of business.
Develop the tactics for upholding the businesses market position.
Formulate a business plan as an entrepreneur.
Recognize the challenges and devise strategies to cope up with the current business scenario.

BCCE0602: OPERATIONSMANAGEMENT
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Introduction: This course in productions and operations management intends to familiarize the
students with the basics of this subject

Objectives: To enable the students gain insights into the various issues related to the fields of
production and operations management.

Module
No.

Content Teaching Hours

Introduction to Operation Management: Meaning,

Plant Layout:

Plant Location:

Material Management:

Material Handling:

Quality Management:

Total Quality Management:

Reference Books/ Text Books / Cases:

Production and Operation Management

Production and Operations Management

Focus:

Intended Outcomes:
Evaluate the basic frame work and significance of plant location, Supply chain networks and
layout decisions.
Summarize the concepts related to business process and operations management.
Comprehend how planning and control are carried out vis à vis production.

Credits: 04 L–T–P: 4–0–0Semester V
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Listing the significance of inventory and quality management to ensure the quality.
Understand the use of elements of production management.

BCCE0603: BUSINESSMODELING
Introduction: The subject aims to acquaint the students in integrating data from multiple tables
and understanding business model and its process.

Objectives: Students would be able to develop a basic understanding about business modelling
and the role it plays in the overall performance of a Business

Module
No.

Content Teaching Hours

Introduction:

Business Modeling process

Digital business models
Uncertainty
Scenario planning
Facets of Analysis:

Model Building

Outputs

Reference Books/ Text Books / Cases:

Credits: 4 L–T–P: 4 0 0Semester V
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Wayne L. Winston, Microsoft Excel 2013: Data Analysis and Business Modeling. PHI
David Whigham. Business Data Analysis Using Excel. Oxford

Business Modelling, Springer Scicnce+Busincss Media, LLC
Rob Davis, Business Process modeling, Springer

Focus:

Intended Outcomes:
Define the principles and practices of Business modeling.
Understand the concept of model Development process.
Discuss the modeling technique in business and their Applications
Understand & Realize the practical exposure by including various case studies.

BCCE0604:DATAMANAGEMENT
Introduction: This course covers the basic concepts of data management, database systems, and
database applications in business.

Objective: The goal of this course is to provide adequate technical detail while emphasizing the
organizational and implementation issues relevant to the management of data in an organization
environment.

Module
No.

Content Teaching Hours

Introduction to Databases and Transactions & Data Models:

DatabaseModels and Implementation I:

Semester V L–T–P: 4–0–0Credits: 4
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Database Models and Implementation II:

Reference Books/ Text Books / Cases:

Focus:

Intended outcome:
Understand the concepts of data management to solve complex business problems.
Comprehend various types of data models for effective decision making and sustainable model
Realize proper ethical usage and clarity of various functional issued with Data models.
Make use of IT based tools to enhance the Data management experience.

BBAC0011: FINANCIALMANAGEMENT

Introduction: The subject aims to acquaint the students in grasping the details as to how things
function at the financial part and how decisions are taken for the betterment of the same.



[Bachelor of Commerce (Hons.) Global Accounting in Association with CIMA]

Objectives: Students would be able to develop a basic understanding about financial management
and the role it plays in the overall performance of a Business.

Module
No. Content Teaching

Hours
Introduction:

Cost of Capital and Financing Decision

Capital Structure

Capital Budgeting:

Dividend Decisions:

Working Capital Decisions

Reference Books/ Text Books / Cases:

Focus:

Intended Outcomes: After completion of the course, student will be able to:
Understand the principles and practices of financial management
Enrich financial decision making in business investments
Establish the composition of different securities in the total capital structure.
Interpret basics of cost of capital and investment and dividend decisions.

Credits: 04 L–T–P: 4–0–0Semester V
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BCME0305 E COMMERCE

Introduction: This subject focuses on key issues related to e commerce including strategy
development, competitive advantage and related terms necessary for a firm

Objectives: To enable students gain insights into current and emerging technologies, pricing,
distribution channels, promotion, and advertising related to e commerce.

Module
No. Content Teaching

Hours
Introduction to Electronic Commerce:

Business Models of E commerce and Infrastructure

Electronic Data Interchange:

Security on Net & Firewall Concept:

Electronic Payment Systems:

Social networks, auctions, and portals:

Reference Books/ Text Books / Cases:

Credits: 04 L–T–P: 4–0–0Semester V
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Focus:

Intended Outcomes:
Understand the basic concepts and functions of e commerce Internationally
Make use of Analytical tools to match today’s business Environment.
Appreciate the need of Ethics and conceptual clarity to improve overall business scenario.
Realize the need for domain specific competencies and IT based solutions required for
International Market.

BCCE1701: FINANCIAL STRATEGY
Introduction: The purpose of this course is to provide participants with an insight into advanced
techniques of financial management required for managerial decision making situations in
organizational structure. The course focusses on the strategic aspects of financial management and
enable participants understand various financial problems of business enterprises in domestic as
well as global context.

Objective: The objective of this paper is to know the details of finance and the strategies involved
in the corporate decisions. It will enable the students to steer the corporate issues and challenges in
better manner.

Module
No.

Content Teaching Hours

Introduction to Financial Strategy:

Value Chain analysis

Risk Management:

Capital budgeting Decisions:

Valuation:

Semester V L–T–P: 4–0–0Credits: 04
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M&A

Real options:

Financial Distress and restructuring:

Fundraising:

Reference Books/ Text Books / Cases:

Focus:

Intended Outcomes:
Understand the linkage between corporate financial management and strategic business
decision making.
Comprehend the various nuances of assessing the firm value and make strategic decisions.
Appreciate the role of finance in an organization and its efficient use on the bottom line of the
organization.
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BCMC0015: COSTACCOUNTING
Introduction: In developing economy like ours, the importance of cost accounting has been
acknowledged by all when optimum utilization of resources is the need of the day.

Objectives: To enable the students to gain insights into the various concepts related to cost
accounting and the terms which characterize the phenomenon of costing

Credits: 04 L–T–P: 4–0–0Semester V
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Module
No. Content Teaching

Hours
Introduction:

Cost concepts, terms and classification of costs

Single or output costing

Contract Costing

Operating costing/service costing:

Process Costing:

Inter process profit

Accounting Systems

Reference Books/ Text Books / Cases:

Focus:

Intended Outcomes: After completion of the course, student will be able to:
Understand the basic cost concepts, element of cost & preparation of cost sheets.
Outline the principles and techniques used in recording, analyzing and reporting costs
Develop applicable cost concepts in making short term decisions.
Interpret the application of spreadsheets in cost accounting.

.
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BBAE0301: INTERNATIONAL FINANCIALMANAGEMENT

Introduction: This subject enables the students to develop awareness about international financial
management and related practices as found

Objectives: To enable the students to gain insights into the role of the various global institutions,
their structures as well as international trade in India.

Module
No.

Content Teaching Hours

Introduction

International Monetary System

International Financial Flows

Foreign Exchange Market

Exchange Rate Determination

Exchange Rate Risk

International Working Capital Management

International Financial Market

Financing of Foreign Trade

Reference Books/ Text Books / Cases:

Focus:

Semester V L–T–P : 3–1–0Credits: 04
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Intended Outcomes:
Understand the various aspects of international financial management
Learn about the various international economic groups
Discuss about the numerous international institutions
Identify the changing scenario of the international economic environment

BCME0302:MERGERSANDACQUISITIONS

Introduction: This subject of Merger & Acquisitions features section of concepts, legal aspect of
Merger & Acquisitions, general awareness and related aspects

Objective: Develop understanding of the economic activity of Merger & Acquisitions taking place in
the Indian economy.

Module
No.

Content Teaching Hours

Reference Books/ Text Books / Cases:

Semester VI L–T–P : 4–0–0Credits: 04
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Focus:

Intended Outcomes:
Develop an understanding of the economic activity of M & A taking place in the Indian economy.
Explore the merger and acquisition process in the capital market.
Illustrate the leading methods used in the valuation of a firm for merger analysis.
Familiarize with the techniques of corporate restructuring

BCCE0801: COMPETITION&GLOBALISATIONS

Introduction: The course is designed to enrich the students with the knowledge of global
competition in this age of globalization and global economy

Objective: To give the students an understanding of the globalization process, the principal
mechanisms of international economic connections through which it works and an
idea of some of the debates it has evoked

Module
No.

Content Teaching Hours

Globalization and the new global economy:

Semester V L–T–P : 4–0–0Credits: 04
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Transnational Corporations and the Globalization Process:

Issues in Globalisation:

Reference Books/ Text Books / Cases:

Focus:

Intended Outcomes:
Discuss the significance of competition and impact of globalization on it.
Understand the changes in the field of economy, finance and politics.
Discuss the perspective on developments in the world around them.
Understand the process of globalisation and issues associated with this.
Discuss the significance of civil society outbreak to overcome on inequality and instability

.

BCCE0802: INTERNATIONALBUSINESS ECONOMICS



[Bachelor of Commerce (Hons.) Global Accounting in Association with CIMA]

Introduction: This course will provide students with the knowledge, skills, and abilities to
understand the global economic, political, cultural and social environment within which firms
operate

Objective: To prepare the students to formulate and execute strategies, plans, and tactics to succeed
in international business ventures.

Module
No.

Content Teaching Hours

Introduction to International Business Economics:

The Trade Policy

International Macroeconomic Policy:

Reference Books/ Text Books / Cases:

Focus:

Intended Outcomes:
Infer from the most widely used international business terms and concepts.
Classify the role and impact of political, economic, social and cultural variables in international
business.
Examine international macroeconomic policy.
Interpret international business from a multi centric perspective, avoiding ethnocentrism.

Semester V L–T–P : 4–0–0Credits: 04
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BCCC0806: COMMERCIAL APTITUDE V
Introduction: This course has been designed keeping in mind the requirements of those students
who intend to pursue higher education in management and excel in other fields.

Objective: To help the students understand about the various competitive exams of management
and how to prepare for the same and provide them understanding on techniques. The purpose of
this course is to make them agile in solving these problems on basis of sound logics and to develop a
habit of doing this so they can achieve their target

Module
No.

Content Teaching Hours

Quantitative Aptitude:
Logarithms:

Surds & Indices:

Alphabet Reasoning:

Reasoning Ability:
Binary logic:

Quantitative Aptitude:
Mensuration :

Linear Inequalities:

Semester V L–T–P : 0–0–4Credits: 02
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Data Sufficiency:

Reasoning Ability:
Selection:

Data Sufficiency:

Reference Books/ Text Books / Cases:

Focus:

Intended Outcomes:
Enhance their problem solving ability in various situations.
Comprehend the problem competently.
Understand and solve Quantitative problems.
Visualize the problems in their entirety and attempt them accordingly.
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BCCC0013: COMPANYACCOUNTSANDPRACTICES II

Introduction: This subject of Company Accounts and Practices II discuss the topics such as
amalgamation and internal reconstruction, valuation of goodwill and shares and accounting for
banking and liquidation of companies.
Objective: The objective is to enable the students to develop awareness about Corporate Accounting
and its liquidation including banking companies

Module
No.

Content Teaching Hours

Accounting for Amalgamation:

Semester VI L–T–P : 3–1–0Credits: 04
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Valuation of Shares:

Accounts of Holding Companies/Parent and Subsidiary
Companies:

Valuation of Goodwill:

Accounting of Banking Companies:

Liquidation of Companies

Reference Books/ Text Books / Cases:

Focus:

Intended Outcomes:
Understand the financial statements of Company according to Company Act 2013.
Remembering the accounting procedure for reconstruction and liquidation of companies.
Appreciate the accounting of external reconstruction of the company.
Realize the value of share and goodwill of the company by using the different methods.
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BCMC0016:MANAGEMENTOFWORKINGCAPITAL

Introduction: The subject has been designed keeping in perspective the various aspects of
working capital management in an organization

Objective: To provide students a broad understanding of the functioning of working capital
management practices

Module
No.

Content Teaching Hours

Working Capital Management:

Receivables Management:

Inventory Management:

Cash Management:

Sources of financing of working capital:

Reference Books/ Text Books / Cases:

Focus:

Intended Outcomes: After completion of the course, student will be able to:
Understand the basic concepts of working capital management
Learn the management of receivables and inventory
Comprehend the management of cash in an organization
Interpret the various techniques of Working Capital and learn how to apply in the Business

Semester V L–T–P : 3–1–0Credits: 04
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BCCE0105: SECRETARIALAUDIT, COMPLIANCEMANAGEMENTANDDUEDILIGENCE

Introduction: This subject of secretarial audit, compliance management and due diligence related
to the checking of compliances with the provisions of various rules and regulation, maintenance of
books, records by professional to ensure that the company has complied with the legal and
procedural requirements and also followed due processes.
Objective: To enable the students in to understand the basic concept and format of applicable laws
surrounding the business

Module
No.

Content Teaching Hours

Semester VI L–T–P : 4–0–0Credits: 04
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Focus:

Intended Outcomes:
Comprehending the elementary skills required for legally managing a business.
Realize the applicability of legal formalities in the field of business to make informed decision.
Understanding the concept of due diligence in a business and mapping of responsibilities.
Identifying the various laws governing business and its effect over it.
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BCCE0106: INFORMATIONTECHNOLOGY&SYSTEMSAUDIT
Introduction: Studying Information Technology and Systems Audit will equip you to understand
the basics of Information Technology, E governance and Information Technology Act.

Objective: To acquire knowledge of Information Technology Law, Information Systems and Systems
Audit.

Module
No.

Content Teaching Hours

Information Technology Act

Digital Signatures, Electronic Records
Database Management

Information Systems

Management Information Systems

Systems Audit

Testing of Computer Systems

E Governance in India

Reference Books/ Text Books / Cases:

Focus:

Intended outcome
Explain the use of information technology in auditing with reference of latest development..
Evaluate the information Technology Act, Information System, computer hardware and
software and data base management.
Show the role of management information system and working of E Governance in India.
Understand the system audit, its scope and management function

Semester VI L–T–P: 4–0–0Credits: 04
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BCCE0107: CORPORATEAUDIT&REPORTING
Introduction: This subject of corporate audit and reporting provide knowledge of auditing
principles and techniques of reporting
Objective: To provide knowledge of auditing principles and techniques and to familiarize
the students with the understanding of issues and practices of corporate governance in the
global and Indian context including case studies.

Module
No.

Content Teaching Hours

Introduction

Basic Principles and Techniques

Auditing concepts

Company Auditor

Special Areas of Audit
Audit Report:

Types of Audit Report –

Reference Books/ Text Books / Cases:

Semester VI L–T–P : 4–0–0Credits: 04
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Focus:

Intended Outcomes:
Understand the meaning, scope and some inherent limitation of the audit report.
Realize the importance of auditor and discloser policy of accounting.
Comprehend the basic structure of audit report and various types of report available.
Understand the role of auditor and their various rights and duties.

BCCE0108: ADVANCEDAUDITING

Introduction: This subject of advanced auditing aims to enable students to conceptualize the
process and importance of auditing.

Objective: To familiarize students with the process of auditing and the role of an auditor and
auditor’s report.

Module
No.

Content Teaching Hours

Basic Concepts of Auditing:

Verification Programme:

Internal control and internal check:

Audit sampling:

Semester VI L–T–P: 4–0–0Credits: 04
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Company Auditor:

Audit Report:

Special areas of audit and their audit report:

Reference Books/ Text Books / Cases:

Focus:

Intended Outcomes:
Understand the concepts and the process of auditing.
Realize the importance of auditor and his/her independence from management.
Appreciate the various forms of audits and their specifications.

BCCE0204: COMMODITYANDMONEYMARKET
Introduction: Efficient financial systems are indispensable for speedy economic development. The
financial system of a country is a conglomeration of sub market, viz. capital, commodity and money
market.

Objective: To acquire specialized knowledge of Commodity and Money Market

Semester VI L–T–P : 4–0–0Credits: 04
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Module
No.

Content Teaching Hours

Introduction to Commodity Market

Strengthening commodity markets in India

Commodities Regulatory Framework in India:

Arbitrage and Spread Trading Strategies

Introduction toMoneyMarket

Reference Books/ Text Books / Cases:

Focus:

Intended Outcomes:
Understand the basic concepts and insights of financial services.
Comprehend the economic framework of financial system in India; how Money Market plays an
important role in resource allocation and capital formation, reduction in transaction cost and
such other related matters.
Understand about operational practices derivative and commodities market.
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BCME0105: SECURITYANALYSIS ANDPORTFOLIOMANAGEMENT

Introduction: This course provides a broad overview of investment management, focusing on the
application of finance theory to the issue faced by portfolio managers and investors in general. This
also deals with the risk management instruments used to manage the risk in equity market. It
provides the extensive idea about the mutual fund investment and develops general portfolio
management tools which are applicable when managing portfolios with any of all asset classes.

Objective: To impart theoretical and practical knowledge to students about risk and return of
individual security and equip them for analyzing the risk of portfolio for wealth maximization. To
develop competencies for analyzing different investment opportunities and construct an optimal
portfolio of investments as per risk profile and investment objectives..

Module
No.

Content Teaching Hours

Introduction to Investment and Securities

Risk Analysis

Primary Market and Secondary Market

Analysis of Securities

Portfolio Analysis
Portfolio selection:

Capital Market Theory:

Reference Books/ Text Books / Cases:

Semester VI L–T–P : 4–0–0Credits: 04
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Focus:

Intended Outcomes:
Acquire practical knowledge about risk and return of individual security.
Understand models and theories of security analysis and portfolio management.
Relate risk and return framework used for sound investment decision.
Comprehend the portfolio management.

.

BCCE0206: RISKMANAGEMENT
Introduction: Risk Management is a highly valued discipline and eagerly sought after by
organizations that are heavily regulated, requiring high resiliency, that deal with environmental,
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health and safety issues, involved in project management, insurance, financial services and also
within the public sector.
Objective: To explore various risk management issues and mechanism to deal with risk. To make
the students aware about various financial derivatives available and evaluate how these financial
derivatives are used tominimize risk. To learn when and how to use a particular financial derivative

Module
No.

Content Teaching Hours

Introduction To Risk Management:

Sources Of Risk
And Exposure

Corporate Risk Management

Hedging & Options

Option Greeks:

Reference Books/ Text Books / Cases:

Focus:

Semester VI L–T–P : 4–0–0Credits: 04
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Intended Outcomes:
Understand the various risk management issues and strategies to deal with risk.
Comprehend the various financial derivatives available and evaluate how these financial
derivatives are used to minimize risk.
Realize when and how to use a particular financial derivative.
Understand the various types of risk associated with financial products.
Comprehend the various aspects of risk management arena.
Recognize the characteristics of financial derivatives securities.
Implement risk management strategies in using financial derivatives.

BCCE0207: FINANCIAL, TREASURYANDFOREXMANAGEMENT
Introduction: To provide conceptual clarity about the management tools and techniques used in
financial planning, analysis, control and decision making.

Objective: To provide knowledge of derivatives, forex and treasury management to enable the
students to tackle practical situation with ease.
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Module
No.

Content Teaching Hours

Nature and Scope of Financial Management:

Financial Services:

Security Analysis and PortfolioManagement:

Treasury Management: Meaning

Derivatives:

Forex Management:

Recent Developments in Financial, Treasury and Forex
Management

Reference Books/ Text Books / Cases:

Focus:
Intended Outcomes:

Understand the basic skills required for managing a business financially.
Appreciate the relevance of various approaches to make informed investment decision.
Comprehend the alternatives available to deal with finance in a capital or money market.
Understand about the various laws governing the business while dealing with foreign exchange.

Semester VI L–T–P: 4–0–0Credits: 04
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BALO0116: COMMERCIAL LAWSANDECONOMIC LEGISLATION
Introduction: The subject should be taught keeping in mind that the students will be joining the
industry, therefore the emphasis should be on the practical aspect and uses of Commercial Law by
the Organisation.

Objective: The objective of the course is to impart basic knowledge of the important business
legislation along with relevant case law.

Semester VI L–T–P : 4–0–0Credits: 04
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Module
No.

Content Teaching Hours

The Indian Contract Act, 1872:
Essentials of a valid contract

The Sale of Goods Act, 1930

Unpaid seller

The Partnership Act, 1932

The Limited Liability Partnership Act, 2008

Reference Books/ Text Books / Cases:

Focus:

Intended Outcomes:
Explain the basics of business laws and its importance in today’s business world.
Determine the importance of contracts in doing business and having sufficient knowledge to
draft and execute various contracts.
Interpret the other commercial laws, which are very important in business, like partnership laws
and LLP’s.
Compare the various types of partnership firms to do business.
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BALO1117: INDUSTRIAL LAWS
Introduction: The subject should be taught keeping in mind that the students will be joining the
industry, therefore the emphasis should be on the practical aspect and uses of Industrial Law by the
Organisation.

Objective: To enable the students in terms of to sensitize the students to the tasks of industrial
relations, and, to familiarize them with the current IR practices

Module
No.

Content Teaching Hours

Laws related to Industrial Relations and Industrial Disputes
Industrial Disputes Act, 1947:

,

Trade Union Act, 1926:

The Factory Act 1948:

The Workmen’s Compensation Act, 1923:

The Maternity Benefit Act, 1961:

Laws Related to Social Legislation:

Equal Remuneration Act, 1976:

Semester VI L–T–P : 4–0–0Credits: 04
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The Employee’s State Insurance Act, 1948:

The Payment of Gratuity Act, 1972:

Reference Books/ Text Books / Cases:

Focus:

Intended Outcomes:
Understand the basics of Industrial laws and its importance in today’s business world.
Appreciate the importance of various labor laws in business and for labor welfare.
Realize the various government policies introduced for the workforce on timely basis.
After going through this course students will be able to have latest updates on industrial and
labor laws

.
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BALO0118: CORPORATEGOVERNANCEANDLAWS

Introduction:This subject of Corporate Governance and Law comprises of an overview of corporate
governance, emergence of CSR, legal regime governing it and other related aspects

Objective: To enable the students to understand the principles of corporate governance, to make
the students aware about the role of CSR in the business to encouragemoral practices and sensitivity
towards the ethical dimension of business

Module
No.

Content Teaching Hours

Corporate Governance:

Theories & Models of Corporate Governance

Major Corporate Governance Failures in India & Abroad

Semester VI L–T–P : 4–0–0Credits: 04
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Regulatory Framework of Corporate Governance in India

Overview of Corporate Social Responsibility (CSR)

Legal Regime Governing CSR

Reference Books/ Text Books / Cases:

Focus:

Intended Outcomes: After completion of the course, student will be able to:
Understand the basics of corporate governance and its importance in today’s business world.
Define the tools of corporate governance Strategy adopted by various organizations.
Understand the relevance of Corporate Governance principles in financial reporting.
Understand the concept of corporate social responsibility of business towards different
stakeholders
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BALO0114: FAMILY LAWS
Introduction: This subject of personal law is designed to familiarize the student with the historical
background of the subject and certain relevant basic concepts.
Objective: To enable the students to understand the principles of Hindu laws and Muslim laws, to
make the students aware about the role of these in the society to encourage moral practices and
sensitivity towards the ethical dimension of society. Personal laws are known as Family Laws. The
Hindu Law is also a Family Law which objective is to deal with family matters such as family status
and the family property etc.

Module
No.

Content Teaching Hours

Semester VI L–T–P : 4–0–0Credits: 04
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Reference Books/ Text Books / Cases:

Focus:

Intended Outcomes:
Understand the basics of Hindu laws and Muslim laws and its importance in today’s society.
Appreciate the various principles of personal laws.
Realize the role of family laws in business organizations as well as society.
Understand the adoption and maintenance practices in both Hindu and Muslim laws.
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BCCE0405: ENTERPRISE INFORMATION SYSTEMS
Introduction: This course provides students with detailed technology enabled Information Systems

Objective: To develop an understanding of technology enabled Information Systems and their
impact on enterprise wide processes, risks and controls.

Module
No.

Content Teaching Hours

Automated Business Processes

Semester VI L–T–P : 4–0–0Credits: 04
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Financial and Accounting Systems

Information Systems
and its Components

E commerce, M commerce and Emerging Technologies

Core Banking Systems

Reference Books/ Text Books / Cases:

Focus:

Intended Outcomes:
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BCCE0406: BEHAVIOURIALDECISIONTHEORY
Introduction:This course provides studentswith the behavioral decision theorywhich is concerned
with identifying the values, uncertainties and their issues relevant in given decision, its rationality
and the optimal decision results
Objective: To develop an understanding behavioural decisions and related theory which may help
in investment decision making

Module
No.

Content Teaching Hours

Behavioural decision:

Psychology and Decision Making

Semester VI L–T–P : 4–0–0Credits: 04
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Decision making conditions

Perspectives of decision Making

Reference Books/ Text Books / Cases:

Focus:

Intended Outcomes:
Understand the concept and applications of behaviour decisions.
Understand the various behavioral decisions theories.
Discuss influence of psychology on the behavior of investor and its impact on investment decision
making.
Discuss the measures to overcome decision errors.
Understand how to improve the financial decision making for business organizations..
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BCCE0407: FINANCIALPLANNING, ANALYSIS ANDCONTROL
Introduction: This subject of Financial planning, analysis and control features sections on verbal
ability, reading comprehension, general awareness and related aspects.
Objective: To enable the students in terms of appearing for competitive exams whereby they
understand how to have better vocabulary and general awareness

Module
No.

Content Teaching Hours

Financial Planning:

Time value of money

Capital Budgeting:

Cost of capital:
Financial Statement Analysis:

Ratio Analysis:

Comparative statement analysis:

Budget And Budgetary Control:

Standard Costing:

Reference Books/ Text Books / Cases:

Focus:

Intended Outcomes:
Understand the importance and benefits from financial planning.
Interpret about financial statements and their ability to do investment.
Recognize the skills for controlling financial activities in organization.
Comparing various alternatives available for managers decision making.

Semester VI L–T–P : 4–0–0Credits: 04
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BCCE0408: BEHAVIOURIAL PORTFOLIOTHEORY
Introduction: This subject of Behaviourial Portfolio Theory is based on the notion that investors
behave in various situation.

Objective: To enable the students to persistent or systematic behavioural factors that influence
investment behavior

Module
No.

Content Teaching Hours

Behavioural Finance:

External factors and investor behaviour:

Semester VI L–T–P : 4–0–0Credits: 04
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Behavioral corporate finance:

Portfolio Analysis and Selection:

Reference Books/ Text Books / Cases:

Focus:

Intended Outcomes:
Understand the new concept of behavioural finance.
Discuss the challenges of behavioural finance in this traditionally held notion.
Understand how investors interpret and act on available, fallible information.
Discuss the various factors helps in portfolio Analysis and selection

BCCE0503: SOCIALBANKING&MICROFINANCE
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Introduction: The subject aims to enable the students to grasp the details about social banking and
microfinance as to how things function for socio economic development of the country.

Objective: Tomake students understand basic concepts related to andMicrofinance.
To make them aware of how access to financial services by cross section of the society is important
requirement of socio economic development of the country.

Module
No.

Content Teaching Hours

Introduction:

Major Policy initiatives in India:

Reference Books/ Text Books / Cases:

Semester VI L–T–P: 4–0–0Credits: 04
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Focus:

Intended Outcomes:
Discuss the concepts of basic Social banking and Microfinance.
Identify the microfinance principles to measure performances.
Explain the social banking concept in India for socio economic development.
Recognize the issues of microfinance on empowerment of women, micro credit as priority Sector
Advance

BBAE0302:MANAGEMENTOF FINANCIAL INSTITUTIONS&SERVICES



[Bachelor of Commerce (Hons.) Global Accounting in Association with CIMA]

Introduction: The course involves the emphasis on banking, insurance, and key financial services
so that scholar gets an exposure to various dynamics of financial system

Objectives: To enable the students to explore Indian financial system and be comfortable in
understanding its implications on economic growth

Module
No. Content Teaching

Hours
Introduction of Financial System

Financial institutions

Special financial institutions:

Financial Services

Reference Books/ Text Books / Cases:

Focus:

Intended Outcomes:
Understand various financial institutions and their functions.
Appreciate the various features related to insurance & banking
Comprehend the concepts of financial services and its practical implications.
Realize the basis upon which they can develop into a financial practitioner.

Credits: 04 L–T–P: 3–1–0Semester VI
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BCCE0504: INVESTMENTBANKING

Introduction: This course familiarizing the students with the concept of investment banking,
valuation of companies, financial markets and restructuring of business.

Objective: To provide to the students with the necessary theoretical and conceptual tool used in
Investment Banking.

Module
No.

Content Teaching Hours
(Approx.)

Introduction to Investment Banking

Financial Markets

Valuation of companies and business:

Merchant Banking:

Raising finance from international markets

Restructuring of business and ARCs

Reference Books/ Text Books / Cases:

Semester VI L–T–P: 4–0–0Credits:04
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Focus:

Intended Outcomes:
Define the basics of investment banking activities
Discuss the mechanics and financial analysis required to value, negotiate and successfully close
transactions.
Identify the activities and transactions in the realm of investment banking.
Describe the role of investment banking for primary market, raising funds and for restructuring
of business.

BBAE0408:MANAGEMENTOFCOMMERCIALBANK

Introduction: This course introduces the students to the commercial banking system in India. It
also gives a broad framework of retail banking and emerging trends in this field

Objectives: To enable the students gain insights into the emerging trends in the commercial
banking scenario both at national & international levels.

Module
No.

Content Teaching Hours

Introduction:

Retail Banking:

Emerging Trends:

Credits: 04 L–T–P : 4–0–0Semester VI
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Reference Books/ Text Books / Cases:

Banking Principles & Operations.
Legal Aspects of Banking Operations,
Retail Banking.
Banking Law and Practice.

Focus:

Intended Outcomes:
Understand about framework and functioning of commercial banks.
Discuss deep knowledge of retail banking and its products
Explain retail banking and how it is different from corporate banking
Understand the various emerging trends in banking at national & international level

BCCE0605: SUPPLYCHAINANALYTICS
Introduction:

Objective:

Module
No.

Content Teaching Hours

Basics of Supply ChainManagement

Overview of Supply Chain Models and
Modeling Systems:

Semester VI L–T–P : 4–0–0Credits: 04
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Concepts of Advanced Planning Systems

Implementing Advanced Planning Systems:
Application of

Supply Chain Models,

Reference Books/ Text Books / Cases:

Focus:

Intended Outcomes:
Understand the concept and importance of supply chain management at International Level
Understand various scenarios with sustainable concern using appropriate analytical tools.
Understand the sense of ethics to be applied to the global supply chain system.
Learn the Specific competencies along with IT solutions required for Global Logistics market.

BCCE0606: CORPORATE SOCIALRESPONSIBILITY&SUSTAINABILITY
Introduction: This course examines the role of corporate responsibility as a strategy to improve
products, profits, and brand equity.
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Objective: To examine the scope and complexity of corporate social responsibility (CSR) and to
analyze the complex issues confronting organizational leaders as they develop their CSR programs
thereby evaluating the level of commitment to CSR of various organizations and explain how it can
be a source of competitive advantage.

Module
No.

Content Teaching Hours

Introduction to CSR:

CSR Legislation in India & the world;

Identifying key stakeholders of CSR& their roles:

Reference Books/ Text Books / Cases:

Focus:

Intended Outcome:
Understand the concept of CSR.
Discuss the scope and legislatory measures of corporate social responsibility (CSR).
Understand the complex CSR issues before corporate managers and leaders.
Recognize the key stake holders of CSR and their role.

Semester VI L–T–P: 4–0–0Credits: 04
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BCCE0607: DATAVISUALIZATIONS
Introduction: Visualization is increasingly important in this era where the use of data is growing
in many different fields. Data visualization techniques allow people to use their perception to better
understand this data
Objective: The goal of this course is to introduce students to data visualization including both the
principles and techniques. Students will learn the value of visualization, specific techniques in
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information visualization and scientific visualization, and how understand how to best leverage
visualization methods

Module
No.

Content Teaching Hours

Introduction to data visualization

Creating visual representations I:

Creating visual representations II:

Visualization of volumetric data:

Reference Books/ Text Books / Cases:

Focus:

Intended Outcomes:
Understand the concept of data visualization to be used in various management fields.
Analyze Data related problems in ethical manner.
Understand all functional aspect of Data Visualization acceptable globally.
Enhance Core competencies in Data visualization by using IT based Global solutions

Semester VI L–T–P : 4–0–0Credits: 04
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BCCE0608: PREDICTIVEANALYTICS
Introduction:Predictive analytics aims to predict the probability of the occurrence of a future event
such as customer churn, loan defaults, and stock market fluctuations – leading to effective business
management.
Objective: To understand how to use predictive analytics tools to analyze real life business
problems. To demonstrate case based practical problems and interpret model outputs. To learn
regression, logistic regression, and forecasting using software tools such as MS Excel, SPSS, and SAS

Module
No.

Content Teaching Hours

Introduction to Predictive Analytics:

Reference Books/ Text Books / Cases:

Focus:

Intended Outcomes:
Understand the concept of predictive analytics and its significance.
Appreciate the application of predictive analytics.
Comprehend the various models of predictive analytics.
Realize the various financial forecasting models.

Semester VI L–T–P : 4–0–0Credits: 04
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BCCE0702: GLOBAL FINANCIALREPORTING STANDARDS

Introduction: This course provides students with detailed knowledge of the key international
financial reporting standards (IFRSs) and how they are interpreted and applied

Objective: Understand, explain and apply the IASB’s conceptual framework for financial
reporting, Understand the need and method of presentation of financial statements in accordance
with IFRS apply relevant financial reporting standards to key elements of financial reports

Module
No.

Content Teaching Hours

International Financial Reporting Standards

Accounting for Assets and Liabilities

Accounting for Assets and Liabilities:

Presentation of Financial Statements:

Semester VI L–T–P: 4–0–0Credits: 04
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Accounts of Groups:

Disclosure Standards:

Reference Books/ Text Books / Cases:

Focus:

Intended Outcomes: After completion of the course, student will be able to:
Show the accounting and disclosure requirement under GFRS.
Understand the IFRS framework in comparisonwith the Indian financial reporting requirements
(Indian GAAP) and explain the differences in Indian GAAP and IFRS.
Explain the approach to restate and interpret the financial statements as per IFRS.
Outline the financial statements in the light of global accounting framework and language.

BCCE0703: ADVANCEDFINANCIALMANAGEMENT
Introduction: The subject aims to explain the students in grasping the details as to how things
function at the financial part and how decisions are taken for the betterment of the same.

Objectives: Students would be able to develop advance understanding about financialmanagement
and the role it plays in the overall performance of a Business

Credits: 04 L–T–P :4–0–0Semester VI
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Module
No.

Content Teaching Hours

Project Finance:

Business Valuation:

Business Valuation:

Working Capital Management

Reference Books/ Text Books / Cases:

Focus:

Intended Outcomes:
Understand the project finance of financial management.
Explain the business valuation concept.
Define the working capital management.
Compare various Financial proposals and decision making.
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BCCE0704: STRATEGICDECISIONMAKING
Introduction: The subject aims to familiarize the students with the details as to how proper
strategies and proper decision making helps in enabling and improving results.

Objectives: Students would be able to develop a basic understanding about various strategies and
overall effect of decision making in various areas of management.

Module
No.

Content Teaching Hours

Introduction to Strategic decision making:

Internal Environmental Analysis:

External Environmental Analysis:

Corporate Level Strategies:

Business Level Strategy:
,

Strategy Implementation

Reference Books/ Text Books / Cases:

Business Policy and StrategicManagement
Strategic Management

Strategy Implementation: The Role of Structure and Process

Focus:

Intended Outcomes:
Understand the principles and practices of strategic decision making.
Appreciate the theories and strategy frameworks.
Comprehend the nature of strategic decision making by knowing the market.
Recognize how strategic strength and limitations effects on overall strategy proces

Credits: 04 L–T–P :4–0–0Semester VI
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BCCE0705: STRATEGIC COSTMANAGEMENT
Introduction: The course is designed to prepare students for careers as professional management
accountants.

Objective: To describe the basic conventions and doctrines of managerial and cost accounting and
other generally accepted principles which may be applied in the contemporary cost management
models.

Semester VI L–T–P: 4–0–0Credits: 4
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Module
No.

Content Teaching Hours

Introduction to Strategic Cost Management:

Modern Business Environment:

Management Control System:

Lean Manufacturing and Quality Control, Responsibility
center and Management Audit
Cost Management Techniques:

Reference Books/ Text Books / Cases:

Focus:

Intended Outcomes:
Understand cost drivers concept.
Classify the alternative cost accounting methods.
Illustrate cost and value principles.
Define the cost management strategies.
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BCCE0803: INTERNATIONALTAXATION
Introduction: This subject of International Taxation Paving the way for specialization in this key
concern area of businesses engaged in cross border transactions and tax administrations.

Objective: To develop an understanding of the concepts, principles and provisions relevant to
international taxation and acquire the ability to apply such knowledge to make computations and
address issues in practical case scenarios.

Module
No.

Content Teaching Hours

Transfer Pricing provisions under the Income tax Act,
1961:

Other Provisions relating to taxation of international
transactions and non resident taxation under the Income tax
Act, 1961:

Law and Procedures under the Black Money (Undisclosed
Foreign Income and Assets) and Imposition of Tax Act, 2015
An Overview :

Overview of Model Tax Conventions:

Tax treaties, Application and Interpretation :
, ,

,

Anti Avoidance Measures:

Taxation of E CommerceTransactions:

Reference Books/ Text Books / Cases:

Semester VI L–T–P: 4–0–0Credits: 04
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Focus:

Intended Outcomes:
Understand the arm's length price for an international transaction using the appropriate
method.
Explain the provisions of the Income tax Act, 1961.
Outline the taxation concepts in addressing relevant issues.
Interpret the features of, and need for, tax treaties.
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BCCE0804: CROSS CULTURALMANAGEMENT
Introduction: This course will help students in developing understanding of the concepts of cross
cultural management issues and increasing complexity in terms of international business.
Objective: To acquaint the students with the issues pertaining to international business and to
enable them to learn the various problems due to diversified culture and ethnicities.

Module
No.

Content Teaching Hours

Fundamentals of International Business

Cross cultural aspects of international business:

Cross cultural aspects of international business:

Cross cultural risks in International business:

Cross cultural strategies adopted in international business:

International Business Negotiations

Reference Books/ Text Books / Cases:

Focus:

Intended Outcomes:

Semester VI L–T–P : 4–0–0Credits: 04
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Discuss the International business process and its managerial implications.
Understand the importance of cross cultural aspects of International business.
Discuss the various cross cultural strategies adopted at international level.
Understand the various dimensions and approaches to cross cultural management.
Discuss the concept and significance of International Business Negotiations
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BCME0405: INTERNATIONALETHICALANDLEGAL ISSUES

Introduction: This course on international ethical and legal issues would help the students in
getting the understanding of the concepts related to ethical and legal framework

Objectives: To acquaint the students with the concepts related to ethics and legal issues
To enhance their skill to effectively manage ethical and legal issues in international perspective.

Module
No.

Content Teaching Hours

Introduction and basic concepts of Business ethics:

International Business Law:

Technology import contract

Reference Books/ Text Books / Cases:
Business Law: the Legal, Ethical, and International Environment

The Legal, Ethical & International Environment of Business – Industrial Laws &
Legislation

Study Guide with Critical Legal Thinking Cases: Business Law: The Legal, Ethical,
and International Environment

WTO text and cases’ Excel Books
Managing Intellectual Property

The Legal, Ethical, and International Environment of
Business, 4th Edition

Focus:

Intended Outcomes:
Understand the basic concepts of business ethics at international level.

Credits: 04 L–T–P : 4–0–0Semester VI
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Comprehending the international business law.
Escalate the usage of technology in ethics and law.
Developing aptitude to gauge a business firms practices on ethical grounds.

BCCE0805: INTERNATIONAL FINANC IALREPORTING
Introduction: This course provides students with detailed knowledge of the key international
financial reporting and how they are interpreted and applied

Objective: understand, explain and apply the IASB’s conceptual framework for financial
reporting, Understand the need and method of presentation of financial statements in accordance
with IFRS apply relevant financial reporting standards to key elements of financial reports

Module
No.

Content Teaching Hours

International Financial Reporting

IAS 16 for Property, plant and equipment:

Borrowing cost:

Indian AS 37, 39 and IFRS 13: f

Ind AS 1:

Semester VI L–T–P: 4–0–0Credits: 04



[Bachelor of Commerce (Hons.) Global Accounting in Association with CIMA]

Disclosure Standards:

Reference Books/ Text Books / Cases:

Focus:

Intended Outcomes:
Understand the accounting and disclosure requirement under GFRS.
Explain the IFRS framework in comparison with the Indian financial reporting requirements
(Indian GAAP) and explain the differences in Indian GAAP and IFRS.
Demonstrate the approach to restate and interpret the financial statements as per IFRS.
Show the financial statements in the light of global accounting framework and language.



[Bachelor of Commerce (Hons.) Global Accounting in Association with CIMA]

BCCC0807: COMMERCIALAPTITUDE VI
Introduction: This course has been designed keeping in mind the requirements of those students
who intend to pursue higher education in management and excel in other fields.

Objective: To help the students understand about the various competitive exams of management
and how to prepare for the same and provide them understanding on techniques. The purpose of
this course is to make them agile in solving these problems on basis of sound logics and to develop a
habit of doing this so they can achieve their target

Module
No.

Content Teaching Hours

Quantitative Aptitude:
Functions:

Quadratic Equation:

Reasoning Ability:
Logical Connectives:

Quantitative Aptitude:
Data Interpretation:

Reasoning Ability:
Critical Reasoning I:

Critical Reasoning II:

Reference Books/ Text Books / Cases:

Semester VI L–T–P : 0–0–4Credits: 02



[Bachelor of Commerce (Hons.) Global Accounting in Association with CIMA]

Focus:

Intended Outcomes:
Comprehend and deduce inferences related to problems.
Recognize their ability to solve complex business problems.
Realize the logical and visualizing ability.
Develop a better perspective to solve problems.



[Bachelor of Commerce – Honours (B.Com. – Hons.)]
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[Bachelor of Commerce – Honours (B.Com. – Hons.)]

First Semester

S.
No. Code Subject Cat L T P C

Contacts
Hrs/Wk

Total 20 27

Second Semester

S.
No. Code Subject Cat L T P C

Contacts
Hrs/Wk

Total 20 27



[Bachelor of Commerce – Honours (B.Com. – Hons.)]

Third Semester

S.
No. Code Subject Cat L T P C

Contacts
Hrs/Wk

Total 26 30

Fourth Semester

S.
No. Code Subject Cat L T P C

Contacts
Hrs/Wk

Total 26 30



[Bachelor of Commerce – Honours (B.Com. – Hons.)]

Fifth Semester

S.
No. Code Subject Cat L T P C

Contacts
Hrs/Wk

Total 27 30

Sixth Semester

S.
No. Code Subject Cat L T P C

Contacts
Hrs/Wk

Total 27 30



[Bachelor of Commerce – Honours (B.Com. – Hons.)]

ELECTIVES Fifth Semester

S.
No. Code Subject Cat L T P C

GROUP1: ACCOUNTINGANDFINANCE

GROUP2: BUSINESS ADMINISTRATIONANDLAW

GROUP3: APPLIEDBUSINESS ECONOMICS

GROUP4: BANKINGAND INSURANCE

GROUP5: INTERNATIONALBUSINESS



[Bachelor of Commerce – Honours (B.Com. – Hons.)]

ELECTIVES Sixth Semester

S.
No. Code Subject Cat L T P C

GROUP1: ACCOUNTINGANDFINANCE

GROUP2: BUSINESS ADMINISTRATIONANDLAW

GROUP3: APPLIEDBUSINESS ECONOMICS

GROUP4: BANKINGAND INSURANCE

GROUP5: INTERNATIONALBUSINESS



[Bachelor of Commerce – Honours (B.Com. – Hons.)]
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[Bachelor of Commerce – Honours (B.Com. – Hons.)]

BCMC0001: ESSENTIALSOFACCOUNTING

Introduction:This course is designed to help students to appreciate the importance of financial
accounting in the workplace and how to use it effectively

Objective:To enable the students with regard to the posting of transactions to the ledger and the
preparation of final accounts with adjustments

Module
No.

Content Teaching
Hours

Accounting:

Assumptions,
Accounting standard Overview

Recording
Accounting

Subsidiary Books

Bank Reconciliation Statement Meaning, Objective &
Significance.
Ledger

Trial Balance

Capital and Revenue:

Rectification of Errors

Preparation of Final Accounts:

Depreciation Accounting

Reference Books/ Text Books / Cases:

FOCUS:

Semester I L–T–P :3–1–0Credits: 04



[Bachelor of Commerce – Honours (B.Com. – Hons.)]

Intended Outcomes:After completion of the course, student will be able to:
Comprehend the principles of accounting and its importance in today’s business world.
Understand the main concepts and principles of Accounting.
Enhance the theoretical notions of accounting and its application to other areas of accounting
Prepare such documents as final accounts and ledger



[Bachelor of Commerce – Honours (B.Com. – Hons.)]

BCMC0002:MICROECONOMICS

Introduction:It places primary emphasis on the nature and functions of product markets, and
includes the study of factor markets and the role of government in the economy.

Objective:To give students a thorough understanding of the principles of economics and decisions
of individuals both consumers and producers within the larger economic system.

Module
No.

Content Teaching Hours

Introduction:

Consumer Theory
Utility Approach:

Indifference Curve Approach:

Demand and Supply:

Production Theory:

Cost Concept:

Economies and diseconomies of Scale

Market Structure and Factor Pricing
Perfect Competition:

Monopoly

Monopolistic Competition :
Oligopoly

Reference Books/ Text Books / Cases:

FOCUS:

Intended Outcomes:After completion of the course, student will be able to:

Semester I L–T–P :3–1–0Credits: 04



[Bachelor of Commerce – Honours (B.Com. – Hons.)]

BCMC0003: BUSINESS COMMUNICATION&COMMERCIALKNOWLEDGE

Introduction:The course is aimed at equipping the students with necessary techniques and skills
of communication to inform inspire and enlist their activity and willing cooperation in the
performance of their jobs.

Objective:To acquire skills in reading, writing, comprehension and communication, as also to use
electronic media for business communication.

Module
No.

Content Teaching Hours
(Approx.)

Introduction:

Oral Communication:

Written Communication:

Group Communication:

Business Correspondence:

Employment Communication:

E Communication:

Reference Books/ Text Books / Cases:

Credits: 04 L–T–P: 3–1–0Semester I



[Bachelor of Commerce – Honours (B.Com. – Hons.)]

FOCUS:

Intended Outcomes: After completion of the course, student will be able to:
Understand the concept, process and importance of communication.
Cultivate skills for communicate professionally and persuasively.
Gain knowledge of modern techniques of business communication.
Develop the skills related to effective presentations and interviews.



[Bachelor of Commerce – Honours (B.Com. – Hons.)]

BCMC1004: BUSINESSORGANISATION&MANAGEMENT

Introduction:This course on business organization and management would help the students in
getting an outlook of how business organizations function and managed.

Objective:To enable the students in terms of understanding the various concepts related to
business organizations and managerial aspects.

Module
No.

Content Teaching Hours

Business and Business System

Foundation of Indian Business

Business Enterprises

Entrepreneurial Process

Nature of Management

Semester I

Semester I L–T–P :3–1–0Credits: 04 Semester I



[Bachelor of Commerce – Honours (B.Com. – Hons.)]

The Process of Management:
Planning:

Organising:

Staffing:
Directing

Controlling

Reference Books/ Text Books / Cases:

FOCUS:

Intended Outcomes: After completion of the course, student will be able to:
Understand the importance of business organization and management approaches.
Learn the concepts and processes of business organization and management.
Gain knowledge of modern professional and business organization.
Compare and contrast different forms of business organization.



[Bachelor of Commerce – Honours (B.Com. – Hons.)]

BBAC0015: FUNDAMENTALOF COMPUTERSANDDATAHANDLING

Introduction:This would ensure that the students get real time insights into the fundamentals of
computers as business tools and how to handle data.

Objective:To make students acquainted with handling of the computers with regard to day to day
learning. Also, it would enhance their data related abilities.

Module
No.

Content Teaching Hours

Introduction:

Storage Devices
Hardware & Software:

Operating System:

Credits: 02 L–T–P :2–0–0Semester I



[Bachelor of Commerce – Honours (B.Com. – Hons.)]

Programming Languages

Virus andWorms:

Internet & Browsing:
Networks
Cloud Computing:

Reference Books/ Text Books / Cases:

FOCUS:

Intended Outcomes:After completion of the course, student will be able to:
Understand computers and related terms such as operating systems
Discuss computer related aspects such as hardware and software
Describe the origin, advancement and function of internet
Explain the concept of storage devices and Cloud computing

BBAC0801: PRACTICALONCOMPUTERAPPLICATIONS

Introduction:This subject titled, ‘Practical on Computer Applications’ would ensure that the
students get real time insights into the practical usages of computers and its various applications.

Objective:To make students acquainted with handling of the computers and its tools. Also, it
would enhance their learning of internet and email.

Credits: 02 L–T–P :0–0–4Semester I



[Bachelor of Commerce – Honours (B.Com. – Hons.)]

Module
No.

Content Teaching Hours

Getting started with MS Word:

MS PowerPoint:

Microsoft Excel:

MS Windows and Internet:

Basics of Networking & Communication

Reference Books/ Text Books / Cases:

FOCUS:



[Bachelor of Commerce – Honours (B.Com. – Hons.)]

Intended Outcomes:After completion of the course, student will be able to:



[Bachelor of Commerce – Honours (B.Com. – Hons.)]

BCMC0005: ADVANCEDACCOUNTING

Introduction:This course on advanced accounting would promote the accounting knowledge of
students to a higher level and make them solve related sums.

Objective:To enable the students with regard to understanding and solving various issues and
problems with regard to the advanced nature of accounting

Module
No.

Content Teaching Hours

Hire Purchase System

Branch accounts

Accounting of non trading Institutions

Advanced Issues in Partnership Accounts

Royalty Account:

Reference Books/ Text Books / Cases:

FOCUS:

Intended Outcomes:After completion of the course, student will be able to:
Understand application of accounting knowledge in special business activities
Prepare final accounts of non trading concerns/ organizations and Partnership
Comprehend advanced issues in partnership accounts

Credits: 04 L–T–P :3–1–0Semester II



[Bachelor of Commerce – Honours (B.Com. – Hons.)]

Develop the skills of recording of transactions relating to hire purchase system, royalty and
Branches.

BCMC0006:MACROECONOMICS

Introduction: The purpose of Macroeconomics is to give students a thorough understanding of
the principles of economics that apply to the economic system as a whole.

Objective:To enable the students with regard to gaining insights into the various concepts related
to macro economics and how they impact businesses and organizations

Module
No.

Content Teaching Hours

Introduction to Macro Economics

Measure of Economic Performance:

National Income

Money Supply and Inflation:

Inflation:

Aggregate Price Level

Business Cycle

Macroeconomic Aggregates

Credits: 04 L–T–P: 3–1–0Semester II



[Bachelor of Commerce – Honours (B.Com. – Hons.)]

Reference Books/ Text Books / Cases:

FOCUS:

Intended Outcomes:After completion of the course, student will be able to:
Comprehend the level of national income leading to economic growth,
Establish interrelationship among supply of money, inflation and price levels
Understand the various measures of economic performance
Interpret business cycle and macroeconomic indicator

BMAS0251: COMMERCIAL STATISTICS

Introduction:The course will enable the students in terms of understanding the statistical aspects
related to commercial landscape thereby enhancing their skills in this regard.

Objective:To make the students understand the concept of statistics, index numbers and
mathematics of finance

Module
No.

Content Teaching Hours

Data Collection & Representation:

Mathematics of Finance

Statistical Average

Moments:

Correlation & Regression

Credits: 04 L–T–P :3–1–0Semester II



[Bachelor of Commerce – Honours (B.Com. – Hons.)]

Index Number:

Reference Books/ Text Books / Cases:

FOCUS:

Intended Outcomes:After completion of the course, student will be able to:
Understand the basic concepts of commercial statistics
Interpret and solve real life business problem using the concepts of statistics
Solve the problems of measures of central tendency & dispersion, regression, correlation etc

BALO0103: PATENTANDCOPYRIGHT LAW

Introduction:This course on patent and copyright law would help the students in getting an
outlook of Intellectual property laws and its importance

Objective:To enable the students in terms of understanding the various concepts related to
Patents and copyrights and general Intellectual property rights aspects.

Module
No.

Content Teaching Hours

Semester II L–T–P :3–1–0Credits: 04



[Bachelor of Commerce – Honours (B.Com. – Hons.)]

Reference Books/ Text Books / Cases:

FOCUS:

Intended Outcomes:After completion of the course, student will be able to:
Understand that without patent and copyright protection in the start up phase, there would
have been many copiers and the company and the individual in the long run cannot survive.
Recognise the way of filing patent and copyright laws
Understand the basic concepts of Intellectual property laws
Learn modern strategies of the companies related to copyrights and patents

BALO0105:MERCANTILE LAW



[Bachelor of Commerce – Honours (B.Com. – Hons.)]

Introduction:This subject intends to acquaint the students with the basics of the mercantile law
which characterize the business scenario in our country

Objective:To enable the students to grasp the details as to how things function with regard to the
various contracts and acts which are essential for running a business.

Module
No.

Content Teaching Hours

Indian Contract Act – 1872:

The Sale of Goods Act – 1930:

The Sale of Goods Act – 1930 ( Continued) :

Indian Partnership Act:

Reference Books/ Text Books / Cases:

FOCUS:

Intended Outcomes:After completion of the course, student will be able to:
Understand the significance of principles of mercantile law and its application in Industry.
Infer knowledge as to how such legislations regulate a business set up
Understand the basics of the sales of goods Act, partnership Act and Law of Contract.
Explore various legal remedies available under the Acts.

Semester II L–T–P :3–1–0Credits: 04



[Bachelor of Commerce – Honours (B.Com. – Hons.)]



[Bachelor of Commerce – Honours (B.Com. – Hons.)]

FOCUS:

Intended Outcomes:After completion of the course, student will be able to:
Understand the basic concepts related to environment and eco system.
Study the role of human being in sustainable development practices
Explore various legal measures available for protection of environment under various laws.

BCMC0800: PRACTICALONCOMPUTERAPPLICATION INACCOUNTING

Introduction:This practical course will bridge the gaps which exist between traditional
manual accounting and modern computerized accounting

Objective:To enable the students to take decisions as per the current business scenario and
contemporary requirements.

Module
No.

Content Teaching Hours

MS Excel in Accounting:

Setting up Books of Accounts in Tally

Features &Configuration :

Credits: 02 L–T–P :0–0–4Semester II



[Bachelor of Commerce – Honours (B.Com. – Hons.)]

Voucher Entry and Reporting:

Reference Books/ Text Books / Cases:

FOCUS:

Intended Outcomes:After completion of the course, student will be able to:
Understanding the functions of MS Excel for doing various accounting activities.
Understanding of preparing accounting reports, with the help of accounting software.
Understanding the creation of the company and preparing ledger through tally.
Understand the use of the software Tally in computerization of accounting systems.

BCMC0007: CORPORATEACCOUNTING – I

Introduction:This course in Corporate Accounting deals with topics like; Issue and Redemption of
Shares and Debentures, Capital Reduction, Company Final Accounts etc.

Objectives:To make students well versed with Corporate Accounting practices and their
implications on business

Module
No.

Content Teaching Hours

Credits: 04 L–T–P :3–1–0Semester III



[Bachelor of Commerce – Honours (B.Com. – Hons.)]

Accounting Standards:

Accounting for Share Capital:

Debentures:

Redemption of Preference Shares:

Profit or Loss Prior to Incorporation:

Underwriting of Shares and Debentures.
Internal Reconstruction or Capital Reduction:

Company Final Accounts:

Reference Books/ Text Books / Cases:

FOCUS:

Intended Outcomes:After completion of the course, student will be able to:
Interpret and handle the books of accounts for businesses in real life.
Comprehend the principles of accounting and its importance in today’s corporate world.
Understand the main concepts and principles of Accounting as applicable to companies in
national and international context.
Enhance the theoretical notions of accounting and its application to other areas of accounting



[Bachelor of Commerce – Honours (B.Com. – Hons.)]

BCMC1008: TAXATIONLAWS&PRACTICES – I

Introduction:This course in taxation laws and practices I is designed to help students to
appreciate the importance of direct tax (Income Tax) in India.

Objectives:To enable the students with regard to giving insight into the various heads of income
along with computation of Tax liability of an individual

Module
No.

Content Teaching Hours

Basic Concepts:

Income from house property:

Income from Salaries:

Profits and Gains from business or profession:

,

Income from Capital Gains:

Income from other Sources:

Deductions from Gross Total Income:

Computation of Total Taxable Income and Tax liability of
Individuals

Reference Books/ Text Books / Cases:

FOCUS:
Intended Outcomes: After completion of the course, student will be able to:

Acquire basic knowledge about taxation laws and practices.

Credits: 04 L–T–P :3–1–0Semester III



[Bachelor of Commerce – Honours (B.Com. – Hons.)]

Learn principles and provisions in Income Tax Act, 1961.
Understand the classification of income under various head
Determine taxable income under different heads and tax on taxable income.



[Bachelor of Commerce – Honours (B.Com. – Hons.)]

BBAC0009: FUNDAMENTALSOFBANKING& INSURANCE

Introduction:The subject covers the fundamentals of banking as well as insurance as applicable
on individuals and organizations within the larger economic system.

Objective:To enable the students in getting an outlook of how banking & insurance businesses
work on day to day basis and how things are done in a professional business set up.

Module
No.

Content Teaching Hours

Banking and Deposit Accounts:

Customer Accounts:

Credit Styles & Secured
Advances:

Introduction of Insurance:

Classification & organization of Insurance:

Reference Books/ Text Books / Cases:

Intended Outcomes:After completion of the course, student will be able to:
Understand about banking & insurance & its importance in today’s business world.
Discuss the main concepts and principles of banking & insurance.
Relate their learning to solve the issues faced by banking & insurance.
Classify the various types of insurance policies.

Semester III L–T–P :4–0–0Credits: 04



[Bachelor of Commerce – Honours (B.Com. – Hons.)]

BBAC1012:HUMANRESOURCEMANAGEMENT

Introduction: This course in human resource management will give insights to the students so as
to make them understand the concept underlying this subject. It will be helpful for them to develop
a broad view of the subject.

Objectives:To acquaint the students with the basic concepts which characterize the field of
human resource management. The course will help them in understanding how a company arrives
at the best possible fit for its employees vis à vis the tasks given to them.

Module
No.

Content Teaching Hours

Introduction:

Acquiring & Training Human Resource:

Developing & Managing Human Resource:

Reference Books/ Text Books / Cases:

Credits: 04 L–T–P :4–0–0Semester III



[Bachelor of Commerce – Honours (B.Com. – Hons.)]

FOCUS:
Intended Outcomes:After completion of the course, student will be able to:



[Bachelor of Commerce – Honours (B.Com. – Hons.)]

BELO1010: BUSINESS ETHICS&VALUES

Introduction:This course in Business Ethics and Values brings to the fore the significance of
having these two as principles of business for any firm which intends to survive in the long run

Objective:It would enable students to understand such concepts as needed in today's times to
infuse a sense of trust in the minds of consumers.

Module
No.

Content Teaching Hours

Introduction:

Corporate Governance:

.
Corporate Social Responsibility:

Contemporary Ethical Issues and Benchmarking:

Reference Books/ Text Books / Cases:

Credits: 04 L–T–P : 4–0–0Semester III



[Bachelor of Commerce – Honours (B.Com. – Hons.)]

Intended Outcomes: After completion of the course, student will be able to:
Understand the significance of value inputs thereby applying values in their lives.
Learn the concept and principles of corporate governance
Comprehend CSR and how it impacts today’s businesses
Outline the contemporary issues related to the fields of ethics and values.
Relate contemporary ethical issues and benchmarking.



[Bachelor of Commerce – Honours (B.Com. – Hons.)]

BELO0011: REMEDIAL ENGLISH
Introduction:The course will include intensive reading, writing, and some listening practices
thereby helping the students in improving their English.

Objective:The course will include intensive reading, writing, and listening practices. Special
emphasis will be given on finding out the most frequent mistakes committed by students. The effort
is to enable them to overcome these mistakes. In writing section, the focus will be on making
correct sentences, guided writing, guessing word meaning in context. In reading and listening
sections, the focus will be on understanding long sentences, studying the complex sentence
structures and understanding main idea. The objective of the course is to help students attain a
basic proficiency in reading and writing skills.

Module
No. Content Teaching

Hours
STRUCTURE

A.1. Tense and Voice:

A.2. Reading Comprehension
i. Analyzing a Text:

ii. Analyzing Unseen Passages:

15

B.1 Parts of Speech:

B.2. Reading Comprehension
i. Analyzing a Text

ii. Analyzing Unseen Passages

15

C.1. Narration:

C.2. Reading Comprehension:
i. Reading an Essay:

15

Credits: 04 L–T–P: 4–0–0Semester: III



[Bachelor of Commerce – Honours (B.Com. – Hons.)]

ii. Analyzing Unseen Passages:

C. 3.THEME BASEDWRITING

Text Books:

Intermediate English Grammar.
Complete Course in English.

References:

FOCUS:
Intended Outcomes:After completion of the course, student will be able to:

Comprehend a text and answer the questions based on it clearly.
Express their ideas in writing according to time and tense.
Enrich their vocabulary in terms of contextual and situational conversation.
Enhance their listening skills through the video of the text



[Bachelor of Commerce – Honours (B.Com. – Hons.)]

BCMC0009: QUALITATIVEASPECTSOFBUSINESS ECONOMICS

Introduction: This course would give insights into the Qualitative aspects of economics which any
student needs to have while studying a course in management.

Objective:Make the students aware of the economic concepts and practices thereby enabling them
to understand the basic theories and concepts.

Module
No.

Content Teaching Hours

Consumer and Producer Theory:

Markets and Market Failure:

Theory of Factor Pricing

Entry and Exist: Barriers to entry in business

Reference Books/ Text Books / Cases:

Credits: 04 L–T–P :4–0–0Semester III



[Bachelor of Commerce – Honours (B.Com. – Hons.)]

FOCUS:

Intended Outcomes:After completion of the course, student will be able to:
Understand the qualitative aspects of business economics.
Learn the emerging trends taking place in business economics.
Grasp the theories of factor pricing.
Acquire knowledge about Intellectual capital.



[Bachelor of Commerce – Honours (B.Com. – Hons.)]

BCMC0801: COMMUNICATIONTECHNIQUESANDPRESENTATION SKILL

Introduction:The course in communication techniques and presentation skills intends to acquaint
the students with the basics of communication and various techniques associated with it.

Objective:To familiarize the students with the fundamentals of communication techniques and
effective presentations for professional purposes with the aid of modern technology.

Module
No.

Content Teaching Hours

Communication:

Digital Communication:

Professional skills & Basic Etiquettes in Business
Communication :
Business Letters:

Types of Business Letters:

Official Communication:

Business Reports:

Presentation Skills & interview:

Effective Presentation

Interview Skills :

Writing Resume,
Reference Books/ Text Books / Cases:

Semester III L–T–P :0–0–4Credits: 02



[Bachelor of Commerce – Honours (B.Com. – Hons.)]

FOCUS:

Intended Outcomes:After completion of the course, student will be able to:
Understand the various concepts, importance of communication and 7 Cs of effective
communication.
Understand the digital communication techniques and their usage in professional set ups.
Comprehend contemporary business scenarios and handle the issues related to public
speaking.
Develop the skills related to effective presentations and interviews.



[Bachelor of Commerce – Honours (B.Com. – Hons.)]

BCMC0010: CORPORATEACCOUNTING – II

Introduction:This course in Corporate Accounting deals with topics such as; External
Reconstruction, Valuation of Shares and Goodwill, Liquidation Accounts etc. It is intended to
develop among students an understanding of accounting practices and procedures being in use in
real life.

Objectives:

Module
No.

Content Teaching Hours

Accounts of Holding Companies:

Valuation of Shares:

Valuation of Goodwill:

Banking Companies:

Liquidation:

Reference Books/ Text Books / Cases:

Credits: 04 L–T–P :3–1–0Semester IV



[Bachelor of Commerce – Honours (B.Com. – Hons.)]

FOCUS:

Intended Outcomes:After completion of the course, student will be able to:
Relate and handle the books of accounts for businesses in real life.
Comprehend the principles of accounting and its importance in today’s corporate world.
Understand the main concepts and principles of Accounting as applicable to companies in
national and international context.
Enhance the theoretical notions of accounting and its application to other areas of accounting



[Bachelor of Commerce – Honours (B.Com. – Hons.)]

BCMC0011: TAXATIONLAWS&PRACTICES – II

Introduction:This course is designed to help students to appropriate the importance of Indirect
taxes in India.

Objectives:To provide students with a working knowledge of principles and provisions regarding
computation of tax liability pertaining to these laws.

Module
No.

Content Teaching Hours

Income Tax:

Introduction to GST:

Constitutional Amendments Constitution and
Functions. Structure of GST(CGST, SGST/ UTGST and IGST)
Registration: Persons liable for registration under the GST
Levy and Collection of GST:

Intra state
Law of Place of Supply

Input Tax Credit:

Basic concepts of E Way bill

Procedures:

Customs Laws:
Valuation of Custom Duty

Reference Books/ Text Books / Cases:

FOCUS:

Intended Outcomes: After completion of the course, student will be able to:
Familiarized with tax laws and procedures relating to Indirect Taxes.

Credits: 04 L–T–P :3–1–0Semester IV



[Bachelor of Commerce – Honours (B.Com. – Hons.)]

Acquire basic knowledge about application of principles and provisions of GST
Understand related to Customs Laws.
Extend the various provisions related to income tax



[Bachelor of Commerce – Honours (B.Com. – Hons.)]

BBAC0011: FINANCIALMANAGEMENT

Introduction:The subject aims to acquaint the students in grasping the details as to how things
function at the financial part and how decisions are taken for the betterment of the same.

Objectives:Students would be able to develop a basic understanding about financial management
and the role it plays in the overall performance of a Business

Module
No.

Content Teaching Hours

Introduction:

Cost of Capital and Financing Decision

Capital Structure

Capital Budgeting:

Dividend Decisions:

Working Capital Decisions

Reference Books/ Text Books / Cases:

FOCUS:

Credits: 04 L–T–P :3–1–0Semester IV



[Bachelor of Commerce – Honours (B.Com. – Hons.)]

Intended Outcomes:After completion of the course, student will be able to:
Understand the principles and practices of financial management
Enrich financial decision making in business investments
Establish the composition of different securities in the total capital structure.
Interpret basics of cost of capital and investment and dividend decisions.



[Bachelor of Commerce – Honours (B.Com. – Hons.)]

BCMC0012: FUNCTIONAL ASPECT OF INTERNATIONAL BUSINESS

Introduction:This subject intends to acquaint the students with the basics of the mercantile law
which characterize the business scenario in our country

Objective:To enable the students to grasp the details as to how things function with regard to the
various contracts and acts which are essential for running a business.

Module
No. Content

Teaching
Hours

Introduction to International Business:

Culture and International Business:

Ethics in International Business:

Global Sourcing and Indian Industries structure:

Regional integration:

Global trade institutions:

International Financial Management:

International Accounting Practices:

International Marketing:

International Strategic Management:

Semester IV L–T–P :4–0–0Credits: 04
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International Human Resource Management

Finance and International Trade:

Reference Books/ Text Books / Cases:

Daniel, J., & Lee, H. International Business Environment. 11th Edition. New Delhi: Pearson
Education.
Onkvisit, S., & Shaw, J. International Marketing. 3rd Edition. New Delhi: Pearson Education.
Derskey, H. International Management. 4th Edition. New Delhi: Prentice Hall of India.
Aswattapa, K. International Business. 3rd Edition. New Delhi: Tata McGraw Hill
Kavita Singh, Organization Change &Development:, Excel Books
Singh, B.D. Managing Conflicts and Negotiation. New Delhi: Excel book Publication
Varshney& Bhattacharya. 18th Edition. International Marketing. S Chand Publications
Export Management by Khurana P.K., Galgotia Publications, New Delhi
Lasserre, P., Global Strategic Management, Palgrave MacMillan, Hampshire
Fernando, A.C. Corporate Governance: Principles Policies & Practices, Pearson Education.

FOCUS:

Intended Outcomes:After completion of the course, student will be able to:

Summarize of global perspective regarding the business.
Listing the dimensions of international marketers’ strategies, Culture and international
business and poleis.
Understanding the ethics, diplomacy, and with emotional sensitivity in international business
environments.
Evaluate the international marketing, international strategic management, and international
trade.



[Bachelor of Commerce – Honours (B.Com. – Hons.)]

BALO1108: CONSUMERPROTECTION LAWS

Introduction:The subject aims to acquaint the students in grasping the details as to consumer
protection law and right of consumer for the betterment of the same.

Objectives:Students would be able to develop a basic understanding about Consumer protection
and law in relation of their protection.

Module
No.

Content Teaching Hours

Introduction:

Legislative Framework:
;

Consumer Protection Act,

Case Studies of Consumer Protection:

Emerging Issues In Consumer Protection And Law:

Credits: 04 L–T–P :4–0–0Semester IV
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,

Reference Books/ Text Books / Cases:

FOCUS:

Intended Outcomes:After completion of the course, student will be able to:



[Bachelor of Commerce – Honours (B.Com. – Hons.)]

BALO0104: CORPORATELAWS

Introduction:This course has been designed to make students understand the various concepts
related to it and how its sound knowledge helps a firm to perform in a smooth way.

Objectives:To enable the students to become aware of the role which corporate law plays in the
day to day conduct of any business organization

Module
No.

Content Teaching Hours

Introduction:

Core Aspects:

Directors:

Management: Ultra vires

Meaning

Reference Books/ Text Books / Cases:

FOCUS:

Intended Outcomes:After completion of the course, student will be able to:
Understand the fundamentals about the formation and types of companies.
Recognise the role of corporate law in the affairs of a business firm.
Learn the existing corporate laws to prevent any sort of mismanagement in the company
Understand the various reasons for issuing of shares and capital market

Credits: 04 L–T–P :4–0–0Semester IV
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[Bachelor of Commerce – Honours (B.Com. – Hons.)]

BCMC0013: RESEARCHMETHODOLOGYFORBUSINESS

Introduction:This course in business research has been designed keeping in mind the significance
of it in management studies and how it can be used in business scenarios.

Objective:To enable the students to gain insights into how research is carried out in business and
how they can benefit from it.

Module
No.

Content Teaching Hours

Introduction of Research Methodology:

Nature and Scope of Business Research

The Research process

Sampling:

Data collection and Questionnaire Design

Measurement and Scales

Analysis of Data

Report Writing & Interpretation:

Reference Books/ Text Books / Cases:

Credits: 04 L–T–P :4–0–0Semester IV
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FOCUS:

Intended Outcomes:After completion of the course, student will be able to:
Understand the meaning and importance of research.
Familiarize themselves with various kinds of research.
Analyze and Apply research in Business.
Creating research reports for varied business uses.
.



[Bachelor of Commerce – Honours (B.Com. – Hons.)]

BCMC0802: VIRTUALTRADING IN STOCKMARKET

Introduction:This course of virtual trading in stock market takes the learning of the previous
semesters forward for the students. The ability of the students to go ahead with regard to
developing a perspective towards happenings around them forms the core of this course.

Objective:To make the students prepared with the basic skills to operate in stock market and how
the investing takes place. This also enables the students to take up investment in stock markets
independently.

Module
No.

Content Teaching Hours

Investing Fundamentals:

Indian Securities Market:

Stock exchanges in India:

Newspaper Reading and Analysis :

Stock Analysis and Valuation:

Trading:

Understanding Derivatives:

Investing in Mutual funds:

Virtual trading practice

Credits: 02 L–T–P :0–0–4Semester IV
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Reference Books/ Text Books / Cases:

FOCUS:

Intended Outcomes:After completion of the course, student will be able to:

Understand the terminology related to the stock market investment
Analyze the different news and charts for the investing purpose
Comprehend a better understanding towards various portfolio
Enhance understanding regarding stock market investment opportunities.
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BCMC0014: ACCOUNTING FORMANAGEMENT

Introduction:This course is for impart basic knowledge to the students with the fundamentals
principles of financial, cost and management accounting

Objective:This course provides the students an understanding of the application of accounting
techniques for management. and enable the students to take decisions using management
accounting tools.

Module
No.

Content Teaching Hours

Introduction

Budgetary Control

Ratio Analysis

Marginal Costing

Financial Statement

Cash Flow Statement

Fund flow Statement

Reference Books/ Text Books / Cases:

Semester V L–T–P :3–1–0Credits: 04
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FOCUS:

Intended Outcomes: After completion of the course, student will be able to:
Comprehend accounting process and fundamental accounting principles which develop
financial statements
Make sense of financial statements of a company in terms of their analysis and interpretation
Compare and contrast financial performance of different companies.
Combine financial analysis with other information to assess the financial performance and
position of a company
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[Bachelor of Commerce – Honours (B.Com. – Hons.)]

BCMC0015: COSTACCOUNTING

Introduction:In developing economy like ours, the importance of cost accounting has been
acknowledged by all when optimum utilization of resources is the need of the day.

Objectives:To enable the students to gain insights into the various concepts related to cost
accounting and the terms which characterize the phenomenon of costing

Module
No. Content Teaching

Hours
Introduction:

Cost concepts, terms and classification of costs

Single or output costing

Contract Costing

Operating costing/service costing:

Process Costing:

Inter process profit

Accounting Systems

Reference Books/ Text Books / Cases:

FOCUS:
Intended Outcomes:After completion of the course, student will be able to:

Understand the basic cost concepts, element of cost & preparation of cost sheets.
Outline the principles and techniques used in recording, analyzing and reporting costs
Develop applicable cost concepts in making short term decisions.
Interpret the application of spreadsheets in cost accounting.

Credits: 04 L–T–P: 3–1–0Semester V
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BBAE1302:MANAGEMENTOF FINANCIAL INSTITUTIONS& SERVICES

Introduction:The course involves the emphasis on banking, insurance, and key financial services
so that scholar gets an exposure to various dynamics of financial system

Objectives:To enable the students to explore Indian financial system and be comfortable in
understanding its implications on economic growth

Module
No. Content Teaching

Hours
Introduction of Financial System

Financial institutions

Financial Services

Reference Books/ Text Books / Cases:

Credits: 04 L–T–P: 3–1–0Semester V
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FOCUS:

Intended Outcomes: After completion of the course, student will be able to:
Understanding the various financial institutions and their functions
Observe the various features related to insurance and how to use it
Translate the main concepts of financial services into practical.
Predict the basis upon which they can develop into a financial practitioner

BCME0101: PUBLIC FINANCE

Introduction:Public finance is the study of finance related to government entities. It deals with
income and expenditure of government entity at any level be it central, state or local. Public
finance as a field of study revolves around the role of government income and expenditure in the
economy.

Objectives: To provide students a broad understanding of the current theories and practices in
Public Financial Administration and Sensitizing the students to identify contemporary issues in
Public Financial Administration in India context.

Module
No.

Content Teaching Hours

Introduction to Public Finance :

Public Expenditure

Semester V L–T–P :3–1–0Credits: 04
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Public Revenue:

Public Debt:

Reference Books/ Text Books / Cases:

FOCUS:

Intended Outcomes: After completion of the course, student will be able to:
Understand main concepts of public finance
Relate public expenditure & revenue and its effect on the economy.
Explain recent taxation reforms in India i.e. GST.
Comprehend the role of state and central government bodies in fiscal management.
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BCME0102:MICROFINANCE

Introduction:Microfinance has emerged as an independent branch of study, an industry, a
development strategy and a revolution recently. Microfinance institutions, such as financial
cooperatives, financial non governmental organizations and rural banks among others, can
provide poor people with small amounts of credit at reasonable interest rates. This course is aimed
at evolving clear understanding of role of Microfinance in addressing the problem of poverty and
income generating activities to the poor people

Objective:To provide a thorough knowledge of the concept of microfinance and how microfinance
institutions work, including the operational aspects of an SHG / MF.  The objective of this course is 
to equip the students of with the skills required to manage microfinance.

Module
No.

Content Teaching Hours

Semester V L–T–P :3–1–0Credits: 04
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Microfinance

Models of Microfinance

Development of Microfinance Products

Microfinance Risk Scenario –

Sustainable Development Issues

Reference Books/ Text Books / Cases:

FOCUS:

Intended Outcomes:After completion of the course, student will be able to:
Acquire basic awareness of Microfinance and its various dimensions.
Outline the SHGs and Governmental support provided to Microfinance.
Understanding techniques and skills needed to be a microfinance practitioner.
Understand the State of microfinance in Indian economy



[Bachelor of Commerce – Honours (B.Com. – Hons.)]

BBAE0301: INTERNATIONAL FINANCIALMANAGEMENT

Introduction:This subject enables the students to develop awareness about international
financial management and related practices as found



[Bachelor of Commerce – Honours (B.Com. – Hons.)]

Objectives:To enable the students to gain insights into the role of the various global institutions,
their structures as well as international trade in India.

Module
No.

Content Teaching Hours

Introduction

International Monetary System

International Financial Flows

Foreign Exchange Market

Exchange Rate Determination

Exchange Rate Risk

International Working Capital Management

International Financial Market

Financing of Foreign Trade

Reference Books/ Text Books / Cases:

FOCUS:

Intended Outcomes: After completion of the course, student will be able to:
Understand the various aspects of international financial management
Learn about the various international economic groups
Discuss about the numerous international institutions
Identify the changing scenario of the international economic environment

Semester V L–T–P :3–1–0Credits: 04
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BCME0201: ENTERPRENEURSHIPANDSMALLBUSINESSMANAGEMENT

Introduction: This subject exposes students to the objectives, challenges, and requirements for
effectively managing small business and entrepreneurship traits.

Objective: To enable the students to take key decisions required of the entrepreneur/manager, the
driving forces of the small/family business

Module
No. Content Teaching

Hours
Introduction to Entrepreneur & Entrepreneurship:

Entrepreneurial development and Government

Managing Small Business and Creating New Ventures:

Reference Books/ Text Books / Cases:

FOCUS:

Intended Outcomes:After completion of the course, student will be able to:
Understand the underlying principles of entrepreneurship and nuances of business.

Credits: 04 L–T–P: 4–0–0Semester V
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Develop the tactics for upholding the businesses market position.
Formulate a business plan as an entrepreneur.
Recognize the challenges and devise strategies to cope up with the current business scenario.



[Bachelor of Commerce – Honours (B.Com. – Hons.)]

BBAE0106: INTERNATIONALHUMANRESOURCEMANAGEMENT

Introduction: by
experiencing, verbalizing, and writing thoughtfully about different cultures and human resource
issues.

Objectives:To enable students with regard to gaining insights into how international human
resource management has played a crucial role in the overall scheme of things for an organization

Module
No.

Content Teaching Hours

Introduction:

Recruitment, Selection and staffing in International context:

Performance Management:

Training and development in international context:

International Compensation:
.

Reference Books/ Text Books / Cases:

Case Study:

FOCUS:

Intended Outcomes: After completion of the course, student will be able to:

Credits: 04 L–T–P :4–0–0Semester V
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[Bachelor of Commerce – Honours (B.Com. – Hons.)]

BCME0202: PRINCIPLESOFBUSINESSMANAGEMENT

Introduction:This course covers a variety of management concepts based on traditionally
accepted management theory and represent practical tools that managers commonly use to meet
organizational challenges and objectives

Objective:To provide a basis of understanding to the students with reference to working of
business organization through the various principles & concepts of business management

Module
No.

Content Teaching Hours

Introduction:

Evolution of Management thought:

Overview of Planning:
Decision making

Control
Organising:

Directing:

Strategic Management:

Recent Trends in Management:

Reference Books/ Text Books / Cases:

Semester V L–T–P :4–0–0Credits: 04
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FOCUS:

Intended Outcomes: After completion of the course, student will be able to:
Understand the basic principles of management.
Discuss the various management processes, functions and principles.
Identify the behavioral processes in the organization.
Understand the new developments in the field of business management.



[Bachelor of Commerce – Honours (B.Com. – Hons.)]

BBAE0102: INDUSTRIAL RELATIONS

Introduction:This course serves as an introduction into the field of industrial relations. Students
will learn about the history of the field and an introduction to labour unions.

Objectives:To enable the students with regard to various models of dispute resolution, labour
management cooperation, dispute settlement machineries and other Industrial relation issues

Module
No.

Content Teaching Hours

Introduction to Industrial Relations:

Approaches to Industrial relation:

Trade Unionism

Industrial Disputes

Methods of prevention of Industrial Disputes:

Industrial Dispute Settlement Machinery

Workers' Participation in Management:

International Labor Organization:

Reference Books/ Text Books / Cases:

Credits: 04 L–T–P :4–0–0Semester V
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CASE:

FOCUS:

Intended Outcomes: After completion of the course, student will be able to:
Understand the history and models of the Industrial Relations system.
Discuss genesis of industrial conflicts and disputes.
Describing the functioning of various Industrial conflict settlement machineries.
Discussion on latest issues and challenges in labor laws and welfare facilities of employees in

corporate sector.
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BCME0301: BUSINESS&ECONOMIC ENVIRONMENT

Introduction:This subject of Business and Economic Environmentfeatures sections on conceptual
overview of Economic and Business Environment, different environmental components, policies
governing business and economic environment.

Objective:To enable the students to understand the changing dynamics of the diverse national
and international business and economic environment

Module
No.

Content Teaching Hours

Dynamics of Business and its Environment:
Concept of business environment

Economic Environment:

Politico legal environment:

Technological and socio cultural environment:

Global Trends in Business and Management

Economic environment

New Economic Policy:

Semester V L–T–P :4–0–0Credits: 04
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Reference Books/ Text Books / Cases:

FOCUS:

Intended Outcomes: After completion of the course, student will be able to:
Outline the various dimension of economic environment and its impact on business practices
Understand the significance of different forms of regional economic integration and appreciate
the role played by various economic organizations such as the WTO, GATT.
Familiarize themselves with global economic trends, their impact on the evolution and growth
of international business and to appreciate the changing dynamics of the diverse international
business environment.
Grasp the concept and form of foreign direct investment, and to create awareness about
emerging issues in international business
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BCME0302:MERGERSANDACQUISITIONS

Introduction:This subject of Merger & Acquisitions features section of concepts, legal aspect of
Merger & Acquisitions, general awareness and related aspects

Objective:Develop understanding of the economic activity of Merger & Acquisitions taking place
in the Indian economy.

Module
No.

Content Teaching Hours

Mergers and Acquisitions:

Takeover:

Reference Books/ Text Books / Cases:

Semester VI L–T–P :4–0–0Credits: 04
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FOCUS:

Intended Outcomes: After completion of the course, student will be able to:
Develop an understanding of the economic activity of M & A taking place in the Indian
economy.
Explore the merger and acquisition process in the capital market.
Illustrate the leading methods used in the valuation of a firm for merger analysis.
Familiarize with the techniques of corporate restructuring



[Bachelor of Commerce – Honours (B.Com. – Hons.)]

BCME0303: INDUSTRIAL ECONOMICS

Introduction:This course envisages expanding the knowledge of students in modern economics
and certain applied aspects of theoretical analysis. This course provides an introduction into the
fundamental concepts, nature and scope of industrial economics, followed by market analysis.

Objectives: The objective of this paper is to impart knowledge to the students on the basic issues
such as productivity, efficiency, capacity utilization and debates involved in industrial
development; and to give thorough knowledge about the economics of industry.

Module
No.

Content Teaching Hours

Introduction

Theory of Firm:

Cost and Investment Decisions

Investment Decision

Industrial Organization:

Reference Books/ Text Books / Cases:

Credits: 04 L–T–P :4–0–0Semester V
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FOCUS:

Intended Outcomes: After completion of the course, student will be able to:
Interpret about theoretical concepts and issues related to firms
Demonstrate about cost and investment decisions
Estimate about the concept and determinants of market structure and theories of location
Explain industrial development in India and they would be able to identify the problems and
capable to decide the application for future development



[Bachelor of Commerce – Honours (B.Com. – Hons.)]

BCME0304: INDIANECONOMICS

Introduction:This subject is designed to familiarize the students with the understanding with
regard to Indian Economics and its functioning

Objective:To acquaint the students with the concepts of microeconomics & Macroeconomic
analysis as found in the Indian context

Module
No.

Content Teaching Hours

Reference Books/ Text Books / Cases:

FOCUS:

Intended Outcomes: After completion of the course, student will be able to:
To utilize the micro and macroeconomic concepts relevant for taking prudent business
decisions in India.
Make use of the application of economic principles in the field of business management
Examine Indian economy structure and related issues
Assess the functioning of the Indian economy in the contemporary context

Semester V L–T–P :4–0–0Credits: 04
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BBAE0401: PRINCIPLESANDPRACTICESOF LIFE INSURANCE

Introduction:The subject covers the principles as well as practices of insurance as applicable on
individuals and organizations within the larger economic system.

Objectives:To enable the students in getting an outlook of how insurance business works on a
day to day basis and how various policies are formulated.

Module
No.

Content Teaching Hours

Life Insurance Introduction

Life Insurance Risk:

Life Insurance Claims and payments:

Life Insurance Policies:

Reference Books/ Text Books / Cases:

FOCUS:

Credits: 04 L–T–P :3–1–0Semester V
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Intended Outcomes: After completion of the course, student will be able to:
Understand the concept of insurance & its importance.
Classify the risks covered under the ambit of insurance
Select a theoretical basis upon which they will develop their knowledge in other areas of
insurance
Discuss various types of insurance policies

BBAE0402: FUNCTIONALASPECTSOFBANKING

Introduction:This course introduces the functional aspects of banking, the roles played and
services rendered by banks, various types of bank accounts & loan system in Indian Banks.

Objectives: To enable the students with regard to gaining insights into the routine and specific
functions related to the banking scenario in the country and otherwise

Module
No.

Content Teaching Hours

Banker & Customer:

Customers’
Accounts:

Day to day Cash & Non cash Operations in Banking:
Loans&

Credits: 04 L–T–P :3–1–0Semester V
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Advances:

Payment and Collection of Cheque:

Reference Books/ Text Books / Cases:

FOCUS:

Intended Outcomes: After completion of the course, student will be able to:
Have fundamental knowledge of the prevailing banking system in India.
Summarize various functional aspects of banking.
Discuss operating system of banks for accounts & loans.
Explain the mechanism behind payment and collection of cheques

BBAE0403: INSURANCE LAWSAND ENVIRONMENT

Introduction:This course introduces insurance business and legal framework of insurance laws
and regulations and insurance business environment in the country.

Objectives: To enable the students gain insights into the insurance sector in the country as well as
various laws associated with it along with the prevailing environment

Module
No.

Content Teaching Hours

Introduction of Insurance:

Legal Framework:

Credits: 04 L–T–P :3–1–0Semester V
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Laws regulating insurance business

Insurance Business Environment:

Reference Books/ Text Books / Cases:

FOCUS:

Intended Outcomes: After completion of the course, student will be able to:
Understand the Insurance Business in India.
Classify the various types of environment on the growth of Insurance.
Outline the growth of insurance sector in India.
Identify the global insurance environment.

BBAE0404: e BANKING

Introduction:This subject focuses on introducing the students to the key issues related to e
banking such as electronic payment system and cyber security



[Bachelor of Commerce – Honours (B.Com. – Hons.)]

Objectives:To enable students gain insights into current and emerging technologies, issues (legal
and otherwise) related to e business.

Module
No.

Content Teaching Hours

Introduction

Electronic Payment System:

Cyber Security and Legal
Issues:

Overview of Information Technology Act – 2000

Reference Books/ Text Books / Cases:

FOCUS:

Intended Outcomes: After completion of the course, student will be able to:
Describe the basic concepts and functions of e banking
Discuss the role of information, security and technology in e banking.
Understand & Summarize various important elements of e banking system.
Understand & Summarize online payment system and its features

Credits: 04 L–T–P :3–1–0Semester V
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BBAC0013: INTERNATIONALBUSINESSMANAGEMENT

Introduction:This course in International Business Management will provide understanding to
the students about the dimensions of global business & management.

Objective:To enable the students to gain insights into the various principles and theories which
characterize international business and its underlying ideas

Module
No.

Content Teaching Hours

Introduction to International Business Management:

Modes of Entry and International Institutions

International Finance, HR, Production and Related Concepts

Reference Books/ Text Books / Cases:

CASE:

FOCUS:

Intended Outcomes: After completion of the course, student will be able to:
Understand the nuances of international business as a field of study.
Get an exposure to the basic concepts in international business
Learn the behavior of customers and other related terms vis à vis international business
Outline the role of various domains of business in international trade

Credits: 04 L–T–P :4–0–0Semester V
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BCME0401:MANAGEMENTOF INTERNATIONALTRADE
Introduction: This course would help the students in developing the understanding of the
international trade concepts and its impact on the growth of an economy.

Objective:To acquaint the students with the theoretical foundations of international trade
To enable them to learn the pattern, structure and policy framework of India’s foreign trade.

Module
No.

Content Teaching Hours

Theoretical Foundations of International Trade:

Direct Investment:

Instruments of Commercial Policy:

Factor Movements and International Trade in Services:

Regional Economic Integration:

Policy Framework and Promotional Measures:

Reference Books/ Text Books / Cases:
Economic Survey
Export import Policy and Other Documents

Micro Economic Foundations of International Trade

Semester V L–T–P: 4–0–0Credits: 04
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International Economics: Policies and Theoretical Foundations

International Economics
International Economics
International Economics

FOCUS:

Intended Outcomes: After completion of the course, student will be able to:
Identify and understand the theoretical foundation of international trade.
Remember the instruments related to commercial policy.
Explain the importance of regional economic integration.
Discuss the various factor movements in international service

BCME0402: INTERNATIONAL LOGISTICS

Introduction:This course will help the students in developing understanding of the inventory
management concept and various modes related to international logistics.

Objectives:To acquaint the students with the general and clear idea of international logistics
system
To make the students aware of the various aspects related to its management.

Module
No.

Content Teaching Hours

Concept of International Logistics Management

Transportation:

Various modes of logistics management

Air transportation and its scope

Credits: 04 L–T–P : 4–0–0Semester V
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Warehousing:

Inventory management

Reference Books/ Text Books / Cases:
The Logistics Hand Book.

International Logistics
Strategic Logistics Management
Logistics Management and Integrated Supply Chain

Management

FOCUS:

Intended Outcomes: After completion of the course, student will be able to:
Understand the importance of inventory management for its efficient utilization.
Learn the various logistic mechanism for prompt supplies
Enhance the concept of material planning
Explain the methods of cost reduction, cost management

BCME0403: INTERNATIONALTREATIESANDCONVENTION

Introduction:This course would help the students in developing understanding of the
international laws and treaties and their impact on the growth of economy.

Objectives:To acquaint the students with the theoretical foundations of international treaties and
conventions
To enable them to learn the pattern, structure and policy framework at trade blocks.

Module
No.

Content Teaching Hours

Introduction:

Credits: 04 L–T–P : 4–0–0Semester V
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Concept of treaties:

Laws of Treaties and convention:

Reference Books/ Text Books / Cases:
How international Law works: A rational choice theory

International Business
International Business: Environment and Operations

International Business
Economic Survey
Export import Policy and Other Documents

Micro Economic Foundations of International Trade

International Economics: Policies and Theoretical Foundations

International Economics
International Economics
International Economics

FOCUS:

Intended Outcomes: After completion of the course, student will be able to:
Understand the theoretical foundation of international treaties
Identify the role played by international conventions
Comprehend the laws of treaties and conventions
Learn the importance of the grievance handling mechanism

BCMC0016:MANAGEMENTOFWORKING CAPITAL



[Bachelor of Commerce – Honours (B.Com. – Hons.)]

Introduction:The subject has been designed keeping in perspective the various aspects of
working capital management in an organization

Objective:To provide students a broad understanding of the functioning of working capital
management practices.

Module
No.

Content Teaching Hours

Working Capital Management:

Receivables Management:

Inventory Management:

Cash Management:

Sources of financing of working capital:

Reference Books/ Text Books / Cases:

FOCUS:

Intended Outcomes: After completion of the course, student will be able to:
Understand the basic concepts of working capital management
Learn the management of receivables and inventory
Comprehend the management of cash in an organization
Interpret the various techniques of Working Capital and learn how to apply in the Business

Semester VI L–T–P :3–1–0Credits: 04



[Bachelor of Commerce – Honours (B.Com. – Hons.)]

BCMC0017: AUDITING

Introduction:This subject has been designed to help students explore the Indian financial system.
There is emphasis on banking, insurance, and key financial services.

Objectives:To enable the student to get exposure to various dynamics of the financial system and
be comfortable in understanding its implications on the economic growth.

Module
No. Content Teaching

Hours

Reference Books/ Text Books / Cases:

Credits: 04 L–T–P: 3–1–0Semester VI



[Bachelor of Commerce – Honours (B.Com. – Hons.)]

FOCUS:

Intended Outcomes: After completion of the course, student will be able to:
Understand various functional aspects of auditing
Learn the main concepts related to auditing
Outline the practical implications of auditing concepts in real world
Establish a basis upon which they can develop into a financial practitioner

BBAE0305: INVESTMENTMANAGEMENT
Introduction:The course is intended to develop familiarity with the theory and empirical evidence
related to investment analysis and portfolio management.

Objectives: To enable the students to gain insights into how to become professional investors or
researchers in the field of finance and investment

Module
No.

Content Teaching Hours

Introduction

New Issue Market

Secondary Market

Market Indices

Fundamental Analysis

Credits: 04 L–T–P :3–1–0Semester VI



[Bachelor of Commerce – Honours (B.Com. – Hons.)]

Technical Analysis

Reference Books/ Text Books / Cases:

FOCUS:

Intended Outcomes: After completion of the course, student will be able to:
Comprehend the investment alternatives that exists in the financial markets
Understand the market for investment assessment
Remember the ways of analysis of secondary markets
Recognize fundamental and technical analysis with regard to investment

BCME0103: FINANCIALREPORTINGANDANALYSIS

Introduction:Financial Analysis and reporting is an integral part of overall financial analysis
carried out by various business organizations in India and all around the world. It depicts the
financial health of any company and helps the companies to augment their financial resources and
management of generated funds efficiently. Financial analysis guides the companies about their
future course of action and the direction that any particular company should move on..

Objectives:The objective of this course is to prepare students to interpret and analyze financial
statements effectively and explore in greater depth the financial reporting topics

Module
No.

Content Teaching Hours
(Approx.)

GAAP and Indian Accounting Standards:

Credits: 04 L–T–P :3–1–0Semester VI



[Bachelor of Commerce – Honours (B.Com. – Hons.)]

Introduction to analysis and Interpretation of financial
statements:

Overview of various techniques of financial analysis;

Developments in financial reporting and other items of
reporting:

Reference Books/ Text Books / Cases:

FOCUS:

Intended Outcomes: After completion of the course, student will be able to:
Understand various accounting standards and principles
Realize the relevance of financial reporting of companies
Explore various financial information (statements) disclosed in the reporting.
Know the recent major trends in reporting practices of organizations

BCME0104: FINANCIALANALYTICS



[Bachelor of Commerce – Honours (B.Com. – Hons.)]

Introduction:This course provides a broad overview of investment management, focusing on the
application of finance theory to the issue faced by portfolio managers and investors in general.
This also deals with the risk management instruments used to manage the risk in equity market. It
provides the extensive idea about the mutual fund investment and develops general portfolio
management tools which are applicable when managing portfolios with any of all asset classes.

Objectives:To impart theoretical and practical knowledge to students about risk and return of
individual security and equip them for analyzing the risk of portfolio for wealth maximization

Module
No.

Content Teaching Hours

Financial Analytics:

Annuities and Equation of Value

Capital Budgeting Techniques and Compound Interest
Problems:

Basic Financial Calculations

Arbitrage, Forward Contracts, and Term Structure of
Interest:

Reference Books/ Text Books / Cases:

FOCUS:

Credits: 04 L–T–P :3–1–0Semester VI



[Bachelor of Commerce – Honours (B.Com. – Hons.)]

Intended Outcomes:After completion of the course, student will be able to:
Understand the objectives, process, advantages and disadvantages of financial analytics.
Identify the capital budgeting techniques and compound interest problems.
Comprehend models and theories of security analysis and portfolio management.
Recognize the risk and return framework used for sound investment decisions.



[Bachelor of Commerce – Honours (B.Com. – Hons.)]

BCME0105: SECURITYANALYSISANDPORTFOLIOMANAGEMENT

Introduction:This course provides a broad overview of investment management, focusing on the
application of finance theory to the issue faced by portfolio managers and investors in general.
This also deals with the risk management instruments used to manage the risk in equity market. It
provides the extensive idea about the mutual fund investment and develops general portfolio
management tools which are applicable when managing portfolios with any of all asset classes.

Objective:To impart theoretical and practical knowledge to students about risk and return of
individual security and equip them for analyzing the risk of portfolio for wealth maximization. To
develop competencies for analyzing different investment opportunities and construct an optimal
portfolio of investments as per risk profile and investment objectives..

Module
No.

Content Teaching Hours

Introduction to Investment and Securities

Risk Analysis

Primary Market and Secondary Market

Analysis of Securities

Portfolio Analysis
Portfolio selection:

Capital Market Theory:

Reference Books/ Text Books / Cases:

Semester VI L–T–P :3–1–0Credits: 04



[Bachelor of Commerce – Honours (B.Com. – Hons.)]

FOCUS:

Intended Outcomes:After completion of the course, student will be able to:
Acquire practical knowledge about risk and return of individual security.
Understand models and theories of security analysis and portfolio management.
Relate risk and return framework used for sound investment decision.
Comprehend the portfolio management.



[Bachelor of Commerce – Honours (B.Com. – Hons.)]

BCME0203: COMPENSATIONMANAGEMENT

Introduction:This subject is designed to provide the student with a thorough knowledge of
various methods and practices of Compensation Management and to familiarize the role of various
bodies involved in Compensation Management

Objective:This course will examine the strategic use of compensation systems by management to
attract, motivate, retain, and reward employee performance. This course will explore the factors of
job analysis, job description, and job evaluation as the basis of compensation strategy offering
students an opportunity to develop competencies in making equitable compensation decisions.

Module
No.

Content Teaching Hours

Introduction

Developing Compensation Programs:

Derivatives of Compensation:

Incentive Plans

Semester VI L–T–P :4–0–0Credits: 04



[Bachelor of Commerce – Honours (B.Com. – Hons.)]

Current Trends

Reference Books/ Text Books / Cases:

FOCUS:

Intended Outcomes:After completion of the course, student will be able to:
Understanding the basics of compensation management.
Analyzing the various compensation programs and its derivatives.
Illustrating about the incentive plans of compensation by management.
Evaluating about the current trends in Compensation Management.



[Bachelor of Commerce – Honours (B.Com. – Hons.)]

BCME0204: NEWVENTUREPLANNING

Introduction: The curriculum aims at giving exposure to students regarding different aspects of
setting up a new business. By taking a holistic view of the new venture creation process, the
course also offers students the opportunity to synthesis knowledge and skills drawn from a
wide range of functional business areas

Objective: After completing the course student should be able to develop an understanding of the
process of identifying various sources of new business ideas of products and services. The
understanding of this paper will help them to examine, evaluate and approach different sources of
finance, the nature of marketing effort required and to develop a comprehensive business plan.

Module
No.

Content Teaching
Hours

Starting New Ventures:

Entrepreneurial imagination and creativity:

Methods to Initiate Ventures:

Legal Challenges in Setting up Business:

Semester VI L–T–P: 4–0–0Credits: 04



[Bachelor of Commerce – Honours (B.Com. – Hons.)]

The Search for Entrepreneurial Capital:

Financing stages:

The Marketing Aspects of New Ventures:

Business Plan Preparation for New Ventures:

Reference Books/ Text Books / Cases:

FOCUS:

After completion of the course, student will be able to:
Understand the concept of new start up and extension of existing business.
Discuss theories and models of franchising the business.
Understand the business plan on the basis of economic, financial and market aspects and learn
how to deal with upcoming problems.
Discuss the Reasons major corporate start up failures in India & abroad.
Discuss latest strategies and innovative solutions to setup new startups.



[Bachelor of Commerce – Honours (B.Com. – Hons.)]

BALO0118: CORPORATEGOVERNANCEANDLAWS

Introduction:This subject of Corporate Governance and Law comprises of an overview of
corporate governance, emergence of CSR, legal regime governing it and other related aspects

Objective:To enable the students to understand the principles of corporate governance, to make
the students aware about the role of CSR in the business to encourage moral practices and
sensitivity towards the ethical dimension of business

Module
No.

Content Teaching Hours

Corporate Governance:

Semester VI L–T–P :4–0–0Credits: 04



[Bachelor of Commerce – Honours (B.Com. – Hons.)]

Theories & Models of Corporate Governance

Major Corporate Governance Failures in India & Abroad

Regulatory Framework of Corporate Governance in India

Overview of Corporate Social Responsibility (CSR)

Legal Regime Governing CSR

Reference Books/ Text Books / Cases:

FOCUS:

Intended Outcomes:After completion of the course, student will be able to:



[Bachelor of Commerce – Honours (B.Com. – Hons.)]

Understand the basics of corporate governance and its importance in today’s business world.
Define the tools of corporate governance Strategy adopted by various organizations.
Understand the relevance of Corporate Governance principles in financial reporting.
Understand the concept of corporate social responsibility of business towards different
stakeholders

BBAE0108 : LABOURLAWS



[Bachelor of Commerce – Honours (B.Com. – Hons.)]

Introduction:The course aims to provide rather, it attempts to give the student a strong, critical
grasp on some of the important issues which arise in the area.

Objectives: To enable the students with a solid grounding in labour law so that they have an idea
as to how the various laws are implemented in the Indian context for the labor force.

Module
No.

Content Teaching Hours

Introduction to labour Legislation:

The Factories Act, 1948

Wages and Labour Laws: The payment of Wages act, 1936

The MinimumWages act, 1948

Labour Welfare and Social Security:
The workmen’ compensation Act,

1923

Industrial Relations Law: The Trade union act, 1926

The Industrial Dispute act, 1947

Reference Books/ Text Books / Cases:

Semester VI L–T–P :4–0–0Credits: 04



[Bachelor of Commerce – Honours (B.Com. – Hons.)]

Case Study:

FOCUS:

Intended Outcomes: After completion of the course, student will be able to:
Outline the legal framework within which Indian labour law operates.
Understand concepts such as industrial relations, employment practice, Labour conditions and
social welfare.
Discuss the importance of ensuring the health, safety and welfare of the workmen.
Describe the Industrial and Labour system of the country.
Explain the importance of legal institutions and their application.



[Bachelor of Commerce – Honours (B.Com. – Hons.)]

BCME0305 E COMMERCE
Introduction:This subject focuses on key issues related to e commerce including strategy
development, competitive advantage and related terms necessary for a firm
Objectives:To enable students gain insights into current and emerging technologies, pricing,
distribution channels, promotion, and advertising related to e commerce.

Module
No. Content Teaching

Hours
Introduction to Electronic Commerce:

Business Models of E commerce and Infrastructure

Electronic Data Interchange:

Security on Net & Firewall Concept:

Electronic Payment Systems:

Social networks, auctions, and portals:

Reference Books/ Text Books / Cases:

FOCUS:

Credits: 04 L–T–P: 4–0–0Semester V



[Bachelor of Commerce – Honours (B.Com. – Hons.)]

FOCUS:

Intended Outcomes:
Understand the basic concepts and functions of e commerce Internationally
Make use of Analytical tools to match today’s business Environment.
Appreciate the need of Ethics and conceptual clarity to improve overall business scenario.
Realize the need for domain specific competencies and IT based solutions required for
International Market.

BCME0306: ECONOMICSANDREGULATIONSOF EXCHANGEMARKETS

Introduction:This subject is designed to familiarize students with international financial
transactions and operational aspects of foreign exchange markets

Objectives:To enable students towards understanding the crux of international financial market
and regulations driving the exchange market

Module
No.

Content Teaching Hours

Global Economics

Foreign Exchange Market

Regulation of Exchange market

Reference Books/ Text Books / Cases:

Credits: 04 L–T–P :4–0–0Semester VI



[Bachelor of Commerce – Honours (B.Com. – Hons.)]

FOCUS:

Intended Outcomes:After completion of the course, student will be able to:
Analyse the various concepts related to global economics
Identifying the functioning of foreign exchange markets
Discover how foreign exchange markets are regulated
Appraise the concepts of various notions related to Indian economy.

BCME0307: DEVELOPMENTECONOMICS

Introduction: This course would give insights into the basics of development economics and to
expose students to theories of economic development and approaches to economic development.

Objectives:Make the students aware of the theories and concepts of development economics

Module
No.

Content Teaching Hours

Introduction to Economic Growth and Development:

Poverty:
Theories of Development & Underdevelopment

Credits: 04 L–T–P :4–0–0Semester III



[Bachelor of Commerce – Honours (B.Com. – Hons.)]

Growth Models

Economic Planning

Current characteristics of Indian Economy

Market and the State

Reference Books/ Text Books / Cases:

FOCUS:

Intended Outcomes: After completion of the course, student will be able to:
Develop the basic concepts and nature of development economics.
Construct new developments in economic planning.
Extend the fundamentals of components of development economics
Classify about economic growth and economic development models

BCME0308: BEHAVIOURAL ECONOMICS

Introduction:The course aims to explain the principles and methods of behavioral economics
while contrasting them with standard economic models. It highlights the importance of cognitive
ability, social interaction, moral incentives and emotional responses in explaining human
behaviour and economic outcomes.

Objectives: Students should become familiar with the most important contributions to
behavioural economics and critically assess the importance of such findings in explanation of
economic behaviour and outcomes



[Bachelor of Commerce – Honours (B.Com. – Hons.)]

Module
No.

Content Teaching Hours

Introduction to Behavioural Economics

Foundations of Behavioural Economics

Mental accounting

Strategic interaction

Reference Books/ Text Books / Cases:

FOCUS:

Intended Outcomes:After completion of the course, student will be able to:
Interpret the foundations of behavioural economics
Deduct the scope and nature of behavioural economics.
Determine the relationship between human behavior and economic outcomes
Compare the importance of cognitive ability, social interaction, moral incentives and
emotional responses

Credits: 04 L–T–P :4–0–0Semester VI



[Bachelor of Commerce – Honours (B.Com. – Hons.)]

BBAE0405: PRINCIPLESANDPRACTICESOFGENERAL INSURANCE

Introduction:The subject covers the principles and practices related to general insurance as
applicable in India within the larger economic system.

Objectives:To enable the students in getting an outlook of general insurance operates on a day
to day basis and how policies are formed with regard to the same.

Module
No.

Content Teaching Hours

Introduction:

General insurance Policies:

Miscellaneous Insurance:

General insurance Business in India:

Reference Books/ Text Books / Cases:

FOCUS:

Intended Outcomes: After completion of the course, student will be able to:

Explain general insurance & its importance in today’s business world.
Understand the main concepts and principles of general insurance
Remember the learning in solving problems associated with general insurance.
Classify the various types of general insurance policies

Credits: 04 L–T–P :3–1–0Semester VI



[Bachelor of Commerce – Honours (B.Com. – Hons.)]

BBAE0406: BANKINGLAWS&ENVIRONMENT

Introduction:This course introduces the prevailing banking laws in India & develops a broad
understanding of central banking and monetary issues.

Objectives:To enable students to gain deep knowledge base of regulatory environment by way of
RBI Act and Banking Regulation Act.

Module
No.

Content Teaching Hours

Introduction:

Regulatory
Environment:

Banking Regulation
Act, 1949:

Reference Books/ Text Books / Cases:

Credits: 04 L–T–P :3–1–0Semester VI



[Bachelor of Commerce – Honours (B.Com. – Hons.)]

FOCUS:

Intended Outcomes: After completion of the course, student will be able to:
Explain evolution of money and central banking system
Define the banking regulatory environment in the country
Understand the regulatory framework for banks through RBI Act.
Describe the major provisions of Banking Regulation Act.

BBAE0407:MARKETINGOF FINANCIAL PRODUCTSANDSERVICES

Introduction:This course introduces the students to an overview of financial system and financial
products and services in India and related marketing strategies

Objectives:To enable the students to gain insights into marketing and planning of various
financial products and services like banking and non banking.

Module
No.

Content Teaching Hours

Introduction to Financial Products & Services:

Marketing Planning:

Marketing of Financial Services:

Reference Books/ Text Books / Cases:

Credits: 04 L–T–P :3–1–0Semester VI



[Bachelor of Commerce – Honours (B.Com. – Hons.)]

FOCUS:

Intended Outcomes: After completion of the course, student will be able to:
Understand about the various types of financial products and services.
Learn about the marketing environment with regard to financial services.
Discuss how financial products and services are marketed.
Describe the recent developments in marketing of Financial Products & Services.

BBAE0408:MANAGEMENTOFCOMMERCIALBANK

Introduction:This course introduces the students to the commercial banking system in India. It
also gives a broad framework of retail banking and emerging trends in this field

Objectives: To enable the students gain insights into the emerging trends in the commercial
banking scenario both at national & international levels.

Module
No.

Content Teaching Hours

Introduction:

Retail Banking:

Credits: 04 L–T–P :3–1–0Semester VI



[Bachelor of Commerce – Honours (B.Com. – Hons.)]

Emerging Trends:

Reference Books/ Text Books / Cases:

Banking Principles & Operations.
Legal Aspects of Banking Operations,
Retail Banking.
Banking Law and Practice.

FOCUS:

Intended Outcomes: After completion of the course, student will be able to:
Understand about framework and functioning of commercial banks.
Discuss deep knowledge of retail banking and its products
Explain retail banking and how it is different from corporate banking
Understand the various emerging trends in banking at national & international level

BCME0404: CROSS CULTURAL ISSUES IN INTERNATIONALBUSINESS

Introduction:This course will help students in developing understanding of the concepts of cross
cultural management issues and increasing complexity in terms of international business



[Bachelor of Commerce – Honours (B.Com. – Hons.)]

Objectives: To acquaint the students with the issues pertaining to international business
To enable them to learn the various problems due to diversified culture and ethnicities.

Module
No.

Content Teaching Hours

Basics of International Business

Cross cultural nuances of international business:

Cross cultural strategies adopted in international business:

International business environment:

Cross cultural risks in International business:

International Business Negotiations

Reference Books/ Text Books / Cases:

International Business
., International Business: Environment and Operations

International Marketing 10 th ed

International Management

FOCUS:

Intended Outcomes:After completion of the course, student will be able to:
Discuss the importance of cross cultural issues recognitions at the corporate level.
Understand the various cross cultural strategies adopted at international level.
Explain the various dimensions and approaches to cross cultural management.
Understand the significance of business negotiation in international business.

Credits: 04 L–T–P :4–0–0Semester VI



[Bachelor of Commerce – Honours (B.Com. – Hons.)]

BCME0405: INTERNATIONALETHICALANDLEGAL ISSUES
Introduction:This course on international ethical and legal issues would help the students in
getting the understanding of the concepts related to ethical and legal framework

Objectives: To acquaint the students with the concepts related to ethics and legal issues
To enhance their skill to effectively manage ethical and legal issues in international perspective.

Module
No.

Content Teaching Hours

Introduction and basic concepts of Business ethics:

International Business Law:

Technology import contract

Reference Books/ Text Books / Cases:
Business Law: the Legal, Ethical, and International Environment

The Legal, Ethical & International Environment of Business – Industrial Laws &
Legislation

StudyGuide with Critical Legal Thinking Cases: Business Law: The Legal, Ethical,
and International Environment

WTO text and cases’ Excel Books
Managing Intellectual Property

Credits: 04 L–T–P :4–0–0Semester VI



[Bachelor of Commerce – Honours (B.Com. – Hons.)]

The Legal, Ethical, and International Environment
of Business, 4th Edition

FOCUS:

Intended Outcomes:
Understand the basic concepts of business ethics at international level.
Comprehending the international business law.
Escalate the usage of technology in ethics and law.
Developing aptitude to gauge a business firms practices on ethical grounds.

BBAE0203: INTERNATIONALMARKETING

Introduction: This course would help the students in getting the understanding of the international 
marketing concepts and strategies used for promotion and wealth maximization.

Objectives: To familiarize the students with the concept and issues of international marketing
To enable them to analyze the international marketing strategies for a business firm.

Module
No.

Content Teaching Hours

Introduction

International Product Planning and Pricing decisions

Credits: 04 L–T–P :4–0–0Semester VI



[Bachelor of Commerce – Honours (B.Com. – Hons.)]

International Distribution Decisions

International Promotion Strategies

Emerging trends in International Marketing:

Reference Books/ Text Books / Cases:

FOCUS:

Intended Outcomes: After completion of the course, student will be able to:
Understand various aspects related to international marketing
Learn international marketing strategies adopted by the companies.
Outline international distribution decisions for full coverage of the segment
Understand importance of market and product mix at international level



[Bachelor of Commerce – Honours (B.Com. – Hons.)]

BCME0406: EMERGINGASPECTSOF FOREIGNTRADEPOLICY

Introduction:The subject aims to enable the students towards developing an overall view of
international trade and elements of trade environment

Objectives: To familiarize the students towards operations of different agencies in India, as
involved in export promotion.

Module
No.

Content Teaching Hours

Introduction to foreign Trade:

Institutional support for Export
Promotion

Credits: 04 L–T–P :4–0–0Semester VI



[Bachelor of Commerce – Honours (B.Com. – Hons.)]

Foreign Trade Policy:

Reference Books/ Text Books / Cases:

FOCUS:

Intended Outcomes:After completion of the course, student will be able to:
To examine the underlying concepts as related to foreign trade.
Understandvarious issues related to Indian export sector
Evaluate to getidea about the various institutional supports for export promotion
Rememberingwhat comprises successful foreign trade policy.
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First Semester

S.
No. Code Subject Cat L T P C

Contacts
Hrs/Wk

Total 20 27

Second Semester

S.
No. Code Subject Cat L T P C

Contacts
Hrs/Wk

Total 20 27
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Third Semester

S.
No. Code Subject Cat L T P C

Contacts
Hrs/Wk

Total 26 30

Fourth Semester

S.
No. Code Subject Cat L T P C

Contacts
Hrs/Wk

Total 26 30
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Fifth Semester

S.
No. Code Subject Cat L T P C

Contacts
Hrs/Wk

Total 27 28

Sixth Semester

S.
No. Code Subject Cat L T P C

Contacts
Hrs/Wk

Total 27 28



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

ELECTIVES Fifth Semester

S.
No. Code Subject Cat L T P C

GROUP 1: INTERNATIONAL ECONOMICS

GROUP 2: BANKING & FINANCE

GROUP 3: DEVELOPMENT ECONOMICS

GROUP 4: INDUSTRIAL ECONOMICS

GROUP 5: BEHAVIOURAL ECONOMICS

GROUP 6: BUSINESS ADMINISTRATION AND LAW



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

ELECTIVES Sixth Semester

S.
No. Code Subject Cat L T P C

GROUP 1: INTERNATIONAL ECONOMICS

GROUP 2: BANKING & FINANCE

GROUP 3: DEVELOPMENT ECONOMICS

GROUP 4: INDUSTRIAL ECONOMICS

GROUP 5: BEHAVIOURAL ECONOMICS

GROUP 6: BUSINESS ADMINISTRATION AND LAW
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BACHELOR OF ARTS (HONS.) ECONOMICS

[B. A. {H} ECONOMICS]



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

BCMC0002:MICROECONOMICS

Introduction: The course places primary emphasis on the nature and functions of product markets,
and includes the study of factor markets and the role of government in the economy.

Objective: To give students a thorough understanding of the principles of economics and decisions
of individuals both consumers and producers within the larger economic system.

Module
No.

Content Teaching Hours

Introduction:

Consumer Theory
Utility Approach:

Indifference Curve Approach:

Demand and Supply:

Production Theory:

Cost Concept:

Economies and diseconomies of Scale

Market Structure and Factor Pricing
Perfect Competition:

Monopoly

Monopolistic Competition
Oligopoly

Reference Books/ Text Books / Cases:

Intended Outcomes: After completion of the course, student will be able to:
Analyze the various market structures and factor pricing theory
Define the Economic theories and its concepts
Develop the understanding of Microeconomics instruments

Semester I L–T–P :3–1–0Credits: 04



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

Acquire the necessary skills to analyze certain economic aspects.



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

BAEC0001: INDIANECONOMICPOLICY
Introduction: This course is designed to make students familiar with the various economic policies
that are having great impact over the business in the Indian context

Objective: To enable the students to gain insights into various concepts and policies of economics
which characterize economic environment which characterizes any business.

Module
No.

Content Teaching Hours

Framework of Indian Economy

The Economic Policy and Industrial Sector

Development Strategies in India

The Economic Policy and Infrastructure Development

Reference Books/ Text Books / Cases:

Intended Outcomes: After completion of the course, student will be able to:
Relate various economic policy & their impact on business
Interpret the fundamentals of economic policies
Extend the insight of various economic policies

Semester I L–T–P :3–1–0Credits: 04



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

Illustrate the economic policy related to population growth



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

BAEC0002: FUNDAMENTALSOF INDIANECONOMY I

Introduction: This course reviews major trends in economic indicators and policy debates in India
in the post Independence period, with particular emphasis on paradigm shifts and turning points.

Objective: To provide understanding of an economy and its various constituents as well as it will
also enhance economic oriented knowledge of students.

Module
No.

Content Teaching Hours

Introduction to Indian Economy:

Economic Development since Independence

Evaluation of Agricultural Price Policy;

Making of Industrial Policy in India –

Reference Books/ Text Books / Cases:

Intended Outcomes: After completion of the course, student will be able to:
Demonstrate the basic fabric of Indian economy
Summarize economic development post independence
Classify how pricing work in agriculture
Estimate about the functioning of industrial policy in India

Semester I L–T–P :3–1–0Credits: 04
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[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

BBHC0001: ESSENTIALSOFMANAGEMENT
Introduction: This course would give insights into the basics of management which any student
needs to have while studying a course in management

Objective: Make the students aware of the essentials of management thereby enabling them to
understand the basic theories and concepts of management.

Module
No.

Content Teaching Hours

Nature of Management

Development of Evolution of Management Thought

Management Process and Skills:

Planning:

Decision Making:

Fundamentals of Organising:

Authority:

Staffing:
Fundamentals of Directing:

Communication:
Leadership:
Fundamentals of Controlling

Coordination:
Reference Books/ Text Books / Cases:

Intended Outcomes: After completion of the course, student will be able to:
Discuss the basic concepts and principles of management.

Semester I L–T–P: 4–0–0Credits: 04



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

Understand about new developments in management.
Explain the fundamentals of components of POSDCORB.
Discuss the various aspects of communication, leadership and controlling function of
management



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

BAEC0800: COMPETITIVEAPTITUDE I

Introduction: This course has been designed keeping in mind the requirements of those students
who intend to pursue higher education in management and excel in other fields.

Objective: To help the students understand about the various competitive exams of management
and how to prepare for the same and provide them understanding on techniques.

Module
No.

Content Teaching
Hours

(Approx.)

Quantitative Aptitude:
Speed Mathematics

Reasoning Ability:
Direction sense

Quantitative Aptitude:
Ratios

Variation

Reasoning Ability:

Quantitative Aptitude:
Mixture and Alligation

Simple Equation:

Reasoning Ability:
Calendar:

Reference Books/ Text Books / Cases:

Semester I L–T–P :0–0–4Credits: 02



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

Intended Outcome:

Convert their ability to simplify calculations.
Predict in solving problems which come in competitions.
Develop Reasoning Ability solve problems
Able to understand mathematical calculations



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

BAEC0801: PRACTICALONECONOMICASPECTS I
Introduction:

Objective: To make the students understand the various concepts, processes and importance of
practical aspects of economics and their usage in professional set ups.

Module
No.

Content Teaching Hours

Applications:

Practical Aspects of Economic Policy

Practical Aspects of Economic Policy

Practical Aspects of Foreign Trade Policy of India

Practical problems of National Income

Practical problems of BOP

Reference Books/ Text Books / Cases:

Intended Outcomes: After completion of the course, student will be able to:
Discuss the concepts and application of economics.
Understand the updated tax policy
Understand factors affecting national income
Estimate practical problems of national income and BOP

Semester I L–T–P: 0–0–4Credits: 02
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BCMC0006:MACROECONOMICS

Introduction: The purpose of Macroeconomics is to give students a thorough understanding of the
principles of economics that apply to the economic system as a whole.

Objective: To enable the students with regard to gaining insights into the various concepts related
to macro economics and how they impact businesses and organizations

Module
No.

Content Teaching Hours

Introduction to Macro Economics

Measure of Economic Performance:

National Income

Money Supply and Inflation:

Inflation:

Aggregate Price Level

Business Cycle

Macroeconomic Aggregates

Reference Books/ Text Books / Cases:

Intended Outcomes: After completion of the course, student will be able to:
Comprehend the level of national income leading to economic growth,
Establish interrelationship among supply of money, inflation and price levels
Understand the various measures of economic performance
Interpret business cycle and macroeconomic indicator

Credits: 04 L–T–P: 3–1–0Semester II
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BMAS0251: COMMERCIAL STATISTICS
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Introduction: The course will enable the students in terms of understanding the statistical aspects
related to commercial landscape thereby enhancing their skills in this regard.

Objective: To make the students understand the concept of statistics, index numbers and
mathematics of finance

Module
No.

Content Teaching Hours

Data Collection & Representation:

Mathematics of Finance

Statistical Average

Moments:

Correlation & Regression

Index Number:

Reference Books/ Text Books / Cases:

Intended Outcomes: After completion of the course, student will be able to:
Describe the basic concepts of commercial statistics
Interpret and solve real life business problem using the concepts of statistics
Identify and solve problems ofmeasures of central tendency & dispersion, regression, correlation
etc
Discuss how index numbers are used in various situations

Credits: 04 L–T–P :3–1–0Semester II
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BAEC0003: FUNDAMENTALSOF INDIANECONOMY II
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Introduction:This course examines sector specific polices and their impact in shaping trends in key
economic indicators in India as well as major policy debates.

Objective: To enable students towards understanding macroeconomic policies as well as how any
industry works and the role of money in the same

Module
No.

Content Teaching Hours

Macroeconomic Policies and Their Impact

Industry:

Mergers & takeovers –

Basic Issues in Indian Agriculture

Agricultural Finance and Marketing in India

Reference Books/ Text Books / Cases:

Intended Outcomes:After completion of the course, student will be able to:
Explain the various macroeconomic policies
Define about the various reforms and changes in the economy
Show how any industry functions in an economy
Outline the role played by money in macroeconomic perspective

Semester II L–T–P :3–1–0Credits: 04
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BBAO1102:HUMANVALUESANDPROFESSIONALETHICS

Introduction: This course is intended to help students to distinguish between values and skills to
ensure sustained happiness and prosperity which are the core aspirations of human beings
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Objective: It would enable students to understand harmony at all the levels of human living and
live accordingly thereby helping them to connect with inner selves

Module
No.

Content Teaching Hours

Introduction: Human Values & Value Education

Understanding the Harmony:

Understanding the harmony in the society (society being an
extension of family):

Harmony and Professional Ethics:

Reference Books/ Text Books / Cases:
Human values,

A Foundation Course in HumanValues and Professional Ethics

Text Books:
Human Values and Professional Ethics,

Professional Ethics & Human Values,

Intended Outcomes: After completion of the course, student will be able to:
Understand the concept of values and harmony in human life.
Discuss the importance of value education in society at large.
Understand the concept of Self and Body, Intention and Competence of an individual.
Discuss the concept of professional ethics and Holistic systems and its application

Credits: 04 L–T–P: 4–0–0Semester II
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BELO0011: REMEDIALENGLISH
Introduction: The course will include intensive reading, writing, and some listening practices
thereby helping the students in improving their English.

Objective: The course will include intensive reading, writing, and listening practices. Special
emphasis will be given on finding out the most frequent mistakes committed by students. The effort
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is to enable them to overcome these mistakes. In writing section, the focus will be on making correct
sentences, guided writing, guessing word meaning in context. In reading and listening sections, the
focus will be on understanding long sentences, studying the complex sentence structures and
understanding main idea. The objective of the course is to help students attain a basic proficiency in
reading and writing skills.

Module
No. Content Teaching

Hours
STRUCTURE

A.1. Tense and Voice:

A.2. Reading Comprehension
i. Analyzing a Text:

ii. Analyzing Unseen Passages:

15

B.1 Parts of Speech:

B.2. Reading Comprehension
i. Analyzing a Text

ii. Analyzing Unseen Passages

15

C.1. Narration:

C.2. Reading Comprehension:
i. Reading anEssay:

ii. Analyzing Unseen Passages:

C. 3.THEME BASEDWRITING

15

Text Books:

Intermediate English Grammar.
Complete Course in English.

References:

Credits: 04 L–T–P: 4–0–0Semester: II
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Intended Outcomes:After completion of the course, student will be able to:
Interpret a text and answer the questions based on it clearly.
Express their ideas in writing according to time and tense.
Extend their vocabulary in terms of contextual and situational conversation.
Expand their listening skills through the video of the text

BAEC0802: COMPETITIVEAPTITUDE II

Introduction: This course has been designed keeping in mind the requirements of those students
who intend to pursue higher education in management and other fields

Objective: To help students develop the skill of simplifying their calculations and visualizing 3D
images and help them to recognize pattern in form of numbers & alphabets.
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Module
No.

Content Teaching
Hours

Quantitative Aptitude:

Reasoning Ability:

Quantitative Aptitude:

Reasoning Ability:

Reference Books/ Text Books / Cases:

Intended Outcome: After completion of the course, student will be able to:
Demonstrate how to Increase the ability to calculate interest with ease
Examine how agile they have become in solving problems in routine scenarios
Develop Reasoning ability
Increase ability to calculate percentage

Semester II L–T–P :0–0–4Credits: 02
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BAEC0803: PRACTICALONECONOMICASPECTS II
Introduction: The course intends to further the learning which students gained in the previous
semester thereby acquainting them with various related concepts as consumer behavior

Objective: To enable students comprehend the significance of data as well as theory of consumer
behavior and monetary and fiscal policies

Semester II L–T–P: 0–0–4Credits: 02
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Module
No.

Content Teaching Hours

Collection and tabulation of data

Theory of Consumer Behaviour:

Ordinal Utility Theory

Monetary and Fiscal Policy

Reference Books/ Text Books / Cases:

Intended Outcomes: After completion of the course, student will be able to:

Understand how to tabulate data
Define the basic understanding of consumer behavior
Describe fundamentals of monetary policy
Develop understanding about fiscal policy
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BAEC0004: BANKINGANDFINANCIALASPECTSOFECONOMICS

Introduction: This course would give insights into the banking and financial aspects of economics
and its relation and impact on economies while studying a course in this course.

Objectives: To enlighten the students with the Introduction of Banking Aspect and dynamics of
Financial Markets and its impact on economic system.

Module
No.

Content Teaching Hours

Credits: 04 L–T–P :4–0–0Semester III
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Banking:

Bank Deposits:

Bank Loans and Advances

Personal &Business Banking

Financial Markets

Money Market in India:

Capital Markets in India:

Reference Books/ Text Books / Cases:

Intended Outcomes:After completion of the course, student will be able to:
Identify the basic concepts and nature of B & F
Define the various factors of economy having a key impact on share market
Describe new developments in banking and capital markets.
Memorise the inter relation of policies of RBI & its impact on Indian economy
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BCME0303: INDUSTRIAL ECONOMICS

Introduction: This course envisages expanding the knowledge of students in modern economics
and certain applied aspects of theoretical analysis. This course provides an introduction into the
fundamental concepts, nature and scope of industrial economics, followed by market analysis.

Objectives: The objective of this paper is to impart knowledge to the students on the basic issues
such as productivity, efficiency, capacity utilization and debates involved in industrial development;
and to give thorough knowledge about the economics of industry.

Credits: 04 L–T–P :4–0–0Semester III
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Module
No.

Content Teaching Hours

Introduction

Theory of Firm:

Cost and Investment Decisions

Investment Decision

Industrial Organization:

Reference Books/ Text Books / Cases:

Intended Outcomes: After completion of the course, student will be able to:

Interpret about theoretical concepts and issues related to firms
Demonstrate about cost and investment decisions
Estimate about the concept and determinants of market structure and theories of location
Explain industrial development in India and they would be able to identify the problems and
capable to decide the application for future development
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BCME0307: DEVELOPMENTECONOMICS

Introduction: This course would give insights into the basics of development economics and to
expose students to theories of economic development and approaches to economic development.

Objectives:Make the students aware of the theories and concepts of development economics

Module
No.

Content Teaching Hours

Introduction to Economic Growth and Development:

Credits: 04 L–T–P :4–0–0Semester III
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Poverty:
Theories of Development & Underdevelopment

Growth Models

Economic Planning

Current characteristics of Indian Economy

Market and the State

Reference Books/ Text Books / Cases:

Intended Outcomes: After completion of the course, student will be able to:
Develop the basic concepts and nature of development economics.
Construct new developments in economic planning.
Extend the fundamentals of components of development economics
Classify about economic growth and economic development models
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BALO0103: PATENTANDCOPYRIGHTLAW

Introduction: This course on patent and copyright law would help the students in getting an
outlook of Intellectual property laws and its importance

Objective: To enable the students in terms of understanding the various concepts related to Patents
and copyrights and general Intellectual property rights aspects.

Module
No.

Content Teaching Hours

Semester III L–T–P :4–0–0Credits: 04
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Reference Books/ Text Books / Cases:

Intended Outcomes:After completion of the course, student will be able to:
Understand that without patent and copyright protection in the start up phase, there would
have been many copiers and the company and the individual in the long run cannot survive.
Recognise the way of filing patent and copyright laws
Understand the basic concepts of Intellectual property laws
Learn modern strategies of the companies related to copyrights and patents
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BALO0101: LEGALANDREGULATORYFRAMEWORKOFBUSINESS

Introduction:This course in Legal and Regulatory Framework of Business deals with the acts which
have been formed and implemented from time to time thus ensuring the smooth functioning of
businesses in the Indian commercial scene.

Objectives: To enable the students to grasp the details as to how things function with regard to the
various contracts and acts which are essential for running a business.

Module
No.

Content Teaching Hours

Credits: 04 L–T–P :4–0–0Semester III



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

Indian Contract Act, 1872:

The Sale of Goods Act – 1930:

Negotiable Instrument Act –1881:

Reference Books/ Text Books / Cases:

Business Law

Intended Outcomes: After completion of the course, student will be able to:
Understand the basic concepts, provisions and nature of laws which helps the management
students in doing business.
Explore the functionality of different business organizations and their registration process.
Design a business plan under the roof of legal protection
Examine the various benefits given by the different Acts in ease of doing business
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BBAO0103: COMMERCIALASPECTSOF INFORMATIONTECHNOLOGY

Introduction: This course in information technology has been designed keeping inmind the
significance which this concept plays in the overall scheme of things in a firm.

Objectives: To enable students understand the fundamentals of Information Technology and
provide insights into dominant IT Applications and emerging technologies

Module
No.

Content Teaching Hours

Data and Information

Credits: 04 L–T–P :4–0–0Semester III
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Role of Information Technology

Management challenges Security and ethical challenges

Enterprise and global management of IT

Management Information Systems

Business Intelligence Software

Advanced concepts in information system:

Reference Books/ Text Books / Cases:

Management Information Systems Managing InformationTechnolgoy
in the Business Enterprise

Essentials of MIS
Information Systems for Modern Management

Management Information System Strategy & Action
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Intended Outcomes: After completion of the course, student will be able to:
Understand the idea of management information systems
Remember the relevance of having systems development as a part of the subject
Understand how information technology plays a role in an organization
Match the challenges which one faces while dealing with management information system

BBAO0104: ESSENTIALSOF E COMMERCE

Introduction: This course attempts to equip the students to compete in the present world with
electronic commerce including strategy development and competitive advantage.

Objectives: To enable students gain insights into current and emerging technologies, pricing,
distribution channels, promotion, and advertising related to e commerce.

Module
No.

Content Teaching
Hours

Introduction to E Commerce

Credits: 04 L–T–P :4–0–0Semester III
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Business Models of E commerce and Infrastructure

Emerging Business Models

Security on Net & Firewall Concept:

Electronic Payment Systems:

Reference Books/ Text Books / Cases:

Intended Outcomes: After completion of the course, student will be able to:
Understand the basic foundations and operations of E commerce
Identify business oriented concepts in context to the digital market
Analyze the impact of E commerce on business models and strategies
Recognise the key security measures and their ramifications in the E commerce business
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To be added in place of old syllabus of Environmental Studies

Module
No.

Content Teaching Hours
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Introduction & Concept of Ecosystem
Environment:

Ecosystem:

Types of Ecosystem & Environmental Pollution:

Definition, Causes, Effects & Control Measures of

Solid Waste Management:

Human Population & the Environment

Climate Change:

Intended Outcome: After completion of the course, student will be able to
Understand the fundamental significance of ecosystem in the environment
Develop a critical understanding of the challenges impacting ecological system
Make appropriate decisions through the application of waste management practices
Identify measures to deal with the consequences of changing climatic conditions
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BAEC0804: COMPETITIVEAPTITUDE III
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Introduction: This subject of Competitive Aptitude III has been designed keeping in mind the
requirements of those students who intend to pursue higher education in management and to
prepare them to successfully achieve this target.

Objective: To help students develop the skills of simplifying their calculations and develop their
skills to solve Problems or situations that involve logical thinking call for structure, for relationships
between facts, and for chains of reasoning that “make sense”.

Module
No.

Content Teaching
Hours

Quantitative Aptitude: Coordinate Geometry:

Time and Work:

Reasoning Ability: Sitting Arrangement I:

Quantitative Aptitude
Time Speed and Distance:

Reasoning Ability:
Syllogism I:

Reference Books/ Text Books / Cases:

Intended Outcome: After completion of the course, student will be able to:
Develop reasoning Ability
Examine the solution of geometric problems logically.
Develop problem solving ability
Discover the efficiency of team working

Semester III L–T–P :0–0–4Credits: 02
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BAEC0805: PRACTICALONECONOMICASPECTS III
Introduction: The course intends to continue the learning from the first year thereby getting the
students accustomed with the practical concepts, techniques and situations of economics.
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Objective: To make the students grasp the various concepts, mechanisms and significance of
practical aspects related to economics and their applications in numerous situations

Module
No.

Content Teaching Hours

Knowledge based Analysis of Philips Curve as found in day
to day scenarios
Classroom Discussion

.
Colloquy

Group Presentations on Understanding the Demographics of
Indian economy:

,

Group Discussion on Global Economic Trends

Videos on Speeches of great economists:

Debate on :
Classroom activities

Reference Books/ Text Books / Cases:

Intended Outcomes: After completion of the course, student will be able to:
Associate the concepts and application of economics.
Develop the capacity of report writing
Understand Indian foreign trade policy
Estimate the practical problems of national income and BOP

Semester III L–T–P: 0–0–4Credits: 02
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BAEC0005: BUSINESSANALYTICS

Introduction: This course in business analytics has been designed keeping in mind the significance
of it in management studies and how it can be used in business scenarios
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Objectives: To enable the students to gain insights into how business analytics should be used to
reap benefit in real business world.

Module
No.

Content Teaching Hours

Introduction to Business Analytics:

Data for Business Analytics:

Basic Excel Skills: Data
Visualization:

Descriptive Analytics:

Predictive Analytics:

Prescriptive Analytics:

Reference Books/ Text Books / Cases:

Credits: 04 L–T–P :4–0–0Semester IV
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Intended Outcomes: After completion of the course, student will be able to:
Understanding the fundamentals as associated with business analytics
Understanding the terminologies related to business analytics
Identify nuances of business analytics in business paradigms
Remembering the various aspect related with business analytics.

BAEC0006: INTERNATIONALECONOMICS

Introduction: The course will enable the students in terms of understanding the terms of trade in
international market.

Objectives: Make the students aware of the international economics and trade concepts thereby
enabling them to understand the basic theories and concepts of international economics.
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Module
No.

Content Teaching Hours

Introduction

Theories of International Trade :

Balance of Payments :

Trade Policy :

Terms of Trade and Gains from Trade :

International Macroeconomic Policy

Reference Books/ Text Books / Cases:

Intended Outcomes:After completion of the course, student will be able to:
Examine scope and nature of international economics in the present scenario.
Explain new developments in trade.
Analyse the fundamentals of world organizations and their role
Determine trade policy and stimulated measures

Credits: 04 L–T–P :4–0–0Semester IV
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BCME0308: BEHAVIOURAL ECONOMICS

Introduction: The course aims to explain the principles andmethods of behavioral economics while
contrasting them with standard economic models. It highlights the importance of cognitive ability,
social interaction, moral incentives and emotional responses in explaining human behaviour and
economic outcomes.
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Objectives: Students should become familiar with the most important contributions to behavioural
economics and critically assess the importance of such findings in explanation of economic
behaviour and outcomes

Module
No.

Content Teaching Hours

Introduction to Behavioural Economics

Foundations of Behavioural Economics

Mental accounting

Strategic interaction

Reference Books/ Text Books / Cases:

Intended Outcomes: After completion of the course, student will be able to:
Interpret the foundations of behavioural economics
Deduct the scope and nature of behavioural economics.
Determine the relationship between human behavior and economic outcomes
Compare the importance of cognitive ability, social interaction, moral incentives and emotional
responses

Credits: 04 L–T–P :4–0–0Semester IV
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BBAC0010: BUSINESS RESEARCH

Introduction: This course in business research has been designed keeping in mind the significance
of it in management studies and how it can be used in business scenarios.

Objectives: To enable the students to gain insights into how research is carried out in business and
how they can benefit from it

Credits: 04 L–T–P :4–0–0Semester IV
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Module
No.

Content Teaching Hours

Introduction of Research Methodology:

Nature and Scope of Business Research

The Research process

Sampling:

Measurement and Scales

Questionnaire Designing:

Data Preparation And Analysis: Data collection

Report Writing:

Reference Books/ Text Books / Cases:

Intended Outcomes: After completion of the course, student will be able to:
Demonstrate the capacity to select approaches that match the aims and objectives of the
research.
Recognize the limitations of specific research methods.
Develop abilities in data analysis and presentation, both qualitative and quantitative.
Improve critical thinking abilities.
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BALO1108: CONSUMERPROTECTIONLAWS

Introduction: The subject aims to acquaint the students in grasping the details as to consumer
protection law and right of consumer for the betterment of the same.

Objectives: Students would be able to develop a basic understanding about Consumer protection
and law in relation of their protection.

Credits: 04 L–T–P :4–0–0Semester IV
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Module
No.

Content Teaching Hours

Introduction:

Legislative Framework:
;

Consumer Protection Act,

Case Studies of Consumer Protection:

Emerging Issues In Consumer Protection And Law:

,

Reference Books/ Text Books / Cases:

Intended Outcomes:After completion of the course, student will be able to:

Comprehend the prevailing law on consumer protection in India.
Awareness about basic procedures for handling consumer dispute.
Recognizing major international instruments on consumer protection.
Grasping the evolving questions and policy issues in consumer law for future research.
Understand the nuances related to consumer protection & e commerce
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BALO0106: COMPANYLAWS

Introduction: This course in company law has been prepared to make the students aware of the
role which it plays in the day to day functioning of an organization.

Objectives: To enable the students with regard to gaining insights into conduct of any business
organization and how its sound knowledge helps a firm to perform in a smooth way

Credits: 04 L–T–P :4–0–0Semester IV
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Module
No.

Content Teaching Hours

Fundamental Issues:

Functional Aspects

Management & Control

Reference Books/ Text Books / Cases:

Intended Outcomes:After completion of the course, student will be able to:
Recognise the fundamentals about the formation and types of companies.
Understand the procedure of issue of shares and SEBI Guidelines
Understand the role which company law plays in the affairs of a business firm.
Identify how various laws prevent any sort of mismanagement in a company
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BAEC0009: UNDERSTANDINGHUMAN& INTERPERSONALBEHAVIOUR

Introduction: The course aims to provide an understanding of the basic concepts, theories and
techniques in the field of human and interpersonal behavior.

Objectives: To enable students gain insights and knowledge about the meaning and concepts of
individual personality, interpersonal behavior and the motivating factors.

Credits: 02 L–T–P :2–0–0Semester IV
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Module
No.

Content Teaching Hours

Reference Books/ Text Books / Cases:

Intended Outcomes: After completion of the course, student will be able to:
Analyzing the fundamentals of human behavior and its role within an organization
Understand the concept of personality and learning.
Explain about the concept of interpersonal behavior.
Identify and understand the various models of interpersonal behavior.
Discuss about the concept of emotions and motivation along with its theories.
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BAEC0806: COMPETITIVEAPTITUDE IV

Introduction: This course has been designed keeping in mind the requirements of those students
who intend to pursue higher education in management and other fields.

Objective: To help students develop the skills of data based prediction with the help of Probability
and Permutation & Combination. Students can improve their inductive as well as deductive skills
with the help of Syllogism and Logical Deduction.

Semester IV L–T–P :0–0–4Credits: 02
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Modul
e No.

Content Teaching
Hours

Quantitative Aptitude: AP & GP Series :

Reasoning Ability:Logical Deduction

Quantitative Aptitude: Permutation & Combination:

.
Reasoning Ability:
Input and Output:

Quantitative Aptitude: Basics of Probability :

Reasoning Ability: Distribution Problems:

Reference Books/ Text Books / Cases:

Intended Outcome: After completion of the course, student will be able to:
Develop analytical thinking
Develop problem solving ability
Demonstrate logical and visualizing ability.
Identify how perseverance to solve problems
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BAEC0807: PRACTICALONECONOMICASPECTS IV
Introduction: The course intends to acquaint the students with the practical concepts and
techniques of economic problems and related real world scenarios.

Objective: To make the students understand the application of the various concepts, processes and
importance of practical aspects of economics and their usage in professional set ups.

Module
No.

Content Teaching Hours

Semester IV L–T–P: 0–0–4Credits: 02
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Gaining Realistic Understanding on Public Goods:

Developing Practical Insights on Principles of Taxation:

Perspectives on Indian Tax System and Its Implications:

Reference Books/ Text Books / Cases:

Intended Outcomes:After completion of the course, student will be able to:
Express the knowledge to comprehend concepts of Public and Private Goods.
Discover insights on principles of Taxation and its various usages.
Understand new Taxation policy
Understand practical aspects of public budget
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BAEC0007: CORPORATEGOVERNANCE

Introduction: This course of Corporate Governance comprises of an overview of corporate
governance, emergence of CSR, legal regime governing it and other related aspects

Objective: To enable the students to understand the principles of corporate governance, to make
the students aware about the role of CSR in business to encourage moral practices and sensitivity
towards the ethical dimension of business

Semester V L–T–P :4–0–0Credits: 04
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Module
No.

Content Teaching Hours

Corporate Governance

Theories & Models of Corporate Governance

Major Corporate Governance Failures in India & Abroad

Regulatory Framework of Corporate Governance in India

Tools of Corporate Governance & Related Committees

Overview of Corporate Social Responsibility (CSR)

Reference Books/ Text Books / Cases:

Intended Outcomes: After completion of the course, student will be able to:
Understand the concept of corporate governance in organizations and its essence for
management.
Discuss theories and models of corporate governance and their application.
Discuss the major corporate governance failures in India & abroad.
Define the tools of corporate governance & related committees.
Understand the concept of corporate social responsibility of business towards different
stakeholders.
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BAEE0101: FOREIGNTRADE&POLICIES

Introduction: This subject of Foreign Trade & Policies features sections on Direct Investments,
Instruments of commercial policy, Regional Economic Integration and Policy framework and
Promotional measures and related aspects.
Objective: The paper aims at acquainting the students with the theoretical foundations of
international trade and enabling them to learn the pattern, structure and policy framework of
foreign trade.

Semester V L–T–P :4–0–0Credits: 04



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

Module
No.

Content Teaching Hours

Theoretical Foundations of International Trade:

Direct Investment:

Instruments of Commercial Policy:

Factor Movements and International Trade in Services:

Regional Economic Integration:

Policy Framework and Promotional Measures:

Reference Books/ Text Books / Cases:

Intended Outcomes:After completion of the course, student will be able to:
Develop an mindset in understanding Foreign trade and policies.
Ethically solve complex problems related to implementation of policies.
Understand applied and policy aspects of Foreign trade.
Analyse the need of digital medium in assisting the enhancement of foreign trade.



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

BBAE0203: INTERNATIONALMARKETING

Introduction: This course would help the students in getting the understanding of the international 
marketing concepts and strategies used for promotion and wealth maximization.

Objectives: To familiarize the students with the concept and issues of international marketing
To enable them to analyze the international marketing strategies for a business firm.

Module
No.

Content Teaching Hours

Credits: 04 L–T–P :4–0–0Semester V



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

Introduction

International Product Planning and Pricing decisions

International Distribution Decisions

International Promotion Strategies

Emerging trends in International Marketing:

Reference Books/ Text Books / Cases:

Intended Outcomes: After completion of the course, student will be able to:
Understand various aspects related to international marketing
Learn international marketing strategies adopted by the companies.
Outline international distribution decisions for full coverage of the segment
Understand importance of market and product mix at international level



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

BCME0402: INTERNATIONAL LOGISTICS

Introduction: This course will help the students in developing understanding of the inventory
management concept and various modes related to international logistics.

Objectives: To acquaint the students with the general and clear idea of international logistics
system
To make the students aware of the various aspects related to its management.

Credits: 04 L–T–P : 4–0–0Semester V



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

Module
No.

Content Teaching Hours

Concept of International Logistics Management

Transportation:

Various modes of logistics management

Air transportation and its scope

Warehousing:

Inventory management

Reference Books/ Text Books / Cases:
The Logistics Hand Book.

International Logistics
Strategic Logistics Management
Logistics Management and Integrated Supply Chain

Management

Intended Outcomes: After completion of the course, student will be able to:
Understand the importance of inventory management for its efficient utilization.
Learn the various logistic mechanism for prompt supplies
Enhance the concept of material planning
Explain the methods of cost reduction, cost management



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

BCME0403: INTERNATIONALTREATIESANDCONVENTION

Introduction:This course would help the students in developing understanding of the international
laws and treaties and their impact on the growth of economy.

Objectives: To acquaint the students with the theoretical foundations of international treaties and
conventions
To enable them to learn the pattern, structure and policy framework at trade blocks.

Module
No.

Content Teaching Hours

Credits: 04 L–T–P : 4–0–0Semester V



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

Introduction:

Concept of treaties:

Laws of Treaties and convention:

Reference Books/ Text Books / Cases:
How international Law works: A rational choice theory

International Business
International Business: Environment and Operations

International Business
Economic Survey
Export import Policy and Other Documents

Micro Economic Foundations of International Trade

International Economics: Policies and Theoretical Foundations

International Economics
International Economics
International Economics

Intended Outcomes: After completion of the course, student will be able to:
Understand the theoretical foundation of international treaties
Identify the role played by international conventions
Comprehend the laws of treaties and conventions
Learn the importance of the grievance handling mechanism



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

BBAE1302:MANAGEMENTOF FINANCIAL INSTITUTIONS&SERVICES

Introduction: The course involves the emphasis on banking, insurance, and key financial services
so that scholar gets an exposure to various dynamics of financial system

Objectives: To enable the students to explore Indian financial system and be comfortable in
understanding its implications on economic growth

Module
No. Content Teaching

Hours

Credits: 04 L–T–P: 3–1–0Semester V



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

I

Introduction of Financial System

Financial institutions

II

Financial Services

23

Reference Books/ Text Books / Cases:

Intended Outcomes: After completion of the course, student will be able to:
Understanding the various financial institutions and their functions
Observe the various features related to insurance and how to use it
Translate the main concepts of financial services into practical.
Predict the basis upon which they can develop into a financial practitioner



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

BAEE0201: TAXATIONLAWS&PRACTICES

Introduction: The course will define the different aspect of Income tax act involves residential
status, computation of income under different heads and tax liability and online filing of returns.

Objective: To provide the conceptual and practical knowledge about principle and provision of
Income tax Act, 1961.

Module
No.

Content Teaching Hours

Semester V L–T–P :4–0–0Credits: 04



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

Introduction:

(KUK)
Residential status:

Computation of Income under different heads 1
(ICSI)

Computation of Income under different heads 2

Computation of Total Income and Tax Liability 1

Computation of Total Income and Tax Liability 2

(ICSI)
Preparation of Return of Income

Reference Books/ Text Books / Cases:

Intended Outcomes: After completion of the course, student will be able to:
Interpret the basic knowledge about taxation laws
Classify the principles and provisions in Income –tax Act, 1961.
Indicate the classification of income under various headings
Memorize the main concepts and principles of Income Tax.



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

BCME0105: SECURITYANALYSIS ANDPORTFOLIOMANAGEMENT

Introduction: This course provides a broad overview of investment management, focusing on the
application of finance theory to the issue faced by portfolio managers and investors in general. This
also deals with the risk management instruments used to manage the risk in equity market. It
provides the extensive idea about the mutual fund investment and develops general portfolio
management tools which are applicable when managing portfolios with any of all asset classes.

Objective: To impart theoretical and practical knowledge to students about risk and return of
individual security and equip them for analyzing the risk of portfolio for wealth maximization. To
develop competencies for analyzing different investment opportunities and construct an optimal
portfolio of investments as per risk profile and investment objectives..



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

Module
No.

Content Teaching Hours

Introduction to Investment and Securities

Risk Analysis

Primary Market and Secondary Market

Analysis of Securities

Portfolio Analysis
Portfolio selection:

Capital Market Theory:

Reference Books/ Text Books / Cases:

Intended Outcomes: After completion of the course, student will be able to:
Acquire practical knowledge about risk and return of individual security.
Understand models and theories of security analysis and portfolio management.
Relate risk and return framework used for sound investment decision.
Comprehend the portfolio management.

Semester V L–T–P :3–1–0Credits: 04



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

BAEE0202:MODERNBANKINGPRACTICES

Introduction: This subject introducesmodern concepts related to Banking in India, the roles played
and services rendered by banks, various types of bank accounts, loan system and various modern
services including the technological advancements in Indian Banking.

Objective: To enable the students with regard to gaining insights into the routine and specific
functions, technological updates related to the banking scenario in the country and otherwise.

Module
No.

Content Teaching Hours

Semester V L–T–P :4–0–0Credits: 04



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

Introduction

Banker & Customer

Introduction to Banking Products:

Emerging & Modern Trends:

Reference Books/ Text Books / Cases:

Intended Outcomes: After completion of the course, student will be able to:
Describe the fundamental knowledge of the prevailing banking system in India.
Explain various functional aspects of digital banking
Understand the operating system of banks for accounts, loans and virtual services
Discuss the emerging and modern practices adopted by banks



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

BAEE0301: SUSTAINABLEDEVELOPMENT
Introduction: This subject of Sustainable Development will guide in exploring the concepts,
applications, and tools for analysis and decision making in support of environmentally sustainable
development

Objective: To understand the basic concept of Sustainable Development (SD), the environmental,
social and economic dimensions. Know the history of the SD idea. Be able to discuss the conflicts
which are involved in the SD concept on the national as well as on the global scale. Be familiar
with potential strategic options for SD (efficiency, sufficiency). Be able to discuss the (dis
)advantages of instruments for SD. Understand the SD challenge for companies, their
responsibility and their potentials for action.



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

Module
No.

Content Teaching Hours

Sustainable Development:

Sustainable Development Goals (SDGs):

SDGs Implementation and Reporting by corporate:

Reference Books/ Text Books / Cases:

Intended Outcomes: After completion of the course, student will be able to:
Develop understanding of sustainable development with proper teamwork.
Identify the unique tools for helping to maintain sustainable overall development.
Develop new ventures for solving contemporary national & international Sustainability.
Analyze and provide creative solutions to sustainable development.

Semester V L–T–P :4–0–0Credits: 04



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

BAEE0302: RURALDEVELOPMENT

Introduction: This course Rural Development: Critical Evaluation enables the students to get in
depth understanding status, program and strategy of rural development

Objective: Make the students aware of the concept of rural development thereby enabling them to
understand the rural poverty, rural infrastructure and rural development program.

Module
No.

Content Teaching Hours

Semester V L–T–P :4–0–0Credits: 04



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

Definition of Rural Areas

RURAL DEVELOPMENT PROGRAMMES

Rural Infrastructure

Rural Unemployment

Rural Poverty

Reference Books/ Text Books / Cases:

Intended Outcomes: After completion of the course, student will be able to:
Understand the Causes of Rural Backwardness and dynamics of basic amenities in rural areas
Explore the employment issues in rural areas
Reproduce the insight about rural development programs and their performance
Extend present scenario of rural poverty and wage employment program



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

BAEE0303:WELFAREECONOMICS

Introduction: This subject of Welfare Economics features on how an economic outcome can be
evaluated from society’s point of view.

Objective: To enable the students to evaluate economic policy decisions by referring to its social
desirability.

Module
No.

Content Teaching Hours

Semester V L–T–P :4–0–0Credits: 04



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

Basic economic terms:

Efficiency:

Public Goods:

Real National Income and Welfare:

.
Economic Justice:

Welfare State:

Reference Books/ Text Books / Cases:

Intended Outcomes: After completion of the course, student will be able to:
Elaborate the terminology associated with economics.
Examine the fundamental theorems of welfare economics.
Explain the concept of national income, GDP, and wealth distribution in capitalistic economies.
Propose the approaches of industrial justice and its imperatives.
Develop the intervention of the state in the redistribution of incentives and role in providing
employment.



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

BAEE0304:HEALTHECONOMICS

Introduction: The importance of health in improving well being is reflected in its inclusion among
the Millennium Development Goals adopted by the United Nations member states, which include
among other goals, achieving universal primary education, reducing child mortality, improving
maternal health and combating diseases. This course provides a framework to analyze, among other
things, individual choice in the demand for health and education, government intervention and
aspects of inequity and discrimination in both sectors

Objective: To provide an introduction to the central issues in health economics and health policy
involved in the management of primary health care.



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

Module
No.

Content Teaching
Hours

The Determinants of Health:

Health Outcomes and Economic Linkages:

Microeconomics of Health Care:

Health Cost Concepts:

Economics of Health Insurance:

Normative Analysis for Health Policy and Projects:

Reference Books/ Text Books / Cases:

Intended Outcomes: After completion of the course, student will be able to:
Discuss the concepts and determinants of health and the aspects of good health.
Interpret the linkages between health and economics.
Determine the central issues in the delivery of primary health care services.
Recommend the role of education and government intervention for the supply of better health
services.

Semester V L–T–P :4–0–0Credits: 04



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

BAEE0401: INDUSTRIAL FINANCE

Introduction: This subject of behavioural finance features sections on investment, utility, prospect
theory and related aspects of decision making in a business environment

Objective: To help students appreciate the extension of different models and perspective of
investment decision making and identify persistent or systematic behavioral factors that influence
investment behavior

Module
No.

Content Teaching Hours

Semester V L–T–P :4–0–0Credits: 04



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

Time value ofmoney:

Utility/ Preference Functions:

Investment Decision Cycle

Alternative decision making rules for investment decision:

Sources of Fund:

Bond valuation:

Financial derivatives:

Reference Books/ Text Books / Cases:

Intended Outcomes:After completion of the course, student will be able to:
Summarize the function and contribution of behavioural finance theories in the complex
decisions of business.
Translate the practical application part of different models and perspectives in the formulation
of effective investment pattern.
Discover best utility theory for optimum business practices.
Reproduce an effective system of persistent behavioural set up so that investormay have a better
option of investment policy in the global market



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

BAEE0402: EXPERIMENTALMETHODSOFECONOMICS

Introduction: This subject is developed considering the recent growth of interest in behavioral
considerations; experiments are increasingly used in economics to study human behavior. Students
will learn how to design experiments. Basic knowledge of microeconomics and game theory is
expected. One of the focuses is on performing and engaging in experiments.

Objective:To enable the students an opportunity to experience economics first hand and learn how
people actually respond to economic incentives or experiments at large. Experimental methods in
economics have achieved prominence in the last twenty years and are well on their way to becoming
important enough to have a strong influence on theory formulation, policy and the way empirical
data is collected and analyzed.

Module
No.

Content Teaching Hours

Semester V L–T–P :4–0–0Credits: 04



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

Introduction to experimental economics:

Economics in the Laboratory

Individual preferences: Uncertainty and time

From Puzzle to Experiment

Experimental Designs

Bargaining and Social preferences –

Introduction to Experiments on Game Theory –

Reference Books/ Text Books / Cases:

Intended Outcomes:After completion of the course, student will be able to:
Explain the impact of economic activity and experiment on public at large and its cause and
effect relationship.
Develop various types of experiment and rationale choice in various circumstances.
Interpret the game theory and its large impact on our day to day routine.
Adapt the performance and engagement in experiments on theory formulation and policy
implementation



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

BAEE0403: GAMETHEORY

Introduction: Game theory introduces the students to optimal decision making in interactive
settings. This course will deal with the solution concepts for normal form and extensive form games,
along with a variety of applications.

Objective: The students will learn how to model multi person decision making in an interactive
setting.

Module
No.

Content Teaching Hours

Introduction:

Semester V L–T–P :4–0–0Credits: 04



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

Normal form games:

Extensive form games with perfect information:

Simultaneous move games with incomplete information:

Extensive form games with imperfect information

Information economics

Reference Books/ Text Books / Cases:

Intended Outcomes:After completion of the course, student will be able to:
Understand multi person decision making in an interactive setting.
Learn to formulate different real life situations as game and learn to predict the optimal
strategies.
Learn that how the players can exploit strategic situation for their own benefit.

BAEE0404: PSYCHOLOGICAL ECONOMICS

Introduction: This subject of Psychological Processes: Individual and Social, intends to familiarize
the students with the basics of this subject. The course has been designed keeping in mind the fact
that such areas of this field should be covered so that the students can develop a general
understanding of the field.

Objective: To enable the students get acquainted with the nature and scope of psychology as
asubject, biological basis of behavior and provide basic knowledge about systems and processes like
sensation, attention, intelligence and emotions and various aspects of social psychology, group
dynamics and social influence.

Module
No.

Content Teaching Hours

Semester V L–T–P :4–0–0Credits: 04



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

Introduction:

Methods:

Approaches in Psychology:

Biological and socio cultural bases of Behavior:

Sensation: .
Attention:

Intelligence:

Emotions:

Social psychology:

Group Dynamics

Social Influence:
Reference Books/ Text Books / Cases:

Psychology: The essential science.
Introduction to Psychology.

Social Psychology
Psychology: The study of human behaviour.

Introduction to Psychology,

The Psychological Realm: An Introduction.

Intended Outcomes: After completion of the course, student will be able to:
Determine the various aspects of psychology.
Evaluate the psychological theories regarding emotions, learning, memory and perception.
Assess different methods employed to the understanding of psychology.
Distinguish between the concepts such as sensation, attention, intelligence and emotions.
Explain different aspects of social psychology, group dynamics and social influence.



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

BAEE0501: PRODUCTIONPLANNING&BEHAVIOUR

Introduction:This course in production and planning management intends to familiarize the
students with the basics of this subject. The course has been designed keeping in mind the fact that
such areas of this field should be covered so that the students can develop a general understanding
of the field.

Objective: To acquaint the students with the concepts related to productions and operations
management. To demonstrate the understanding of plant location and layout decisions in
production system. To make them understand how planning and control are carried out vis à vis
production. To highlight the significance which inventory and quality management plays in the field
of production and operations.

Module
No.

Content Teaching Hours

Semester V L–T–P :4–0–0Credits: 04



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

Introduction to Production and Operation Management:

Location Planning

Plant Layout

Production Planning & Control:

Plant Maintenance

Inventory Management:

Quality Management

Reference Books/ Text Books / Cases:

Intended Outcomes:After completion of the course, student will be able to:
Understand the role of production and operations management in achieving organizational
competitiveness.
Associate the concepts of production planning & control and plant maintenance management
in operations.
Discuss key decision areas of operations and analyze data for effective decision making in
inventory management and quality control



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

BAEE0502: RESOURCEECONOMICS&MANAGEMENT

Introduction: Resource economics focuses on the supply, demand, and allocation of the Earth’s
resources. It studies interactions between economic and natural systems, with the goal of developing
a sustainable and efficient economy. It also helps in understanding market and other values
associated with resources and environment use and management decisions

Objective: The objective of this course is to prepare students to understand the interaction between
resource eco system and economic system.

Module
No.

Content Teaching Hours

Introduction:

Semester V L–T–P :4–0–0Credits: 04



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

Theories of Exhaustible Resources:

Nonrenewable Resource and Economic Systems

National income and environmental accounting:

Resource Management:

Reference Books/ Text Books / Cases:

Intended Outcomes: After completion of the course, student will be able to:
Adapt the role of resources and its optimum utilization in the economy.
Compare the connection and interdependence between economics and natural ecosystem.
Design the various theories of resource economics.
Measure the new notion of sustainable development through resource accounting



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

BAEE0503: OPERATIONSRESEARCH

Introduction: Operational Research (OR) is a discipline to aid decision making and improving
efficiency of the system by applying advanced analyticalmethods. As a formal discipline it originated
in the efforts of military planners during World War II.

Objective: To enable the students to understand the scientific methods of providing various
departments of an organizationwith a quantitative basis of decisionmaking and enable the students
to understand the importance of various tools and techniques in finding optimal solutions to
problems involving limited resources in the form of Men, Materials and machinery.

Module
No.

Content Teaching Hours

Semester V L–T–P :4–0–0Credits: 04



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

Introduction:

Linear Programming:

Transportation Problem:

Assignment Problem

Queuing Theory

Network analysis

Reference Books/ Text Books / Cases:

Intended Outcomes:After completion of the course, student will be able to:
Develop Real time Behavioural skills in solving Management problems
Develop Creative analytics and using digital tools to efficiently find solutions .
Cultivate specific managerial competencies in solving various networking problems.
Develop a sense of gaining good command over Operations management to explore new career
prospects.



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

BAEE0504: INDUSTRIALBEHAVIOURALECONOMICS

Introduction: This subject provides knowledge about the economics of industry in a cogent and
analytical manner, particularly in the Indian context.

Objective: To acquaint students with the basic issues such as productivity, efficiency, capacity
utilization and debates involved in the industrial utilization and debates involved in the industrial
development of India.

Module
No.

Content Teaching Hours

Framework and Problems Related to Industrial Economics:

Semester V L–T–P :4–0–0Credits: 04



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

Market Structure:

Market Performance:

Indian Industrial Growth and Pattern:

Industrial Finance:

Project Appraisal:

Industrial Labor:

Current Problems of Selected Industries:

Reference Books/ Text Books / Cases:

Intended Outcomes: After completion of the course, student will be able to:
Evaluate the concept and framework adopted by the government for the growth of Indian
Industries.
Examine the various market structure and theories of industrial location.
Interpret the constraint of growth of a firm and its relation with market performance.
Determine the availability of finance and the sources available.
Solve the problems associated behind the industries like jute, sugar, coal, cement and
engineering goods etc.



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

BCME0201: ENTERPRENEURSHIPANDSMALLBUSINESSMANAGEMENT

Introduction: This subject exposes students to the objectives, challenges, and requirements for
effectively managing small business and entrepreneurship traits.

Objective: To enable the students to take key decisions required of the entrepreneur/manager, the
driving forces of the small/family business

Module
No. Content Teaching

Hours
Introduction to Entrepreneur & Entrepreneurship:

Credits: 04 L–T–P: 4–0–0Semester V



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

Entrepreneurial development and Government

Managing Small Business and Creating New Ventures:

Reference Books/ Text Books / Cases:

Intended Outcomes:After completion of the course, student will be able to:
Understand the underlying principles of entrepreneurship and nuances of business.
Develop the tactics for upholding the businesses market position.
Formulate a business plan as an entrepreneur.
Recognize the challenges and devise strategies to cope up with the current business scenario.



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

BBAE0106: INTERNATIONALHUMANRESOURCEMANAGEMENT

Introduction: by
experiencing, verbalizing, and writing thoughtfully about different cultures and human resource
issues.

Objectives: To enable students with regard to gaining insights into how international human
resource management has played a crucial role in the overall scheme of things for an organization.

Module
No.

Content Teaching Hours

Introduction:

Credits: 04 L–T–P :4–0–0Semester V



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

Recruitment, Selection and staffing in International context:

PerformanceManagement:

Training anddevelopment in international context:

International Compensation:
.

Reference Books/ Text Books / Cases:

Case Study:

Intended Outcomes: After completion of the course, student will be able to:
Understand the Concept and trends of IHRM and appreciate how and why it has become so
critical.
Describe the significance of IHRM with regard to competitiveness.
Define issues that impact recruitment, selection and staffing in international context.
Understand the future challenges related to IHRM.
Highlighting the core concepts of Human Resource Management in International context.



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

BCME0202: PRINCIPLESOFBUSINESSMANAGEMENT

Introduction:This course covers a variety ofmanagement concepts based on traditionally accepted
management theory and represent practical tools that managers commonly use to meet
organizational challenges and objectives

Objective: To provide a basis of understanding to the students with reference toworking of business
organization through the various principles & concepts of business management

Introduction:

Evolution of Management thought:

Semester V L–T–P : 4–0–0Credits: 04



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

Overview of Planning:
Decision making

Control
Organising:

Directing:

Strategic Management:

Recent Trends in Management:

Reference Books/ Text Books / Cases:

Intended Outcomes: After completion of the course, student will be able to:
Understand the basic principles of management.
Discuss the various management processes, functions and principles.
Identify the behavioral processes in the organization.
Understand the new developments in the field of business management.



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

BBAE0102: INDUSTRIALRELATIONS

Introduction: This course serves as an introduction into the field of industrial relations. Students
will learn about the history of the field and an introduction to labour unions.

Objectives: To enable the students with regard to various models of dispute resolution, labour
management cooperation, dispute settlement machineries and other Industrial relation issues

Module
No.

Content Teaching Hours

Introduction to Industrial Relations:

Approaches to Industrial relation:

Trade Unionism

Credits: 04 L–T–P :4–0–0Semester V



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

Industrial Disputes

Methods of prevention of Industrial Disputes:

Industrial Dispute Settlement Machinery

Workers' Participation in Management:

International Labor Organization:

Reference Books/ Text Books / Cases:

CASE:

Intended Outcomes:After completion of the course, student will be able to:
Understand the history and models of the Industrial Relations system.
Discuss genesis of industrial conflicts and disputes.
Describing the functioning of various Industrial conflict settlement machineries.
Discussion on latest issues and challenges in labor laws and welfare facilities of employees in
corporate sector.



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

BAEC0808: COMPETITIVEAPTITUDE V

Introduction: This subject of Competitive Aptitude V has been designed keeping in mind the
requirements of those students who intend to pursue higher education in management and to
prepare them to successfully achieve this target.

Objective: To help students develop the skills of simplifying their calculations and develop their
skills to solve Problems or situations that involve logical thinking call for structure, for relationships
between facts, and for chains of reasoning that “make sense”.

Modul
e No.

Content Teaching
Hours

Quantitative Aptitude:
Mensuration :

Semester V L–T–P :0–0–4Credits: 02



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

Reasoning Ability:

Alphabet Reasoning:

Quantitative Aptitude
Linear Inequalities:

Reasoning Ability:
Data Sufficiency:

Quantitative Aptitude:

Surds & Indices:

Reasoning Ability:
Binary logic:

Reference Books/ Text Books / Cases:

Intended Outcome: After completion of the course, student will be able to:
Develop reasoning ability
Develop problem solving ability of tricky mathematics
Extend Quantitative ability.
Predict the problem and analyse with respect to different situations.



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

BAEC0809: PRACTICALONECONOMICASPECTS V
Introduction: The course intends to acquaint the students with the practical concepts and
techniques of economic problems and approaching their solutions with an open minded approach.

Objective: To make the students aware as to how they can apply the underlying concepts,
mechanisms and practical orientedness related to economics in numerous situations in a formal
setting

Module
No.

Content Teaching Hours

Gaining Pragmatic Understanding on Issues in Growth,
Development and Sustainability:

Semester V L–T–P: 0–0–4Credits: 02



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

Practical applications of methods for valuation of
environmental goods and services and quantification of
environmental damages

Practical sessions on major trends in economic indicators
and policy debates in India in the post Independence period,
with particular emphasis on paradigm shifts and turning
points

Reference Books/ Text Books / Cases:

Intended Outcomes: After completion of the course, student will be able to:
Develop practical knowledge of economic indicators and policy
Understand the factors which are affecting growth
Discover how to practically quantify environmental damages
Classify practical aspects related to Indian economy over the past decades



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

BAEC1008: ECONOMETRICS

Introduction: This course in Econometrics features concepts, general awareness and basic
introductory aspects in Econometrics

Objective: The goal is to help the students develop a solid theoretical background in introductory
level econometrics along with working knowledge of practical problems

Module
No.

Content Teaching Hours

Nature and Scope of Econometrics

Statistical Inference

Semester VI L–T–P :4–0–0Credits: 04



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

Simple Linear Regression Model:

Multiple Linear RegressionModel

Reference Books/Text Books/Cases:

Intended Outcome After completion of this course, students will able to
Discuss both the theoretical and the practical aspects of statistical analysis
Develop techniques for estimating econometric models of various kinds
Test the regression methods for analyzing data in economics.
Construct the ability to implement the techniques and to critique empirical studies in economics.



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

BBAE0301: INTERNATIONAL FINANCIALMANAGEMENT

Introduction: This subject enables the students to develop awareness about international financial
management and related practices as found

Objectives: To enable the students to gain insights into the role of the various global institutions,
their structures as well as international trade in India.

Module
No.

Content Teaching Hours

Introduction

International Monetary System

International Financial Flows

Credits: 04 L–T–P :4–0–0Semester VI



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

Foreign Exchange Market

Exchange Rate Determination

Exchange Rate Risk

International Working Capital Management

International Financial Market

Financing of Foreign Trade

Reference Books/ Text Books / Cases:

Intended Outcomes:After completion of the course, student will be able to:
Understand the various aspects of international financial management
Learn about the various international economic groups
Discuss about the numerous international institutions
Identify the changing scenario of the international economic environment



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

BAEE0102:MERGERS&ACQUISITIONS IN ECONOMY

Introduction: This subject of Merger & Acquisitions features section of concepts, legal aspect of
Merger & Acquisitions, general awareness and related aspects

Objective: Develop understanding of the economic activity of Merger & Acquisitions taking place in
the Indian economy.

Module
No.

Content Teaching Hours

Semester VI L–T–P :4–0–0Credits: 04



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

Reference Books/ Text Books / Cases:

Intended Outcomes: After completion of the course, student will be able to:
Elaborate the economic activity of M & A taking place in the Indian economy. Ability to examine
the merger and acquisition process in the capital market.
Develop the leading methods used in the valuation of a firm for merger analysis.
Estimate the techniques of corporate restructuring.



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

BAEE0103: ECONOMICASPECTSOFEXPORT& IMPORT

Introduction: This subject is to familiarize students with the procedures and documentation
relating to foreign trade operations, and to train them to handle the documentary work concerning
export import business.

Objective: To enable the students gain insights into the procedure and documentation. To assist
students how to go about expanding the horizon of their business by going international.

Module
No.

Content Teaching Hours

Introduction to Regulatory institute & Environment

Semester VI L–T–P :4–0–0Credits: 04



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

Export Procedure:

Export Documentation

Reference Books/ Text Books / Cases:

Intended Outcomes: After completion of the course, student will be able to:
Discuss about the regulatory framework of exports.
Estimate the environment factors related to exports.
Elaborate the basic procedure and documents related to exports.
Propose the different modes of payments and finance for exports.



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

BFBE0201: INTERNATIONALBUSINESS ENVIRONMENT

Introduction:This course on international business environmentwould help the students in getting
a fair understanding of the international business related issues by various firms.

Objectives: To enable the students learn nature, scope and structure of international business,
To make students understand the influence of environmental factors on international business

Module
No.

Content Teaching Hours

Introduction to International Business:

International Business Environment:

Credits: 04 L–T–P : 4–0–0Semester VI



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

Balance of Payment Account:

Global Trading and Investment Environment:

International Economic Institutions and Agreements:

Global Human ResourceManagement:

Contemporary Issues in International Business:

Reference Books/ Text Books / Cases:
International Business,
Going International: Response Strategies of the Indian Sector

International Business
International Business: Environment and Operations

International Business

Intended Outcomes: After completion of the course, student will be able to:
Discuss international business as adopted by the companies
Elaborate the response which organizations give to environmental changes.
Estimate how international business environment responds to the various dynamics.
Test the various theories of international business



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

BBAE0408:MANAGEMENTOFCOMMERCIALBANK

Introduction: This course introduces the students to the commercial banking system in India. It
also gives a broad framework of retail banking and emerging trends in this field

Objectives: To enable the students gain insights into the emerging trends in the commercial
banking scenario both at national & international levels.

Module
No.

Content Teaching Hours

Introduction:

Retail Banking:

Credits: 04 L–T–P :4–0–0Semester VI



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

Emerging Trends:

Reference Books/ Text Books / Cases:

Banking Principles & Operations.
Legal Aspects of Banking Operations,
Retail Banking.
Banking Law and Practice.

Intended Outcomes: After completion of the course, student will be able to:
Understand about framework and functioning of commercial banks.
Discuss deep knowledge of retail banking and its products
Explain retail banking and how it is different from corporate banking
Understand the various emerging trends in banking at national & international level



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

BCME0102:MICROFINANCE

Introduction: Microfinance has emerged as an independent branch of study, an industry, a
development strategy and a revolution recently. Microfinance institutions, such as financial
cooperatives, financial non governmental organizations and rural banks among others, can provide
poor people with small amounts of credit at reasonable interest rates. This course is aimed at
evolving clear understanding of role of Microfinance in addressing the problem of poverty and
income generating activities to the poor people

Objective: To provide a thorough knowledge of the concept of microfinance and how microfinance
institutions work, including the operational aspects of an SHG / MF. The objective of this course is
to equip the students of with the skills required to manage microfinance.

Module
No.

Content Teaching Hours

Microfinance

Semester VI L–T–P :3–1–0Credits: 04



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

Models of Microfinance

Development of Microfinance Products

Microfinance Risk Scenario –

Sustainable Development Issues

Reference Books/ Text Books / Cases:

Intended Outcomes: After completion of the course, student will be able to:
Estimate basic awareness of Microfinance and its various dimensions.
Discuss the SHGs and Governmental support provided to Microfinance.
Understanding the techniques and skills needed to be a microfinance practitioner.
identify the State of microfinance in Indian economy



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

BAEE1203: CAPITALBUDGETING

Introduction: This subject of Capital Budgeting features sections on Investment Decisions and
related aspects.

Objective: To enable the students to evaluate investment projects using various capital budgeting
techniques.

Module
No.

Content Teaching Hours

Introduction to Capital Budgeting:

Capital Investment/Expenditure Decisions:

Concept of Cash Flows:

Time Value of Money:

Capital Budgeting Decisions and Techniques:

Semester VI L–T–P :4–0–0Credits: 04



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

Capital Budgeting and Risk:
,

Other Issues in Capital Budgeting:

Case Studies:

Reference Books/ Text Books / Cases:

Intended Outcomes: After completion of the course, student will be able to:
Understanding the sources of finance and investment decisions.
Remembering the categories and basic principles of cash flow.
Describe the capital budgeting decisions and financial analysis of ratios.
Explain the formation or development of the project report.
Understanding the cost and benefit analysis and other related concepts



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

BBAE0304:WORKINGCAPITALMANAGEMENT

Introduction: This subject has been designed keeping in perspective the various aspects of working
capital management as found in an organization.

Objectives: To enable the students to develop understanding about working capital management
and its functioning in businesses

Module
No.

Content Teaching
Hours

Introduction –

Operating Cycle Concept –

Working Capital Requirement –

Credits: 04 L–T–P: 3–1–0Semester VI



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

Inventory Management –

Tools and Techniques of InventoryManagement

Receivables Management –

Cash Management –

Reference Books/ Text Books / Cases:

Intended Outcomes: After completion of the course, student will be able to:
Understand the basic concepts related to working capital management
Discuss the management of receivables and inventory
Learn the management of cash by an organization
Determine and financing working capital requirement



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

BAEE0305: URBANIZATION&DEVELOPMENT

Introduction: The course begins with a discussion on alternative conceptions of development and
their justification. It then proceeds to aggregate models of growth and cross national comparisons
of the growth experience that can help evaluate these models

Objective: This course introduces students to the basics of development economics, with in depth
discussions on the concepts of development, growth, poverty, inequality, as well as the underlying
political institutions

Module
No.

Content Teaching Hours

Concept and definition

Urbanization and Urban Change

Semester VI L–T–P :4–0–0Credits: 04



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

Urbanization and urban living:

Approaches to the study of development

Development characteristics and indicators

Growth Models and Empirics

Poverty and Inequality: Definitions, Measures and
Mechanisms;

Reference Books/ Text Books / Cases:

Intended Outcomes: After completion of the course, student will be able to:
Understand the concept and meaning of urbanization and development in India and other
countries.
Discuss the process of urban change and various reasons for urban growth.
Discuss the different trends in urbanization and policies of urban development.
Classify the various sociological and environmental concerns of urbanization.
Define the concept of poverty and its measurement



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

BAEE0306: ECONOMICGROWTHMODELS

Introduction: This subject of Economic Growth Models: A Critical Model features sections on
alternative conceptions of economic growth and related aspects

Objective: To enable students to acquire advanced knowledge about aspects of economic growth
and development and to understand how policies facilitate the economic growth and development
in countries

Module
No.

Content Teaching Hours

Economic Growth and Development

Partial Theories of Growth and Development:

Models of Growth and Development:

Semester VI L–T–P :4–0–0Credits: 04



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

Economic Planning:

Political Institutions and the Functioning of the State:

International Aspects of Economic Development:

Perspective on Comparative Economic Growth and
Development:

Reference Books/ Text Books / Cases:

Intended Outcomes: After completion of the course, student will be able to:
Discuss the dynamics of economic growth and development with reference to various economic
models.
Formulate policies for the economic growth and development of their citizens.
Propose how different nations, interact and collaborate for the mutual economic growth and
development.



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

BAEE0307: ENVIRONMENTALECONOMICS

Introduction: The module aims to introduce students to the main theoretical and empirical
concepts in environmental economics, equip students with a thorough analytical grasp of
environmental policy theory, ranging from externalities to international environmental agreements,
and familiarise students with themain issues in environmental valuation andwith the basic features
of the environmental policy tools

Objective: This course focuses on economic causes of environmental problems. In particular,
economic principles are applied to environmental questions viewed as externalities and their
management through various economic institutions, economic incentives and other instruments and
policies

Module
No.

Content Teaching Hours

Environmental problem and issues
environmental problem

Conventional policy

Market based policy

Environmental regulation in India

Semester VI L–T–P :4–0–0Credits: 04



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

Environmental Risk Analysis

International Environmental Problems:

Assessing Benefits for Environmental Decision Making

Reference Books/ Text Books / Cases:

Intended Outcomes: After completion of the course, student will be able to:
Define the role of economics in environmental problems and issues.
Illustrate the usefulness and problems concerned with the environment valuation and develop
their critical understanding of environmental policy.
Describe the concept of sustainable development.
Explain the concept of environmental risk analysis



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

BAEE0308: ECONOMIC SYSTEMANDSOCIETY
Introduction: This subject outlines an analysis of the global sustainability and equity situation and
also describes the form that a sustainable and just future socio economic system must take.

Objective: To familiarize students with the role of government intervention in economic activities
and how the government makes economic decisions.

Module
No.

Content Teaching Hours

Economic System –

Social Structure

Economic analysis and Society –

Economic decision making in government

Fiscal Federalism

Semester VI L–T–P :4–0–0Credits: 04



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

Economic Rationale of theModern State andMacro Economic
Perspective of Public Finance

Reference Books/ Text Books / Cases:

Intended Outcomes:After completion of the course, student will be able to:
Recall the economic system of the nation
Explain the economic development of the nation by the government
Illustrate the role of the government on micro and macro levels.
Define the concept of public finance and its implication in modern economies



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

BAEE0405: SUPPLYCHAINANDLOGISTICS

Introduction: This subject of Supply Chain and Logistics provides students with the fundamental
knowledge of logistics and supply chain business operations. This course is known for its global
standing in creating job ready professionals of tomorrow.

Objective: To impart the students with the in depth understanding of functions and contribution of
supply chain management, the concept of logistics management, operational objectives of
integrated logistics, the impact of forecasts on logistics and supply chain management, and others

Module
No.

Content Teaching Hours

Relationship of supply chain to other aspects of the
organisation’s operations:

Logistics Role in the Economy/Organization

Semester VI L–T–P :4–0–0Credits: 04



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

Inventory Management in Supply Chain

Global Logistics

Logistics Strategy

Logistics Information Systems (LIS)

Reference Books/ Text Books / Cases:

Intended Outcomes:After completion of the course, student will be able to:
Develop an in depth knowledge of the operational segments of supply chain management
Develop an understanding of the strategic significance of logistics in context to business growth
Recognise the model of integrated logistics and supply chain management in a theoretical
framework
Understand the utility of global logistics information system in the decision making process



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

BAEE0406: INDUSTRIALORGANIZATION

Introduction: This subject of Industrial Organization features sections on different form of
Organisation, industrial productivity and behavior of firm in various market structures.

Objective: This course will help the students to understand the different form of organisation and
their behavior in different market structure.

Module
No.

Content Teaching Hours

Organizational Forms and Industrial Productivity:

Industrial Productivity:

Analysis of the behavior of firms under different industrial
structures

Differentiation and Competition:

Research and Development:

Semester VI L–T–P :4–0–0Credits: 04



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

Firm vs Market:

Reference Books/ Text Books / Cases:

Intended Outcomes:After completion of the course, student will be able to:
Understand the determinants to measure the industrial productivity.
Explain the firm’s behaviour under different industrial structure.
Discuss vertical and horizontal integration in industrial structure.
Describe the firm’s behaviour under the risk and have knowledge about incentives provided



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

BAEE0407: INDUSTRIALDEVELOPMENT

Introduction: This subject of Industrial Development features sections on industrial growth and
pattern, source of finance, industrial labour and problem of selected industries in India.

Objective: The objective is to provide a thorough knowledge about the economics of industry in the
Indian context

Module
No.

Content Teaching Hours

Indian Industrial Growth & Pattern:
Industrial policy 1991:

Industrial Finance :

Industrial Labour:

Semester VI L–T–P :4–0–0Credits: 04



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

Problems of Selected
Industries:

Reference Books/ Text Books / Cases:

Intended Outcomes: After completion of the course, student will be able to:
Identifying selected industries and understanding the concept of Industrial Development.
Understanding the practical application of economic development principles in the field of
sources of finance, industrial labor and their problems.
Demonstrate the competency about industrial labor legislation and their implications.
Comprehending evolving developed industrial policies and their execution problems for the
successful development of industries.



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

BAEE0408:MULTINATIONALENTERPRISESAND INDUSTRIALPOLICIES

Introduction: This course will provide a comprehensive knowledge about the multinational
enterprises and foreign direct investment as it draws from a variety of disciplines including business,
economics, management, political economy and public policy.

Objective: This subject will prepare the students for proper appreciation of the enterprises vis à vis
the development objectives that the country is facing, keeping in mind the equal and uniquely
important role of public sector and the private sector enterprises.

Module
No.

Content Teaching Hours

General Framework
Regulation of Enterprises in India

Multinationals in International Business I

Multinationals in International Business II:

Public Enterprises

Semester VI L–T–P :4–0–0Credits: 04



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

Reference Books/ Text Books / Cases:

Intended Outcomes: After completion of the course, student will be able to:
Develop an enterprising mindset in understanding multinational enterprises..
Ethically solve complex Industrial and enterprise related problems.
Understand applied and policy aspects of International Enterprise policies.
Analyse the need of digital medium in assisting Industrial policy.



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

BAEE0505: PROFESSIONALASPECTSOFBEHAVIOURAL ECONOMICS

Introduction: This subject of professional aspects of behavioral economics covers recent topics in
behavioral economics, with an emphasis on empirical applications and tests

Objective: To enable the students in terms of obtaining exposure to the frontier of empirical
research in behavioral economics

Module
No.

Content Teaching Hours

Introduction to Behavioral Economics –
Rational “Homo Economicus” vs. Real

World Homo Sapiens –
Biases –

Dealingwith risk Risk
.

Processing information under uncertainty

Risk Preferences

Behavioral Economics and the real world

,

Reference Books/ Text Books / Cases:

Semester VI L–T–P :4–0–0Credits: 04



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

Intended Outcomes: After completion of the course, student will be able to:
Discuss the concept, role and impact of behavioral economics in today’s era.
Understand decision making under risk and uncertainty and the role of information in the
business and market.
Discuss the overview with the risk preference and various theories involved.
Understand the correlation of the behavioral economics with the real world.



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

BAEE0506: FINANCIALASPECTSOF CONSUMERBEHAVIOUR

Introduction: The subject aims to enable the students to about the basic that how consumer
behavior according to the availability of the financial education and inclusion

Objective: To make students understand about the basic concepts related to financial aspects i.e.
perceptions of wealth, the pleasure or pain of spending, cashless transactions, saving and investing,
loans, planning for the future, taxes, and financial education. To acquaint the students about
consumer behavior as a subject and how it helps to develop a general understanding about
consumer response to the offerings of a marketer especially in financial aspect. To provide them an
overview of consumer psychology and how to handle it in a better way from the perspective of a
marketer

Module
No.

Content Teaching Hours

Understanding Consumer Behaviour:

Consumer Finance:

Financial Behaviour:

Semester VI L–T–P :4–0–0Credits: 04



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

Constructive criticism with Behavioural Economics
and Behavioural Finance.
Dimensions of Financial Situation:

Saving and Investment:

and Identified factors associated with NPA.
Credit Behavior and Debt Problems:

Responsible Financial Behavior:

Different Financial Policies created by government in order
to sustain the financial behaviour.

Reference Books/ Text Books / Cases:

Consumer Behavior.
Understanding Consumer Financial Behavior: Money Management in an Age

of Financial Illiteracy,
Consumer Behavior

Financial Services,

Intended Outcomes:After completion of the course, student will be able to:
Explain the basic concepts of consumer behavior especially in financial aspects.
Discuss about consumer finance and financial behaviour.
List the different dimensions of financial situations.
Explain about savings and investment, credit behavior and debt problems and financial behavior
of the consumers



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

BAEE0507: ACTUARIAL ECONOMICS

Introduction: The subject aims to articulates the importance of Actuarial Economics and its
application in Business Decisions

Objective: To make students understand concepts related to Actuarial Economics and make them
aware of how decisions are taken for the betterment of the business

Module
No.

Content Teaching Hours

Life Assurance and Annuity Contracts

Joint Life Probabilities

Mathematical Theory of Life Contingencies

Semester VI L–T–P :4–0–0Credits: 04



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

Multiple Decrement Theory and Pension fund Mathematics

Reference Books/ Text Books / Cases:

Intended Outcomes: After completion of the course, student will be able to:
Outline the relevant concepts for taking prudent business decisions.
Demonstrate the applicability of actuarial Economics in the area of business management
Define the analytical skills for evaluation of risks and returns in companies
Interpret the mathematical theories of life contingencies



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

BAEE0508: LABOURECONOMICS

Introduction: Labour Economics deals with different aspects of the Indian labour market such as
labour organization, labour relations and labour legislations, wage and employment theory,
collective bargaining theory and social security and welfare measures, etc.

Objective: The objective of this subject is to develop student’s abilities in understanding the
functioning of labour market. To introduce students the economics of labour market and various
theories and practices in labour market

Module
No.

Content Teaching Hours

Introduction to Labour Economics:

Labour Market:

Labour Unions in India

Employment

Wage:

Semester VI L–T–P :4–0–0Credits: 04
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Labour management

Reference Books/ Text Books / Cases:

Intended Outcomes:After completion of the course, student will be able to:
Explain the labour market in India
List critical issues in Indian labour market.
Compare the application of various theoretical models of labour market.
Outline the labour reforms and labour management practices in India.



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

BCME0203: COMPENSATIONMANAGEMENT

Introduction: This subject is designed to provide the student with a thorough knowledge of various
methods and practices of Compensation Management and to familiarize the role of various bodies
involved in Compensation Management

Objective: This course will examine the strategic use of compensation systems by management to
attract, motivate, retain, and reward employee performance. This course will explore the factors of
job analysis, job description, and job evaluation as the basis of compensation strategy offering
students an opportunity to develop competencies in making equitable compensation decisions.

Module
No.

Content Teaching Hours

Introduction

Developing Compensation Programs:

Derivatives of Compensation:

Semester VI L–T–P :4–0–0Credits: 04
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Incentive Plans

Current Trends

Reference Books/ Text Books / Cases:

Intended Outcomes: After completion of the course, student will be able to:
Understanding the basics of compensation management.
Analyzing the various compensation programs and its derivatives.
Illustrating about the incentive plans of compensation by management.
Evaluating about the current trends in Compensation Management.



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

BCME0204: NEWVENTUREPLANNING

Introduction: The curriculum aims at giving exposure to students regarding different aspects of
setting up a new business. By taking a holistic view of the new venture creation process, the
course also offers students the opportunity to synthesis knowledge and skills drawn from a
wide range of functional business areas

Objective: After completing the course student should be able to develop an understanding of the
process of identifying various sources of new business ideas of products and services. The
understanding of this paper will help them to examine, evaluate and approach different sources of
finance, the nature of marketing effort required and to develop a comprehensive business plan.

Module
No.

Content Teaching
Hours

Starting New Ventures:

Entrepreneurial imagination and creativity:

Methods to Initiate Ventures:

Legal Challenges in Setting up Business:

The Search for Entrepreneurial Capital:

Semester VI L–T–P: 4–0–0Credits: 04
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Financing stages:

The Marketing Aspects of New Ventures:

Business Plan Preparation for New Ventures:

Reference Books/ Text Books / Cases:

After completion of the course, student will be able to:
Understand the concept of new start up and extension of existing business.
Discuss theories and models of franchising the business.
Understand the business plan on the basis of economic, financial and market aspects and learn
how to deal with upcoming problems.
Discuss the Reasons major corporate start up failures in India & abroad.
Discuss latest strategies and innovative solutions to setup new startups.



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

BALO0118: CORPORATEGOVERNANCEANDLAWS

Introduction:This subject of Corporate Governance and Law comprises of an overview of corporate
governance, emergence of CSR, legal regime governing it and other related aspects

Objective: To enable the students to understand the principles of corporate governance, to make
the students aware about the role of CSR in the business to encouragemoral practices and sensitivity
towards the ethical dimension of business

Module
No.

Content Teaching Hours

Corporate Governance:

Theories & Models of Corporate Governance

Major Corporate Governance Failures in India & Abroad

Regulatory Framework of Corporate Governance in India

Semester VI L–T–P : 4–0–0Credits: 04
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Overview of Corporate Social Responsibility (CSR)

Legal Regime Governing CSR

Reference Books/ Text Books / Cases:

Intended Outcomes: After completion of the course, student will be able to:
Understand the basics of corporate governance and its importance in today’s business world.
Define the tools of corporate governance Strategy adopted by various organizations.
Understand the relevance of Corporate Governance principles in financial reporting.
Understand the concept of corporate social responsibility of business towards different
stakeholders



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

BBAE0108: LABOURLAWS

Introduction:The course aims to provide rather, it attempts to give the student a strong, critical
grasp on some of the important issues which arise in the area.

Objectives: To enable the students with a solid grounding in labour law so that they have an idea
as to how the various laws are implemented in the Indian context for the labor force.

Module
No.

Content Teaching Hours

Introduction to labour Legislation:

The Factories Act, 1948

Wages and Labour Laws: The payment of Wages act, 1936

The MinimumWages act, 1948

Labour Welfare and Social Security:
The workmen’ compensation Act,

1923

Semester VI L–T–P :4–0–0Credits: 04
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Industrial Relations Law: The Trade union act, 1926

The Industrial Dispute act, 1947

Reference Books/ Text Books / Cases:

Case Study:

Intended Outcomes: After completion of the course, student will be able to:
Outline the legal framework within which Indian labour law operates.
Understand concepts such as industrial relations, employment practice, Labour conditions and
social welfare.
Discuss the importance of ensuring the health, safety and welfare of the workmen.
Describe the Industrial and Labour system of the country.
Explain the importance of legal institutions and their application.



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

BAEC0810: COMPETITIVEAPTITUDE VI

Introduction: This course has been designed keeping in mind the requirements of those students
who intend to pursue higher education in management and other fields.

Objective: To help students develop the skills of data based prediction with the help of Probability
and Permutation & Combination. Students can improve their inductive as well as deductive skills
with the help of Syllogism and Logical Deduction.

Modul
e No.

Content Teaching
Hours

Quantitative Aptitude:
Quadratic Equation:

Reasoning Ability:
Critical Reasoning I:

Quantitative Aptitude:
Data Interpretation:

Reasoning Ability:

Quantitative Aptitude:

Reasoning Ability:

Semester VI L–T–P :0–0–4Credits: 02



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

Logical Connectives:

Reference Books/ Text Books / Cases:

Intended Outcome: After completion of the course, student will be able to:
Develop mathematical knowledge for competition
Develop ability to solve problem quickly
Associate with logical and visualizing ability.
Identify how perseverance to solve problems



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

BAEC0811: PRACTICALONECONOMICASPECTS VI
Introduction: The course intends to acquaint the students with the practical concepts and
techniques of economic problems and related real world scenarios.

Objective: To make the students understand the various concepts, processes and importance of
practical aspects of economics and their usage in professional set ups

Module
No.

Content Teaching Hours

Semester VI L–T–P: 0–0–4Credits: 02



[Bachelor of Arts (Hons.) Economics {B.A. (H) Economics}]

Reference Books/ Text Books / Cases:

Intended Outcomes:After completion of the course, student will be able to:
Develop Knowledge about different financial institutional
Explain the practical aspects of Indian foreign trade policy
List the practical problems of national income and BOP
Discuss the practical problems of economy and its basic issues



Course Curriculum
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Hours
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Basic R Commands – 

Hypothesis Testing in R-Studio –

E-views 

























































































Course Curriculum









Supply Chain as a management discipline originated after use of logistics in the 
military and later branched into the commercial sector as business logistics. Now, the hottest 
topic in the commercial sector is supply chain management. It is concerned with the efficient
integration of suppliers, factories, warehouses and stores so that merchandise is produced and
distributed: – In the right quantities – To the right locations – At the right time This course 
examines the historical evolution of management thought to its newest frontier—supply chain 
management, reviews the emerging practices that define supply chain management in business 
applications, and demonstrates that supply chain management is more than integrated 



Supply Chain Management –Strategy, Planning 

and Operation

Designing and Managing the Supply Chain: 

Concepts, Strategies and Case Studies.

Logistics & Supply Chain Management: 

Strategies for Reducing Cost & Improving Service.

Modeling the Supply Chain.

Logistics Management

Supply Chain Management-Strategy, Cases & Best Practices

Supply Chain Management- Text and Cases





Objective:

Credits: 03 L T P J: 3 0 0 0

Module
No. Content

Teaching
Hours

1

2

.

3

4

5

6



Text Books:

Reference Books:

Outcome:





Objectives:

Credits: 3 L T P I: 3 0 0 0



Text Books:

Reference Books:

Outcomes:





Objectives :

Credits: 3 L T P I: 3 0 0 0

UNIT
No. Content Teaching

Hours



Text Books:

Reference Books:

Outcomes:











Objectives :

Credits: 3 L T P I: 3 0 0 0



Text Books:

Reference Books:

Outcomes:





MLS0009: Legal Aspects of Business

Objectives:

Credits: 3 L T P I: 3 0 0 0



Text Books:

Reference books:

Course Outcomes:





Objectives:

Credits: 3 L T P I: 3 0 0

0



Text Books:

Reference Books:

Outcomes:



Objectives:

Credits: 3 L T P I: 3 0 0 0



Text Books:

Reference Books:

Outcomes:



Objectives:

Credits: 3 L T P I: 3 0 0 0



Text Books:

Reference Books:

Outcomes:





Objectives:

Credits: 3 L T P I: 3 0 0

0

UNIT
No. Content Teaching

Hours



Text Books:

Reference Books:



Outcomes:



Objective:

Credits:03 L T P J: 3 0 0 0



Text Books:

Reference Books:



Outcome:







Objectives :

Credits: 3 L T P I: 3 0 0 0



Text Books:

Reference Books:

Outcomes:







Outcomes:

Objectives:

Credits: 3 L T P I: 3 0 0 0



Text Books:



Reference Books:

Outcomes:



Objectives:



Credits: 3 L T P I: 3 0 0 0



Text Books:

Reference Books:

Outcomes:







Outcomes:





Objectives :

Credits: 3 L T P I: 3 0 0 0

Text Books:

Reference Books:



Outcomes:



Objectives :

Credits: 3 L T P I: 3 0 0 0

UNIT
No. Content Teaching

Hours

Text Books:

Reference Books:



Outcomes:



Objectives:

Credits: 3 L T P I: 3 0 0 0

Text Books:

Reference Books:

Outcomes:









Objectives:

Credits: 3 L T P I: 3 0 0 0



Text Books:

Reference Books:

Outcomes:





Objectives:

Credits: 3 L T P I: 3 0 0 0



Text Books:

Reference Books:



Outcomes:



Objectives:

Credit:3L T P I: 3 0 0 0

UNIT

No.

Content Teaching

Hours



Text Books:

Reference Books:



Outcomes:





Outcomes:











Objectives:



Credits: 3 L T P I: 3 0 0 0

UNIT
No. Content Teaching

Hours



Text Books:

Reference Books:

Outcomes:



Objectives:



Credits: 3 L T P I: 3 0 0 0

UNIT
No. Content Teaching

Hours

6

5



4

4

7

Text Books:

Reference Books:



Outcomes:

Objectives :



Credits: 3 L T P I: 3 0 0 0



Text Books:

Reference Books:

Outcomes:





:
Objectives:

Credits: 3 L T P I: 3 0 0 0



Text Books:

, ,
.

 Publishers, 17.

Reference Books:

Outcomes:





Course Curriculum



Program Objective



Program Highlights:









Objectives:

Credits: 3 L T P I: 3 0 0 0



Text Books:

Reference Books:

Outcomes:





Objectives:

Credits: 03 L T P J: 3 0 0 0



Outcome:



Objectives:

L T P I: 3 0 0 0



Text Books:

Reference Books:

Outcomes:



Objectives:

Credits: 3 L T P I: 3 0 0 0



Text Books:

Reference Books:

Journals:

Outcomes:





Objectives:

Credits: 3 L T P I: 3 0 0 0



Text Books:



Reference Books:

Outcomes:









Objectives:

Credits: 3 L T P I: 3 0 0 0



Text Books:

Reference Book:



Outcomes:



Objectives:

Credits: 03 L T P J: 3 0 0 0

Module
No. Content

Teaching
Hours

1

2

3



4

5

6

Text Books:

Reference Books:

Outcome:



Objective:

Credits: 03 L T P J: 3 0 0 0

Module
No. Content

Teaching
Hours



Text Books:

Reference Books:

Outcome:



Objectives:

Credits: 3 L T P I: 3 0 0 0



Text Books:

Reference Books:



Outcomes:

Objectives:

Credits: 3 L T P I: 3 0 0 0



UNIT
No. Content Teaching

Hours



Text Books:

Reference Books:

Outcomes:



Objectives:



Credits: 3 L T P I: 3 0 0 0

Text Books:



Reference Books:

Outcomes:



Objectives:



L T P I: 3 0 0 0



Text Books:

Reference Books:

Learning Outcomes:





Objectives :

Credits: 3 L T P I: 3 0 0 0

Text Books:

Reference Books:



Outcomes:



Objective:

Credits: 03 L T P J: 3 1 0 0



Text Books:

Reference Books:

Outcome:





MFMC0017:
Objective:

Credits: 03 L T P J: 3 0 0 0

Module
No. Content

Teaching
Hours



Text Books:

Reference Books:

Outcome:





Objectives

Credits: 3 L T P I: 3 0 0 0



Text Books:

Reference Books:

Outcomes:



Objectives of the Course:



Text Books:

Reference Books:



Learning Outcomes:

Outcomes:



Objective:

UNIT
No. Content Teaching

Hours



Text Books:

Reference Books:

Outcome:





MFMC0022:

Objective:

Credits: 03 L T P J: 3 0 0 0

Module
No. Content

Teaching
Hours



Text Books:

Reference Books:



Outcome:



Objectives:

Credits: 3 L T P I: 3 0 0 0

UNIT
No. Content Teaching

Hours



Text Books:

Reference Books



Outcomes:





Objectives:

Credits: 3 L T P I: 3 0

0 0



Text Books:

Reference Books:

Outcomes:



	
 

MFMC0027:	Strategic Financial Management 
	

Objective:		

 The purpose of this course is to provide participants with an insight into advanced 
techniques of financial management required for managerial decision-making 
situations in organizational structure.  

 The course focuses on the strategic aspects of financial management and enable 
participants understand various financial problems of business enterprises in domestic 
as well as global context. 

 
Credits:	03	 	 	 	 	 	 	 	 	 L‐T‐P‐J:	3‐0‐0‐0	

Module	
No.	 Content	

Teaching
Hours	

1	

Risk Analysis 
Risk analysis in capital budgeting, Types of risk and project appraisal, 
Certainty equivalent and risk adjusted discount rate approaches, Sensitivity
analysis, Scenario analysis, Real options and analysis, Inflation and project
evaluation. 

6 

2	
Start Up Finance 
Introduction, New ways to finance Startups, Pitch Presentation, Boot
Strapping, Angel Investment, Venture Capital, Start up India Initiative 

4 

3	

Small & Medium Enterprises 
Introduction: Market size, Employment generation and contribution to GDP,
Arranging finance, Small and Medium Enterprise – A Global Perspective, 
Export promotion, Benefits available to Micro, Small & Medium Enterprise,
SME Listing 

5 

 

MID-TERM EXAMINATION 

4	

Corporate Valuations:  
Conceptual Framework of valuations, Methods of Valuation – Assets based 
valuations, Earning based models, Cash flow based models, Relative
valuations, EVA, MVA, SVA, Arriving at Fair Value 
 

4 

5	

Leasing 

Importance, Types, Tax Considerations, and Accounting Considerations – 
Evaluation of Lease from the point of view of Lessor and Lessee – Lease 
versus Buy Decision – Venture Capital – Concept and Developments in 
India – Process and Methods of Financing – Fiscal Incentives. 

5 



6	

Financing Strategy  

Innovative Sources of Finance – Asset Backed Securities - Hybrid Securities 
namely Convertible and Non-Convertible Debentures, Deep Discount 
Bonds, Secured Premium Notes, Convertible Preference Shares – Option 
Financing, Warrants, Convertibles and Exchangeable Commercial Paper. 

6 

Text	Books:	
	

 Ahuja N.L., Dawar V. and Arrawatia R., “Corporate Finance”, PHI, Latest Edition 

 Ehrhardt, M.C. and Brigham, E.F., “Corporate Finance: A Focused Approach”, 

Cengage     Learning, Latest Edition 

 Khan, M.Y. and Jain P.K., “Financial Management”, Tata McGraw-Hill, Latest 

Edition.. 

Reference	Books:	
	

 Damodaran, A, “Applied Corporate Finance”, Wiley, latest Edition 

 Pettit, J., “Strategic Corporate Finance”: Wiley Finance, Latest Edition. 

 Hiller, D. Grinblatt, M. and Titman, S , “Financial Markets and Corporate 

Strategy”, McGraw- Hill. 

 

FOCUS: This course focuses onEmployability/Skill Developmentaligned withCO4and CO3 

outcomes. 
 

Outcome:	After completion of course, the student will be able to: 
 

 CO1: Understand the applications of various kinds of Risk analysis in capital 
budgeting according to feasibility of Project. 

 CO2: Understanding the concepts of Start Up Finance. 
 CO3: Understand the basic contributions of Small & Medium Enterprises in GDP. 
 CO4: Identify various methods of Corporate Valuation. 
 CO5: Understand the concepts of Leasing and decision making between buying & 

leasing options. 
 CO6: Develop an understanding of Financing Strategies under Innovative Sources 

of Finance. 
 

 
 
 
 



 
 
 
 
 
 
MBAE 0049: Financial Analytics 
Objectives:		

 Students will acquire knowledge of current theory and techniques of the major 

business discipline using ARCH/GARCH 

 Students will exhibit the leadership capacity and teamwork skills for financial 

decision making. 

 Students will understand the ethical implication of financial analysis. 

Credits:	3																																																																																																																																						L‐T‐P‐I:	3‐0‐0‐0 
 

UNIT	
No. 

Content Teaching
Hours 

 

UNIT – I 

Introduction to Financial Analytics, Relevance and scope 
financial Analytics, Recent trends in financial analytics, 
Financial Time Series and Their Characteristics, Asset 
Returns, Distributional Properties of Returns, Review of 
Statistical Distributions and properties of financial time series 

(6 Sessions)

UNIT –II 

Time Series Analysis 
Data Arrangement and Validation: Augmented Dickey Fuller 
test, Durbin Watson test, Granger Causality and Johansson 
Cointegration 

(5 Sessions) 

UNIT – 
III 

Modelling Volatility and Risk, Volatility the financial time 
series, Modelling volatility using ARCH/GARCH models, 
Measuring and modelling risk, Application of Value at Risk 
(VaR) 

(4 Sessions) 

MID-TERM EXAMINATION 

UNIT – IV 
High-Frequency Data Analysis and Market Microstructure, 
Bid–Ask Spread, Empirical Characteristics of Transactions 
Data, Models for Price Changes, Duration Models 

(4 Sessions)

UNIT – V 

Modelling Credit Risk, Corporate Liabilities as contingent 
claims, Endogenous default boundaries and optional Capital 
Structure, Intensity Modelling, Rating based term-structure 
models, Credit risk and interest-rate Swaps 

(6 Sessions)

UNIT – VI 
Derivative Pricing, Issues regarding derivative markets, 
Brownian motion, Black -Sholes model, Modelling 
derivative prices 

(5 Sessions) 

*  Provision for presentations / assignments / case analysis in additional sessions  
**  1 Session = 60 Minutes 

 

Text	Books:		



 Baesens, Bart, Daniel Roesch, and Harald Scheule. Credit Risk Analytics: 

Measurement Techniques, Applications, and Examples in SAS. John Wiley & Sons, 

2016. 

 Bennett, Mark J., and Dirk L. Hugen. Financial Analytics with R: Building a Laptop 

Laboratory for Data Science. Cambridge University Press, 2016. 

 Mitra, Gautam, and LeelaMitra, eds. The handbook of news analytics in finance. Vol. 

596. John Wiley & Sons, 2011. 

 

FOCUS: This course focuses onEmployabilityaligned withCO1andCO2 outcomes. 

Course	Outcomes:	

 CO1: Understanding of basic tenets of financial analytics and their application in 

basic statistical problems and time series analysis 

 CO2: Application of financial analytics in Capital Asset Pricing Models, Portfolio 

Diversification and Optimization 

 CO3: Application of Auto Regressive Conditional heteroscedasticity Models in 

modeling volatility of risk using e-views 

 CO4: Understanding concept of High Frequency Data and its application for 

modeling price changes with reference to specific stocks and indices 

 CO5: Application of financial analytics models for modeling credit risk with an 

exposure to Credit risk and Interest Rate Swaps 

 CO6: Understanding of concept of Brownian Motion and modeling derivative prices 

and developing a financial model which provides option values and Greeks 
 

Mapping of Course Outcomes (COs) with Program Outcomes (POs) and Program 
Specific Outcomes (PSOs):  
 

COs POs/PSOs
CO1 PO2 / PSO1 
CO2 PO2 / PSO1, PSO2
CO3 PO2 / PSO1, PSO2
CO4 PO1 / PSO1
CO5 PO2 / PSO1, PSO2
CO6 PO4 / PSO1

 



 

 
 

 
MFME0010: Concepts of Life and General Insurance 

Objective:  
 
 To provide a knowledge and understanding related with basic concepts of Life 

Insurance. 
 To develop application skills of life insurance aspect. 
 To develop application skills of general insurance aspect 
 To enhance capability for appropriate administration and the legal and regulatory 

influences on the conduct of life insurance business.  
 To enhance capability for appropriate administration and the legal and regulatory 

influences on the conduct of general insurance business.  
 
 
Credits:03         L-T-P-J: 3-0-0-0 

UNIT 
No. Content Teaching 

Hours 

UNIT I 

Life Insurance System: Organizational structure Important 
Activities, Fundamentals of Insurance Business, The Distribution, 
System, Appointment of Agent, Functions of Agents, 
Remuneration of Agents, Trends in Distribution Channels; Plans 
of Life Insurance : Need Levels, Basic Elements, Some Popular 
Plans, Limited Payment Plans, Participating Policies, Convertible 
Plans, Riders, For the Handicapped; Annuities : Nature of 
Annuities, Types. 

(5 Sessions) 

UNIT II 

Principles of Life Insurance: Principal of Utmost Good Faith, 
Insurable Interest, Application and Acceptance : Prospectus, 
Proposal Form & Other Related Documents, Medical Examination, 
Age Proof, Special Report, Specimen of Proposal Form; Policy 
Document : Need and Format, Policy Preamble, Schedule, 
Attestation, Conditions and Privileges, Alteration, Duplicate 
Policy, Specimen of Policy Document 

(5 Sessions) 

UNIT III 

.Premium Payment, Lapse and Renewal: Premium, Surrender 
Values, Non- Forfeiture Options, Revival; Assignment 
Nomination Loans – Surrenders – Foreclosure: Assignment, 
Nomination, Loan and Surrenders, Foreclosure 

(5 Sessions) 

MID-TERM EXAMINATION 

UNIT IV 

Meaning of General Insurance – The Evolution and Growth of 
General Insurance – Types of General Insurance – Fundamentals 
of General Insurance –Recent innovations. Organization and 
Management of General Insurance Companies – Regulatory 
Framework for General Insurance 

(5 Sessions) 

UNIT V Fire Insurance: Standard policies – Fire Insurance coverage – (5 Sessions) 



Consequential loss (fire) Insurance policies – Declaration policies, 
Marine Insurance: Marine Cargo policies – Hull policies – Institute 
cargo clauses – Institute hull clauses – Open policies – 
Accumulation of risk per location -Motor Insurance: Types of 
policies – Third party Insurance – Comprehensive coverage – 
Conditions and Exclusions – premium 

UNIT VI 

Non life miscellaneous insurances: Personal Accident Insurance, 
Health Insurance and Mediclaim policies, Liability Insurance, 
Burglary Insurance other Miscellaneous Insurances, Rural 
Insurance covers, Engineering Insurance and its Consequential loss 
covers, Aviation hull and Aviation liability. 

(5 Sessions) 

*  Provision for presentations / assignments / case analysis in additional sessions  
**  1 Session = 60 Minutes 

 
Text	Books:	

 S. k. Kutty, “Managing Life Insurance” : Prentice Hall of India: New Delhi, 2008.  

Reference	Books:	

	

 Module II, Principles and Practice of Life Insurance, The Institute of Chartered 
Accountants of India: New Delhi. 

 B. Kenneth Jr. and H. Skipper Jr., “Life and Health Insurance”: Prentice Hall, Inc., 
England, 2000.  

 K.C. Mishra and C.S. Kumar, “Life Insurance: Principles and Practice”: Cengage 
Learning, New Delhi, 2009. 

 H. Sadhak, “Life Insurance in India: Opportunities, Challenges and Strategic 
Perspective”: Sage Publications Pvt. Ltd, 2009. 

 
FOCUS: This course focuses onEmployability/Entrepreneurshipaligned withCO1and CO2 outcomes. 
 

Outcome:	After completion of course, the student will be able to: 
 

 CO1: Describe the concept of Life Insurance System, Agent, Plans of Life Insurance 
and Annuities. 

 CO2: Demonstrate the Principles of Life Insurance Application and Acceptance for 
life insurance. 

 CO3: Classify the Insurance Premium Payment method, Lapse and Renewal, 
Assignment Nomination Loans, Surrenders and Foreclosure. 

 CO4: Explain the Meaning, Types & Fundamentals of General Insurance, 
Organization and Management of General Insurance Companies. 

 CO5: Define the concept of Fire Insurance, Marine Insurance and Motor Insurance 
and Comprehensive coverage. 



 CO6: Understand the concept non-life miscellaneous insurances which include 
Personal Accident Insurance, Health Insurance and Mediclaim policies, Liability 
Insurance, Burglary Insurance other Miscellaneous Insurances, Rural Insurance 
covers, Engineering Insurance and its Consequential loss covers. 
 
 
 
 
 
 
 
Mapping of Course Outcomes (COs) with Program Outcomes (POs) and 
Program Specific Outcomes (PSOs):  
 

COs  POs/ PSOs  

CO1  PO1/PSO1 

CO2  PO1/POS1 

CO3  PO1, PO2/POS3  

CO4  PO3/PSO1 

PO5  PO1/PSO4 

PO6  PO1/PSO2 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
 
 
 
 
 
 
 
 
 

MFME0001: Portfolio Management & Behavioral Finance  
 

	
Objectives:		
	
 To provide a knowledge and understanding of basic concepts and fundamentals of 

securities trading and valuation. 
 To develop application and investment decision based on fundamental and technical 

analysis. 
 To analyse the behavioural aspects impacting investment decisions 
 To understand the rationality of behavioural influences investment decisions  

 
Credits:	3																																																																																																																																						L‐T‐P‐I:	3‐0‐0‐0 

 

UNIT I 

Fundamentals of Investment – Fundamental concepts of 
Investments, Investment Process, Risk Assessment and 
Management in Investments. 
Portfolio Risk & Returns – Concepts of Risk and Returns, 
Measurement of Risk in terms of standard deviation and variance, 
Relationship between risk and returns. Markowitz and Sharpe 
Models 

(5 Sessions) 

UNIT II 

Portfolio Management: Portfolio Management Process, 
Designing Investment Portfolio within and across Investment class  
Measuring Portfolio Performance: Sharpe Measure, Treynor 
Measure, Jenson Measure, Fama Measure 

(6 Sessions) 

UNIT III 

Asset Allocation Strategies:Strategic, Constant Weight, Tactical, 
Dynamic, Integrated Asset Allocation Strategies    
International Portfolio Investments:Investment avenues for 
foreign portfolio investors, risks and returns associated with such 
investment 

(4 Sessions) 

MID-TERM EXAMINATION 

UNIT IV 

Behavioral Finance:Basics of Behavioral Finance, Psychology of 
Successful Investing 
Allied Theories and their implications on Investment Decision 
Making: Theory of Planned Behavior, Theory of Reasoned Action 

(5 Sessions) 

UNIT V Major Behavioral Bias: Conservatism Bias, Confirmation Bias, 
Self-Attribution Bias, Hindsight Bias, Status Quo Bias  (6 Sessions) 



Major Heuristics: Attribution Substitution Heuristic, Prototype 
Heuristic, Representativeness Heuristic, Similarity Heuristic, 
Affect Heuristic, Availability Heuristic, Fluency Heuristic, 
Recognition Heuristic, Surprise Heuristic, Causality Heuristic, 
Outrage Heuristic, Choosing by default Heuristic, Choosing by 
linking Heuristic 

UNIT VI 

Tracking Behavioral Irrationality in Empirical Data:  
Calendar Effect, January Effect, Monday Effect, Weekend Effect, 
Intra-period Effect, Disjunction Effect, Endowment Disjunction 
Effect, Disposition Effect, Persuasion Effect, Certainty Effect 

(4 Sessions) 

*  Provision for presentations / assignments / case analysis in additional sessions  
**  1 Session = 60 Minutes 
 
Text	Books:		

 Chandra, P. (2008). Investment Analysis & Portfolio Management. New Delhi: Tata 

McGraw-Hill Company Limited. 

Reference	Books:	

 Bodie, Zvi, K., Alex, Marcus, Alan, J. &Pitabas, M. (2008).  Investments. Tata 
McGraw-Hill Publishing Company Limited, New Delhi.  

 Jones, C. P. (2008). Investment Analysis & Management.  New York: John Wiley & 
Sons. 

 Sharpe, W. (2008). Investments.  New Delhi: Prentice Hall India. 
 Fischer & Jordan (2008). Security Analysis & Portfolio Management. New Delhi: 

Pearson Education. 
 Ranganatham&Madhumati (2008). Investment Analysis & Portfolio Management. 

New Delhi:  Pearson Education. 
 Kester, Ruback&Tufano (2007). Case problems in Finance. New Delhi: Tata 

McGraw-Hill. 
 Indian Securities Market Review (2009), www.nseindia.com.  
 The Fact Book (2009). www.nseindia.com. 

Suggested	Journals:	

 Journal of Fixed Income 
 Review of Derivatives Research  
 Case Folio: ICFAI 
 Portfolio Organizer, ICFAI 
 The Chartered Financial Analyst, ICFAI 

 
FOCUS: This course focuses onEmployability/Entrepreneurshipaligned withCO2 and CO3 

outcomes. 



 
Outcomes:	After completion of course, the student will be able to:	

 
 CO1: Understandconcepts of investment process, regulatory mechanism and SEBI 

guidelines for Investors Protection 

 CO2: Explain mechanism of risk and return and assessment of efficiency of market 

and its implications for investors 

 CO3: Understand mechanisms of Equity Valuation using fundamental and technical 

analysis  

 CO4: Understand Behavioral aspects impacting investment decisions 

 CO5: Understand about Behavioral theories and heuristics about portfolio 

management. 

 CO6: Classify rationality and irrationality of behavioral aspects in investment 

decisions 

 
 
Mapping of Course Outcomes (COs) with Program Outcomes (POs) and Program 
Specific Outcomes (PSOs):  

 

COs POs/PSOs
CO1 PO1/PSO1,PSO2
CO2 PO2/PSO2,PSO5
CO3 PO2/PSO1
CO4 PO1/PSO2
CO5 PO2/PSO1
CO6 PO2/PSO4

 
 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

MFME0011: Securities Intermediaries Compliance & Depository 
	
Objective:	
	
 To understand the structure of financial and securities markets in India; financial 

intermediaries and the types of products available in the Indian market.  
 To understand the regulatory framework and the role of the various regulators in the 

financial system.  
 To understand the Importance of Compliance function and the scope and role of the 

compliance officer in the Indian securities market. 
 To understand the Depository Mechanism and its significance in securities markets 

operations.  
Credits:	03	 	 	 	 	 	 	 	 	 L‐T‐P‐J:	3‐0‐0‐0	

Module	
No.	 Content	

Teaching
Hours	

UNIT I 

Introduction to the Financial System:  

Understand the Indian Financial System. Know about the
Financial Market Intermediaries. Know the various types 
of Financial Securities 

(5 Sessions)

UNIT II 

Regulatory Framework – General View:  Regulatory 
System in India .role of the Financial Market Regulators,
role of other regulators in the financial market: ROC,
EOW, FIU-I, Police Authorities, Know the role of
Appellate Authority. Legislative Framework Governing
the Financial market 

(5 Sessions)

UNIT III 

Introduction to Compliance: Understand the need for 
Compliance   Role and Reporting Structure of Compliance
Officers (CO). Understand the Responsibilities of COs
towards Stakeholders .Compliance requirements under the
SEBI (CAPSM) Regulations, 2007.SEBI Act, 1992 

(5 Sessions)



MID-TERM EXAMINATION 

UNIT IV 

Securities Contracts (Regulation) Act, 1956 and 
Securities Contracts (Regulation) Rules, 1957                 
Sections of the SC(R)A, 1956 pertaining t Rules of the 
SC(R)R 1957 

(5 Sessions)

UNIT V 

Understanding Intermediary Specific Regulations:Understand 
the SEBI (Stock Brokers and Sub-Brokers) Regulations, 
1992,  to the following: Registration of Stock Brokers, 
Registration of Sub-Brokers, Registration of trading and 
clearing member, General obligations and responsibilities,
Procedure for Inspection, Procedure for action in case of
default, Code of conduct for Stock brokers, Code of 
conduct for brokers, Regulation of transactions between
clients and brokers, Transactions between clients and
brokers, Unique Client Code, Capital Adequacy norms for
brokers, Maintenance of books of account and other
documents in the manner sought by the enforcement 
agencies, Inspection of brokers by Stock exchanges,
Direct Market Access - operational specifications, risk 
management, broker to be liable for DMA trades, Fees
payable by Stock Brokers 

(5 Sessions)

UNIT VI 

SEBI (Merchant Bankers) Regulations, 1992,EBI (Depositories) 
Regulations,  1996,SEBI  (Depositories  and  Participants)
Regulations,SEBI (Underwriters) Regulations, 1993 (5 Sessions)

* Provision for presentations / assignments / case analysis in additional sessions 
** 1 Session = 60 Minutes 

	

Text	Books:	
 Securities Intermediaries Compliance National Institute of Securities Markets (NISM) 

Reference	Books:	
	

 Securities Intermediaries Compliance National Institute of Securities Markets (NISM) 
 
FOCUS: This course focuses onEmployabilityaligned withCO1and CO2 outcomes. 
 
Outcome:		After completion of course, the student will be able to: 
 

 CO1: Understand depth of the of capital markets in India with its instruments 

 CO2: Understand the regulatory structure within which the Securities market operates  

 CO3: Understand the Role and Reporting Structure of Compliance Officer 

 CO4: Remember the guidelines under Securities Contracts (Regulation) Act, 1956 



 CO5: UnderstandIntermediary Specific Regulations  

 CO6: Understand the mechanism, process of depository system in securities holdings, 

transfer and settlement   

	
 
 
 
 

Mapping of Course Outcomes (COs) with 
Program Outcomes (POs) and Program 
Specific Outcomes (PSOs) 

 

	
 
 

 
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	

COs POs/ PSOs 
CO1  PO1, PO2 /PSO2, PSO3

CO2  PO1, PO2/ PSO1, PSO2, PSO4

CO3  PO1, PO2,/SO1, PSO2

CO4  PO1, PO2/PSO1, PSO2

CO5  PO1, PO2/PSO1, PSO2

CO6  PO1, PO2/PSO1, PSO2



	
	
	
	
	
	
	

MFME0002 :Principles and Practices of Insurance 
 

Objectives:		
 
 To provide a knowledge and understanding related with basic concepts of Life 

Insurance. 
 To develop application and skills of life insurance aspect. 
 To enhance capability for appropriate administration and the legal and regulatory 

influences on the conduct of life insurance business.  
Credits:	3																																																																																																																																												L‐T‐P‐I:	3‐0‐

0‐0 

UNIT I 

Life Insurance System: Organizational structure Important 
Activities, Fundamentals of Insurance Business, The Distribution, 
System, Appointment of Agent, Functions of Agents, 
Remuneration of Agents, Trends in Distribution Channels; Plans of 
Life Insurance : Need Levels, Basic Elements, Some Popular 
Plans, Limited Payment Plans, Participating Policies, Convertible 
Plans, Riders, For the Handicapped; Annuities : Nature of 
Annuities, Types. 

(5 Sessions) 

UNIT II 

Group Insurance : Nature of Group Insurance, Types, Group 
Gratuity Schemes, Ways of Meeting Gratuity Liability, Group 
Superannuation Schemes, Other Group Schemes, Social Security 
Schemes; Other Special Need Plans : Industrial Life Insurance, 
Salary Saving Schemes, Additional Benefits, Married Women’s 
Property Act. 

(4 Sessions) 

UNIT III 

Principles of Life Insurance: Principal of Utmost Good Faith, 
Insurable Interest, Application and Acceptance : Prospectus, 
Proposal Form & Other Related Documents, Medical Examination, 
Age Proof, Special Report, Specimen of Proposal Form; Policy 
Document : Need and Format, Policy Preamble, Schedule, 
Attestation, Conditions and Privileges, Alteration, Duplicate 
Policy, Specimen of Policy Document. 

(6 Sessions) 

MID-TERM EXAMINATION 

UNIT IV 

Premium Payment, Lapse and Renewal: Premium, Surrender 
Values, Non- Forfeiture Options, Revival; Assignment 
Nomination Loans – Surrenders – Foreclosure: Assignment, 
Nomination, Loan and Surrenders, Foreclosure. 

(5 Sessions) 

UNIT V 
The Conceptual Framework of Insurance, The Insurance Device, 
The Professional Approach, The Classification of Insurance 
Business, The Financial Aspects of Insurance Business. 

(4 Sessions) 



UNIT VI 

Policy Claims : Maturity Claims Survival Benefits, Death Claims, 
Claim Concession Presumption of Death, Accident Benefit 
Options, Settlement Options, Valuation and Surplus, Reinsurance, 
Regulatory Mechanism 
 Exchange Control Regulations, Consumer Protection Act. 
Ombudsman, Information Technology, IRDA Regulations, 
Investment norms for life insurance companies.. 

(6 Sessions) 

*  Provision for presentations / assignments / case analysis in additional sessions  
**  1 Session = 60 Minutes 
	

Text	Books:		

 Kutty S. & Mishra P. Life Insurance. Insurance Institute of India, 2009. 

Reference	Books:	

 Module II, Principles and Practice of Life Insurance, The Institute of Chartered 
Accountants of India: New Delhi. 

 Black, Jr. Kenneth and Harold Skipper Jr., Life and Health Insurance, Prentice Hall, 
Inc., England.  

 K.C. Mishra and C.S. Kumar, Life Insurance: Principles and Practice, Cengage 
Learning: New Delhi. 

 H. Sadhak, Life Insurance in India, Respose Books: New Delhi. 

 

FOCUS: This course focuses onEmployability/Entrepreneurshipaligned withCO1 andCO3and 

outcomes. 

 

Outcomes:After completion of course, the student will be able to: 
 

 CO1: Understand the basic concept of life insurance 

 CO2: Understand the basic concept of group insurance 

 CO3: Understand the basic principles and initial documentation related to insurance 

policypurchase 

 CO4: Understand the concept regarding calculation of policy premium and 

assignment 

 CO5: Understand the conceptual framework and classification of insurance business 

 CO6: Understand the concepts related to policy claims and the regulatory mechanism
   

 

 
 



 
 
 
 
 
 
 
 
 
 
 
 
Mapping of Course Outcomes (COs) with Program Outcomes (POs) and Program 
Specific Outcomes (PSOs):  
 

COs POs/PSOs

CO1 PO1/PSO2

CO2 PO1/PSO2

CO3 PO1/PSO3

CO4 PO2/PSO3

CO5 PO1/PSO2

CO6 PO1/PSO3

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
 
 
 
 
 
 
 
 
 
 

MFME0007:	Indirect Taxes (Goods and Service Tax and Customs) 
 

	
Objective:		

 To understand the basic concepts related to GST 
 To acquaint with the latest amendments made in connection with indirect taxation 
 To update the procedural part of GST 
 To understand the procedural requirements of Custom duty. 

	
 

Credits:	03	 	 	 	 	 	 	 	 	 L‐T‐P‐J:	3‐0‐0‐0	

Module	
No.	 Content	

Teaching
Hours	

1	
Introduction, Overview and Evolution of GST: 
Indirect tax structure in India, Introduction to Goods and Service Tax (GST)
- Key Concepts, Phases of GST, GST Council, Taxes under GST, Cess. 

4 

2	

Registration under GST: 

Threshold for Registration, Regular Tax Payer, Composition Tax Payer,
Casual Taxable Person, on-Resident Taxable Person, Unique Identification 
Number Registration Number Format

7 

3	

Supply under GST and Valuation of Supply:

Supply, Place of Supply, Interstate Supply, Export of Service, Export of

Goods, Import of Service, Import of Goods, Valuation of Supply (Numerical

on valuation and calculation of tax) 

 

4 

 

MID-TERM EXAMINATION 
 



4	

Input Tax Credit under GST & Returns: 

Input tax credit process, Negative List for Input tax credit, Input Tax Credit 

Utilization and Input Tax Credit Reversal 

4 

5	 GST Returns: Types of GST returns and their due dates, late filing, late fee 

and interest. 
5 

6	

Custom Duty and Indirect Taxation: Definitions of certain terms relating 

to the custom act, custom tariff act, Levy, and types of custom duties. 

Indirect taxation applicable to few commodities levied by either Central or
State Government. 

6 

*       Provision for presentations / assignments / case analysis in additional sessions 
**             1 Session = 60 Minutes 

	

Text	Books:	
	

 Kumar, Sanjeev. “Systematic Approach to Indirect Tax”, Bharat Law House. 

 Sinha P.K. “Indirect Taxation”, Everest Publishing House, 2008. 

Reference	Books:	

	
 Ahuja,G.&Gupta,R. (2015). “Systematic Approach to Taxation”, Bharat Law House 

 Datey,V.S. (2018). “Indirect Taxes Law and Practice”, Taxman Publication, New 

Delhi 
 
FOCUS: This course focuses onEmployability/Entrepreneurshipaligned withCO1andCO3 outcomes. 
 
Outcome:	After completion of course, the student will be able to: 
 

 CO1: Identify the core concepts, nature & scope of Goods and Service Tax (GST). 
 CO2: Understand the Registration process under GST.  
 CO3: Develop an understanding rearding the valuation of supply under GST.  
 CO4: Understand Input Tax Credit eligibility and process under GST. 
 CO5: Recognize the specific procedure to be applied in GST Returns. 
 CO6: Understanding the nature and scope of Custom Duty and Indirect Taxation apart 

from applicability of GST. 
 

Mapping of Course Outcomes (COs) with Program Outcomes (POs) and Program 
Specific Outcomes (PSOs):  
 



Cos  POs/ PSOs

CO1  PO1,PO2 /PSO1, PSO2,PSO5

CO2  PO1,PO2/PSO2, PSO3

CO3  PO1,PO2/PSO2, PSO3

CO4  PO1,PO2,PO5/PSO2, PSO3

CO5  PO1,PO2/PSO2, PSO3

CO6  PO1,PO2/PSO2, PSO3

 

	
 

 
MBAE 0011:	Working Capital Management 

 

Objectives:	

 To enable the students with key issues in working capital management 
 To develop skills for interpretation business information and application of financial 

theory in corporate investment decisions, with special emphasis on working capital 
management. 

 To develop an understanding of the working capital management approaches for 
various components with the help of application of the concepts in real-life situations. 

Credits:	3																																																																																																																																						L‐T‐P‐I:	3‐0‐0‐0 

UNIT – I 

Introduction to Working Capital  

Conceptual Framework, Operating Environment of Working 
Capital, Determination of Working Capital Requirement, 
Working Capital Policy - Aggressive & Defensive 

(4 Sessions)

UNIT –II 

Management of Receivables  

Receivables: Nature & cost of maintaining receivables, 
objectives of receivables management, policies for managing 
accounts receivables, determination of potential credit policy 
and its implications 

(5 Sessions) 

UNIT – III 

Management of Cash and Marketable Securities  

Cash: Motives for holding cash, objectives of cash 
management, Cash Management Models 

Cash Management: basic strategies, techniques and 
processes, cash management practices in India  

Marketable Securities: Concept, types, choice of securities; 

(6 Sessions) 



management practices 

MID-TERM EXAMINATION 

UNIT – IV 

Management of Inventory 

Inventory: Need for monitoring & control of inventories, 
objectives of inventory management, risks and costs 
associated with inventories 

Inventory Management: Minimizing cost in inventory, 
Techniques of Inventory Management 

(5 Sessions)

UNIT – V 

Working Capital Financing  

Need and objectives of financing of working capital, cost-
benefit analysis of alternative strategies for financing 
working capital, Pattern and sources of Working Capital 
Financing in India, with reference to Government policies 

(5 Sessions)

UNIT – VI 

Working Capital Management: An Integrated View 

Liquidity vs. Profitability Trade-off, Payables Management, 
Short-term International Financial Transactions, Integrating 
Working Capital and Capital Investment Process 

(5 Sessions) 

*  Provision for presentations / assignments / case analysis in additional sessions 
**  1 Session = 60 Minutes 
 
Text	Books:		

 Pandey, I. M., Financial Management.  9th Edition. New Delhi: Vikas Publishing 

House., 2014. 

 Bhalla, V. K., Working Capital Management: Text and Cases. 13th Edition. Anmol 
Publication Pvt. Ltd., 2015. 

Reference	Books:	

 Kishore, R. M. Financial Management.  6th Edition. New Delhi: Taxmann 

Publication, 2012. 

 Khan, M. Y., & Jain, P. K. Financial Management. New Delhi: Tata McGraw-Hill 

Publication, 2018. 

 Rangarajan, K., Rangarajan, K., &Misra, A. Working Capital Management. Excel 

Books India, 2015. 

 Periasamy, P. Working Capital Management –Theory & Practice. Himalaya 

Publishing House, 2016. 

 

FOCUS: This course focuses onEmployabilityaligned withCO1and CO2 outcomes. 



 

Outcomes:After completion of course, the student will be able to: 
 

 CO1: Understanding of working capital management tenets in context of 
determination of working capital strategy with exposure to practical business 
challenges  

 CO2: Application of receivable management techniques for determination of potential 
credit policy and its implications for achievement of business goals. 

 CO3: Formulate cash management strategies by effectively implementing cash 
management models for effective and efficient management of cash in the 
organization. 

 CO4: Application of inventory management techniques for effective and efficient 
management of inventories in the organization. 

 CO5: Formulation of working capital financing strategies with special reference to 
government policies. 

 CO6: Application of risk management strategies for corporate investment decisions 
with special emphasis on working capital management in global economic 
environment for enhanced profitability and better liquidity for economic success of 
the organization. 

Mapping of Course Outcomes (COs) with Program Outcomes (POs) and Program 
Specific Outcomes (PSOs):  
 

COs POs/PSOs

CO1 PO2/PSO1,PSO2

CO2 PO5/PSO2, PSO4

CO3 PO2/PSO1

CO4 PO2/PSO2

CO5 PO2/PSO1

CO6 PO4/PSO2

 
 
 

 

 

 

 

	
 



 
 
 
 
 
 
 
 
 
 

 

 

 

 

 

MFME0004: Micro Finance and Financial Inclusion 
Objectives:	

 To provide a thorough knowledge of the concept of microfinance and how 

microfinance institutions work, including the operational aspects of an SHG/ MFI.  

 To understand the mechanism of Micro Finance and its importance in the 

economic growth 

 To understand the relationship and intricacies between micro finance and 

Financial Incusion  

 To build up the financial literacy of the students aspiring careers in microfinance 

and SME sector 

Credits:	3																																																																																																																																																		L‐T‐P‐I:	3‐
0‐0‐0 

UNIT I 

Perspectives of Microfinance:  
Microfinance, Need of Microfinance, Evolution and Character 
of Microfinance in India, Microfinance Product Portfolio, Key 
Principles of Microfinance 
Dilemmas in Contemporary Microfinance Functioning 
Microfinance as a Tool for Development; India, MDGs and 
Microfinance 
 

(5 Sessions)

UNIT II 

Microfinance Delivery Methodologies: 
Self Help Group Model, Federated Self Help Group Model,  
Association Model, Community Banking Model, Grameen 
Bank Model, Cooperative / Mutually Aided Cooperative 

(5 Sessions)



Model,  Rotating Savings and Credit Association (ROSCA), 
Non Banking Finance Company (NBFC) Model (BASIX) 
 

UNIT 
III 

. Emerging Microfinance Issues: 
Legal and Regulatory Framework, Emerging Issues 
Impact Assessments and Social Assessments of MFIs. SHG-
Bank Linkage Programme: Overview, Evolution, Need, 
Models of Linkage between Banks and Self-Help Groups, 
Impact, Progress, Promotional Initiatives, Issues in SHG – 
Bank Linkage Programme, Challenges 
 
 

(5 Sessions)

MID-TERM EXAMINATION 

UNIT IV 

Operational aspects of Micro Finance (I) 
Accounting and Financial Reporting, Financial Analysis, 
Revenue Model, Operating Costs and Efficiency, Products and 
Services, Risk Management, Credit Bureaus and Credit Scoring 
 

(5 Sessions)

UNIT V 

Operational aspects of Micro Finance (II) 
Basics of Banking, Priority Sector Norms of Lending, 
Commercial Banks as Micro lenders, The Technological Base: 
Payment Systems and Banking Software, Building the Market 
for Investing in Microfinance 
 

(5 Sessions)

UNIT VI 

Financial Inclusion 
Realize the need for and basics of Financial Inclusion. Learn 
about basics of Banking. Comprehend the Banking Structure 
Differentiate types of banking .Understand the History and 
evolution of Banking in India. Learn about recent trends in 
banking 

(5 Sessions)

*  Provision for presentations / assignments / case analysis in additional sessions  
**  1 Session = 60 Minutes 
 

Text Book: 

 Indian Institute of Banking and Finance. Micro-Finance: Perspectives and Operations; 

Macmillan India Limited, 2008. 

 Panda D. K. Understanding Microfinance.; Wiley India Publication, 2009. 

Reference	Books:	

 Rhyne, E. Edition I. Microfinance for Bankers and Investors: Understanding the 

Opportunities and Challenges of the Market at the Bottom of the Pyramid. Tata 

McGraw Hill Publication, New Delhi, 2009.  

 

FOCUS: This course focuses onEmployability/aligned withCO1and CO4 outcomes. 



 

Outcomes: After completion of course, the student will be able to: 

 CO1: Understand different perspectives of Microfinance, Need of Microfinance and 

Microfinance Product Portfolio. 

 CO2: Understand commercial banks and their participation in rural development. 

 CO3: Understand various Microfinance Delivery Models. 

 CO4: Understand financial reporting, financial analysis, revenue model, Operating 

Costs and Efficiency, Products and Services, Risk Management, Credit Bureaus and 

Credit Scoring 

 CO5: Understand operational aspects of micro finance. 

 CO6: Understand concept of financial inclusion and its interconnectedness with micro 

finance 
 

 

 

Mapping of Course Outcomes (COs) with Program Outcomes (POs) and Program 
Specific Outcomes (PSOs): 

Course Outcome PO/PSO 

CO1 PO1/PSO1,PSO2 

CO2 PO2/PSO2,PSO5 

CO3 PO2/PSO1 

CO4 PO1/PSO2 

CO5 PO2/PSO1 

CO6 PO2/PSO4 

 

 
 
 
 
 
 
 
 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

MBAE0062: Management of Financial Services and Institutions 
 

Objective:		

 To give the students an sight into the principles, operational policies and practices of 
the prominent Financial Markets and Institutions, their structure and functioning in 
the changing economic scenario, and to make critical appraisal of the working of the 
specific financial institutions of India. 

 
Credits:03         L-T-P-J: 3-0-0-0 

UNIT 
No. Content Teaching 

Hours 

 
UNIT – I 

Management of Commercial Banking Institutions (I):  
Banking industry in India and its constituents, RBI – 
introduction & major functions, commercial banks in the 
Emerging Environment of Privatization and Globalization, 
Internet banking and mobile banking. 

(5 Sessions) 

UNIT –II 

Management of Commercial Banking Institutions (II):  
Management of deposits of commercial banks, management of 
loans in commercial banks, Asset liability management, 
Management of NPAs, Interest rate structure 

(5 Sessions) 

UNIT – III 
Management of Financial Services:  
Mutual Fund – origin and growth of mutual fund, Constituents 
and management of Mutual Fund – sponsors, trustees, AMCs 

(5 Sessions) 



and custodian, Type of mutual fund schemes, benefits of 
mutual fund as an investment option.  

 
MID-TERM EXAMINATION 

 

UNIT – IV 

Management of development Financial Institutions: 
 
Meaning and importance of development financial institutions. 
IDBI, ICICI, IFCI, NABARD and SFCs – introduction and 
major objectives. 
 
Microfinance: Need, Evolution, Initiatives, Challenges, SHG – 
Bank Linkage Programme, Financial Inclusion 
Micro Finance Institutions – concept and services. 

(5 Sessions) 

UNIT – V 

Merchant Banking and Venture Capital:  
Merchant banking – origin and development of merchant 
banking in India. Importance of merchant bankers, guidelines 
of SEBI towards merchant banking. 
Venture Capital – concept and importance of venture capital, 
venture capital in India, guidelines for venture capital. 

(6 Sessions) 

UNIT – VI 

Management of NBFCs : 
Non Banking Financial Institutions – Activities and Role of 
NBFC; Regulatory Framework of NBFC; Recent 
Development. 
Leasing & Hire Purchase – concept of lease & hire purchase, 
lease vs. hire purchase, benefits to lesser and lessee. 

(4 Sessions) 

*  Provision for presentations / assignments / case analysis in additional sessions 
**  1 Session = 60 Minutes 

 
Text	Books:	
	

 K. Singh, “Financial Institutions and Markets”: SYB GEN Learning, 2020.  

 F. J. Fabozzi, F. P. Modigiliani and F. J. Jones, “Foundation of Financial Markets & 

Institutions”: Pearson Education, 2014.  

 M Kohn, “Financial Institutions & Markets”: TATA McGraw Hill, 2006. 

 M Y Khan, “Indian Financial System”: TATA McGraw Hill, 2015.  

 
Reference	Books:	
	

 B. V. Pathak,  “Indian Financial System”: Pearson Publication, 2010. 

 
FOCUS: This course focuses onEmployability/aligned withCO2andCO3 outcomes. 

 
Outcome:After completion of course, the student will be able to: 
 



 CO1: Understand the concept of Mutual Fund, AMCs, custodian and Recent 
developments in mutual fund industry. 

 CO2: Understand the concept of lease & hire purchase. 
 CO3: Understand the concept of factoring, Evaluation of factoring, Forfaiting and 

Securitization. 
 CO4: Describe the importance of development financial institutions and functions & 

major objectives of National Housing Bank.  
 CO5: Understand the concept and Importance of Merchant banking, Venture Capital 

and Credit rating agencies  
 CO6: Identify the activities, role and regulatory framework of NBFCs.   
 

 
 
 
 
 
 
 
 
 
 
 
 
 
Mapping of Course Outcomes (COs) with Program Outcomes (POs) and Program 
Specific Outcomes (PSOs):  
 

COs  POs/ PSOs 
CO1  PO1/PSO1

CO2  PO1, PO2/PSO2

CO3  PO1, PO2/PSO3

CO4  PO1/PSO5

CO5  PO2/PSO1

CO6  PO3/PSO3

 
 
 
 
 
 
 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

MBAE0012: Financial Derivatives 
 

Objectives:		

 To make the students aware about various financial derivatives available 
 To evaluate how these financial derivatives are used to minimize risk and to learn 

how to formulate option trading strategies and execute them 
 To learn when to use a particular financial derivative 
	

Credits:	3																																																																																																																																						L‐T‐P‐I:	3‐0‐0‐0 
UNIT	
No. 

Content 
Teaching

Hours 

 

UNIT – I 

Derivatives: 
Definition and Origin of Derivatives 
Type of Derivative Contracts: Forwards, Futures, Options & 
Swap 
Participants in Derivative Market 
Economic Function of Derivative Market – Risk 
Management, Market Efficiency, Price Discovery 
Role of Derivatives in Hedging, Speculation & Arbitrage 

(5 Sessions)

UNIT –II Option Contracts:  
Option Terminology, Comparison between Futures and (5 Sessions) 



Options, Options Payoffs, Application of Payoffs 
Exotic Options:  
Asian, Bermudan, Compound, Binary, Barrier, Look back, 
Shout, Chooser 

UNIT – 
III 

Pricing of Options: Variables affecting Price of Options, 
Binomial Model and Black-Scholes Model for Option Pricing 
Option Greeks: Delta, Gamma, Theta, Vega & Rho 

(5 Sessions) 

MID-TERM EXAMINATION 

UNIT – IV 

Option Trading Strategies:  
Long / Short Call, Long / Short Put, Covered Call / Put, 
Long / Short Strangle, Long / Short Straddle, Collar, Spread, 
Long / Short Call Butterfly, Long / Short Call Condor  

(7 Sessions)

UNIT –V 

Fundamentals of Futures: 
Difference between Forward & Futures, Futures 
Terminology, Margins, Daily Mark-to-Market and Final 
Settlement, Contango and Backwardation 
Payoff Matrix from Futures, Hedging with Futures 

(5 Sessions)

UNIT – VI 

Swaps: Interest Rate Swaps & Currency Swaps 
Credit Derivatives: Credit Risk & Rating, Collateralized 
Debt Obligations (CDO), Credit Default Swaps (CDS) 
Regulatory Framework of Derivative Markets 

(5 Sessions)

*  Provision for presentations / assignments / case analysis in additional sessions 
**  1 Session = 60 Minutes 

 

	

Text	Books:		

 Hull, J.C. Options, Futures and Other Derivatives. New Delhi:  Prentice Hall of India 

Limited. 2018. 
 

Reference	Books:		

 Gupta S. L. Financial Derivatives. New Delhi:  Prentice Hall of India Limited. 2010. 

 Johnson, P.M.  Derivatives: A Manager's Guide to the World's Most Powerful 

Financial Instruments. USA: McGraw-Hill Professional. 1999. 

 Kolb, R.W. &Overdahl, J.A.  Financial Derivatives. New York: Wiley and Sons. 

2003. 

 Miller, M.H. Merton Miller on Derivatives, New York: Wiley and Sons. 1997. 

 Somanathan. Derivatives: Markets, Valuation, and Risk Management, New Delhi: 

Tata McGraw-Hill. 1998. 

 

FOCUS: This course focuses onEmployabilityaligned withCO1 and CO2 outcomes. 

 
 



Outcomes:After completion of course, the student will be able to: 
 

 CO1: Understanding concepts of financial derivatives and its application in hedging, 

speculation and price discovery 

 CO2: Application of futures and option payoffs and understanding implications of 

exotic options 

 CO3: Acquaintance of mechanism of valuation of options using Binomial Model and 

Black and Scholes Model and implications of option greeks for derivative trading 

 CO4: Developing various option combination strategies with real time NIFTY data 

and understanding the timing of strategy and its payoff. 

 CO5: Understanding fundamentals of futures along with payoff of futures and 

hedging using futures. 

 CO6: Understanding working mechanism of Interest rate swaps, currency swaps and 

Credit derivatives along with the regulatory framework 

 

 
 
 
 
 
 
 
 
 
Mapping of Course Outcomes (COs) with Program Outcomes (POs) and Program 
Specific Outcomes (PSOs):  
 

COs  Pos / PSOs 

CO1  PO1 / PSO1 

CO2  PO1 / PSO1, PSO2 

CO3  PO2 / PSO1, PSO2 

CO4  PO2 / PSO1, PSO4 

CO5  PO1 / PSO1, PSO3 

 
 
 
 
 
 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

MBAE 0013: Tax Planning 
 

Objectives:		

 To provide students a comprehensive overview of the taxation system, procedures, 
structures and their implications in terms of tax planning for individuals as well as 
corporate 

 To develop analytical skills of students to acquaintance of the practical 
functioning of taxation in corporate spectrum by extending the maximum practical 
exposure to students 

 

Credits:	3																																																																																																																																						L‐T‐P‐I:	3‐0‐0‐0 
UNIT	
No. 

Content Teaching
Hours 

 

UNIT – I 

Introduction to Taxation Basics 
Introduction to Basic Tax Concepts, Evolution of Taxation 
System, Tax Planning, Tax Avoidance, and Tax Evasion, 
Residential Status of Assessee and its impact on Tax Liability 

(4 Sessions)



UNIT –II 

Taxation for Individual (I) 
Income from Salary: Allowances, Perquisites, Retirement 
Benefits. Deductions from gross salary u/s 16 

(5 Sessions) 

UNIT – 
III 

Taxation for Individual (II) 
Income from House Property: Computation of GAV, NAV, 
Deductions u/s 24, Income from Capital Gains:  Computation 
of Short Term & Long Term Capital Gains, Deductions u/s 54  

(6 Sessions)

MID-TERM EXAMINATION 

UNIT – 
IV 

Taxation for Individual (III) 
Profits and gains from business and profession: Allowed 
Deductions, Disallowed Expenditures, Depreciation.  
Income from other sources: Scope and Deductions. 

(5 Sessions) 

 
UNIT – V 

Clubbing and Set off of Incomes 
Clubbing of Income, Deemed Income, Income of Spouse, 
Income of Minor child, Gift Provisions 
Set off and Carry forward of Losses, Related Provisions, 
Calculation of Gross total Income, Calculation of Tax 
Liability 

 
(7 Sessions)

UNIT – 
VI 

Taxation Procedure: 
Permanent Account Number(PAN), Advance Payment of Tax, 
TDS Rates and Rules, Filing of Return, e-filing of return, 

(3 Sessions)

*  Provision for presentations / assignments / case analysis in additional sessions 
**  1 Session = 60 Minutes 

 

 

Text	Books:	

 Singhania, V. K. &Singhania, M. Corporate Tax Planning and Business Tax 

Procedures. Taxmann Publication, New Delhi, 2020. 

 Mehrotra, H. C. Corporate Tax Planning. SahityaBhawan Publication, 2020.  
 

Reference	Book:	

Bhatia, H. L. Public Finance. Vikas Publishing House, 2020. 
 
FOCUS: This course focuses onEmployability/Entrepreneurshipaligned withCO1 and  CO3 

outcomes. 

 

Outcomes:After completion of course, the student will be able to: 
 



 CO1: Understanding concepts of tax planning, tax avoidance and tax evasion along 

with computation of residential status of assessee and its impact on tax liability  

 CO2: Acquaintance of provisions related to income from salary, house property, and 

business and profession  

 CO3: Acquaintance of provisions related to computation of taxable income of capital 

gains and other sources 

 CO4: Understanding procedure of tax liabilities of individual and companies along 

with procedures of Minimum Alternate Tax, and Tax deductible Deductions  

 CO5: Understanding procedures of taxation related to clubbing of income, set off and 

carry forward of losses and filing of return 

 CO6: Explanation of basic understanding related to Goods and Service Tax along with 

functioning and procedural norms 

 

Mapping of Course Outcomes (COs) with Program Outcomes (POs) and Program 
Specific Outcomes (PSOs):  
 

COs POs/PSOs

CO1 PO1 / PSO1

CO2 PO1 / PSO1

CO3 PO2 / PSO1, PSO4

CO4 PO2 / PSO1, PSO2

CO5 PO1 / PSO1, PSO2

CO6 PO1 / PSO1, PSO2

 
 

 

 

MFME0006:	Retirement Planning 
	

Objective:		

 To understand the importance of retirement planning for the preretirement 
accumulation period and the actual retirement period when funds are used.  

 Demonstrate the ability to provide a client with an evaluation of retirement needs. 
 Explain important provisions of Social Security and Medicare coverage. 
 Determine legal and tax requirements for a retirement plan to be considered 

qualified for income tax purposes. 



Credits:	03	 	 	 	 	 	 	 	 	 L‐T‐P‐J:	3‐0‐0‐0	

Module	
No.	 Content	

Teaching
Hours	

1	

Introduction to Retirement Planning: Need for Retirement Planning.    
Basic financial concepts associated with retirement planning .Features of the 
retirement goal .Advantages and importance of starting retirement savings 
early. Risk of Underestimating Retirement Goals. Emotional Aspects of 
Retirement. 

5 

2	

Financial Markets and Investment Products: Need for Making 
Investments to Reach Retirement Goals .Difference between Savings and 
Investments. Asset Class and Sub-Asset Classes. Features of Different Asset 
Classes Asset Class Returns. Common Risks in Investments. Matching 
Investor Needs to Asset Class Features. Impact of Macro-Economic Factors 
on Asset Classes. 

5 

3	

Retirement Planning : Evaluate Client’s Current Situation .Learn the 
Process of Setting the Retirement Goal. Investing for Accumulation Post-
retirement Stage. Risks in Distribution Stage. Monitor and Update the 
Retirement Plan. Behavioural Bias in Decision Making 

5 

 

MID-TERM EXAMINATION 
 

4	

Retirement Planning Products: National Pension System  

National Pension System. Working of NPS .Subscribing to the NPS 
Investing in the NPS .Tax aspects of subscribing to the NPS 

5 

5	

Retirement Planning Strategies: Bridging Shortfall in Retirement Corpus 
.Periodic Investments .Retirement Income from Multiple Sources. Bucket 
Strategy. Tax Advantages in Different Stages of Retirement. Automating 
Investment. 

Special Situations in Retirement: Debt Obligations in Retirement 
Documents for Effective Retirement Planning. 

5 

6	

Regulations and Regulators: Indian Regulatory System. Role of Pension 
Fund Regulatory and Development Authority (PFRDA).Role of Regulators. 
Regulations for Retirement Advisers .Ethics beyond Regulations .Subscriber 
Grievance Redressal Mechanism 

5 

*       Provision for presentations / assignments / case analysis in additional sessions 
**             1 Session = 60 Minutes 

	

Text	Books:	



 Retirement Adviser National Institute of Securities Markets (NISM) 

Reference	Books:	
 Singhania, V. K. &Singhania, M. , “Students Guide To Income Tax including 

GST”Taxmann Publication, New Delhi. 
	
 Lal &Vashisht, “Direct Taxes”, Latest Edition, Tata McGraw Hill. 

 
FOCUS: This course focuses onEmployability/Entrepreneurship aligned withCO1andCO2 outcomes. 

 
Outcome:	After completion of course, the student will be able to: 
 

 CO1: Understand the basic concept, nature & scope of Corporate tax structure. 

 CO2: Assess the firm’s gross total income, taxable income under Profit and Gains 

from business profession and tax liability and valuation of Retail Business. 

 CO3: Develop an understanding various Deductions allowed to Corporate with 

reference to Profit and Gains from business profession and Setoff and carry forward 

of unabsorbed depreciation. 

 CO4: Understanding transfer pricing associated different methods, different aspects of 

business organizations and foreign collaboration.  

 CO5: Identify the basic procedure and implications of Goods and Services tax 

 CO6: Understanding the Tax Planning with regard to financial structure and financial 
decisions a company should take in different case scenarios. 

 
 
 
Mapping of Course Outcomes (COs) with Program Outcomes (POs) and Program 
Specific Outcomes (PSOs):  
 

COs  POs/ PSOs

CO1  PO1,PO2 /PSO1, PSO2 

CO2  PO1,PO2/PSO2, PSO3 

CO3  PO1,PO2,PO5/PSO2, PSO3 

CO4  PO1,PO2,PO5/PSO2, PSO3 

CO5  PO1,PO2/PSO3, PSO5 

CO6  PO1,PO2,PO5/PSO2, PSO3,PSO5

	
 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 

 
 
 
 
 
 
 
 
 
 
 

MBAO 0004:	Merger Acquisition and Corporate Restructuring 
 

Objectives:	

 To develop an understanding of the motives and modes of M&A in contemporary 
business environment. 

 To enable the students to explore the valuation of M&A deals from finance 
perspective 

 To instill in them the ability to evaluate the benefits and costs of M&A deals. 
Credits:	3																																																																																																																																						L‐T‐P‐I:	
3‐0‐0‐0 



UNIT – I 

Introduction  
 Business Alliances: Various Forms of Business Alliances, 

Strategic Choice of Type of Business Alliance, Basic 
Concepts in M&A, Forces driving M&A Activities, Types 
of Merger, Motives behind Mergers, Theories of M&A, 
Operating, Financial and Managerial Synergy of Mergers, 
Merger Process, Legal Procedures, Major Challenges to 
success of Mergers, Due Diligence 

 Corporate Restructuring: Reasons, Broad Areas, 
Techniques, Implications 

(4 Sessions) 

UNIT –II 

Takeover Defenses 
 Defensive Operating Performance, Defensive Financial 

Techniques, Restructuring and Financial Engineering, Anti-
takeover Charter Amendments, Other Board or 
Management Methods, Post Acquisition Bid Techniques 

(4 Sessions) 

UNIT – III 

Valuation of M&A (I) 
 Valuation Approaches, Discounted Cash Flow Valuation, 

Relative Valuation, Valuing Operating & Financial 
Synergy, Valuing Corporate Control, Share Exchange Ratio 

(7 Sessions) 

MID-TERM EXAMINATION 

UNIT – IV 

Valuation of M&A (II) 
 Pricing of M&A Deals, Estimating Merger Gains and Costs, 

Methods of Payment in Merger Transactions, Comparable 
Companies or Transactions Approach 

(5 Sessions) 

UNIT – V 

Key Financial Management Issues in M&A 
 Mergers as a Capital Budgeting Decision, Cost of Capital, 

Financing the Mergers and Takeovers, Tax Planning for 
M&A 

(6 Sessions) 

UNIT – VI 

M&A Ethical and Legal Framework 
 Ethical Issues of Merger and Take-over, Legal and 

Regulatory Framework of M & A, Provisions of 
Company’s Act 1956, Indian Income Tax act 1961, SEBI 
Takeover Code, Provisions of Competition Act 

(4 Sessions) 

*  Provision for presentations / assignments / case analysis in additional sessions 
**  1 Session = 60 Minutes 
 
Text	Books:		

 B Rajesh Kumar. Mergers & Acquisitions: Text & Cases. McGraw Hill Education, 

2012. 



 Chandrashekar Krishna Murthy &Vishwanath S.R. Merger Acquisitions & Corporate 
Restructuring. Sage Publication, 2010. 

Reference	Books:	

 K AshwathDamodaran. Corporate Finance – Theory And Practice. John Wiley & 
Sons, 2012. 

 Khan, M. Y., & Jain, P. K. Financial Management. New Delhi: Tata McGraw-Hill 
Publication, 2018. 

 SudiSudarsanam. Value Creation from Mergers and Acquisitions. Pearson Education, 
2016. 

 
FOCUS: This course focuses onEmployabilityaligned withCO1 and CO3outcomes. 

 
Outcomes:After completion of course, the student will be able to: 
 

 CO1: Understanding of basic concepts related to Merger Acquisition and Corporate 

Restructuring. 

 CO2: formulate various strategies related to takeover defense.  

 CO3: Understand various techniques of company valuation from merger and 

acquisition perspective. 

 CO4: Application of valuation techniques for pricing merger deals and payment 

mechanism. 

 CO5: Understanding of key financial issues of merger and acquisitions related to 

taxes and costs. 

 CO6: Understanding of ethical and legal Framework of Merger and Acquisition. 

 
 
 
 
 
 
 
 
 
 
 
Mapping of Course Outcomes (COs) with Program Outcomes (POs) and Program 
Specific Outcomes (PSOs):  
 

COs POs/PSOs

CO1 PO1, PO2/PSO1,PSO2



CO2 PO5/PSO1, PSO4

CO3 PO4/PSO1, PSO3

CO4 PO2/PSO2

CO5 PO2/PSO1

CO6 PO4/PSO1

 

 

 
 

	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	

	
MFME0008: Credit Evaluation, Monitoring & Recovery Management 

	

Objective:		
 To understand the mechanism of credit assessment and credit evaluation of a credit 

project.  
 To get a fair view on credit risk assessment. 
 To understand the Credit Monitoring Arrangements (CMA) procedure, process and 

monitoring arrangements by the Reserve Bank of India. 
 To know the process of recovery and follow up of large borrower accounts and 

process and procedures of corporate debt restructure  



 To understand various legal remedies available to banks and financial institutions for 
efficient recovery management including Insolvency & Bankruptcy code, 2016. 

Credits:	03	 	 	 	 	 	 	 	 	 L‐T‐P‐J:	3‐0‐0‐0	

Module	
No.	 Content	

Teaching
Hours	

 I 

Fundamentals of Credit Assessment - Fundamental principles 
of credit assessment, Market and Demand analysis, Credit 
worthiness and feasibility of the project. Credit evaluation models 
– Decision tree analysis, redial Basis neural network model, Logt 
Regression Mode 
 

(5 Sessions)

II 

Planning:Risk Assessment – External and Internal Risks  
associated with different types of credit proposals, Credit Rating 
score and its analysis, Credit risk assessment models of banks, 
Factors affecting decision on overall risk assessment. 
 

(5 Sessions)

       III	
Credit Monitoring Arrangements – Legal aspects of security 
charge and loan documentation, Post-sanction follow up 
mechanism, Inspection and Physical verification, Analysis of 
financial results, Need for corrective measures, Reporting to higher 
authorities

(5 Sessions)

MID-TERM EXAMINATION 

        IV 

Role of RBI and Banks in Credit Monitoring – Credit 
Monitoring Arrangements (CMA) guidelines by the RBI, 
Mandatory and periodical Reporting requirements of RBI, Follow 
up and supervision process and mechanism in practice cases of 
failures of project for lack of proper monitoring 

(5 Sessions)

        V 

Recovery Management in Banks: Need for Recovery 
Management, Mechanism for non performing assets 
classification and management, Impact of NPA on banks 
performance, Normal Recovery procedure, Recovery 
management strategies in practice. 

(5 Sessions)

VI 

Legal Remedies for Banks Recovery – Recovery procedure 
through tribunal, Recovery through LokAdalat, Strategic Debt 
Recovery Scheme of the RBI, Provisions under Insolvency and 
Bankruptcy Law. 

(5 Sessions)

* Provision for presentations / assignments / case analysis in additional sessions 
** 1 Session = 60 Minutes 

	

Text	Books:	
 P. Suresh., P. Justin., “Management of Banking and Financial Services”: Pearson   

 
Reference	Books:	



 Singh. Kanhaiya “Corporate Banking”:Vikas Publishing House,2014     
 Bankers handbook on Credit management, IIBF, Mumbai  
 Reserve bank of India Circulars and guidelines. 

 

FOCUS: This course focuses onEmployability/aligned withCO1and CO2 outcomes. 
 
Outcome:	After completion of course, the student will be able to: 
 

 CO1: Understand knowledge of credit assessment and credit evaluation  
 CO2: Understand process and practices of credit monitoring arrangements   
 CO3: Understand the Risk assessment models adopted by banks to minimize the risks.  
 CO4: Understand the management process and practices of bad debts and non-

performing assets. 
 CO5: Understand the various provision for Legal Remedies for Banks Recovery 
 CO6: Understand the whole mechanism and process of Insolvency & Bankruptcy 

code, 2016 and its impact on recovery of dues of banks and financial institutions.  
 

Mapping of Course Outcomes (COs) with Program Outcomes (POs) and Program 
Specific Outcomes (PSOs): 
 

COs  POs/ PSOs 
CO1  PO1, PO2 /PSO1, PSO3

CO2  PO1, PO2 /PSO2, PSO3

CO3  PO1 ,PO2 /PSO2, PSO3

CO4  PO1, PO2 /PSO2, PSO4

CO5  PO1, PO2 /PSO2

CO6  PO1, PO2 /PSO2, PSO3

 

 
 
 
 
 
 

MFME0012: Project appraisal and Monitoring 
 

Objectives:		

 To understand Project, the Project Life Cycle, Roles of various stakeholders, 
Challenges         and importance of Project Management. 



 To learn and apply the tools and techniques in initiating and planning a project such 
as         estimating the project budget and cost, developing a project plan, developing a 
project   schedule, management of risks etc. 

 To know how to apply different project management processes, tools and techniques 
right from executing, monitoring and control to project closure. 

 To get an exposure to prepare a proposal for a project and present a business case. 
 

Credits:	3																																																																																																																																						L‐T‐P‐I:	3‐0‐0‐0 
   

UNIT 
No. Content Teaching 

Hours 
 

UNIT – I 
Project Planning: Types of capital investments and capital 
Budgeting, Project Analysis-feasibility study, Project Life 
cycle, Role of various stakeholders. 

(5 Sessions) 

UNIT –II 

Budgeting & Resource Mobilization: Budgeting and cost 
estimation, Reducing Project duration, Risk Assessment, 
Resource Mobilization – Sources of finance, cost of capital, 
selection of capital sources, Resource scheduling, assessment of 
working capital requirement 

(5 Sessions) 

UNIT – 
III 

Cash flows management 
Principles of cash flow estimation, Cash flows estimation in 
practice, cash flows for replacement projects, Cash flow 
management techniques. 

(5 Sessions) 

 
MID-TERM EXAMINATION 

 

UNIT – IV 

Risk Analysis in a Project 
Risk analysis – sensitivity analysis, scenario analysis, Break-
even analysis, Simulation Analysis, Decision Tree Analysis, 
Project Risk management. 

(5 Sessions) 

UNIT – V 

Valuation of Infrastructure Projects  
Issues involved in infrastructure project financing, social 
aspects in infrastructure projects, social cost-benefit analysis, 
UNIDO approach, public sector investment decisions in 
practice. 

(5 Sessions) 

UNIT – VI 

Monitoring and control of project Finance  
Project Execution Practices- contract management & 
Outsourcing, Performance measurement and evaluation, PERT 
Model and CPM model. 

(5 Sessions) 

*  Provision for presentations / assignments / case analysis in additional sessions 
**  1 Session = 60 Minutes 

 

 

Text	Books:		

 Prasanna Chandra (latest edition), projects Planning, Analysis, Selection and Review, 

MC Graw Hill 



Reference	Books:		

 A Guide to the Project Management Body of Knowledge (PMBOK Guide) by The 

Project Management Institute 

 PMI’s website at www.pmi.org and online bookstore at www.pmibookstore.org. 

 

FOCUS: This course focuses onEmployabilityaligned withCO1 and CO2outcomes. 
 

Outcomes:	After completion of course, the student will be able to: 

 CO1: Describe the concept of project planning and role of various stakeholders. 

 CO2: Recognize the concept of budgeting, resource Mobilization & risk assessment to 

understand their role in project appraisal. 

 CO3: Understand the role of cash flow estimation & management in project appraisal 

and monitoring. 

 CO4: Classify the role of risk analysis techniques in project appraisal and monitoring. 

 CO5: Define the concept of infrastructure project financing & social cost-benefit 

analysis in project monitoring. 

 CO6: Explain the models of project execution practices to know about project 

appraisal and monitoring. 

 

Mapping of Course Outcomes (COs) with Program Outcomes (POs) and Program 

Specific Outcomes (PSOs):  
 

COs POs/PSOs 

CO1 PO1/PSO1, PSO2 

CO2 PO2/PSO2, 

CO3 PO2/PSO1 

CO4 PO1/PSO2 

CO5 PO2/PSO1 

CO6 PO2/PSO4 

 

 

 

MFME 0009: Commodity Derivatives 



Objectives:		

 To understand in depth the functioning of commodity markets in India 
 To evaluate how these commodity derivatives are used to minimize risk 
 To learn how to formulate option trading strategies and execute them 
 To learn when to use a particular commodity derivative 
	

Credits:	3																																																																																																																																						L‐T‐P‐I:	3‐0‐0‐0 
 

UNIT	
No. Content Teaching

Hours 

UNIT – I 

Commodity Market:  
Structure of Commodities Market in India, Reasons for 
investing in Commodities  
Commodity Derivatives (I):  
Definition and Origin of Commodity Derivatives, Difference 
between financial derivatives and commodity derivatives, 
concept of warehousing and quality of underlying assets.  

(4 Sessions)

UNIT –II 

Commodity Derivatives (II):  
Instruments available for trading: Commodity Forwards and 
Commodity Futures, Comparison between Futures and 
Options, Future and Option Payoffs.  

(5 Sessions) 

UNIT – 
III 

Commodity Derivatives (III): Agricultural Price Risk 
Management, Crude oil & Base Metal Derivatives, Gold & 
Electricity Price Risk Management, Weather and Carbon 
Derivatives, Derivatives on Freight, Water, Property and 
Payroll. 

(6 Sessions) 

MID-TERM EXAMINATION 

UNIT – IV Payoffs of Commodity Option Combination Strategies: 
Collar, Straddle, Strangle, Butterfly, Condor, Spread (7 Sessions)

UNIT – V 

Commodity Derivative Contract Information: Contract 
Specifications, Delivery and Settlement Procedure – Bullion, 
Mechanism of Spot Price Polling 
Commodity Derivative Trading Mechanism at Exchange 

(5 Sessions)

UNIT – VI 

Clearing and Settlement: Clearing Mechanism, Settlement 
Schedule, Settlement Mechanism, Commodities Transaction 
Tax 
Risk Management: Margins, Voluntary Close Out, 
Violations 

(3 Sessions) 

*  Provision for presentations / assignments / case analysis in additional sessions 
**  1 Session = 60 Minutes 
	

	

Text	Books:	



 Hull, J.C.  Options, Futures and Other Derivatives. New Delhi:  Prentice Hall of India 

Limited, 2018. 

Reference	Books:	

 Gupta S. L. Financial Derivatives. New Delhi:  Prentice Hall of India Limited, 2010. 

 Arditti, F.D.  Derivatives: A Comprehensive Resource for Options, Futures, Interest 

Rate Swaps and Mortgage Securities, Washington, D.C.: Island Press, 1996. 

 Johnson, P.M.  Derivatives: A Manager's Guide to the World's Most Powerful 

Financial Instruments. USA: McGraw-Hill Professional, 1999. 

 Kolb, R.W. &Overdahl, J.A.  Financial Derivatives. New York: Wiley and Sons, 2003. 

 Miller, M.H. Merton Miller on Derivatives, New York: Wiley and Sons, 1997. 

 Somanathan. Derivatives: Markets, Valuation, and Risk Management, New Delhi: 

Tata McGraw-Hill, 1998. 

 

FOCUS: This course focuses onEmployabilityaligned withCO1and CO2 outcomes. 

	
Outcomes:	After completion of course, the student will be able to: 

 CO1: Understand concepts of commodity derivatives and its application in hedging, 

speculation and price discovery 

 CO2: Apply of futures and option payoffs and understanding implications of 

commodity forwards and futures 

 CO3: Acquaintance of mechanism of Crude Oil and Base metal derivatives, Weather 

and Carbon Derivatives 

 CO4: Develop various option combination strategies with real time commodity data 

and understanding the timing of strategy and its payoff 

 CO5: Understand fundamentals of commodity derivative contract information and 

commodity derivative trading mechanism at exchange 

 CO6: Understand working mechanism of clearing, settlement and risk management of 

commodity derivatives 
 
 
 
 
 
 
 
 
 



Mapping of Course Outcomes (COs) with Program Outcomes (POs) and Program 
Specific Outcomes (PSOs): 
 

COs POs/PSOs
CO1 PO1 / PSO1
CO2 PO1 / PSO1, PSO2
CO3 PO2 / PSO1
CO4 PO2 / PSO1, PSO2
CO5 PO1 / PSO1
CO6 PO1 / PSO1

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



MBAE 0014:	International Financial Management 
 

 

Objectives:	

 To make the students understand financial management in global context. 
 To explain the foreign exchange market-major players, basic concepts, international 

monetary system and contemporary practices. 
 To develop an insight into the meaning and increasing role of derivatives in the 

international financial market and help students to make the short term and long term 
financial decisions in the global market. 

	

Credits:	3																																																																																																																																						L‐T‐P‐I:	
3‐0‐0‐0 

 

UNIT – I 

International Enterprise & Multinational Financial 
Management:  The rise of Multinational Corporation, The 
Internationalization of Business and Finance, The Scope of 
International Finance, Distinguishing Features of International 
Finance 
 

International Monetary System: 
The Gold Standard, The Inter-war Years, The Bretton Woods 
System, The Smithsonian Agreement, The Flexible Exchange 
Rate Regime, Alternate Exchange Rate Systems 

(4 Sessions) 

UNIT –II 

The Foreign Exchange Market: 
Foreign Exchange Market and its Functions, Foreign Exchange 
Rates, Arbitrage, The Spot Market, Cross Rates of Exchange, 
Bid - Ask Spreads, The Forward Market, Interest Arbitrage 
 

Theories of Foreign Exchange Rate Movement: 
Purchasing Power Parity, International Fisher Effect, Interest 
Rate Parity 

(4 Sessions) 

UNIT – III 

Management of Foreign Exchange Risk: 
Foreign Exchange Risk, Management of Translation, 
Transaction, and Economic Exposures 
 

Country Risk Analysis: 
Measuring Political Risk, Economic and Political Factors 
underlying Country Risk, Country Risk Analysis in 
International Banking 

(7 Sessions) 

MID-TERM EXAMINATION 

UNIT – IV 

Financial Management of the Multinational Firm: 
Cost of Capital and Capital Structure of the Multinational 
Firm, Multinational Capital Budgeting – Application and 
Interpretation, Multinational Cash Management, International 
Taxation 

(6 Sessions) 



UNIT –V 

Foreign Investment Analysis 
International Portfolio Investment, Optimal International Asset 
Allocation, Measuring Total Return from Portfolio Investing, 
The International Capital Asset Pricing Model  
 

Corporate Strategy and Foreign Direct Investment 

(4 Sessions) 

UNIT – VI 

Balance of Payments: 
The International Flow of Goods, Services and Capital; 
Balance of Payments Accounting, Balance of Payment 
Statements, Coping with the Current Account Deficit 
 

Eurocurrency Market: 
Domestic Issues vs. Euro Issues, International Bonds Market, 
External Commercial Borrowings, Euro Debt, Foreign 
Currency Convertible Bonds 

(5 Sessions) 

*  Provision for presentations / assignments / case analysis in additional sessions 
**  1 Session = 60 Minutes 
	

Text	Books:		

 Apte, P.G. International Financial Management. New Delhi: Tata McGraw-Hill 
Company Limited, 2015. 

Reference	Books:	

 K AshwathDamodaran. Corporate Finance – Theory And Practice. John Wiley 
& Sons, 2012. 

 Eun C.S. & Resnick, B.G. International Financial Management, USA: 
McGraw-Hill, 2014. 

 Stonehill, A.I., Michael, H. &Moffet. International  Financial Management, 
United Nations:  United Nations Library on Transnational Corporations, 2012. 

 Madura, J. International Financial Management. USA:  Cengage Learning, 
2014,  

 Sharan, V. International Financial Management. New Delhi:  PHI Learning 
Pvt. Ltd, 2015. 

 Siddaiah, T. International Financial Management. Noida:  Pearson Education 
India, 2009. 

 Kevin. Fundamentals of International Financial Management. New Delhi: PHI 
Learning Pvt. Ltd, 2015. 

 Srinivasan, S.P. International Financial Management. Delhi: Dreamtech Press, 
2015. 

 
FOCUS: This course focuses onEmployabilityaligned withCO1and CO3 outcomes. 
 
	
Outcomes:After completion of course, the student will be able to: 



 
 CO1: Understand the evolution & significance of international finance & monetary 

system 

 CO2: Develop an insight into the contemporary practices of foreign exchange market 

& different types of quotations.  

 CO3: Illustrate & outline the key factors of risk analysis at global context. 

 CO4: Develop critical thinking about management of budget, cash & tax for 

operations at international level. 

 CO5: Understand various financial decisions in the global market 

 CO6: Compare international financial market to domestic financial market & to know 

about economy & international finance. 

 

Mapping of Course Outcomes (COs) with Program Outcomes (POs) and Program 
Specific Outcomes (PSOs):  
 

COs POs/PSOs

CO1 PO1/PSO1, PSO2

CO2 PO1/PSO2, PSO4

CO3 PO4/PSO1, PSO3

CO4 PO1/PSO2, PSO4

CO5 PO4/PSO1, PSO2

CO6 PO4/PSO1, PSO 2
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ABOUT THE PROGRAM 

The Institute of Business Management offers two-year full time MBA in Financial 
Markets and Banking (MBA-FMB). This course is designed to cater the growing need of 

Course Curriculum 



 

management professionals for Financial Markets and Banking industry. The Financial 
markets and banking services have been growing in an integrated manner across the 
globe and within India that requires professionals and experts to manage different types 
of financial transactions to co-integrate the increased corporate financial needs through 
innovative financial instruments. The very objective of this program is to develop high 
quality management professionals equipped with technical and managerial competency 
with global mindset. The focus of program is to develop a holistic and integrative 
approach of management of Financial Markets and Banking services industry. 

Five Years Integrated Programme in Management 

Duration: Five Years 

About the Program: 

Today's business environment is characterized by dynamic uncertainties and complexities, 
which makes the work of managers and organizational leaders extremely challenging. There 
are new products, services and business processes that are being engineered to meet 
contemporary requirements of the industry. Corporate world’s scenario is changing rapidly in 
last few years and there has been a dynamic upsurge in demand of professionals who can 
handle the complex and challenging work profiles effectively and efficiently.   

Thus, those who aspire to secure their future with the help of management education need to 
acquire specialized knowledge, skills and attitude along with multi-tasking ability in order to 
understand and analyze complex business situations. In pursuit of this goal, the management 
programme of GLA University, nurtures leaders capable of contributing to different sectors. 

This course is for all eligible class XII pass-outs, aspiring for a career in business 
management. The syllabus is directional in scope and permits the much desirable flexibility 
to keep pace with the ever – growing body of knowledge, experience and explorations in 
different domains. The course structure is carefully designed so that students get an edge in 
dealing with diverse situations when they step into the corporate world. 

Need of Program: 

Institute of Business Management has been striving to the best of its potential to deliver in 

the spectrum of various domains of management discipline. However, there has been a lot of 

surge from alumni as well as corporate world to introduce a specific course which can deliver 

best to those who are, right after their 12th examinations, having a clear vision to acquire 

management education and then a suitable career with the help of the same. This course 

hence will prepare the professionals to meet the contemporary requirement of the industry 

and to grab the best opportunity available. 

Integrated Management Programme is meant for young students with managerial and 
leadership aspirations. The programme offers comprehensive management education 
combined with in-depth specific domain. 

 



 

Institute of Business Management has been striving to the best of its potential to deliver in 

the spectrum of various domains of management discipline. However, there has been a lot of 

surge from alumni as well as corporate world to introduce a specific course which can deliver 

the best to those who are, right after their 12th examinations, having a clear vision to acquire 

management education and then a suitable career with the help of the same. This course 

hence will prepare the professionals to meet the contemporary requirement of the industry 

and to grab the best opportunity available. 
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Course Duration: 5 Years                              
Year  Trimester  Code  Subject  L T P  Credits 

En
gl
ish

 C
la
ss
es
 / 
In
du

st
ria

l E
xp

os
ur
e 

Vi
sit

s

I 

I 

MBIC1001 Management Thoughts and Thinkers 3 0 0 3 
MBIC1002 Fundamentals of Accounting 3 0 0 3 
MBIC1003 Business Economics 3 0 0 3 
MBIC1004 Mathematics for Managers-I 3 0 0 3 
MBIC1005 Professional Communication 3 0 0 3 

MBIC1006 Computer Application in 
Management 3 0 0 3 

  Total       18 
Trimester  Code  Subject  L T P  Credits 

II 
MBIC1007 Cost and Management Accounting 3 0 0 3 
MBIC1008 Mathematics for Managers-II  3 0 0 3 
MBIC1009 Organization and Administration for 3 0 0 3 



 

Business 
MBIC1010 Basic Managerial Functions 3 0 0 3 
MBIC1011 Macro Economics 3 0 0 3 

MBIC1012 Managerial Aptitude and Personality 
Development 3 0 0 3 

  Total       18 
Trimester  Code  Subject  L T P  Credits 

III 

MBIC1013 Operations Management 3 0 0 3 
MBIC1014 Organizational Behaviour  3 0 0 3 
MBIC1015 Marketing Management 3 0 0 3 
MBIC1016 Human Resource Management 3 0 0 3 
MBIC1017 Financial Management 3 0 0 3 
MBIC1018 Business Law 3 0 0 3 

     Total          18   

      NPTEL/SWAYAM/MOOC/NISM/I
IBF Certification            

Year  Trimester  Code  Subject  L T P  Credits    

II 

IV 

MBIC1019 Professional Ethics & Values 3 0 0 3 

Fo
re
ig
n 
La
ng

ua
ge

 C
la
ss
es
 /I
nd

us
tr
ia
l  
Ex
po

su
re
 V
isi
ts
 

MBIC1020 Operations Research 3 0 0 3 
MBIC1021 Team Building & Leadership 3 0 0 3 
MBIC1022 Business Environment  3 0 0 3 

MBIC1023 Mass Communication & Media 
Management 3 0 0 3 

MBIC1024 Basic MS Office applications for 
managers 3 0 0 3 

  Total       18 
Trimester  Code  Subject  L T P  Credits 

V 

MBIC1025 Entrepreneurship Development 3 0 0 3 
MBIC1026 Sales and Distribution Management 3 0 0 3 
MBIC1027 Company Law 3 0 0 3 
MBIC1028 Micro Finance 3 0 0 3 
MBIC1029 International Business Management 3 0 0 3 
MBIC1030 Econometrics 3 0 0 3 

  Total       18 
Trimester  Code  Subject  L T P  Credits 

VI 

MBIC1031 Supply Chain Management 3 0 0 3 
MBIC1032 Project Management 3 0 0 3 
MBIC1033 International Financial Management 3 0 0 3 
MBIC1034 Research Methodology 3 0 0 3 
MBIC1035 Strategic Management 3 0 0 3 

  Total       15 

  MOOC/NPTEL/SWAYAM/NISM
/IIBF Certification          

Year  Trimester  Code  Subject  L T P  Credits 

III VII 

MBIC1036   Basics of Tax Planning 3 0 0 3 
MBIC1037   Change Management 3 0 0 3 
MBIC1038  Start-up Planning  3 0 0 3 
MBIC1039  Banking and Insurance 3 0 0 3 
MBIC1040   Retail Management 3 0 0 3 
MBIC1050 Managerial Aptitude – I 3 0 0 1 

  Total       16 



 

  MOOC/ NPTEL/ SWAYAM/ 
NISM/ IIBF Certification          

Trimester  Code  Subject  L T P  Credits 

VIII 

MBIC1041  International Trade 3 0 0 3 
MBIC1042  Business Analytics 3 0 0 3 
MBIC1043  Investment Management 3 0 0 3 
MBIC1044  Industrial Relations & Labour Law 3 0 0 3 
MBIC1045  Corporate Governance 3 0 0 3 
MBIC1051 Managerial Aptitude – II 3 0 0 1 

  Total       16 
Trimester  Code  Subject  L T P  Credits 

IX 

  MBIC1046 Sustainability Management 3 0 0 3 
  Open Elective-1 3 0 0 3 
  Open Elective-2 3 0 0 3 
  Open Elective-3 3 0 0 3 
  Open Elective-4 3 0 0 3 

MBIC1052 Managerial Aptitude – III 3 0 0 1 
  Total       16 

      

*Open Electives from the basket as 
follows: 
MBIO1001 Management of Public 
private partnership 
MBIO1002 Event Management 
MBIO1003 Management for rural 
development 
MBIO1004 Management 
Information System    
MBAO0025Digital Marketing 
MBAO0007Database Management 
System 
MBAO0018 Data Mining 

  
  
  
  
  
  
  
  
  
  
  
  
  
  
  
  
  
  
  
  
  
  
  
  
  
  
  
  
  
  
  
  

  

  Foreign Exposure & Educational Tour   
Year  Trimester  Code  Subject  L T P  Credits    

IV X 

  MBIC1047 Advance Research Techniques 3 0 0 3 

  
  Elective I 3 0 0 3 
  Elective II 3 0 0 3 
  Elective III 3 0 0 3 



 

  Elective IV 3 0 0 3 
MBIC1053 Managerial Aptitude – IV 3 0 0 1 
 MBIJ0981 Summer Internship 0 0 0 6  

  Total       22 
Trimester  Code  Subject  L T P  Credits 

XI 

MBIC1048  Business Modeling with Spreadsheet 3 0 0 3 
  Elective I 3 0 0 3 
  Elective II 3 0 0 3 
  Elective III 3 0 0 3 
  Elective IV 3 0 0 3 

MBIC1054 Managerial Aptitude – V 3 0 0 1 
 MBIJ0982 Research Project 0 0 0 6 

  Total       22 
Trimester  Code  Subject  L T P  Credits 

XII 

  MBIC1049 Mathematical Modelling 3 0 0 3 
  Elective I 3 0 0 3 
  Elective II 3 0 0 3 
  Elective III 3 0 0 3 
  Elective IV 3 0 0 3 

MBIC1055 Managerial Aptitude – VI 3 0 0 1 
    Total       16 

    Analytics Certification(MNG)         
Year  Trimester  Code  Subject  L T P  Credits 

V 

     XIII MBIJ 0983 Comprehensive viva voce - I 0 0 0 4 
Trimester  Code  Subject  L T P  Credits 

XIV MBIJ 0984 Comprehensive viva voce – II 0 0 0 4 
Trimester  Code  Subject  L T P  Credits    

XV MBIJ 0985 Corporate Internship Report viva 
and presentation 0 0 0 10    

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 
 

MBIC1001: Management Thoughts & Thinkers 
Objective:		

 Evaluate and explore the basics of management and various dimensions of 
management 

 Analyze communication situations and develop effective communication strategies 
and Communicate persuasively 

 Use visuals/graphics for impact and Make successful formal and informal 
presentations 

Credits:	03	 	 	 	 	 	 	 	 	 L‐T‐P‐J:	3‐0‐0‐0	

UNIT I Introduction: Management as a discipline, Managerialfunctions and 
roles. Management levels. 5 Sessions 

 
UNIT II 

Scientific management, Bureaucratic approach, administrative 
management. 6 Sessions 

UNIT III Behavioural School of management, Hawthorne studies,Maslow’s 
need hierarchy, theory X, Theory Y 4 Sessions 

MID-TERM EXAMINATION 

UNIT IV Management science, Operations management, management 
information system. 6 Sessions 

UNIT V Systems approach to management, Contingency theory, 
Otheremerging approaches. 4 Sessions 

UNIT VI Peter F. Drucker, Michael Porter, C. K. Prahlad, Indianthinkers in 
management – JRD TATA, GD Birla, RamakrishnaBajaj. 5 Sessions 

*  Provision for presentations / assignments / case analysis in additional sessions  
**  1 Session = 60 Minutes 
 
Text	Books:	

 Gupta, C. B. Management concept & practices. New Delhi: Sultan Chand & Sons. 

 Koontz, H. &Weibrich, I. Essential of management. Singapore: McGraw-

HillsInternational. 

Reference	Books:	

 Stoner, Freeman, & Gilbert, Jr.6th Edition. Management. Prentice Hall of India. 

 Harold, K. & Heinz, W. Essentials of Management. 5th Edition. Tata McGraw Hill 

. 



 

FOCUS: This course focuses on skill development aligned with CO2 and CO3 outcomes. 
	

Outcome:After completion of course, Students will be able to: 

 

 CO1: Understand the concept of management as a discipline.  

 CO2: Outline the evolution of management as a concept. 

 CO3: Understand the various theories of motivations. 

 CO4: Identify the various inter-related concept of management as a science. 

 CO5:Outline the various approached to management. 

 CO6: Identify the contribution of various management thinkers. 

 
 
 
Mapping of Course Outcomes (COs) with Program Outcomes (POs) and Program 
Specific Outcomes (PSOs):  
 
 

COs POs/PSOs

CO1 PO1/PSO1,PSO2

CO2 PO1/PSO1,PSO2

CO3 PO1/ PSO1,POS2

CO4 PO1/PSO1,POS2

CO5 PO1/PSO1, PSO2

CO6 PO1/PSO1

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

 
 
 
 
 
 
 

MBIC1002:Fundamentals of Accounting 
 

Objectives	:	

 Understand the role and relevance of financial accounting in management.  
 Explore the various dimensions of financial accounting and their implications in 

financial spectrum of a business entity. 
Credits:	3																																																																																																						L‐T‐P‐I:	3‐0‐0‐0 

Unit no. Content Teaching
Hours 

 

UNIT-I 
Theoretical Framework-Meaning and Scope of accounting, 
Accounting Concepts, Principles and Conventions, 
Accounting Standards  concepts, objectives, benefits 

(5 Sessions) 

UNIT –II 

Accounting Process: Books of Accounts, Trial Balance, 
Capital and revenue expenditures, Capital and revenue 
receipts, Contingent assets and contingent liabilities, 
Fundamental errors, including rectifications thereof. 

(6 Sessions) 

UNIT-III 
Ratio Analysis: Types of Ratios, Profitability Ratio, 
Turnover Ratio, Financial Ratio: Computation & Analysis  (4 Sessions) 

 
MID-TERM EXAMINATION 

UNIT-IV 
Financial Statements Analysis-Common Size Statements, 
Comparative Statement & Trend Analysis (6 Sessions) 

UNIT-V 
Concept of fund flow, Statement of Change in Working 
Capital, Fund from Operation, Fund Flow Statement  (4 Sessions) 

UNIT-VI 
Cash flow from Operating / Investing / Financing Activities, 
Direct or Indirect Method of preparation of Cash Flow 
Statement 

(5 Sessions) 

*  Provision for presentations / assignments / case analysis in additional sessions 
**  1 Session = 60 Minutes 
 
	

Text	Books:		

 Tulsian, P. C.  Financial Accounting. New Delhi: Pearson Education. 

 

Reference	Books:	

 Narayanaswami, R. Financial Accounting: Managerial Perspective. New Delhi: 

Prentice Hall of India Private Limited 



 

 Maheshwari, S. N., &Maheshwari, S. K. Latest Edition. An Introduction to 

Accountancy. New Delhi: Vikas Publishing House Pvt. Ltd 

	
FOCUS: This course focuses on employability aligned with CO1 outcomes.	
Outcomes:		After completion of course, the student will be able to: 
 
 CO1: Understand basic accounting terminologies and accounting concepts &   

conventions. 

 CO2: Understand the functions and recording, classifying the transactions and 

rectification of books of accounts. 

 CO3: Identify the role of financial analysis and its various ratios. 

 CO4:  Understand financial statements and its types 

 CO5: Understand and application of fund flow statement and working capital 

statement. 

 CO6: Understand the two forms of cash flow statement. 

 
 
 
Mapping of Course Outcomes (COs) with Program Outcomes (POs) and Program 
Specific Outcomes (PSOs):  
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

COs  POs/PSOs
CO1  PO1/PSO1,PSO2
CO2  PO1/PSO1,PSO2
CO3  PO3/PSO2, PSO3
CO4  PO4/PSO3
CO5  PO2/PSO2, PSO3
CO6  PO1/PSO2



 

MBIC1003: Business Economics 

Objectives:		

 To analyze & interpret fundamentals of economics.  
 To study the interrelationship in an open economic system.  
 To master a range of methods and techniques of strategic analysis and have a clear 

appreciation of their theoretical and empirical foundations, range of applicability, 
qualifications and limitations. 

Credits:	3																																																																																																																L‐T‐P‐I:	3‐0‐0‐0 

Unit Content Teaching 
Hours 

 

UNIT – I 
Overview: Economics background to management, Nature and 
scope of Managerial Economics, Its relationship with other 
Disciplines. 

(4 Sessions) 

UNIT –II 

Demand and Supply Analysis: Demand and its functions, 
Law of demand and Reasons and exceptions of law demand, 
Supply and Its functions, Law of supply, Market equilibrium. 
Elasticity of Demand and supply: types and measurement. 
 

(6 Sessions) 

UNIT – 
III 

Consumer’s Behaviour: Utility Analysis, law of diminishing 
marginal utility, Principle of equi-marginal utility. Indifference 
curve. 

(5 Sessions) 

MID-TERM EXAMINATION 

UNIT – IV 

Production:  Production Concepts and Analysis, Production 
Function, 
Characteristics of various Factors of Production; Laws of 
Production,  Short-Run, Long –Run 

(4 Sessions) 

UNIT – V 
Cost Analysis: Cost Concepts and Analysis, Empirical 
estimates of Production and Costs,  Short-run and Long-run 
Average Costs Curves and its Analysis 

(5 Sessions) 

UNIT – VI 

Pricing Decisions: Pricing under different Market Structure, 
Perfect and Imperfect (monopoly, monopolistic and oligopoly) 
markets,  
 

(6 Sessions) 

*  Provision for presentations / assignments / case analysis in additional sessions  
**  1 Session = 60 Minutes 

 

Text	Books:		

 Geetika, Ghosh P., Choudhary R. P. Managerial Economics. Tata McGraw Hill 

Publication.  

 Petersen, C. Managerial Economics. Pearson Education 
 

	

	

Reference	Books:		

 Ahuja H.L. Managerial Economics. S. Chand. 

 Dornbusch, R. and Fischer, S. Macro Economics. Tata McGraw Hill Publication. 



 

 Thomas, R. C., Maurice, C. S., &Sarkar, S.Managerial Economics. Tata McGraw Hill 

Publication. 

 Dwevedi, D. N. Principles of Economics.Vikas Publication. 

 Patnaik, P.Macro Economics. Oxford University Press. 

 Rangarajan C. & Dholakia B.H.Principles of Macroeconomics. Tata McGraw Hill 

Publication. 

FOCUS: This course focuses on employability aligned with CO1 outcomes. 	

Outcomes:	After completion of the course student will be able to:	

 CO1: Understand the basic concepts in Managerial Economics relevant toConsumer, 

producer and wealth-owner. 

 CO2: Outline the concepts and laws of Demand and supply. 

 CO3: Understand the basic concepts, theories and laws of Utility and indifference 

curve 

 CO4: Understand the concept of Production function and laws of production. 

 CO5: Understand the various cost functions and curves. 

 CO6: Compare the various market structures and pricing strategies. 

 
 
 
Mapping of Course Outcomes (COs) with Program Outcomes (POs) and Program 
Specific Outcomes (PSOs):  

 
Course 
Outcome 

PO/PSO

CO1 PO1/PSO2
CO2 PO1/PSO1, PSO2
CO3 PO1/PSO2, PSO3,
CO4 PO1/PSO1,PSO3
CO5 PO1/PSO2
CO6 PO1/PSO2

	
 
 
 

	

MBIC1004:	Mathematics for Managers I	
Objectives	:	

 To make the students understand the concept of Mathematical and statistical 
techniques in business decision making. 

Credits:	3																																																																																																						L‐T‐P‐I:	3‐0‐0‐0 
Unit no. Content Teaching



 

Hours 

 

UNIT-I 

Basic Algebra: Introduction, Representation of sets, Types 
& Basic operations on set, Laws of set algebra, Venn 
diagram, Use of set theory in business, Linear & Quadratic 
equations 

(4 Sessions) 

UNIT –II 
Mathematics of Finance: Ratio & Proportion, Simple and 
Compound interest, Annuity and its types (4 Sessions) 

UNIT-III 

Matrices: Definition, Types of matrices, Operations on 
matrices, Transpose, Adjoint & Inverse of matrix, 
Determinants, Solution of system of equations by Cramer’s 
rule 

(7 Sessions) 

 
MID-TERM EXAMINATION 

UNIT-IV 
Presentation of Data: Relevance and Introduction Data 
classification, tabulation and representation,Drawing Bar 
Chart, Pie Chart, Histogram, Ogive on Graph and MS Excel 

(5 Sessions) 

UNIT-V 
Measures of Central Tendency: Arithmetic Mean, 
Geometric Mean, Harmonic Mean and Weighted Average, 
Median and Mode 

(5 Sessions) 

UNIT-VI 
Measures of Dispersion: Range, Average Deviations, 
Standard Deviation, Combined Standard Deviation and the 
Coefficient of Variation 

(5 Sessions) 

*  Provision for presentations / assignments / case analysis in additional sessions 
**  1 Session = 60 Minutes 
 
	

Text	Books:		

 Sharma, J. K. (2010). Business Statistics. New Delhi: Pearson Education (P) Ltd. 

 Bajpai, N. (2001). Business Statistics. New Delhi: Pearson Education (P) Ltd 

 

	

	

Reference	Books:	

 Beri, G. C. (2010). Business Statistics. New Delhi: Tata McGraw Hill Publishing 

Company Ltd. 

 Gupta, S.C. (2006). Fundamentals of Statistics. New Delhi: Himalaya Publishing 

House. 

 Elhance, D.N. (2008). Fundamentals of Statistics. New Delhi: Kitab Mahal 

Distributors New Delhi. 

 D. C. Sanchetiand V. K. Kapoor, Business Mathematics, Sultan Chand & Company, 

Delhi. 



 

 
	
	
	
FOCUS: This course focuses onskill development aligned with CO1 outcomes.	
Outcomes:	After completion of course, the student will be able to: 
 
 CO1: Understand the concept of Algebra and its application in solving day to day 

mathematical problems. 

 CO2: Develop the understanding of the fundamental tools of finance like that of 

ratios and simple interest. 

 CO3: Understand the importance and application of Matrices as an important 

mathematical tool. 

 CO4: Develop an understanding of the importance of presentation of data and thereby 

learn the different tools available for the presentation of data.  

 CO5: Understand the measures of central tendency as an important mathematical and 

statistical tool. 

 CO6: Develop an understanding of measures of dispersion and its application in 

managing business problems.  

 
 
 
 
 
 
 
 
 
 
 
 
Mapping of Course Outcomes (COs) with Program Outcomes (POs) and Program 
Specific Outcomes (PSOs):  
 

COs  POs/PSOs
CO1  PO2/PSO2,PSO3
CO2  PO2/PSO1,PSO2
CO3  PO2/PSO2, PSO3
CO4  PO2/PSO3
CO5  PO2/PSO2, PSO3
CO6  PO2/PSO3

 

 

 

	



 

	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
 
 
 
 
 
 
 

MBIC 1006: Professional Communication 
Objective:		

 To enable students to develop the four skills of reading, writing, listening and 
speaking. The classes will be theme based to provide practice in a meaningful 
context 

 To develop skills for communicate professionally and persuasively  
 To make students learn skills for successful formal and informal presentations  

 
Credits:	3	 	 	 	 	 	 	 	 	 L‐T‐P‐J:	3‐0‐0‐0	

 
UNIT – I 

Understanding professional communication, Objectives and 
Role of Communication, Process of Communication, Channels 
and Types of professional Communication, The C’s of Good 
Communication, Barriers of Communication  

(5 Sessions)

UNIT –II 

Verbal communication: Introduction, Oral and Written 
communication- letter writing and report writing. Business 
Presentations: Elements of Business Presentation, Visual & 
Audio aids in Presentation. Designing a Presentation  

(6 Sessions)

UNIT – 
III 

Body language: concept, importance, kinesics and its various 
elements: Eye Contact, Facial Expression, Gestures, Postures, (4 Sessions)



 

Proximics, Chronemics. Oculesics. Color as Non- verbal 
Communication,  

MID-TERM EXAMINATION 

UNIT – IV 

Group Discussions: Introduction, Concept, Purpose, Types of 
Group Discussion Strategies to Succeed, Dos and Don’ts  
Interview Skills: Introduction, Concept, Purpose, Types of 
Interview, Candidates Preparation/ Strategies to Succeed  

(6 Sessions) 

UNIT – V 
Business Etiquettes: Introduction, Concept, Significance, 
Exchanging Business Cards, Dinning Etiquettes, Telephonic 
Etiquettes, netiquettes.  

(4 Sessions) 

UNIT – VI 
Media Management: Press Release, Press Report, Press 
Conferences, Public Speaking. Meetings, Negotiation, Nature 
and Factors affecting Negotiation  

(5 Sessions) 

   
*  Provision for presentations / assignments / case analysis in additional sessions  
**  1 Session = 60 Minutes 

 

Text	Books:	
	
 R.V. Lesikar and J. D. Jr. Petitt, “Business Communication: Skills for Empowering 

the Internet Generation 10th Edition”: Tata McGraw-Hill publication, 2005. 
 

	

Reference	Books:	
	
 B. Slatkin, “Effective Python: 59 Specific Ways to Write Better Python”: Addison-

Wesley. 

 R.C. Sharma and K. Mohan, “Business Report Writing and Correspondence: Practical 

Approach to Business and Technical Communication. 3rd Edition”: Tata McGraw-

Hill Publication. 

 Mohan, Krishna and M. Banerji, “Developing Communication Skills”: Macmillan 

Publishers India Ltd. 
 

FOCUS: This course focuses on skill development aligned with CO1 outcomes.	
Outcome:	After completion of course, the student will be able to: 
 
 CO1: Understand the concept, process and barriers of corporate communication 

 CO2: Explain verbal communication and business presentations with its implications 

 CO3: Define the concept of Non-Verbal Communication 

 CO4: Understand the concept of group discussion and interviews and its types 

 CO5: Explain business etiquette and its implication while interacting with national 

and international clients 

 CO6: Understand the concept of Media management and Business negotiation 

	



 

Mapping of Course Outcomes (COs) withProgram Outcomes (POs) and Program 
Specific Outcomes (PSOs):  
 

COs  POs/ PSOs 

CO1  PO1 /PSO1

CO2  PO1 /PSO1

CO3  PO1/PSO1

CO4  PO1/PSO1, PSO2

CO5  PO1, PO2 /PSO1, PSO2

CO6  PO1,PO5 /PSO1

 
MBIC1006:	Computer Application in Management	

 

Objectives	:	

 To provide hands on experience to students in using computers for data 
organization and addressing business needs. 

 Through this course it is intended to familiarize the students of Management with 
the computer hardware and software’s and their applications in various domains 
of the management through studying software. 

Credits:	3																																																																																																						 	 	L‐T‐P‐I:	3‐0‐0‐0 

 

UNIT – I 

Introduction to Computer System: Basic Computer 
Organization: Introduction, features and capabilities, 
components of computer system, classification of computers; 
Applications of Computers in Business. 

MS Word: Features, Creating, Saving and Opening Documents 
in Word Advanced Features of MS Word, Find & Replace, 
Using Thesaurus, Using Auto- Multiple Functions, Mail 
Merge, Handling Graphics, Tables & Charts. 

(5 Sessions) 

UNIT –II 

Operating systems: Definition, Functions, Types and 
Classification ,Software: Introduction; Types of software with 
examples, Software’s : MS Word, MS power Point, MS 
Excel, Internet  

(6 Sessions) 

UNIT – III 

Internet: Overview of Internet, Functioning of Internet, Basic 
Services over Internet like WWW, FTP, Telnet, etc. ISP, Web 
server, Web Browser, Domain names, Email, Mail server, 
search engine, web portal, other internet common terms 

(4 Sessions) 

MID-TERM EXAMINATION 

UNIT – IV 

Database Management System: Overview of DBMS; 
Components of DBMS, E-commerce: Introduction, 
Comparison between Traditional commerce and E-commerce, 
Advantages & Disadvantages of e-commerce 

(6 Sessions) 

UNIT – V Accounting Information System :-Introduction to 
Accounting Packages: Preparation of vouchers, invoice and 

(4 Sessions) 



 

salary statements; maintenance of inventory records; 
maintenance of Accounting books and final accounts; financial 
reports generation.  Single-Index and Multifactor Models, 
Arbitrage Pricing Theory, 

 

UNIT – VI 

Management Information System- Use of MIS for various HR 
application – 360 Degree Feedback, Applicant Tracking, 
Attendance Tracking, Marketing Information System:- Brand 
Management, Campaign Management, Email Marketing, 
Mailroom Management, Contact Management 

(5 Sessions) 

*  Provision for presentations / assignments / case analysis in additional sessions 
**  1 Session = 60 Minutes 
 

Text Books:		

 Norton, P. Introduction to Computers. New Delhi: Tata McGraw Hill Publications 

 RitendraGoel& D.N. Kakkar. Computer Applications in Management. New Delhi: 

New Age International (P) Ltd. 

Reference Books: 

 Basandra, S. K. Computers Today. Greater Noida: Galgotia Publication Pvt. Ltd. 

 Leon, A., & Leon, M. Introduction to Computers. New Delhi: Vikas Publishing 

House Pvt. Ltd 

 
FOCUS: This course focuses on skill development aligned with CO1 outcomes.	
Outcomes:After completion of course, the student will be able to: 
 
 CO1: Understanding of the basic of computer with its applications in business 

 CO2: Perform formulas and functions in MS-Excel. 

 CO3: Understanding of the basic of computer operating systems and networks with 

software 

 CO4: Understanding of the Data Base Management System with adding and querying 

data in the tables 

 CO5: Understanding of the e-commerce with its advantage and disadvantage and the 

use of accounting packages in business 

 CO6: Applying information system in HR and marketing to support in decision 

making. 

 
Mapping of Course Outcomes (COs) with Program Outcomes (POs) and Program 
Specific Outcomes (PSOs):  
 

COs POs/PSOs
CO1 PO1/PSO1,PSO2
CO2 PO2/PSO1,PSO2
CO3 PO2/PSO1, PSO2
CO4 PO1/PSO3



 

CO5 PO2/PSO1, PSO2
CO6 PO2/PSO4

   

 

 
 
 

MBIC1007:Cost and Management Accounting 
	

Objective:		

 To familiarize the students with cost records/statements and principles underlying 
them and to develop their skills in understanding and appreciating cost information. 

 
Credits:	03	 	 	 	 	 	 	 	 	 L‐T‐P‐J:	3‐0‐0‐0	

Unit‐I	
Introduction to Cost Accounting 
Role of Cost Accounting in Decision Making, Scope, Nature, Functions, 
Types of Cost 

(4 Sessions)

Unit‐II	Elements of Cost - Materials, Labour and Overheads and their Allocation
and Apportionment, Preparation of Cost Sheet, Methods of Costing. (5 Sessions)

Unit‐
III	

Introduction and Application to Management Accounting
Scope, Nature, Functions of Management Accounting in Managerial
Decision Making. 

(6 Sessions)

MID-TERM EXAMINATION 

Unit‐IV
Break Even Analysis: Marginal Costing versus Absorption Costing, Cost-
Volume-Profit Analysis and P/V Ratio Analysis and their implications,
Concept and uses of Contribution and Breakeven Point and their analysis. 

(6 Sessions)

Unit‐V	
Budgeting and Budgetary Control: Concept of Budget, Budgeting and 
Budgetary Control, Types of Budget, Zero Base Budgeting  (4 Sessions)

Unit‐VI
Standard Costing and Variance Analysis: Concept of Standard Costs, 
Establishing various Cost Standards, Calculation of Material Variance,
Labour Variance. Overhead variance. 

(5 Sessions)

*  Provision for presentations / assignments / case analysis in additional sessions 
**             1 Session = 60 Minutes 

	

Text	Books:	
	
 Kishore, Ravi. M. “Cost and Management Accounting”. New Delhi: Taxman. 

 Bagavathi, Pillai R.S.N., “Management Accounting”. New Delhi: S. Chand  

 Khan & Jain. “Management Accounting”. New Delhi: Tata McGraw Hill. 

Reference	Books:	
	



 

 Horngrene, Datar, & Foster. “Introduction to Management Accounting”.New Delhi: 

Pearson Education. 

 Pandey, I. M., “Management Accounting”. New Delhi: Vikas Publication. 

	
FOCUS: This course focuses on employability and skill development aligned with CO1 and 
CO2 outcomes.	
	
Outcome:	After completion of course, the student will be able to: 
 
 CO1:Understanding of Cost Accounting, its effect on decision making and types of 

cost  

 CO2: Application of element of Costs in Accounting, Preparation of Cost Sheet and 

methods of Costing. 

 CO3: Understanding and application of Management Accountingviz, its scope and 

nature etc. 

 CO4: Understanding and application of Break Even Point Analysis on decision 

making process of Business houses. 

 CO5: Application and computation of different kinds of Budget. 

 CO6: Understanding the Concept of Standard Costs, various Cost Standards and 

Calculation of different variances. 

	
Mapping of Course Outcomes (COs) with Program Outcomes (POs) and Program 
Specific Outcomes (PSOs):  
 

COs  POs/ PSOs 

CO1  PO1,PO2 /PSO1, PSO2

CO2  PO1/ PSO1, PSO2

CO3  PO2/ PSO2, PSO3

CO4  PO1, PO5/PSO1, PSO2

CO5  PO1, PO5/PSO2, PSO3, PSO4

CO6  PO1, PO2/ PSO2, PSO3

	

 
 
 

 
 
 
 
 
 



 

 
MBIC1008:Mathematics for Managers II 

 

Objectives	:	

 To provide students with the understanding of the role of quantitative techniques in 
business decision making. 

Credits:	3																																																																																																																																					L‐T‐P‐I:	3‐0‐0‐0 
Unit no. Content Teaching

Hours 
 

UNIT-I 
Index Numbers: Uses of Index Numbers, Quantity and 
Value Index, Tests of adequacy, Chain Base Index Numbers 
,consumer price index 

(6 Sessions) 

UNIT –II 
Time series Analysis: Significance and Introduction, 
Component of Time series, Analysis of Time series (5 Sessions) 

UNIT-III 
Correlation: Introduction, Correlation Analysis,Karl 
Pearson’s coefficient of Correlation, Spearman’s Rank 
Correlation, Calculating Correlation with MS Excel 

(4 Sessions) 

 
MID-TERM EXAMINATION 

UNIT-IV 
Regression Analysis: Standard error of estimator, 
Regression Equation, Estimation using regression lines, 
Calculating regression equation through MS Excel. 

(5 Sessions) 

UNIT-V 
Probability: Basic concept, Three Types of Approaches to 
Probability, Addition and Multiplication Theorems  (5 Sessions) 

UNIT-VI 
Probability Distribution: Application of Binomial 
Distribution, Poisson Distribution and Normal Distribution, 
their Characteristics  

(5 Sessions) 

*  Provision for presentations / assignments / case analysis in additional sessions 
**  1 Session = 60 Minutes 
 
	

Text	Books:		

 Sharma, J. K. Business Statistics. New Delhi: Pearson Education (P) Ltd. 

 Bajpai, N. Business Statistics. New Delhi: Pearson Education (P) Ltd 

 

Reference Books: 

 Beri, G. C. Business Statistics. New Delhi: Tata McGraw Hill Publishing Company 

Ltd. 

 Gupta, S.C. Fundamentals of Statistics. New Delhi: Himalaya Publishing House. 

 Elhance, D.N. Fundamentals of Statistics. New Delhi: Kitab Mahal Distributors New 

Delhi. 

 D. C. Sanchetiand V. K. Kapoor, Business Mathematics, Sultan Chand & Company, 

Delhi. 



 

 
FOCUS: This course focuses on skill development aligned with CO4 outcomes.	
	
Outcomes:	After completion of course, the student will be able to: 
 
 CO1: Understand the concept of Index numbers and its application in solving day to 

day mathematical problems. 

 CO2: Develop the understanding of time series analysis 

 CO3: Understand the importance and application of correlation as an important 

statistical tool. 

 CO4: Develop an understanding of regression analysis and estimation through excel 

 CO5: Understand the concept of probability and its approaches as well as application 

 CO6: Develop an understanding of types of probability distributions and its 

applications.  

 
Mapping of Course Outcomes (COs) with Program Outcomes (POs) and Program 
Specific Outcomes (PSOs):  
 

COs  POs/PSOs
CO1  PO2/PSO2,PSO3
CO2  PO2/PSO1,PSO2
CO3  PO2/PSO2, PSO3
CO4  PO2/PSO3
CO5  PO2/PSO2, PSO3
CO6  PO2/PSO3

 

 

 
 
 
 
 
 
 
 

 
MBIC1010: Basic Managerial Functions 

 
Objectives:	
 

 Make the students aware of the basic concept of management and practices. 
 
	
Credits:	3																																																																																																						L‐T‐P‐I:	3‐0‐0‐0	
 



 

 
UNIT – I 

Management: Concept, Nature, Levels of Management.
Planning: Nature, Scope, Objectives, Types, Process, and 
Barriers to Effective Planning 

 
(7 Sessions)

 
UNIT –II 

Organizing:Concept, OrganizationalStructure, 
Departmentation, Span of Control, Delegation of Authority, 
Authority & Responsibility.

 
(4 Sessions)

UNIT 
– III 

Staffing: Meaning, objectives and process, Recruitment & 
Selection, Training & Development, Performance Appraisal (4 Sessions)

MID-TERM 
EXAMINATION 

UNIT – 
IV 

Directing:Concept of Direction and Supervision. Functions 
&qualities of supervisor (5 Sessions)

UNIT – V Controlling:Concept, Types of Control, and its process. (5 Sessions)
 

UNIT – 
VI 

Leadership:Concept
Leadership traits. 

and Functions, Leadership style,  
(5 Sessions)

* Provisionforpresentations/assignments/caseanalysisinadditionalsessions 
** 1 Session = 60Minutes 

 
	

Text	Books:		

 Stoner, Freeman, & Gilbert, Jr.6th Edition. Management. Prentice Hall of India. 

 Harold, K. & Heinz, W. Essentials of Management. 5th Edition. Tata McGraw Hill. 

Reference	Books:		

 Robbins & Coulter. Management. 9thEdition. Prentice Hall of India. 

 Robbins, S. P., & Decenzo, D. A. Fundamentals of Management: Essential Concepts 

and Applications. 6thEdition. Pearson Education. 

 
FOCUS: This course focuses skill development on aligned with CO2 and CO3 outcomes.	
 
Outcomes: After completion of course, the student will be able to: 
 
 CO1: Understanding of basic concepts of management and role of planning and 

decision making in managing business situations 

 CO2: Application of organising strategies for better handling of business and 

resources 

 CO3: Application of staffing concepts and utilizing human resources effectively. 

 CO4: Understanding of direction and motivation in managing human resources 

 CO5: Understanding of controlling in managing resources in the organization 

 CO6: Application of leadership in attaining organisational objectives 

 
 
 Mapping of Course Outcomes (COs) with Program Outcomes (POs) and Program 
Specific Outcomes (PSOs):  
 



 

COs  Pos / PSOs

CO1  PO1/ PSO1, PSO2,PSO3

CO2  PO1, PO5 / PSO1, PSO2, PSO3

CO3  PO1, PO5 / PSO1, PSO2, PSO3

CO4  PO1, PO5 / PSO1, PSO2, PSO3

CO5  PO1, PO5 / PSO1, PSO2, PSO3

CO6  PO1, PO5 / PSO1, PSO2, PSO3
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MBIC1011: Macro Economics 

Objectives:  

 To analyze & interpret fundamentals of Macroeconomics.  

 To study the interrelationship in an open economic system.  

 To master a range of methods and techniques of strategic analysis and have a clear 
appreciation of their theoretical and empirical foundations, range of applicability, 
qualifications and limitations. 

Credits:	3																																																																																																																																L‐T‐P‐I:	3‐0‐0‐0	
 

}}Unit Contents Teaching 
Hours 

 

UNIT – I 

Introduction to Macroeconomics and National Income 
Accounting 
Basic issues studied in macroeconomics; measurement of gross 
domestic product; income, expenditure and the circular flow; 
real versus nominal GDP; price indices; national income  
accounting for an open economy. 

(5Sessions) 

UNIT –II 

Money  
Functions of money; quantity theory of money; determination of 
money supply and demand; credit creation; tools of monetary 
policy. 

(5 Sessions) 

UNIT – III 

Inflation, Unemployment and Expectations 
Inflation and its social costs; hyperinflation. 
Phillips curve; adaptive and rational expectations; policy 
ineffectiveness debate 
 

(6 Sessions) 

 
MID-TERM EXAMINATION 

 

UNIT – IV 

Aggregate Demand and Aggregate Supply Curves 
Derivation of aggregate demand and aggregate and supply 
curves; interaction of aggregate demand and supply. 
 

(5 Sessions) 

UNIT – V 
Closed Economy in the Short Run 
Classical and Keynesian systems; simple Keynesian model of 
income determination; IS-LM model.

(5 Sessions) 
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UNIT – VI 

Open Economy Models 
Short-run open economy models; Mundell-Fleming model; 
exchange rate determination; purchasing power parity; asset 
market approach. 

(4 Sessions) 

*  Provision for presentations / assignments / case analysis in additional sessions 
**  1 Session = 60 Minutes 
 

Text Books: 

  N. Gregory Mankiw. Macroeconomics, Worth Publishers. 

 Dornbusch, Fischer and Startz, Macroeconomics, McGraw Hill. 
 

Reference Book: 

 Olivier Blanchard, Macroeconomics, Pearson Education, Inc. 

 Richard T. Froyen, Macroeconomics, Pearson Education Asia. 

  Andrew B. Abel and Ben S. Bernanke, Macroeconomics, Pearson Education, Inc., 

 Errol D’Souza, Macroeconomics, Pearson Education. 

 Paul R. Krugman, Maurice Obstfeld and Marc Melitz, International Economics, Pearson 

Education Asia. 

 

FOCUS: This course focuses on employment aligned with CO1 and CO3 outcomes.	
 

Outcomes: After completion of course, the student will be able to: 

 CO1: Understanding of basic concepts Macroeconomics with exposure to real life 

problems. 

 CO2: Understanding the Macroeconomics indicators in Policy formulation.  

 CO3: Using macroeconomic indicators in future planning. 

 CO4: Understanding the concept of Aggregate demand and aggregate supply. 

 CO5: Application of Fiscal and money multiplier concept in decision making 

 CO6: Understanding of open economy aspects affecting business. 
	

Mapping of Course Outcomes (COs) with Program Outcomes (POs) and Program Specific 
Outcomes (PSOs):  
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           Course Outcome PO/PSO

CO1  PO2/ PSO1 

CO2  PO2/ PSO2 

CO3  PO2/ PSO1,PSO 2 

CO4  PO2/ PSO3 

CO5  PO2/ PSO3 

CO6  PO2/ PSO2 

 

 
MBIC1012: Managerial Aptitude and Personality Development 

	

Objectives:	 

 To develop professionals with idealistic, practical and moral values. 

 To develop inter personal skills and be an effective goal oriented team player. 
	
 

Credits:03	 	 	 	 	 	 	 	 	 L‐T‐P‐J:3‐0‐0‐0	

Unit-I Self Analysis: SWOT Analysis, Who am I, Attributes, Importance of Self 
Confidence, Self Esteem. 

(6 Sessions)

Unit-II Creativity: Out of box thinking, Lateral Thinking. (5 Sessions)

Unit-III Time Management: Value of time, Diagnosing Time 
Management, Weekly Planner To do list, Prioritizing work. 

(4 Sessions)

Unit-IV Goal Setting: Wish List, SMART Goals, Blue print for success, Short 
Term, Long Term, Life Time Goals. 

(4 Sessions)
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Unit-V Team Work: Necessity of Team Work Personally, Socially and 
Educationally, Understanding the relationship between 
Leadership Networking & Team work 

(6 Sessions)

Unit-VI Stress Management: Causes of Stress and its impact, how to manage & 
distress, Circle of control, Stress Busters. 
 

(5 Sessions)

*  Provision for presentations / assignments / case analysis in additional sessions 

**        1 Session = 60 Minutes 
Text	Book:	
	
 SOFT SKILLS, Career Development Centre, Green Pearl Publications.  

Reference	Books:	
	
 Covey Sean, Seven Habit of Highly Effective Teens, New York, Fireside Publishers. 

 

	

	

	

FOCUS: This course focuses skill development on aligned with CO1, and CO4 outcomes.	
	

Outcome:	After completion of course, students will be able to: 

 
 CO1:Understand the significance of self-assessment and build self-confidence. 

 CO2:  Understand the mechanism to develop creativity and out of the box thinking. 

 CO3: Define the concept of time management. 

 CO4: Summarize the role of goal setting in career success.  

 CO5: Demonstrate the significance of team building. 

 CO6: Understand the concept of stress management. 
 

Mapping of Course Outcomes (COs) with Program Outcomes (POs) and Program Specific 
Outcomes (PSOs):  
 

COs  POs/PSOs

CO1  PO1/PSO1,PSO2
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MBIC1013: Operations Management 

 

Objectives:		

 To enable the students for understanding the role and relevance of operations 

management. 

 To enable them to use these techniques for optimizing the manufacturing process of the 
organization.  

 
	

Credits:	3																																																																																																																													L‐T‐P‐I:	3‐0‐0‐0 

 

UNIT – I 
Introduction to Operation Management: Introduction, 
Historical Evolution, Scope of Operation Management, 
Operating System – Classification     

(5 Sessions)

CO2  PO1/PSO1,PSO2

CO3  PO1/PSO2

CO4  PO1/PSO2

CO5  PO2/PSO1, PSO3

CO6  PO1/ PSO3
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UNIT –II 
Plant Location and Layout: Introduction, Need for 
Selecting a Suitable Location, Factors influencing Plant 
Location, Classification of Layout 

(4Sessions) 

UNIT – 
III 

Material Management: Introduction of Material 
Management, Scope of Material Management, Material 
Requirement Planning and Control 

(6 Sessions) 

MID-TERM EXAMINATION 

UNIT – IV 
Material Handling: Introduction, Objectives and Principles 
of Material Handling, Selection and Utilization of Material 
Handling Equipments,    

(6 Sessions)

UNIT –V 

Production Planning and Control: Introduction, Need for 
Production Planning and Control, Objective of Production 
Planning and Control, Routing, Scheduling. 
 

(4 Sessions)

UNIT – VI 

Quality Control: Introduction, Quality Control, Concept of 
six sigma, Quality Circle .Quality Assurance and 
Certification 
 

(5 Sessions)

*  Provision for presentations / assignments / case analysis in additional sessions 
**  1 Session = 60 Minutes 

 

	

Text	Books:	 	

 E. E. Adam and R. J. Ebert, “Production and Operations Management: Concepts, Models 

and Behavior”: Prentice Hall of India Private Limited, New Delhi. 

 K. Bedi, “Production and Operation Management”: Oxford University Press, New Delhi. 
 
 

	

	

Reference	Books:		

 Chary, S. N. Production and Operations Management. New Delhi: Tata McGraw-Hill 

Publication.  

 Chunawala& Patel. Production and Operation Management. Mumbai: Himalaya 

Publishing House.  

 B. S. Goel, “Production Operations Management”: Pragati Prakashan, Meerut.  
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FOCUS: This course focuses on employability and skill development aligned with CO1 and CO2 
outcomes.	

Outcomes:	After	completion	of	course,	the	student	will	be	able	to:	

 CO1: Understand the basic frame work and significance of operation and production 

function for the overall success of a manufacturing organization. 

 CO2: Understand the basic frame work and significance of plant location and layout 

decisions. 

 CO3: Understand the importance of material management and its utility for effective 

overall production system of the manufacturing organizations. 

 CO4: Understand the use of material handling principles and devices for reducing the 

scrap and wastage at the shop floor of production plant.  

 CO5: Understand various tools and techniques of, necessary for running the production 

process like, Capacity planning, Master production schedule, Routing and scheduling 

decisions. 

 CO6: Understand the importance of Quality control tools and their implementation, in 

order to maintain the quality of product/services. 

  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Mapping of Course Outcomes (COs) with Program Outcomes (POs) and Program Specific 
Outcomes (PSOs):  
 

COs  Pos / PSOs 
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CO1 PO1 / PSO1

CO2  PO3 / PSO1, PSO4  

CO3  PO3 / PSO1 

CO4  PO3 / PSO1, PSO2  

CO5  PO3 / PSO1, PSO3  

CO6  PO1 / PSO1, PSO2  
 

 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

MBAIC1014:	Organizational Behaviour	
 

Objectives:	
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 Understand the various approaches of OB as applied in the organization. 
 Develop fundamental skills which they will need for understanding, diagnosing and 

managing the organization, i.e., the human aspects of work organizations. 
 Able to get the theoretical and practical knowledge of various dimensions of individual 

behavior  

Credits:	3																																																																																																																																	L‐T‐P‐I:	3‐0‐0‐0 

 

UNIT – I 
Introduction to OB: Concept, Meaning & Importance of OB, 
Levels of analysis Key Determinants: People, Structure, 
Technology and Environment 

(6 Sessions) 

UNIT –II 
Multidisciplinary roots of OB: Psychology, Sociology, 
Anthropology, Political Science, and Economic, Models of 
OB: Autocratic, Custodial, Supportive, and Collegial. 

(5 Sessions) 

UNIT – III Personality: Concept and its nature, Determinants of 
personality, Major personality attributes influencing OB.  

(4 Sessions) 

MID-TERM EXAMINATION 

UNIT – IV 
Perception: Nature & Importance, Process of Perception  
Motivation: Concept, Nature and Importance. Maslow need 
hierarchy theory 

(6 Sessions) 

UNIT – V Learning: Concept, Nature and Factors affecting Learning, 
Theories of learning 

(4 Sessions) 

UNIT – VI 
Attitudes: Concept and definition, Components of Attitude: 
Cognitive, Affective and Behavioral, Functions of Attitude. 

(5 Sessions) 

*  Provision for presentations / assignments / case analysis in additional sessions 
**  1 Session = 60 Minutes 
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Text	Books:		

 S. P. Robbins, “Organizational Behavior”: Pearson Education, New Delhi. 

 

Reference	Books:	

 J. W. Newstorm and K. David, “Organizational Behavior, Human Behavior at Work”: 

Tata McGraw Hill Publication, New Delhi. 

 J. Greenberg and R. A. Baron, “Behavior in Organizations”: Pearson Education, New 

Delhi. 

 K. Singh, “Organizational Behavior: Text and Cases”; Pearson Education, New Delhi. 

 F. Luthans, “Organizational Behavior”: Tata McGraw Hill Publication, New Delhi. 

 
 
FOCUS: This course focuses on employability and skill development aligned withCO1 and CO3 
outcomes.	
	

Outcomes:	After	completion	of	course,	the	student	will	be	able	to:	

 
 CO1: Understand the concept and application of organizational behavior at various levels 

of organization.  

 CO2: Understand the multidisciplinary roots of OB and different models of OB 

 CO3: Understand the concept of personality and major personality attributes influencing 

OB 

 CO4: Demonstrate the application of motivation theories at workplace. 

 CO5: Understand the concept of learning and theories of learning 

 CO6: Illustrate the role attitude on job outcomes.  
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Mapping of Course Outcomes (COs) with Program Outcomes (POs) and Program Specific 
Outcomes (PSOs):  
 

COs POs/PSOs

CO1 PO1/PSO1,PSO3

CO2 PO1/PSO1,PSO3

CO3 PO2/PSO1, PSO2

CO4 PO1/PSO3

CO5 PO5/PSO1, PSO2

CO6 PO3/PSO2, PSO3
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MBIC1015: Marketing Management 
Objectives:  

 To introduce students to the fundamentals of marketing, dealing competition and 

familiarize students with marketing mix decision.  

 To create awareness about the latest trends and developments in marketing and enhance 

their problem-solving and decision-making abilities in strategic areas of marketing. 

 To get students to think as business & marketing professionals involved in the effort of a 
modern day business organization.   

 

Credits: 3                                                                       L-T-P-I: 3-0-0-0   

 
UNIT – I 

Introduction: Concept and Scope of Marketing, Philosophies 
of Marketing Management, Marketing Vs Selling, Consumer 
Markets and Industrial Markets. 

(5 Sessions) 

UNIT –II 
Market segmentation, Targeting and Positioning: 
Segmenting Consumer– Bases, Purpose and Process, Market 
Targeting, Positioning 

(5 Sessions) 

UNIT – III Product Decisions:Product Life Cycle, New Product Planning 
& Development Process, Failure of New Products. (5 Sessions) 

 
MID-TERM EXAMINATION 

 

UNIT – IV 
Product-Mix: Product Characteristics and Classification, 
Product line and length analysis, 
Pricing Decisions:Concept and need, Methods of pricing 

(5 Sessions) 

UNIT – V Promotion Mix: Advertising, Sales Promotion, Direct 
Marketing, personal selling, Public relation and publicity (4 Sessions) 

UNIT – VI Channels of Distribution: Channel of Distribution for 
Consumer/ Industrial Products, Functions Performed by (6 Sessions) 
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Channel Members 
 
* Provision for presentations / assignments / case analysis in additional sessions 

** 1 Session = 60 Minutes 

 

Text Books:  

 P. Kotler, “Marketing Management, Analysis Planning, Implementation and Control”: 

Pearson Education. 

 P. Kotler and K.L. Keller, “Marketing Management”: Pearson Education. 

 P. Kotler, G. Armstrong, L. Harris and H. He, “Principles of Marketing”: Pearson 

Education. 

 

Reference Books: 

 V. S. Ramaswamy and S. Namakumari, “Marketing Management: Planning, 

Implementation and Control: Global Perspective Indian Context”: McMillan Publication. 

 A. Kumar and N. Meenakshi,“Marketing Management”: Vikas Publishing House. 

 M. R. Czinkota and M. Kotabe, “Marketing Management”, Thomson Learning.  

 R. Saxena, “Marketing Management”: Tata McGraw-Hill Publication. 

 

FOCUS: This course focuses on Employability aligned with CO1 and CO3outcomes.	
 
Outcomes:After completion of course, the student will be able to: 
 
 CO1: Understand the fundamentals and basics of marketing focusing on the consumer 

and industrial markets. 

 CO2: Apply the concept of segmentation, targeting and positioning to understand the 

consumer behavior. 

 CO3: Understand the concept of new product development and product life cycle. 

 CO4: Understand the concept of product mix and pricing decisions. 

 CO5: Apply the promotion tools to generate and increase demand. 

 CO6: Understand the concepts of distribution channels and role of channel members 
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Mapping of Course Outcomes (COs) with Program Outcomes (POs) and Program Specific 
Outcomes (PSOs):  
 

COs  POs/PSOs

CO1  PO1/PSO1,PSO5

CO2  PO1,PO2/PSO1,PSO2,PSO5

CO3  PO1/PSO1,PSO5

CO4  PO1/PSO1,PSO5

CO5  PO1,PO2/PSO1,PSO2.PSO5

CO6  PO1/PSO1,PSO5
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MBIC1016: Human Resource Management 
 

 

Objective:  

 To develop a holistic understanding of management of HR starting from procurement to 
separation in an organization.  

	

Credits:	3																																																																																																				L‐T‐P‐I:	3‐0‐0‐0 
 

UNIT – I 
Evolution of HRM: HRM – concept, objectives, Functions. 
Personnel Management vs. Human resource Management.  (4 Sessions)

UNIT –II Human Resource Planning: Concept of HRP, Process, 
Concept of Job Analysis, Job Description, Job Specification. (5 Sessions) 

UNIT – 
III 

Talent Acquisition: Recruitment - Procedure, Methods and 
Sources, Selection-Procedure and types of selection tests. (6 Sessions) 

MID-TERM EXAMINATION 

UNIT – IV 
Training and Development: Training Vs Development, 
Challenges in Training, Managing the Training, Different 
Methods of Training and Management Development. 

(6 Sessions)

UNIT –V 
Performance Management: Concept and need, 
Identification of Key Performance Areas and Key Result 
Areas, Methods of evaluating performance. 

(5 Sessions)

UNIT – VI 
Compensation Management – Concepts and Component of 
salary package, fix vs variable pay, Incentives, Benefits and (4 Sessions)
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employee welfare facilities. 

*  Provision for presentations / assignments / case analysis in additional sessions 
**  1 Session = 60 Minutes 

 

	

Text Books:  

  V.S.P. Rao, “Human Resources Management”: Excel Books. New Delhi.  
 

Reference Books:  

 E. B Flippo, “Personnel Management”: Tata McGraw-Hill International Series, New 

Delhi. 

 L. R. G. Mejia, D. V. Balkin and R. L. Cardy, “Managing Human Resources”: Pearson 

Education. New Delhi.  

 P. S. Rao, “Essentials of Human Resources Management & IR”: Himalaya Publishing 

House. New Delhi.  

 K. Aswathappa, “Human Resource management: Text & Cases”: Tata McGraw-Hill 

Publication. New Delhi. 

 P.G. Aquinas, “Human Resource Management - Principles and Practice”: Vikas 

Publishing. New Delhi.  

 J. M. Ivancevich, “Human Resource Management”: Tata McGraw-Hill Publication. New 
Delhi. 	

	
 
FOCUS: This course focuses on employability, entrepreneurship aligned with CO1 and CO4 
outcomes.	
 

Outcomes:After completion of course, the student will be able to: 

 
 CO1:  Understand concept and importance of human resource management in 

organizations. 

 CO2: Understand the concept and role of human resource planning in HRM process. 

 CO3: Learn the talent acquisition process and its application at the workplace. 

 CO4: Learn the importance of training and development at the workplace 
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 CO5: Understand fundamentals of performance management and their applications in 

HRM. 

 CO6: Understand components of compensation management and significance of 

employee welfare facilities in the organizations. 

 

Mapping of Course Outcomes (COs) with Program Outcomes (POs) and Program Specific 
Outcomes (PSOs):  
 

COs Pos/PSOs

CO1 PO1 / PSO1, PSO2

CO2 PO1/ PSO1, PSO2

CO3 PO1/ PSO1, PSO2

CO4 PO3/ PSO1, PSO4

CO5 PO1/ PSO1, PSO2

CO6 PO5/ PSO1, PS04

 

 

 
 
 
 

MBIC1017: Financial Management 
 

Objectives: 

 To learn the financial tools needed to make business decisions.  

 To get a basic insight of corporate finance theory, but emphasizes the application of 

theory to business decisions.  

Credits:	3																																																																																																																																	L‐T‐P‐I:	3‐0‐0‐0 

UNIT I 

Overview of Financial Management: Traditional vs Modern 
Approach of Financial Management, Profit vs. Wealth 
Maximization and EPS Maximization; Functions of Financial 

(5 Sessions) 



Course Curriculum (w.e.f. Session 2020-21) 
Institute	of	Business	Management 

 

 

 

 

Text Books: 

 R. M. Kishore, “Financial Management”: Taxmann Publication, New Delhi. 

 I. M. Pandey, “Financial Management”: Vikas Publishing House, New Delhi. 

 

Reference Books: 

 M. Y Khan, and P. K. Jain, “Financial Management”: Tata McGraw-Hill Publication, 

New Delhi. 

 P. Chandra, “Financial management, Theory and Practice”: Tata McGraw-Hill 

Publication, New Delhi.  

 A. R. Brealey, C. S. Myers, F. Allen, P Mohanty, “Principle of Corporate Finance”: Tata 

McGraw-Hill Publication, New Delhi. 

Management; Time Value of Money 

UNIT II 

Cost of Capital: Concept and Measurement of Cost of Capital, 
Debt vs. Equity. Cost of Equity, Weighted Average Cost of Capital 
(WACC) and Marginal Cost of Capital. 

(6 Sessions) 

UNIT III 

Investment Decisions: Concept of Capital Budgeting, Methods of 
capital budgeting: Payback Period Method, Average Rate of Return 
Method, Net Present Value, Internal Rate of Return Method, 
Profitability Index Method, Discounted Payback Period Method.  

(4 Sessions) 

MID-TERM EXAMINATION 

UNIT IV 

Capital Structure Decisions: Capital Structure vs. Financial 
structure – Capitalization. Leverages: Financial Leverage, 
Operating Leverage and Composite Leverage.  

(5 Sessions) 

UNIT V 
Dividend Decisions: Dividends and Value of the Firm - Relevance 
of Dividends; Factors determining Dividend Policy and practices. (6 Sessions) 

UNIT VI 

Business Valuation: Basics: Value Concept, Principles & 
Techniques of Valuation, Discounted Cash Flow Valuation: Steps, 
Assumptions, Applications 
 

(4 Sessions) 

*  Provision for presentations / assignments / case analysis in additional sessions  
**  1 Session = 60 Minutes 



Course Curriculum (w.e.f. Session 2020-21) 
Institute	of	Business	Management 

 

 

 

 S. N. Maheswari, “Financial Management-Principles & Practice” Vikas Publishers, New 

Delhi. 

 

FOCUS: This course focuses on employability and skill development aligned with CO1 and CO4 
outcomes.	

Learning Outcome 

 CO1: Understanding the traditional and modern approaches of financial management 

with their functions and basics of time value of money.  

 CO2: Understand and measure the cost of capital including WACC.  

 CO3: Evaluate the financial viability of a capital budgeting exercise in various situations. 

 CO4: Understand and solve problems in capital structure and leverage.  

  CO5: Identify factors that have a bearing on the dividend decisions of a firm. 

 CO6: Understand and apply the methods in the business valuation.  

 

 
Mapping of Course Outcomes (COs) with Program Outcomes (POs) and Program 
Specific Outcomes (PSOs):  
 

COs  POs/PSOs 

CO1  PO1/PSO1,PSO2 

CO2  PO2/PSO2, PSO3, PSO5 

CO3  PO2/PSO1 

CO4  PO1/PSO2 

CO5  PO2/PSO1 

CO6  PO2/PSO3, PSO4 

 

 

MBIC1018: Business Law 
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Objectives:		

 To make the student aware about the basic act The Contract Act 1872 so that the fair 
level of understanding can be developed. 

 Getting them acquainted with the other mercantile laws like ‘Partnership, Sales of good, 
Company Act and IT Act. 

 It is like a package for all the aspirants to understand at least the entry level complexities 
in Law. 

	

Credits:	3																																																																																														L‐T‐P‐I:	3‐0‐0‐0 

 

UNIT – I 

Contract Act, 1872  
Definition of a Contract and its essentials, Formation of a 
valid Contract - Offer and Acceptance, Consideration, 
Capacity to Contract, Free consent, Legality of object, 
Breach of a Contract, Damages for breach of a contract. 
Quasi contracts. 

(8 Sessions)

UNIT –II 

The Partnership Act, 1932 
Contract vs. Partnership, Types of partnership 
Limited Liability Partnership: Meaning, Salient features and 
Advantage. 
 

(3 Sessions)

UNIT –III 
 
Consumer Protection Act 1986. (4 Sessions) 

 
MID-TERM EXAMINATION 

 

UNIT – IV 

 
Sale of Good Act, 1930  
Definition of a Contract of Sale, Conditions and Warranties, 
Passing of Property, Right of Unpaid Seller against the 
Goods, buyer, Remedies for Breach. 
 

(5 Sessions) 

UNIT – V 

 Companies Act, 2013 
Nature and Definition of a Company, Registration and 
Incorporation, Memorandum of Association, Articles of 
Association, Prospectus, Kinds of Companies, Directors: 
Powers and duties, Meetings, Winding up 

(6 Sessions)

UNIT – VI 

The Information Technology Act, 2000  
Definition, Electronic Governance, Attribution, 
Acknowledgment and Dispatch of Electronic Records, 
Secure Electronic Records and Secure Digital Signatures, 
Duties of Subscribers, Penalties and Offences. 

(4 Sessions)

*  Provision for presentations / assignments / case analysis in additional sessions 
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**  1 Session = 60 Minutes 
	

Text	Books:		

 L.M. Porwal and S. Kumar, “Business Law”: Virnda Publication Ltd., New Delhi.  

 N.D. Kapoor, “Elements of Merchantile Law”: Sultan Chand & Sons, New Delhi. 

 P.C. Tulsian, “Business law”: Tata McGraw Hill Publishing Company Ltd., New Delhi. 

Reference	Books:		
 “Business Law”: ICFAI University Press Hyderabad. 

 M.C. Kuchhal, “Business Law”: Vikas Publishing House Pvt. Ltd., New Delhi.      

 S.S. Gulshan, “Business law”: New Age International Pvt. Ltd., New Delhi.  

 Related Bare Acts 

 
FOCUS: This course focuses on employability, entrepreneurship aligned with CO1 and CO2 
outcomes.	
	
Outcomes:	After	completion	of	course,	the	student	will	be	able	to:	
 
 CO1:  Understanding the essentials elements of valid contract and its applications. 

 CO2: Application of Limited liability partnership with its features and develop basic of   

understanding of partnership Act, 1932. 

 CO3: Acquaintance of consumer Protection Act 1986 and its applicability. 

 CO4:  understanding the sales of goods Act, 1930 with the scope of unpaid seller rights 

along with conditions and warranties. 

 CO5: Understanding fundamentals of company Act, 2013. 

 CO6: Understanding working mechanism of the Information Technology Act, 2000 along 

with the legal regulatory framework with respect to digital signatures. 
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Mapping of Course Outcomes (COs) with Program Outcomes (POs) and Program Specific 
Outcomes (PSOs):  
 

COs Pos / PSOs

CO1 PO1 / PSO1

CO2 PO1 / PSO1, PSO2

CO3 PO2 / PSO1, PSO2

CO4 PO1 / PSO1

CO5 PO1 / PSO1, PSO3

CO6 PO1 / PSO1
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MBIC 1019: Professional Ethics and Values 
	
Objective:		
	
 Explain the functions of professional ethics. 

 Understand the professionalism at workplace. 

 Understand the integration of business and society. 

 Explain the ethical issues in various business areas. 
 

Credits:03	 	 	 	 	 	 	 	 	 L‐T‐P‐J:3‐1‐0‐0	

 
UNIT – I 

Professional Ethics: Introduction, Needs, Principles, 
Development of Personal Ethics, Workplace Ethics for 
Employees, Employee Attitude and Ethics. Benefits of ethics in 
Workplace. 

(5 Sessions) 

UNIT –II 

Professionalism  at  Workplace: Unethical Conduct for employees 
and employers. Factors leading to Unethical Behaviors. Different 
unethical behaviors. Measures to control unethical behaviors. 
Rewarding ethical behavior. 

(5 Sessions) 

UNIT – III 

Managing  Change  in  Workplace  through  Ethics:  Introduction to 
Change Management, Models of change, the Ethics of Managing 
Change, the role of ethics and responsibilities in leading 
innovation and change 

(5 Sessions) 

 
MID-TERM EXAMINATION 

 

UNIT – IV 

Business and Society: Corporate Social policy, 
Management by Values, Social responsibility and 
profitability, Forces inducing Social Responsibility. Social 
responsibilities of Business Organization. 

(5 Sessions) 

UNIT – V 
Ethics, culture and values: Importance of culture in 
organizations; Indian ethos and value systems, Learnings 
from religious scriptures 

(5 Sessions) 
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Text	Books:	
	
 R. J. Boatright and J. D. Smith, “Ethics and the conduct of Business”: Pearson Education 

Ltd. New Delhi. 

 Satish Modh, “Ethical management: Text & Cases In Business Ethics & Corporate 

Governance”: Macmillan Publisher India Pvt. Ltd. 
 

Reference	Books:	
	
 U.C. Mathur, “Corporate Governance & Business Ethics: Text and Cases”: Macmillan 

Publisher Pvt. India Ltd.  

 M. G. Velasquez, “Business Ethics: Concepts & Cases”: Pearson Education Ltd.  

 L. Hartman and A. Chatterjee, “Perspectives in Business Ethics”: McGraw Hill 

Education.  

 

FOCUS: This course focuses on entrepreneurship aligned with CO3 and CO5 outcomes.	

	

Outcome:	After	completion	of	course,	the	student	will	be	able	to:	
 
 CO1: Understand the concept and Principles of professional ethics and its benefits at 

workplace 

 CO2: Explain unethical behaviors at workplace and measures to control such behaviors 

 CO3: Understand the concept of change management, its models and ethics in managing 

change 

 CO4: Understand the concept of corporate social policy and responsibilities of business 

towards societies 

 CO5: Understand Indian ethos and Learnings from religious scriptures  

 Co6: Explain the ethics encompassing different business disciplines 

UNIT – VI 
Ethics in Business Disciplines-Ethics and HRM, Ethics 
and Marketing, Ethics in Finance and Accounting, Ethical 
implications of Technology. 

(5 Sessions) 

*  Provision for presentations / assignments / case analysis in additional sessions 
**  1 Session = 60 Minutes 
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Mapping of Course Outcomes (COs) withProgram Outcomes (POs) and Program Specific 
Outcomes (PSOs):  
 

COs  POs/ PSOs 
CO1  PO1/PSO1

CO2  PO1/PSO1

CO3  PO1/PSO1

CO4  PO1, PO3/PSO1, PSO2 

CO5  PO1, PO3/PSO1, PSO2

CO6  PO1/PSO1, PSO3

 

MBIC1021: Team Building and Leadership 

Objectives:		

 Assess the preconditions for developing leadership and team-building capabilities among 
them. 

 Understand the conditions for formation and development of team co-operation. 
 Adopt crucial competences like Problem-solving, creativity, independence and 

responsibility-taking.  
Credits:	3																																																																																																	L‐T‐P‐I:	3‐0‐0‐0 

 
UNIT – I 

Leadership: Concept andComponents of Leadership, forms 
of leadership, Managerial Incompetence andMeasuring 
Leadership Effectiveness. 

(4 Sessions)

UNIT –II 

Power, Influence and leadership: Sources of power, Power 
acquisition for leadership, approaches to understanding 
power, Influence tactics, Organizational Politics, Leadership 
and key work values 

(4 Sessions)

UNIT – III Leadership Theories:Trait theory, Behavioral theories, 
Contingency Theories, Contemporary theories. (7 Sessions)

MID-TERM EXAMINATION 

UNIT – IV Leadership and Change: Concept, approaches to (5 Sessions)
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organizational change, Leadership skills, Leadership styles 

UNIT – V 

Groups –Stages of Group Formation and Development, 
Group Roles, Group Norms, Group Cohesion. 

Group Dynamics: Factors and approaches to group dynamics 
Teams – Types, Ginnett’s Team Effectiveness Leadership 
Model 

(6 Sessions)

UNIT – VI Team Building, Team building interventions, The Rocket 
Model.  (4 Sessions)

END-TERM EXAMINATION 

*  Provision for presentations / assignments / case analysis in additional sessions 

** 1 Session = 60 Minutes 

 

 

 

Text	Books:		

 Halder, U. - Leadership and Team Building (Oxford university Press, 2nd Ed.) 

Reference	Books:		

 Hughes, Ginnett, Curphy - Leadership, Enhancing The Lessons of Experience (Tata Mc 

Graw Hill, 5th Ed.)  

 Yukl G. - Leadership in Organizations (Pearson Education Ltd., 6th Ed.) 

 West Michael - Effective Team Work (Excel Books, 1st Ed.) 

 Sadler Philip - Leadership (Crest Publishing House) 

 
FOCUS: This course focuses on skill development aligned with CO1 and CO4 outcomes.	
	
Outcomes:After completion of course, the student will be able to: 
 
 
 CO1: Understand the components of Leadership with its forms which measuring the 

incompetence and Leadership Effectives. 
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 CO2: Understand the concept of organizational power and politics in consideration with 

key work values. 

 CO3: Understand leadership theories and their real time implications 

 CO4: Develop skills to manage organizational change with the help of leadership skills 

and styles. 

 CO5: Understand fundamentals of group formation and group dynamics along with Team 

effectiveness leadership model. 

 CO6: Understand Team building interventions with Rocket model mechanism. 

Mapping of Course Outcomes (COs) with Program Outcomes (POs) and Program Specific 
Outcomes (PSOs):  
 

COs Pos / PSOs

CO1 PO1 / PSO1

CO2 PO1 / PSO1, PSO2

CO3 PO2 / PSO1, PSO2

CO4 PO2 / PSO1, PSO4

CO5 PO1 / PSO1, PSO3

CO6 PO1 / PSO1

 
                             MBIC1022:	Business Environment	
 

Objectives	:	

 To develop the concept of the business organization operating within the parameters of the 
internal and external environment. 

 To understand the place of business within the economic system and present some 
important economic principles relevant to the behavior of business in response to changes 
in the environment. 

 To impart knowledge about, and encourage awareness of, current issues, facts and events in 
the local national and international business world. 

Credits:	3																																																																																																						L‐T‐P‐I:	3‐0‐0‐0 

 

UNIT – I 
Introduction to Business Environment: Concept and nature 
of Business Environment, characteristics of environment, 
Micro and macro environment, Impact of business environment 
on business decision, process of environment analysis for 

(5 Sessions) 
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business decisions.  

UNIT –II Environmental analysis: Meaning, Nature, Methods of 
environmental scanning: SWOT, ETOP, PESTL. 

(6 Sessions) 

UNIT – III 
Economic Environment: Concept and nature of economic 
environment, critical elements of economic environment, Stock 
exchange, Basic Economic Systems   

(4 Sessions) 

MID-TERM EXAMINATION 

UNIT – IV 

Political and Legal Environment: Concept and nature of 
political and legal environment, components of political and 
legal environment, An overview of important pieces of 
legislations - Competition Act 2002. Securities and Exchange 
Board of India Act 1992.choice—Corporate level analysis 
(BCG, GE Ninecell, Hofer’s product market evolution and Shell 
Directional policy Matrix). 

(6 Sessions) 

UNIT – V 

Socio-cultural Environment: Concept and nature of socio-
cultural environment, components of socio-cultural environment, 
Impact of socio-cultural environment on business, culture and 
Globalization, Ethics in Business, Social Responsibility of 
business. Arguments for and against Social Responsibility, 
Social Audit. 

(4 Sessions) 

UNIT – VI 
Technological Environment: Overview of Technology policy-
Technology S Curve and Technology transfer, intellectual 
property rights. 

(5 Sessions) 

*  Provision for presentations / assignments / case analysis in additional sessions 
**  1 Session = 60 Minutes 
 
	

Text	Books:		

 Aswathappa, K. Essentials of Business Environment. Himalaya Publishing House. 

 Cherunilam, F. Business Environment. 18th edition. Himalaya Publishing House. 

 Paul, J. Business Environment. 3rdEdition. Tata McGraw-Hill Publication 
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Reference Books: 

 

 Goyal, Dr. A. Environment for Managers.1st edition. V.K (India) Enterprises. 

 Neelamegam, V. Business Environment. Vrinda Publication 

 

FOCUS: This course focuses on employability, entrepreneurship aligned with CO1 and CO4 
outcomes.	
 
Outcomes:	After completion of course, the student will be able to: 
 
 CO1: Understand the concept of the business organization operating within the 

parameters of the internal and external environment. 

 CO2: Explain the functioning of the Indian financial system and the various elements of 

the financial system 

 CO3: Examine the role of RBI in formulating various policies. 

 CO4: Compare and contrast the different economic systems and their role in development 

of the nation. 

 CO5: Determine the role of Intellectual Property rights in safeguarding the intellectual 

property 

 CO6: Understand the international environment focusing on BOP and BOT 

 
 
 
 
 
 
 
 
 
Mapping of Course Outcomes (COs) with Program Outcomes (POs) and Program Specific 
Outcomes (PSOs):  
 

COs POs/PSOs

CO1 PO1/PSO1,PSO2

CO2 PO1/PSO1,PSO4
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CO3 PO1/PSO1, PSO2

CO4 PO1/PSO3

CO5 PO1/PSO2, PSO4

CO6 PO1/PSO1

 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 

MBIC1023: Mass Communication and Media Management 
 
Objectives:		

 To enable students in understanding fundamental concepts and theories of mass 
communication and media management. 



Course Curriculum (w.e.f. Session 2020-21) 
Institute	of	Business	Management 

 

 

 

 To enable students to make effective use of mass communication and media 
management in organizational context.  

Credits:	3																																																																																																																																					L‐T‐P‐I:	3‐0‐0‐0 
Unit I Mass Communication: Meaning & definitions, Characteristics, Scope, 

Mass Communication and Mass Culture, Functions of Mass 
Communication, Role and Impact of Mass Media, Mass Media as a tool 
for development 

(5 Sessions) 

Unit II Theories of Mass Communication: Cognitive Dissonance Theory, 
Agenda Setting Theory, Cultivation Theory, Social Responsibility 
theory, Magic Bullet theory, Uses-Gratification Theory 

Media and modern society, Media and democracy 

(5 Sessions) 

Unit III Tools of Mass Communication: Newspapers, Magazines, Radio, TV, 
Films, Internet, Mobiles. Advertising, Traditional & Folk Media,  

Cyber Space: Meaning, Information Super Highway; Internet and 
Information Revolution, Fundamentals of Cyber Media, Cyber Media Vs 
Print, TV, Radio, Recent Trends 

(5 Sessions) 

 MID TERM EXAMINATIONS  

Unit IV Media Management: Concepts, Origin, Growth, Models of Media 
Planning, Defining media objectives: target audience objectives, 
distribution objectives, media terms, media weight theories, Building 
Relations with Media and Other Information Sources 

(5 Sessions) 

Unit V Media Buying: Concept, Media Buying Process: Structure, Roles and 
Responsibilities, Steps in Buying Process, Problems in Media Buying, 
Media negotiations and strategies, Considerations in Planning and 
Buying,  Media Costs 

(5 Sessions) 

Unit VI Public Relations: Basic concept, definitions, nature and scope, Public 
relations as a management function, Public Relations & Public Affairs, 
PR Tools, The News Release-Seven point formula & its importance, 
New emerging trends 

(5 Sessions) 

*  Provision for presentations / assignments / case analysis in additional sessions  

**  1 Session = 60 Minutes 
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Text	Books:	

 Kumar, K.J. Mass communication in India: Jaico Publishing House. 

 Menon, A.: Media Planning and Buying Principles And Practice In The Indian Context: 

Tata Mcgraw Hill Education Pvt. Ltd. 

Reference	Books:		

 Hanson, R.E., Mass communication: Living in a media world: Sage Publications. 

 Bertrand, C.J., Media ethics and accountability systems: Routledge. 

 DeFleur, M.L.& DeFelur, M.H. Mass communication theories: Explaining origins, 

processes, and effects: Routledge. 

 FOCUS: This course focuses on employability, entrepreneurship aligned with CO1 and 
CO2 outcomes.	

	
Outcomes:	After completion of course, the student will be able to: 
 
 
 CO1: Understand the concepts of mass communication and their applications 

 CO2: Understand the role of mass communication for society and democracy  

 CO3: Understand the mechanism of using various mass communication tools for 

different purposes 

 CO4: Develop various strategies for media planning and media relations 

 CO5: Understand fundamentals of media buying and cost considerations 

 CO6: Understand the concepts of public relations  

Mapping of Course Outcomes (COs) with Program Outcomes (POs) and Program Specific 
Outcomes (PSOs):  
 

COs Pos / PSOs

CO1 PO1 / PSO1

CO2 PO1 / PSO1, PSO2

CO3 PO2 / PSO1, PSO2

CO4 PO2 / PSO1, PSO4

CO5 PO1 / PSO1, PSO3
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CO6 PO1 / PSO1

 
   

MBIC1024: Basic MS Office Applications for Managers 

Objectives:	

 To provide students a comprehensive overview of the MS Office Utilities and their 
implications for managers 

 To develop technical skills of students as to acquaintance of the practical functioning of 
MS Office Utilities in real sense 

Credits:	3																																																																																																																																					L‐T‐P‐I:	3‐0‐0‐0 
 

 

UNIT – I 

MS Word 

Creating, editing, saving and printing text documents; Font and 

paragraph formatting; Inserting tables, Inserting Hyperlinks, 

Bookmark, Equations; Smart Art, Page Breaks; Using lists and 

styles; Table of contents; Using Spelling and Grammar check; 

Mail Merge  

(4 Sessions) 

UNIT –II 

MS Excel– Basics 

Spreadsheet basics; Creating, editing, saving and printing 

spreadsheets; Working with functions & formulas; Modifying 

worksheets with color & auto-formats; Graphically 

representing data : Charts & Graphs; Analyzing data : Data 

Menu, Subtotal, Filtering Data; Formatting worksheets; 

Securing & Protecting spreadsheets  

(5 Sessions) 

UNIT – III 

MS Excel– Advanced 

Finance Formula, Pivot Tables, Data Validation, Consolidate, 

Scenario Analysis, Goal Seek, What-If Analysis, Solver 
(6 Sessions)

MID-TERM EXAMINATION 

UNIT – IV 

MS PowerPoint 

Opening, viewing, creating, and printing slides; Applying auto 

layouts; Adding custom animation; Using slide transitions; 
(5 Sessions) 
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Graphically representing data: Charts & Graphs; Creating 

Professional Slide for Presentation.  

UNIT – V 

MS Office Utilities – I   
Microsoft Publisher – Creating Greeting Cards, Business 
Cards, Newsletters, Calendars  
Microsoft Outlook – Collaborate, Communicate and Manage 
Mails, Merge and Manage data in mails, Create calendars to 
schedule tasks  
Microsoft Groove and InfoPath– Basic Utilities 

(5 Sessions)

UNIT – VI 

MS Office Utilities – II 
Microsoft Access – Uses. Creating and Managing Database 
Microsoft Project – Uses, Organizing and Tracking Project 
Performance 
Microsoft Visio – Uses, Drawing flowcharts, diagrams, 
Organization charts, floor plans, Engineering Diagrams 
Concept of Cloud Utilities for Microsoft Office, Search 
Engines, Open Access Alternatives for MS-Office 

(5 Sessions) 

*  Provision for presentations / assignments / case analysis in additional sessions 
**  1 Session = 60 Minutes 

 

Text	Books:	

 Habraken, J., Microsoft Office 2019 Inside Out: Microsoft Press. 

 Lambert, J., Microsoft Word 2019 Step by Step: Microsoft Press. 

Reference	Books:	

 Vermaat, M.E., Freund, S.M., Hoisington, C., Schmieder, E., & Last, M.Z., Shelly 

Cashman Series Microsoft Office 365 & Office 2016: Introductory: Nelson Education. 

 Gaskin, S., & Vargas, A., GO! with Microsoft Excel 2016 Comprehensive: Pearson. 

 Lancer, M., Microsoft Office 2016 for Mac: The Complete Beginner's Guide (Vol. 1): 

Conceptual Kings. 

 Chatfield, C., & Johnson, T., Microsoft Office Project 2007 Step by Step: Pearson 

Education. 

 
FOCUS: This course focuses on skill development aligned with CO1 to CO5 outcomes.	
	
Outcomes:	After completion of course, the student will be able to: 
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 CO1: Understand the fundamentals of MS-Office and their applications 

 CO2: Understand the fundamentals of MS-Excel and their applications 

 CO3: Understand the advanced concepts of MS-Excel and their applications in different 

types of analysis 

 CO4: Understand the fundamentals of MS-Powerpoint and their applications 

 CO5: Understand various MS-Office utilities like outlook, publisher, groove, access, 

project etc. and their application 

 
 
Mapping of Course Outcomes (COs) with Program Outcomes (POs) and Program Specific 
Outcomes (PSOs):  
 

COs Pos / PSOs

CO1 
PO1, PO2/ PSO1, PSO2, 

PSO3 

CO2 
PO1, PO2 / PSO1, PSO2, 

PSO3 

CO3 
PO1, PO2 / PSO1, PSO2, 

PSO3 

CO4 
PO1, PO2 / PSO1, PSO2, 

PSO3 

CO5 
PO1,PO2 / PSO1, PSO2, 
PSO3 
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MBIC1025: Entrepreneurship Development 

Objectives:		

 It makes an in-depth analysis of various facts of entrepreneurial development. 
 Case study provides an insight into the process of entrepreneurship.  
 Acts as motivator to launch new enterprises and translate one dream into a reality. 
	

Credits:	3																																																																																																																																			L‐T‐P‐I:	3‐0‐0‐0	

 

UNIT – I 

Entrepreneurship: Meaning and definition of Entrepreneurship, 
definition of entrepreneur, characteristics of entrepreneurship, 
difference between entrepreneurship, entrepreneur, and 
enterprise, stages of entrepreneurship, functions of 
entrepreneurship, types of entrepreneurs,  

( Sessions) 

UNIT –II 

Entrepreneurship development program: Meaning of 
Entrepreneurship development program, need of EDP, steps in 
conducting EDP, purpose, present position of EDP, evaluation of 
EDP  

(5 Sessions) 

UNIT – III 
Entrepreneurial cultural and structure: meaning of entrepreneurial 
culture, entrepreneurial structures, Theories of Entrepreneurship  (4 Sessions) 

MID-TERM EXAMINATION 

UNIT – IV 
Entrepreneurial motivation: the motivating factors, 
entrepreneurial ambitions, compelling factors, facilitating 
factors, the achievement motivation, the Kakinada experiment 

(6 Sessions) 

UNIT – V 
Business opportunity analysis: Meaning, elements of business 
opportunities, searching an opportunity, selection of a business 
opportunities 

(4 Sessions) 
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UNIT – VI 
The business plan: meaning, legal issues, writing a business 
plan, presenting the plan  (5 Sessions) 

   
*  Provision for presentations / assignments / case analysis in additional sessions  
**  1 Session = 60 Minutes 

 

	

Text	Books:		

 Gupta, C. B., and Srinivasan, N. P., Entrepreneurship development in India. Sultan 

Chand and sons. 
 

Reference	Books:		

 Hisrich, R. D., and Peters M.P., Entrepreneurship. Tata McGraw-Hill. 

 Desai V., The dynamics of entrepreneurial development and management – planning for 

future sustainable growth. Himalaya Publishing House. 

 Badhai B., Industrial entrepreneurship management, Dhanpati Rai and Co. 
 
 
 

FOCUS: This course focuses on entrepreneurship aligned with CO1 and CO3 outcomes.	
 

Outcomes:After completion of course, the student will be able to: 
 
 CO1: Understand the concept of entrepreneurship along with its role & significance. 

 CO2: Understand the dynamics of entrepreneurship development program. 

 CO3: Acquaintance of knowledge of entrepreneurial culture through theories of 

entrepreneurship. 

 CO4: Develop entrepreneurial motivationby creating an understanding through various 

factors affecting and experiments. 

 CO5: Able to sense business opportunities. 

 CO6: Develop & Present business plans. 

Mapping of Course Outcomes (COs) with Program Outcomes (POs) and Program Specific 
Outcomes (PSOs):  
 

COs POs / PSOs

CO1 PO1 / PSO1
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CO2 PO1 / PSO1, PSO2

CO3 PO2 / PSO1, PSO3

CO4 PO3 / PSO1, PSO3

CO5 PO1 / PSO1, PSO3

CO6 PO1 / PSO2

 

 

 

 

 

 

 

 

 

MBIC1027: Company Law 

Objectives	

 To make the student aware about the Company Act2013 so that the fair level of 
understanding can be developed. 

 Getting them acquainted with the various types of formalities while incorporating a    
different company like One Person Company, Public company and Private Company etc. 

 To develop an understanding of the provisions of company law and acquire the ability to 
address application-oriented issues. 

	

Credits:	3																																																																																																																																		L‐T‐P‐I:	3‐0‐0‐0 

 

UNIT – I 

Introduction: -Meaning of Law and its importance. 
Companies Act, 2013, Definition of a Company and its 
characteristics, Registration and its Incorporation. 
Classification of companies. 

(6 Sessions) 

UNIT –II 
Memorandum of Association: Name clause, Situation clause, 
Object clause, Liability clause, Capital clause, Subscription 
clause. 

(5 Sessions)
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UNIT –III 
Article of Association: Meaning and importance, Difference 
between MOA and AOA. (4 Sessions) 

 
MID-TERM EXAMINATION 

 

UNIT – IV 
Prospectus: Definition, Types of Prospectus: Deemed 
Prospectus, Shelf Prospectus, Red Herring Prospectus, 
Abridged Prospectus. 

(5Sessions) 

UNIT – V 
 
Directors:  Definition, Types of directors, Powers and duties. 
 

(4Sessions) 

UNIT – VI 
Meeting: Requisites of valid Meeting and its Types, Winding up 
of Company: Compulsory winding up, Role of Liquidator. (6Sessions) 

*  Provision for presentations / assignments / case analysis in additional sessions 
**  1 Session = 60 Minutes 
 

Text	Books:		

 Kothari. Understanding Companies Act 2013.New Delhi, Taxmann Publication Ltd. 

 Paranjape, N.V. Company Law, Central Law Agency. 

 Jagtap, K & Bhirud, S. Elements of Company Law, Diamond Publications. 

 Nolakha, R. Company Law and Practice, Vikas Publishing House. 

	

	

Reference	Books:		

 Kapoor, G.K. &Dhamija,S, S. Company Law and Practices –A Comprehensive Text 

Book on Companies Act 2013.Taxmann Publication Ltd. 

 Banerjee, A. Company Meetings and Resolutions, Taxmann Publication Ltd. 

 Related Bare Acts 

	

FOCUS: This course focuses on employability, entrepreneurship aligned with CO1 and CO2 
outcomes.	

	

Outcomes:After completion of course, the students will be able to : 
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 CO1: Understand the working knowledge of the company law and matter incidental to it 

in regard to its incorporation with classifications. 

 CO2: Application of Memorandum of Association with its several clauses and 

implications. 

 CO3: Acquaintance of mechanism of Articles of Associations and applicability of laws 

and rules as per the today’s scenario. 

 CO4: Develop various prospectus importance and understanding the timings while 

issuing the public offers. 

 CO5: Understand fundamentals powers and duties of Directors along with classifications 

of directors. 

 CO6: Understand the Requisites of valid meeting with working mechanism of liquidator   
 

Mapping of Course Outcomes (COs) with Program Outcomes (POs) and Program Specific 
Outcomes (PSOs):  
 

COs Pos / PSOs

CO1 PO1 / PSO1

CO2 PO1 / PSO1, PSO2

CO3 PO2 / PSO1, PSO2

CO4 PO2 / PSO1, PSO3

CO5 PO1 / PSO1, PSO3

CO6 PO1 / PSO1

 

MBIC 1028: Micro Finance 

Objectives: 

 To provide a thorough knowledge of the concept of Microfinance 

 To appreciate the Microfinance Institutions (MFIs) and NGOs as partners in 
socioeconomic development process. 

 To build up the financial literacy of the students aspiring careers in microfinance and 
SME sector. 
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Credits:	3																																																																																																						L‐T‐P‐I:	3‐0‐0‐0 

 

UNIT-I 

Perspectives Microfinance: Concept, Role of microfinance, 
Characteristics of Microfinance Clients, Benefits of 
Microfinance,  

Microfinance as a Development Tool: The Indian 
Experience, Microcredit vs Microfinance, Evolution and 
Character of Microfinance in India. 

(4 Sessions) 

UNIT –II 

Microfinance products and providers:Microfinance products 
(savings, credit, insurance, pension, equity, leasing, hire-
purchase service etc).  Microfinance Service Providers or 
Institutions (MFIs) 

(5 Sessions) 

UNIT-III 

Microfinance Models :SHG (Self Help Group), Linkage 
between Banks and Self-Help Groups, Grameen Bank Model, 
Non-Banking Finance Company (NBFC) Model, Association 
Model 

(6 Sessions) 

 
MID-TERM EXAMINATION 

UNIT-IV 

Microfinance Innovative Concepts,Approaches and Financial 
Inclusion, Emerging Global Microfinance practices. 

 

(5 Sessions) 

UNIT-V 

Emerging Microfinance Issues:  

Legal and Regulatory Framework, Emerging Issues Impact 
Assessments and Social Assessments of MFIs 

 

(4 Sessions) 

UNIT-VI 

Operational aspects of Micro Finance:                                       
Basics of Banking, Priority Sector Norms of Lending, 
Commercial Banks as Micro lenders, 

The Technological Base: Payment Systems and Banking 
Software, Building the Market for Investing in Microfinance 

 

(6 Sessions) 

*  Provision for presentations / assignments / case analysis in additional sessions 
**  1 Session = 60 Minutes 
 
	

Text	Books:		
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 Indian Institute of Banking and Finance. Micro-Finance: Perspectives and Operations; 

Macmillan India Limited. 

 Panda D. K. Understanding Microfinance; Wiley India Publication. 

 

Reference Books: 

 Rhyne, E. Edition I. Microfinance for Bankers and Investors: Understanding the 

Opportunities and Challenges of the Market at the Bottom of the Pyramid. Tata McGraw 

Hill Publication, New Delhi 

 Armendáriz, Beatriz, and Marc Labie. The Handbook of Microfinance. Singapore: World 

Scientific. 

 Armendáriz, Beatriz, and Jonathan Morduch. The Economics of Microfinance. 

Cambridge, MA and London: The MIT Press. 

 Joanna Ledgerwood. The New Microfinance Handbook. A Financial Market System 

Perspective. Washington, D.C: The World Bank. 

Additional Readings and websites: 

 The Microfinance Gateway, www.microfinancegateway.org 

 Consultative Group to Assist the Poor (CGAP), www.cgap.org 

 The Mix Market,www.mixmarket.org 

 Microsave, www.microsave.org 

 Your SRI, www.yourSRI.com  

 
FOCUS: This course focuses on employability aligned with CO1 and CO4 outcomes.	
 
Outcomes:After completion of course, the student will be able to: 
 

 CO1: Define the concept and relevance of Micro finance and its contemporary 

functioning. Conventions. 

 CO2: Understand the Microfinance products and Service Providers or Institutions (MFIs) 

 CO3:Explain the Micro finance delivery methodologies and   models, Illustrate the model 

of SHG-Bank linkage programme and its challenges. 

 CO4:  Illustrate the model of SHG-Bank linkage programme and its challenges. 

 CO5: Demonstrate the emerging issues and impact assessments of MFIs. 
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 CO6: Understand the operational aspects of Micro Finance and its financial analysis with 

revenue model. 

 
 
 
 
 
Mapping of Course Outcomes (COs) with Program Outcomes (POs) and Program Specific 
Outcomes (PSOs):  
 

 

	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	

	
	

	
 
 
 
 

 
MBAIC1029: International Business Management 

COs  POs/PSOs

CO1  PO1/PSO1,PSO2

CO2  PO1/PSO1,PSO2

CO3  PO2/PSO2, PSO3

CO4  PO2/PSO3

CO5  PO3/PSO3, PSO4

CO6  PO1/PSO2
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Objectives:	

 To achieve a real understanding of the complexities, opportunities & creative 
challenges of international business across time, space & cultures and recognize those 
factors which distinguish the marketing mix for overseas markets as opposed to 
domestic markets. 

 To learn how to track & evaluate changes in world markets that effects the consumers 
demand & shape of marketers’ strategies. 

 To identify & analyze ethical issues in international marketing affecting sustainable 
development (“green-marketing”) & social justice in business and to create awareness 
about the various bodies working on the international level for the promotional of 
international trade & business.  

 

Credits:	3																																																																																							 	 L‐T‐P‐I:	3‐0‐0‐0 

UNIT – I 

Nature & Scope of International Business, Difference between 
Domestic and International Business, Reasons for Growth of 
International Business, Stages of Internationalization, EPRG 
Framework. 

(6 Sessions) 

UNIT –II 

Effect of Environment on International Business.  
International Business Theories: Mercantilism, Adam Smith’s 
Absolute Cost Advantage Theory, Ricardo’s Comparative 
Cost Advantage Theory 

(5 Sessions) 

UNIT-III 

Country risk analysis, Classification of Risk Involved- 
Political Risk, Socio-cultural Risk, Economic Risk, 
Importance of Risk Analysis for International Business.  
Role of world bodies in International business- WTO, IMF, 
World Bank 

(4 Sessions) 

MID-TERM EXAMINATION 

UNIT – IV 

Entry  Decisions  for  International  Business-  Timing  &  
Scale  of Entry,  Mode  of  entry    in  Foreign  Market-  
Exporting,  Turnkey Projects, Licensing, Franchising, , Joint 
Venture, Wholly Owned Subsidiary by Green-Field Venture or 
Acquisition. 

(5 Sessions) 

UNIT – V 

Strategy in International Business, Pressures for Cost 
Reductions & Local Responsiveness. Competitive  Strategies  
for  International  Business-  International Strategy,  
Multidomestic  Strategy,  Global  Strategy,  Transnational 
Strategy. 

(5 Sessions) 

UNIT – VI 

Introduction to International financial management, 
International marketing management, International Human 
resource management. 
Ethics in International business. 

(5 Sessions) 

*  Provision for presentations / assignments / case analysis in additional sessions 
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**  1 Session = 60 Minutes 
 
	

Text	Books:		

 Hill, C.W. International Business. 5th Edition. New Delhi: Tata McGraw Hill. 

 Keegan, J. W.  Global Marketing Management. 7th Edition. New Delhi: Pearson 

Education. 
 

Reference	Books:	

 Onkvisit, S., & Shaw, J. International Marketing. 3rd Edition. New Delhi: Pearson 

Education. 

 Aswattapa, K.  International Business. 3rd Edition. New Delhi: Tata McGraw Hill. 

 

FOCUS: This course focuses on employability, entrepreneurship aligned with CO1 and CO2 
outcomes.	
	
Outcomes:After completion of course, the student will be able to: 
 
 CO1: Understand of real complexities, opportunities & creative challenges of 

international business across time, space & cultures. 

 CO2: Understand of theories involved in international trade. 

 CO3: Understand the concept ofevaluating risk in world markets that affect the consumer 

demand & shape of marketers’ strategies. 

 CO4: Understand of the strategies used for entry in international markets. 

 CO5: Understand the various strategies used for solving issues related to international 

business. 

 CO6: Understand ethics & social responsibility concepts in international human resource 

management. 
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Mapping of Course Outcomes (COs) with Program Outcomes (POs) and Program Specific 
Outcomes (PSOs):  
 

COs POs/PSOs

CO1 PO1, PO4/PSO1

CO2 PO2, PO4/PSO2

CO3 PO2, PO4/PSO2

CO4 PO2, PO4/PSO4

CO5 PO1, PO4/PSO3

CO6 PO2. PO4/PSO2
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MBIC1030: Econometrics 
Objectives:		

 To provide the learning of tools to enable students to extract useful information about 
important economic policy issues from the available data. 

 To find estimators that have desirable statistical properties including unbiasedness, 
efficiency, and consistency 

 
Credits:	3																																																																																																																																		L‐T‐P‐I:	3‐0‐0‐0 

 

UNIT – I 

Meaning of econometrics, methodology of econometrics: 
statement of theory of hypothesis, specification of the 
econometrics model of consumption, estimating of 
econometric model, hypothesis testing, forecasting or 
prediction 
Types of econometrics 

(5 Sessions)

UNIT –II 

Single equation regression models: The Nature of regression 
analysis, historical origin of the term regression, the modern 
interpretation of regression, statistical versus deterministic 
relationships, regression versus causation, regression versus 
correlation 

(6 Sessions) 

UNIT – 
III 

Two variable regression analysis: a hypothetical example, the 
concept of population regression function (PRF), the meaning 
of term linear: Linearity in the variables, Linearity in the 
parameters  

(4 Sessions) 

MID-TERM EXAMINATION 

UNIT – IV 
Stochastic specification of PRF, the significance of the 
stochastic disturbance term, the sample regression function 
(SRF) 

(6 Sessions) 

UNIT – V The method of ordinary least squares, the classical regression (4 Sessions) 
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linear model, precision or standard errors of least squares 
estimation, properties of least squares estimators: the Gauss 
Markov Theorem,  

UNIT – VI 

the coefficient of determination: a measure of “goodness of 
fit”, Monte Carlo experiments, linearity and unbiasedness 
properties of least- squares estimators, variances and 
standard errors of least squares estimators  

(5 Sessions) 

   
*  Provision for presentations / assignments / case analysis in additional sessions  
**  1 Session = 60 Minutes 

 

 
	

	

Text	Books:		

 Gujarati, D. N. Basic econometrics. Tata McGraw-Hill Education. 

Reference	Books:		

 Perron, P. (Ed.). Time Series Econometrics. World Scientific. 

 Hill, R. C., Griffiths, W. E., & Lim, G. C. Principles of econometrics. John Wiley & 
Sons. 

 Christopher Dougherty, Introduction to Econometrics, OUP, Indian edition. 

	
FOCUS: This course focuses on employability aligned with CO1 and CO3 outcomes.	

Outcomes:After completion of course, the student will be able to: 
 

 CO1: Understand concepts of econometrics along with its methodology and application 
in economic forecasting 

 CO2: Understand Single Equation Regression Models in econometrics and difference of 
regression versus causation and correlation 

 CO3: Understand mechanism of population regression function and its application in 
various economic issues  

 CO4: Understand of stochastic specification of population regression function and its 
significance for developing a prediction model in a volatile environment 

 CO5: Understand fundamentals of classical regression linear model along with properties 
of least square estimators. 

 CO6: Learn about the advanced linearity and unbiasedness properties along with 
variances and standard errors and its application in regression modelling 
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Mapping of Course Outcomes (COs) with Program Outcomes (POs) and Program Specific 
Outcomes (PSOs):  
 

COs Pos / PSOs

CO1 PO1 / PSO1

CO2 PO1 / PSO1, PSO2

CO3 
PO2 / PSO1, PSO2, 

PSO3 

CO4 PO2 / PSO1, PSO3

CO5 PO2 / PSO1, PSO3

CO6 PO2 / PSO3

 
 

MBIC 1031: Supply Chain Management 
Objectives:		
	
 To provide a congenial learning and training environment for gaining deep insight in 

Logistics and Supply Chain Management.  
 Develop an understanding of the significance of Supply Chain Management to achieve 

cost effective supply and distribution of goods & services to meet varying customer 
demand. 

 Demonstrate the ability to analyze and apply critical thinking and learning skills related 
to "real life" problems and situations. 
 

Credits:	3	 	 	 	 	 	 	 	 	 L‐T‐P‐J:	3‐0‐0‐0	

 

Unit- I 

Supply Chain definition – Objectives, Drivers of supply chain, 
Supply chain flows and different views (3 Sessions) 

Unit-II 
Supply Chain Performance: Competitive and Supply Chain 
Strategies, Achieving Strategic Fit. (6 Sessions) 

Unit- III 
Forecasting in Supply Chain,Methods of Forecasting, Planning 
Supply and Demand in a Supply Chain. (6 Sessions) 

Unit-IV 
Factors influencing Distribution Network Design, Design 
Options for a Distribution Network, Role of Network Design in (5 Sessions) 
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Supply Chain 

Unit-V 
Purchasing Management: Meaning, Functions of Purchase 
Department, Purchasing Policies. (5 Sessions) 

Unit- VI 
Sourcing Decision: Role of Sourcing in Supply Chain, & 
Outsourcing, Vendor Rating & Vendor Management. (5 Sessions) 

*  Provision for presentations / assignments / case analysis in additional sessions 
**  1 Session = 60 Minutes 

 

 
Text	Books:	

 Chopra, S., and Meindel, P., “Supply Chain Management –Strategy, Planning 
andOperation”: Pearson/PHI, 2007. 

Reference	Books:		

 Simchi-Levi, D., Kaminsky, P., Simchi-Levi, E., & Shankar, R., “Designing and 
Managing the Supply Chain: Concepts, Strategies and Case Studies, Tata McGraw-Hill, 
2008. 

 Christopher, M., “Logistics & Supply Chain Management: Strategies for Reducing Cost 
& Improving Service”: Pearson, India, 2000. 

 
 

	

FOCUS: This course focuses on employabilityaligned with CO1 and CO4 outcomes.	
	

Outcomes:After completion of course, the student will be able to: 

 

 CO1:Understand the basic concept of supply chain management. 

 CO2: Explain and understand the concept of supply chain performance. 

 CO3:Understand the ways of forecasting in supply chain. 

 CO4: Understand the factors influencing distribution network design. 

 CO5:Explain the concept of purchasing management. 

 CO6: Understand the role of sourcing in supply chain. 

 

Mapping of Course Outcomes (COs) with Program Outcomes (POs) and Program Specific 
Outcomes (PSOs):  
 

Course  PO/PSO
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Outcome
CO1  PO1/PSO1
CO2  PO1, PO2/PSO1, PSO2
CO3  PO1/PSO1
CO4  PO1/PSO1
CO5  PO1/PSO1
CO6  PO1/PSO1

 

 

 

 
 
 
 
 
 
 
 
 
 
 
 

 
 

 

MBIC 1033:	International Financial Management 
 

Objectives:	

 To make the students understand financial management in global context. 
 To explain the foreign exchange market-major players, basic concepts, international 

monetary system and contemporary practices. 
 To develop an insight into the meaning and increasing role of derivatives in the 

international financial market and help students to make the short term and long-term 
financial decisions in the global market. 

Credits:	3					 	 	 	 	 	 	 	 	 L‐T‐P‐I:	3‐0‐0‐0 
 

UNIT – I 
International Enterprise & Multinational Financial 
Management:  The rise of Multinational Corporation, The (3 Sessions)
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Internationalization of Business and Finance, Difference 
between Domestic and International organizations, The 
Scope of International Finance, Distinguishing Features of 
International Finance 

UNIT –II 

International Monetary System: 
The Gold Standard, The Inter-war Years, The Bretton Woods 
System, The Smithsonian Agreement, The Flexible 
Exchange Rate Regime, Alternate Exchange Rate Systems 
The Foreign Exchange Market: 
Foreign Exchange Market and its Functions, Foreign 
Exchange Rates, The Spot Market, Cross Rates of Exchange, 
Bid - Ask Spreads, The Forward Market, 

(6 Sessions) 

UNIT – III 

Theories of Foreign Exchange Rate Movement: 
Purchasing Power Parity, Interest Rate Parity 
Management of Foreign Exchange Risk: 
Foreign Exchange Risk, Management of Translation, 
Transaction, and Economic Exposures 

(6 Sessions) 

MID-TERM EXAMINATION 

UNIT – IV 

Financial Management of the Multinational Firm: 
Cost of Capital and Capital Structure of the Multinational 
Firm, Multinational Capital Budgeting – Application and 
Interpretation 

(5 Sessions)

 

UNIT –V 

Foreign Investment Analysis:  

International Portfolio Investment, Optimal International 
Asset Allocation, Measuring Total Return from Portfolio 
Investing, The International Capital Asset Pricing Model 

(5 Sessions)

UNIT – VI 

Balance of Payments: 
The International Flow of Goods, Services and Capital; 
Balance of Payments Accounting, Balance of Payment 
Statements, 
 

International Bond Market: 
International Bonds Market, External Commercial 
Borrowings and Foreign Currency Convertible Bonds 

(5 Sessions)

*  Provision for presentations / assignments / case analysis in additional sessions 
**  1 Session = 60 Minutes 

	

	

Text	Books:		
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 Apte, P.G., “International Financial Management”: Tata McGraw-Hill Company 
Limited, New Delhi. 

Reference	Books:.	

 Eun C.S. and Resnick, B.G., “International Financial Management”: McGraw-Hill, 
USA. 

 Stonehill, A.I., Michael, H. and Moffet, “International  Financial Management”, 
United Nations Library on Transnational Corporations. 

 Madura, J., “International Financial Management”: Cengage Learning, USA. 
 Sharan, V. “International Financial Management”:  PHI Learning Pvt. Ltd, New 

Delhi. 
 Siddaiah, T. “International Financial Management”: Pearson Education India, Noida. 
 Kevin. “Fundamentals of International Financial Management”: PHI Learning Pvt. 

Ltd, New Delhi. 
 Srinivasan, S.P. “International Financial Management”: Dream tech Press, Delhi. 

	
FOCUS: This course focuses on employability aligned with CO1 and CO2 outcomes.	
	
Outcomes:After completion of course, the student will be able to: 
 

 CO1: Understand the evolution & significance of international finance & monetary 
system 

 CO2: Develop an insight into the contemporary practices of foreign exchange market 
& different types of quotations.  

 CO3: Illustrate & outline the key factors of risk analysis at global context. 
 CO4: Develop critical thinking about management of budget, cash & tax for 

operations at international level. 
 CO5: Understand various financial decisions in the global market 
 CO6: Compare international financial market to domestic financial market & to know 

about economy & international finance. 
 
 
 
 
 
 
 
 
Mapping of Course Outcomes (COs) with Program Outcomes (POs) and Program Specific 
Outcomes (PSOs):  
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MBAO0011: Research Methodology 

 

Objectives:		

COs POs/PSOs

CO1 
PO1, PO4/PSO1, 

PSO2 

CO2 
PO1, PO4/PSO2, 

PSO4 

CO3 PO4/PSO1, PSO3

CO4 
PO1, PO4/PSO3, 

PSO4 

CO5 PO4/PSO1, PSO2

CO6 PO4/PSO1, PSO2
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 To develop understanding on various kinds of research, objectives of doing research, 
research process, research designs and sampling. 

 To have basic knowledge on qualitative research techniques. 

 To develop basic knowledge on measurement & scaling techniques. 

 To have basic awareness of data analysis-and hypothesis testing procedures 
 

Credits:	3	 	 	 	 	 	 	 	 	 L‐T‐P‐I:	3‐0‐0‐0	

UNIT 1 Meaning - Purpose and scope of Research – Steps in Research 
–identifying the research problem -concepts, Constructs and 

Theoretical framework -Types and Methods of research. 

5 (Sessions) 

UNIT 2 Introduction - census VS Sampling – Characteristics of Good 
Sample -Advantages and Limitations of Sampling -Sampling 
Techniques or Methods (Probability and Non-Probability) – 
Sample design - Sampling frame -Criteria for selecting 

Sampling Techniques. 

6 (Sessions) 

UNIT 3 Data Meaning - types of Data - Sources of Data -primary Data 
– Secondary data - Data collection instruments -
Questionnaire- Interview –Schedule 

4 (Sessions) 

MID-TERM EXAMINATION 

UNIT 4 Hypothesis Testing -Concept - Need -Characteristics of 

Hypothesis - Types of Hypothesis- Processing of Data: 
Editing Data, Coding, Classification of Data -Tabulation of 
Data. 

6 (Sessions) 

UNIT 5 Review of Literature: Need - sources to collect review - how 
to write review of literature survey using Internet. 

4 (Sessions) 

UNIT 6 Report Writing -Introduction - types -Format - Principles of 
Writing report -Bibliography – Citation guidelines for writing 
references 

5 (Sessions) 
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Text	Books:		

 Malhotra N.K., “Marketing Research”: Pearson Education, Inc. 

 Chawla D. and Sondhi N., “Research Methodology Concepts and Cases”: S. Chand & 
Company Ltd. 

 

Reference	Books:		

 Cooper, D. R. and Schindler, P.S., “Business Research Methods”: Mcgraw-Hill. 

 Kothari, C. R., “Research Methodology”: New Age International Publication, New Delhi. 

 

FOCUS: This course focuses on employability and skill development aligned with CO1 and CO2 
outcomes.	
 

Outcomes:After completion of course, the student will be able to: 

 CO1: Understand utility of research in different areas and the process of conducting 
research.  

 CO2: Understand sampling techniques and apply these techniques for sample selection 
from the population. 

 CO3: Acquaintance of methods of collecting information and data and various merits and 
demerits of these methods.  

 CO4: Understand of the process data entry and tabulation and the process of hypothesis 
testing. 

 CO5: Understand the application of literature review using internet sources.  

 CO6: Apply various principles of writing a research report and use of SPSS for analyzing 
the data.    
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Mapping of Course Outcomes (COs) with Program Outcomes (POs) and Program Specific 
Outcomes (PSOs):  
 

COs POs/PSOs

CO1 PO1, PO2/PSO1,PSO2

CO2 PO1,PO2/ PSO1,PSO2

CO3 PO1,PO2/ PSO1,PSO2

CO4 PO1/ PSO1,PSO2

CO5 PO2/ PSO1,PSO2

CO6 PO3/ PSO1,PSO2
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  MBIC1035:	Strategic Management	
Objectives	:	

 To understand the nature of strategic management with its competitive and institutional 
context. 

 To appreciate the strengths and limitations of strategic analysis, and how it fits into the 
overall strategy process 

Credits:	3																																																																																																																																L‐T‐P‐I:	3‐0‐0‐0 

 

UNIT – I 

Strategic decision-making. Process of strategic management 
and levels at which strategy operates. Role of strategists. 
General vocabulary of SM: Vision, Mission, Objectives and 
Purpose 

(5 Sessions) 

UNIT –II 

Environmental scanning techniques- ETOP, QUEST and 
SWOT (TOWS), Internal Appraisal – The internal 
environment, organizational capabilities in various functional 
areas and Strategic Advantage Profile, Methods and techniques 
used for organizational appraisal (Value chain analysis, 
Financial and non-financial analysis, historical analysis, 
Industry standards and benchmarking, Balanced scorecard and 
key factor rating). Identification of Critical Success Factors 
(CSF). 

Strategic step application: Drucker’s theory of business, Blue 
ocean strategy, resource-based view and dynamic view.  

(6 Sessions) 

UNIT – III 
Corporate level strategies-- Stability, Expansion, Retrenchment 
and Combination strategies, Corporate restructuring, Concept 
of Synergy, Mergers & Acquisitions, Corporate Restructuring   

(4 Sessions) 

MID-TERM EXAMINATION 
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UNIT – IV 

Business level strategies—Porter’s framework of competitive 
strategies, Conditions, risks and benefits of Cost leadership, 
Differentiation and Focus strategies, Strategic Analysis and 
choice—Corporate level analysis (BCG, GE Ninecell, Hofer’s 
product market evolution and Shell Directional policy Matrix). 

(6 Sessions) 

UNIT – V 

Strategy implementation: Resource allocation, Projects and 
Procedural issues. Organization structure and systems in strategy 
implementation. Operational and derived functional plans to 
implement strategy, Integration of functional plans.  

(4 Sessions) 

UNIT – VI 
Strategic control and operational Control, Organizational 
systems and Techniques of strategic evaluation. Developing 
Performance, Delta Model, Managing Strategic Change 

(5 Sessions) 

*  Provision for presentations / assignments / case analysis in additional sessions 
**  1 Session = 60 Minutes 
 
	

Text	Books:		

 Thompson, A., Peteraf, M., Gamble, J., Strickland III, A.J. and Jain, A.K., “Crafting & 
executing strategy 19/e: The quest for competitive advantage: Concepts and cases”: Tata 
McGraw Hill Publication, New Delhi. 

Reference Books: 

 Azhar, K., “Business Policy and Strategic Management”: Tata McGraw Hill Publication, 
New Delhi. 

 Hamel, G. and Prahalad, C. K., “Competing for the Future”: Harvard Business School. 

 
FOCUS: This course focuses on skill development aligned with CO1 and CO2 outcomes.	
 
Outcomes:	After completion of course, the student will be able to: 
 
 CO1: Identify the key components of the strategic management process and how it can be 

applied in organizations in order to increase value propositions for all the organization’s 
stakeholders 
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 CO2: Understand internal environmental analysis using methods like VRIO framework, 
SWOT Analysis and Value Chain Analysis 

 CO3: Illustrate the various macro environment elements for the purpose of strategy 
formulation 

 CO4: Create a strategy including synthesizing appropriate elements of business level 
strategy, competitive dynamics, corporate level strategy, cooperative strategies and 
international strategies. 

 CO5: Understand the business level strategy and functional aspects of strategy 
implementation 

 CO6: Acquaintance of mechanism of balance score card, delta model and porter’s 
diamond model for strategic evaluation 

 
 
 
 
 
 
Mapping of Course Outcomes (COs) with Program Outcomes (POs) and Program Specific 
Outcomes (PSOs):  
 

 

COs POs/PSOs

CO1 PO1/PSO1,PSO3

CO2 PO1/PSO1,PSO4

CO3 PO3/PSO1, PSO2

CO4 PO4/PSO3

CO5 PO2/PSO1, PSO2

CO6 PO1/PSO1
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Basics of Tax Planning 
 

Objectives:		

 To provide students a comprehensive overview of the taxation system, procedures, 
structures and their implications in terms of tax planning for individuals as well as 
corporate 

 To develop analytical skills of students to acquaintance of the practical functioning of 
taxation in corporate spectrum by extending the maximum practical exposure to students 

 

Credits:	3																																																																																																																																						L‐T‐P‐I:	3‐0‐0‐0 
UNIT	
No. 

Content Teaching
Hours 

UNIT – I 

Introduction to Taxation Basics 
Introduction to Basic Tax Concepts, Tax Planning, Tax 
Avoidance, and Tax Evasion, Residential Status of Assessee 
and its impact on Tax Liability, Exempted Incomes 

(4 Sessions) 

UNIT –II 

Taxation for Individual (I) 
Income from Salary: Allowances, Perquisites, Retirement 
Benefits, Income from House Property: Computation of GAV, 
NAV, Deductions u/s 24; Income from Business or Profession: 
Allowed Deductions, Disallowed Expenditures, Depreciation 

(5 Sessions) 
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UNIT – III 

Taxation for Individual (II) 
Income from Capital Gains:  Computation of Short Term 
&Long Term Capital Gains, Deductions u/s 54  
Income from Other Sources: Scope and Deductions 

(6 Sessions) 

MID-TERM EXAMINATION 

UNIT – IV 

Computation of Tax Liability:Deductions from Gross Total 
Income, Computation of Tax Liability, Marginal Relief, 
Deduction u/s 87 
Filing of Return:e-filing of return, Assessment Procedure 

(5 Sessions) 

 
UNIT – V 

Taxation Procedure: 
Permanent Account Number, Clubbing of Income, Set off and 
Carry forward of Losses, Advance Payment of Tax 
Corporate Taxation:Minimum Alternate Tax, Tax on 
Distributed Profits, Tax Rates 

 
(7 Sessions) 

UNIT – VI 

An Overview of Goods and Service Tax: 
Introduction, Brief comparison with previous taxation 
structure, GST: Scope, Functioning & Procedural Norms, E-
way Bill, GST Returns 

(3 Sessions) 

*  Provision for presentations / assignments / case analysis in additional sessions 
**  1 Session = 60 Minutes 

 

Text	Books:	

 Singhania, V. K. & Singhania, M., “Corporate Tax Planning and Business Tax 

Procedures”: Taxmann Publication, New Delhi. 

Reference	Book:	

 Bhatia, H. L., “Public Finance”: Vikas Publishing House. 

 Mehrotra, H. C., “Corporate Tax Planning”: Sahitya Bhawan Publication.  
 

FOCUS: This course focuses on employability, entrepreneurship aligned with CO1 and CO2 
outcomes.	
	
Outcomes:After completion of course, the student will be able to: 
 

 CO1 : Understand the concepts of tax planning, tax avoidance and tax evasion along 

with computation of residential status of assessee and its impact on tax liability  
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 CO2 : Explain the provisions of income from salary, house property, business and 

profession  

 CO3 : Understand the provisions of income from capital gains and other sources. 

 CO4 : Understand procedure of computing tax liability and process of filing of return. 

 CO5 : Understand procedures of taxation related to clubbing of income, set off and 

carry forward of losses and concept of corporate taxation. 

 CO6 : Explain the concept of Goods and Service Tax  

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Mapping of Course Outcomes (COs) with Program Outcomes (POs) and Program Specific 
Outcomes (PSOs):  
 

COs POs/PSOs

CO1 PO1 / PSO1

CO2 PO1 / PSO1, PSO2

CO3 PO1, PO2 / PSO2

CO4 PO2 / PSO2

CO5 PO2 / PSO2

CO6 PO1 / PSO1
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Change management 
 
Objective: 
 

� To make the students realize the importance of changes in organizational set-up. 

� To understand the different models of change and learn to implement them in 
organizations. 

� To make budding managers aware of resistance to change and how change is linked to 
organizational culture.  

Credits: 03         L-T-P-J:  3-0-0-0 

Unit No.  
Content 

Teaching 
Hours 
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UNIT – I 

Organizational change: Introduction, types of change. Forces of 
change: Internal & External 

Theoretical framework of organizational change: life cycle 
theory, teleological theory, dialectical theory, evolutionary 
theory.  

Perspectives on organizational change: Contingency and 
resource dependence, population ecology, institutional, 
evolutionary. 

 

(5 Sessions) 

UNIT –II Strategic change. Stakeholder and congruence analysis. PESTLE 
analysis (4 Sessions) 

UNIT – III 

Models of change: Introduction, Classical and systems paradigm. 
Models of Change:A Three Stage Model of the Change-Kurt 
Lewin , ADKAR Model, Mckinsey 7 s model, Nadler and 
Tushman’s model, Kotter’s eight step model. 

(5 Sessions) 

 
MID-TERM EXAMINATION 

 

UNIT – IV 

Resistance to organizational change:Concept, Nature, factors 
contributing to resistance, mechanisms underlying resistance, 
the behavioural elements, cognitive and affective processes, 
Suggestions to managing resistance to change. 

(4 Sessions) 

UNIT – V 

Role of change agents and leadership:Introduction to change 
agents. Role of HRD in managing change, level 5 Leadership. 
Implementing organizational change: Introduction. Delta 
Technique, Skills for managing change. Strategy for organizing 
change. 

(6 Sessions) 

UNIT – VI 

Organizational culture and change:Introduction, nature, levels, 
patterns of work culture. Formal and informal components of 
organizational culture, functions of organizational culture and 
change, researches on cultural differences in organizations. 
Organizational culture leadership and firm size. Emerging trends 
in organizational culture. 

(5 Sessions) 

   
*  Provision for presentations / assignments / case analysis in additional sessions  
**  1 Session = 60 Minutes 

 

Text Books: 
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 Palmer, I., Dunford, R. & Akin, G. “Managing Organizational Change: A multiple 
perspectives approach”: Tata Mc-Graw Hill. 

 Singh, K. “Organizational Change & Development”: Excel Books. 
 

Reference Books: 

 Bhattacharyya, D.K., “Organizational Change and Development”: Oxford Higher 
Education. 

 French, W.L. & Bell, C.H., “Organization Development: Behavioral Science 
Interventions for Organization Improvement”: Pearson.  

 Cummings, T.G. & Worley, C.G., “Organization Development and Change”: South 
Western Cengage Learning. 

 
 
FOCUS: This course focuses on employability aligned with CO1 and CO4 outcomes.	
 
Outcome: After completion of course, the student will be able to: 
 

● CO1: Understand the concept of the organizational change 
● CO2: Understand the concept of strategic change and use knowledge of pestle analysis 
● CO3: Examine the different models of change. 
● CO4: Understand resistance to change and develop strategies to overcome resistance. 
● CO5: Determine the role of change agents and leadership in organizational change. 
● CO6: Understand the relationship between organizational change and organizational 

culture. 

 
 
 
 
 
 
 
 
 
 
 
 
 
Mapping of Course Outcomes (COs) with Program Outcomes (POs) and Program Specific 
Outcomes (PSOs):  
 

COs POs/ PSOs  

CO1 
PO1/PSO1 
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CO2 
PO1/ PSO1, PSO2, PSO3 

CO3 
PO1/ PSO1, PSO2 

CO4 
PO1/ PSO1 

CO5 
PO1, PO3/ PSO1, PSO3 

CO6 
PO1, PO4/ PSO1, PSO3 

 
 

 

 

 

 

 

 
 

 
 

 

 

 

 

 

 
 
 
 
 
 

Start-up Planning 

Objective:  



Course Curriculum (w.e.f. Session 2020-21) 
Institute	of	Business	Management 

 

 

 

o This course aims to contribute in strengthening the entrepreneurial ecosystem, and to 
assist the students in understanding the fundamentals of start-up management.  

o To encourage the students to consider entrepreneurship as a career option. 

Credits: 03                  L‐T‐P: 4‐0‐0 

Module Topics Teaching 
Sessions 

 UNIT -I The Startup Ecosystem: Entrepreneurship in India; Government Initiatives 

Checklist for Entrepreneurs- Traits & Skill Set required, Myths regarding 
Entrepreneurship, Types of Entrepreneurs, Different entrepreneurial styles, 

The Rise of the startup Economy, The Six Forces of Change  

(5 Sessions)

UNIT-II Institutional efforts for start-ups: Concept of E-Cell/IEDCs/Business 
Incubators-Incubation Centers, Exploring own entrepreneurial flow 

Effectuation: Concept, Principles of effectuation: The bird in hand 
principle, Lemonade principle, Crazy quilt principle, Pilot in the plane 
principle, Affordable loss principle 

Blue ocean and Red ocean strategy  

(5 Sessions)

UNIT-III Idea Generation- Problem identification and assessment, Opportunity 
Sensing,Concept of Design Thinking, DISRUPT Model, Concept of Value 
Proposition, Outcome Driven Innovation 

Idea Evaluation- Viability Check: Technical, Financial, Economic & 
Environmental Analysis 

(5 Sessions)

UNIT-IV Problem-Solution Fit: Basics of Lean Approach and Lean Canvas, Types 
of Business Models, Introduction to various types of risks, Developing the 
Solution Demo, Running problem-solution test, Sizing the opportunity, 
Building Minimum Viable Product 

(5 Sessions)

UNIT-V Handling Money related matters: Costs and pricing, Exploring revenue 
streams, 

Start-up financial planning and Pitch Preparation: Start-up financial 
planning and budgeting, he cost and process of raising capital, Funding 

(5 Sessions)
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Text Books: 

 B. R. Barringer, R.D. Ireland, Entrepreneurship successfully, launching new ventures: 
Pearson. 

 A. Raichaudhuri, Managing New Ventures Concepts and Cases: Prentice Hall 
International.  

Reference Books: 

 S. Fisher, J. Duane, The Startup Equation -A Visual Guidebook for Building Your 
Startup: Indian Edition, Mc Graw Hill Education India Pvt. Ltd.    

 K. R. Allen, Launching New Ventures- An Entrepreneurial Approach: Cengage Learning. 

 

FOCUS: This course focuses on entrepreneurship aligned with CO1 and CO4 outcomes.	
 

Outcomes:After completion of the course, the student will be able to- 

CO1: Understand the myths regarding entrepreneurship, and learn the types & traits of 
entrepreneurs 

CO2: Understand the different aspects of institutional efforts for start-up and Identify the basic 
principles of effectuation  

CO3: Identify the dimensions of idea generation and idea evaluation. 

options for start-ups, Designing funding strategy & Start-up valuation 

Financial KPIs: Calculation, Interpretation 

Investor presentation: Tips & Tricks, Pitch deck  

UNIT-VI Manpower management: Building high performance team, Managing 
workplace efficiency. 

Start-up Marketing: Market Segmentation, Customer persona design, 
Marketing strategy and campaign design. Defining and measuring the 
traction, Estimation of customer life cycle value. An overview of Issues 
related to Intellectual Property Rights 

 

(5 Sessions)
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CO4: Understand the relevance of problem solution fit with reference to lean approach, business 
models, types of risks involved 

CO5: Understand the concepts of handling money matters, preparation financial planning and 
financial KPI’s 

CO6: Analyze the manpower management and understand concept of start-up marketing 

 

 

 

Mapping of Course 
Outcomes (COs) with Program 
Outcomes (POs) and Program 
Specific Outcomes 
(PSOs): 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

COs	 POs	/	PSOs

CO1 PO1/ PSO1, PSO2

CO2 PO1/ PSO1, PSO2

CO3 PO1/ PSO1, PSO3

CO4 PO1, PO2/ PSO1, PSO2

CO5 PO1, PO2/ PSO1, PSO3

CO6 PO1, PO3/ PSO1, PSO3
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Banking and Insurance 

Objectives:  

 To have an understanding about the functions and operations of commercial banks in 
India  

 To get familiarize with the functions of and regulatory mechanism of RBI in the Indian 
economy system.     

 To understand the fundamentals of insurance business  

Credit 3         L-T-P-I: 3-0-0-0 

Unit-1 Fundamentals of commercial banking: The evolution of 
commercial banks in India, their contribution in the economic 
growth. Types of banks, functions of banks.  
Regulatory Mechanism: Functions of the Reserve Bank of 
India, Techniques of credit control and Banking Ratios. 

5 Sessions 

Unit-2 The Asset & Liabilities in Banks: Types of deposits and their 
features, types of loans & advances, the concept of asset-
liability management, Management of NPAs, Interest rate 
structure. 
 

5 Sessions 

Unit-3 Commercial Banking Operations: Payment and settlement 
system-New age clearing and New age payment, RTGS, 
SWIFT, NTGS, KYC Norms, Basic concept of Anti– Money 
Laundering and FEMA. 

5 Sessions 

MID-TERM EXAMINATION
Unit-4 Insurance Contracts: 

An Introduction to the Insurance Industry, Pricing of Insurance, 
Legal Aspects of Insurance Contracts, Insurability of Risk, 

5 Sessions 
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Contractual Provisions, and Legal Doctrines, Insurance 
Contract Analysis and Risk Pooling

Unit-5 Life Insurance:  
Life Insurance: Principles of Life Insurance, Financial 
Planning and Insurance, Life Insurance Products, Pensions and 
Annuities, Risk Assessment & Underwriting, Premium 
Setting, Product Development, Design and Evaluation, 
Reinsurance, Claims Management, Legal Framework. 

 

5 Sessions 

Unit-6 General Insurance: 
General Insurance: Principles of General Insurance, General 
Insurance Products (Fire, Motor & Health), Commercial 
Insurance: Transport, Marine, Catastrophe, Liability, Product 
Design, Development and Evaluation.

5 Sessions 

*  Provision for presentations / assignments / case analysis in additional sessions
**  1 Session = 60 Minutes 

 

 

Text Books:  

 Singh and Dutta, “Management of Commercial Banks”: Tata McGraw-Hill Publication. 
 Harrington, S.E. and Niehaus, G.R., “Risk Management & Insurance”: Tata McGraw-

Hill Publications. 

Reference Books: 

 Suresh, P., & Paul, J., “Management of Banking and Financial Services”: Pearson, Delhi. 
 Arora. “Principles of Banking”: S Chand & sons, Delhi. 

Journals and Reports 

 “The Banker”, A Journal of Indian Banks Association 
 Annual Reports of RBI  
 Websites- RBI and IRDA   

Learning Outcomes 

 Basic understanding of banking functions and role and regulatory framework in the 
Indian economy. 

 Understanding the concepts of Asset & Liabilities in banks and its management. 
 Basic understanding of banking operations in the Indian economy. 
 Developing understanding for life insurance and general insurance products. 
 To examine the risk assessment and its management in view of insurance. 
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FOCUS: This course focuses on employability and entrepreneurship aligned with CO1 and  CO 
2outcomes.	

 

Outcomes:After completion of course, the student will be able to: 

 CO1: Understand of the basic banking functions and regulatory mechanisms of RBI in 
the economy.  

 CO2: Acquire the knowledge of the Asset & Liabilities management in banks.  
 CO3: Acquire the knowledge of the banking operations in the context of their payment 

and settlement system. 
 CO4: Understand the legal aspects of insurance contracts and pricing of insurance.  
 CO5: Demonstrate knowledge of common life insurance products and the industry 

operations.  
 CO6: Understand the use of general insurance schemes and life insurance policies.  

 
 
 
 
 
 
 
 

 
Mapping of Course Outcomes (COs) with Program Outcomes (POs) and Program Specific 
Outcomes (PSOs):  
 

 
 

COs POs/PSOs 

CO1 PO1/PSO1,PSO2 

CO2 PO2/PSO1,PSO2  

CO3 PO2/PSO1,PSO2 

CO4 PO4/PSO2,PSO3 
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CO5 PO2/PSO2,PSO3 

CO6 PO2/PSO2/PSO3 

 
 
 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

Retail Management 

 

Objectives of the Course: 

 Understand effective methods and strategies required for retail management. 

 Understand how to utilize resources and techniques used in retail management. 

 Understand analysis of store location, merchandising, products and pricing. 

Credits:	3																																																																																																																																						L‐T‐P‐I:	3‐0‐0‐0 

UNIT No. Content Teaching 
Hours 

UNIT – I Introduction to Retailing – Definition and Concept, Functions of (4 Sessions) 
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Retailing, Significance of retail industry, understanding the concept 
of product & merchandise, Application of marketing concepts in 
retaining, driving forces for Retailing 

UNIT –II 
Understanding the Retail Consumers- The factors influencing 
retail shopper, changes in consumers behavioral aspect in retail 
shopping, Consumer decision making process 

(5 Sessions) 

UNIT – III 

Retail Formats - Concept of retail life cycle, classification of retail 
stores,  
Choosing a Store Location: types of locations, steps involving in 
choosing a location, trade areas and their evaluation 

(6 Sessions) 

MID-TERM EXAMINATION 

UNIT – IV 

Retail Merchandising- The concept of merchandising, the evolution 
of merchandising, and function in retail Store design and Layout, The 
Store and its Image, Store display, Visual Merchandising and store 
atmospherics 

(5 Sessions) 

UNIT – V 

Managing Retail Business:In-store Operations& Management, 
Managing Retail Services. 

HRM practices in retail: Recruitment, selection & training of in 
store workforce, designation, profiles & roles of in store workforce 

 

(5 Sessions) 

UNIT – VI 

Retail in India: Evolution and Size of retail in India – Drivers of 
retail change in India, Foreign Direct Investment in retail, 
Challenges and Threats to retail developments in India. 
 

(5 Sessions) 
 

* Provision for presentations / assignments / case analysis in additional sessions   
** 1 Session = 60 Minutes 

 
 
Text Books: 
 

 Berman B and Evans J.R - Retail Management (Pearson Education, 9th Ed.) 
 
Reference Books: 
 
 Michael Levi M and Weitz BW - Retailing Management (Tata McGraw Hill, 5th Ed.) 

 
 Swapna Pradhan – Retailing Management – Text and Cases, Tata McGraw Hill – 2nd 

Edition. 
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FOCUS: This course focuses on employability aligned with CO1 and CO2 outcomes.	
 
Outcomes:After completion of course, the student will be able to: 
 

 CO1:  Understand the concept of retailing and its application 

 CO2: Understand the factors influencing consumer behavior and decision making in 

retail shopping  

 CO3: Understand the concept of retail formats & factors considered while choosing a 

store Location  

 CO4: Explain the concept of Store display & Visual Merchandising  

 CO5: Understand the concept of In-store operations along with HRM practices in 

retailing. 

 CO6: Understand the concept of Foreign direct investment along with challenges and 

threats to retail development in Indian context.  

 

 

 

 

 

 

 

 

 

 

 

 

Mapping of Course Outcomes (COs) with Program Outcomes (POs) and Program Specific 

Outcomes (PSOs):  
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MBIC 1041: International Trade 

 

COs POs/PSOs 

CO1 PO1/PSO1,PSO2 

CO2 PO1/PSO1,PSO2 

CO3 PO1,PO2/PSO1 

CO4 PO1/PSO2 

CO5 PO1/PSO1 

CO6 PO2/PSO4 
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Objectives: 

 To understand the relevance of international trade. 
 To understand the implications of international trade theories. 
 To conceptualize the idea behind administered protection and economic integration. 
 To explain the dimensions of trade promotion measures. 
 To create awareness about the various bodies working on the international level for the 

promotion of international trade. 

 

Credits:	3																																																																																																																																						L‐T‐P‐I:	3‐0‐0‐0 
UNIT	
No. 

Content Teaching
Hours

 

UNIT – I 

International Trade:  Concept, Growing importance of trade 
in world economy, domestic and international trade; Gains 
from trade; trade equilibrium and determination of terms of 
trade. 

(4 Sessions) 

UNIT –II 

International Trade Theories: Absolute advantage theory, 
Comparative advantage theory, Factor Proportion theory, 
Human capital approach theory, Strategic trade theory, 
International product life cycle theory. 
 
Balance of Payment: Balance of trade and balance of 
payment, structure of balance of payment; equilibrium, 
disequilibrium and adjustments, 

(7 Sessions) 

UNIT – III 

Trade Barriers: Free trade versus protection; tariff 
classification; economic effects of tariff; tariff retaliation; 
export subsidies, countervailing duties and anti-dumping 
duties, quota and other non-tariff measures 

(4 Sessions) 

MID-TERM EXAMINATION 

UNIT – IV 

International economic integration – forms and levels; trade 
creating and trade diverting effects of a custom union; 
repercussions of regional economic groupings on the strategy 
of international marketers. 

(4 Sessions) 

UNIT – V 

Trade Promotion Measures – Export assistance and 
promotion measures; Duty exemption schemes; Tax 
concessions; Marketing assistance; Role of export houses, 
trading houses and state trading organizations; SEZs; state 
trading and canalized trade. 

(6 Sessions) 

UNIT – VI 

International economic organizations– World Trade 
Organisation (WTO); International Monetary Fund (IMF); 
International Bank for Reconstruction and Development 
(IBRD); Organization of Petroleum Exporting Countries 
(OPEC); South Asian Association for Regional Cooperation 

(5 Sessions) 
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(SAARC). 
*  Provision for presentations / assignments / case analysis in additional sessions 
**  1 Session = 60 Minutes 
 
Text Books:  

 Hill, C.W. International Business. 5th Edition. New Delhi: Tata McGraw Hill.  
 Heller, H.R. International Trade. New Delhi: Prentice Hall of India. 
Reference Books: 

 Aswatthapa, K.  International Business. 3rd Edition. New Delhi: Tata McGraw Hill. 

 Paul, J. International Business. New Delhi: Prentice Hall of India. 
 

 
FOCUS: This course focuses on employability aligned with CO1 and CO2 outcomes.	
 
Outcomes:After completion of course, the student will be able to: 
 

 CO1: Conceptualizing international trade and government role in the foreign trade 

 CO2: Understanding of international trade theories and conceptualizing Balance of 

payment. 

 CO3: Understanding of trade protectionism tools.  

 CO4: Understanding of trade integration between different countries and repercussions of 

regional economic integration. 

 CO5: Identifying trade promotion measures with marketing assistance from the state 

trade organizations. 

 CO6: Understanding of objectives and functions of the international economic 
organizations. 

 

Mapping of Course Outcomes (COs) with Program Outcomes (POs) and Program Specific 
Outcomes (PSOs):  
 

COs POs/PSOs

CO1 PO1, PO4/PSO1

CO2 PO1, PO4/PSO1

CO3 PO1, PO4/PSO1
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MBIC 1043: Investment Management   

Objectives: 

 To enable in understanding the role and relevance of Investment management. 
 To enable them to use these techniques optimizing the profitability and attaining the 

financial objectives of Individuals. 
Credits:	03																																																																																																																							L‐T‐P‐J:	3‐0‐0‐0 
 
 
 

 

UNIT – I 

Introduction to the Indian Financial System: The Indian 
financial market, Structure of financial markets in India, Role of 
participants in financial markets 
Securities market segment: nature and definition of primary 
markets, role and function of secondary market. 

(6 Sessions) 

UNIT –II 

Mutual funds: Meaning, concepts and terms related to Mutual 
funds, systematic transactions, and benefits of investing in mutual 
funds. 
Investment products:Small saving instruments, fixed income 
instruments, Alternate investments. 

(4 Sessions) 

UNIT – III 
Measuring Investment Risk and Return: Risk, common types 
of risk, measuring risk, understanding return, the concept of 
compounding, tax and risk adjusted returns. 

(5 Sessions) 

MID-TERM EXAMINATION 

UNIT – IV 

Concept of financial planning: financial planning, need for 
advisory services, asset allocation and portfolio rebalancing 
strategies 
Insurance planning: Need, role and steps of insurance 
planning, Life insurance and non life insurance products. 

(5 Sessions) 

UNIT – V 

Retirement Planning: Retirement planning process, estimating 
and determining the retirement corpus, Retirement products. 
Tax and Estate planning: Understanding income tax principle, 
tax aspect of investment products and Estate planning 

(6 Sessions) 

UNIT – VI Regulatory environment and ethical issues: code of conduct 
and ethics of investment advisors, role of regulators, role of (4 Sessions) 

CO4 PO1, PO4/PSO1

CO5 PO1, PO4/PSO1

CO6 PO1. PO4/PSO1
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SROs and Investor complaint redressal systems 
*  Provision for presentations / assignments / case analysis in additional sessions  
**  1 Session = 60 Minutes 

 

 

Text Books: 

 Gitman et al., Personal Financial Planning, 11th e, South-Western College Pub. 

 Keown, Arthur J., Personal Finance, Pearson Education  
 

 

 

Reference Books: 

 NISM. (2017). Investment Adviser Level - 1 (NISM Series X-A) 

 NISM. (2017). Investment Adviser Level - 2 (NISM Series X-B). 
 

 

FOCUS: This course focuses on employability, entrepreneurship aligned with CO1 and  CO3 
outcomes.	

 

Outcomes:After completion of course, the student will be able to: 

 CO1: Understand the basics of investment and will get deeper insight to the Indian 
financial system and the various market segments.  

 CO2: To understand the various investment products available at their disposal. 

 CO3: Understand the concept of risk associated while investing and the attached returns  

 CO4: Understand the concept of financial planning and insurance planning. 

 CO5: Understand the concept of retirement planning process the available investment 
products and tax planning 

 CO6: Develop an understanding of the regulatory environment and ethical issues in the 
field of investment management. 

 

Mapping of Course Outcomes (COs) with Program Outcomes (POs) and Program 
Specific Outcomes (PSOs): 

Cos  POs/PSOs 

CO1  PO1,PO2/PSO1,PSO2,PSO3 
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CO2  PO1,PO2/PSO1,PSO2,PSO3 

CO3  PO1,PO2/PSO2,PSO3 

CO4  PO1,PO2/PSO1,PSO2 

CO5  PO1,PO3/PSO1,PSO3 

CO6  PO1,PO3/PSO1,PSO3 

 

 
 
 
 
 
 
 
 
 
MBIC 1044: Industrial Relations and Labour Law 
 
Objectives:  
 
 To develop an understanding of the industrial relations which is a major supporting 

subsystem of the overall management system 

 To make aspirants understand the ground rules relating to labour laws and equip them 

with the knowledge of various labour laws.  
 
Credits:03                  L‐T‐P‐J:3‐0‐0‐0 

 

UNIT – I 

Industrial Relations: Evolution, definitions, scope, objectives, 
essential features of industrial relations, participants of 
industrial relations system and dynamics of their participation, 
Industrial relations: perspectives and approaches, forms of 
collective bargaining, basic negotiation process.

(5 Sessions) 

UNIT –II 

Trade Unionism: Concept: characteristics, impact, principles, 
theories, tools of trade unionism and reasons for joining a trade 
union, roles, functions and objectives, features of an effective 
trade union. classification of trade unions, union security, 
problems of trade unions in India.  

(5 Sessions) 

UNIT –III Worker’s Participation in Management (WPM): Evolution (5 Sessions) 
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of concept, objectives of WPM, forms of WPM in India, Sachar 
Committee and Varma Committee on worker’s participation. 
necessary Conditions for effective working of WPM 

 
MID-TERM EXAMINATION 

 

UNIT – IV 

The Industrial Disputes Act 1947: objectives, definitions, 
causes, forms of industrial actions, the prohibition of strike and 
lockout, illegal strikes and lockouts, lay-off, retrenchment and 
closure, closure of undertaking, last in first out, unfair labour 
practices, settlement machinery.  

(6 Sessions) 

UNIT – V 
The Factories Act, 1948: objectives, coverage, applicability, 
definitions, structure, main provisions.  (4 Sessions) 

UNIT – VI 

The Trade Union Act, 1926 Definition of a trade union, 
registration of trade union, rights and privileges of a registered 
trade union, duties and liabilities of a registered trade union, 
regulations, penalties, recognition of unions 

(5 Sessions) 

*  Provision for presentations / assignments / case analysis in additional sessions 
**  1 Session = 60 Minutes 

	

	

Text	Books:	

 C.B. Mamoria, S.V. Gankar and S. Mamoria.Dynamics of Industrial Relations: New 
Delhi:  13th Edition, Himalaya Publishing House. 

 

Reference	Books:	
	

 VenkataIn.dustrial Relations. New Delhi: 13th Edition. Oxford University Press. 
 B.D. Singh. Industrial Relations and Labour Laws: New Delhi: Excel Books. 
 A.Monappa. Industrial Relations: New Delhi: 1st Edition. Tata McGraw Hill Publishing 

Company Ltd. 
 P.N. Singh, and N. Kumar. Employee Relations Management: New Delhi: Pearson 

Publication. 
 S.C. Srivastava.Industrial Relations and Labour Laws: New Delhi: 4th Edition. Vikas 

Publishing House Pvt. Ltd. 
 
 

 
FOCUS: This course focuses on employability, skill development aligned with CO1 and CO2 
outcomes.	
 
Outcome: After completion of course, Students will be able to: 
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 CO1: Define the concept, approaches, and the role of state, employers and the unions in 

industrial relations 
 CO2: Explain the role, functions, classifications and problems of trade unionism 
 CO3: Identify the evolution of concept, objectives and forms of Worker’s Participation 

in India 
 CO4: Demonstrate the causes, forms and settlement machinery to solve industrial 

disputes 
 CO5: Outline the factories act, 1948 
 CO6; Outline the Trade Union Act, 1926 

 
Mapping of Course Outcomes (COs) with Program Outcomes (POs) and Program Specific 
Outcomes (PSOs):  
 

COs POs/PSOs

CO1 PO1/PSO1

CO2 PO1/PSO1

CO3 PO1/PSO1

CO4 PO1/PSO1

CO5 PO1/PSO1

CO6 PO1/PSO1

	
 
 
 

 
MBIC1045: Corporate Governance 

Objectives:  

 Explain the importance governance system adopted by organizations for effective 

controls. 

 Explain the mechanism and polices adopted by the corporate governance experts for 

creating transparency in the organizations  

 To enable them to understand the  use those regulatory provisions available to the 
corporate for enhancing integrity and openness for various stakeholders     

 Understand the scope of  good governance system in business organizations  



Course Curriculum (w.e.f. Session 2020-21) 
Institute	of	Business	Management 

 

 

 

	

Credits:	3																																																																																																																																						L‐T‐P‐I:	3‐0‐0‐0 
UNIT 
No. Content Teaching 

Hours 

 
UNIT – I 

Concept of Corporate Governance, Importance of Good 
governance in business organizations, Framework of 
corporate governance: Concept, principles & need of 
Corporate Governance, Various issues of corporate 
Governance.   

(5 Sessions) 

UNIT –II 

Agency Theory, Stewardship Theory, Stakeholder Theory 
related to corporate Governance, Models for developed and 
developing countries Like   US &UK, Japanese and Indian 
model.  

 

(4Sessions) 

UNIT – III 

Cadbury Committee report  on CG1992, Hampel Committee 
1995, Confederation of Indian Industry (CII) 1996, Narayana 
Murthy Committee Report2003, Dr.J.J.Irani Report on 
company Law 2005,  
 

(6 Sessions) 

MID-TERM EXAMINATION 

UNIT – IV 

Meaning of Director and types of directors ,Concept of 
Board of directors, Structures of Board of Directors , Role 
and responsibilities of Broad of Directors , Sarbanes-Oxley 
Compliance  
 

(6 Sessions) 

UNIT –V 

Auditors and types of Auditors , Concept of Audit , Roles, 
duties & Responsibilities of Auditors, Major Corporate 
Scams and their key issues like Enron Scandal etc. Corporate 
Reporting. CARO (Company Auditor's Report Order 
(CARO), 2016. 

 

(4 Sessions) 

UNIT – VI 

Banks and Corporate Governance, Investor Protection in 
India , Investor grievance redressal mechanism, Regulatory 
bodies in Indian economy for effective governance system in 
India .  

(5 Sessions) 

*  Provision for presentations / assignments / case analysis in additional sessions 
**  1 Session = 60 Minutes 
	

Text	Books:		 	
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Fernando, A.C.,Corporate Governance: Principles Policies & Practices, Pearson Education.Third 

Edition,Pearson.	
 

Reference	Books:		

Bajpai, The Essential Book of Corporate Governance,  Sage Publications India Pvt Ltd, First 

Edition.  

 

	
FOCUS: This course focuses on entrepreneurship aligned with CO1 and  CO4 outcomes.	
	
Outcomes:After completion of course, the student will be able to: 
 
CO1:  Understand the basic frame work and significance of Corporate Governance  

CO2: Appraise the frameworks underlying governance law and practice in national and 

international context. 

CO3: Compare the legal obligations for governance and recommended best practices. 

CO4: Analyze the situations in which governance problems arise. 

CO5:Understand the ethical concerns of corporations and its related association with good 

governance in different countries. 

CO6: Understand the importance of corporate reporting system for effective governance system 

in organizations   

 
 
 
 
 
 
Mapping of Course Outcomes (COs) with Program Outcomes (POs) and Program Specific 
Outcomes (PSOs):  
 

COs  Pos / PSOs 

CO1  PO1 / PSO1 

CO2  PO3 / PSO1, PSO3 
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CO3  PO3 / PSO1, PSO3 

CO4  PO3 / PSO1, PSO3 

CO5  PO3 / PSO1, PSO3 

CO6  PO1 / PSO1,PSO3 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

MBIC 1046: Sustainability Management 
OBJECTIVES: 
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 To develop an understanding of how sustainability can create value for a corporation by 
addressing social challenges and opportunities, both for the corporation itself and its 
customers. This can be through a lower cost structure, higher pricing and margins, greater 
market share, faster growth, better risk management, and brand enhancement.  

 To explore how innovation in products, processes, and business models can improve both 
financial and nonfinancial performance.  

 To understand the role various information intermediaries play in helping and 
challenging companies to become more sustainable through innovation, and how 
companies can effectively engage with them. 

 

Credits: 03         L-T-P-J: 3-0-0-0 

 

UNIT – I 

Defining sustainable development – concept and evolution.  
Environmental issues – the growing awareness and need for 
regulation.  The paradigm shifts in doing business – the triple bottom 
line approach to business sustainability.  

(5 Sessions) 

UNIT –II 

Sustainability Innovation in Business Environmental challenges 
and business management issues. 
Concept of efficiency, eco-efficiency, carbon zero and carbon neutral 
companies. Sustainability innovation. Sustainable product 
development.  

(5 Sessions) 

UNIT – III 
Sustainable Marketing: Concept and definition, Framework of 
sustainable marketing.  
Creating and implementing a sustainable marketing strategy. 

(5 Sessions) 

 
MID-TERM EXAMINATION 

 

UNIT – IV 

Entrepreneurship and Sustainability Innovation Analysis  
Entrepreneurial processSocial entrepreneurship and Innovation.  
Analysis of how corporate leaders/businesses are approaching 
sustainability innovation and sustainability strategy. 

(5 Sessions) 

UNIT – V 

The Sustainable Development Goals: The role of United Nations, 
countries. 
Challenges and Recommendations 

(5 Sessions) 

UNIT – VI 

Going Green  
What is Green and Green Washing. 
The pitfalls to avoid green washing and Sins of Green Washing. 
Sustainability in Supply Chian: Role of companies and customers: 

(5 Sessions) 
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an evidence from recent trends 

*  Provision for presentations / assignments / case analysis in additional sessions 
**  1 Session = 60 Minutes 

 

Text	Books:	 

 Andrea Larson. Sustainability, Innovation, and Entrepreneurship, Flat World Knowledge. 

 Tracey Strange, Anne Bayley. Sustainable Development, Organization for economic 
cooperation and development. 

 Diane Martin, John Schouten. Sustainable Marketing, Pearson.  

	

FOCUS: This course focuses on employability aligned with CO1 and  CO4 outcomes.	
	

Outcomes:After completion of course, the student will be able to: 

 CO: Understand the concept of Sustainable development with a paradigm shift towards 
Triple Bottom Line Business approach 

 CO2: Understand the concept of creativity and sustainability innovation in Business. 

 CO3: Construct sustainable marketing strategy.  

 CO4: Understand role of Innovation Analysis in Entrepreneurial process 

 CO5: Summarize the dimensions of energy scenario and its impact on environmental 
sustainability 

 CO6: Explain Green Washing and Sustainability in the Value Chain. 
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Mapping of Course Outcomes (COs) with Program Outcomes (POs) and Program Specific 
Outcomes (PSOs):  
 

COs POs/ PSOs  
CO1 PO1/PO2/PO5/PSO1,PSO2 

CO2 PO5/PO4/PSO1,PSO2 

CO3 PO3/PO5/PSO1,PSO2, PSO3 

CO4 PO3/ PO5/PSO1, PSO2, 
PSO3 

CO5 
PO5/PO4/PSO2, PSO3, 

PSO4 

CO6 PO5/PO3/PSO1,PSO2, PSO3 
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MBIC1032: Project Management 
 
 

Objectives:		

 To develop human resources with the basic competence in and sound understanding of 

the theory and practice of Project Management. 
 To introduce students to the purpose, principles, problems and challenges, concepts, 

techniques and practice of the Project Management and its various facets: impart skills in 

Project Planning, execution and control methods, introduce students to Project 

Management Software and application  
Credits:	3																																																																																																				L‐T‐P‐I:	3‐0‐0‐0 

 
UNIT – I 

Project Management Overview  
Project Management: Project Management Concept & 
Phases, Top Deliverables, Tools and Techniques for Project 
Management, Role & Responsibility of Project Manager 

(4 Sessions) 

UNIT –II 

Project Initiation: Project Idea Generation & Screening, 
Project selection, Project Rating Index, Market and Technical 
Analysis, Project Appraisal, Cost Estimation, Project 
Financing 

(5Sessions) 

UNIT – III 

Project Planning: Project Scope Management, Identifying 
Project Activities, Gantt Chart, Fish-bone analysis, Work 
Break down Structure 
Project Analysis: Situational Analysis and Specification of 
Objectives 

(6 Sessions) 

MID-TERM EXAMINATION 

UNIT – IV 
Project Financing - Capital Structure, Sources of Short-
term & Long-term Financing, Venture Capital, Raising (4 Sessions) 
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Capital in International Markets 
Social-cost benefit analysis, Rationale for SCBA, UNIDO 
Approach, Little-Mirrlees Approach 
 

UNIT –V 

Risk Analysis in Projects: Sources, Measures and 
Perspectives on Risk, Decision Tree Analysis, Sensitivity 
Analysis, Scenario Analysis, Simulation Analysis, Break-
Even Analysis 
Project Implementation & Control 

(6 Sessions) 

UNIT – VI 
Network Techniques for Project Management: 
Conceptual framework of CPM, PERT 
Post Completion Audits & Abandonment Analysis 

(5 Sessions) 

*  Provision for presentations / assignments / case analysis in additional sessions 
**  1 Session = 60 Minutes 

 

	

Text	Books:		 	

 Chandra, P. Project Management. New Delhi: New Age International (P) Ltd. 
Publishers.2009 

 Nagarajan, K. Project Management. New Delhi: New Age International (P) Ltd. 
Publishers.2010 

	

Reference	Books:		

 Choudhury, S..Project Management. New Delhi: Tata McGraw-Hill Publication.2004 

 Cleland, D. & Ireland, L. Project Management. New Delhi: Tata McGraw-Hill 
Publication.2010 

 Heerkens, G.Project Management. New Delhi: Tata McGraw-Hill Publication.2010 

 Heerkens, G. Project Management: 24 Steps to Help You Master Any Project. New 
Delhi: Tata McGraw-Hill Publication.2010 

 Horine, G. Absolute Beginner's Guide to Project Management. 2nd Edition. Que 
Press.2009 

 Newton, R..Project Management Step by Step: How to Plan and Manage a Highly 
Successful Project. 1st Edition. FT Press.2008 

	
FOCUS: This course focuses on employability aligned with CO1 and  CO4 outcomes.	
	
Outcomes:	
After completion of course, the student will be able to: 
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 CO1: Understand the basic frame work and significance of project management  

 CO2: Acquaintance of Students with contemporary project management tools and 
exploration of their application to sharpen their project management skills. 

 CO3: Understanding of various large projects and attributes of their success and failure. 

 CO4: Assessment of Risks involved in Modern time projects and developing mitigation 
strategies to deal with them.  

 CO5: Assistance in exploration of financial sources for start-ups.  

 CO6: Ensuring adherence to Triple Constraints of Time-Cost-Quality in delivering 
Project Deliverables. 

 
 
 
 
 
 
 
 
 
Mapping of Course Outcomes (COs) with Program Outcomes (POs) and Program Specific 
Outcomes (PSOs):  
 

 

COs  Pos / PSOs 
CO1 PO1 / PSO1

CO2  PO3 / PSO1, PSO5 

CO3  PO3 / PSO1, PSO5 

CO4  PO3 / PSO1, PSO5 

CO5  PO3 / PSO1, PSO5 

CO6  PO1 / PSO1,PSO5 
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MBIO 1001: Public Private Partnership 
	

Objective: 
Public Private Partnership is a blended learning programme designed to nurture certain basic 
level of Knowledge amongst individuals, working on PPPs or those interested in learning about 
PPPs, regardless of discipline or sector. The programme assists in preparing participants with the 
conceptual knowledge and skills to understand the Public Private Partnership as project. With 
focus on both theory and practice, the curriculum encompasses topics related to the designing a 
PPP transaction, financing options available, bidding for PPP, PPP contract management and 
dispute resolution. It also includes extensive regional and sectoral knowledge and comprises PPP 
best practices in India and around the World.	
	
Credits:	3																																																																						Semester	‐	I																																														L‐T‐P:	3‐0‐0	
Unit	No.	 Content Teaching	Hours

 
 

UNIT – I 

Background of public-private partnerships (PPPs) - Economic 
environment and changes, economic and other reasons and 
compulsions for privatization; Private sector participation. 

(5 Sessions) 

UNIT-II 

Different forms of PPPs - contracting models (service contracts, 
maintenance contracts and management contracts); 

Concession models - (DBF, DBFO, DPBF, BOT, BOO, BOOT and 

(10 Sessions) 



Course Curriculum (w.e.f. Session 2020-21) 
Institute	of	Business	Management 

 

 

 

variants of BOT models) 

UNIT-III Financing models - (PFI, SPV and other structures)	 (5 Sessions) 

UNIT-IV 

Government and multilateral agency guidelines, implementation 
principles;Enabling framework and model concessionaire 
agreements; Role of partners 
 
 

(5 Sessions) 

UNIT-V 
Structuring PPP projectsto suit various sectors of infrastructure 
development, engineering and development projects; Risk 
management in PPPs 
 

(5 Sessions) 

UNIT-VI 

 
Financing methodologies;Legal and contracting framework of 
PPPs; Process management; Drivers of success/failure of PPPs; Case 
studies. 

(10 Sessions) 

	
 
Reference Books:   
 Akimoye, A. Book, M, PPP – Managing risks and opportunities. John Wiley & Sons, New 

York . 
 Akimoye, A. Book, M, Policy. Finance and management for public private partnership. 

Blackwell, UK.  
 Government of India. PPP toolkit, Ministry of Finance GOI, New Delhi. 
 Joshi, P. Laws relating to infrastructure projects. Lexisnexis butterworths, New Delhi. 
 The World Bank. Reforming infrastructure, privatization, regulation & competition. The 

World Bank Washington Dc. 
 Sharma, Y. Public Private Partnership in infrastructure, vitasta publishing, New Delhi 
 Nair, P. Kumar, D. Public Private Partnership in infrastructure: Issues & Perspective ICFAI 

University press, Hyderabad,  
 

FOCUS: This course focuses on employability aligned with CO1 and CO2 outcomes.	
 
Outcome: 
After completion of course, the student will be able to: 
 
 CO1: Identify the critical success factors for scoping and evaluating public infrastructure 

requiring private sector involvement. 
 CO2: Acquire techniques for managing the political, technical & legal environment in which 

such projects are conceptualized and developed. 
 CO3: Understand value for money in the provision of infrastructure and public services. 
 CO4: Understand project financing requirements and evaluate PPP financial models for both 

affordability and bankability. 
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 CO5: Understand environmental & social impact mitigation techniques to structure 
sustainable private investments in public infrastructure. 

 CO6: Understand how government make Plans for managing sustainable PPP contracts 
including. 

 

Mapping of Course Outcomes (COs) with Program Outcomes (POs) and Program Specific 
Outcomes (PSOs): 	

 

COs POs/PSOs 

CO1 PO1,PO2,PO3/PSO1,PSO3 

CO2 PO1,PO2,PO3/ PSO1,PSO3 

CO3 PO1, PO2/ PSO1,PSO2 

CO4 PO1,PO2,PO3/ PSO1,PSO3 

CO5 PO1,PO2,PO3/ PSO1,PSO3 

CO6 PO1,PO2/ PSO1,PSO2 

 
 
 
 
 
 

 
 

MBIO 1004: Management Information Systems 
 

Objective: 
 Provide the fundamentals associated with the management of information technology in a 

business enterprise. 
 Provides an understanding of the Information Systems (IS) management framework of 

business operations. 
 Provides insight on how to develop and implement enterprise-wide IT strategies, 

initiatives and programs 
  

 
Credits: 03 L–T–P: 3–0–0
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UNIT - I 
 

System Concept: Definition of Systems, Components of system, 
Types of System, Concept of Data and Information 
Information Systems: Definition of Information System, 
Classification of Information System, Operation support system, 
Management Support System, Importance of Management 
Information System 

6 
Sessions

UNIT - II 
 

Management support system and classifications: Management 
Information System, Decision Support Systems, Executive 
Information System, Knowledge Management Systems and Expert 
System 

4 
Sessions

UNIT - III 
 

Role of Management Information System: Competitive Strategy 
concept, Value Chain and Strategic IS, Business Process 
Reengineering, Difference between Business Improvement and 
BPR 

5 
Sessions

MID-TERM EXAMINATION 

UNIT - IV 
Developing MIS System (Part 1): System Development Life 
Cycle- Traditional approach and Prototyping approach, Feasibility 
Analysis, System Analysis, System Design 

5 
Sessions

UNIT - V Developing MIS System (Part 2): System Implementation, 
Testing, Documentation, Training, Conversion & Maintenance 

5 
Sessions

UNIT - VI 
Applications: Enterprise Resource Planning, Customer 
Relationship Management. Security & Ethical challenges of IT. 
Ethical Responsibilities –Business Ethics, Technology Ethics. 

5 
Sessions

 
Text Books: 

 O’Brien, J., Management Information System. Tata McGraw-Hill Publication. 
 
Reference Books: 

 Laudon & Laudon., Business Information System. Tata McGraw-Hill Publication. 
 Behl, R., Information Technology for Management. Tata McGraw-Hill Publication. 
 Jawedkar, S., Management Information System. Tata McGraw-Hill Publication. 
 David, W., Business Data Analysis using Excel. Oxford Publications. 

 
 
 
FOCUS: This course focuses on skill development aligned with CO1 and CO3 outcomes.	
 
Outcomes: After completion of course, the student will be able to: 
 

 CO1: Understand the concept, component and classification of information system. 
 CO2: Understand the classification of management information system 
 CO3: Understand the concept of business process reengineering 
 CO4: Understand the process of developing MIS system 
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 CO5: Able to explain the various stages of developing MIS system 
 CO6: Understand the concept of Security & Ethical challenges of IT 

 
Mapping of Course Outcomes (COs) with Program Outcomes (POs) and Program Specific 
Outcomes (PSOs):  
 

COs POs/PSOs 
CO1 PO1/PSO1 
CO2 PO1/PSO1 
CO3 PO1/PSO1,PSO2 
CO4 PO1/PSO1 
CO5 PO1/PSO1,PSO2 
CO6 PO1/PSO1,PSO2 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Operations Research 
 

Course Code: MBIC1020     Year: II      Trimester: IV     Max. Hours: 30 

Preamble: Operations research uses scientific approaches for managerial decision making 
problems. Operations research helps to improve the efficiency of an organization using 
optimization methods. Operations research methods are widely used in governmental, social, 
industrial and military processes. Operations research methods helps managers of any 
organization who work at different levels to maximum utilization of resources



Course Curriculum (w.e.f. Session 2020-21) 
Institute	of	Business	Management 

 

 

 

 

 

 

 

 

 

UNIT I 

Introduction of operation research: A quantitative approach to 
problem solving, Scope, Classification of models, scope of operations 
researches in Decision Making.  
Linear programming: Mathematical Formulations of LP Models for 
n variables, Standard form of LPP, solution of LPP:Graphical 
method, Simplex Method and Big M method. 

(6 Sessions) 

UNIT II 

Transportation problem: Introduction, Methods of finding initial 
solution: North west method, Least Cost Method, VAM’s Method, 
Optimality; MODI Method, Maximization and unbalanced 
transportation problem 
 

(5 Sessions) 

UNIT III 
Assignment model: Introduction and its Applications.Hungarian 
method for solving assignment problem, Multiple optimal solution, 
Maximization and unbalanced assignment problem 

(4 Sessions) 

MID-TERM EXAMINATION 

UNIT IV 

Game Theory: Two-Person Zero-Sum Game; Pure and Mixed 
Strategy Games; Saddle Point; Dominance Method and Graphical 
Method for solving Mixed Strategy Game. 
 

(5 Sessions) 

UNIT V 

Queuing Theory: Introduction, Structure of queuing system, 
Characteristics of Queue model; Arrival Rate and Service Rate; 
Study of {(M/M/1):(∞/FCFS) for Better Service to the Customers. 
Sequencing Problem: Johnsons Algorithm for n - Jobs and Two - 
machines, n - Jobs and Three - Machines, Two - jobs and m - 
Machines Problems. 

(6 Sessions) 

UNIT VI 

Decision theory: Introduction, Types of Environment, Certainty, 
Uncertainty, Conflict and Risk, Payoff  Tables. 
Decision making : under uncertainty, Under risk: EMV, EOL, EVPI,  
Multi Stage Decision Making Problem: Decision Tree. 

(4 Sessions) 

*   
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Text Books: 

 Sharma, J. K. (2006). Operations Research. New Delhi: Macmillan Publication 

 Sharma, S.D. (2005. Operations Research. Meerut: KedarNath Ram Nath 

 
 

Reference Books:  
 Vohra, N. D. (2010). Quantitative Techniques in Management.  New Delhi: Tata 

McGraw-Hill Publication 

 Taha, H.A. (2008). Operations Research: An Introduction. New Delhi: Pearson 
Education. 

 Swarup, K. (2008). Operations Research. New Delhi: Sultan Chand & Sons. 

 Gupta, P. K., & Hira, D.S. (2008). Operations Research. New Delhi: S. Chand & 
Company Ltd. 

Suggested Journals: 
 Journal of Operations Research Society 

 European Journal of Operations Research 

 Asia Pacific Journal of Operations Research 

 International Journal of Operations Research. 

 

 

FOCUS: This course focuses on employability, entrepreneurship aligned with CO1 and CO4 
outcomes. 
 
Outcomes: After completion of course, the student will be able to: 
 
 
Mapping of Course Outcomes (COs) with Program Outcomes (POs) and Program Specific 
Outcomes (PSOs):  
 

COs POs/PSOs 
CO1 PO1/PSO1 
CO2 PO1/PSO1 
CO3 PO1/PSO1,PSO2 
CO4 PO1/PSO1 
CO5 PO1/PSO1,PSO2 
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CO6 PO1/PSO1,PSO2 
	
 

 



                                 
 

MBA 2008: ACCOUNTING & FINANCIAL MANAGEMENT 

Credits: 03    Semester: II   L-T-P: 2-1-0 

Objective: To provide basic knowledge regarding various accounting and financial 

aspects to students. 

Module 
No. 

Content Teaching 
Hours 

I 

Overview: Meaning of Accounting, Characteristics, Functions, 
Importance, Concepts, Conventions, Brief Introduction to 
Accounting Standards and IFRS. Double Entry System-
Journalizing of Transaction, Posting in Ledger.  

10 

II 

Mechanics of Accounting: Preparation of Final Accounts-Trial 
Balance, Trading Account, Profit & Loss Account, and Balance 
Sheet, Concept of Copyright, Trademark, Patents and Goodwill. 
Analysis of Financial Statement: Ratio Analysis- Solvency 
Ratios, Profitability Ratios, Activity Ratios, Liquidity Ratios. 
Concept of Comparative Balance Sheet and Trend Analysis.  

10 

III 

Funds Flow Statement: Meaning of Working Capital, Preparation 
of Schedule of Changes in Working Capital, Preparation of Funds 
Flow Statement and its Analysis, Cash Flow Statement- 
Preparation of Cash Flow Statement and its analysis.  

10 

 

Text Book:  
 Tulsian( 2008)”P. C. Financial Accounting”, Pearson Education Narayanswami.  

 
Reference Books:  

 Financial Accounting (2004) “A Managerial Perspective”, PHI, 2nd Edition.  

 Mukherjee (2009) “Financial Accounting for Management “, TMH, 1st Edition.  

 Ramchandran and Kakani (2007)” Financial Accounting for Management” ,TMH , 2nd 
Edition.  

 Ghosh T P (1998) “Accounting and Finance for Managers” ,Taxman, 1st Edition.  

 Maheshwari S.N and Maheshwari S K (2007) “An Introduction to Accountancy”, 
Vikas, 9th Edition.  

 Ashish K. Bhattacharya (2007) “Essentials of Financial Accounting”, PHI, New Delhi.  
 

FOCUS: This course focuses on Employability aligned with CO3 Outcome. 
 

Outcome: After completion of course, the student will be able to: 
 

CO1: Understanding of different concepts of Accounting and preparation of Original Book of  



                                 
 

Entry. 

 

CO2:  Preparation of Original Book of Entry and recording, classifying the transactions. 

 

CO3:  Understanding the trial balance, profit and loss statement and balance sheet with   . 

adjustment  

CO4: Understanding Ratio analysis, Trend analysis and Comparative Balance sheet. 

CO5: Understanding the Preparation and Interpretation of Fund Flow Statement. 

CO6: Identifying the role of working capital and preparation of cash flow statement. 

 

Mapping of Course Outcomes (COs) with Program Outcomes (POs) and Program 

Specific Outcomes (PSOs): 

COs POs/PSOs 
CO1 PO1/PSO1 

CO2 PO2/PSO1, PSO2 

CO3 PO2/PSO1 

CO4 PO1/PSO1 

CO5 PO2/PSO1, PSO3 

CO6 PO2/PSO1, PSO3 

 

 

 

 

 

MBA7001 ENTREPRENEURSHIP 

 

Credits: 04    Semester: VII                L – T – P: 3-0-0 



                                 
 

Objectives: The purpose of this course is to prepare a ground where the students view 

entrepreneurship as a desirable and feasible career option. In particular the course seeks to build 

the necessary competencies and motivation for a career as an entrepreneur  

 

 

 

 

 

 

 

 

 

 

 

 

 

Module 
No 

Content Teaching 
Hours 

I 

ENTREPRENEURSHIP:- Definition, Functions of an Entrepreneur, 
Entrepreneurial Motivation and Barriers, Classification & Types of 
Entrepreneurs, Concept and theories of Entrepreneurship, Role of 
Entrepreneur in Indian Economy and developing economies with 
reference to Self Employment Development, Factors affecting 
entrepreneurial growth.  
PROJECT MANAGEMENT:- Search for a business idea, Concept of 

project and classification, Project Identification, Project Formulation, Project 

design and network analysis, Project report, Project appraisal. 

10 

II 

SMEs:- Definition, Growth of small scale industries in developing 
countries and their positions vis-a-vis large industries; Role of small scale 
industries in the national economy; Characteristics and types of small 
scale industries, Government policy for small scale industry; stages in 
starting a small scale industry. Institutional support: DIC, SIDO, NSIC, 
Directorate of Industries, Commercial Banks.  
INDUSTRIAL SICKNESS:- Concept of industrial sickness, Signals and 

Symptoms of Sickness, Magnitude of Industrial Sickness, Causes and 

consequences of Industrial Sickness, Corrective Measures. 

10 

III 

FINANCING OF ENTERPRISE: - Need, Sources of Finance, Capital 
structure, Term – loans, Venture Capital, Institutions providing financial 
Assistance to entrepreneurs at different levels. Accounting for Small 
enterprises; Objectives, Accounting process, Journal, Ledger, Preparation 
of Balance Sheet and Assessment of Viability.  
OWNERSHIP STRUCTURE:- Proprietorship, Partnership, Company, HUF, 
LLP, Co-operative, Selection of an appropriate form of ownership 
structure, Ownership pattern in small scale enterprises in India. Basics of 
Laws concerning entrepreneurs: Income tax, Excise duty, CST, VAT, 
Service Tax, The workman compensation Act, The minimum Wages Act, 
Maternity benefit Act, Payment of Bonus Act.  
WOMEN ENTREPRENEURSHIP: - Concept, Functions and growth of 

women entrepreneurship, Problems of women entrepreneurs, Development of 

women entrepreneurship – Recent Trends. 

10 



                                 
 

Text Book:  

 Desai, Vasant (2001). Dynamics of entrepreneurial Development and Management. 

Mumbai. Himalaya Publishing House.  

 

 

 

 

Reference Books:  

 

 Khanka, S.S. (2007). Entrepreneurial development. New Delhi. S. Chand.. 

 Roy, Rajeev (2010). Entrepreneurship. New Delhi. Oxford University Press.  

 Dollinger, M.J. (2006). Entrepreneurship strategies and Resources. New Delhi. Pearson 

Education.  

 

**Provision for presentations / assignments / case analysis in additional sessions  
**1 Session = 60 Minutes  
 

FOCUS: This course focuses on Skill development/Entrepreneurship aligned with CO4 

Outcome. 
 

 

 

Outcomes: After completion of course, the student will be able to: 

 

 CO1: Determine the factors affecting entrepreneurial activities in nearby localities. 

 CO2: Understand the role and importance of various institutions in EDP. 

 CO3: Understand various incentive and subsidies schemes of Govt. for MSMEs. 

 CO4: Develop a detailed project report including appraisal, implementation, evaluation 

and control. 

 CO5: Apply concept of capital structure to determine a firm capital structure (Might take 

any company from moneycontrol.com and exercise the concept). 

 CO6: Differentiate amongst Family entrepreneurship, Women entrepreneurship, 

International entrepreneurship, Social entrepreneurship, Agripreneurships. 

 

Mapping of Course Outcomes (COs) with Program Outcomes (POs) and Program 

Specific Outcomes (PSOs):  

 

COs POs/PSOs 



                                 
 

CO1 PO1/PSO1 

CO2 PO2/PSO1,PSO2 

CO3 PO2/PSO1, PSO2 

CO4 PO1/PSO1 

CO5 PO2/PSO1, PSO2 

CO6 PO2/PSO1 

 

 

 

MBA5031: INDUSTRIAL ECONOMICS 
 
 

Objectives:  
1. To Familiarize Students with the Basic Concepts of Economics.  
2. To Enable the Students to Make Better Decisions in their Course of Action.  

 

Credits: 02  L- T -P: 2-0-0 
 

     
 

Module  
Content 

 Teaching 
 

No.   Hours  

   
 

    

 Basic Economic Concepts: Meaning, Nature and Scope of Economics, Methodology  
 

 of Economics - Deductive vs Inductive, Economics - Statics & Dynamics, Basic  
 

 Economic Problems - Scarcity & Choice, Relation among Science, Engineering,  
 

I Technology and Economics.   10 
 

 Market Demand: Demand, Meaning and Types, Law of Demand, Exceptions to the  
 

 Law of Demand, Elasticity of Demand, Methods of Measuring Elasticity of Demand,  
 

 Marginal Utility Analysis.    
 

   
 

 Demand Forecasting: Meaning, Significance and Methods, Production Function,  
 

II Laws of Returns to Scale & Diminishing Returns to Scale.  10 
 

 Cost Concepts: - Meaning and Types of Costs, Short Run and Long Run Cost Curves.  
 

   
 

 Market Structure: Meaning of Market, Types of Market - Perfect Competition,  
 

III 
Monopoly, Oligopoly, Monopolistic Competition.  10  

Inflation and Business Cycles: Causes, Effects and Methods to Control Inflation,  

  
 

 Concepts of Business Cycles, Concept of National Income and Measurement.  
 

     
 

 

Outcomes:  



                                 
 

 Students will become familiarize with the basic concepts of Economics used in the analysis 

of Firms and Industries  

 In Decision Making with the availability of limited resources in the organization these 

concepts will act as a guiding tool 

 For those who are willing for entrepreneurial activities, study of this subject will provide a 

good help. 

 
Text Book:  

 Dewett, K.K. (2005).Modern Economic theory. New Delhi. S. Chand.  

Reference Books:      
 Geetika, G.,Ghosh, Piyali., &Choudhray,Purba.(2008). Managerial Economics.TMH.   
 Dwivedi, D, N. (2005).Managerial Economics. New Delhi: Vikas Publishing House.   
 Peterson, Craig, H. Lewis, Cris, W. & Jain, Sudhir, K. (2008).Managerial Economics. 

New Delhi: Pearson Education.  
 

FOCUS: This course focuses on Employability aligned with CO1 and CO4 Outcome. 
 

Outcomes: After completion of the course student will be able to: 

CO1: To understand the basic concepts in Industrial Economics relevant to consumer, producer and 

wealth-owner.   

CO2: Outlining the concepts and laws of demand and supply. 

CO3: Illustration of concept of production function and laws of production. 

CO4: Understanding the various cost functions and curves. 

CO5: Comparing the various market structures and pricing strategies. 

CO6: understand the relationship between national income, saving, consumption, and 

investment 

Mapping of Course Outcomes (COs) with Program Outcomes (POs) and Program Specific Outcomes 

(PSOs): 

 

Course Outcome PO/PSO 

CO1 PO1/PSO1, PSO2 
 

CO2 PO1/PSO3 
 

CO3 PO1/PSO2 



                                 
 

 

CO4 PO1/PSO3,PSO4 
 

CO5 PO1/PSO2 
 

CO6 PO1/PSO1, PSO5 
 

 

 

 

 
 

MBA 5034: INDUSTRIAL MANAGEMENT 

Objectives:  
- To help students to understand the important managerial dimensions of Industrial 
Management  
- To make student’s able to apply their thoughts and subject understanding in real practice 
to support industrial progress.  

 

Credits: 04                Semester V     L- T -P: 3-0-0 

Module 
No. 

Content Teaching 
Hours 

I 

Introduction to Management- Concepts, Levels of Management, 
Management Functions & Skills. 
Planning & Organizing- Concepts, Types of Planning, Planning 
Process & Premises, Concept of Organizational Structure, 
Relationship between Authority, Responsibility and Accountability 
Directing & Leadership- Concept & Principles of Direction, 
Leadership Styles & Traits 
Motivation- Maslow’s hierarchy of needs theory, Herzberg’s 
Motivator-Hygiene Theory, Alderfer’s ERG Theory, Vroom’s 
Expectancy Theory 
Controlling- Types of Controlling, Controlling Process 
Staffing- Concept, Significance, Human Resource Planning Concept, 
Significance & Process of HRP 
Performance Management- Definition, Methods of Appraisal: 
Critical Incident Method, Comparative Evaluation Method(Ranking & 
Paired Comparisons), Management by Objectives, Assessment 
Centers, 360 Degree Feedback. 

10 



                                 
 

II 

Financial Management- Meaning, Objectives, Financial Management 
Functions:- Financial Decision, Investment Decision, Dividends 
Decision. Profit & Loss Statements, Balance Sheet Preparation, Cash 
Flow Analysis, Break Even Analysis. 
Time Value of Money, Capital Budgeting & techniques: Net Present 
Value, Internal Rate of Return & Payback Method 
Material Management- Concept, Scope and Objectives,Inventory 
Management, Material Flow Process, Deterministic & Probabilistic 
model of Inventory Control, Material Requirement Planning, Brief 
Introduction of Just-In-Time(JIT), Enterprise Resource 
Planning(ERP), Supply Chain Management(SCM), Business Process 
Re-engineering(BPR) 

10 

III 

Marketing Management- Marketing: Definition, Scope, Marketing 
Mix, Segmenting, Targeting and Positioning. 
Quality Management- Concept of Quality, Types: Quality of Design, 
Conformance & Performance, Phases of Quality Management. 
An Overview of Quality Management Assistance Tools: Ishikawa 
Diagram, TQM, Kaizen, Five S(5S), Six Sigma. 
ISO  9000: ISO 9001:2008, ISO 9000:2005, ISO 9004:2009, ISO 
9011:2011    

10 

 

Text Book:  
 

 Khanna, O.P. (2011) Industrial Engineering & Management. N.Delhi: DhanpatRai& Co. Pvt Ltd 
 Khanka,S.S. (2007). Entrepreneurial Development. N.Delhi: S.Chand& Company Ltd  

 
Reference Books:  
 Geetika, G, Ghosh, Piyali.,&Choudhray, Purba. (2008), “Managerial Economics”, TMH. 
 Dwivedi, D, N. (2005), “Managerial Economics”, Vikas Publishing House, New Delhi. 
 Peterson, Craig, H. Lewis, Cris, W. & Jain, Sudhir, K. (2008), “Managerial Economics”, 

Pearson Education,New Delhi.  
 

FOCUS: This course focuses on Employability aligned with CO4 Outcome. 

 

Outcomes: 
 CO1- Analyze the role of a well defined management process in a systematic corporate structure 
 CO2- Understand the complexities associated with the management of various functional  segments 

in an industrial domain 
 CO3- Assess the distinctive characteristics of industrial operations which eventually helps in 

identifying the upcoming challenges and opportunities in the corporate domain 
 CO4- Sort and evaluate the interpretations of various cost calculations which are used in support of 

framing economically viable decisions within an enterprise  
 CO5- Acknowledge the significance of leadership, strategic planning, and organising in handling the 

overall operations of an organisational structure 
 CO6- Analyze and develop the process through which multiple segments of an area fit together to 

achieve the objectives of an industrial unit. 
 

Mapping of Course Outcomes (COs) with Program Outcomes (POs) and Program Specific Outcomes (PSOs):  

 



                                 
 

COs POs/ PSOs 

CO1 PO1, PO2/ PSO2, PSO3 

CO2 PO3, PO4 / PSO1, PSO3 

CO3 PO3, PO5 / PSO3, PSO4 

CO4 PO2, PO5 / PSO1, PSO4 

CO5 PO7,PO9 /  PSO2, PSO3 

CO6 PO5, PO6 / PSO3, PSO4 

 

 

 

 

 

 

MBA 1008: MANAGERIAL & ORGANIZATIONAL BEHAVIOUR 

Objectives: To develop fundamental skills in students needed for understanding, 

diagnosing and managing the organization, i.e., the human aspects of work 

organisations& to provide them a knowledge regarding how to work, behave at 

work place. 

Credits: 03      Semester: I     L-T-P: 3-0-0 

Module 
No. 

Content Teaching 
Hours 

I 

Organisation: Components of Organisation, Nature and Variety of 
Organisations.  
Organisational behavior: Concept, Nature, Scope and Importance, 
Models of OrganisationalBehaviour.  
Leadership: Concept, Function, Style and Theories of Leadership-
Trait, Behavioural and Situational Theories.  
Organisational Power and Politics: Concept, Sources of Power, 
Distinction Between Power, Authority and Influence, Approaches to 
Power, Dysfunctional Uses of Power.  

10 

II 

Personality: Types, Factors Influencing Personality & Theories. 
Learning: Concept & Learning Theories.  
Perceptions: Concept, Nature, Process, Importance.  
Attitudes: Characteristics, Components, Measurement & Changing. 
Motivation: Importance, Types & Theories.  
Individual Behavior and Understanding Self: Johari Window.  

10 



                                 
 

III 

Group Dynamics and Teams: Theories of Group Formation - 
Formal and Informal Groups, Their Interaction & Group 
Development - Importance of Teams - Formation of Teams - Team 
Work.  
Organisational Culture: Concept, Charactersitics, Elements of 
Culture, Implications of Organisation Culture, Process of 
Organisational Culture.  
Organisational Change: Concept, Nature, Resistance to Change, 
Managing Resistance to Change, Implementing Change.  
Conflict: Concept, Sources, Classification, Resolution.  
Stress: Meaning, Consequences, Causes & Managing Stress.  

10 

Text Book:  
 Stephen P.Robins (2001) “Organisational Behavior”, Prentice Hall of India, 9th 

Edition.  
Reference Books:  

 Schermerhorn, hunt and Osborn (2001) “Organisational behavior”, John Wiley, 7th 
Edition.  

 JitS.Chand (2001) “Organisational Behavior”, Vikas publishing House Pvt. Ltd. 2nd 
Edition.  

 Fred Luthans (1998) “Organisational Behavior”, McGraw Hill Book Co.  
New Strom & Davis (2001)”Organisational behavior”, McGraw Hill. 

FOCUS: This course focuses on Employability/Entrepreneurship aligned with CO1and 

CO2Outcome. 

Outcomes: After completion of course, the student will be able to: 

 

 CO1: Understand the concept and application of organizational behavior at various levels 

of organization and summarize the recent trends. 

 CO2: Examine the application of the concept of personality and perception in diagnosing 

and managing people behavior at work. 

 CO3: Explain the theoretical knowledge of individual and group learning for behavior 

modification. 

 CO4: Demonstrate the application of motivation theories at workplace. 

 CO5: Illustrate the role attitude on job outcomes.  

 CO6: Understand and demonstrate the application of organizational power and politics at 

workplace. Role of change in organization. 

Mapping of Course Outcomes (COs) with Program Outcomes (POs) and Program Specific 

Outcomes (PSOs):  

 

 



                                 
 

 

 

 

 

COs POs/PSOs 

CO1 PO1/PSO1 

CO2 PO2/PSO1,PSO2 

CO3 PO2/PSO2 

CO4 PO1/PSO1 

CO5 PO2/PSO2 

CO6 PO2/PSO1 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



                                 
 

 

MBAM 0001: Basic Course in Entrepreneurship 
 
 
Objectives:  

 To prepare students a ground where the students can view entrepreneurship as a desirable 
and feasible career option.  

 To build the necessary competencies and motivation among the students for a career as an 
entrepreneur.  

 
Credits: 0                                                                                                                                              L-T-P-I: 2-0-0-0 

 
 

 

 

UNIT 
No. 

Content Teaching 
Hours 

UNIT -I 

Basic Concepts of Entrepreneurship- Meaning and Definition, 
Factors affecting Entrepreneurship, Significance of 
Entrepreneurship for an Economy 
Checklist for Entrepreneurs- Traits & Skill Set required, Types 
of Entrepreneurs, Myths regarding Entrepreneurship, 
Motivational theories in context to entrepreneurship, Identifying 
entrepreneurial style, Concept of Effectuation 
Start UP- Concept, Start Up Ecosystem, Concept of E-Cell and 
their promotions 
Idea Generation- Problem Identification, Concept of Design 
Thinking, DISRUPT Model, Concept of Value Proposition and 
Outcome Driven Innovation 
Idea Evaluation- Viability Check: Technical, Financial, Economic 
& Environmental Analysis 

 
16 

UNIT -
II 

Business Model and Validation- Basics of Lean Approach and 
Canvas, Types of Business Models(b2b; b2c), Intro to Risks, 
Develop the Solution Demo, Sizing the opportunity, Building an 
MVP, and Identifying Revenue Streams for business 
Selection of an appropriate Ownership Structure: 
Proprietorship, Partnership, Company, HUF, LLP, Co-operative 
Financing of Enterprise:Various Sources of finance, Concepts 
and relevance of Seed capital, Venture Capital, Government’s 
initiatives to support and motivate entrepreneurs 
Team Building, Marketing & Sales: Finding right fit, Concept of 
Marketing Mix , Relevance of STP, Sales Planning 
An Overview to CPM, PERT/GANTT Chart 

14 



                                 
 

Text Book:  

 Desai & Vasant, Dynamics of entrepreneurial Development and Management, Himalaya Publishing 
House, 2018. 

 
Reference Books:  

 
 Khanka, S.S., Entrepreneurial development. S. Chand & Company Ltd, 2012. 
 Roy & Rajeev, Entrepreneurship,Oxford University Press, 2011. 
 Dollinger, M.J., Entrepreneurship strategies and Resources,Marsh Publications, 2008. 

 

FOCUS: This course focuses on Entrepreneurship aligned with CO4 Outcome. 
 

Outcomes: After completion of the course, the student will be able to: 

 CO1: Understand the basic concepts of Entrepreneurship 

 CO2: Understand the fundamentals and dynamics of entrepreneurship development.  

 CO3: Understand the various theories for entrepreneurial motivation and functioning 

 CO4: Understand and develop entrepreneurial Mindset 

 CO5: Able to generate product development idea and explore marketing activity to ensure 

environmental, economic and social development. 

Mapping of Course Outcomes (COs) with Program Outcomes (POs) and Program Specific Outcomes (PSOs):  

 

COs Pos / PSOs 

CO1 PO1, PO2/ PSO1, PSO3, PSO4 

CO2 PO2, PO4 / PSO2, PSO3,PSO4 

CO3 PO2, PO5/ PSO1, PSO3, PSO4 

CO4 PO1, PO2 / PSO1, PSO2, PSO3 

CO5 PO7, PO8 / PSO1, PSO2, PSO3 

 

 

 

 
 
 
 
 
 
 
 



                                 
 

 
 
 

 
 
 

    MBAM 0002: Leadership and Organizational Behavior 

 
 

Objectives: This course will help the students to: 

 Assess adequately preconditions for sound work environment and leadership 

 Respect other people’ personality and take the full advantage of differences between them, 
as well as of their individual abilities and skills for the synergic effect.  

 Understand the conditions for formation and development of team co-operation. 

 Adopt crucial competences like Problem-solving, creativity, independence & responsibility-
taking.  

 

Credits:        L-T-P-I: 2-0-0-0 

UNIT No. 

Content Teaching 

Hours 

 

UNIT – I 

Organizational Behavior: Basic Concepts, Nature, Scope and 

Importance 

Personality: Concept, Factors affecting personality, Theories of 

personality(Psychoanalytical Theory, Trait Theory) Personality 

TypesPerception: Concept, Process, Perceptual 

Barriers/ErrorsAttitude: Characteristics and Components, Attitude 

Measurement and ChangeMotivation: Concept, Types and 

Theories(Maslow, McClelland, Alderfer, Herzberg, Vroom)  

Leadership: Concepts, Components of Leadership, Distinguishing 

Leadership and ManagementLeadership Theories: Trait Theory, 

Behavioral Theory, Situational and Contingency Theories of 

Leadership, Leadership Styles and Traits, Ethical Leadership, Dark 

Side of Leadership 

15 

UNIT – II 

Power: Power acquisition for leadership, Different Approaches- 

Emerson’s power dependence theory, Salancik& Pfeiffer Strategic 

contingency Model, Mintzberg’s Genesis of power theory, 

Influence tactics, Organizational Politics- An Overview, 

Developing Leaders: Leadership Assessments, Developing a 

Personal Leadership Development Plan, Leadership and Values: 

Concept, Moral reasoning, Key work values, Stages of Leadership 

culture development, Moral justification, Leading Groups and 

Teams: Basic Concepts and Formation,Ginnett’s Team 

Effectiveness Leadership Model, Leadership prescription of the 

15 



                                 
 

model, Leadership and Change: Concept, Approaches to 

organizational change,  Attributes for being an effective change 

leader 

Text Books: 

 Hughes, Ginnett, Curphy - Leadership, Enhancing The Lessons of ExperienceTata Mc Graw 
Hill, 5th Ed.,2010 

 Robbins, S.P. Organizational Behavior. New Delhi: Pearson Education. 2009 

 

Reference Books: 

 Yukl G - Leadership in Organizations Pearson Education Ltd.2007 
 West Michael - Effective Team Work Excel Books.2003 
 Sadler Philip - Leadership Crest Publishing House.2007 
 Newstorm, J. & David, K. Organizational Behavior, Human Behavior at Work. New Delhi: Tata 

McGraw Hill Publication. 2007 
 Greenberg, J. & Baron, R.A. Behavior in Organizations. New Delhi: Pearson Education. 2005 
 Singh, K. Organizational Behavior: Text and Cases. New Delhi: Pearson Education. 2010 
 Luthans, F. Organizational Behavior. New Delhi: Tata McGraw Hill Publication. 2005 

 

 

FOCUS: This course focuses on skill development aligned with CO3 and CO4 Outcome. 
 

Outcomes: After completion of course, the student will be able to: 

 CO1: Understand the concept and application of organizational behavior at various levels of 

organization and summarize the recent trends. 

 CO2: Examine the application of the concept of personality and perception in diagnosing and 

managing people behavior at work. 

 CO3: Identifying the leadership traits and skills with styles. 

 CO4: Demonstrate the application of motivation theories at workplace. 

 CO5: Illustrating the power acquisition model and stages of leadership culture development with 

organizational politics. 

 
Mapping of Course Outcomes (COs) with Program Outcomes (POs) and Program Specific Outcomes (PSOs):  

 

COs Pos / PSOs 

CO1 PO7/ PSO1, PSO3, PSO4 

CO2 PO8/ PSO1, PSO3, PSO4 

CO3 PO9/ PSO1, PSO3, PSO4 

CO4 PO9/ PSO1, PSO3, PSO4 



                                 
 

CO5 PO12/ PSO1, PSO3, PSO4 

 

 

 

Course Outline 

Fundamentals of Digital Marketing 

Course Code: MBAO0022                                      Credits: 03 

Objectives:  

This course is designed to equip students with the fundamental knowledge of digital marketing 

so that they can apply the same for the growth of the firm. This course will also provide 

concepts and frameworks which may be more relevant in industrial marketing situations. 

 

Module Content Lectures 

I Introduction to Digital Marketing, Traditional Vs. Modern Marketing, 
Role of digital marketing, Growth and Scope of Digital Marketing in 
India, Contemporary Practices in Digital Marketing, Forms of digital 
marketing, Micro/Macro Environments 

10 

II Introduction to marketing research, Marketing mix concepts, 
Marketing strategies for a Digital Ecosystem, Digital Marketing tactics, 
Digital Marketing for B2B, B2C and C2C Model, Models of E-Marketing 

10 

III Building and Managing Content in a Digital Environment, Evaluation 
and Active Listening in a digital era, Measurement and ROI of digital 
strategies, Understanding the Law and Ethics in Digital Marketing 

10 

*Provision for presentations/assignments/case analysis in additional sessions 

**1 Session = 60 Mins. 

 

Text Book: 

 Bhatia Puneet, Fundamentals of Digital Marketing, India, Pearson Education 

 

Reference Books:  

 Kotler, Kartajya, Setiawan; Marketing 4.0: Moving from Traditional to Digital, John Wiley 

& Sons,Inc.  

 Havaldar,K. Industrial Marketing, New Delhi, India: Tata McGraw Hill. 

FOCUS: This course focuses on skill development and employability aligned with CO4 

Outcome. 
 

Outcome: After completion of course, the student will be able to: 



                                 
 

 

 CO1: Understand the difference between digital marketing and traditional marketing. 

 CO2: Understand role and applications of digital marketing in Indian context. 

 CO3: Understand marketing research and marketing mix concepts. 

 CO4:  Use digital marketing for B2B, B2C and C2C  models of e-marketing 

 CO5: Understand ethical use of digital marketing.  

 CO6: Understand building and managing content in a Digital Environment and 

measurement of digital strategies. 

Mapping of Course Outcomes (COs) with Program Outcomes (POs) and Program Specific Outcomes (PSOs): 

 

Course Outcome POs/PSOs 

CO1 PO1,PO5/PSO1, PSO2, PSO5 

CO2 PO1,PO5/PSO1, PSO2, PSO5 

CO3 PO1,PO5/PSO1, PSO2, PSO5 

CO4 PO1,PO5//PSO1, PSO2, PSO5 

CO5 
PO1,PO 4,PO5/PSO1, PSO2, 

PSO5 

CO6 PO1,PO5/PSO1, PSO2, PSO5 

 

 

 

 

 

 

 

 

 



                                 
 

Course Outline 
Economics for Engineers 

 
Course Code: MBAO0023                                                                                          Credit: 03 

 
Objectives:  

3. To Familiarize Students with the Basic Concepts of Economics.  
4. To Enable the Students to Make Better Decisions in their Course of Action.  

 

Module Content Lectures 

I Basic Economic Concepts: Meaning, Nature and Scope of Economics, 
Methodologyof Economics - Deductive vs Inductive, Economics - 
Statics & Dynamics, BasicEconomic Problems - Scarcity & Choice, 
Relation among Science, Engineering,Technology and 
Economics.Market Demand: Demand, Meaning and Types, Law of 
Demand, Exceptions to theLaw of Demand, Elasticity of Demand, 
Methods of Measuring Elasticity of Demand,Marginal Utility Analysis.
   

10 

II Cost Analysis: Cost Concepts and Analysis, Empirical estimates, of 
Production and Costs, Short-run and Long-run Average Costs Curves 
and its Analysis 

10 

III Production: Production Concepts and Analysis, Production Function, 
Characteristics of various Factors of Production; Laws of Production, 
Short-Run, Long–Run 

10 

 

 
Text Book:  

 Dewett, K.K. (2005).Modern Economic theory. New Delhi. S. Chand.  

Reference Books:      
 Geetika, G.,Ghosh, Piyali., & Choudhray,Purba.(2008). Managerial Economics.TMH.   
 Dwivedi, D, N. (2005).Managerial Economics. New Delhi: Vikas Publishing House.   

Peterson, Craig, H. Lewis, Cris, W. & Jain, Sudhir, K. (2008).Managerial Economics. New Delhi: 

Pearson Education 

FOCUS: This course focuses on skill development aligned with CO1 Outcome. 
 
Outcomes: After completion of course, the student will be able to: 

 CO1: Understand the concept and application of economics in business organization.  

 CO2: Examine the application of the concept of demand and its determinants in diagnosing and 

managing demand at individual and market level. 

 CO3: Identifying the various costs which incurred in business and their calculations. 

 CO4: Demonstrate the application of pricing decisions at workplace. 



                                 
 

 CO5: Identifying the various components of National income and implement various methods to 
calculate national income.  

 C06: Understand the implications of interference in a market economy, including government policy.  
 

Mapping of Course Outcomes (COs) with Program Outcomes (POs) and Program Specific Outcomes (PSOs):  
 

COs Pos / PSOs 

CO1 PO7/ PSO1, PSO3, PSO4 

CO2 PO8/ PSO1, PSO3, PSO4 

CO3 PO9/ PSO1, PSO3, PSO4 

CO4 PO9/ PSO1, PSO3, PSO4 

CO5 PO12/ PSO1, PSO3, PSO4 

CO6 PO7/ PSO1, PSO3, PSO4 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



                                 
 

 

 

Fundamentals of Mass Communication and Media Management  

 
 

Course Code: MBAO0024       Max. Hours: 40 

 
 

 

 

 

Objectives:  

 To enable in understanding fundamental concepts and theories of mass communication 

and media management. 

 To enable students to make effective use of mass communication and media management 

in organizational context.  

Credits: 04             L-T-P: 4-0-0 

 
 
 
 
Unit I 

Mass Communication: Meaning & definitions, Characteristics, Scope, 
Mass Communication and Mass Culture, Functions of Mass 
Communication, Role and Impact of Mass Media- Media and modern 
society, Media and democracy 
Theories of Mass Communication: Cognitive Dissonance Theory, 
Agenda Setting Theory, Cultivation Theory, Social Responsibility theory, 
Magic Bullet theory, Uses-Gratification Theory 
Media Convergence: Conceptual framework, technological dimension, 
economic dimension, socio-cultural dimension and its implications to 
mass communication. 

10 

 
 
 
 
Unit II 

Tools of Mass Communication: Traditional & Folk Media- Newspapers, 
Magazines, Radio, TV, Films, Internet, Mobiles 
Cyber Space: Meaning, Information Super Highway; Internet and 
Information Revolution, Fundamentals of Cyber Media, Cyber Media Vs 
Print, TV, Radio, Recent Trends 
Media Management: Concepts, Origin, Growth, Models of Media 
Planning, Defining media objectives: target audience objectives, 
distribution objectives, media terms, media weight theories,  
Building Relations with Media and Other Information Sources 

10 

 
 
 
 

Media Buying: Concept, Media Buying Process: Structure, Roles and 
Responsibilities, Steps in Buying Process, Problems in Media Buying, 
Media negotiations and strategies, Considerations in Planning and 
Buying,  Media Costs 

10 

Preamble: Fundamental knowledge of mass communication and media management is 

important in today’s world due to significant impact of various media mediums in different 

forms. The objective of this course is to take the students through with mass communication 

and media management process, planning tools and functioning. 

 

  

 



                                 
 

 
Unit III 

Public Relations: Basic concept, definitions, elements-nature and scope, 
Public relations as a management function, Public Relations & Public 
Affairs, PR Tools, The News Release-Seven point formula & its 
importance, New emerging trends 
Public Relations in Action: PR Campaigns, Public Relations in crisis 
Management, Public Relations Ideas for Special events - Planning & 
Organization. Case studies in Public Relations. 

 *1 Session = 60 Minutes  

Text Books: 

 Kumar, Keval J. Mass communication in India.Jaico publishing house, 2000. 

 Menon Arpita: Media Planning & Buying- Principles And Practice In The Indian 

Context, Tata Mcgraw Hill Education Pvt. Ltd, 2010 

Reference Books:  

 Hanson, Ralph E. Mass communication: Living in a media world. Sage Publications, 

2016. 

 Bertrand, Claude-Jean. Media ethics and accountability systems. Routledge, 2018. 

 DeFleur, Melvin L., and Margaret H. DeFleur. Mass communication theories: Explaining 

origins, processes, and effects. Routledge, 2016. 

 

FOCUS: This course focuses on Entrepreneurship and skill development aligned with CO4 

Outcome. 

 

Outcome: After completion of course, the student will be able to: 
 

 CO1: Understand the mass communication and impact of mass media on modern 

society. 

 CO2: Understand the conceptual framework and types of dimensions of mass 

communication. 

 CO3: Differentiate between cyber media and print media. 

 CO4:  Understand the media management and objectives of media. 

 CO5: Understand the process of media buying.  

 CO6: Understand the public relation and role of public relation in management. 

Mapping of Course Outcomes (COs) with Program Outcomes (POs) and Program Specific 

Outcomes (PSOs): 



                                 
 

 

 

 

Course Outcome POs/PSOs 

CO1 PO1,PO5/PSO1, PSO2, PSO5 

CO2 PO1,PO5/PSO1, PSO2, PSO5 

CO3 PO1,PO5/PSO1, PSO2, PSO5 

CO4 PO1,PO5//PSO1, PSO2, PSO5 

CO5 PO1, ,PO5/PSO1, PSO2, PSO5 

CO6 PO1,PO5/PSO1, PSO2, PSO5 
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PMG1001: Research Methodology 
 

Objective:  

 To familiarize the scholars with the concept and the techniques of research methodology 

applicable to develop broad comprehension of research area. 
 

 

UNIT – I 

Introduction to research-motivation and objectives, Uniqueness of 

Ph.D. Thesis research, Research Philosophy, structure of research 

(The research hourglass) research process, research design, 

different types of research design (Exploratory, descriptive, 

experimental). Analysis of Literature Review – Primary and 

Secondary Sources, Websources –critical Literature Review, 

Hypothesis – Different Types – Significance – Development of 

Working Hypothesis, Null hypothesis, Research Methods: 

Scientific method vs Arbitrary Method, Logical Scientific 

Methods: Deductive, Inductive,  

(15 Sessions) 

I TERM EXAMINATION 

UNIT – II 

Methods of Collecting Data : Observation, field investigations, 

Direct studies– Reports, Records or Experimental observations., 

Measurement and Scaling, Questionnaire Design, Concept of 

Reliability and Validity,, Population and sample, fitting the 

sample with the real world, Identifying and Defining Research 

problems, Guidelines for writing research proposals, Thesis, 

Research Paper, Patents. Reference 

writing:APA Format, MLA Format, Chicago Style manual and 

IEEE Editorial Style Manual. 

(15 Sessions) 

II TERM EXAMINATION 

UNIT – III 

Data Analysis- Various Statistical tools and techniques (Measure 

of Central Tendency & Dispersion, correlation, regression, 

Parametric Tests & Non-Parametric tests, factor analysis, cluster 

analysis), Simulation and numerical methods, Concepts of 

Artificial intelligence and Associated Techniques. 

Introduction to Intellectual Property rights, Ethics in Research, 

Plagiarism – definition, forms and consequences. 

(15 Sessions) 

*  Provision for presentations / assignments / case analysis in additional sessions  

**  1 Session = 60 Minutes 

Note:  

a. Relevant Case Studies and research papers should be discussed and presented in the class 

(Background and interest areas of the students should be considered while selecting the 

Cases).  

b. Practical problems should be discussed, analyzed and solved wherever applicable.  
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Students may be exposed to relevant software’s like SPSS, MATLAB etc. used for Data analysis 

keeping in mind the background of the student.   

Suggestive Readings:  

 PanneerSelvam – Research Methodology, Prentice Hall of India, Edition 2008. 

 Cooper and Schindler – Business Research Methods, Tata McGraw Hill, 9th Edition. 

 Zikmund William G. – Business Research Methods, 7th Edition, Cengage Learning India 

Pvt. Ltd., New Delhi 

 Saunders M., Lewis P., Thornhills A. – Research Methods for Business Students, 

Pearsons Education, New Delhi 2005. 

 Malhotra& Dash – Marketing Research, Pearsons Education, New Delhi 

 Hair, J. F., Black, W. C., Babin,  B. J. and Anderson, R. E.- Multivariate Data Analysis, 

7th Edition, Prentice Hall, India 2010. 

 

FOCUS: This course focuses on skills development and Employability. 

Learning Outcomes: 

 

 Scholars will be able to understand the concept of research, research philosophy and 

research structure. 

 Able to understand the importance of literature review and can independently do it. 

 Working knowledge of different statistical fundamentals and tools. 

 Aware with different style of referencing. 
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PMG1006: Applied Data Analysis 
 

Objective:  

 To familiarize researcher with computer applications in management research  

 To build the understanding of a researcher to explore the suitability of various 

statistical packages and their applications for specific research phenomena. 

UNIT – I 

Applied Data Analysis: Meaning, Significance and Process 

Preparing Data for Analysis: Testing Reliability, Validity & 

Normality of Data, Outliers 

SPSS Introduction: SPSS Interface, Preparing Datasets in SPSS 

Descriptive Statistics, Cross Tabulation, Chart Builder, Data 

Transformation, Split File, Select Cases, Filter, Extension Hub 

Applications in SPSS: t-test (One Sample, Independent Sample, 

Paired Sample), Non-Parametric Tests (Mann Whitney, Wilcoxon 

Signed Rank, Kruskal Wallis), Correlation, Partial Correlation 

(15 

Sessions) 

First Mid-term Examination 

UNIT – 

II 

Multivariate Analysis: ANOVA, Post Hoc Test & Effect, 

Regression and Multiple Regression, Multiple Correlation, 

Multiple Discriminant Analysis, Multi-ANOVA, Canonical 

Analysis 

An overview of Cluster Analysis, Dimension Reduction: Factor 

Analysisand Correspondence Analysis , Conjoint Analysis and 

Multidimesnsional Scaling  

(15 

Sessions) 

Second Mid-term Examination 

UNIT – 

III 

Structural Equation Modelling: Concept, Applications,  

Introduction of AMOS and Smart-PLS(Creating Measurement 

model and Structural Model,  Performing the Analysis, Path 

Diagram, Testing model fitness) 

Time Series Modelling: Test for interdependency, General 

Autoregressive Conditional Heteroscedasticity(Garch) Model, 

Autoregressive Moving Average (ARMA), Forecast Values & 

Confidence Limits 

An overview of Qualitative Data Analysis: Meaning, Process, 

Methods 

(15 

Sessions) 

End-term Examination 
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Suggestive Readings: 

1. Behl, R. Information Technology for Management. TMH Education Private Limited. 

2. Boslaugh, S.  An Intermediate Guide to SPSS Programming: Using Syntax for Data 

Management. SAGE Publications. 

3. Bajpai, N. Business Research Methods. New Delhi: Pearson Publications. 

4. Byrne, B. M. (2016). Structural equation modeling with AMOS: Basic concepts, 

applications, and programming. routledge. 

5. Pallant, J. SPSS Survival Manual: A Step by Step Guide to Data Analysis Using SPSS 

for Windows. Allen &Unwin. 

6. Hair, J. F., Hult, G. T. M., Ringle, C. M., &Sarstedt, M. (2017). A Primer on Partial Least 

Squares Structural Equation Modeling (PLS-SEM) (2 ed.). Thousand Oaks, CA: Sage. 

FOCUS: This course focuses on skills development and Employability. 

Learning Outcomes: 

 Implement computer application in management research. 

 Use various statistical packages and its applications 

 Interpret the result obtained. 
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PMG1007: Advance Management for Research 
 

Objective:  

 To aware the students for the advances in various management disciplines. 

 To develop the insight of the scope in research in various management disciplines. 

 To prepare the student for conducting management research studies.  

UNIT – I 

Nature & Scope of Human Resource Management, Forces/Factors 

of HR Environment,  Concept of HRD and Key Distinction 

between HRM & HRD, Purpose, Benefits and Principles of 

Training, Concept of Management Development and Key 

differences between Training & Development 

Strategic Human Resource Management – Meaning, Need, 

Importance and Steps Involved, Ethical & Legal Issues in HRM, 

Career & Succession Planning, Contemporary issues in HRM, 

Cross Cultural Management, Work-force diversity, Employer 

branding, Team and organizational effectiveness, Psychometric 

Tests 

(15 

Sessions) 

FIRST MID-TERM EXAMINATION 

UNIT – 

II 

Financial Management: Concept, Scope and Implications for New 

Age Researchers 

Financial Statement Analysis (Comparative, Common Size and 

Trend Analysis) with Case Study 

Concept of Leverage Analysis & DuPont Analysis and its 

Implications for Analysis 

Time Value of Money and its Applications in Finance (Uses of 

Excel for NPV, IRR, XIRR) 

Recent Trends of Research in domain of Finance: (i) Factors 

affecting screening decision of a Stock / Mutual Fund for Retail 

Investor, (ii) Investment Psychology / Tenets of Behavioural 

Finance, (iii) Recent Trends in Financial Markets, Banking & 

Economy, (iv) Risk Management Practices (RMP) of Banks and 

related norms, (v) Impact of Macro Economic Variables on 

Capital Market, (vi) Financial Inclusion (Progress, Challenges & 

Future Road Map) 

(15 

Sessions) 

SECOND MID-TERM EXAMINATION 

UNIT – Nature and Scope of Marketing, Marketing Environment, (15 
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III Marketing Information System, Understanding Consumer and 

Industrial Market  

Market Segmentation, Targeting and Positioning 

Research Methods in Marketing – Quantitative and Qualitative 

Research, Attitude Measurement and Scaling Techniques 

Concept, Significance and Research trends on Product & Brand 

Management Decisions, Pricing Strategies, Distribution Strategies, 

and Integrated Marketing Communication 

Overview of Digital marketing, Content marketing, Web analytics 

 Emerging trends in Marketing 

Sessions) 

END-TERM EXAMINATION 

Note:  

Relevant Case Studies and research papers should be discussed and presented in the class 

(Background and interest areas of the students should be considered while selecting the Cases). 

Suggestive Readings: 

 Human Resource Management By Dr K. Ashwathappa –Tata McGraw Hill 

 Comprehensive Human Resource Management By P.L.Rao‐Excel Books 

 Human Resource Management By Snell, BohalenderCengage Learning. 

 Financial Management by I M Pandey –Vikas Publishing House. 

 Fundamentals of Financial Management by Brigham &HoutonCengage Learning. 

 Financial Management by Khan & Jain-Tata McGraw Hil. 

 Kotler, P., Keller, K., Koshy, A., &Jha, M. (2007). Marketing Management: A South 

Asian Perspective, Pearson & PHI. New Delhi. 

 Marketing: Marketing in 21st Century–Berman –Biztantra (Willy India Pvt. Ltd.) 

 Fundamentals of Financial Management by VyuptakeshSharan –Pearson Education 

2nd Edition. 

FOCUS: This course focuses on skills development and Employability. 

Learning Outcome: 

Students will be able to 

 Have awareness in various management discipline 

 Develop knowledge about the scope of various management disciplines in research 

 Conduct management research studies. 

 

 




